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AAA projects that 79.9 million 
Americans will travel more than 
50 miles from home over the 
Thanksgiving holiday. That’s up 
almost 2 million from last year. 
Of those traveling, 71.7 mil-
lion are projected to go by car, 
made easier by an average 28- 
cents drop in gasoline prices 
from last November. In addition 
to about 6 million air travelers, 
the holiday will see others go by 
buses, trains or on cruise ships.
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	 After a few months of inching up-
ward, Utah’s unemployment rate lev-
eled off in October, staying the same as 
September’s 3.5 percent, leaving about 
63,800 Utahns unemployed, according to 
data released by the Utah Department of 
Workforce Services (DWS).
	 The national jobless rate was also 
unchanged at 4.1 percent last month, said 
the U.S. Bureau of Labor Statistics in 
Washington, D.C.
	 Utah’s nonfarm payroll employ-
ment for October showed an increase 
of 1.9 percent from October 2023, with 
the state’s economy adding a cumula-
tive 32,900 jobs. Utah’s current total job 

count stands at 1,782,800. 
	 “The state’s goods-producing indus-
tries have helped Utah maintain steady 
job growth and continue to outperform 
the nation,” said Ben Crabb, chief econo-
mist with DWS. “Job growth in the ser-
vices sector, by comparison, is slowing 
and tracking closely with the national rate. 
To prevent further softening in the nation-
al labor market, the Federal Reserve has 
resumed interest rate cuts, which should 
have a beneficial effect on both goods and 
services sectors in Utah. With the unem-

Utah jobless rate levels off at 3.5%

People tour the construction site of Daybreak Field at America First Square, a new baseball stadium in South Jordan. The new home for the Salt 
Lake Bees and the Downtown Daybreak development were the subjects of a tour and panel discussion organized by ULI (Urban Land Institute) 
Utah and Larry H. Miller Real Estate. Photo by Brice Wallace, Business JOurnal.

	 They carefully toed the manicured 
warning track flanking each side of home 
plate, occasionally adjusting their protec-
tive helmets to better glimpse the vast, 
sunbathed sea of green grass beyond. 
	 The roar surrounding them came not 
from a crowd but from a cacophony 
of construction machinery and activity. 
Utah’s latest “Field of Dreams,” the new 
home for the Salt Lake Bees, was being 
prepped for the home opener April 8 when 
the home-plate umpire commands, “Play 
ball!”
	 The small group was not a baseball 
team but instead people getting a tour of 
the diamond, set to become the first gem 
of Downtown Daybreak, a mixed-use 
development in South Jordan that many 
people believe will be a hit.
	 Before the baseballs fly, dirt is flying. 
The bones of the ballpark are in place, 
barely a year after the official ground-
breaking in October 2023 for Daybreak 
Field at America First Square. The sta-
dium is the proverbial “first pitch” of 
Utah’s first sports-anchored mixed-use 
development, visioned to eventually be 
a magnet for people seeking a walkable, 

bikeable and transit-connected regional 
hub with offices, retail, housing, dining 
and entertainment options.
	 “We’re trying to bring an activated 
place not just on game nights,” David 
Cannon, president of commercial real 
estate for Daybreak developer Larry H. 
Miller Real Estate, told a crowd during 
a panel discussion organized by ULI 
(Urban Land Institute) Utah and LHMRE 
before the construction-site tour. Baseball 

will occupy about 75 dates a year, but the 
goal is to have something to see and do 
365 days, he said. “There are some great 
national examples of sports-anchored dis-
tricts that aren’t just the stadium and a 
parking lot.”
	 The parking lot at Daybreak Field 
is little more than dirt and gravel as 500 
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On 400 East, the Path to Sand Flats Recreation Area

•  .95 Acres, Zoned City of Moab C-5

•  Legal Non-Conforming Use

•  15,483 Square Feet

•  Built in 1955

•  National Register of Historic Places 

•  Directional Sign on Main Street on a leased plot from UDOT

•  35 Hotel Rooms

•  Two Bedroom 980 Square Foot Manufactured Home

FOR SALE – APACHE MOTEL 
166 SOUTH 400 EAST, MOAB, UTAH 84532
OFFERED AT $6,750,000

MORE THAN 

30 OFFICES 
THROUGHOUT UTAH

#1 
PRIVATELY OWNED BROKERAGE 

IN OUR GLOBAL NETWORK

$17.3 BILLION 
IN TOTAL SALES

STATEWIDE FOR 2020-2023

	 The numbers have rolled in and 
show that Summit County tourism re-
mains strong.
	 Statistics cited at the recent Tour-
ism Fall Forum in Park City show 
that summer occupancy rates and 
room rates at Summit County lodg-
ing destinations were up, as was in-
ternational spending and a variety of 
tax collections related to tourism. The 
winter lodging occupancy and daily 
rates also are up. And all of those are 
on the heels of a strong 2023.
	 The forum was presented by the 
Park City Chamber of Commerce 
& Visitors Bureau at Stein Eriksen 
Lodge. Founded in 1963, the cham-
ber/bureau represents over 1,000 
businesses in Summit County.
	 “With winter being our busiest 
season, it’s essential for our commu-
nity to collaborate and discuss ways 
to encourage responsible visitation 
and promote sustainable tourism,” 
said Jennifer Wesselhoff, the cham-

ber/bureau’s president and CEO. 
“This year’s Tourism Fall Forum was 
extra-special, marking the launch of 
our winter marketing campaign under 
our new brand,  ‘Mountainkind,’ and 
celebrating our culture.”
	 Hospitality summer occupancy 
was up 2 percent, to 35 percent, this 
year, compared with 2023, and the 
average daily rate of $350 rose 6 per-
cent from a year earlier. As of Sept. 
30, winter lodging occupancy was 3 
percent ahead of pace and the average 
daily rate was up 4 percent. Mean-
while, international tourist spending 
was up 18 percent in August, com-
pared to the prior year.
	 Summit County sales tax col-
lections for the first nine months of 
2024 were up 3 percent, compared to 
the same period in 2023. Transient 
room tax collections and restaurant 
tax collections both saw a 5 percent 
rise. The recreation, arts and parks 

(RAP) taxes also saw an increase, 
climbing 4 percent.
	 The chamber/bureau has been fo-
cused on continuing to improve on 
those numbers by distributing new 
winter advertisements to target mar-
kets, including New York, California, 
Florida and Texas.
	 The Tourism Fall Forum also fea-
tured numbers from a 2023 tourism 
economic impact study. It showed a 
7 percent increase in visitor spend-
ing and a 4 percent increase in visitor 
volume, compared to numbers from 
2022. Visitor spending in 2023 to-
taled $1.6 billion, while the number 
of overnight visitors grew to 3.7 mil-
lion.
	 The overall economic impact of 
tourism in the county totaled $2.2 bil-
lion in 2023. Tourism also generated 
$247 million in state and local tax-
es and 14,798 jobs paying a total of 
$818 million in wages.

	 The Tourism Fall Forum also 
featured presentations about winter 
marketing, 2034 Olympic insights 
and an Olympic athlete fireside chat 
to celebrate community culture. Up-
dates were provided by resort, tour-
ism and recreation partners, including 
Park City Mountain, Deer Valley, Ski 
Utah, Utah Olympic Legacy Foun-
dation, Woodward Park City and the 
Salt Lake City-Utah Committee for 
the Games.
	 As part of its “Mountainkind” ef-
fort, the chamber/bureau has debuted 
the Mountainkind Card, a local gift 
card that can be redeemed exclusive-
ly at Park City partner businesses. In 
partnership with Yiftee and powered 
by Mastercard, the Mountainkind 
Card will provide purchasers of cards 
valued between $25 and $200 to re-
ceive an additional 50 percent bonus 
on their original amount. Businesses 
can purchase Mountainkind Cards for 
no fee.

Park City Chamber forum hears report of strong tourism for Summit County
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Donuts Brownies       Fritters 

     Turnovers         Muffins 

Family Owned & Operated 
 

2278 So. Redwood Road 
 

801-975-6381 
 

M-F 5:00 am – 2:30 pm & Sat. 7:00 am – noon 
 

 

 
MMMM…              
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Tuesdays!  

WOW 
Wednesdays! 
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Thursdays! 

FRITTER 
Fridays! 

SPRINKLES 
Saturdays! 

Every day is a great day . . . 

                         with Darla’s Donuts! 

 

 At R&O Construction we care about
 

                        Your     Business Reputation
                      yOur     Real Results
                    yoUr     Relationship with us
 
Our promise to you is not just a commitment; it’s a lifelong bond. 

Hexcel’s Design-Build Center for Research & Technology - West Valley, Utah 
2023 AGC Award of Excellence - Manufacturing Project of the Year

randoco.com

Attendees visit one of a number of exhibitor booths at the Salt Lake Chamber’s annual Women 
& Business Conference recently in Salt Lake City. The event honored Dr. Donna Milavetz, 
chief medical officer of Regence BlueCross BlueShield of Utah, with the chamber's annual 
Athena Award, as well as six Pathfinder Award recipients for their work in advancing women in 
business. Photo by Rebecca Olds, The City Journals.

Women business leaders taught to ILLUMINATE at Salt Lake Chamber event

	 The Salt Lake Chamber hosted its 
48th annual Women & Business Confer-
ence and Athena Awards Luncheon on 
Nov. 15 at the Grand America Hotel in 
Salt Lake City.
	 The event celebrated business lead-
ership and achievements, with the Athena 
Leadership Award being presented to Dr. 
Donna Milavetz, chief medical officer of 
Regence BlueCross BlueShield of Utah, 
for her excellence in business and dedica-
tion to empowering women leaders.
	 Six individuals were also honored 
with Pathfinder Awards for advancing op-
portunities for women in business, includ-
ing Utah Sen. Ann Millner, Kerry Nor-
man, Liz Owens, Noella Sudbury, Diana 
Young and Jessica Yurgaitis.
	 The conference featured keynote ad-
dresses from Nicole Sherman, president 
and CEO of Riverview Bancorporation, 
and Sandi Sumner Hendry, founder of 
Minky Couture, with a theme of “ILLU-
MINATE,” an acronym promoting leader-
ship, learning, unity, motivation, innova-
tion, networking, ambition, teamwork and 
empowerment.
	 The event offered women networking 
opportunities, professional growth ses-
sions and recognition of impactful women 
leaders, including ideas on how to man-
age remote workers and have tough con-
versations about behavior or performance 
in the workplace.
	 Employees have not fully returned to 
the office post-pandemic, with 17 percent 
still fully remote and 71 percent work-
ing in hybrid roles, according to breakout 
session speaker Sariah Bronson, owner 
of Silver Pro Solutions LLC. In her ses-
sion, Bronson emphasized the importance 
of setting clear expectations with detailed 
job descriptions and designated commu-
nication channels to help remote and hy-
brid teams function seamlessly.

