‘meEnter

UTAH'S BUSINESS JOURNAL

prise

www.slenterprise.com

December 12, 2022

Volume 52, Number 23

$1.50

INSIDE

A SPOTLIGHT ON LOCAL CHARITIES « WWW.CARITASUTAH.COM

{Cari’rag

Page C1

Sponsored by:

N

WASATCH PEAKS

CREDIT UNION

Industry News Briefs
pages 8-9

Business Calendar
page 15

01>

0 701234756789 5 “

DR R R T R S R R I R R I R R T T S R R I T I S R R R I R R R R R R T S R R R S R S R I I I R I I N SRR N SN Y

Joh seekers: 61K new residents in past year

Brice Wallace
The Enterprise

With employment opportunities act-
ing as a lure to outsiders, people moving
to Utah continues to be the driving force in
the state’s population growth.

The state on July 1 is estimated to have
had a total of just more than 3.4 million res-
idents, adding 61,242 during the previous
12 months, according to the Utah Popula-
tion Committee, chaired and staffed by the
Kem C. Gardner Policy Institute.

Net migration — more people moving
in than moving out — was the major rea-
son for the increase, compared with natural
increases resulting from more births than

deaths, the committee said. Net migration
represented 62 percent of the population
growth, the second year in a row for net mi-
gration to outpace natural changes.

“Migration is historically more volatile
than natural increase and is sensitive to so-
cietal and economic situations. Positive net
migration is often an indicator of favorable
economic conditions, particularly in the
western United States,” the study said.

“Utah’s strong economy in 2022, com-
bined with dampened effects of natural in-
crease ... helped make net migration the
dominant driver of growth for the July 1,
2022, estimates.”

Leading the way was Utah County, in
the heart of the tech-focused Silicon Slopes
area, which added 23,980 people during the

Utah is still the
place! Tourism
rebounds in '21

Despite lingering troubles from the
COVID-19 epidemic in 2021, Utah’s out-
door recreation economy rebounded with
27.3 percent growth when compared to fig-
ures from 2020.

The U.S. Department of Commerce’s
Bureau of Economic Analysis recently re-
leased 2021 economic data that showed that
outdoor recreation created $6.1 billion in
economic output in Utah. It also accounted
for 2.7 percent of Utah GDP and the indus-
try employed 66,736 people in the state.

The figures are the largest for Utah
since the BEA started calculating the size of
the outdoor recreation economy in 2012.

The outdoor rec industry also em-
ployed about 4 percent of Utahns in 2021.

Utah’s top outdoor rec activities are
snow activities; boating and fishing; RVing;
hunting, shooting and trapping; and motor-
cycling and ATVing, according to the re-
port.

“Time and time again, the outdoor rec-
reation industry has been a consistent eco-
nomic and jobs driver for Utah, and our
communities throughout the state are seeing

see TOURISM page 18
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Mountain bikers pump their way through
Bryce Canyon. A recent report shows that
outdoor recreation activities in Utah in 2021
added $6.1 billion to the state’s economy, or
about 2.7 percent of the state’s GDP.

year and accounted for over 39 percent of
the state’s population growth. Net migra-
tion there was 64 percent, with only about
one-third of the overall growth being a nat-
ural increase.

Utah County’s population growth was
more than double that of second-place Salt
Lake County, which grew by about 10,000.

“The midyear reference date of these
estimates reflects the economy opening and

see POPULATION page 16

Texas electrical
giant NRG buys
Vivint for $5.28

Houston-based power company NRG
Energy Inc. has entered into an agreement
to buy Vivint Smart Home Inc., a Utah
home security and home automation com-
pany. NRG will pay $2.8 billion in cash and
assume $2.4 billion of debt as part of the
deal, making the total value of the transac-
tion about $5.2 billion, according to indus-
try analysts.

The buyout was unanimously approved
by the boards of both companies and the
deal is expected to close in the first quarter
of next year, NRG said in a release.

The $12 per share deal is at a premi-
um of 33.5 percent above Vivint’s closing
stock price on Dec. 5. Premarket trading of
Vivint shares following the announcement
of the acquisition showed a nearly 32 per-
cent rise in Vivint’s price to just shy of the
offer price, while NRG shares dropped 4.5
percent to $39.

Vivint makes a range of home security
products and hubs that help in controlling
other automation gadgets, such as Amazon
Echo and Google Home, through a central
touchscreen panel. Together, the companies
will serve over 7.4 million customers across
North America, a joint statement said.

Provo-based Vivint was bought by

see INTERNET page 18
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Silicon Slopes Hall of Fame to induct three  Utah ranks fifth in Milken’s State
Technology and Science Index

Silicon Slopes has an-
nounced the three newest in-
ductees into the Silicon Slopes
Hall of Fame: Jeanette Ben-
nett, John Pestana and Jonathan
Johnson.

The three “have had a tre-
mendous positive influence on
Utah’s business community and
beyond,” it said. They will be
honored at the Silicon Slopes
Hall of Fame

& Awards
Gala, set for
Feb. 4 at the

Grand Amer-
ica Hotel in
Salt Lake
City.

Bennett
has been tell-
ing the sto-
ries of Utah
and  Silicon
Slopes  since
she  founded
Utah  Valley
Magazine in
2000 and Busi-
nessQ Maga-
zine in 2003.
CEO of Ben-
nett Commu-
nications, she
leads a team
that produc-
es more than
25 magazines
annually, in-
cluding Parade of Homes, Pros-
per Magazine and Utah Valley
Bride.

Bennett earned bachelor’s
and master’s degrees in jour-
nalism from Brigham Young
University and was awarded an
Honorary Doctorate of Busi-
ness from Utah Valley Univer-
sity. She was named the Top
Woman Entrepreneur in Media
in 2018 at a luncheon in New
York City, alongside Martha
Stewart.

Bennett’s community in-
volvement spans two decades
and includes being on the Board
of Trustees at UVU, as well as
four years as chair of Utah Phi-
lanthropy Day.

She was named the Out-
standing Business Leader in
Utah Valley, Small Business
of the Year, and she is current-
ly chair-elect of United Way of
Utah County. She has served on
boards for the Chamber of Com-
merce, Thanksgiving Point,
UVU Foundation, Roots of Hu-
manity, and the Cook Center for
Human Connection.

Bennett also hosts her own
events each year, including the
UV50, where she names the top
50 businesses in Utah County,
as well as awarding a Lifetime
Achievement Award to notables
including Gail Miller, Fraser
Bullock, Warren Osborn, Josh

Jonathan Johnson

James, Andrew Smith and Blake
Roney.

Bennett has presented twice
at the Commission on the Sta-
tus of Women at the United Na-
tions in New York City and has
continued to be active in pro-
moting family, entrepreneurism,
faith and education. She is a can-
cer survivor, former state senate
candidate, mother and perpetual
cheerleader for the state of Utah.

Pestana has been an entre-
preneur and innovator in the
Internet and software-as-a-ser-
vice industries for decades. He
co-founded software provider
Omniture, which went public in
2006 and sold to Adobe in 2009
for $1.8 billion.

Pestana in 2010 co-founded
ObservePoint, where he is cur-
rently the CEO.

