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	 The City Journals, parent company of 
the Salt Lake Business Journal, has been 
named to the Utah’s 100 Companies Cham-
pioning Women list for 2023.
	 As part of the Inspire In Utah campaign 
and sponsored by the Governor’s Office of 
Economic Opportunity (GOEO) and the 
Utah Women & Leadership Project at Utah 
State University, the listing focuses on rec-
ognizing and highlighting the stories of 100 
Utah companies that offer family-friendly 
policies and practices, as well as women-
specific initiatives known to impact the re-
cruiting, hiring, retaining and advancing of 
women employees, managers and leaders.
	 “I am proud of this accomplish-
ment for our team and the company,” said 
Bryan Scott, owner and publisher of the 
City Journals group of newspapers and 
CEO of Loyal Birch Media. “We have 
worked very hard over the past few years 

Journals among 
companies that 
'champion women'

	 A Beaver County commissioner be-
lieves having an inland port project area 
there can “import our kids back.”
	 At a recent Utah Inland Port Author-
ity board meeting in Milford in which the 
board approved the Mineral Mountains 
project area, Tammy Pearson and others 
spoke about the opportunities that develop-
ment in that region could bring.
	 “Our roots run deep, and we are de-
termined to raise our families here. … Our 
most precious resources are kids, and we’re 
usually exporting them,” Pearson told the 
board. “The opportunity to participate with 
the Inland Port Authority is an opportunity 

to import our kids back and bring our fami-
lies back.”
	 Mineral Mountains became the state’s 
sixth inland port and could someday be a 
location for companies in agriculture, ag-
riculture technology, mining, advanced 
manufacturing, aerospace technology and 
renewable energy.
	 The project area has about 19,820 acres 
in parts of Beaver City, Beaver County and 
Milford City. The four Mineral Mountains 
zones are the Milford Flats Zone of rough-
ly 17,115 acres north of Milford City; the 
Beaver City zone encompassing approxi-
mately 2,070 acres; the Milford Depot 
Zone of about 445 acres; and the Miners-
ville City Zone of 190 acres.
	 “These zones possess a unique blend 
of historical expertise and natural resourc-

	 A sports equipment company will 
move to Summit County and a food manu-
facturer will grow its operations in Ephraim 
after being approved for a pair of state tax 
credit incentives.
	 Kent Outdoors will create 84 jobs 
over the next few years as its headquarters 
move to Summit County. C&J Specialties 

Inc. will add 190 jobs over the next two de-
cades in an expansion project in Ephraim.
	 The companies were awarded the in-
centives by the Governor’s Office of Eco-
nomic Opportunity board during its Oc-
tober meeting at the One Utah Summit in 
Cedar City.
	 Kent Outdoors is a collection of out-
door businesses that started by focusing 

Port gives Beaver chance to 'import kids back'
es that position Beaver County for success 
in emerging and diverse industries,” Wade 
Hollingshead, chairman of Beaver Board of 
County Commissioners, said in a news re-
lease. “The collaboration between Beaver 
County and the Utah Inland Port Authority 
is a powerful partnership that will fuel gen-
erational economic growth through targeted 
investments and logistics development.”
	 Pearson said at the board meeting that 
she learned while growing up and living in 
Beaver County that “if you’re not growing, 
you’re done.”
	 Beaver County has chosen to be very 
proactive in inviting industry into the coun-
ty and “we have to be careful who we in-
vite,” she said, noting that the county does 
not have a lot of water, certain resources or 
housing.
	 “So the opportunity to  work with the 
Inland Port,” she said, “has been a really 
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An outdoor enthusiast rides a Kona bicycle in a desert setting. Kona is one of the brands of 
Kent Outdoors, which will move its headquarters to Summit County and create 84 jobs over the 
next five years.

Sports equipment company, food 
manufacturer bringing jobs to Utah

 OLDEST BANK TURNS
THE INTERMOUNTAIN WEST'S

1873EST.

For a local bank committed to 
your success for generations 

past, present, and future  
— now more than ever — 

Zions Bank is for you.

We’re proud of our 150-year 
legacy as the oldest financial 

institution headquartered in the 
Intermountain West.

Since 1873, Zions Bank has helped 
strengthen individuals and families. 

We’ve helped businesses succeed and 
grow. And we’ve helped communities 

thrive and prosper.
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Where Business
Meets Adventure

NOW BOOKING CORPORATE EVENTS

Host your next corporate retreat, company 
meeting, or large event at Snowbasin Resort. 
Our world-class lodges, versatile offerings, and stunning mountain views offer 

a unique setting for any of your corporate event needs. From simple, relaxed 

lunch meetings at one of our mountain lodges to large retreats with thousands 

of  participants, Snowbasin is the perfect getaway for any size event.

Activities & Amenities
+ Conference Spaces

+ Catering

+ Gondola Rides

+ Culinary Expeditions

+ Meeting Rooms

+ Group Ski Rates

+ Mini Golf

+ Guided Hikes

Visit snowbasin.com/conferences
or call us at 801-620-1075
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IN-STORE SOLUTIONS

ONLINE SOLUTIONS

MOBILE SOLUTIONS

Wherever  Your 
Business Goes, 
We’re With You!

Accept Credit or Debit Card Payments
Wherever, Whenever

bankofutah.com/merchant-services

	 Austin, Texas-based affin-
ity marketing company AMBA 
has acquired Oozle Media of Salt 
Lake City.  Oozle is a digital mar-
keting agency. AMBA also ac-
quired Oozle’s sister company, 
Beauty as a Business, which de-
velops social media marketing 
curriculum. AMBA said that the 
acquisition enhances its digital 
capabilities and gives its clients 
access to additional marketing re-
sources to drive results.
	 Founded in 2007, Oozle Me-
dia specializes in ROI-focused 
strategies that include paid search 
and social advertising, content 
creation, website development, 
social media management and 
search engine optimization. The 
agency is a recognized Google 
Partner and Microsoft Partner for 
advertising. 
	 Beauty as a Business lever-
ages the marketing expertise of 

Oozle Media to provide social 
media marketing curriculum, par-
ticularly for professionals in the 
hair and beauty space.
	 “The acquisition of Oozle 
Media and Beauty as a Business 
marks a significant milestone 
in our growth strategy,” AMBA 
CEO Steve Cardinal said. “By in-
corporating their advanced mar-
keting services into our compre-
hensive portfolio, we can now 
deliver even more value to our 
clients. This means more effec-
tive and personalized customer 
engagement as well as enhanced 
marketing efficiency.”
	 “We’re thrilled to join 
AMBA,” said Chris Linford, Oo-
zle CEO. “This collaboration will 
significantly expand our reach, 
allowing us to offer data-driven, 
top-tier marketing services to a 
broader clientele. It’s a win-win 
for everyone involved, but espe-

cially for AMBA clients.”
	 AMBA has a history of serv-
ing retired public employees and 
educators by offering tailored in-
surance and benefits solutions, 
and in recent years has expanded 
its reach to other verticals, includ-
ing alumni, military and profes-
sional occupations. The company 
serves over 450 association cli-
ents across the United States.
	 “The acquisition of Oozle 
Media and Beauty as a Business 
aligns perfectly with AMBA’s 
strategic vision of growth and in-
novation,” added Cardinal. “By 
integrating these companies’ dig-
ital marketing expertise with AM-
BA’s decades of experience in af-
finity marketing, AMBA further 
cements its position as a market 
leader by providing even more 
comprehensive and personalized 
services to its clients and associa-
tions.”

	 Summit Engineering Group, a civil engineering and land sur-
veying firm headquartered in Heber City, has been acquired by 
Southfield, Michigan-based Atwell LLC. Atwell is a consulting 
firm that offers services such as construction administration and 
mapping for the residential and commercial sectors.
	 This is Atwell’s first permanent office in Utah, adding to the 
company’s recent expansion in the western United States. Terms 
of the transaction were not disclosed.
	 Founded in 2001 by Brian Balls and Michael Johnston, Sum-
mit offers a wide variety of professional and technical services 
throughout Utah. Their employees utilize design software and data 
reporting methods that help ensure accuracy, construction feasibil-
ity, efficiency and low construction costs, the company said in re-
porting the acquisition.
	 “Atwell and Summit place a priority on getting it right the first 
time, which makes our services and company cultures an ideal fit,” 
said Brian Balls, a principal at Summit. “Similarly, both compa-
nies have strong reputations for expertise, experience, and respon-
siveness to their clients’ needs. The breadth of Atwell’s services 
will expand into Utah, providing greater opportunity for our cli-
ents.”
	 “The team at Summit is focused on providing clients with the 
highest standards of quality, value and service,” said Jeff French, 
vice president of real estate and land development for Atwell. “We 
look forward to working with the Summit team and leveraging 
their decades of experience within their community. We’re very 
excited to expand our national reach by bringing Atwell into Utah 
to provide greater service options for our clients.”
	 The transaction is Atwell’s eighth acquisition over the past 
year. In the past two months, Atwell acquired  Mead Gilman 
& Associates, a land surveying firm located in Woodinville, 
Washington, and  Bay Engineering,  a civil engineering, land 
surveying and environmental services firm headquartered in 
Annapolis, Maryland.

	 Fairview-based Centra-
Com, a fully owned subsidiary 
of Rye, New York-based LICT 
Corp., has agreed to acquire 
Manti Telephone Co. (MTC) 
and its sister companies, Manti 
Tele Communications Co. and 
AFConnect. The transaction is 
scheduled to close on Oct. 31. 
MTC will close pending regula-
tory approval.
	 CentraCom provides broad-

band data, video and voice com-
munications to over 60 cities 
throughout rural Utah. The com-
pany recently celebrated 120 
years in business.
	 Manti Telephone Co. has 
provided communication servic-
es in Manti and Sterling for over 
a century and expanded into 
Ephraim in the 1990s. In 2022, 
MTC further expanded its reach 

by acquiring AFConnect, a fi-
ber-to-the-home Internet service 
provider in American Fork.
	 LICT said the acquisition is 
part of its strategic initiative and 
reinforces its commitment to de-
liver high-quality communica-
tion services to it service areas. 
The company said it is actively 
seeking partnerships with other 
companies in and outside its cur-
rent service areas.

Evermark opens SLC center
	 Evermark, a manufacturer 
of stair parts, doors, door frames, 
jambs, hinges and hardware based 
in Suwanee, Georgia, has opened 
a warehouse and distribution cen-
ter in Salt Lake City. The Utah 
opening coincides with launch of 
a similar facility in Edinburg, Vir-
ginia, and a manufacturing facil-
ity in Malaysia.
	 “Despite some recent chal-
lenges in the U.S. economy, Ev-
ermark’s recent expansion seeks 
to demonstrate that with the right 
products and a solid team, there’s 
still room to grow and succeed,” 
the company said in a release. 
“This growth is all about making 
things better for customers. The 

expanded footprint means Ever-
mark can get products — from 
stair parts to doors, jambs and 
hardware — out the door and in 
customer’s hands faster.”
	 “Our employees are our own-
ers, and this growth is a testament 
to their hard work and commit-
ment to providing industry-lead-
ing service to every customer 
we serve,” said  George Liu, Ev-
ermark’s CEO. “This isn’t just 
about bigger spaces. It’s about do-
ing more for our customers, mak-
ing sure they get what they need 
when they need it. Our Evermark 
Partner and Evermark Home 
customers will see the benefits 
straight away.”

Atwell buys Summit Engineering
Texas-based AMBA acquires Oozle Media

New York's LICT Corp. buys Manti Telephone Co.

	 Solo renting is  on the rise 
in  America,  where  16.7 mil-
lion  renters  are currently  living 
alone, Rental website RentCafe 
reports. The report  highlights the 
metros where this renter segment 
is thriving and uncovers the easiest 
and toughest places for people 
looking to rent on their own.
	 Salt Lake City leads the nation 
with the largest increase in solo 
renters in recent years, experienc-
ing a remarkable 25 percent surge, 
RentCafe said.   The  SLC metro 

outpaces other tech hubs like Aus-
tin, Texas (24 percent) and Denver, 
Colorado, (13 percent).
	 Higlights from the report 
for Salt Lake City include:
	 • Currently,  50,265 peo-
ple are  renting a place indi-
vidually  in Salt Lake City, up 
from  40,234 in  2016.  These solo 
renters now  make up  15 percent 
of the metro’s total renter popula-
tion, even though this type of  liv-
ing arrangement comes at an extra 
cost.

 • In  Salt Lake 
City,  this  means  an  extra  income 
of $767 per month compared  to a 
regular  apartment-dweller. This 
amount is lower than in other west-
ern metros such as Phoenix ($948) 
or Denver ($830), where lone rent-
ing  comes with greater financial 
sacrifices. 
	 • In  Ogden, renters must 
budget an  additional  $903  to en-
joy a place all  by themselves, 
while  in  Provo  this  premium 
reaches $916.