Rebecca Olds
The City Journals

	 “You have to be super-clear and set 
policies and standards that they know 
you’re going to hold them to, that you fol-
low,” Bronson said. “And everyone on 
the team, especially if you’ ve got remote 
workers and in-house workers, it has to be 
the same across the board.”
	 Attendees  Anna De Nicolais, a senior 
analyst at American Express; and Carma 
Dannelly, vice president of compliance at 
American Express, attended to learn more 
about effective communication and stay-
ing connected with international workers.
	 “I have job postings; I don’t have 
job descriptions,” Dannelly said. “I think 
it’s good to have the job descriptions that 
have clear expectations and make sure 
they understand it and have metrics.”
	 This foundation can also support hard 
conversations when necessary, Bronson 
noted.
	 Having tough conversations was the 
focus of another breakout session led by 
Jill Shroyer, CEO of Expedition HR, who 
spoke to two crowded rooms of women.
	 “The amount of success you’re go-
ing to have in life is directly correlated to 
the amount of tough conversations you’ re 
willing to have,” Shroyer said. “We can 
say hard things and still be kind about it.”
	 Shroyer shared with attendees her 
five-step approach to having a successful 
“tough conversation,” as she deemed it. 
The steps include starting with gratitude 
(“thanks”), explaining the need for the 
conversation (“why”), describing specific 
examples of behavior or instances with-
out personal attacks (“what”), detailing 
the desired changes (“how”) and ending 
with gratitude (“thanks”) to create a posi-
tive conclusion. Her method is detailed 
in her book Conquer Sticky Situations: 
A Fresh and Empowering Approach to 
Tough Talks at Work and in Life.
	 The event not only honored achieve-
ments but also empowered participants to 
lead with confidence, compassion, and re-
silience in their professional journeys, or-
ganizers said.

	 Hub International Limited, a glob-
al insurance brokerage and financial 
services firm based in Chicago, has ac-
quired R.K. Gore & Associates of Lehi. 
Terms of the transaction were not dis-
closed.
	 R.K. Gore & Associates is an in-
dependent insurance agency specializ-
ing in insurance solutions for the resi-
dential construction industry. Hub said 
Gore’s industry expertise in construc-
tion  supports Hub’s specialty practice 
by complementing and strengthening its 

existing capabilities.
	 Robert Gore, owner, and the R.K. 
Gore & Associates team will join Hub’s 
Southern California and  Utah division. 
The Utah firm will be referred to as R.K. 
Gore & Associates, a Hub International 
Company.
	 Hub International provides risk 
management, insurance, employee ben-
efits, retirement and wealth management 
products and services with more than 
18,000 employees in offices located 
throughout North America.

Hub acquires R.K. Gore & Associates
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	 Bountiful-based auto care compa-
ny Burt Brothers Tire & Service Inc. has 
purchased two Tire Buster’s service cen-
ters in Payson and American Fork. The 
locations will continue to operate under 
the Tire Buster’s name and all employees 
will be retained in their current positions. 
Burt Brothers is also nearing completion 
of its new location in Pleasant View in 
Weber County. This store is expected to 
open in early December. 
	 “Our growth strategy allows us to of-

fer expert auto care to an increasing num-
ber of Utah drivers as we develop a pres-
ence in more communities,” said Brian 
Maciak, CEO of Burt Brothers. “Eight 
of our 29 locations will have opened in 
2024. This expansion allows us to lever-
age greater buying power with vendors, 
which yields competitive pricing that 
benefits customers without sacrificing the 
expertise and customer relationships we 
are known for.”
	 Burt Brothers was founded in 1991 
and all of its stores are in Utah.

	  Pluralsight, a Draper-based technol-
ogy workforce development company, 
has announced that Erin Gajdalo has been 
named CEO, effective immediately.
	 “With decades of experience building 
and transforming companies and proven 
expertise improving the customer experi-
ence, Gajdalo is well-positioned to lead 

Pluralsight into its next 
phase of growth and in-
novation,” Pluralsight 
said in announcing the 
appointment.
     Gajdalo joined Plu-
ralsight in April as chief 
delivery officer and 
quickly advanced to 
chief operating officer, 

responsible for leading all aspects of Plu-
ralsight’s operational performance in ad-
dition to overseeing the development and 
execution of Pluralsight’s strategy across 
core product and go-to-market teams. “In 
her time at Pluralsight, she has been in-
strumental in leading the organization and 
driving significant investment into the 
company’s platform to better serve cus-
tomer needs,” the company said.
	 “Having worked closely with Erin 
over the past several months, I have wit-
nessed her unique ability to drive our busi-
ness strategy forward with exceptional op-

erational rigor and am thrilled to have her 
step into the role of CEO,” said Jeff Ray, 
Pluralsight’s chairman of the board. “I 
look forward to working with Erin to en-
sure our customers continue to advance 
their technology skills during a pivotal 
time of change in the tech industry.”
	 Prior to joining Pluralsight, Gajdalo 
was the chief delivery officer at Avantax. 
Prior to Avantax, she spent seven years at 
LPL Financial, the country’s largest inde-
pendent broker dealer, where she built the 
firm’s advanced analytics organization to 
deliver revenue growth.
	 “In my time at Pluralsight, I have be-
come deeply connected with our mission 
and energized by the dedication and com-
mitment our customers have to learning,” 
said Gajdalo. “I look forward to building 
on the momentum we’ve realized in 2024 
and continuing to empower the technology 
workforce to achieve its goals.”
	 Thousands of companies, govern-
ment organizations and individuals around 
the world subscribe to Pluralsight’s Skills 
platform to support technology skill de-
velopment in areas such as artificial intel-
ligence, cloud computing, cybersecurity, 
software development and machine learn-
ing. In addition to its Draper headquarters, 
the company has offices in  India,  Ireland 
and Australia.

Erin Gajdalo

	 Draper-based health savings account 
(HSA) administrator HealthEquity Inc. 
has announced the appointment of Scott 
Cutler as president and CEO. He suc-
ceeds John Kessler, who will remain with 
the company as a director and special 
advisor through April. Cutler’s appoint-
ment becomes effective Jan. 6. He will 
also join the board as a director.
	 “After an extensive and rigorous na-
tionwide search process, we are thrilled 
to introduce Scott Cutler as our next 
CEO,” said Robert Selander, chairman 
of the board of directors. “Scott brings to 
HealthEquity a strong background in dig-
itally driven growth and a long record of 
success leading high-performance teams. 
We believe he is exceptionally qualified 
to build on the company’s established 
strategy and proven strengths.”
	 “HealthEquity’s strengths and the 
board’s thorough planning enabled me 
to make this decision now,” said Kessler. 
“Team Purple is the acknowledged HSA 
market leader with a deep bench of tal-
ent, full pipeline of innovation and the fi-
nancial resources to realize its vision of 
HSAs being as widespread as retirement 
accounts by 2030. I expect to marvel at 

the team’s future accomplishments just 
as I have over the last 15 years, while in-
vesting more time in my family, includ-
ing my new granddaughter.”
	 “I could not have asked for a better 
partner to lead our company,” said Steve 
Neeleman, vice chair and founder of 
HealthEquity. “We wish Jon and his fam-
ily health and happiness in their adven-
tures together.”
	 Cutler comes to HealthEquity from 
StockX LLC, where he has been the 
CEO since June 2019. Prior to that, 
Cutler was the senior vice president 
of Americas at eBay Inc. from August 
2017 to March 2019, president of Stub-
Hub Inc. from April 2015 to August 
2017 and an executive vice president of 
NYSE Euronext Inc. from April 2006 to 
March 2015. He has also been a tech-
nology investment banker and corporate 
securities lawyer. He currently serves 
on the board of directors of Brookfield 
Renewable Partners LP and nonprofit 
Vibrant Emotional Health. He holds a 
B.S. in economics from Brigham Young 
University and a J.D. from the Universi-
ty of California Hastings College of the 
Law.

	 Lehi-based SalesRabbit, a field sales management platform, has announced 
its acquisition of RoofLink, a customer relations management solution for roof-
ing contractors based in Cedar Park, Texas. Terms of the transaction were not 
disclosed.
	 “This acquisition represents a significant leap forward for SalesRabbit’s 
commitment to empowering rooftop sales teams with cutting-edge technolo-
gy and specialized tools,” the company said in a release. “The integration of 
RoofLink into SalesRabbit’s suite will provide roofing teams with an enhanced, 
all-in-one solution to streamline sales, project management and client engage-
ment.”
	 “We have deep respect for our roofing and home improvement contractor 
clients. For years, these clients have always desired one complete platform, one 
login, one experience, fewer apps and integrations and more value,” said Zac 
Kerr, chief strategy officer at SalesRabbit. “We are excited to bring this Roof-
Link and SalesRabbit combined platform to them because it’s exactly what they 
have been asking for.”
	 “We’re thrilled to join the SalesRabbit family,” said  Jesse Mahan, vice 
president of operations at RoofLink. “RoofLink has long been the premier end-
to-end software solution for roofing professionals. With the addition of Sales-
Rabbit’s data-rich field sales management platform, our customers now have 
everything they need to find qualified consumers, manage sales and production 
processes and monitor metrics to drive future business decisions.”

SalesRabbit acquires RoofLink Gajdalo named CEO of Pluralsight

Cutler succeeds Kessler at HealthEquity

	  M.A. Concrete Construction Inc. 
of Grand Junction, Colorado, has been 
acquired by Sunroc Corp., a construc-
tion services company and subsidiary of 
Orem-based Clyde Cos. Inc. The compa-
ny will operate under the Sunroc name as 
it expands operations in western Colora-
do.
	 “We are eager to enter the western 
Colorado market with the support of M.A. 
Concrete Construction,” said Mark Elder, 
president of Sunroc. “In a rapidly growing 
geographical region, this acquisition al-
lows us to augment our capacity and pro-
vide even greater value in the area.”
	 Founded in 1985, M.A. Concrete 
Construction has grown to become a ma-
jor infrastructure construction compa-
ny. The firm has done major projects for 

the city of Grand Junction, city of Fruita, 
Mesa County and the Ute Water Conser-
vancy District. The acquisition includes 
experienced personnel, gravel pit opera-
tions and a fleet of gravel processing and 
crushing machinery.
	 “We are glad to join forces with Sun-
roc and are confident that our customers 
and employees are in good hands,” said 
Martin Azcarraga of M.A. Concrete Con-
struction.
	 With over 1,600 employees, Sunroc 
is a sitework contractor with current proj-
ects and operations in Arizona, Idaho, Ne-
vada, Utah and Wyoming. Its services and 
products include sand and gravel, asphalt, 
masonry and ready-mix concrete along 
with earthwork, utility, demolition and 
paving services.

Burt Brothers acquires Tire Buster’s

Sunroc buys Colorado contractor
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	 Need a career boost? Schedule a 
“skip-level meeting.” 
	 That’s a meeting that 
skips the person who directly 
manages your job and your 
paycheck to schmooze with 
some dingbat two steps higher 
on the org chart, who doesn’t 
know you exist. 
	 The concept of a skip-lev-
el meeting was news to me — 
news I received from Melody 
Wilding, author of “How to 
Have a Successful Skip-Level Meeting 

with Your Boss’s Boss,” a recent post 
on the Forbes website. 