His honors include Ernst
& Young Entrepreneur of the
Year and the Entrepreneur of the
Decade by the BYU Marriott
School Center for Entrepreneur-
ship & Technology.

Pestana continues to support
local technology education and
software startups by investing
in many companies throughout
Utah Valley, serving on the board
of Domo Inc., and also mentor-
ing local student entrepreneurs.

In addition to his business
accomplishments, he serves as
chairman of the board for the
Libertas Institute, with a fo-
cus on helping pass legislation
aimed at improving freedom for
the citizens of Utah and helping

create opportunities for small
and growing businesses, as well
as providing support for budding
entrepreneurs with the Chil-
dren’s Entrepreneur Market.

Johnson is the CEO of
Overstock, an online furniture
and home furnishings retailer
and technology-focused inno-
vator. He is a member of Over-
stock’s board of directors and
helped oversee the company’s
growth from a startup to a pub-
licly traded company with over
$2.5 billion in sales and nearly
1,200 employees. Overstock is
now the fourth-largest U.S. on-
line home furnishings brand and
was recognized as a top employ-
er and one of the best-led com-
panies of 2021.

From 2016-21, Johnson
served as president of Medi-
ci Ventures, a former Over-
stock subsidiary that invested in
blockchain technology and fin-
tech businesses, including tZE-
RO, Bitt, Medici Land Gover-
nance, GrainChain, PeerNova
and Voatz. He also spent hours
educating the public and policy-
makers around the world about
the potential of blockchain. In
early 2021, Medici’s assets were
transferred to a venture fund
overseen by Pelion Venture Part-
ners.

As an industry thought lead-
er and resource, Johnson has
been in the news media, includ-
ing CNBC, Cheddar TV, Bloom-
berg, Fox Business and other
outlets.

Santa Monica, California-
based thinktank Milken Insti-
tute has released its 10th State
Technology and Science Index
(STSI) and Utah has risen to
fifth place in the ranking. The
ranking is a slight improvement
over the previous every-other-
year index when Utah finished
sixth.

The top four states in this
year’s index, just above Utah,
are 1. Massachusetts, 2. Cal-
ifornia, 3. Colorado and 4.
Maryland.

Milken Institute’s State
Technology and Science In-
dex is a benchmark for evalu-
ating the knowledge economies
of all 50 U.S. states. According
to the Milken website, the in-
dex compares each state’s ca-
pacity for achieving prosper-
ity through scientific discovery
and technological innovation,
using the latest available data
from U.S. government and pri-
vate-sector sources to perform
a cross-sectional analysis of
their rankings on key indica-
tors.

The index is a composite
of five sub-indexes, which rank
states on a set of indicators. The
five sub-indexes cover a diverse
range of topics, including re-
search and development inputs,
risk capital and entrepreneurial
infrastructure, human capital
investment, technology and sci-
ence workforce and technology

concentration and dynamism.
By comparing how states rank
in these areas, the index as-
sesses their capacities for gen-
erating new scientific ideas, as
well as for commercializing
technologies that contribute to
firm expansion, high-skill job
creation, and broad-based eco-
nomic growth.

Milken said its report is
done with non-sponsored re-
search, i.e. not sponsored or
paid for by any third parties or
state agencies, compiled from
federal and private databas-
es and sources by the staff of
the Milken Institute Center for
Regional Economics (CRE).
Data sources include National
Science Foundation, Bureau
of Labor Statistics, National
Center for Education Statistics
and several private-sector da-
tabases, such as Pitchbook.

The full report is available
at https://milkeninstitute.org/
report/state-technology-and-
science-index-2022.
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Succeeding in Your Business

Year-end tax planning for 2022 (Part 1 of 2)

As we reach the end of the
first “post-COVID year,” it’s
hard to even think of another
income tax deadline in three to
four months.

But as Mark Twain once
observed, the only
two things you can
count on in life are
death and taxes.

The good news is
that the post-COVID
“return to normalcy”
means your small
business  probably
had a better year than
it did the previous two. The
even better news is that the
federal Inflation Reduction Act
extended some expiring busi-
ness tax credits and introduced
some new tax credits that may
benefit your business.

I’m indebted to my good
friend John D’Aquila, a cer-
tified public accountant and

AENNICO

head of D’Aquila and Co. LLP
in Jacksonville, Florida, (www.
daquilallp.com) for sharing
some of his year-end tax tips
with me and allowing me to
share them with you.

Section 179
Expensing and
Bonus Depreciation
Deductions

The two business tax
deductions that pres-
ent opportunities for
reducing your busi-
ness’s taxable income
are the Section 179
deduction, where your busi-
ness can elect to deduct the
entire cost of certain prop-
erty acquired and placed in
service during the year, and
the bonus depreciation deduc-
tion, where 100 percent of
the cost of business property
may be expensed. Under the
Section 179 expensing option,

your business can immediate-
ly expense the cost of up to
$1,080,000 of “Section 179”
property placed in service in
2022. This amount is reduced
dollar for dollar (but not below
zero) by the amount by which
the cost of the Section 179
property placed in service dur-
ing 2022 exceeds $2,700,000.

The bonus depreciation
rules apply to all businesses
unless the business specifically
elects out of these rules. An
election out might be prefer-
able where a business expects
a tax loss for the year and the
bonus depreciation would just
increase that loss, or where
it might be advantageous to
push depreciation deductions
into future years. For example,
if the owner of an LLC or S
Corp to whom these deduc-
tions would flow expects to be
in a higher tax bracket in future

¢§) McNEIL ENGINEERING
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years, such deductions might
be of more use in those future
years. When applying both the
Section 179 deduction and the
bonus depreciation deduction
to an asset, the Section 179
deduction applies first.
New and Modified
Tax Credits

This is the IRA modified
tax credits for electric vehicles
and fuel cell vehicles. The law
also enacted new tax cred-
its for used and commercial
clean vehicles. Multiple fac-
tors determine whether an EV
purchased in 2022 qualifies
for federal tax credits. Many
EVs purchased before Aug. 16,
2022, qualify for a tax credit
of up to $7,500 (with smaller
amounts available for certain
makes and models). Vehicles
manufactured by Tesla or
General Motors purchased in
2022 are not eligible for tax
credits, as Tesla and GM have
exceeded the 200,000-vehicle
threshold that limits the num-
ber of tax credits that can be
claimed for vehicles made by a
manufacturer.

For vehicles purchased
after Aug. 16, 2022, only vehi-
cles for which final assem-
bly occurred in North America
qualify. The U.S. Department
of Energy has released a list
of model year 2022 and 2023
vehicles with final assembly
in North America (https://afdc.
energy.gov/laws/electric-vehi-
cles-for-tax-credit). EV pur-
chasers who ordered a vehicle
before Aug. 16,2022, and take
delivery of their vehicle at a
later date may be able to claim
tax credits for vehicles not
assembled in North America
if they had a written bind-
ing contract to purchase the
vehicle. Most of the changes
to the clean vehicle tax credit
are effective starting in 2023,
with the exception of the final
assembly in North America
requirement.

The energy investment tax
credit was also extended by
the IRA and could reduce your

business’s federal tax liability
by a percentage of the cost of
a solar system installed dur-
ing the tax year. Solar systems
placed in service in 2022 or
later, and that began construc-
tion before 2013, are eligible
for a 30 percent ITC or a pro-
duction tax credit based on a
kilowatt-hour formula if they
meet certain labor require-
ments or are under 1 megawatt
in size.