Report: SLC metro tops nation in solo renting growth
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	 CoreLogic’s Home Price In-
dex dropped to an 11-year low in 
the spring of 2023 but is starting 
to regain momentum, according 
to the property information and 
analytics service’s CoreLogic 
Home Price Index (HPI) and HPI 
Forecast reports released earlier 
this month.
	 CoreLogic reports that while 
some states in the West still post-
ed annual home price losses in 
August, that number has been de-
creasing since the spring of this 
year. Meanwhile, housing mar-
kets in New England are starting 
to heat up, with New Hampshire, 
Maine, Vermont and Rhode Is-
land seeing the largest year-over-
year price gains in August.
	 “While continued mortgage 
rate increases challenge afford-
ability across U.S. housing mar-
kets, home price growth is in line 

with typical seasonal averages, 
reflecting strong demand bol-
stered by a healthy labor market, 
strong wage growth and support-
ing demographic trends,” said 
Selma Hepp, chief economist for 
CoreLogic. “Still, with a slow-
er buying season ahead and the 
surging cost of homeownership, 
additional monthly price gains 
may taper off.”
	 Key findings of the Core-
Logic report include:
	 • The HPI report found that 
U.S. home prices (including dis-
tressed sales) increased by 3.7 
percent year-over-year in August 
compared with August 2022. On 
a month-over-month basis, home 
prices rose by 0.3 percent com-
pared with July.
	 • In August, the annual ap-
preciation of detached properties 
(3.7 percent) was 0.2 percent-

age points higher than that of at-
tached properties (3.5 percent).
	 • CoreLogic’s forecast 
shows annual U.S. home price 
will gain 3.4 percent by August 
2024.
	 • Miami posted the high-
est year-over-year home price 
increase of the country’s 20 
tracked metro areas in June, at 
8.3 percent. St. Louis saw the 
next-highest gain (6.4 percent), 
followed by Charlotte, North 
Carolina (5.4 percent).
	 Among states, New Hamp-
shire ranked first for annual ap-
preciation in July (up by 9.4 per-
cent), followed by Maine and 
Vermont (both up by 8.9 per-
cent). Eight states recorded home 
price losses, including Utah with 
a 2 percent loss. Idaho’s 4 per-
cent drop was the nation’s high-
est loss.

CoreLogic: Home price growth picks up in August

	 Clene Nanomedicine Inc., a 
wholly owned subsidiary of Salt 
Lake City-based Clene Inc., has 
received a four-year grant total-
ing $45.1 million from the Na-
tional Institute of Neurological 
Disorders and Stroke (NINDS), a 
division of the National Institutes 
of Health.
	 Received in collaboration 
Columbia University and Chica-
go-based Synapticure, the award 
is for the development of an Ex-
panded Access Protocol (EAP) 
for the company’s investiga-
tional drug, CNM-Au8, for the 
treatment of amyotrophic lat-
eral sclerosis (ALS). An EAP is 
also referred to as “compassion-
ate use” and is an FDA-regulated 
pathway that allows people with 
a serious and life-threatening dis-
ease to access an investigational 
drug that is not yet approved by 
the U.S. Food and Drug Adminis-
tration (FDA).
	 In addition to this new EAP, 
Clene will continue to conduct its 
currently ongoing ALS EAP pro-
grams that have enrolled more 
than 200 participants since 2019, 
the company said.

	 The EAP grant is part of the 
Accelerating Access to Critical 
Therapies for ALS Act passed by 
Congress in December 2021. The 
act calls for increased support of 
public-private partnerships that 
will innovate the development of, 
and increase access to, potential 
new treatments for ALS.
	 The EAP study will be led 
by Dr. Jinsy A. Andrews of Co-
lumbia University; Dr. Eric An-
derson of telehealth platform 
Synapticure; and Dr. Benjamin 
Greenberg, head of medical at 
Clene. 
	 “Clene has demonstrated 
evidence of consistent safety and 
improved survival for CNM-Au8 
across a broad ALS population 
in two independent Phase 2 tri-
als and an ongoing EAP with up 
to 3.8 years of follow-up,” said 
Greenberg.
	 Clene is a late clinical-
stage biopharmaceutical compa-
ny focused on improving mito-
chondrial health and protecting 
neuronal function to treat neuro-
degenerative diseases, including 
ALS, Parkinson’s disease and 
multiple sclerosis.

Clene gets $45.1M NIH grant

	 OMNIQ Corp., a Salt Lake 
City-based AI platform that of-
fers solutions including vision 
image processing, data collec-
tion and real-time surveillance 
for sectors such as energy and 
retail, has announced plans for 
a public sale of its common 
stock in an underwritten pub-
lic offering. All of the shares 
of common stock are to be sold 

by the company.
	 San Francisco investment 
banking firm ThinkEquity is 
acting as sole book-running 
manager for the offering.
	 OMNIQ intends to use the 
net proceeds from the offering 
primarily for working capital 
and general corporate purpos-
es, the company announcement 
said. 

OMNIQ Corp. plans stock offering
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M E M B E R  F D I Caltabank.com

“Altabank understands 
our complicated 
corporate structure.”

Chris White, VPO
Contract Screen Printing

	 Fervo Energy, a Houston-
based geothermal technology com-
pany, has begun an exploration 
drilling campaign at Cape Station, 

a Beaver County geothermal en-
ergy project that the company ex-
pects to deliver 400 megawatts of 
24/7 carbon-free electricity. Fer-

vo said the Cape Station will be-
gin delivering power to the grid in 
2026 and reach-full scale produc-
tion in 2028. 

	 Located about 12 miles north-
east of Milford, Cape Station will 
provide roughly 6,600 jobs during 
construction and 160 full-time jobs 
throughout its operations, gener-
ating more than $437 million in 
earned wages. Federal, state and 
local officials joined Fervo leaders 
at a recent event to celebrate the 
project launch.
	 “Today’s event highlights the 
all-of-government approach to 
helping usher in a legacy of clean 
and sustainable energy that will 
live on far beyond our tenures,” 
said Laura Daniel Davis, principal 
deputy assistant secretary for land 
and minerals management for the 
U.S. Department of the Interior.  
“At the Interior Department, we 
have been moving quickly to meet 
the goal of achieving a carbon pol-
lution-free power sector by 2035. 
The Cape Station geothermal ener-
gy project we are celebrating today 

Fervo Energy breaks ground on the world’s largest geothermal project in Beaver Co.
is an important milestone in our ef-
fort to make that goal a reality.”
	 In February, the Utah Bureau 
of Land Management (BLM) ap-
proved the project’s first envi-
ronmental assessment, issuing a 
finding of no significant impact 
pursuant to the National Environ-
mental Policy Act. This allows Fer-
vo to commence exploration activ-
ities at Cape Station site. Across all 
operations, Fervo maintains a strict 
commitment to environmental 
health and safety and robust com-
munity engagement, company offi-
cials said.
	 Utah is home to immense geo-
thermal potential, according to his-
toric assessments. Researchers es-
timate that the southwest portion 
of the state contains more than 10 
gigawatts of high-quality geother-
mal reserves. Additionally, Cape 
Station will benefit from the De-
partment of Energy’s Frontier Ob-
servatory for Research in Geother-
mal Energy (FORGE). Over the 
past six years, FORGE has com-
pleted groundbreaking research 
that has dramatically advanced 
geothermal development in the re-
gion.
	 “Utah is no stranger to en-
ergy leadership,” said Gov. Spen-
cer Cox. “For decades, oil and 
gas workers in the Uinta Basin 
have produced energy vital to the 
growth of not just our state but our 
nation. Geothermal innovations 
like those pioneered by Fervo will 
play a critical role in extending 
Utah’s energy leadership for gen-
erations to come.”
	 Earlier this year, Fervo an-
nounced the results of its commer-
cial pilot project, Project Red. Us-
ing drilling technology developed 
in the oil and gas industry, Fervo 
performed a 30-day well test, the 
results of which established Proj-
ect Red as the most productive en-
hanced geothermal system in his-
tory.
	 “Beaver County is the perfect 
place to deploy our next-genera-
tion geothermal technology,” said 
Tim Latimer, Fervo Energy CEO 
and co-founder. “The warmth and 
hospitality we have experienced 
from the communities of Milford 
and Beaver have allowed us to 
embark on a clean energy journey 
none of us could have imagined 
just a few years ago.”
	 Cape Station is now posi-
tioned to channel $1.1 billion to 
supply chains and local business-
es, catalyzing critical growth in the 
county. Fervo is working with ex-
perienced oil and gas companies, 
including Helmerich & Payne, 
Devon Energy and Liberty Energy, 
at the project.
	 “Fervo’s Cape Station will be 
a tremendous asset to the Milford 
Valley, breathing life into the local 
economy and providing jobs to our 
hard-working residents,” said No-
lan Davis, mayor of Milford.

Exploration work is underwast at Cape Station near Milford in Beaver County, the location of Fervo Energy's plan-
ned 400-megawatt geothermal project.



Salt Lake Business Journal • October 16-22, 2023 • 7



8 • October 16-22, 2023  • Salt Lake Business Journal

SALT LAKE CITY (801) 618-0068
COMMERCIAL@BHHSUTAH.COM

BHHSUTAH.COM

©2023 BHH Affiliates, LLC. An independently owned and operated franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol are registered service marks of Columbia Insurance Company, a Berkshire Hathaway affiliate. Equal Housing Opportunity.

CONTACT US FOR MORE INFORMATION ON ANY 
OF OUR COMMERCIAL REAL ESTATE SERVICES

More than 

30 OFFICES 
throughout Utah

$180 MILLION 
In Commercial Sales Volume for 2022

$4.9 BILLION 
In Total Annual Sales for 2022

UTAH
PROPERTIES

COMMERCIAL DIVISION

John Travis
(435) 640-2972•jtravis@bhhsutah.com

• New mixed-use development in Kimball Junction 
• The last available office space is 1,500 SF

LINCOLN STATION – READY FOR OCCUPANCY
670 W BITNER ROAD • PARK CITY, UTAH 84060
COMMERCIAL LEASE - $25/SF/YR
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SUITE R8

NEWMARK |  STANTON ROAD CAPITAL

Katie Wilking (435) 640-4964•katie@wswcommercial.com 
Jill Snyder (435) 671-0793•jill@wswcommercial.com

• 5,994 SF of restaurant/retail/office space available 
• Strong tenant mix • Adjacent to Town Lift of PCMR

KIMBALL ON HISTORIC MAIN STREET
675 MAIN STREET, SUITE R8 • PARK CITY, UTAH 84060
COMMERCIAL LEASE - $45/SF

Alan Arbuckle
(801) 872-3050•awarbuckle@gmail.com

• 1.88 AC • 6,360 total SF • Easy access to 2 freeways
• Zoned CH • Spacious fenced-in property • Many uses

CORNER PROPERTY BETWEEN I-15 AND LEGACY HWY
1175 W 500 NORTH • CENTERVILLE, UTAH 84014
COMMERCIAL LEASE - CALL FOR DETAILS

Rachel Moody
(435) 260-8245•rachel@bhhsutah.com

• Options for a multitude of different businesses
• Includes recently updated 3BD/2BA home • 1.16 AC

ONCE IN A LIFETIME PROPERTY
1053 W 400 NORTH • MOAB, UTAH 84532
SALE – $750,000

	 Select Health, the Salt Lake City-based 
health plan owned by Intermountain Health, 
has recognized 20 Utah and Idaho nonprof-
it organizations as winners of the 2023 Se-
lect Health awards for their efforts in their re-
spective communities. Select Health received 
more than 300 total submissions for the Utah 
and Idaho programs. The awards are offered 
to organizations that are improving health and 
well-being, serving those with special needs 
and supporting the underserved, Select Health 
said.
	 In Utah, the 10 Select Health Awards win-
ners will receive $3,000 and a marketing pack-
age including branded banners and a promo-
tional video to further their mission and work 
in their respective communities. In Idaho, the 
10 Select Health winners will receive $5,000 
and no marketing package.
	 “The Select Health Awards highlight the 
exemplary work being done by organizations 
in the Utah and Idaho communities we serve,” 
said Rob Hitchcock, Select Health president 
and CEO. “Select Health’s mission is to help 

people live the healthiest lives possible and 
these awards allow Select Health to recognize 
and give extra resources to local partners who 
have a shared mission to make a difference 
so they can continue to make an impact. I’ve 
been amazed at all the good these organiza-
tions are doing, and we are committed to help-
ing them advance their missions through these 
awards.”
	 The Select Health Awards program was 
launched in 2008 in observance of Select 
Health’s 25th anniversary. Now in its 15thy-
ear, Select Health has donated more than $1 
million through the Select Health awards to 
community organizations.
	 The Select Health award winners in Utah 
are EquityVision in Park City, NeighborWorks 
Salt Lake, Ogden Pride Inc. in Ogden, Rape 
Recovery Center in Salt Lake City, Seager 
Memorial Clinic  in Ogden, Tabitha’s Way Lo-
cal Food Pantry in American Fork, Venezuelan 
Alliance of Utah in American Fork, YCC Fam-
ily Crisis Center in Ogden and Open Doors in 
Clearfield and Layton.

	 Technology sector com-
panies in the aggregate added 
workers in September while 
employers throughout the econ-
omy reduced tech occupation 
staffing, according to analysis 
from CompTIA., a nonprofit 
association for the information 
technology (IT) industry and 
workforce.
	 Within the tech sector, em-
ployers increased employment 
by 12,643 positions, accord-
ing to CompTIA’s analysis of 
U.S. Bureau of Labor Statistics’ 
Job Report  data. Employment 
growth was led by new hiring in 
IT and custom software services 
and systems design (up 10,400 
jobs) and cloud infrastructure, 
data processing and hosting (up 
5,800 jobs).
	 Tech occupations through-
out the economy declined by 
189,000 positions, the report 
found.  The unemployment 
rate for tech occupations rose 
slightly to 2.1 percent, moving 
directionally with the increase 
in the national unemployment 
rate which rose to 3.8 percent.
	 “The usual caveats of 
monthly fluctuations in labor 
market data apply,” said  Tim 
Herbert, chief research offi-

cer at CompTIA. “The seesaw-
ing between strong and lagging 
tech jobs reports is undoubtedly 
confusing, but the overall mac-
ro trend of growth in the depth 
and breadth of the tech work-
force remains steady.”
	 Employer job postings for 
future tech hiring totaled nearly 
208,000 in September, a slight 
decline of 1.4 percent from the 
previous month.  Job postings 
for information security ana-
lysts increased 19 percent from 
July to August, to more than 
12,000 postings. Other in-de-
mand occupations include soft-
ware developers, tech support 
specialists, computer systems 
analysts and data scientists.
	 Denver,  Washinton,  Phoe-
nix,  Tampa,  Philadel-
phia  and  Baltimore  led metro-
politan areas with the largest 
increases in the number of tech 
job postings from August to 
September. By industry, em-
ployers in the professional, 
scientific and technical servic-
es, administrative support and 
manufacturing sectors have the 
largest share of tech job post-
ings. Positions in emerging 
technologies or jobs requiring 
emerging tech skills accounted 

Tech sector jobs growth a positive amid pullback in overall tech, CompTIA says
for 23 percent of all tech jobs 
postings. Within emerging tech 
job postings, 37 percent were 
associated with artificial intelli-
gence.