       If you’re a person who 
starts sweating when their 
boss’s name appears in your 
inbox, or worse, when their 
body appears in your door-
way, you may balk at schedul-
ing a meeting with your scary 
boss’s even scarier boss. 
        If your manager is con-
fident enough to not feel 
threatened by the thought 

of you whispering sweet nothings in 

Work DazeWORK DAZE

 BOB       	
  GOLDMAN
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TECHNOLOGY & INTELLECTUAL PROPERTY LAW

Protecting your ideas
and your business.

their manager’s ear, executive coach 
Wilding offers a number of strategies 
for pulling off a successful skip-level. 
If your manager is a frightened little 
mouse, afraid of their own shadow, I 
have added some twisted logic gained 
after decades successfully navigat-
ing corporate life without ever meet-
ing with my manager, my manager’s 
manager or my manager’s manager’s 
manager. Not to mention the doomed 
souls who considered their manager to 
be me. 
	 Give it a whirl! You could certain-
ly do worse, though I’m not sure how. 
	 No. 1: Clue into your workplace 
culture. 
	 Some organizations “value open 
dialog and employees taking initia-
tive.” Some organizations have warm, 
gluten-free cinnamon buns waiting 
when employees come in every morn-
ing and send warm gluten-free cinna-
mon buns to their homes when they 
don’t. 
	 To take the measure of your or-
ganization’s affinity for employees 
who are not bound by archaic rules of 
corporate hierarchy, put a sign on your 
door. Something not too controversial, 
such as “Failure isn’t an option here; 
it’s a way of life,” or “My manager 
isn’t an idiot, but they’re working on 
it.” 
	 If the feedback is positive, you’re 
safe to schedule a skip-level. (Don’t 
have a door? Might as well go for it; 
you’re doomed either way.) 
	 No. 2: Involve your immediate su-
pervisor. 
	 Wilding says, “be transparent.” 
This shouldn’t be difficult, since 
you’ve spent most of your career try-
ing to be invisible. Wilding advises 
that you “make it clear that your goal 
is not to undermine your boss’s au-
thority.” Your manager may believe 
you. They may also demand you wear 
a wire, not because they’re nervous, 
but because it allows them to send 
in a bunch of HR goons if they don’t 
like the way the conversation is go-
ing. 
	 My advice is that this is a situ-
ation where it’s better to apologize 
later than to ask permission before. 
	 “Sorry I didn’t mention that 
meeting,” you say when your man-
ager comes bursting into your office, 

steam coming out of their ears. “I 
apologize.” 
	 Be sincere and humble and maybe 
your manager will help you pack your 
boxes. 
	 No. 3: Define your skip-level meet-
ing goals. 
	 Your manager’s manager did not 
rise to their exalted position by wast-
ing time. Keep your agenda lean and 
mean, with only a few minutes at the 
beginning of the meeting to show pho-
tos of your family’s summer vacation. 
Better yet — show photos of the last 
summer vacation taken by your man-
ager’s manager’s family, which you 
had the company’s AI bot scrape off 
Instagram. 
	 Once you’ve bonded, proceed to 
your main goal, showing that while 
your manager is a wonderful person, 
who has totally earned your respect, 
you could do their job a whole lot bet-
ter for a whole lot less money. I guar-
antee that your willingness to sabo-
tage anyone and everyone, regardless 
of title or position, all for the sake of 
furthering your own career, will be ap-
preciated, though this may not be the 
time to schedule a skip-level with your 
manager’s manager’s manager. 
	 No. 4: Build the relationship. 
	 Follow up after the meeting, thank-
ing your manager’s manager for their 
time and their wisdom. Assure them 
that you will fill in your manager on 
everything the two of you agreed they 
are doing wrong, and the areas the two 
of you decided would be better handled 
by you. 
	 To keep the relationship strong 
with your new corporate BFF, suggest 
regular meetings, preferably at week-
end barbecues, and do point out that 
your manager does not have to be invit-
ed. The elevated nature of your conver-
sation would only confuse them, and 
they would likely eat all the hot dogs. 
	 This effort is almost guaranteed to 
work, but do be careful if one of your 
underling’s underlings asks to have a 
skip-level with you. 
	 Frankly, I’d skip it.

Bob Goldman was an advertising execu-
tive at a Fortune 500 company. He offers a 
virtual shoulder to cry on at bob@bgplan-
ning.com. 

COPYRIGHT 2024 CREATORS.COM

Managing your manager’s manager
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	 The following are recent financial re-
ports as posted by selected Utah corpora-
tions:

Security National Financial
	 Security National Financial Corp., 
based in Salt Lake City, reported after-
tax earnings of $11.8 million, or $1.11 per 
share, for the quarter ended Sept. 30. That 
compares with $4 million, or 49 cents per 
share, for the same quarter a year earlier.
	 Revenues in the most recent quarter 
totaled $88.3 million, up from $80.2 mil-
lion in the year-earlier quarter.
	 The company has three business seg-
ments: life insurance, cemeteries/mortu-
aries and mortgages.
	 “I continue to be pleased with our 
company’s financial performance in 
2024,” Scott M. Quist, president, said in 
announcing the results. “To have a 128 
percent increase in net income resulting 
in a nearly 11 percent return on equity for 
the first nine months is an excellent per-
formance, in my view. By the numbers, 
our net income improved from $11.6 mil-
lion in 2023 to $26.6 million in 2024. We 
have some definite bright spots in our 
third-quarter performance. … All in all, to 
have a 128 percent increase in net income 
and a nearly 11 percent return on equity is 
a very credible nine-month performance.”

ClearOne
	 ClearOne Inc., based in Salt Lake 
City, reported a net loss of $2.1 million, 
or 9 cents per share, for the third quarter 
ended Sept. 30. That compares with a loss 
of $1.4 million, or 6 cents per share, for 
the same quarter a year earlier.
	 Revenue in the most recent quarter 
totaled $2.5 million, down from $4.9 mil-
lion in the year-earlier quarter.
	 ClearOne designs, develops and sells 
conferencing, collaboration and network 
streaming solutions for voice and visual 
communications.
	 “We believe this revenue decline was 
primarily due to the cumulative impact of 
past production shortages,” Derek Gra-
ham, CEO, said in announcing the results. 
“Historically, we have seen a lag of sev-
eral months between the time that our pro-
fessional conferencing products are speci-
fied for a project and the date when those 
products are purchased for installation. 
Since our product availability was con-
strained through a significant part of Q4 
2023, as a result of delays in the transition 
of outsourced manufacturing from China 
to Singapore throughout 2023, we believe 
our revenue was impacted negatively by 
these market dynamics through much of 
Q3 2024.”

Clene
	 Clene Inc., based in Salt Lake City, 
reported a net loss of $7.9 million, or 
$1.22 per share, for the third quarter end-
ed Sept. 30. That compares with a loss of 
$2.5 million, or 38 cents per share, for the 
same quarter a year earlier.
	 Revenue in the most recent quarter 
totaled $87,000, down from $108,000 in 
the year-earlier quarter.
	 Clene Inc. and its wholly owned sub-
sidiary, Clene Nanomedicine Inc., are fo-
cused on revolutionizing the treatment 
of neurodegenerative diseases, including 
amyotrophic lateral sclerosis (ALS) and 
multiple sclerosis (MS).

Sky Quarry
	 Sky Quarry Inc., based in Woods 

Cross,  reported a net loss of $4.4 million, 
or 25 cents per share, for the third quarter 
ended Sept. 30. That compares with a loss 
of $600,000, or 4 cents per share, for the 
same quarter a year earlier.
	 Revenue in the most recent quarter to-
taled $4.8 million, down from $14.4 mil-
lion in the year-earlier quarter.
	 Sky Quarry and its subsidiaries are 
an oil production, refining and a devel-
opment-stage environmental remediation 
company formed to deploy technologies 
to facilitate the recycling of waste asphalt 
shingles and remediation of oil-saturated 
sands and soils.
	 “The third quarter was a transforma-
tive validation for Sky Quarry with our 
successful listing on the Nasdaq Stock 
Market and the closing of a $6.7 million 
public offering to fund our strategy to rev-

olutionize the waste asphalt shingle recy-
cling industry,” David Sealock, CEO, said 
in announcing the results.

TruGolf
	 TruGolf Holdings Inc., based in Salt 
Lake City, reported a net loss of $60,175, 
or zero cents per share, for the third quar-
ter ended Sept. 30. That compares with a 
loss of $2.7 million, or $219.38 per share, 
for the same quarter a year earlier.
	 Sales in the most recent quarter to-
taled $6.2 million, up from $3.4 million in 
the year-earlier quarter.
	 TruGolf is a golf technology compa-
ny aimed at making golf easy.
	 “This strong third-quarter growth is a 
direct result of the significant investment 
we have made in our technology over the 
past two years,” Chris Jones, CEO and di-

rector, said in announcing the results. “We 
believe this is just the beginning of a dy-
namic growth period for TruGolf and the 
sports technology industry. In addition to 
our hardware and software sales, our fran-
chise concept, launched in the third quar-
ter, has an initial 120 franchise locations 
committed to coming online all through-
out the United States.”

Owlet
	 Owlet Inc., based in Lehi, reported 
a net loss of $5.6 million, or 61 cents per 
share, for the for the third quarter ended 
Sept. 30. That compares with a loss of $5.6 
million, or 84 cents per share, for the same 
quarter a year earlier.
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	 The Point Partners, a joint venture 
among Lincoln Property Co., Colmena 
Group and Wadsworth Development 
Group formed for development at The 
Point of the Mountain master-planned 
mixed-use redevelopment project in 
Draper, has signed a partnership agree-
ment with Oak View Group to over-
see the operations of an approximately 
5,000-seat multi-purpose entertainment 
and sports venue planned for the first 
phase of development. Oak View Group 
is a global venue development, manage-
ment, and premium hospitality services 
company based in Los Angeles. 
	 Oak View Group’s OVG Hospitality 
will also be the food and beverage pro-
vider for the venue and the company’s 
Global Partnerships division will create 
and sell sponsorship opportunities at the 
new arena.
	 The planned entertainment venue 
will host concerts and live music events, 
sports entertainment, community events 
and celebrations, conferences, banquets 
and other entertainment offerings that 
serve the local community, Point Part-
ners said. The body plans to begin a 
sub-campus application process for the 
venue with Point of the Mountain State 
Land Authority (POMSLA) in Decem-
ber.
	 “Our partnership with Oak View 
Group is the next step in our plan to 
build a dynamic entertainment venue, 
which is a community amenity that was 
lacking in this area,” said Patrick Gilli-

gan, senior executive vice president at 
Lincoln Property. “We believe that the 
venue will be a welcomed benefit for the 
local community and a critical part of 
The Point’s first phase of development. 
The space will activate the planned com-
mercial and residential uses in Phase 1 
and create a true live-work-play destina-
tion and a walkable downtown environ-
ment at the intersection of Salt Lake and 
Utah counties,”
	 Lance Bullen, CEO of Colmena 
Group, added “This partnership with 
Oak View Group is about more than 
just building a venue — we’re creating 
a space where experiences come to life. 
The Point is set to become a destination 
that inspires connection and growth, and 
this venue will be the heartbeat of it all. 
We’re excited to see it become a gather-
ing place where ideas, music, and com-
munity come together in ways that will 
shape the future of the region.”
	 The Point Partners was selected in 
2022 by the state of Utah and POMSLA 
as its partner for Phase 1 of the massive 
public-works project, which in its entire-
ty will include the redevelopment of 600 
acres across multiple phases of develop-
ment. The first phase of development at 
The Point will span 99 acres. The back-
bone infrastructure work is expected to 
begin in November.
	 In addition to the 100,000-square-
foot entertainment venue, Phase 1, which 
the joint venture plans to break ground 
on in 2025, will include 2 million square 

NewsNEWS

feet of office space, 3 million square feet 
of multifamily development, 425,000 
square feet of retail and other entertain-
ment offerings, a 140,000-square-foot 
hotel and 16 acres of open space, with 
walking trails and public parks.
	 “We’re thrilled to partner with Oak 

View Group to bring a vibrant entertain-
ment venue to The Point. This is just the 
beginning of a transformative journey 
for our community, where creativity and 
connection will flourish,” said Kip Wad-
sworth, CEO of Wadsworth Develop-
ment Group.