Research and Development

Deductions and Credits

The Tax Code provi-
sion allowing a deduction for
research and development
expenses expired at the end of
2021. Unless the credit is rein-
stated before the end of this year
(Congress is currently debating
doing that), such expenditures
must now be amortized over
five years. However, under the
IRA, businesses that engage
in certain kinds of research
may qualify for an income tax
credit based on its qualified
research expenses. The credit
is calculated as the amount of
qualified research expenditures
above a base amount that is
meant to represent the amount
of research expenditures in the
absence of the credit.

Because some small busi-
nesses may not have a large
enough income tax liabil-
ity to take advantage of their
research credit, the law allows
that small business (a business
with less than $5 million in
gross receipts and that is under
five years old) to apply up to
$250,000 of the research cred-
it toward its Social Security
payroll tax liability. The IRA
expanded the amount available
for the credit from $250,000 to
$500,000 for tax years begin-
ning after 2022.

More next week ...

Cliff Ennico (crennico@gmail.
com) is a syndicated columnist,
author and former host of the PBS
television series “Money Hunt.”

COPYRIGHT 2022 CLIFFORD R. ENNICO
DISTRIBUTED BY CREATORS.COM
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Ever been in an interview or
updating your LinkedIn profile
and were asked if you were effi-
cient in Excel? Most of us would
say yes because we know how to
enter data into the boxes and how
to move onto the next
one; however, how many
of us are using it to its
maximum capabilities or
are navigating it in an
easy fashion?

Whether your
spreadsheet application
of choice is Microsoft-
or Google-based, look
through these easy tips to impress
your colleagues in your next
share-screen session.

Google Sheets

Google Sheets is a web-based
spreadsheet program from Google
that makes it easy for users to
organize data and numbers online.

FERGUSON
-

Business Tech

Google Sheets is free, making it a
popular spreadsheet tool for indi-
viduals and workplaces alike.

Here are five helpful tips and
tricks that are available on Google
Sheets:

1. Comment
and Collaborate.
Being a web-based tool,
Google Sheets makes it
easy for teams to collab-
orate on the same docu-
ment. Instead of send-
ing large files back and
forth, easily share notes
and feedback directly
within your Google Sheets docu-
ment.

Just right-click on the cell
you want to comment on and
click “Comment.” You can also
tag specific users and send emails
to notify them of your feedback.

2. Copy Sheets Between

Documents. Need to merge sheets
between multiple documents?
Google Sheets makes it easy to
combine sheets right within your
Google Drive.

Just right-click anywhere on
a sheet that you’d like to copy.
Select “Copy to” in the drop-down
and select the spreadsheet you’d
like to copy the sheet to.

3. Reference Other Google
Sheets. Need to reference data
in another document? The
“Importrange” function makes it
possible to link data from one
Google Sheets to another. This
function is incredibly useful if you
have master data files that need
to be used in other documents.
Instead of having duplicates of
the data that require updates, you
can refer to one master document
instead.

The

syntax  to  link

@) Fixedit!
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another Sheets document is
=IMPORTRANGE ( “spreadsheet_
url”, “range_string”).

4. Use Keyboard Shortcuts.
Like most software, Google Sheets
has a range of keyboard short-
cuts to improve your spreadsheet
workflow. Some common (and
unique) Google Sheets shortcuts to
be aware of include:

¢ Find and replace: Ctrl + H.

e Insert new sheet: Shift + F11.

e Paste values only: Ctrl +
Shift + V.

Some of these vary depending
on your operating system. You can
find an up-to-date list of short-
cuts at https://support.google.com/
docs/answer/181110.

5. Translate Content Within
Spreadsheets. The benefit of
Google-based software is the seam-
less integration with other Google
features. If you work with data in
different languages, Google Sheets
can connect to Google Translate
directly within your spreadsheet.
This makes it easy to translate
large ranges of text and keep the
translations in one place.

To translate a cell, use the

syntax:
= GOOGLETRANSLATE(text,
[source_language, target_lan-
guage]).

Microsoft Excel

Microsoft Excel is a spread-
sheet software developed by
Microsoft for its Office software
suite. Excel can feel overwhelm-
ing for many users, but it’s a
simple tool to organize data and
numbers.

To help new and experi-
enced Excel users alike, we’ve
put together a list of five helpful
Excel functions:

1. VLOOKUP. LOOKUPs
in Excel sound scary, but they’re
actually surprisingly simple.
LOOKUP functions help you find
items in your table by row.

For example, you have a list of
10,000 product names in Column
A and their SKUs in Column B.
The VLOOKUP function helps
return the SKU by searching for
the product name.

The syntax for a VLOOKUP
function is: = VLOOKUP (lookup_
value, table_array, column_index_
num, [range_lookup])

e Lookup_value = the term
you want to look up.

e Table_array = the range of
cells you want to look for it.

¢ Column_index_num = the
column number with the value you
want to return.

* Range_lookup = if you want
an exact (O/FALSE) or approxi-
mate match (1/TRUE).

2. SUMIF. A normal SUM

Tips for increasing your spreadsheet efficiency

function adds up everything within
a specified range. The SUMIF
function only adds up the num-
bers within a range, if a condition
is met.

For example, you have types
of different fruit in Column A and
the cost in Column B. You can use
a SUMIF function to only add up
the costs for apples.

The syntax for a SUMIF
function is: = SUMIF (range,
criteria, [sum_range]).

* Range = the cell range you
want to search for your search
term.

* Criteria = the term you want
to look up.

e sum_range = which cells to
sum (or add up).

3. COUNTIF.The COUNTIF
function is similar to SUMIF. But
instead of summing or adding up
the values, it counts the number
of cells that meet the criteria.

The syntax for a SUMIF
function is: = COUNTIF (range,
criteria).

* Range = the cell range you
want to search for your search
term and count.

* Criteria = the term you want
to look up.

4. Pivot Tables. While not
technically a function, pivot
tables are a powerful feature in
Excel that helps you organize
your data. A pivot table lets you
perform functions like COUNTIF
or SUMIF for several criteria or
search terms.

Creating a pivot table in
Excel is simple. Just select the
data cells you want to use to cre-
ate your pivot table. Then select
Insert and Pivot Table, then select
where you want to put your pivot
table. You can then choose your
fields to customize the data you
want to output.

5. CONCATENATE. Need
to combine the text in a bunch
of rows or columns? Then the
CONCATENATE function is for
you. You can use this function to
join up to 30 text items.

The syntax for
CONCATENATE is: =
CONCATENATE (textl, text2,
[text3] ...).

* Each text can be replaced
with the appropriate cell.

As you start to play around
with the applications, you will
learn that whether you’re on
Excel or Sheets, the formulas and
calculations remain relatively the
same. So, one helpful trick you
learn in one will likely help you
in the other. Happy formatting.