	 The Computing Technolo-
gy Industry Association (Comp-
TIA) is a global information 
technology certification and 
training body. Each year Comp-

TIA, directly and through its 
global network of partners, pro-
vides millions of people with 
training, education and certifi-
cation.

Select Health honors 20 nonprofits in Utah &  Idaho 
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4831 S Highland Dr
Holladay, Ut 84124

(866) 406-NOED

Don't let ED 
ruin YOUR 
GAME!

IS YOUR SHAFT STIFF ENOUGH?

CALL TODAY TO SCHEDULE A FREE 
MEN'S HEALTH CONSULTATION 
AND BLOOD FLOW ANALYSIS!

A 
$500 

VALUE!

UtahEDclinic.com
4525 S. 2300 E., Suite 101
Salt Lake City, Ut 84117

(866) 406-NOED
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A  D i v i s i o n  o f  A C E  R e c y c l i n g  &  D i s p o s a l

You must have a Professional Document Destruction Vendor. Because you cannot compromise when it comes to your client’s Privacy & Security.
Rocky Mountain Document Destruction is a Professional On-Site Document Destruction Company.

Identity Theft is on the Rise, Protect Yourself Now!

Identity theft is on the rise and therefore customers 
information must be safeguarded and protected. At Rocky 
Mountain Document Destruction your vital documents 
are shredded on-site and not at a remote location. This 
allows you to view your documents being destroyed first 
hand. The easiest way to have privacy and security for all 
documents is to treat all documents equally. 

Have a shred everything 
policy, and have a 
professional document 
destruction vendor do it 
for you. Including your 
Hard Drives.

Professional On-Site Document & Product Destruction
Documents, Files, Hard Drives, Products & Materials destroyed in a matter of minutes.

Call or Text Us Today at 800-724-9995 or Visit Our Website at rmshred.com
Professional On-Site Paper, Hard Drives & Product Destruction 

Scan this QR Code to learn 
more about our 

professional document 
destruction services and 

to see  our destruction 
truck in action! 

Rocky Mountain Document 
Destruction is proud to be NAID 
Certified. The National Association for Information 
Destruction, or NAID was designed with the intent to 
regulate shredding and destruction companies with 
random audits to make sure they are keeping your 
information private and secure.

We offer a destruction program that exceeds national and federal requirements. Protect 
yourself, your employees and customers Privacy. Protect your company and its 
shareholders by professionally destroying proprietary information.

The Right Reasons

 BOB       	
  GOLDMAN

Work Daze
Is your company playing the name game?

	 Blame it on the Internet. 
	 If it wasn’t for the Internet, 
we wouldn’t have giant tech com-
panies and their high-tech jargon 
seeping into our business lives, 
making everything we 
do, and everything we 
say about everything we 
do, totally unintelligible. 
        Consider “feed-
back.” 
        Since Hector was a 
pup, giving and getting 
feedback has been in-
tegral to successful com-
panies. Getting negative 
feedback may be painful, yes, but 
it does give employees insight 
into what they are doing wrong 
and how they might improve. 
The giver of feedback also ben-
efits. If it’s a boss, they get to feel 
super-powerful and work out their 
sadism in a company-approved 
procedure. 
        Well, you can forget about 
getting feedback ever again. From 
here on out, you will be get-
ting (and giving) “feedforward,” 
which has the disadvantage of 
making very little sense but does 
replace the negative “back” with 
the more positive “forward.” 

        Of course, “back” is not 
always a negative. Imagine the 
fate of a jungle expedition, com-
ing across a herd of angry rhinos, 
if the leader decided that they 

shouldn’t bring nega-
tivity into the situation 
and instead announced, 
“Let’s go forward.” 
        Score one for the 
rhinos, I’m afraid. 
        I first realized a 
new crop of workplace 
jargon had ballooned 
into a pervasive miasma 
of office-wide obfusca-

tion when I read “How Corporate 
Jargon Can Obscure Reality,” a 
recent article from Lora Kelley in 
The Atlantic. 
        Kelley explains the birth of 
the new buzzwords to “industries 
looking to emulate tech, with its 
notoriously high volume of jar-
gon.” 
        This is why employees in 
low-tech or no-tech industries no 
longer work. They “pivot,” “ide-
ate” and “synergize.” They “make 
asks”; they “operationalize.” 
        I’m not sure these nuggets of 
jargon will replace our traditional 
buzzwords for describing employ-

ee performance, like “goof off” 
and “tuned out” and don’t forget 
“kiss up,” a very descriptive old-
school buzzword hardly improved 
if you call it “oculationize.” 
        Are there any advantages to 
the new nomenclature? In terms 
of job titles, there is a refresh-
ing honesty. Think about the VP 
who becomes the “VP of Making 
Dreams Die.” 
        What better way to describe 
a manager who will enthusiasti-
cally agree to implementing your 
bold plans, which will never see 
the light of day, unless, of course, 
they reappear with the VP’s name 
on them? 
        The diaspora of office work-
ers during the pandemic has given 
rise to the title “Head of Team 
Anywhere.” The job description 
for this position must include find-
ing employees in their home of-
fices around the globe, and twist-
ing their arms — and their salaries 
— until they agree to come back 
to the office. 
        The Head of Team Anywhere 
is also responsible for ideating ir-
resistible improvements to woo 
the remote worker back to their 
cubicles. If you are currently en-

joying “Fondue Friday” and “Free 
Kidney Transplant Tuesday,” you 
now know whom to thank. 
        There is also the “Head of 
Dynamic Work,” a title which de-
scribes an executive who encour-
ages employees to shift smoothly 
between departments, so that 
they can combine the expertise of 
Technology and Finance to devel-
op a product, bring in Operations 
Management to actually produce 
the product, add Marketing to sell 
the product and, finally, Human 
Resources, so they can fire them-
selves when the product bombs. 
Now, that’s dynamic. 
        Hoping for a rebrand, the 
Human Resources Department 
has jumped on the name game. 
Whatever the resources it makes 
available, no one ever believed 
they are for the benefit of hu-
mans. This gave birth to a new 
title, “Chief People Officer.” This 
didn’t work, either, since every-
one knows HR professionals are 
not people. Thus, we now deal 
with the “Chief Heart Officer.” 
        It’s a good name, but HR has 
definitely aligned itself with the 
wrong organ. Chief Liver Officer 
or Chief Small Intestine Officer 

are much more accurate. Chief 
Ulcer Officer has a nice ring to it, 
too, since an ulcer is exactly what 
you will wind up with after deal-
ing with this department. 
	 (Note: The head of HR has 
the opportunity to capitalize on 
their exceptional ability to instill 
fear. The “Chief of the Firing 
Squad” title would accomplish 
this perfectly.) 
        If management’s decision 
to play fast and loose with titles 
bothers you, don’t think you can 
escape. You’re never going to be 
fired. You will be “re-engineered.” 
You won’t be laid off. You’ll ex-
perience a “Reduction in Force” 
or “RIF.” It’s a comforting acro-
nym for those who no longer have 
a “Go-Forward Role.” 
        You have a “Go Home Role,” 
or a “Go Bye-Bye Role,” or “an 
opportunity to explore what life 
has to offer.” 
        Whatever you call it, you’re 
still fired.

Bob Goldman was an advertising 
executive at a Fortune 500 com-
pany. He offers a virtual shoulder 
to cry on at bob@bgplanning.com.

COPYRIGHT 2023 CREATORS.COM
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 OLDEST BANK TURNS
THE INTERMOUNTAIN WEST'S

1873EST.

For a local bank committed to 
your success for generations 

past, present, and future  
— now more than ever — 

Zions Bank is for you.

We’re proud of our 150-year 
legacy as the oldest financial 

institution headquartered in the 
Intermountain West.

Since 1873, Zions Bank has helped 
strengthen individuals and families. 

We’ve helped businesses succeed and 
grow. And we’ve helped communities 

thrive and prosper.
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On October 1, 1873, the bank’s 
first day of business, the cashier 
recorded deposits of $5,876.20, 
placed there by 46 depositors. 
Notably, five of the 15 depositors 
listed on the original ledger were 
women and another was an 
organization for women. At the time, 
many financial institutions did not 
allow women to open their own 
accounts.

Zions Bank’s swift growth 
continued, as ten new offices 
were added in 1970. Company 
founder and bank president 
Roy Simmons expanded 
across the Utah footprint with 
acquisitions of banks in the 
Uintah Basin, St. George, and 
Central Utah. By the close of 
1970, Zions had 25 branches 
and total resources nearing 
$316 million.

In 1973, Zions commemorated its 
centennial year. Nearly 900 bank 
employees marked the anniversary 
and a 200-pound layered fruit cake 
was part of the celebration in the 
lobby of the headquarters. 

In June 1991, Zions Bank launched 
its annual Paint-a-Thon community 
service event. Over the past 31 
years, Zions has mobilized more 
than 30,000 volunteers to paint 
1,287 homes of older, disabled and 
veteran residents. 

Scott Anderson was promoted to 
president and CEO of Zions Bank 
in 1997.

Zions Bank launched its Women’s 
Financial Group to support 
women entrepreneurs with their 
banking needs. 

In July 1997, Zions Bank entered 
Idaho, purchasing 13 branches 
from two banks. Its Idaho 
headquarters building was 
completed in downtown Boise in 
2014.

After national banking laws 
were liberalized in the 1980s, 
allowing out-of-state acquisitions 
in states with reciprocity laws, 
Zions Bancorporation started to 
expand across state lines, first 
into Nevada then into Arizona. 

Harris H. Simmons was 
promoted to president of Zions 
Bank in 1986.

Zions’ financial assistance helped 
in the initiation of such industrial 
firms as Bingham Copper Company 
(Kennecott Copper); Salt Lake and 
Los Angeles Railroad Company 
(Union Pacific); Big Cottonwood 
Power Company (Rocky Mountain 
Power); and Salt Lake Gas Company 
(Dominion Energy).

Zions Bank’s Vernal office was built 
from 80,000 bricks, each individually 
wrapped, packaged, and sent 407 
miles by Parcel Post. To ship the 
bricks by freight wagon would have 
cost four times their worth. The 
cost-saving move prompted the U.S. 
Postal Service to impose a limit on 
the weight of its daily shipments.

On December 31, 1957, Zion’s 
Savings Bank and Trust Company 
(1873), Utah Savings and Trust 
Company (1889) and First 
National Bank of Salt Lake City 
(1890) merged to form Zions First 
National Bank. At this time the 
apostrophe in Zion’s was dropped.

Zions Utah Bancorporation, the 
bank’s holding company, became 
a public company in January 1966 
through an initial public offering.

Amidst a growing tide of 
involuntary bank closures 
across the U.S., worried Zion’s 
depositors withdrew nearly $1.5 
million over two days. But by 
the end of the month, the money 
returned and total deposits 
exceeded withdrawals.

Authorities of the Church of 
Jesus Christ of Latter-day 
Saints decided it should divest 
of its banking interests, and on 
April 22, 1960, sold majority 
control of Zions First National 
Bank to Keystone Insurance and 
Investment Company.

Today, Zions Bank operates 121 
full-service branches and nearly 
200 ATMs throughout Utah, Idaho 
and in Jackson, Wyoming. It 
reported $14.3 billion in average 
loans and $19.2 billion in average 
deposits, as of June 30, 2023. 
The bank provides jobs for more 
than 1,500 employees. Its parent 
company, Zions Bancorporation, 
N.A. has grown to more than $90 
billion in assets and operates 
across 11 Western states.

As businesses and nonprofits 
struggled with shutdowns during 
the COVID-19 pandemic, Zions 
Bank acted quickly to provide 
them relief, approving 22,000 
Paycheck Protection Program 
loans totaling $2.4 billion by the 
program’s end in May 2021. 

In July 2014, Zions opened an 
office in Jackson Hole, Wyoming 
to help Teton County businesses 
reach their financial goals.  

CELEBRATING ZIONS BANK’S HISTORY OVER 150 YEARS
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CELEBRATING ZIONS BANK’S HISTORY OVER 150 YEARS
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FIVE COMMITMENTS TO CREATE VALUE
Commemorating our 150th Anniversary

The week Zions Bank opened for business in October 1873, the Deseret News reported:
“Zion’s Savings Bank and Trust Company promises to be one of the most important and beneficial institutions ever 

established in the Territory or in this part of the Union.”

As Zions Bank commemorates its 150th anniversary in 2023, we pledge to continue to create value for the next 
150 years. We recognize our responsibility as a leader in our communities and as the oldest financial institution 

headquartered in the Intermountain West. Based on our foundational values and Guiding Principles, we affirm our 
dedication to investing in the communities we serve with financial and human resources to make our communities 

stronger. To continue our legacy of community stewardship, we make five commitments to our future: 

1. We commit to bolstering business growth and innovation. In the late nineteenth century, Zions Bank’s financial 
assistance helped launch railroad, mining, and power companies that developed the Intermountain West. To 
shape our communities into their full potential, Zions Bank will continue to provide financing and other financial 
services and support to businesses and industries throughout the Intermountain West that create jobs, grow our 
economy, and foster a sustainable future.

2. We commit to making our clients stronger. The stories of our clients’ successes have made our story possible 
for 150 years. From businesses large and small to individuals young and old, we promise to provide products 
and services that strengthen our clients. We want to be proud of the clients with whom we’re associated, and we 
want them to be proud to be associated with us.