Point Partners announce partnership with Oak View Group for event venue 

	 U.S. 3rd District Court Judge Rich-
ard Daynes has denied online video-shar-
ing platform TikTok’s motion to dismiss 
Utah’s October 2023 lawsuit aimed at ad-
dressing the harmful impact of the plat-
form on children. The lawsuit, brought by 
the Utah Department of Commerce’s Di-
vision of Consumer Protection and rep-
resented by the Utah Attorney General’s 
office, accuses TikTok of luring young 
users into addictive behaviors and mis-
leading them about the app’s safety fea-
tures.
	 “We are thrilled with the court’s rul-
ing,” said Utah Attorney General Sean 
Reyes. “Today’s decision is a crucial step 
forward in our battle against the harmful 
practices of TikTok. We refuse to let a so-
cial media giant evade responsibility for 
its role in fostering addiction and expos-
ing our children to multifarious threats. 
This case is all about safeguarding our 
kids and holding TikTok accountable for 
its actions.”
	 Reyes said the lawsuit comes after an 
extensive investigation by the Division 

of Consumer Protection which revealed 
concerns that TikTok’s practices could 
be likened to “digital nicotine,” promot-
ing unhealthy engagement among young 
Utahans. The division has been proactive 
in pursuing accountability, with this case 
being among the first of its kind in the 
nation amid rising scrutiny of TikTok by 
various state and federal enforcers.
	 “We are steadfast in our mission to 
protect our children from predatory and 
exploitative behavior,” said Margaret 
Busse, executive director of the Utah De-
partment of Commerce. “TikTok’s decep-
tive practices must be addressed, and we 
will continue our fight to ensure the wel-
fare of Utah’s children is prioritized.”
	 The court ruling allows Utah’s com-
plaint to go to trial, reinforcing the state’s 
position against TikTok’s alleged mis-
conduct, Busse said. In addition, the state 
plans to advance a separate complaint 
filed in 2024 targeting TikTok’s LIVE 
platform, which has been linked to the 
exploitation of minors and potential mon-
ey laundering.

Judge lets Utah's TikTok suit continue

	 Political commentator and pundit 
James Carville said it best 32 years ago. 
When it comes to elections, he said, “It’s 
the economy, stupid.”
	  That quip from the 1992 presiden-
tial election between Democrat Bill Clin-
ton and Republican incumbent George H. 
W. Bush may well have summed up this 
year’s race between Donald Trump and 
Kamala Harris. At least that’s the view 
that Robert Spendlove, senior economist 
for Zions Bank, shared with attendees 
at the Chamberwest Fall Conference on 
Nov. 13. 
	 “It’s the largest reason why we saw 
the change last week,” he said, during an 
election where all seven “battleground 
states” threw their votes to Trump. “It 
explains the dramatic shift we saw. All 
those states flipped or went to Trump. 
The polls said it was a toss-up in many 
of those states. The polls got it wrong.”
	 Spendlove came to the Utah Cul-
tural Celebration Center in West Valley 
City for the conference on the heels of 
two other presentations he made earlier 
that day—one to a group of potato farm-
ers in Pocatello, Idaho, and the other to 
a room of financial planners in the Salt 
Lake Valley.
	 “Their views of the state of the 
economy were vastly different,” he said. 
“I surveyed the farmers, and 95 percent 

Tom Haraldsen
The City Journals

Spendlove tells chamber members the economy determined election outcome
of them were very pessimistic about the 
state of our economy. Conversely, among 
the financial planners, 80 percent were 
optimistic about it.” He then surveyed 
the conference participants who voted 
using a QR code in the room. The break-
down was 49 percent saying they were 
very optimistic, 22 percent very pessi-
mistic, with the rest in-between.
	  “Before the pandemic, people 
thought the economy was doing well—
and then we had the initial shock of the 
pandemic where that flipped,” he said. 
“It started to improve again until 2021. 
Ever since then, people have not felt 
good about the economy overall.”
	 Spendlove said that played into this 
year’s election, where inflation, the econ-
omy and immigration were the top-tiered 
concerns of voters, much more than pro-
tection for abortion rights or LGTBQ is-
sues. And voter frustration over econom-
ic issues channeled voters away from the 
Biden administration.
	 “When we talk about the economy, 
one thing we look at is interest rates,” he 
said. “I hear it all the time: ‘The Fed is 
cutting interest rates, so why aren’t inter-
est rates lower?’ The federal-fund rate is 
the interest rate that banks charge each 
other to borrow money overnight. It’s the 
one rate the Fed directly controls, and 
that’s where the lowering has occurred. 
It doesn’t automatically or immediately 
affect other interest rates.”
	 He said this has been a period of his-
toric distortion. During the recession of 

2009, the U.S. lost 9 million jobs and it 
took 10 years to recover. 
	 “Feds pushed the federal fund rate 
down to zero, and it spoiled us into think-
ing the other interest rates would remain 
low forever — low mortgage rates, low 
car loans, easy financing for a startup.” 
	 Spendlove explained that “during 
the pandemic, they lowered it again and 
began throwing money at the economy. 
There was a good reason for it. During 
that little sliver of 2020, 22 million peo-
ple lost their jobs in two months. The 
economy was in freefall, so the federal 
government stepped in to save it. They 
pumped in $7 trillion of financial stim-
ulus. That caused our economy to over-
heat. So in 2021-22, the Feds reversed 
that from zero to back over 5 percent.”
	 In September, that rate dropped  by 
one-half percent, then in early Novem-
ber, it dropped another quarter percent. 
We’re at 4.6 percent, with one more drop 
expected before the end of the year. 
	 “They project over 2025 that it will 
come down to 3.4 percent. At least, that’s 
what they hope,” he said.
	 The markets thought the rates would 
be even lower, that the Fed was behind 
the curve because the economy was 
slowing. But Spendlove said that since 
mid-September, interest rates have been 
trending back up. 
	 “Mortgage rates as of Nov. 11 were 
at 6.9 percent. Rates are based on the 
10-year Treasury note — and long-term 
rates are usually 2 to 2.5 percent higher 

than the 10-year note,” he said.
	 So what happens next? Spendlove 
said there are three scenarios for the 
economy.  
	 “The hard-landing scenario is where 
the economy contracts — we go into a 
recession or a period where unemploy-
ment goes up. The second scenario is 
the soft landing. It’s where you have the 
economy slowing but you don’t contract. 
This is the best-case scenario — what we 
want to see. But now we’re seeing the 
no-landing scenario — where the econo-
my continues to accelerate. We continue 
to see overheating in areas like the labor 
market or inflation. This scenario means 
the Fed has to keep rates higher for lon-
ger.”
	 He remains optimistic about the 
economy, though Utah consumer prices 
are up about 22 percent since 2020. A lot 
of factors go into those numbers — the 
lasting effects of the pandemic, rises in 
costs for food, fuel and insurance; and 
the subsequent shortage of affordable 
housing. Still, Utah is regarded as the 
best state for fiscal stability and overall 
economy. But voters are still hurting.
	 “You can’t tell people that they’re 
wrong — they are experiencing what 
they’re experiencing,” he said. “That 
weighs on how you decide to vote.”
	 When all was said and done, for 
those going to the polls, it was the econ-
omy that proved the most important is-
sue in determining their voting choices, 
Spendlove said.
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	 Utah Valley University in Orem has 
launched its new Applied Artificial In-
telligence Institute, according to an an-
nouncement at the Utah Valley Cham-
ber of Commerce’s Growth & Prosperity 
Summit by UVU President Astrid S. Tu-
minez. 
	 Tuminez also announced UVU’s 
new  Master of Applied Artificial Intel-
ligence  degree that will be available to 
students in the fall of 2025. The new 
program will prepare professionals from 
different backgrounds to harness artifi-
cial intelligence to create effective busi-
ness solutions across many industries, she 
said.
	 These announcements follow a year 
of work and research by a task force of 
faculty and staff focused on integrating 
generative AI into the university’s aca-
demic and administrative programs with 
the ultimate goal to equip students with 
the skills necessary to thrive in a rapidly 
evolving job market, according to the an-
nouncement.
	 The AI Institute will be led by Ra-
chael Hutchings as executive director and 
Barclay Burns as chief AI innovation of-
ficer. Its mission will be to research, de-
velop, test and share effective AI applica-
tions with students, faculty, staff and the 
community, the administration said.
	 “The Applied AI Institute is a signifi-
cant step forward in our vision for educa-
tion at UVU,” said Tuminez. “We believe 
that everyone, regardless of their major, 
should engage with this transformative 
technology and become comfortable with 
it. By integrating hands-on learning expe-
riences into our curriculum, we are em-
powering our students to thrive in the rap-
idly evolving world of work. The institute 
will not only be a hub for our students, 
but it will be a vital community resource. 
Our goal is to open doors for all individu-
als, businesses and organizations to work 
with us to understand what AI brings to 
the world of learning and work, how to 
invest our resources, and how to deploy 
and govern this new technology.”

	 NFIB Utah has released its com-
mentary on the its parent organization’s 
monthly Small Business Economic 
Trends report,  also known as the Opti-
mism Index. The new report showed mi-
nor improvement in some categories but 
within a backdrop of a record 51-year 
high in uncertainty leading up to the 2024 
elections. 
	 “With the election over, small-busi-
ness owners will begin to feel less uncer-
tain about future business conditions,” 
said NFIB Chief Economist Bill Dunkel-
berg. “Although optimism is on the rise 
on Main Street, small-business owners 
are still facing unprecedented economic 
adversity. Low sales, unfilled jobs open-
ings and ongoing inflationary pressures 
continue to challenge our Main Streets, 
but owners remain hopeful as they head 
toward the holiday season.”
	 According to NFIB Utah, “Greatly 
improving matters in Utah was the re-
election of Gov. Spencer Cox,” whom 
NFIB Utah called a “true and proven 
friend of Main Street enterprises.”
	 The local organization also touted 
the 20 percent small-business deduction 
which will be debated in the upcoming 

UVU launches new 
Applied Artificial
Intelligence Institute

congressional session. “It could provide 
continued relief if made permanent,” NFIB 
Utah said. On Nov. 7, NFIB launched an 
advertising campaign  aimed at remind-
ing the new Congress and administration 
that it should be Priority No. 1 for them 
to make the small-business deduction per-
manent. 
	 The Optimism Index found a net neg-
ative 20 percent of all small-business own-
ers (seasonally adjusted) reported higher 
nominal sales in the past three months, 
down three points from September and 
the lowest reading since July 2020. It also 
showed a seasonally adjusted net 31 per-

cent reported raising compensation, down 
one point from September. The last time it 
was this low was April 2021.
	 The net percent of owners expecting 
higher real sales volumes rose five points 
to a net negative 4 percent (seasonally ad-
justed), the highest reading of this year. 
A net 5 percent of owners reported pay-
ing a higher rate on their most recent loan, 
down seven points from September and 
the lowest reading since January 2022.
	 Thirty-five percent (seasonally ad-
justed) of all owners reported job open-
ings they could not fill in the current pe-
riod, up one point from September.