Bahar Ferguson is the president
of Wasatch I.T., a Utah IT com-
pany for small and medium-sized
businesses.
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ASSOCIATIONS

e ULI (Urban Land Inst-
itute) Utah has selected Kristen
Cordova as executive director.
Cordova has been a contractor
supporting ULI
Utah in market-
ing and event
coordination
since June 2021.
Wy She previously
| served as the
h art director for
Kristen Cordova a global event
" company. She
has experience in event manage-
ment, leadership, strategic plan-
ning and creative communication
strategies. Cordova earned a B.S.
in communication and fine arts
technology from the University
of Utah.

e The International Soci-
ety for Heart and Lung Trans-
plantation has elected its
2023 board of directors, which
includes Dr. Josef Stehlik, pro-
fessor of medicine and heart
transplant program director at the
University of Utah. His areas of
interest include
advanced heart
failure, heart
transplanta-
tion, mechani-
cal circulatory
support, cardiac
sarcoidosis and
cardioversion.
He has served
as a member of the JHLT edito-
rial board, medical director of
the Thoracic Registry, a mem-
ber of the Research Oversight
Committee, a regional ambassa-

Josef Stehlik

Industry Briefs

dor of the ISHLT Foundation, and
a member of the annual meeting
planning committee. The soci-
ety is a not-for-profit, multidisci-
plinary professional organization
dedicated to improving the care
of patients with advanced heart
or lung disease through trans-
plantation, mechanical support
and innovative therapies.

BANKING
¢ Mountain America
Credit Union, Salt Lake City,
has named Cathy Smoyer as
executive vice president of tech-
nology and risk. Her responsibili-
ties include stra-
tegic direction,
performance
i | of information
k| technology,
N digital bank-
N ing, information
W sccurity, enter-
Cathy Smoyer  prise risk man-
agement, legal,
fraud management functions,
governance and compliance. She
will also retain her role as the
credit union’s chief risk officer.
Smoyer has more than 30 years
of banking, credit union, leader-
ship and risk management expe-

rience.

7

COMMUNICATIONS

¢ PublicRelay, a Virginia-
based agency for communica-
tions analytics and insights,
has hired Travis Day as chief
revenue officer. Day has more
than a decade of
experience help-
ing companies
develop their
research  and
analytics capa-
bilities, includ-
ing working at
Qualtrics. Day

Travis Day

—[

When it comes to snow removal, WE HAVE IT.
Both commercial and residential.

We have sold and serviced Western snow plows
and sanders for more than 30 years.

4285 West 1385 South
Salt Lake City, Utah 84104
1-800-442-6687
www.semiservice.com

SNOWPLOWS

lives near Salt Lake City and
graduated from Brigham Young
University.

CONSTRUCTION

e Garbett Homes, a Utah-
based homebuilder, has com-
pleted its first “passive house”
at its Eclipse at Silver Creek
community in Park City. Passive
houses use superior insulation
techniques and a heat recovery
ventilation system as the only
means to maintain temperature
in a home. Those building tech-
niques use 80 percent to 90 per-
cent less energy than comparable
traditionally constructed homes.
Silver Creek Village consists
of a 310-acre master planned
community offering about 900
condominiums/townhomes and
around 300 single-family homes.

ECONOMIC
INDICATORS

e Salt Lake City is ranked
No. 115 on a list of cities with
the longest layovers, compiled
by Lawn Love. It looked at each
city’s share of delayed and can-
celed flights and average depar-
ture delay time. It also searched
for cities that are easy to navi-
gate, especially from the airport,
and offer plenty of fun things to
see and do without breaking the
bank. On a breakout list, Salt
Lake City tied for No. 4 for low-
est share of canceled departures.
The longest layovers overall are
in New York City. The short-
est are in Hilo, Hawaii. Details
are at https://lawnlove.com/blog/
best-worst-cities-layovers.

e Utah is the top-ranked
state in the 2022 Healthy Aging
Index, a report compiled by digi-
tal health company DoFasting.
According to its research, Utah
came out as a superior state for
healthy aging as well, based on
results of low alcohol consump-
tion, smoking, healthcare costs,
loneliness and more. At the same
time, the state also showed wor-
rying results for suicide and fer-
tility rates, it said. The report
analyzed five fundamental pillars
of health span: demographics,
economics, behavioral aspects,
healthcare and mental health. A
team of researchers and medical
doctors analyzed 1,250 units of
data from 25 sources. The bot-
tom-ranked state is Mississippi.
Details are at https://dofasting.
com/healthy-aging-index-2022/.

* Dec. 17 is when the aver-
age Utah employee’s produc-
tivity drops during the holiday
season, according to a survey by
photo book company Mixbook.
For comparison, Idahoans wind
down the earliest, on Dec. 7, and
people in New Hampshire do so

on Dec. 21. Details are at https://
www.mixbook.com/inspiration/
christmas-clock-off.

e Utah is ranked No. 12
on a list of “Best States at
Managing Waste,” compiled by
LawnStarter. It compared states
on waste-reducing policies, infra-
structure, waste production and
recycling rates. The top-ranked
state is Connecticut. The bottom-
ranked state is Alaska. Details
are at https://www.lawnstarter.
com/blog/studies/best-worst-
states-waste-management/.

* Xbox One is the most
popular game console in Utah,
according to a study by bipartisan
educational platform Wisevoter.
It is followed, in order, by
PlayStation 4, PlayStation 5,
Nintendo Switch and Xbox
Series X & S. The results were
measured by searches online by
state per video game console
in the past year. Sales of video
game consoles nationally are up
26 percent since 2015. Xbox was
the favorite in 22 states, with
the PS5 leading in 11 states.
Details are at https://wisevoter.
com/report/popular-video-game-
console/.

¢ Reading is the most pop-
ular hobby among Utah college
students, according to a study
by educational research company
and scholarship website engine
Scholaroo. The most popular
hobby across the U.S. is soccer,
it found. Reading is the most
popular in 10 states. Soccer was
second in Utah but first in 22
states. In third in Utah is fitness.
Details are at https://scholaroo.
com/report/most-popular-hob-
bies/.

EDUCATION
* Discovery Gateway
Children’s Museum, Salt

Lake City, will open a simu-
lated RubySnap Cookie Shop
on Dec. 17 in its gallery Kid’s
Eye View. The exhibit area edu-
cates children through play and
socialization in small versions of
well-known brands like Macey’s,
First Utah Bank and Mark
Miller Subaru. The upcoming
RubySnap exhibit will feature
a new storefront where children
can pretend to bake, buy and sell
replicas of RubySnap gourmet
cookies.

ENERGY

* RPlus Energies, a Salt
Lake City-based renewable ener-
gy developer, has hired Theresa
Foxley as chief of staff. She
will officially join the rPlus team
in early 2023. Foxley spent the
past eight years in Utah eco-
nomic development, most
recently as president and CEO

Theresa F oxley

of the Economic
Development
Corporation of
Utah. Prior to the
origination of
rPlus Energies,
Foxley and
rPlus president
and CEO, Luigi
Resta, collaborated on Utah’s
first utility-scale solar project,
the Utah Red Hills Renewable
Energy Park in Iron County.
They continued their work
together on Three Peaks Solar,
another project in Southern Utah.
Foxley later introduced Christian
Gardner, CEO of the Gardner
Group, to Resta, and Resta and
Gardner created rPlus Energies
in late 2018.