  
3. We commit to fostering economic opportunity for all. At the time Zions Bank opened for business in 1873, it 

was one of the few institutions to open savings accounts for women. Today, Zions Bank pledges to continue 
providing financial services that make it possible for clients of all backgrounds, and on every rung of the 
economic ladder, to realize their dreams. Through financial solutions and education, we pledge to foster a 
culture of opportunity in all aspects of our business.

4. We commit to supporting our employees. Since its founding, Zions Bank has taken pride in its extraordinary 
employees who bring their talents to work each day. Our employee tenure averages more than eight years, 
compared to the industry median of less than five years. We are committed to creating fulfilling opportunities 
for the outstanding and diverse people within our organization, fostering their belonging, and rewarding them 
for their contributions to our success. 

5. We commit to building our communities. We continue to actively engage in each of the communities in 
which we do business and build strong ties with them through our service, volunteerism, and support. Our 
determination to find creative solutions to community needs endures. We recognize banking is a local business 
and acknowledge our role in contributing to the economic and cultural vibrancy of our communities, large and 
small.

A. Scott Anderson

Thomas Knutson

Gail Miller

Bonnie Jean Beesley

Eric Leavitt
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Clark Hinckley

Kent Madsen

Harris H. Simmons

Susan Johnson
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Ann Millner

Janice Ugaki
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Industry Briefs are provided as 
a free service to our readers. 
Company news information may 
be sent to brice.w@thecityjour-
nals.com. The submission dead-
line is one week before publica-
tion.

ARTS/
ENTERTAINMENT
	 • The Governor’s Office 
of Economic Opportunity 
board, at its October meeting, 
approved a film production cash 
rebate of $80,600 for Fire Frog 
Media LLC for its production of 
“Good Fire,” a documentary. The 
company is expected to spend 
$403,000 in Utah, including dur-
ing principal photography sched-
uled through Aug. 31, 2024, in 
Salt Lake and Utah counties. The 
documentary will tell a story of 
“a land out of balance and of 
the indigenous people using their 
ancient knowledge of fire to heal 
the world. Meanwhile, the world 
has come to understand that cli-
mate change, indicated in part 
by the spate of catastrophic fires 
in the western U.S., represents 
a threat to their way of life,” 
according to GOEO documents. 
The directors are Roni Jo Draper 
and Marissa Lila. The producers 
are Jenn Lee Smith, Nicola Docta 
and Camlyn Giddins.

BANKING
	 • TAB Bank, an Ogden-
based online bank, has promoted 
Austin Strong to chief strategy 

officer. Strong 
will work to 
enhance and 
execute TAB 
Bank’s stra-
tegic vision, 
identify prom-
ising growth 
and investment 
o p p o r t u n i -

ties, and collaborate with fintech 
partners to further drive TAB’s 
innovation in banking. Strong 
started with TAB 11 years ago, 
initially as the director of internal 
audit and most recently as the 
executive vice president of digi-
tal banking. In his new capacity, 
he will continue to drive digital 
banking operations, data ana-
lytics/BI, customer experience, 
marketing and strategic partner-
ships. Before joining TAB Bank, 
Strong worked with Ernst & 
Young in its assurance practice. 
Strong became a vice president 
of real estate banking at Zions 
Bank and spent several years as 
the director of internal audit at 
TAB, working with the bank’s 
Audit Committee and board of 
directors to oversee the indepen-
dent evaluation of TAB’s risk and 
control framework. Strong is a 
Certified Public Accountant and 
received his undergraduate and 

graduate degrees in accounting 
from Weber State University.
	 • UFirst Credit Union has 
opened its first branch in Saratoga 
Springs, at 213 W. Crossroads 
Blvd. It offers a full-service lobby 
and drive-through equipped with 
automated ITMs (interactive 
teller machines) for transactions 
when the lobby is closed. The 
branch manager is Gabe Barajas.

ECONOMIC 
DEVELOPMENT
	 • The Economic 
Development Corporation of 
Utah has hired Greg Bisping as 
director of community strategy; 
Jaime Hernandez as Utah Inland 
Port Authority project manager‍, 
Spencer Layton as business 
development analyst, and Andy 
Pham as marketing production 
specialist. Bisping will oversee 

EDCUtah’s Site Ready Utah ini-
tiative and also leverage his back-
ground in program development 
to reimagine EDCUtah’s offerings 
to public-sector investors. Prior to 
joining EDCUtah, Bisping spent 
nine years fostering partnerships 
among the University of Utah, its 
students, and the real estate and 
financial services business com-
munity. His experience includes 
talent development, community 
engagement and growth-oriented 

programming. Bisping earned 
an MBA at Westminster College 
and a B.A. in mass communica-
tions at the University of Utah. 
Hernandez will manage corporate 
expansion and recruitment proj-
ects to any of the Utah Inland Port 
Authority sites. His experience 
includes local economic develop-
ment in Texas, as well as regional 
economic development with the 
Seattle Metropolitan Chamber of 
Commerce. Hernandez earned 
an MBA at Brigham Young 
University and a B.S. in business 
at BYU-Idaho. Layton will over-
see corporate recruitment and 
expansion projects in the manu-
facturing industry. He previously 
worked in the financial services 
industry. He earned a B.S. in 
finance at Ensign College. Pham 
will collaborates with his team to 
improve EDCUtah’s digital mar-
keting infrastructure and produce 
content that shares EDCUtah’s 
vision and success with clients 
and investors. Pham earned a 
B.S. in marketing at Western 
Governors University and an A.S. 
in graphic communication at Salt 
Lake Community College.

ECONOMIC 
INDICATORS
	 • Utah is ranked No. 1 on 
a list of states decorating the 
most for Halloween, com-
piled by Lombardo Homes. 
Utah’s most-popular decora-
tions focus on spiders and spider 
webs. The study analyzed 7,330 
Google search terms related to 
Halloween decorations and buy-
ing themed décor. Nationwide, 
the top Halloween decorations 
are pumpkins, corn stalks and 
skeletons. The least-decorated 
state is New York. Cities with 
the most Halloween décor are 
Denver, Las Vegas, Baltimore, 
Nashville and Seattle. Spending 
by Americans for their Halloween 
decor is expected to reach an 
average of $87, up from $61 in 
2022, and decorating will take an 
average of three hours. Details 
are at https://lombardohomes.
com/most-popular-halloween-
decorations-by-state-2023/.
	 • Several Utah universi-
ties are ranked in the RentHop 
College Rent Report, a look at 
the cost of off-campus housing, 
compiled by nationwide apart-
ment listing website RentHop. 
The rankings, based on medi-
an rent around campus, include 
No. 63 Utah Valley University 
($1,795), No. 96 Weber State 
University ($1,375), No. 103 
University of Utah ($1,299), 
No. 105 Utah State University 
($1,275) and No. 117 Brigham 
Young University ($1,195). 
BYU-Idaho comes in at No. 138 
($995). Among the 150 largest 

colleges in the U.S., New York 
University has the highest-cost 
off-campus housing, with medi-
an rent around the campus at 
$4,800 per month. The amount 
is $800 per month at Ball State 
University. Details are at https://
www.renthop.com/research/col-
lege-rent-report/.
	 • Twenty-two percent 
of online gamers in Utah, or 
734,000 people, report that they 
are sleep-deprived due to their 
gaming activities, according to 
a study by Online-Solitaire.
com. It conducted a survey and 
combined those results with data 
from County Health Rankings 
to reveal where America’s most 
sleep-deprived gamers reside. 
The most-effected in Utah are in 
Ogden and Price, both 26 percent; 
Nephi, 24 percent; Roosevelt, 
23 percent; and Tooele, 23 per-
cent. Online gamers in Virginia 
are most-effected, at 30 percent. 
Among cities, in Eutaw, Alabama, 
35 percent of gamers reported the 
condition. Details are at https://
online-solitaire.com/blog/states-
with-the-most-sleep-deprived-
online-gamers-in-2023/.
	 • Salt Lake City is ranked 
No. 23 and West Valley City is 
No. 154 on a list of “Best Cities 
for Carless Living,” compiled by 
HVAC Gnome. It compared the 
200 biggest U.S. cities on walk-
ability, bikeability, transit rider-
ship and pedestrian safety, among 
23 total metrics. The top-ranked 
city is San Francisco. The bottom-
ranked city is Mobile, Alabama. 
Details are at https://hvacgnome.
com/blog/studies/best-cities-car-
less-living/#rankings.
	 • Several Utah cit-
ies are ranked on a list of 
“Most Vulnerable Cities for 
Burglaries,” compiled by Fence 
Gnome. It compared nearly 500 
of the biggest U.S. cities based 
on target attractiveness, average 
home value and share of single-
unit detached homes, and bur-
glary prevalence. Utah cities in 
the rankings are No. 50 Sandy, 
No. 65 Salt Lake City, No. 66 
South Jordan, No. 78 West Valley 
City, No. 123 Ogden, No. 180 
Layton, No. 202 West Jordan, 
No. 236 St. George, No. 313 
Lehi, No. 373 Orem and No. 
468 Provo. The most-vulnerable 
city in the rankings is Jonesboro, 
Arizona. The least-vulnerable is 
Alexandria, Virginia. Details are 
at https://fencegnome.com/blog/
studies/most-vulnerable-cities-
burglars/#rankings.

EDUCATION/TRAINING
	 • The University of Utah 
Department of Entrepreneurship 
& Strategy, in partnership with 
the Lassonde Entrepreneurship 
Institute at the David Eccles 
School of Business, has wel-

comed 47 founders into the 
Master of Business Creation 
program for the fall. It is the 
largest cohort since the program 
launched in 2019. They will have 
available personalized mentor-
ing, applied curriculum, generous 
scholarships, access to grants and 
more. Nineteen of the founders 
who started 18 companies are 
enrolling in MBC Online, a vir-
tual, part-time option that spans 
three semesters. Twenty-eight of 
the founders who started 26 com-
panies are enrolling in MBC Full-
Time, an in-person option that 
spans two semesters. Some of 
the startups have more than one 
founder in the program.

FINANCE
	 • Kairos Investment Man-
agement Co., based in California, 
has provided an $8.14 million 
senior bridge loan to a private real 
estate firm to support the conver-
sion of a former data center in 
downtown Salt Lake City into a 
multifamily and retail develop-
ment at 205 E. 200 S. The site 
includes a parking lot and an 
approximately 350,000 square-
foot vacant building.

GOVERNMENT
	 • The U.S. Environmental 
Protection Agency has an-
nounced a settlement with Texas-
based XTO Energy Inc., a sub-
sidiary of Exxon-Mobil, resolv-
ing alleged violations of the fed-
eral Safe Drinking Water Act’s 
Underground Injection Control 
program at three injection wells 
within the Uintah & Ouray 
Indian Reservation in the Uinta 
Basin. The settlement requires the 
company to pay a civil penalty of 
$19,718.08 for its violations of 
UIC requirements. XTO failed to 
timely provide the agency with all 
information necessary to transfer 
the permits from XTO to Utah 
Gas Corp. and failed to notify the 
agency of the loss of mechanical 
integrity for one of its wells and 
to take prompt action to repair 
the well. The wells are in Uintah 
County and are used for disposal 
of brine produced from nearby 
gas production wells that were 
also operated by XTO.

HEALTHCARE
	 • Seek Labs, a Salt Lake City-
based company doing research 
in infectious disease diagnostic 
systems and pharmaceuticals, has 
appointed Robert W. (Charlie) 
Turner as vice president of busi-
ness development. Turner has 
over 20 years of experience in 
corporate development and has 
held leadership roles in over 40 
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biopharmaceutical industry  stra-
tegic transactions, with a cumula-
tive deal value exceeding $3 bil-

lion. Turner 
also brings a 
strong back-
ground advis-
ing early-stage 
c o m p a n i e s , 
venture capi-
tal experience, 
and consult-
ing. Turner 

was the principal consultant 
and founder of Tri-Bio Ventures 
LLC and held senior business 
development leadership roles 
at POZEN, Pappas Ventures, 
Novartis Consumer  Health  and 
Glaxo Wellcome. Turner’s educa-
tion includes a B.S. in account-
ing from the Marriott School 
of Business at Brigham Young 
University.
	 • Select Health, based in 
Salt Lake City, and its pharma-
cy benefits manager, Scripius, 
have announced that it is one 
of the first health plans in the 
United States to provide mem-
ber access to Mark Cuban Cost 
Plus Drug Co. PBC. The col-
laboration grants Select Health 
members direct access to Cuban’s 
prescription drug service. The 
collaboration encompasses medi-
cations for many common condi-
tions, including high blood pres-
sure, certain cancers, dementia, 
asthma, diabetes and more. Select 
Health members will have access 
to more than 1,000 prescription 
products at potentially lower pric-
es than traditional pharmacy loca-
tions.

INTERNATIONAL
	 • Utah Global Diplomacy, 
aiming to promote respect and 
understanding between the people 
of Utah and other nations, has 
appointed Brad Winn, Edward 
Lopez, Raymon Burton and 
Thomas Appiah to its board of 
directors. Winn is professor of 
practice in leadership and strategy 
at the Jon M. Huntsman School of 
Business at Utah State University. 

where he directs the Executive 
MBA program. Winn has experi-

ence in higher education and gov-
ernment, having served in exec-
utive positions and as a former 
member of the Utah State House 
of Representatives. Lopez is 
deputy director of community 
engagement at Promise South 
Salt Lake. Burton is executive 
director of One Refugee, a non-
profit focused on providing refu-
gees with access to higher edu-
cation and professional careers. 
Appiah is president and CEO 
of Appiah Consulting Team 
International Inc. and actively 
promotes diversity and inclusion 
as a member of the Diversity 
Board at Zions Bank. 
	 • World Trade Center 
Utah is seeking Utah aerospace 
manufacturers, contractors and 
industry-aligned companies that 
want to participate in shared 
booth space at the Singapore 
Airshow, scheduled for Feb. 
20-25. The Utah booth is spon-
sored by WTC Utah, in partner-
ship with the Governor’s Office 
of Economic Opportunity 
and the Utah Aerospace and 
Defense Association. The cost 
is $500 to secure a spot in the 
Utah booth. Registrations are 
being accepted until Dec. 1. 
Details are at https://www.wtcu-
tah.com/tradeevents/singapore-
airshow-2023.