	 Twenty-three percent of owners re-
ported that inflation was their single most 
important problem in operating their busi-
ness (higher input and labor costs), un-
changed from September and remaining 
the top issue.
	 NFIB’s monthly SBET report is used 
by the Federal Reserve, congressional lead-
ers, administration officials and state legis-
latures across the nation and is generally 
regarded as the bellwether on the health 
and welfare of Main Street enterprises. 
Formerly known as the National Federa-
tion of Independent Businesses, NFIB was 
established more than 80 years ago.

	 The Utah Army National Guard has 
awarded an up-to-$30 million contract to a 
California firm for watershed-focused res-
toration and resiliency at the Army’s Camp 
Williams training site in south Salt Lake 
County. Tetra Tech Inc., a provider of con-
sulting and engineering services in water, 
will support the Army in its remedial envi-
ronmental efforts at the base.
	 Extreme climate impacts over the past 

two decades have affected the Camp Wil-
liams watershed, creating increased risks 
from flooding, wildfires and erosion. Under 
this contract, Tetra Tech’s interdisciplinary 
team of scientists and engineers will devel-
op nature-based solutions to restore degrad-
ed habitats, mitigate against future losses 
and preserve and enhance biodiversity and 
ecosystem functions, the Army announced.
	 “Climate change impacts have in-

creased in recent years, posing risks to 
human health and the environment,” said 
Dan Batrack, Tetra Tech chairman and 
CEO. “Our team of biologists and restora-
tion engineers will use our  'Leading with 
Science'  approach to support the Utah 
Army National Guard in designing and 
implementing sustainable solutions focused 
on long-term ecosystem stewardship and 
enhanced resiliency.”

Utah National Guard awards $30M watershed resiliency contract

NFIB Utah sees end of election cycle good news for small-business owners
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information may be sent to brice.w@thec-
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is one week before publication.

BANKING
	 • Crewe Capital, a Salt Lake City-
based boutique investment bank, has 

hired Nick Jones for 
its Salt Lake City 
team. Jones started 
in the industry as an 
intern with Crewe 
Capital and has held 
positions with other 
investment banks, 
including Houlihan 
Lokey, Piper Sandler 

and Citi.
	 • TAB Bank, based in Ogden, has 
provided a $5 million credit facility to 
CoreCentric Solutions Inc., an Illinois-
based recovery, repair and return-to-
market services provider for appliances, 
appliance parts and consumer goods. 
The financing will support the compa-
ny’s mission to reduce waste by invent-
ing new ways to extend the lifecycle of 
products by collecting, rebuilding, fixing 
and returning them to the marketplace. 
Since 1995,  CoreCentric Solutions  has 
repaired and remanufactured appliances 
and appliance parts for some of the 
world’s largest OEMs. The company 
also works with extended warranty pro-
viders, retailers, wholesale parts suppli-
ers and service technicians.

DIVIDENDS
	 • The board of directors of Extra 
Space Storage Inc., based in Salt Lake 
City, has declared a fourth-quarter 2024 
dividend of $1.62 per share on the com-
pany’s common stock. The dividend 
is payable Dec. 31 to stockholders of 
record Dec. 16. Extra Space is a real 
estate investment trust that owns and/or 
operates 3,862 self-storage properties. 
It is the largest operator of self-storage 
properties in the United States.

ECONOMIC INDICATORS
	 • Utah is tied with Michigan at 
No. 2 on a list of “Best U.S. States to 
Start a Business in 2025,” compiled by 
National Business Capital. The report 
indicates that Colorado’s and Utah’s 
“balanced blend of opportunity, growth 
and support give them a clear edge, while 
tax-friendly Texas and Florida and high-
capital states like California offer unique 
advantages for aspiring business own-

ers.” The top-ranked state is Colorado. 
The lowest-ranked state is Kansas.
	 • Salt Lake City is ranked No. 
38 and Provo is No. 96 on a list of 
“Cities with the Most Ambitious Young 
Professionals,” compiled by Career.io. 
It identified the 100 cities across U.S. 
with the hardest-working young profes-
sionals. The top-ranked location overall 
is New York City. Details are at https://
career.io/career-advice/americas-top-cit-
ies-for-ambitious-young-professionals.
	 • Utah kitchens are home to more 
than 135.4  million life-changing deci-
sions per year, according to a survey by 
cabinet manufacturer Fabuwood. That 
equates to 2,603,621  decisions each 
week. Thirty percent of Utah respon-
dents said budgeting or financial plan-
ning was their most significant choice, 
followed by career changes and moving 
to a new home or city, each reported by 
14 percent of participants. The highest 
number overall was in Hawaii, at 58 
decisions per year per household, or a 
total of 83 million. The lowest were in 
Delaware, Montana and Vermont, at just 
16 life decisions per year per household. 
Details are at https://www.fabuwood.
com/blog/life-decisions-unfold-in-the-
kitchen/.
	 • Little Wild Horse Canyon near 
Goblin Valley State Park is Utah’s “most 
popular ‘alternative’ landmark,” 
according to a poll of international trav-
elers conducted by luxury yacht com-
pany Barefoot Yachts Indonesia. It 
surveyed 3,000 travelers to discover 
which lesser-known American landmark 
they would most like to visit. Little Wild 
Horse Canyon is ranked No. 5 among 
such U.S. locations. Goblin Valley State 
Park is ranked No. 85. The top-ranked 
location in the U.S. is Seven Magic 
Mountains in Las Vegas. Details are at 
https://www.barefoot-cruising-indone-
sia.com/top-120-lesser-known-places-
international-travelers-want-to-visit/.
	 • Thirty-six percent of Utahns 
do not wipe data when recycling 
their devices, according to a study by 
HostingAdvice. That places Utah No. 
5 among states and the figure equates 
to 21,389 Utahns. The national figure is 
26 percent, equating to over 1.6 million 
devices. The highest percentage is in 
Minnesota, at 46 percent (48,000). The 
lowest is in South Dakota, at 8 percent 
(1,332). Many say they forget to do so or 
simply do not bother before submitting 
devices for e-waste recycling.

ENERGY
	 • Ionic Mineral Technologies, a 
Vineyard-based company focused on 
nano-silicon battery anode materials, 
has appointed Sunho Kang as chief 

technology officer. 
Kang will lead the 
efforts on advancing 
the company’s Ionisil 
nano-silicon anode 
products and com-
mercial development. 
Kang has over 25 
years of experience 
in battery technol-

ogy innovation, with leadership roles at 
Argonne National Laboratory, Samsung 
SDI, Apple and Volkswagen. He has 
developed and industrialized Li-ion bat-
tery materials, including advanced NCM 
cathode materials, silicon-carbon nano-
composites, and nanoporous silicon.
GOVERNMENT
	

• The Utah Department of Corrections 
has named Sharon D’Amico as warden 
at the Utah State Correctional Facility 
in Salt Lake City. She succeeds Bart 

Mortensen, who 
was promoted to 
chief of the Reentry 
and Rehabilitation 
Division. The USCF 
opened in July 2022, 
replacing the Utah 
State Prison facility 
in Draper. It houses 

approximately 3,000 incarcerated 
people. D’Amico started her career in 
January 1997 as a correctional officer 

at the Utah State Prison in Draper. 
She later was promoted tosergeant, case 
manager, lieutenant and captain. Upon 
transitioning to USCF, she was pro-
moted to deputy warden over internal 
security, support services, facility opera-
tions, and the receiving and orientation 
unit.
	 • The Utah Division of Outdoor 
Recreation has released its end-of-
season numbers for the Utah Trails 
Program. They include 126 projects, 
512.5 miles of trail work completed, 
397 miles on motorized trails, 115.5 
miles on non-motorized trails and 435 
volunteer hours contributed. Details are 
at https://storymaps.arcgis.com/stories/
d377270871c44be1b5fc0dd2925180ae.

HOSPITALITY
	 • The St. Regis Deer Valley has 
appointed Shawnda Brooks as director 
of spa. She previously was spa manager 
at the Spa at The St. Regis Deer Valley. 

Prior to joining  The 
St. Regis Deer 
Valley, Brooks was 
spa manager/beauty 
at Canyon Ranch in 
Massachusetts and 
general manager at 
the Exhale Spa in 
Florida. She was also 
a national trainer and 

beauty advisor of Sothys USA. Brooks 
also served in the U.S. Army as a com-
munication service specialist.

INSURANCE
	 • Trucordia, a Lindon-based insur-
ance brokerage formerly known as PCF 
Insurance Services, has named Michael 
Moran as chief operating officer. Moran 
leads the company’s field operations, as 
well as its carrier relations, technology 

and integrations 
teams. Moran has 
been in the insurance 
and reinsurance 
industry for more 
than 25 years. Prior 
to joining Trucordia, 
Moran served as an 
executive vice presi-
dent for Aon. He 

served in various roles at Aon, includ-
ing CEO of Aon Inpoint; global COO 
of reinsurance brokerage Aon Benfield; 
and in senior roles across Aon Benfield, 

see BRIEFS next page
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Aon Risk Solutions and Aon Corp. 
Earlier in his career, Moran held con-
sulting positions in the financial ser-
vices practices at McKinsey & Co. and 
A.T. Kearney.

INVESTMENTS
	 • JobNimbus, a Lehi-based soft-
ware provider for the roofing industry, 
has announced a $330 million growth 
investment from  Sumeru Equity 
Partners. Existing investors, including 
founder and CEO Ben Hodson, other 
co-founders Nick and Jason Wood, 
and  Mainsail Partners  will continue as 
investors in the business. JobNimbus 
said the funding will help enable it to 
scale its operations, expand product 
offerings, and continue to transform 
the contractor technology space. Jason 
Babcoke, Sumeru co-founder and man-
aging director, will join the JobNimbus 
board of directors as part of the invest-
ment, as will Sumeru’s Chris Litster, 
Paul Mercadante, Jack McCabe and 
Blake Shott. Vinay Kashyap and KC 
Kanoff from Mainsail Partners will 
remain on the board.