GRANTS

* The Human Rights Cam-
paign, a lesbian, gay, bisexual,
transgender and queer civil rights
organization, and Showtime have
announced that Provo business
Celebrate Therapy is a recipient
of “Queer to Stay: An LGBTQ+
Business Preservation Initi-
ative” grant funds to support
and uplift small businesses that
focus on LGBTQ+ people of
color, women and the transgen-
der community who continue to
be impacted by economic set-
backs from the COVID-19 pan-
demic. Twenty-five funded busi-
nesses this year will be awarded
a total of $250,000. Celebrate
Therapy is owned and operated
by a team of queer clinicians who
support individuals in “discover-
ing confidence” in their identi-
ties. Owner and Clinical Director
Lacey Bagley said she hopes
to put the grant money toward
opening a second location in Salt
Lake City.

HOSPITALITY

* Dynamic City Capital, a
Provo-based real estate invest-
ment firm focused on acquir-
ing and developing premium-
branded hotels, has acquired
The Charter Hotel Seattle,
Curio Collection by Hilton
for an undisclosed amount. The
Curio Collection by Hilton is
a global, upscale portfolio. The
Charter Hotel is the only Curio
Collection by Hilton hotel in
the Seattle/Bellevue market.
The hotel opened in 2018. The
16-story, 229-room Charter
Hotel includes luxury rooms and
more than 10,000 square feet of
meeting and event space.

INVESTMENTS
¢ SponsorCX Inc., a Lehi-

see BRIEFS next page
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based company offering a SaaS
sponsorship management plat-
form, has received a growth equi-
ty investment
led by Blueprint
Equity, based
in  California.
The amount was
not disclosed.
In conjunction
with the invest-
ment, Michael
Merritt, vice
president at Blueprint Equity,
will join the SponsorCX board
of directors. SponsorCX said it
plans to use the funding to further
invest in client support, sales and
engineering teams, as well as add
new software features to further
support its current and prospec-
tive customer base.

Michael Merritt

MEDIA/MARKETING

e Max Connect Digital, a
Draper-based digital marketing
agency, has hired Maria Rico as
vice president of
retail and health-
care. Based in
Florida, Rico
will be responsi-
ble for growing
2 Max Connect’s
business on the
East Coast. Rico
previously was
senior vice president and direc-
tor of operations at Zimmerman
Advertising.

Maria Rico

NONPROFITS

e The REI Cooperative
Action Fund, a nonprofit,
has announced $1.98 million
in investments in 34 nonprofit
organizations promoting justice,
equity and belonging in the out-
doors. Among the recipients is
Nature and Human Health at
the University of Utah, which
seeks to foster links between
nature and human health by
providing a collaborative arena
in which representatives of

Industry Briefs

diverse societal sectors can
equitably engage, share ideas,
formulate actions and imple-
ment solutions. The investment
brings the fund’s total giving to
over $3.4 million this year. The
fund launched in 2021 and has
so far received over 200,000
donations from REI custom-
ers, members and employees,
as well as REI co-op, corporate
partners and foundations. REI
is a specialty outdoor retail-
er based near Seattle. It has
179 locations in 42 states and
the District of Columbia.

e The Petfood Consumer
Rights Council, a consumer
protection and animal wel-
fare organization based in Salt
Lake City, has launched and
announced its first key initia-
tive, a 90-day founding member
drive. The not-for-profit organi-
zation was founded by Daniel
Schulof, a companion animal
author, entrepreneur and activ-
ist. He believes rates of chronic,
noncommunicable diseases in
household pets should be fall-
ing rather than rising, and he
contends the trends aren’t the
results of pet owners being neg-
ligent or under-informed. The
council will seek donations and
use the funds to provide grants
for scientific research initia-
tives.

PARTNERSHIPS

* EvolveMD, a behavioral
health provider, and Ogden
Clinic have announced a part-
nership in which EvolveMD has
embedded its services in Ogden
Clinic’s network of 11 prima-
ry care, family medicine and
urgent care locations in the Salt
Lake City metro area. Since the
second quarter of 2021, 1,685
patients have received behav-
ioral health services at Ogden
Clinic locations, completing
almost 6,000 appointments col-
lectively.

e Ovation, an Orem-based
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company offering a two-ques-
tion guest feedback platform,
has partnered with Incentivio,
a Boston-based guest engage-
ment platform for restaurants
and virtual kitchens. The part-
nership will enable restaurant
owners to extend guest loy-
alty and ordering beyond brick-
and-mortar walls and smoothly
gather actionable feedback
from customers wherever they
are, Ovation said. When guests
at participating
order through Incentivio, they
will automatically be sent a text
approximately when they’ve
finished their meal, asking them
about their experience. Through
Ovation’s two-question survey,
guests are connected directly to
managers, leading to resolved
concerns and improved opera-
tions. Satisfied customers are
encouraged to create more direct
orders, redeem promotions sent
through email and text message
marketing, and build stronger
relationships with restaurants
through Incentivio’s loyalty
solutions.

e LoanPro, a Farmington-
based loan servicing core plat-
form, has partnered with MX
Technologies Inc., a Lehi-
based open finance company,
to deliver enriched financial
data using MX’s Data Engine
into LoanPro’s loan manage-
ment platform. LoanPro offers
technology to financial institu-
tions, business-to-business and
business-to-consumer lenders.

restaurants

REAL ESTATE

e Common, a global resi-
dential brand,and McWhinney,
a national development firm,
have begun leasing new resi-
dential micro-apartment units
in one of two high-rise tow-
ers in Salt Lake City that pre-
viously operated as a hotel.
The building, now operating
as Lattice, is at the intersec-
tion of the Downtown and
Granary neighborhoods, at the
corner of 600 South and West
Temple. After being selected
by McWhinney and its devel-
opment partner, RL. Group, to
manage the building earlier this
year, Common has begun to
market the 184 residences for
short and long-term leases.

e Armstrong Capital
Development, based in
Colorado, has acquired South
Weber Storage, 2192 E.
South Weber Drive, Ogden,
for an undisclosed amount.
Developed in 2004, the facility
offers 26,060 square feet of net

Jennifer Smith

rentable square feet across 136
traditional, non-climate-con-
trolled drive-up units. The facil-
ity is 98 percent occupied. ACD
plans to renovate the property
with physical and operational
improvements, including a new
leasing office and professional
management. StoragePro will
operate the facility under its
existing South Weber Storage
banner.

| il:El'ITI.IRY/_’ N
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RECOGNITIONS

e Jennifer Smith, chief
technology and operations offi-
cer at Zions Bancorporation,
Salt Lake City, recently was rec-
ognized as one of the ‘25 Most
Powerful Women in Banking”
by American Banker maga-
zine. The bank in July cut the
ribbon on a 400,000-square-feet
technology center in Midvale.
Smith became
head of Zions
technology in
2015 and has
worked on
changing Zions’
banking
software. Smith
also incorporat-
ed robotic process automation
to speed up and make more

core

accurate transactions. Last year,
Smith also re-established the
role of chief technology officer
at Zions. She also has launched
a diversity pipeline task force
in the past year to explore
what changes might be needed
to recruit new talent to Zions.
Smith is also incoming chair of
the University of Utah’s College
of Social and Behavioral
Sciences Advancement Board.
e AgeLOC LumiSpa iO,
a product of Nu Skin Enter-
prises Inc., Provo, has won
a 2022 “New Product of the
Year,” presented by Business

Intelligence Group. The annu-
al BIG Awards for Business
recognize products and com-
panies. AgeLOC LumiSpa iO,
in conjunction with the Nu
Skin Vera app, offers person-
alized skincare experiences,
including customized skincare
options, intelligent coaching,
skincare routine tracking, a
selfie timeline and more.