LAW
	 • Gordon Rees Scully 
Mansukhani has added Kyle C. 
Thompson  as a partner in the 
firm’s Salt Lake City  office. He 
joins  the commercial litigation, 
construction, environmental/
toxic tort, and trucking and 
transportation  practice groups. 

Thompson has 
e x p e r i e n c e 
in handling a 
variety of types 
of litigation, 
i n c l u d i n g 
c o m p l e x 
business and 
c o m m e r c i a l 
m a t t e r s , 

insurance coverage claims, 
wrongful death and personal 
injury claims, asbestos claims, 
and railroad liability and FELA 
claims. Thompson also has been 
involved in appellate practice with 
respect to those claims in both 
federal and state court. He joins 
the firm from Lewis Brisbois. 
He earned his law degree from 
the Brigham Young University 
J. Reuben Clark Law School and 
a B.A. in communications from 
BYU.

NONPROFITS
	 • The Salvation Army has 
relocated its headquarters to 568 
W. Telegraph Road, Suite 4, 
Washington. It previously was 
in the former Kmart shopping 
center on Bluff Street. NAI Excel 
assisted the Salvation Army with 
the relocation.

PARTNERSHIPS
	 • Autonomy, a California-
based electric vehicle subscrip-
tion company, has announced a 
partnership with EV Auto, an 
EV-only car dealership based 
in Bountiful. The collabora-
tion aims to expand access to 
affordable and hassle-free EV 
ownership in dealerships across 
the country. Through the part-
nership, EV Auto can serve a 
broader range of customers, 
including those who may not 
qualify for conventional loans or 
leases. Autonomy’s technology 
platform empowers dealerships 
like EV Auto to diversify their 
services, addressing the needs of 
customers seeking flexible alter-
natives to traditional financing.
	 • Stein Collection, a Park 
City-based company focused on 
luxury travel, has announced 
a partnership with Evertreen, 
an organization that facilitates 
tree planting in deforested 
regions around the globe. Stein 
Collection has committed to 
having 1,000 trees planted in 
vulnerable areas by the end of 
2023 with thousands more in the 
years to come. The collaboration 

aims to combat deforestation and 
promote habitat protection in 12 
countries worldwide.
	 • The Utah Jazz have 
announced a new multi-year part-
nership with Just Ingredients, 
a Lindon-based brand offering 
wellness and beauty products. 
Financial terms were not dis-
closed. Among elements of the 
partnership, Just Ingredients will 
sponsor the Jazz’s annual 3v3 
Tournament that takes place dur-
ing the annual Salt Lake City 
Summer League and a Ladies’ 
Night at Delta Center on March 
4.

PHILANTHROPY
	 • AgileDad, a promoter of 
Agile Project Management, in 
November will host six free cer-
tification courses exclusively for 
150 current and former military 
veterans at Salt Lake Community 
College in Sandy. It is seeking 
sponsors to help with the effort. 
Details are at learnmore@agile-
dad.com.

REAL ESTATE
	 • Mountain West Com-
mercial Real Estate, a com-
mercial real estate brokerage 
and advisory firm, has added 
Jeffery Sorenson, Futi Tavana, 
Taylor Ogden and Tupu Folau 

to its Utah County office, with 
Sorenson and Tavana leading the 
team. Sorenson has a 12-year 
track record in the commercial 
real estate sector. Over the past 
seven years, he has orchestrated 
$239 million in investment trans-
actions across various submar-
kets, including industrial, mul-
tifamily, retail, storage, office 
and land. Tavana has a record 
of transactions totaling over $80 
million. Futi’s expertise covers a 
range of property types, includ-
ing manufactured housing, mul-
tifamily, and industrial proper-
ties.
	 • LGI Homes Inc., a Texas-
based homebuilder, has opened 
its newest community, Oquirrh 

Mountain Ranch, in Eagle 
Mountain. It is the company’s 
first community in the state of 
Utah and represents the com-
pany’s 21st state of operation.
	 • Piper Sandler Co.’s 
Utah public finance group  has 
moved into its new offices in 
the new Class A high-rise tower 
at 95 S. State St., Salt Lake 
City. The company occupies 
more than 4,200 square feet on 
the 24th  floor of the building, 
which was developed by City 
Creek Reserve and opened in 
2022. The office has the capac-
ity for the company to grow to 
15 employees. Piper Sandler’s 
broker for the office space was 
Jeff Rossi of Newmark.

RECOGNITIONS
	 • Sports Salt Lake, a divi-
sion of Visit Salt Lake, was 
awarded the “Best Host City” 
at the 2022 SportsTravel Awards 
during the TEAMS Conference 
& Expo in California. TEAMS 
stands for Travel, Events And 
Management in Sports. The 
SportsTravel Awards are nomi-
nated and voted on by the readers 
of SportsTravel. Criteria for nom-
ination and voting for the 2023 
SportsTravel Awards program 
included events that occurred or 
venues that opened between Aug. 
1, 2022, and July 31, 2023. In 
2022, Sports Salt Lake welcomed 
over 60 events to the area, with 
a collective direct spend of more 
than $119 million.
	 • The Center for Urban 
Transportation Research at 
the University of South Florida 
has recognized the Utah Transit 
Authority for providing out-
standing commuter benefits for 
the  agency’s 2,800 employees. 
UTA meets most all of the cri-
teria set forth for this 2023 Best 
Workplace for Commuters des-
ignation by offering free transit 
passes to employees. In addi-
tion, UTA also offers shuttles to 
and from transit stations, vanpool 
subsidies, guaranteed ride home 
options, teleworking alterna-
tives and condensed  workweek 
options.
	 • BZI, a Kanarraville-based 
company focused on construc-
tion and technology for build-
ing processes, received the Rural 
Investor Award from the Utah 
Inland Port Authority at the 
One Utah Summit in Cedar City. 
BZI and affiliate companies 
recently hosted a groundbreaking 
of the 820-acre sustainable indus-
trial park, Commerce Crossroads, 
and the grand opening of its 
first tenant, RailSync, in Cedar 
City. Founded in 2016, the BZI 
family of companies operates 
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the addition of Lemonis, the 
Overstock board now has nine 
members, eight of whom are 
independent.
	 • Smith’s Food & Drug will 
build a Smith’s Marketplace store 
at Pioneer Road and Bluegrass 
Way in St. George. A ground-
breaking recently took place for 
the 123,000-square-foot, multi-
department store that will include 
sushi and Starbucks Coffee cafe, 
salads and sandwiches, hot/cold 
chicken, fresh seafood, Boar’s 
Head Meats and Murray’s 
Cheese. The store also will have 
a floral department, apparel, 
household goods, a drive-through 
pharmacy, online grocery pick-
up, and on-site Smith’s Fuel 
Center. The $31 million store 
also will have a special park-
ing section and golf cart path 
designed to accommodate golf 
carts from the nearby SunRiver 
Community. The new store will 
have 230emplouees when com-
pleted in the fall of 2024. The 
builder is R&O Construction.

SUSTAINABILITY
	 • Switch2Zero, a London-
based company focused on 
sustainable technology, has 
appointed Derek White as chair-
man. White is CEO at Galileo 
Financial Technologies, based in 
Sandy. White’s career of more 
than 25 years includes launch-
ing, leading, re-imagining and 

transforming 
international 
c o m p a n i e s 
across both 
consumer and 
corporate sec-
tors. He led 
Google Cloud 
F i n a n c i a l 
Services and 

led digital transformation at 
Barclays, BBVA and US Bank.

TECHNOLOGY
	 • Diamond Lake Minerals 
Inc., a Salt Lake City-based 
company specializing in the 
development and support of dig-
ital assets and SEC-registered 

security tokens, has appointed 
Agnes Budzyn as a strategic 
advisor. Budzyn is an entrepre-
neur and board member with 
experience in blockchain, digital 
assets and traditional finance. 
Budzyn serves as managing 
partner of Bluedge Ventures, 
where she focuses on invest-
ments in blockchain and digital 
assets infrastructure technology, 
with an interest in early-stage 
companies. Her career spans 

over a decade 
in tradition-
al finance, 
including a 
significant role 
at BlackRock. 
She also was 
an early mem-
ber of the lead-
ership team at 

ConsenSys. Budzyn is a mem-
ber of the board of directors at 
the Biden Institute, the FTSE 
Russell Digital Asset Advisory 
Committee and the Yale Club 
Audit Committee.

the goal of identifying mecha-
nisms by which tumor hypoxia 
and the hypoxia-inducible fac-
tors, HIF-1 and HIF-2, drive 
outcomes that promote cancer 
progression and resistance to 
therapy and to develop therapeu-
tic approaches to address these 
issues; Advancement of EDI in 
Research, Keke Fairfax, asso-
ciate professor and director of 
equity, diversity and inclusion 
for the Department of Pathology; 
Innovator of the Year, Jacob 
George, a professor in the elec-
trical and computer engineering 
and physical medicine and reha-
bilitation departments and direc-
tor of the Utah NeuroRobotics 
Lab; Innovation Impact, Jared 
Rutter, biochemistry professor, 
and Kevin Hicks, a research 
instructor in the Department of 
Biochemistry; Breakthrough of 
the Year, Bone Bolt, developed 
by Dr. Louis S. Peery as a new 
system for fixing bone fractures; 
and Lifetime Achievement, 
Gregory Hageman, executive 
director of the John A. Moran 
Eye Center’s Sharon Eccles 
Steele Center for Translational 
Medicine and the John A. Moran 
Professor Endowed Chair of 
Ophthalmology and Visual 
Sciences.

RESTAURANTS
	 • I Heart Mac & Cheese 
has opened its first Utah loca-
tion at 1287 N. Canyon Creek 
Parkway, Spanish Fork, in the 
Canyon Creek Shopping Center. 
It is owned and operated by 
Cody and Lacy Molyneaux of 
Payson. It specializes in made-
to-order macaroni and cheese 
bowls, grilled cheese sandwiches 
and a variety of health-conscious 
options. Florida-based I Heart 
Mac & Cheese has 42 locations 
nationwide.

RETAIL
	 • The board of directors of 
Overstock.com Inc., a Midvale-
based owner of the Bed Bath & 
Beyond brand and other intel-

lectual prop-
erty related 
to the brand. 
has appoint-
ed Marcus 
Lemonis as its 
newest inde-
pendent direc-
tor. Lemonis is 
the chairman 

and CEO of Camping World. 
He appears on CNBC’s “The 
Profit” and his TV show “The 
Renovator.” He has more than 
25 years of business develop-
ment, corporate retail and entre-
preneurship experience. With 
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through three primary organiza-
tions: Building Zone Industries 
LLC, responsible for steel erec-
tion; BZI Steel LLC, special-
izing in steel fabrication; and 
InnovaTech LLC, specializing 
in designing, engineering and 
manufacturing innovative con-
struction equipment and pro-
cesses to enhance efficiency and 
safety on the job.
	 • University of Utah 
Health has earned recog-
nition from the American 
Medical Association as a Joy 
in Medicine-recognized orga-
nization. The distinction is 
granted only to organizations 
that attest to the criteria of the 
Joy in Medicine Health System 
Recognition Program and dem-
onstrate a commitment to pre-
serving the well-being of clini-
cal care team members through 
proven efforts to combat work-
related stress and burnout. Since 
its inception in 2019, the Joy 
in Medicine Health System 
Recognition Program has rec-
ognized more than 100 organi-
zations across the country. In 
2023, 72 health systems nation-
wide earned the designation.
	 • Fear Factory, a Salt 
Lake City-based haunted attrac-
tion, has been named to a list 
of “top haunts of 2023” by 
the Haunted Attraction 
Association. It is the second 
time in the past three years it 
has been named to the list of 
the HAA’s top haunts. To be 
eligible, award recipients must 
be members of the HAA while 
meeting a list of 10 criteria that 
are tied directly to the organi-
zation’s mission of protecting 
customers, promoting haunted 
attractions and educating indus-
try experts and employees.
	 • The University of Utah has 
announced the recipients of the 
inaugural Innovation Awards, 
recognizing researchers at the 
UofU who are working to trans-
late their research into tech-
nologies that benefit the public. 
Recipients are: Excellence in 
Innovation Undergraduate 
Student, James Walker, a 
second-year undergraduate in 
the Department of Mechanical 
Engineering; Excellence in 
Innovation Graduate Student, 
Jack Silcox, who came to the 
UofU in 2018 to study cog-
nition and neural sciences in 
the Department of Psychology 
and has since received both 
his M.S. and Ph.D. degrees; 
Investigator on the Rise, Mei 
Yee Koh, whose research has 
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Connect: Business is done with people
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Educate:The Chamber offers a full suite
of business education and professional
development courses for businesses of
all sizes through our Business Institute. 

Advocate: The Chamber is the voice of
business for the South Valley. We are
committed to monitoring and taking

action on local, state and national
policies that impact businesses.

Grow: The Chamber offers many tools
to help promote your brand and connect
with potential customers. We do this by
providing exposure through our online
member directory, social media, and a
variety of sponsorship opportunities.
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The South Valley Chamber of
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Advocating, and Growing for
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Calendar

see CALENDAR page 20

Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice.w@
thecityjournals.com. The submis-
sion deadline is one week before 
publication.

Oct. 16, noon-1 p.m.
	 Veteran Entrepreneur Net-
working Event. Location is 
Southern Utah University, Shar-
wan Smith Student Center, 351 
W. University Blvd., Cedar City. 
Free. Details are at https://www.
sba.gov/event/36737.