MANUFACTURING
	 • Bedgear, a New York-based 
manufacturer of sleep products, has 
relocated its West Coast headquarters 
from  California  to  Salt Lake City and 
held the grand opening of its new manu-
facturing and distribution facility in Salt 
Lake City, known as “The Peak.” The 
move aims to enhance delivery times, 
operational efficiency and customer ser-
vice levels, particularly for the western 
United States  and  Canada. “The Peak” 
will expand the company’s manufactur-
ing capabilities, with direct-to-consum-
er fulfillment having already begun and 
plans in place to integrate a full product 
lineup and full-scale direct-to-consumer 
fulfillment by 2025. Bedgear operates 
in 31 countries. Its products include pil-
lows; sheets; mattress protectors; blan-
kets; pet beds; and items for travel, 
kids, and babies. As part of its celebra-
tion of “The Peak,” the company part-
nered with Ticket to Dream to provide 
comfort and support for children in need 
through  Utah  Foster Care. It donated 
essential bedding items (100 mattress 
protectors, 100 pillows and 150 sheet 
sets) and infant care kits.
	 • Nature’s Sunshine Products Inc., 
a Lehi-based manufacturer of herbal and 
nutritional supplements, has appointed 

Steven Fasching to 
its board of directors. 
The company board 
now consists of nine 
directors, with eight 
serving as indepen-
dent directors. Since 
June 2018, Fasching 
has served as chief 

financial officer of Deckers Brands. 
He has held other senior positions at 
Deckers Brands since August 2011, 
including vice president of strategy and 
investor relations and vice president of 
strategic financial planning. Fasching 
has over 30 years of experience in long-
term financial and strategic planning for 
multi-billion-dollar organizations.

NONPROFITS
	 • The One Utah Health 
Collaborative, a nonprofit organi-
zation, has appointed Scott Barlow 
and R. Chet Loftis as co-chairs of 
its Stakeholder Community Board. 

Composed of Utah 
health care leaders, 
the board is dedicated 
to creating sustain-
able, accessible and 
affordable health care 
solutions that address 
the needs of Utah 
residents. Barlow 
is CEO of Revere 
Health, an indepen-
dent physician group 
employing over 450 
providers across more 
than 100 clinics and 
29 hospitals state-
wide. Barlow serves 
on several health 
care boards, includ-
ing the One Utah 

Health Collaborative (as a founding 
board member), the University of 
Utah MHA Advisory Board and the 
American Medical Group Association 
Board. Loftis is managing director of 
PEHP Health & Benefits, an indepen-
dent state entity that operates as a 
health plan for Utah’s public employers, 
including the state. With over 30 years 
of experience in health law, policy, and 
leadership, Loftis has held roles with 
the Utah Legislature, Utah Attorney 
General’s Office, Utah Supreme Court, 
Utah Medical Association, Regence 
BlueCross Blue Shield, and the law 
firm Kirton McConkie. In addition to 
his role at PEHP, Loftis serves on sever-
al boards and teaches health leadership 
courses at Brigham Young University 
and Weber State University. He holds a 
BA, MPA and JD from Brigham Young 
University.

PARTNERSHIPS
	 • Snowbasin Resort in Huntsville 
and Mammut have announced a multi-
year partnership to provide uniforms, 
outerwear and safety equipment for 
Snowbasin. This collaboration will 
deliver gear to protect and enhance the 
employee experience and also provides 
further retail options for guests, with 
new Mammut outerwear and equipment 
available in the Grizzly Center retail 
shop. Starting with the 2024-25 season, 
Mammut will be the exclusive provider 
of winter uniforms for all Snowbasin 

employees. The partnership includes 
avalanche safety equipment and train-
ings for the Snowbasin Ski Patrol and 
Mountain Safety teams prior to the start 
of the upcoming season. In addition, 
Mammut has offered significant discounts 
to Snowbasin employees for purchasing 
personal equipment and outerwear.
	 • Pluralsight, a Draper-based tech-
nology workforce development compa-
ny, and Carahsoft Technology Corp., a 
government IT solutions provider, have 
announced a partnership that calls for 
Carahsoft to serve as Pluralsight’s public-
sector distributor. Pluralsight’s technol-
ogy training courses, hands-on labs and 
sandboxes and skills assessments will 
be available to the public sector through 
Carahsoft’s reseller partners and other 
methods.

PHILANTHROPY
	 • CMI Orchards, in partnership 
with Smith’s Food & Drug, has donated 
$7,500 to the WeUpliftU Foundation 
from proceeds from the sale of American 
Dream apples during the month of 
November. The campaign is part of a 
series of ongoing American Dream pro-
motions that are designed to give back 
to veterans, military members and their 
families for their dedication to the coun-
try. The WeUpliftU Foundation provides 
educational awareness and therapy sup-
port for Utah veterans, Davis County first 
responders and youth educational pro-
grams. CMI has been providing Smith’s 
with apples and pears from the Northwest 
for over 30 years.

REAL ESTATE
	 • A nine-building portfolio has 
been sold to a partnership of  Hyde 
Development and Mortenson Properties. 
Financial terms were not disclosed. The 
portfolio includes five single-tenant and 
four multi-tenant buildings just south of 
the Salt Lake City International Airport. 
They total 787,000 square feet. They are 
96 percent leased. The sale was announced 
by CBRE. Jeremy Ballenger,  Tyler 
Carner,  Rebecca Perlmutter  and  Brett 
Hartzell  of the CBRE National Partners 
team represented the seller.
	 • Gables Residential, a multifamily 
development and management company, 
has announced the groundbreaking of 
Gables Library Square, its first proj-

ect in Utah. Located on the east side 
of downtown Salt Lake City and with 
an anticipated delivery in the spring of 
2027, the community will feature a mix 
of studio, one-bedroom, two-bedroom 
and penthouse apartment homes. Kier 
Construction leads the construction, and 
Method Studio is responsible for the 
architectural design of the community.

RECOGNITIONS
	 • The Klymit Drift Camp Pillow, 
produced by Kaysville-based Klymit, 
has been named a winner in the  Good 
Housekeeping  2025 Family Travel 
Awards. The pillow features a durable, 
easy-to-clean, water-resistant outer shell 
for travel, and when flipped reveals a 
jersey cotton inner pillowcase filled with 
shredded memory foam. Klymit produces 
outdoor sleep gear and is part of the Gathr 
Outdoors family of brands.

RETAIL
	 • Brent Brown Toyota, based in 
Orem, has announced it will rebrand 
under new management as “Orem 
Toyota: Where You Lead the Way.” It 
offers an expanded inventory of Toyota 
and preowned vehicles and an enhanced 
service department, with a focus on per-
sonalized customer experiences.
	 • Gorjana, a Laguna Beach-based 
jewelry brand, has opened a storefront at 
City Creek Center in Salt Lake City. The 
628-square-foot store is the company’s 
second Utah location. The company was 
founded in 2004.

TECHNOLOGY
	 • Vroozi, a California-based procure-
to-pay platform company, has appointed 
Dave Norton as president. Norton has 25 
years of experience in enterprise technol-
ogy companies, most recently serving 

as chief revenue offi-
cer at Eltropy. Prior 
to that, he served as 
CRO at LiveView 
Technologies, exec-
utive vice presi-
dent of sales at MX 
Technologies, and he 
began his career at 
Xactware. Norton’s 

education includes earning an under-
graduate degree from Brigham Young 
University.

(801) 463-7997 
4235 South 500 West 

Salt Lake City, UT 84123 
www.howerentals.com Locally Veteran owned and operated since 1953

Tools • Equipment • Supplies
24HR EMERGENCY SERVICE

NEED EQUIPMENT? NEED EQUIPMENT? 

from previous page

Dave Norton

Scott Barlow

Chet Loftis

Steven Fasching

Why share?
Get your own copy!

To Subscribe
Call: 801-533-0556
or go online to:
slenterpirse.com

BUSINESS JOURNAL

TO SUBSCRIBE TODAY
Call

801-533-0556 ext. 200
or visit www.slbusinessjournal.com

Why share? Get your own copy!



12 | Nov. 25-Dec. 1, 2024  BUSINESS JOURNAL

Connect: Business is done with people
you know and trust. The Chamber is

committed to connecting like-minded
business owners, operators and leaders. 

Educate:The Chamber offers a full suite
of business education and professional
development courses for businesses of
all sizes through our Business Institute. 

Advocate: The Chamber is the voice of
business for the South Valley. We are
committed to monitoring and taking

action on local, state and national
policies that impact businesses.

Grow: The Chamber offers many tools
to help promote your brand and connect
with potential customers. We do this by
providing exposure through our online
member directory, social media, and a
variety of sponsorship opportunities.

What We Do: 

Who We Are: 

The South Valley Chamber of
Commerce (SVC) is committed
to Connecting, Educating,
Advocating, and Growing for
businesses. 

Check Us Out
southvalleychamber.com 

or Call 801-566-0344 

Connect: Business is done with people
you know and trust. The Chamber is

committed to connecting like-minded
business owners, operators and leaders. 

Educate:The Chamber offers a full suite
of business education and professional
development courses for businesses of
all sizes through our Business Institute. 

Advocate: The Chamber is the voice of
business for the South Valley. We are
committed to monitoring and taking

action on local, state and national
policies that impact businesses.

Grow: The Chamber offers many tools
to help promote your brand and connect
with potential customers. We do this by
providing exposure through our online
member directory, social media, and a
variety of sponsorship opportunities.

What We Do: 

Who We Are: 

The South Valley Chamber of
Commerce (SVC) is committed
to Connecting, Educating,
Advocating, and Growing for
businesses. 

Check Us Out
southvalleychamber.com 

or Call 801-566-0344 

Connect: Business is done with people
you know and trust. The Chamber is

committed to connecting like-minded
business owners, operators and leaders. 

Educate:The Chamber offers a full suite
of business education and professional
development courses for businesses of
all sizes through our Business Institute. 

Advocate: The Chamber is the voice of
business for the South Valley. We are
committed to monitoring and taking

action on local, state and national
policies that impact businesses.

Grow: The Chamber offers many tools
to help promote your brand and connect
with potential customers. We do this by
providing exposure through our online
member directory, social media, and a
variety of sponsorship opportunities.

What We Do: 

Who We Are: 

The South Valley Chamber of
Commerce (SVC) is committed
to Connecting, Educating,
Advocating, and Growing for
businesses. 

Check Us Out
southvalleychamber.com 

or Call 801-566-0344 



Nov. 25-Dec. 1, 2024  | 13BUSINESS JOURNAL

CalendarCALENDAR

see CALENDAR page 14

Calendar listings are provided as a 
free service to our readers. Information 
about upcoming events may be sent to 
brice.w@thecityjournals.com. The sub-
mission deadline is one week before 
publication.

Dec. 2, 6:30-7:30 p.m.
	 “How to Talk to AI: Entry-Level 
AI Workshop,” a Small Business 
Development Center event. Location is 
the Orem/Provo SBDC at Utah Valley 
University. Details are at https://clients.
utahsbdc.org/events.aspx.

Dec. 3, 11 a.m.-1 p.m.
	 “Jingle & Mingle” Holiday 
Luncheon, a ChamberWest Women 
in Business event. Location is Western 
Garden Center, 4050 W. 4100 S., West 
Valley City. Cost is $35. Details are at 
chamberwest.com.

Dec. 3, 11:30 a.m.-1 p.m.
	 HR Leaders Forum, an ACG 
(Association for Corporate Growth) 
Utah event. Location is Parsons Behle & 
Latimer, 201 S. Main St., Salt Lake City. 
Registration deadline is Nov. 29. Details 
are at https://www.acg.org/utah/events/
utah-2024-fall-hr-leaders-forum.