¢ Katie-Rose Skelly has
been named to the Forbes “30
Under 307 list for healthcare.
Skelly is co-
and

ogy officer at
Known Med-
icine, based in
Salt Lake City.
She co- found-
ed Known
Medicine in 2020 with the goal
of finding the right treatment
for every cancer patient.

Katie-Rose Skelly

RECREATION

e Topgolf has opened a
venue at 484 N. Entertainment
Way, Vineyard, in The Yard
retail development. It is the
company’s 85th global site.
Topgolf Vineyard features 72
hitting bays on two levels. It
also has a 12-hole miniature
golf course.

e The Millcreek Common
Skate Loop, with 11,000 square
feet of ice, has opened at 1354
E. Chambers Ave., Millcreek.
It is the largest outdoor skat-
ing rink in the state. The Skate
Loop was made possible by
a $500,000 Utah Outdoor
Recreation Grant. It has been
used for roller skating during
the summer.

e Urban Air Adventure
Park, an indoor adventure park
operator that is part of the youth
enrichment growth-focused
platform Unleashed Brands, is
expanding into Utah and Florida
with a new franchise agreement
that will bring a total of three
new parks to Salt Lake City and
Tampa Bay. The agreement is
a partnership between Thomas
Garcia, an existing Urban Air
franchisee who operates two
parks in New Mexico and
Colorado, and Greg Dunn,
who has worked in the asset
management industry for 25
years. Under the new agree-
ment, the first park is expected
to open in Salt Lake City in the
next 12-18 months, followed
shortly by a park in Tampa
Bay and another in the Salt
Lake City region.
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Managing risk in the volatile health insurance industry

Businesses across the
country are reeling as they face
year-over-year inflation rates
that haven’t been seen since
the 1970s and 1980s.
As price uncertainty
continues to disrupt
business operations,
forward-thinking
employers are already
gearing up to face an
unfavorable renewal
cycle for their employ-
er-sponsored  health
plans in 2023. Thought leaders
nationwide grapple with ques-
tions like “How high can cur-
rent inflation push up health
insurance costs?” and “What
can we do to manage expected
premium increases?”

Projected Medical and

Pharmacy Trend 2023

According to the study “An

JONATHAN
HARRIS

Early Look at What Is Driving
Health Costs in 2023 ACA
Markets” published by ana-
lysts at The Peterson Center on
Healthcare and KFF,
health insurance pre-
mium increases for the
Affordable Care Act
(ACA) individual mar-
ketplace are expected
to rise by a median of
10 percent. This mar-
ketplace is small rela-
tive to the Medicare,
Medicaid and employer-spon-
sored health plan markets.
However, this expected 10 per-
cent increase can hint at pos-
sible increases for employers
across the country.

Certain markets have not
seen double-digit increases
for several years now, due, in
part, to a drop in utilization

from the COVID-19 pandem-
ic. In the waning months of
the pandemic, utilization has
rebounded. Utilization is a
major factor in projecting medi-
cal costs in upcoming months.
Consequently, many fear that a
market correction is imminent.
Rising labor and supply costs
for the healthcare industry will
only add to any market correc-
tion. Several thought leaders are
projecting a median increase
for employer-sponsored health
plans of 7 percent to 9 percent
in 2023.

What Can Be Done?

The common paradigm of
health insurance is that of an
ambulance at the bottom of a
cliff, poised to take care of indi-
viduals after issues arise. The
flawed, foundational assump-
tion with this paradigm is that

kiels
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nothing can be done about
managing the health and finan-
cial risk among your employee
population. In fact, the exact
opposite is true. Employers
across the country are find-
ing exciting and innovative
solutions to combat unpredict-
able fully insured renewals
with savvy risk management
practices. Partially self-funded
health plans (i.e. self-funded
health plans with reinsurance as
a layer of protection) is the first
and most vital step for manag-
ing the risk of your health plan.
Partially Self-Funded
Health Plans

At this point in time, the
data screams so loudly that the
point is almost beyond ques-
tioning: partially self-funded
health plans are superior to
fully insured health plans in
both quality and cost.

Data from one source indi-
cates that 96 percent of employ-
er groups will save money
relative to their fully insured
renewal. Of those employers
that save money, 85 percent
save over 10 percentage points
on their health plan expense.
Better yet, these savings do not
come at the expense of slashing
benefits for employees. Beyond
year one, the savings magnify.
Self-funded health plans are
well known to trend at a much
lower rate than fully insured
health plans. Consequently, the
savings you generate in Year 1
compound year-over-year.

Making the move to a par-
tially self-funded health plan
does not equate to a magic
switch you can flip that will
realize these results at your
organization. Rather, the par-
tially self-funded health plan
empowers you, Mr. or Ms.
Employer, to be a true risk
manager of your health plan.
Only with a true risk man-
agement mentality can optimal
results be obtained.

If you have over 25

employees on your health plan,
talk to your agent today about
viewing partially self-funded
options come renewal. Level-
funded programs can also be
successful in certain circum-
stances, and especially for
employers with five to 25 full-
time employees.

Data Transparency

Carriers have long guarded
employer access to health plan
data. The national average for
health plan expense currently
resides around $14,800 per
employee per year. Think on
that: You are spending almost
$15,000 per employee every
year and in some cases, you're
not allowed to see data that
justifies that expense. The age-
old maxim of “knowledge is
power” holds true for health
insurance. With partially
self-funded health plans, you
will have full access to your
health plan data. With this
data, employers can shop for
competitive bids, implement
impactful point solutions and
begin to develop a “hive men-
tality” within your company
culture for managing the cost
of health insurance.

Conclusion

Knowledgeable, experi-
enced benefits consults exist in
virtually every market across
the country. These agents can
help set you up on a partially
self-funded health plan during
your upcoming renewal cycle.
The benefits of accepting a
more active role in managing
your health plan far outweigh
the cost of doing a little extra
work to educate yourself. Many
employers across the country
are well-equipped to weather
the impact of inflation on the
healthcare industry, thanks to
the paradigm shift that comes
with self-funding.

Jonathan Harris is the assistant
manager and lead broker with
Goldenwest Health Insurance in
Ogden.

TEnterprise

UTAH'S BUSINESS JOURNAL

WHY SHARE? GET YOUR OWN COPY!

To Subscribe
Call: 801-533-0556
or go online to:
slenterprise.com




The Enterprise - Utah's Business Journal © December 12-18, 2022 ¢ 11

As a business owner, providing

Workers Compensation insurance to
Wo R K E RS your employees is a major expense.
Co M P E N SAT I o N Let the experts at Goldenwest

Insurance Services independently
shop your policy with all of the major
providers, to significantly lower the
cost of your Workers Compensation
coverage.