Oct. 17-18
	 “Access to Capital and 
Meet the Resource Partners,” 
a Small Business Development 
Center event that takes place 
Oct. 17, 8:30-11:30 a.m., at the 
Beaver County Fairgrounds; Oct. 
17, 1:30-4:30 p.m., at the Garfield 
County Commission chambers; 
and Oct. 18, 8:30-11:30 a.m., at 
the Southwest Technical College. 
Details are at https://clients.utahs-
bdc.org/events.aspx.

Oct. 17, 7:15-9 a.m.
	 Breakfast Speaker Series, an 
ACG (Association for Corporate 
Growth) Utah event. Private equi-
ty panel includes Andy Brown 
(moderator); Zach Larkin, The 
Cynosure Group; Jim Herrmann, 
HGGC; and James McKean, 
Tower Arch Capital. Location 
is Marriott City Center, 220 S. 
State St., Salt Lake City. Free 
for members, $30 for nonmem-
bers. Details are at https://www.
acg.org/utah/events/utah-october-
17-breakfast-speaker-series.

Oct. 17, 11 a.m.-1 p.m.
	 Business Women’s Forum: 
“Telling Your Story: Tips and 
Tricks for Today’s Job Mar-
ket.” Speaker is Marian Janikula, 
executive recruiter, Intermountain 
Health. Location is Ken Garff 
University Club, Rice-Eccles 
Stadium, 451 S. 1400 E., Salt 
Lake City. Cost is $35 for mem-
bers, $50 for nonmembers. 
Details are at slchamber.com.

Oct. 17, 11:30 a.m.-1 p.m.
	 Professional Development 
Series, a ChamberWest event. 
Speaker Major Gen. Jefferson 
Burton (retired), will dis-
cuss “Leadership’s Impact on 
Culture and Success: A Blueprint 
for Thriving Organizations.” 
Location is Conservation Garden 
Park, 8275 S. 1300 W., West 
Jordan. Cost is $35. Details are at 
chamberwest.com.

Oct. 18, 25 and Nov. 1
	 “Cash Flow is King” Work-
shop Series,” a Small Business 
Development Center event tak-
ing place 5-8 p.m. Location is 

Salt Lake SBDC at Salt Lake 
Community College. Cost is $30. 
Registration can be completed at 
Eventbrite.com.

Oct. 18, 8 a.m.-4 p.m.
	 Health Information Tech-
nology Conference, hosted by 
UHIN. Event will look toward 
the “future of healthcare interop-
erability” with speakers, leaders, 
and professionals from across 
the healthcare and technology 
continuum. Welcome keynote 
presenter is Dr. Angela Dunn, 
executive director of the Salt 
Lake County Health Department. 
Afternoon keynote presenter 
is Joy Rios, host of the “HIT 
Like a Girl” podcast. Tracks 
will focus on “The Future of 
Healthcare Technology,” “Utah: 
Now & Next,” “Local Future,” 
and “Today and Beyond.” The 
Provider Education track will also 
feature the popular Payer Panel, 
a session in which provider rela-
tions experts from health plans 
address the most important ques-
tions from providers in Utah. 
Location is the Conference Center 
at Gail Miller Campus, Salt Lake 
Community College, 9750 S. 300 
W., Sandy. Cost is $70 for gen-
eral admission passes available at 
https://2023hitconference.event-
brite.com/. Details are at https://
uhin.org/events/2023-hit-confer-
ence/.

Oct. 18, 11 a.m.-1 p.m.
	 Business Bootcamp, a South 
Valley Chamber of Commerce 
event. Speaker Erik Foglman, 
transformation partner at Impact 
Utah, will discuss “Harvesting 
More Profit Through Operational 
Excellence.” Location is Draper 
City Hall, 1020 E. Pioneer Road, 
Draper. Cost is $35 for members, 
$50 for nonmembers. Details are 
at southvalleychamber.com.

Oct. 18, 11:30 a.m.-1 p.m.
	 Business Alliance Network-
ing Luncheon. Location is 
Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Details 
are at davischamberofcommerce.
com.

Oct. 18, 5:30-6:30 p.m.
	 Tax Planning Clinic, a Small 
Business Development Center 
event that takes place online. 
Free. Details are at https://clients.
utahsbdc.org/events.aspx.

Oct. 18, 6-8 p.m.
	 Marketing Clinic, a Small 
Business Development Center 
event that takes place online. 
Free. Details are at https://clients.
utahsbdc.org/events.aspx.

Oct. 19, 10-11:30 a.m.
	 Peer Roundtable: “Retain-
ing Top Talent,” a Salt Lake 

Chamber event that is in-person 
and for members only. Location is 
Salt Lake Chamber, 201 S. Main 
St., No. 2300, Salt Lake City. 
Free, but registration is required. 
Details are at slchamber.com.

Oct. 19, 11:30 a.m.-1 p.m.
	 “Connect 4 Lunch,” present-
ed by the American Fork, Point of 
the Mountain, Pleasant Grove/
Lindon and Eagle Mountain 
chambers of commerce. Location 
is Texas Roadhouse, 1402 E. 
Main St., Lehi. Details are at the-
pointchamber.com.

Oct. 19, 11:30 a.m.-1 p.m.
	 Chamber Luncheon, a 
Davis Chamber of Commerce 
event. Location is 525 Deseret 
Drive, Kaysville. Cost is $25 for 
members, $35 for nonmembers. 
Details are at davischamberof-
commerce.com.

Oct. 19, 6-8 p.m.
	 “How to Start a Business 
101,” a Small Business Dev-
elopment Center event. Location 
is Orem/Provo SBDC at Utah 
Valley University. Details are 
at https://clients.utahsbdc.org/
events.aspx.

Oct. 19, 6:30-8 p.m.
	 “How to Make Your Website 
Sell, So You Don’t Have To,” 
a Small Business Development 
Center event that takes place 
online. Free. Details are at https://
clients.utahsbdc.org/events.aspx.

Oct. 20, 8:30-10 a.m.
	 “Friday Connections Speed 
Networking,” presented by 
ChamberWest and the Utah Black, 
Utah Hispanic, Pacific Island, 
Magna Area and Murray Area 
chambers of commerce. Location 
is Utah Trucking Association, 
4181 W. 2100 S., West Valley 
City. Cost is $5. Details are at 
chamberwest.com.

Oct. 20, 11 a.m.
	 “Implementing Solutions” 
Roundtable, a U.S. Small Bus-
iness Administration event, in 
collaboration with Utah Living 
Color and Mountain West Small 
Business Finance and the sec-
ond part of a two-part initia-
tive to empower and support 
minority-owned small busi-
nesses in Utah. All stakehold-
ers, particularly those passion-
ate about advancing minority 
entrepreneurship, lenders and 
small-business owners, are 
encouraged to participate. 
Event will feature a panel dis-
cussion featuring organiza-
tions who are official Steering 
Committee members of the new 
Utah Small Business Alliance: 
Sidni Shorter, Black Chamber 

of Commerce; Alyn Toalepai, 
Pacific Islander Chamber; 
Luna Banuri, Utah Muslim 
Civic League; Juan Pascua, 
Utah Hispanic Chamber; Marla 
Trollan, U.S. Small Business 
Administration; and John 
Evans, Mountain West Small 
Business Finance. SBA Regional 
Administrator Aikta Marcoulier 
also will share information about 
efforts to better support under-
served business owners.  Location 
is Zions Bank Technology Center, 
7860 Bingham Junction Blvd., 
Midvale. Free. Details are avail-
able at Eventbrite.com.

Oct. 23, 8 a.m.-6 p.m.
	 Super Crowd Utah, a con-
ference for investors and entre-
preneurs empowering commu-
nity builders, social entrepre-
neurs and diverse founders. New 
investors will learn to invest like 
pros and entrepreneurs will learn 
to raise capital. Location is the 
Conference Center at Salt Lake 
Community College’s Miller 
Campus, 9750 S. 300 W, Sandy. 
Costs vary. Details are at https://
events.humanitix.com/supercrow
dutah23?discountcode=THEMI
LL.

Oct. 24, 7:30 a.m.-5:30 p.m.
    “Trends” Conference,” a 
ULI (Urban Land Institute) 
Utah event featuring a deep dive 
into the most current state and 
national real estate trends, with 
a focus on what to expect in the 
future. Theme is “Shape Today, 
Transform Tomorrow.” Keynote 
speaker is Spencer Levy, glob-
al client strategist and senior 
economic advisor for CBRE. 
Location is Hyatt Regency Salt 
Lake City, 170 S. West Temple, 
Salt Lake City. Cost ranges 
from $230 to $355. Details to be 
announced at https://utah.uli.org/
events-2/.

Oct. 24, 8-9:15 a.m.
	 CFO Roundtable, an ACG 
(Association for Corporate 
Growth) Utah event. Discussion 
topic is “Attracting & Retaining 
Top Accounting and Finance 
Talent.” Panelists include Tommy 
Auger (moderator), CFO, Jacobsen 
Construction; Spencer Taylor, 
CFO, Clean Simple Eats; Brian 
May, CFO, Nicholas; and Chad 
Iverson, CFO, Neighbor. Location 
is Tanner, 36 S. State St., Salt 
Lake City. Details are at https://
www.acg.org/utah/events/2023-
fall-acg-utah-cfo-roundtable.

Oct. 24, 10-11:30 a.m.
	 “LGBTQ in the 
Workplace” Training, presented 
by the Utah Advanced Materials 
& Manufacturing Initiative and 
Equality Utah. Speakers are 
Olivia Jaramillo, director of pub-

lic outreach for Equality Utah, 
and Adam White, Equality Utah 
trainer. Event takes place online. 
Cost is $100 for two attendees. 
Registration can be completed at 
Eventbrite.com.

Oct. 24, 11:30 a.m.-1 p.m.
	 Women in Business, a 
South Valley Chamber event. 
Speaker Kristi Knight will dis-
cuss “Unlocking the Future: 
Empowering Women in Data-
Driven Marketing and Customer 
Experience.” Location is Riverton 
Hospital, 3741 W. 12600 S., 
Riverton. Cost is $20 for mem-
bers, $25 for nonmembers. Details 
are at southvalleychamber.com.

Oct. 24, 11:30 a.m.-1 p.m.
	 Women in Business Lunch-
eon, an Ogden-Weber Chamber 
of Commerce event. Location is 
Jeremiah’s Lodge & Garden, 1329 
W. 12th St., Marriott-Slaterville. 
Cost is $25 for members and first-
time guests, $35 for nonmembers. 
Details are at ogdenwebercham-
ber.com.

Oct. 25, 8 a.m.-5 p.m.
	 Annual Symposium titled 
“APEX 2023,” presented by the 
Utah APEX Accelerator. Theme 
is “Government Contracting at Its 
APEX: Accelerating Opportunity, 
Empowering Success.” Event 
features one-on-one matchmak-
ing appointments with large 
prime contractors and govern-
ment agencies and breakout 
sessions. Location is Salt Lake 
Community College’s Gail 
Miller Conference Center, 9750 
S. 300 W., Sandy. Cost is $60. 
Details are at https://business.
utah.gov/events/ l is t /? t r ibe_
eventcategory%5B0%5D=13.

Oct. 25, 8 a.m.-1 p.m.
	 Second Annual NUME 
(Northern Utah Manufacturing 
Excellence) Conference and 
Networking. Location is Cache 
County Event Center, 490 S. 
500 W., Logan. Cost is $65, $25 
for each additional attendee in a 
group. Details are at cachecham-
ber.com.

Oct. 25, 11:30 a.m.-1 p.m.
	 Business Success Series, 
a ChamberWest event. Speaker 
Marci Houseman, owner of 
Chasing Impact, will lead 
“Sales Training Workshop: The 
Psychology of Communication.” 
Location is Kearns Library, 4275 
W. 5345 S., Kearns. Cost is $25 
per session. Details are at cham-
berwest.com.
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Oct. 25, 5-7 p.m.
	 “Connect After Hours,” 
a South Valley Chamber of 
Commerce event. Location is Fat 
Cats, 13901 S. Redwood Road, 
Bluffdale. Cost is $15 for mem-
bers, $20 for nonmembers. Details 
are at southvalleychamber.com.

Oct. 25, 6-7 p.m.
   “Facebook/Instagram Ads: 
Create and Manage Ads 
Like a Pro,” a Small Business 
Development Center event that 
takes place online. Free. Details 
are at https://clients.utahsbdc.org/
events.aspx.

Oct. 26, 11:45 a.m.-1 p.m.
	 “Lunch and Learn,” a 
Point of the Mountain Chamber 
of Commerce event. Speaker is 
Dallin Knudsen. Location is Fat 
Cats, 212 W. Pioneer Crossing, 
Saratoga Springs. Details are at 
thepointchamber.com.

Oct. 26, noon-1 p.m.
	 Women in Business, a Box 
Elder Chamber of Commerce 
event. Location and RSVPs are 
available by contacting the cham-
ber office. Cost is $10. Details are 
at boxelderchamber.com.

Oct. 26, 5-7 p.m.
	 “Business After Hours,” 
a Salt Lake Chamber event. 
Location is Humane Society of 
Utah, 4242 S. 300 W., Murray. 
Free for members and $30 for 
nonmembers through Oct. 23, $20 
for members and $40 for non-
members thereafter. Details are at 
slchamber.com.

Oct. 26, 5-6 p.m.
	 Legal Clinic (in English 
and Spanish),” a Small Business 
Development Center event that 
takes place online. Details are 
at https://clients.utahsbdc.org/
events.aspx.

Oct. 27, Nov. 3; 8 a.m.-1 p.m.
	 Government Affairs Boot 
Camp 2023, a Salt Lake Chamber 

two-day event. Location is 
Capitol Board Room, 350 State 
St., Salt Lake City. Cost is $750 
for members, $1,000 for non-
members. Details are at slcham-
ber.com.

Oct. 27, 7:30 a.m.-noon
	 2023 Northern Utah 
Business (Nubiz) Symposium. 
Location is Weber State 
University, 3916 W. Campus 
Drive, Ogden. Details are at 
ogdenweberchamber.com.