Dec. 3, 2-3:30 p.m.
	 WordPress Workshop, a Small 
Business Development Center event that 
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Dec. 3, 5-7 p.m.
	 Annual Charity Event, a ULI 
(Urban Land Institute) Utah event ben-
efiting the Fourth Street Clinic. Location 
is Cinq Clubroom (Central Warehouse), 
530 W. 200 S., Salt Lake City. Costs are 
$40-$45 for members, $55 to $60 for 
nonmembers. Details are at https://utah.
uli.org/events-2/.

Dec. 4, 10-11 a.m.
	 “Instagram Essentials: Building 
Genuine Connections That Matter,” a 
Women’s Business Center of Utah event. 
Presenter is Irene Katzias. Event takes 
place online. Free. Details are at wbcu-
tah.org.

Dec. 4, 11:30 a.m.-1 p.m.
	 Business Alliance Luncheon. 
Location is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free (lunch 
is available for purchase). No RSVP 
needed. Details are at davischamberof-
commerce.com.

Dec. 4, 11:30 a.m.-1 p.m.
	 “Wasatch Back Business 
University: Strategic Marketing and 
Customer Retention,” presented by the 
Park City Chamber/Bureau. Location is 
Blair Education Center, Intermountain 
Park City Hospital, 900 Round Valley 
Drive, Park City. Free, but registration 
is required. Details are at https://www.
parkcitychamber.com/events.

Dec. 4, 6-7:30 p.m.
	 “Online Marketing Fundamen-
tals,” a Small Business Development 
Center event that takes place online. 
Details are at https://clients.utahsbdc.
org/events.aspx.

Dec. 5-6
	 Summit Directors and Officers 
Conference, organized by IMA 
Financial Group‘s Salt Lake City office 
and designed for directors, officers, and 
executives of public, pre-IPO and private 
companies. Location is Montage Deer 
Valley Resort. Cost is $675. Details are 
at summitconf.org.

Dec. 5, noon-1 p.m.
	 Virtual Lunch & Learn, a Utah 
Clean Energy event looking back at 
its biggest wins of 2024. Event takes 
place online. Details are at https://utah-
cleanenergy.dm.networkforgood.com/
forms/year-in-review-vll.

Dec. 5, 3-5 p.m.
	 “Happy Hour with the CEO,” 
a Park City Chamber/Bureau event. 
Location is the chamber/bureau offic-
es, 1850 Sidewinder Drive, Suite 200, 
Park City. Free, and open to the public. 
Details are at https://www.parkcitycham-
ber.com/events/.

Dec. 5, 4:30-7 p.m.
	 Holiday Open House, a South 
Valley Chamber of Commerce event. 
Location is the chamber offices, 9800 
S. Monroe St., eighth floor, Sandy. Free, 
but RSVPs are requested. Details are at 
southvalleychamber.com.

Dec. 6, 10:30 a.m.-1 p.m.
	 WBN Holiday Luncheon and 
Silent Auction, a Utah Valley Chamber 
of Commerce event. Location is 
Experience Event Center, 1440 Moon 
River Drive, Provo. Cost is $50. Details 
are at thechamber.org.

Dec. 9 and more
	 2024 Grant Workshop Tour, a 
Utah Division of Outdoor Recreation 
series highlighting the upcoming year’s 
grant opportunities, including those for 
the Utah Outdoor Recreation Grant, 
Recreation Restoration Infrastructure 
Grant, Utah Children’s Outdoor 
Recreation and Education Grant,  OHV 
Recreation Grant,  Recreation Trails 
Program,  Boating Access Grant,  Clean 
Vessel Act Grant and the Land and Water 
Conservation Fund. Remaining events 
are Dec. 9, 10 a.m.-noon, Snow College, 
150 College Ave. E., Ephraim; Dec. 9, 
2-4 p.m., City Council Chambers, 439 
W. Utah Ave., Payson; Dec. 10, 10 a.m.-
noon, Heber City Police Department, 
301 S. Main St., Heber City; Dec. 11, 
10 a.m.-noon, Nibley City Hall, 455 
W. 3200 S., Nibley; and Dec. 12, 10 
a.m.-noon, Utah DNR, 1594 W. North 
Temple, Salt Lake City. Free, but regis-
tration is required. Details are available 
at 801-538-4700.

Dec. 10, 7:15-9 a.m.
	 Breakfast Speaker Series, an ACG 
(Association for Corporate Growth) 
Utah event. Speakers are Erika and JJ 
Peterson, co-founders of Clean Simple 
Eats. Location is 100 Lions Club at 
Real Salt Lake Stadium, 9256 S. State 
St., Sandy. Free for members, $40 for 
nonmembers. Details are at https://www.
acg.org/utah/events/utah-december-
2024-breakfast-speaker-series.

Dec. 10, 10-11 a.m.
	 “FinCEN: Beneficial Ownership 
Reporting Under the Corporate 
Transparency Act,” a U.S. Small 
Business Administration “Utah 
Business Bridge” event. The Corporate 
Transparency Act requires many compa-
nies doing business to report information 
to the Financial Crimes Enforcement 
Network (FinCEN). Event features 
information about reporting require-
ments and how to comply with the law. 
Speaker is David King, guidance and 
outreach director, Beneficial Ownership 
& Transparency Unit at FinCEN. Event 
takes place online. Details are at https://
bit.ly/UBB-1210.

Dec. 10, 11:15 a.m.-1 p.m.
	 Women in Business Holiday 
Soiree, a South Valley Chamber of 
Commerce event. Speaker is Deanie 
Wimmer of KSL-TV. Location is Hale 
Centre Theatre, Sandy. Details are at 
southvalleychamber.com.

Dec. 10, noon-1 p.m.
	 “Ask Ashly,” a Women’s Business 
Center of Utah event. Presenter Ashly 
Kulland will discuss “Social Media for 
Beginners.” Event takes place online. 
Free. Details are at wbcutah.org.

Dec. 11, 5-7 p.m.
	 “Business After Hours,” an Ogden-
Weber Chamber of Commerce event. 
Location is Ogden Mustangs, Weber 
County Ice Sheet, 4390 Harrison Blvd., 
Ogden. Free for members and first-
time guests, $10 for nonmember guests. 
Details are at ogdenweberchamber.com.

Dec, 11, 6-8 p.m.
	 “Marketing Clinic,” a Small Bus-
iness Development Center event that 
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Dec. 12, 11:30 a.m.-1 p.m.
	 2024 Women in Business 
Holiday Luncheon, a Davis Chamber 
of Commerce event. Location is 
Courtyard by Marriott Layton Hotel, 
1803 Woodland Park Drive, Layton. 
Cost is $25 for members, $35 for guests. 
Registration is required. Details are at 
davischamberofcommerce.com.

Dec. 12, 5:30-7:30 p.m.
	 Tech Lake City Launch Party, a 
Utah Tech Leads event that is its annual 
“Friendsgiving” networking event plus 
the official launch of Tech Lake City, 
a collaboration between UTL and Salt 
Lake City’s economic development 
team. Location is The Shop Coworking 
Space, 350 E. 400 S., Salt Lake City. 
Details are at https://lu.ma/crx9snce.

Dec. 12, 6-8 p.m.
	 “Business Essentials,” a Small 
Business Development Center event that 
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Dec. 17, 8:15-10 a.m.
	 Women in Business Breakfast 
and Gift Exchange, an Ogden-Weber 
Chamber of Commerce event. Location 
is Jeremiah’s, 1307 W. 12th St., Marriott-
Slaterville. Cost is $25 for members and 

first-time guests, $35 for nonmembers. 
Details are at ogdenweberchamber.com.

Dec. 17, 11:30 a.m.-1 p.m.
	 Leadership Luncheon, a Cache 
Valley Chamber of Commerce event. 
Location is Logan Golf & Country Club, 
710 N. 1500 E., Logan. Cost is $25 for 
members pre-registered, $32 for non-
member pre-registered, $35 for non-
members. Details are at cachechamber.
com.

Dec. 18, 11:30 a.m.-1 p.m.
	 “Strictly Networking Lunch,” a 
West Jordan Chamber of Commerce 
event. Location is All-Star Bowling and 
Entertainment, 1776 W. 7800 S., West 
Jordan. Details are at https://wjc-ut.com/
events.

Dec. 18, 11:30 a.m.-1 p.m.
	 Business Alliance Christmas 
Party. Location is Boondocks Fun 
Center, 525 Deseret Drive, Kaysville. 
Free (lunch is available for purchase). 
No RSVP needed. Attendees are asked 
to bring a $15 to $20 gift to partici-
pate in the Business Alliance Christmas 
gift exchange. Details are at davischam-
berofcommerce.com.

Dec. 18, 5:30-6:30 p.m.
	 Tax Planning Clinic, a Small 
Business Development Center event that 
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Dec. 18, 6-7 p.m.
	 “Facebook/Instagram Ads: Create 
and Manage Ads Like a Pro,” a Small 
Business Development Center event that 
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Dec. 19, noon-1 p.m.
	 Ambassadors’ and Women in 
Business December Luncheon, a Box 
Elder Chamber of Commerce event. 
Location is Academy Conference Center, 
58 N. Main St., Brigham City. Details 
are at boxelderchamber.com.

Dec. 19, 5-6 p.m.
	 Legal Workshop (in English and 
Spanish), a Small Business Development 
Center event. Location is the Orem/
Provo SBDC at Utah Valley University. 
Details are at https://clients.utahsbdc.
org/events.aspx.

Dec. 19, 6-8 p.m.
	 “How to Start a Business 101,” 
a Small Business Development Center 
event. Location is the Orem/Provo 
SBDC at Utah Valley University. Details 
are at https://clients.utahsbdc.org/events.
aspx.

Dec. 19, 6-7 p.m.
	 Intellectual Property Clinic, a 
Small Business Development Center 
event that takes place online. Details 
are at https://clients.utahsbdc.org/events.
aspx.

Dec. 20, 8:30-10 a.m.
	 “Friday Connections,” a multi-
chamber networking event. Location 



14 | Nov. 25-Dec. 1, 2024  BUSINESS JOURNAL

EMPLOYMENT 
from page 1

EARNINGS
from page 7

CALENDAR
from page 13

ployment rate holding steady, the state’s 
labor market continues to exhibit resil-
ience.”
	 Utah’s October private-sector em-
ployment recorded a year-over-year ex-
pansion of 1.4 percent, or a 21,300-job 
increase. Seven of the 10 major private-
sector industry groups posted net year-
over-year job gains. The overall gains 
were led by education and health services 
(up 13,400 jobs), construction (up 9,200 
jobs) and manufacturing (up 2,800 jobs). 
Trade, transportation and utilities (down 
4,700 jobs); leisure and hospitality (down 
1,300 jobs); and other services (off just 
100 jobs) experienced year-over-year job 
losses.
	 Additional employment data tables 
and analysis, including county unem-
ployment rates, can be accessed at https://
jobs.utah.gov/wi/update/index.html.