N

Insurance Expert and get a FREE quote. GOIdenWESt

Call 801-337-8341 or visit gwcu.org INSURANCE SERVICES

Talk to your local Workers Compensation

HEALTH INSURANCE AT
CREDIT UNION RATES

Call our Insurance ExDerts tOday! Goldenwest Financial Services dba

801-786-8160 Goldenwest

HEALTH INSURANCE



12 ¢ December 12-18, 2022 e The Enterprise - Utah's Business Journal

Sunroc acquires Idaho's J.K. Merrill & Sons

Sunroc, a subsidiary of Orem-
based Clyde Cos., has announced
the acquisition of Pocatello-based
JK. Merrill & Sons, an aggre-
gates supplier in the Eastern Idaho
region. With the transaction, J.K.
Merrill & Sons will rebrand and
operate under the name Depatco.

“JK. Merrill & Sons is a
natural fit to become part of the
Sunroc family,” said Mark El-
der, president of Sunroc. “With an
alignment in company values and
the ability to bolster our sales of
aggregates in Eastern Idaho, join-

ing forces makes sense for both
parties. We’re proud to bring J.K.
Merrill’s employees on board.”

JK. Merrill & Sons started
road building construction ser-
vices in the mid-1950s and be-
gan mining aggregate in 1995.
Over the decades, the business
has grown to employ 25 people
and provide needed construction
material to municipalities, trans-
portation agencies and businesses
surrounding Pocatello.

Sunroc is a civil construction
company that provides materials

and services to the Intermountain
West, including earthwork,
utilities, grading and paving, as
well as the production and sale of
masonry products, sand, gravel,
asphalt and concrete.

“The aligned values of the
two companies makes this an
exciting and rewarding oppor-
tunity for all parties involved,”
said Lloyd Merrill, director and
president of J.K. Merrill & Sons.
“Things like family, quality and
safety are paramount to J.K. Mer-
rill as well as Sunroc.”

Mountain Air of Ogden joins Wrench Group

Wrench Group LLC, a home
services company located in Mari-
etta, Georgia, has acquired Ogden-
based Mountain Air Conditioning
& Heating.

The addition of Mountain Air
to the Wrench Group family fur-
ther expands Wrench’s presence in
the Rockies region and marks its
first location in the state of Utah,
the company said.

“It’s an honor to join the
Wrench Group family and become
part of their nationwide network of
home services brands,” said Lori
Barlow-Rhead, president and co-
owner of Mountain Air. “Our fam-
ily has been in this business for
nearly 70 years, and we’re excited

to join with an innovative leader
like Wrench, who will provide us
with technology and operations
support to allow us to serve even
more homeowners and communi-
ties across the Wasatch Front.”

“Mountain Air has grown tre-
mendously in less than 15 years to
become a leader in the Salt Lake
City market,” said Ken Haines,
CEO of the Wrench Group. “With
exceptional service and its leader-
ship’s long history in the industry,
they are a perfect fit with our com-
pany values.”

Founded in 2008 by Barlow-
Rhead and her husband Vance
Rhead, Mountain Air provides air
conditioning, heating and indoor

air quality services.

The Rheads will remain in
their current roles. Mountain Air
plans to hire additional techni-
cians, sales reps and operations
staff to join its current workforce
of nearly 60 employees, Barlow-
Rhead said. The company cur-
rently serves 36,000 customers in
a service area that stretches from
Brigham City to north Salt Lake
City.

Wrench Group operates in 25
markets across 14 states provid-
ing home repair, replacement and
maintenance services specializing
in heating, ventilation and air con-
ditioning, plumbing, water, elec-
trical and related services.

All West of Kamas purchased

Novacap, a Canadian private equity firm, has entered into an
agreement to acquire All West Communications of Kamas. The
transaction is expected to close in the first half of 2023, following
the satisfaction of customary closing conditions. Founded in 2012,
All West is a fiber-based provider of data, video and voice services
to residential, commercial and carrier customers in Utah and Wyo-
ming.

“The demand for faster speeds, a wider range of services and
pricing options is growing every day. This is an exciting partnership
that will help us pursue significant growth opportunities. We have
found in Ted and the Novacap team partners who bring expertise
on both the management and product sides,” said Matt Weller, All
West’s president. “We are very excited about entering several new
markets in the near future with the collaboration of Novacap and its
team.”

“The continued transformation of All West into a leading
broadband provider will benefit from the Novacap digital infra-
structure playbook and the prior successes of [Novacap companies]
Fibrenoire, Oxford, FirstLight, Horizon and Stratus Networks,”
said Ted Mocarski, senior partner at Novacap. “This partnership
will enable All West to continue its mission of providing fast, reli-
able, fiber-based local Internet services to its customers, including
those located in underserved communities. We look forward to ac-
celerating the momentum of All West by expanding its footprint,
enhancing its capabilities, and ensuring rapid network deployment.”

“Novacap has deep expertise in the digital infrastructure sector
and a proven track record of value creation. We look forward to le-
veraging Novacap’s strategic insight, operational guidance, and fi-
nancial capabilities to propel All West’s growth,” said Pascal Trem-
blay, president, CEO and managing partner at Novacap.

Founded in 1981, Novacap has over $8 billion of assets under
management that has invested in more than 100 platform companies
and completed more than 150 acquisitions. It has offices in Bros-
sard, Québec; New York City; and Toronto, Ontario, Canada.

COMMERCIAL LAND FOR SALE
700 Bitner Road - Park City, Utah 84098

» Prime Development Opportunity in Kimball Junction
» 3.5 Acres - 3,000 SF Building - Variety of Uses

$3,500,000

‘$1,550-$1,625
COMMERCIAL LEASE
2078 Prospector Avenue - Park City, Utah 84060

COMMERCIAL

BERKSHIRE HATHAWAY

HomeServices

Utah Properties

« Unit 4 $1,550/MO, Unit 9 $1,625/MO - 149 to 156 SF
« Suites Furnished Offices « Month to Month or Annually

John Travis

(435) 640-2972 | jtravis@bhhsutah.com

Jill Campbell

(310) 600-0338 | jill@travispartners.com

OVER $5 BILLION

In Total Annual Sales for 2021

¥ - =

2191 & 2195 SAWMILL BLVD [*

= rissaldi

$170 MILLION

In Commercial Sales Volume for 2021

More than

30 OFFICES

throughout Utah

' UNDER $800K *

COMMERCIAL LOTS FOR SALE
2191 & 2195 Sawmill Blvd « Heber, Utah 84032

» Two, 1 AC Lots « Direct Access from Highway 40
« 2191 Sawmill - $784,080 - 2195 Sawmill - $776,239

$34/SF/YR
AVAILABLE FOR LEASE

1141 W Lori Lane « Kamas, Utah 84036 (1 mile east of Park City)

- Retail, Restaurant Space - Lease Terms are Negotiable
« Trip Generation 1,682 Cars/Day - Est. Delivery in 2023

Marian Crosby
(435) 640-1621 | marian@mariancrosby.com

John Travis
(435) 640-2972 | jtravis@bhhsutah.com

CONTACT US FOR MORE INFORMATION ON ANY
OF OUR COMMERCIAL REAL ESTATE SERVICES

SALT LAKE CITY (801) 618-0068
COMMERCIAL@BHHSUTAH.COM
BHHSUTAH.COM

©2022 BHH Affiliates, LLC. An independently owned and operated franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol are registered service marks of Columbia Insurance Company, a Berkshire Hathaway affiliate. Equal Housing Opportunity.