Oct. 31, noon-1:30 p.m.
	 Membership Luncheon, 
a Utah Valley Chamber of 
Commerce event. Speaker is 
Ty Bennett, entrepreneur and 
author. Location is Experience 
Event Center, 1440 Moon River 
Drive, Provo. Cost is $15 for 
members, $25 for nonmembers. 
Details are at thechamber.org.

Nov. 1-5
	 2023 NHPE National Con-
vention, a Society of Hispanic 
Professional Engineers event 
featuring an opportunity for 
young Latino and Hispanic 
STEM students and graduates 
to interview and network with 
reputable companies. Event will 
include more than 300 exhibitors, 
more than 200 speakers, keynote 
presentations, workshops, com-
petitions and awards. Location is 
Salt Palace Convention Center, 
100 W. West Temple, Salt Lake 
City. Cost is $335 for members, 
$599 for nonmembers. Details 
are at https://shpe.org/.

Nov. 1, 8 a.m.-5 p.m.
	 Cache Business Women’s 
Conference, a Cache Valley 
Chamber of Commerce event. 
Location is The Riverwoods 
Conference Center, 615 
Riverwood Parkway, Logan. 
Details to be announced at 
cachechamber.com.

Nov. 1, 11:30 a.m.-1 p.m.
	 Business Alliance Network-
ing Luncheon. Location is 

	 Arcserve, a provider of back-
up, recovery and storage solu-
tions for data resilience against 
ransomware and disasters, has re-
leased a segment from its annual 
independent global research that 
highlights an urgent need for en-
hanced data resilience in the retail 
sector. The Draper-based com-
pany released the report to coin-
cide with national Cybersecurity 
Awareness Month.
	 Arcserve’s study reveals a 
lack of preparedness and confi-
dence in data backup and recov-
ery strategies, raising concerns 
about the retail industry’s readi-
ness to protect sensitive customer 
and business data.
	 Among the key survey in-
sights from the study are:
	 • Ransomware Pres-
sures: Fifty-four percent of retail 
executives disclosed they were 

targeted by ransomware in the 
past 12 months; 26 percent of the 
attacks resulted in compromised 
data and a quarter confirmed pay-
ing ransom.
	 • Recovery Confidence. Just 
over 66 percent of retail execu-
tives surveyed were not very con-
fident in their ability to recover all 
lost data in the event of a ransom-
ware attack.
	 • Partial Data Recov-
ery.  Nearly half (42 percent) of 
retail executives admitted being 
unable to recover all data during 
their last significant data loss in-
cident.
	 • Unprepared for Disas-
ter.  Fifty-seven percent report-
ed they lack well-documented or 
updated disaster recovery plans. 
The vast majority (72 percent) re-
vealed that they do not have spe-
cific data resilience goals within 

their data and backup strategies.
	 “As we head into the Cyber-
security Awareness Month and 
the holiday shopping season that 
follows, retailers can’t afford to 
be caught off-guard,” said Aft-
ab Alam, chief product officer at 
Arcserve. “Our latest research is 
more than a cautionary tale; it’s a 
call to action. Retailers must ur-
gently overhaul their disaster re-
covery plans to match the ever-
evolving cyber threat landscape. 
Data resilience isn’t a 'nice-to-
have’; it’s a non-negotiable busi-
ness requirement with clear, mea-
surable objectives. And don’t wait 
for a crisis to test your recovery 
protocols; make it a regular prac-
tice, akin to a fire drill. By taking 
these steps, retailers do more than 
protect their bottom line — they 
retain the trust of their custom-
ers.”

Arcserve study finds retailers underprepared for holiday cyberattacks
	 Arcserve recommends three 
immediate steps for retail organi-
zations to be better prepared:
	 1. Review and Update Di-
saster Recovery Plans. Assess 
the robustness of data recovery 
strategies and ensure they align 
with the evolving threat land-
scape.
	 2. Invest in Data Resilience. 
Define specific data resilience 
goals within data and backup 
strategies to minimize potential 
losses.
	 3. Test Recovery Proce-

dures. The wrong time to test di-
saster recovery plans is during a 
crisis. Test them now to ensure 
seamless and orchestrated recov-
ery when it matters most.
	 Dimensional Research con-
tacted 1,121 IT decision-makers 
for the Arcserve survey. All par-
ticipants had a budget or techni-
cal decision-making responsi-
bility for data management, data 
protection and storage solutions 
at a company with 100-2,500 em-
ployees and at least five terabytes 
of data.
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Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Details 
are at davischamberofcommerce.
com.

Nov. 1, 11:30 a.m.-1 p.m.
	 “Park City Business Uni-
versity: Management Proto-
cols,” a Park City Chamber/
Bureau event. Location is Blair 
Education Center at Intermountain 
Park City Hospital, 900 Round 
Valley Drive, Park City. Details 
are at https://www.visitparkcity.
com/members/chamber-bureau-
events/rsvp/.

Nov. 1, noon-1:30 p.m.
	 Information Session about 
the Goldman Sachs 10,000 Small 
Businesses program. Location 
is Ogden-Weber Chamber of 
Commerce, 2380 Washington 
Blvd., Suite 290, Ogden. Details 
are at https://themillatslcc.com/
info-session/.

Nov. 1, 6-9 p.m.
	 Titan Awards Gala, a South 
Valley Chamber of Commerce 
event. Reception takes place 
6-7 p.m., followed by 7 p.m. 
dinner, entertainment and pro-
gram. Award recipients are Abby 
Cox, first lady, state of Utah; 
Chuck and Crystal Maggelet, 
Maverik Inc./FJ Management; 
and Brandon Fugal, chairman, 
Colliers International. Location is 
Little America Hotel, 500 S. Main 
St., Salt Lake City. Details are at 
southvalleychamber.com.

Nov. 2, 8 a.m.-3 p.m.
	 Utah Valley Growth and 
Prosperity Summit 2023, fea-
turing several panels  addressing 
Utah County’s biggest issues 
and opportunities. Panel top-
ics include business environ-
ment, workforce  development, 
transportation and infrastruc-
ture, water, housing, health-
care,  natural resources and edu-
cation. Location is Utah Valley 
University, Sorensen Student 
Center, 800 W. University 
Parkway, Orem. Cost is $50 for 
members and $60 for nonmem-
bers through Oct. 18. Details are 
at thechamber.org.

Nov. 2, 8 a.m.-3:30 p.m.
	 Women & Business Con-
ference 2023, a Salt Lake 
Chamber event. Theme is 
“Thriving in the Hive.” During 
the luncheon, the chamber will 
present the Athena International 
Award and recognize business 
and community leaders with 
Pathfinder Awards. Location is 
Grand America Hotel, 555 S. 
Main St., Salt Lake City. Cost 
is $125 for members and $150 
for nonmembers before Oct. 
19, $150 for members and $200 
for nonmembers thereafter. 
Luncheon only is $85 for mem-
bers and $100 for nonmembers 
before Oct. 19, $105 for members 
and $120 for nonmembers there-
after. Details are at slchamber.
com.

Nov. 2, 10 a.m.
	 Veteran Unite Conference, 
a third annual event presented 
by the U.S. Small Business 

Administration and the Veteran 
Business Outreach Center. 
Location is Copper Rock Golf 
Course Hospitality Tent, 1567 
W. Copper Rock Parkway, 
Hurricane. Details are at https://
www.sba.gov/event/36736.

Nov. 3, 8-9:30 a.m.
	 “First Friday Speed Net-
working,” presented by the 
South Jordan and West Jordan 
chambers of commerce. Location 
is Salt Lake Community College, 
9750 S. 300 W., Room 203, 
Sandy. Details are at westjordan-
chamber.com.

Nov. 4, 6-10 p.m.
	 UMA Annual Awards 
Banquet, a Utah Manufacturers 
Association event. Location is 
Hyatt Regency Salt Lake City, 
170 S. West Temple, Salt Lake 
City. Cost is $400 for cou-
ples, $1,800 for a table of 10. 
Registration can be completed at 
Eventbrite.com.

Nov. 6, 13 and 20, 4 p.m.
	 “Boots 2 Business-Re-
boot,” a U.S. Small Business 
Administration event that teaches 
veterans and/or veteran spouses 
the essential steps to start a busi-
ness on the right path. Event 
takes place online. Details are 
at https://sba.my.site.com/s/class/
a003d000006B6DNAA0/utah-
district-officeonline20231106re-
boot.

Nov. 7, 4-6 p.m.
	 Tourism Mix n’ Mingle, a 
ChamberWest event. Location is 
Pins and Ales, 3601 S. 2700 W., 

Suite E-105, West Valley City. 
Cost is $25. Details are at cham-
berwest.com.

Nov. 8, 11:30 a.m.-1 p.m.
	 “Let’s Do Lunch,” a South 
Valley Chamber of Commerce 
event featuring the Leadership 
South Valley graduation. 
Location is Larry H. Miller Group 
Corporate Office, 9350 S. 150 E., 
Suite 900, Sandy. Cost is $20 for 
members, $25 for nonmembers. 
Details are at southvalleycham-
ber.com.

Nov. 8, 5-7 p.m.
	 “Business After Hours,” 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Weber Human Services, 237 26th 
St., Ogden. Free for chamber 
members and first-time guests, 
$10 for nonmember guests. 
Details are at ogdenwebercham-
ber.com.

Nov. 9
	 Mayer Brown Utah Life 
Sciences Summit, a BioUtah 
event. Location is Salt Palace 
Convention Center, 100 S. 
West Temple, Salt Lake City. 
Cost through Oct. 20 is $225 
for BioUtah members, $325 
for nonmembers; group tickets 
(five or more) cost $200 each. 
Registration can be completed 
at https://whova.com/portal/reg-
istration/biohi_202311/.

Nov. 9, 11:30 a.m.-1 p.m.
	 “Lunch & Learn,” a Box 
Elder Chamber of Commerce 
event. Location is Bridgerland 
Technical College, 325 W. 1100 
S., Brigham City. Cost is $10 per 
person. Details are at boxelder-
chamber.com.

Nov. 9, 11:30 a.m.-1 p.m.
	 Utah Women’s Professional 
Network Kickoff, hosted by 
ACG (Association for Corporate 
Growth) Utah. Location is IMA, 
95 S. State St., Salt Lake City. 
Details ae at https://www.acg.org/
utah/events/utah-womens-profes-
sional-network-kickoff.

Nov. 14, 7:15-9 a.m.
	 Breakfast Speaker Series, an 
ACG (Association for Corporate 
Growth) Utah event. Speaker is 
Brandon Mackay, CEO and presi-
dent, Snugz USA. Location is 
Zions Bank, 1 S. Main St., Salt 
Lake City. Free for members, $30 
for nonmembers. Details are at 
https://www.acg.org/utah/events/
utah-november-2023-breakfast-
speaker-series.

Nov. 14, 7:15 a.m.-3 p.m.
	 Annual Fall Business 
Conference, a ChamberWest 
event featuring two keynote 
speakers, six breakout session 
topics and more. Location is Utah 
Cultural Celebration Center, 1355 
W. 3100 S., West Valley City. 

Details to be announced at cham-
berwest.com.

Nov. 14, 10-11 a.m.
	 “Utah Business Bridge: 
Access to  Capital,” sponsored 
by the Governor’s Office of 
Economic Opportunity and the 
Small Business Administration. 
Quarterly event features infor-
mation about small-business 
resources available through-
out the state. Event takes place 
online. Free. Details are at https://
www.sba.gov/event/9786.

Nov. 14, 11:30 a.m.-1 p.m.
	 Women in Business Lunch-
eon, an Ogden-Weber Chamber 
of Commerce event. Location 
is Jeremiah’s Lodge & Garden, 
1329 W. 12th St., Marriott-
Slaterville. Cost is $25 for mem-
bers and first-time guests, $35 
for nonmembers. Details are at 
ogdenweberchamber.com.

Nov. 15, 11:30 a.m.-1 p.m.
	 Business Alliance Network-
ing Luncheon. Location is 
Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Details 
are at davischamberofcommerce.
com.

Nov. 16, 8 a.m.-1:30 p.m.
	 2023 Annual Women 
in Business Summit, a Davis 
Chamber of Commerce event. 
Theme is “Grit & Grace.” 
Location is Davis Conference 
Center, 1651 N. 700 W., Layton. 
Cost is $65 for members, $85 
for nonmembers (registration is 
required). Details are at davis-
chamberofcommerce.com.

Nov. 16, 8 a.m.-5:30 p.m.
	 “Business Forward,” a 
Small Business Administration 
event designed to address the 
challenges faced by today’s exec-
utives. Tracks include entrepre-
neurship, international business, 
marketing, people and culture, 
and strategy. Location is 55 S. 
Main St., Salt Lake City. Cost is 
$299. Details are at https://www.
sba.gov/event/35415.

Nov. 16, 11 a.m.
	 “How to Submit and 
Award-Winning Nomination,” 
a Small Business Administration 
event designed to help nominees 
for 2024 NSBW Small Business 
Awards understand the guide-
lines and requirements  to sub-
mit an  award-winning nomina-
tion. Nominations are due by 
Dec. 7. Event takes place online. 
Registration can be completed at 
Eventbrite.com.