	 Revenue in the most recent quarter 
totaled $22.1 million, up from $9.2 mil-
lion in the year-earlier quarter.
	 Owlet sells a digital health infant 
monitoring platform.
	 “Owlet is demonstrating significant 
momentum as we delivered another quar-
ter of strong revenue growth and mean-
ingful margin expansion,” Kurt Workman, 
CEO and co-founder, said in announcing 
the results. “We continue to leverage our 
differentiated infant monitoring solutions, 
including FDA approval and CE clear-
ance, to grow adoption, capture market 
share, and address the fundamental needs 
of parents around the world.”

is Utah Trucking Association, 4181 W. 
2100 S., West Valley City. Cost is $5 for 
members, $10 for nonmembers. Details 
are at chamberwest.com.

Jan. 9, 5:30-7 p.m.
	 “Economic Outlook,” a Utah Tech 
Leads event. Location is The Shop 
Coworking Space, 350 E. 400 S., Salt 
Lake City. Details are at https://lu.ma/
hdhdgqmo.

Jan. 10, 7:30 a.m.-noon
	 Economic Outlook & Public Policy 
Summit, presented by the Salt Lake 
Chamber and Kem C. Gardner Policy 
Institute and featuring insights on the 
future of Utah’s economy and the busi-
ness community’s policy priorities for the 
upcoming legislative session. Location is 
Grand America Hotel, 555 S. Main St., 
Salt Lake City. Cost is $110 for mem-
bers and $140 for nonmembers before 
Dec. 13; $125 for members and $155 for 
nonmembers Dec. 14-Jan. 2; $150 for 
members and $200 for nonmembers after 
Jan. 3. Details are at slchamber.com.

Jan. 13-17
	 Silicon Slopes Summit, a Silicon 
Slopes event featuring keynote presenta-
tions, breakout sessions, entertainment 
and networking. Location is Delta Center, 
301 S. Temple, Salt Lake City, with some 
activities in the Utah Valley. Free, with 
VIP tickets costing $95. Details to be 
announced at https://www.siliconslopes.
com/summit.

Jan. 14, 4:30-6 p.m.
	 “Artificial Intelligence,” a Utah 
Tech Leads event featuring informa-
tion about 2025 in Utah for AI and 
AI-enabled companies. Location is The 
Shop Coworking Space, 350 E. 400 S., 
Salt Lake City. Details are at https://
lu.ma/mtwjpk9c.

Jan. 15, 11:30 a.m.-1 p.m.
	 Business Alliance Networking 
Luncheon. Location is Boondocks Fun 
Center, 525 Deseret Drive, Kaysville. 
Free (lunch is available for purchase). No 
RSVP needed. Details are at davischam-
berofcommerce.com.

Jan. 15, noon-1 p.m.
	 “Walkable Wednesday,” a ULI 
(Urban Land Institute) Utah event fea-
turing tours of the sibling projects of 
Cinq and Luma. Speakers are Dustin 
Holt and Bryce Baker, both of dbUR-
BAN Communities. Location is Cinq 
Clubroom (Central Warehouse), 530 W. 
200 S., Salt Lake City. Details are at 
https://utah.uli.org/events-2/.

Jan. 16, 11:30 a.m.-1 p.m.
	 Chamber Luncheon, a Davis 
Chamber of Commerce event. Cost is 
$25 for members, $35 for nonmem-
bers. Location and other details to be 
announced at davischamberofcommerce.
com.

Jan. 21, 11:30 a.m.-1 p.m.
	 Leadership Luncheon, a Cache 
Valley Chamber of Commerce event. 
Location is Logan Golf & Country Club, 
710 N. 1500 E., Logan. Cost is $25 for 
members pre-registered, $32 for non-
member pre-registered, $35 for nonmem-
bers. Details are at cachechamber.com.

Jan. 23, noon-1 p.m.
	 Women in Business, a Box Elder 
Chamber of Commerce event. Location 
is available by calling the chamber. Cost 
is $10. Details are at boxelderchamber.
com.

Jan. 28, 8 a.m.-6 p.m.
	 “Utah Tech Day on the Hill,” a 
Utah Tech Leads event designed for mak-
ing connections with state legislators. 
Location is Utah State Capitol, 350 State 
St., Salt Lake City. Details are at https://
lu.ma/uw565vx8.

Jan. 28, 11:30 a.m.-1 p.m.
	 2025 Athena Leadership Award 
Ceremony and Luncheon, an Ogden-
Weber Chamber of Commerce event. 
Location is Timbermine, 1701 Park 
Blvd., Ogden. Cost is $35. Registration 
deadline is Jan. 21 at noon. Details are at 
ogdenweberchamber.com.

Feb. 11, 8-10 a.m.
	 2025 Economic Forecast, present-
ed by the Ogden-Weber Chamber of 
Commerce and Bank of Utah. Speakers 
are Lindsay Piegza, chief economist with 
Stifel, and Michael Jeanfreau, senior 
economist with the Utah Department 

of Workforce Services. Location is 
Ogden Eccles Conference Center, 2415 
Washington Blvd., Ogden. Cost is $25 
for members, $35 for nonmembers. 
Details are at ogdenweberchamber.com.

Feb. 18, 11:30 a.m.-1 p.m.
	 Leadership Luncheon, a Cache 
Valley Chamber of Commerce event. 
Location is Logan Golf & Country Club, 
710 N. 1500 E., Logan. Cost is $25 for 
members pre-registered, $32 for non-
member pre-registered, $35 for non-
members. Details are at cachechamber.
com.

Feb. 24-26
	 DealSource Summit and Ski 
Event, an ACG (Association for 
Corporate Growth) Utah event focused 
on middle-market deal flow content. 
Location is Pendry Park City, 2417 W. 
High Mountain Road, Park City. Costs 
vary, with discounts for early registra-
tion. Details are at https://www.acg.org/
utah/events/intermountain-dealsource-
summit-2025/general-attendees.

Feb. 25, 11:30 a.m.-1 p.m.
	 Athena Leadership Award Lunch-
eon, a Davis Chamber of Commerce 
event. Location is Davis Conference 
Center and Hilton Garden Inn, 1651 N. 
700 W., Layton. Details to be announced 
at davischamberofcommerce.com.

Feb. 25, 11:30 a.m.-1 p.m.

	 Women in Business, an Ogden-
Weber Chamber of Commerce speed 
networking luncheon event. Location is 
Jeremiah’s, 1307 W. 12th St., Marriott-
Slaterville. Cost is $25 for members and 
first-time guests, $35 for nonmembers. 
Details are at ogdenweberchamber.com.

March 13, 11:30 a.m.-1 p.m.
	 Women in Business Luncheon, a 
Davis Chamber of Commerce event. 
Location to be announced. Cost is $25 
for members, $35 for nonmembers. 
Details are at davischamberofcommerce.
com.

March 20, 11:30 a.m.-1 p.m.
	 Chamber Luncheon, a Davis 
Chamber of Commerce event. Location 
to be announced. Cost is $25 for mem-
bers, $35 for nonmembers. Details are at 
davischamberofcommerce.com.

March 25, 11:30 a.m.-1 p.m.
	 Women in Business, an Ogden-
Weber Chamber of Commerce speed 
networking luncheon event. Location is 
Jeremiah’s, 1307 W. 12th St., Marriott-
Slaterville. Cost is $25 for members and 
first-time guests, $35 for nonmembers. 
Details are at ogdenweberchamber.com.
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workers from three contracting compa-
nies toil in and around the park, where 
the Bees will play after three decades at 
Smith’s Ballpark in Salt Lake City. In 
just a few months, 6,500 seats will be in 
place for fans, with total capacity to be 
8,000 when adding fans at the outfield 
berm.
	 Just outside the park, beyond right 
field, will be a plaza that “can be a whole 
evening experience where there’s enter-
tainment, food, a playground and really 
fun stuff,” Cannon said.
	 Long-term ideas for Downtown 
Daybreak, east of the Mountain View 
Corridor, are a Megaplex entertainment 
center featuring movies, bowling and 
arcade games; an open-air performance 
venue; an ice skating area; 100,000-plus 
square feet of offices, more than 75,000 
square feet of retail, food and bev-
erage establishments; 190 apartments; 
University of Utah Health’s South 
Jordan Health Center; and the Salt Lake 
County Library’s Daybreak branch.
	 Downtown Daybreak consists 

of about 200 acres of the 4,000-acre 
Daybreak development, which has 
evolved over 20 years and has had 10,000 
houses sold. Downtown Daybreak will 
be “a very livable, walkable, compact, 
urban-scale environment,” Cannon said.
	 “This is among the fastest-growing 
spots in the entire country, and it doesn’t 
really have a natural downtown,” said 
Ted Knowlton, deputy director of the 
Wasatch Front Regional Council. “It 
doesn’t have a place where people come 
together and they think, ‘That’s the heart 
of the area.’”
	 The new development will serve as 
downtown beyond just Daybreak and 
South Jordan, he said. “It’s ‘downtown 
west side,’ really, so this is giving a real 
‘there’ there, in an area that really, I think, 
will cherish it,” Knowlton said.
	 Tamara Zander, a member of the 
South Jordan City Council, said Daybreak 
has thrived and evolved, becoming home 
to families “of all different types and 
styles and income structures and dynam-
ics.”
	 Two-thirds of the Salt Lake Valley’s 
population lives west of Interstate 15 but 
most of the valley’s amenities and jobs 
are east of the highway, but Downtown 

Daybreak can change that, she said. “This 
is the first big, huge splash on the west 
side,” Zander said, “providing jobs and 
shopping and dining and entertainment, 
and it’s right here in Daybreak, South 
Jordan.”
	 But panelists discussed ways that 
Downtown Daybreak’s impacts might 
expand beyond its borders. Stephen 
James, chief visioning officer at Larry 
H. Miller Real Estate, said it might be a 
model for growth that is different from 
the traditional suburban model, follow-
ing Daybreak’s example of being “a bit 
of a laboratory for growth.” Downtown 
Daybreak can demonstrate how people 
can “live in a more compact way and the 
quality of life can actually be enhanced,” 
he said.
	 What once was just gravel fields 
owned by a mining company that did 
not want them, Downtown Daybreak is 
an opportunity to reintroduce the idea of 
“living local,” giving residents the free-
dom to not have to drive for jobs or enter-
tainment, he said. It can serve as a way 
for cities “to rethink the way we regulate 
and zone communities,” he added.
	 “It’s exciting to see some of this land 
fill in and to begin to seed a new percep-

tion of this place, because I think it’s been 
primarily viewed as ‘suburban neighbor-
hood done different,’ and that was never 
the intention of the plan. And now we 
can begin to model alternate futures for 
towns that will need to grow over time 
to accommodate the people who want to 
call Utah home,” James said.
	 Knowlton said conversations about 
density often focus on “losing some-
thing,” but that thinking can be shifted if 
a site becomes “a special place,” such as 
a downtown or town center, where people 
have pride and enjoy the space.
	 “It’s not just density … but it’s in the 
right place, in the right way,” he said.
	 Zander said success at Downtown 
Daybreak would be in the form of “a 
happy, thriving community.”
	 “Like, if I’m living in high-density 
somewhere and feel like I’m in barracks 
or a prison and there’s no place to walk 
my dog, there’s no place to breathe, 
that’s not success. We’ve got somebody 
in an affordable house but it’s miserable 
because they can’t really have a quality 
of life,” she said.
	 “We have this wonderful palette of 
land out here where we can make the 
design nice and well thought-out.”
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