Nov. 17, 8:30-10 a.m.
    “Friday Connections Speed 
Networking,” presented by 
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exciting object for us to work to-
wards, an end goal for us to work 
towards. … The infrastructure is 
here, the need is here, the support 
is here. People are excited about 
this, so we welcome you here.”
	 Milford Mayor Nolan Davis 
said that “for some reason, we’ve 
always been forgotten down in 
rural Utah,” but the inland port 
potential is probably the great-
est opportunity he has seen more 
than three decades in politics.
	 “And I think the collabora-
tion between the city, the county 
and the state and you as the in-
land port, I think we can make 
things happen here in Beaver 
County.”
	 Abby Osborne, a UIPA board 
member, said the board does in-
deed recognize Southern Utah 
“and it is our plan and our goal 
to make sure that we have these 
inland ports across the state, but 
primarily in rural Utah, because 

to champion women inside our 
company as well as outside. We 
work closely with the Women’s 
Leadership Institute and  various 
chamber  initiatives, as well as 
making sure our editorial team 
sponsors and promotes women in 
our publications throughout Utah 
and Idaho.”
	 Scott is a member of the 
board of the Salt Lake City-based 
Women’s Leadership Institute, 
sponsor of the statewide Elevate-
HER Challenge, a nonprescrip-
tive and cost-free template for set-
ting goals in women’s leadership.
	 The citation from GOEO and 
the Utah Women & Leadership 
Project spotlights City Journals’ 
“excellence in the areas of pay 
equity efforts, recruiting strate-
gies for women, flexible work 
schedules, women ERG, women 
in leadership and family-friendly 
policies.”
	 The document continues, 
“The state of Utah actively en-
gages in changing gender dis-
parities for women, including 
improving workplace inclusivity. 
Your leadership in innovative and 
supportive policies and cultures is 
an example for other Utah com-
panies and businesspeople. Thank 
you for your efforts as we work 
together to advance diversity, eq-
uity, inclusion and women in the 
workplace.”
	 City Journals, which publish-
es the Salt Lake Business Journal, 
is a division of Sandy-based Loyal 
Perch Media Inc., publisher of 21 
community newspapers  through-
out Northern Utah and Southern 
Idaho, including the Davis Jour-
nal; Morgan County News; and 
Idaho Enterprise in Malad, Idaho.

it is so essential to the economics. 
… So I’m really excited about 
this project and the benefit that 
it’ll bring to this community.”
	 “We do recognize the need in 
rural Utah,” added Mike Schultz, 
a board member and member of 
the Utah House of Representa-
tives, “and really appreciate the 
opportunity to work together to 
find something that makes it bet-
ter for the state as a whole.”
	 Victoria Petro, a non-voting 
UIPA board member and a Salt 
Lake City council member, said 
she learned a lot about Beaver 
County at last year’s One Utah 
Rural Summit. “And I remem-
ber at that time going, ‘Wow, 
if there was a circumstance for 
which this port project was well-
suited, it is Beaver County and 
what they’re experiencing down 
there,’” she said.
	 Although she could not vote 
on the Mineral Mountains proj-
ect area, “I’m just gonna cheer 
instead,” she said. “But I’m re-
ally excited that there’ll be an el-
ement of self-determination for 

those people who work so hard 
for the constituents in Beaver 
County to use this powerfully to 
create the sort of sustainable life-
style and quality of life for that 
area. I’m just excited to see this 
come to fruition.”
	 Utah’s other inland port ar-
eas are the initial one in Salt 
Lake County; the 899-acre Iron 
Springs Inland Port near Ce-
dar City that is being devel-
oped, owned and operated by 
BZI Steel; the 2,200-acre Verk 
Industrial Park project area in 
Spanish Fork; the Golden Spike 
project area totaling 1,500 acres 
in Garland, Tremonton, Brigham 
City and other parts of Box El-
der County; and the Central Utah 
Agri-Park of roughly 35,000 
acres in three parts of Juab Coun-
ty.
	 Next up for consideration 
by the board are project areas in 
the Tooele Valley and Grantsville 
City on Nov. 6 at a location to be 
determined. After that will be a 
proposed project area in west 
Weber County.

ChamberWest and the Utah 
Black, Utah Hispanic, Pacific 
Island, Magna Area and Murray 
Area chambers of commerce. 
Location is Utah Trucking 
Association, 4181 W. 2100 S., 
West Valley City. Cost is $5. 
Details are at chamberwest.com.

Nov. 22, 11:30 a.m.-1 p.m.
	 “Business Success Series,” a 
ChamberWest event. Location is 
Kearns Library, 4275 W. 5435 S., 
Kearns. Cost is $25 per session. 
Details are a chamberwest.com.

Nov. 28-30
	 “Carbon Fiber 2023,” 
designed for engineers, execu-
tives, fabricators, OEMs and 
plant managers in aerospace, 
automotive and energy. Location 
is Little America Hotel, 500 S. 
Main St., Salt Lake City. Cost is 
$1,795, $1,895 on-site. Details 
are at https://www.carbonfiber-
event.com/.

Dec. 1, 8-9:30 a.m.
	 “First Friday Speed Net-
working,” presented by the 
South Jordan and West Jordan 
chambers of commerce. Location 
is Salt Lake Community College, 
9750 S. 300 W., Room 203, 
Sandy. Details are at westjordan-
chamber.com.

Dec. 5, 11 a.m.-1 p.m.
	 Women in Business Holiday 
Luncheon, a ChamberWest 
event. Location to be announced. 
Details to be announced at cham-
berwest.com.

Dec. 6, 11:30 a.m.-1 p.m.
	 “Park City Business 
University: Product/Service 
Fulfillment & Automation,” a 
Park City Chamber/Bureau event. 
Location is Blair Education 
Center at Intermountain Park 
City Hospital, 900 Round Valley 
Drive, Park City. Details are at 
https://www.visitparkcity.com/
member s / chamber-bu reau -
events/rsvp/.

Dec. 12, 8:15-10 a.m.
	 Women in Business Break-
fast and Gift Exchange, an 
Ogden-Weber Chamber of 
Commerce event. Location is 

Jeremiah’s Lodge and Garden, 
1329 W. 12th St., Marriott-
Slaterville. Cost is $25 for mem-
bers, $35 for nonmembers, $25 
for first-time guests. Registration 
deadline is Dec. 5. Details are at 
ogdenweberchamber.com.

Dec. 12, 11:30 a.m.-1 p.m.
	 Women in Business Holiday 
Soiree, a South Valley Chamber 
of Commerce event. Location 
is Hale Centre Theatre, 9900 
Monroe St., Sandy. Cost is $20 
for members, $25 for nonmem-
bers. Details are at southval-
leychamber.com.

Dec. 13, 11:30 a.m.-1 p.m.
	 Women in Business, a Cache 
Valley Chamber of Commerce 
event. Location is Adams Wealth 
Advisors, 701 S. Main St., Logan. 
Cost is $16 for members, $18 for 
nonmembers, $20 at the door. 
Details are at cachechamber.com.

Dec. 13, 1-2 p.m.
	 “Grant Opportunities,” 
a UAMMI (Utah Advanced 
Materials and Manufacturing) 
monthly information ses-
sion. Location is UAMMI, 375 
S. Carbon Ave., Price. Free. 
Registration can be completed at 
Eventbrite.com.
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on water sports activities and 
advanced to land offerings and 
other outdoor gear, including 
snowboards. The relocated head-
quarters will serve as the base 
for the Kona Bicycles business, 
Amy Stern, senior vice presi-
dent of people experience, told 
the GOEO board. The compa-
ny’s offerings include water skis, 
wakeboards, wakesurf boards, 
stand-up paddleboards, kayaks, 
mountain and urban bikes, snow-
boards, hydrofoils and personal 
flotation devices.
	 “When we think about what 
our business represents and the 
wonderful connection that we 
think we will have in the state of 
Utah, both as a wonderful out-
door area for our people to ex-
plore, our employee base, but 
also the ability to bring new re-
cruits to Utah and introduce them 
to the point of connection where 
their passions for their sports can 
really be served year-round in 
Utah, [it] is super-exciting for us 
as a business and as an opportu-
nity. … We’re really jazzed to be 
talking to you today,” Stern told 
the board.
	 Seawall Capital, the private 
equity owner of Kent Outdoors, 
said Kent would be relocating 
to Park City. Kent Outdoors be-
gan as Kent Water Sports but re-
branded to Kent Outdoors in Jan-
uary 2022 after the acquisition 
of Kona Bicycles and BOTE in 
2021.

	 “We’re thrilled to move 
Kent Outdoors’ headquarters to 
Utah to embrace the state’s vi-
brant business environment and 
cherished outdoor lifestyle,” 
Matt Eby, chairman of the Sea-
wall board of directors, said in 
news release about the headquar-
ters move. “We look forward to 
contributing to Utah’s commu-
nity, exploring its landscapes, 
and fostering strong partnerships 
with like-minded individuals and 
brands. This relocation signifies 
a new chapter for us, aligning 
our family of brands with Utah’s 
dynamic spirit for mutual suc-
cess.”
	 Seawall said each Kent 
Outdoors brand will have team 
members at the new Utah head-
quarters location, while other 
roles and departments will re-
main at their original hubs. For 
example, the Kona Bicycles 
product design team will re-
main in Bellingham, Washing-
ton. The new model is designed 
for flexibility and versatility, 
and any employee can move be-
tween locations depending on 
company needs, current proj-
ects, seasonality and personal 
preference.
	 “This is a very exciting 
evolution for Kent Outdoors 
and will create an important 
center of gravity for the busi-
ness as we continue to grow,” 
Eby said. “Since our inception, 
the vision has been to create an 
environment where brands and 
founders can grow to their full 
potential. Giving our teams and 
brands a central location to call 

home will only add to the value 
that we can provide.”
	 The GOEO board approved 
a tax credit of up to $473,721 
over five years for Kent Out-
doors. The project is expected 
to generate new total wages of 
about $39.8 million over five 
years and new state tax revenue 
of nearly $2.4 million during that 
time. The new jobs are expected 
to pay an average of $124,166.
	 “I’m excited about these 
jobs,” Katelin Roberts, GOEO 
board member, told Stern. 
“They’re all high-paying, excit-
ing jobs for Utah. I know you 
have a big base in water sports, 
and we do it all in Utah. … Su-
per-excited about bringing Kona 
to Utah as well.”
	 “Kent Outdoors’ selection 
of Utah for its new headquar-
ters is a win-win,” Ryan Starks, 
GOEO’s executive director, said 
in a prepared statement. “Utah’s 
reputation as a year-round rec-
reational paradise complements 
Kent’s portfolio of clients and 
activities from water to snow.
	 “This move not only taps 
into our state’s diverse recre-
ational offerings but also adds 
to our dynamic economy. It’s 
a smart choice that will surely 
contribute to Utah’s continued 
growth as a hub for outdoor en-
thusiasts and thriving businesses 
alike.”
	 “Kent Outdoors will find it-
self right at home among Utah’s 
thriving outdoor products in-
dustry,” said Scott Cuthbertson, 
president and CEO of the Eco-
nomic Development Corpora-

tion of Utah. “The company is a 
perfect fit for the Summit Coun-
ty community.”
	 The GOEO board approved 
a tax credit of up to nearly $3.2 
million over 20 years for C&J as 
part of the state’s Rural Econom-
ic Development Tax Increment 
Financing (REDTIF) program. 
It also was approved for up to 
$150,000 from the Industrial As-
sistance Account for talent and 
workforce development.
	 C&J began as a kettle corn 
production company and has ex-
panded to produce other pack-
aged snack items, including 
protein bars and cotton candy, 
products at popular chains such 
as Swig Drinks, popcorn, no-
bake cookies, protein shakes, 
powder mixing, pouching and 
stick packing. It has about 40 
employees in the Sanpete Valley.
	 Colby Divecha, CEO and 
owner, told the GOEO board that 
he began making kettle corn as 
a 14-year-old at Salt Lake bees 
games. He later designed his own 
kettle and sold kettle corn out-
side Walmart stores. The compa-
ny later opened a 6,000-square-
foot shop in West Valley City and 
sold popcorn at 7-Eleven stores. 
Operations moved to Ephraim 
in 2015. The company now has 
about 50,000 square feet there 
and wants to expand.
	 “We have a lot of room to 
grow and expand, which is why 
we’re so excited about the RED-
TIF and the IAA grant that we’re 
applying for because we think 
that we could expedite hiring 
here rather quickly with the op-

portunities that we have,” Dive-
cha said.
	 The company expects to 
spend nearly $1.7 million on 
the expansion, which is expect-
ed to generate total new wages 
of $102 million over the next 20 
years and new state tax revenue 
of nearly $6.4 million during that 
time. The new jobs are projected 
to pay $38,499.
	 “We’re excited for this ex-
pansion project you have go-
ing on,” Roberts told Divecha. 
“Please keep us posted. We look 
forward to seeing your growth.”
	 “Utah’s unique blend of ag-
ricultural resources, infrastruc-
ture and a skilled workforce 
make it an ideal destination for 
food manufacturing companies 
like C&J Specialties to expand,” 
Starks said in a prepared state-
ment. “It’s not only tapping into 
a thriving economy but also con-
tributing to Utah’s reputation for 
excellence in food production 
and distribution.”
	 “Much of the work we do 
is with Utah companies evalu-
ating options for their next busi-
ness location,” Cuthbertson said. 
“It’s gratifying to see a good lo-
cal employer like C&J Snacks 
expanding to create meaningful 
job opportunities in rural Utah.”
	 GOEO does not provide up-
front cash incentives. Each year 
that an incentivized company 
meets the obligations in its con-
tract with the state, it will qualify 
to receive a portion of the new, 
additional state taxes the compa-
ny paid to the state.



24 · October 16-22, 2023  · Salt Lake Business Journal

Wasatch Peaks offers Utah’s small 
businesses full banking services:

• Business Checking
• Savings
• High Yield Money Market Accounts
• Certificates
• Member Business Loans
• Business Visa® Credit Lines
• Merchant Services
• Online Banking
• And much more…

Business Checking with Room to Grow!

801-452-7880
wasatchpeaks.com

Great for start-ups
and small businesses

Fits active businesses with consistent 
volume (Includes benefits of Aspire)

Perfect for businesses
with significant activity 

(Includes benefits of Vista and Aspire)

Discover the Wasatch Peaks Business Checking Accounts that will help you start, organize, manage, and grow 
your business. 

With full business services to help you manage your finances, you can focus your attention on what you do 
best … serving your customers and growing your business.

Learn more about Wasatch Peaks 
Business Checking accounts!

Member eligibility required.