The Enterprise - Utah's Business Journal © December 12-18, 2022 ¢ 13

Bl ¢

Bring your business up to speed.

Information travels fast these days. Whether your business is sending large files, making
video calls, or using multiple points of purchase — you need fast internet.

With Google Fiber Business 1Gig, you get up to 1gig symmetrical speeds? with 99.9%
uptime.® Plus, no annual contracts, no hidden or upfront fees, and no promo pricing.
Just fast, reliable internet with a live 24/7 customer support team, for only $100/month.’

Visit google.com/fiber/biz or call (877)-858-1824 for more information.

° ' Plus applicable taxes and fees.
o o e I e r 2 Upload/download speed and device streaming claims are based on maximum wired speeds. Actual internet and Wi-Fi speeds
are not guaranteed and may vary based on factors such as hardware and software limitations, latency, packet loss, etc.
I B .

* Based on year-to-date 2°? average network availability excluding commercial power outage and planned maintenance.

© 2022 Google Fiber Inc.
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Utah Farm Bureau members elect leaders at annual gathering in Provo

Members from Utah’s 28
county farm bureaus met re-
cently in Provo to select lead-
ers for the state’s farming and
ranching organization. Dele-
gates elected Sanpete County
sheep rancher Wade Eliason as
vice president of the Utah Farm
Bureau Federation (UFBF).

“It’s an honor to be elected

to this post and a great opportu-
nity to continue supporting our
president, board of directors
and members of this organiza-
tion, to carry out its wishes in
keeping agriculture and Farm
Bureau,” Eliason said. “Farm
Bureau is strong in advocat-
ing for agriculture everywhere
because it is a true grassroots

organization. We advocate not
simply what a board wants,
but what farmers and ranch-
ers around the state decide for
themselves.”

Trevor Barnson, a rancher
from Junction in Piute Coun-
ty, was elected to the board to
fill the remaining year of Elia-
son’s term for District 6 (Gar-

field, Piute, Sanpete, Sevier and
Wayne counties). Chris Cham-
bers, a cattle rancher from
Smithfield in Cache County,
was elected to the state board of
directors for District 1 (Box El-
der, Cache and Rich counties),
replacing fellow Cache County
rancher Rob Smith.

Tyson Roberts, a produce

UTH VALLEY

HAMBER

BUSINESS
INSTITUTE

southvalleychamber.com

SCHEDULE

10-week course begins on January 10, 2023 and will offer the
following courses: Identification, Risk, Strategy, Sales, Financial
Statements, Banking, Management, Customers & Competitors,

Systems and Expansion & Exit Strategies.

Registration Deadline November 11, 2022

REGISTER NOW!

Classes Begin January 10, 2023 | Limited Space

*($250 can be applied to Chamber membership)

KeyBank O=x.

ACCELERATOR

Powered by our proven, 10-week program,

the KeyBank Business Accelerator is just
what business owners need to take their
business to the next level.

This program is taught by Ralph Little. He
was the founder and CEO of a nationwide
financial services company. As an alum of
Harvard Business School, and as a member
of the faculty at 3 Universities, Mr. Little has
taught courses in Business Management,
Entrepreneurship and Strategy. He now
brings this experience to you!

In partnership with

LTIMINE

A

Sandy

Yo &7

. @com

Members:
$500
Nonmembers:
$750*

RI eN  soumjo

farmer from Davis County;
Steve Hanberg, a grain and for-
age farmer from Uintah Coun-
ty; and Jared Buhler, a farm-
er from Millard County, were
also re-elected to two-year
terms on the board of directors.

Sherrie Tate, a ranch-
er and agritourism operator
from Washington County, was
elected the chair of the Utah
Farm Bureau Promotions &
Education (P&E) Committee.
Tate serves as the Washington
County Farm Bureau presi-
dent, but as P&E chair, she will
also serve on the UFBF board
of directors.

Also newly elected to the
P&E Committee were Kole
& Kelly Nielsen from Weber
County for District 2 (Weber,
Mogan and Summit coun-
ties), Bret Yardley from San-
pete County for District 6
and Shane Stotlar from Kane
County to fill a year-term
for District 7 (Beaver, Kane,
Iron, Millard and Washington
counties). Brett and Lindsay
Holmes were re-elected to the
State P&E Committee from
District 4 (Wasatch, Utah and
Juab counties).

Re-clected to the State
Farm Bureau Women’s Lead-
ership Committee was Vice
Chair JaNae Titmus of Tooele
County. Also re-elected were
Kitty Young of Summit Coun-
ty for District 2, Sara Harward
of Utah County for District 4
and Nancy Harris of Sevier
County for District 6.

Two new couples were
elected to serve on the state
Young Farmer & Rancher
Committee (YF&R): Bennett
and Trina Gibson of Weber
County for District 2 and Ea-
ton and Josie Harris of Sevier
County for District 6. Mason
and Erika Anderson of Mil-
lard County were re-elected as
vice chairs of the YF&R Com-
mittee as well as Clayton and
Dakota Rindlisbacher of Juab
County, representing District
4,

Voting delegates also ad-
dressed a wide range of policy
issues, including positions on
water, wildlife, food nutrition
labeling and others.

The Utah Farm Bureau is
the largest general farm and
ranch organization in the state,
with more than 34,000 mem-
ber families. The American
Farm Bureau Federation, the
world’s largest general farm
organization, has more than
6.2 million family members in
50 states and Puerto Rico.
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Calendar listings are provided
as a free service to our read-
ers. Information about upcoming
events may be sent to brice@
slenterprise.com. The submis-
sion deadline is one week before

publication.

Dec. 13-16, 8 a.m.-4:30 p.m.
OSHA 30-Hour General

Industry Course, offered by the
Utah Manufacturers Association
and designed to educate workers
on workplace and jobsite safe-
ty. Facilitator is Joshua Davis,
UMA director of workplace
safety. Location is Mountainland
Technical College, 2301 W.
Ashton Blvd., Lehi. Details are
available at joshua@manufac-
turingutah.com.

Dec. 13, 7:15-9 a.m.
Speaker Series, an ACG
(Association for Corporate
Growth) Utah event. Speaker is
Steve Sonnenberg, CEO and a
co-founder of Awardco. Location
is Marriott City Center, 220 S.
State St., Salt Lake City. Free for
ACG Utah members; nonmem-
ber discount for the first two
breakfast meeting attendances
is $30; nonmember price after
attending two meetings at the
discounted rate is $45. Details
are at https://www.acg.org/utah/
events/december-13-breakfast-
meeting-steve-sonnenberg.

Dec. 13, 7:45-9 a.m.
10,000 Small Businesses
Information Session, focus-
ing on the Goldman Sachs
10,000 Small Businesses pro-
gram. Location is Salt Lake
Community College, Miller
Corporate Partnership Center,
Building 5, Room 102, 9690 S.
300 W., Sandy. Registration can
be completed at Eventbrite.com.

Dec. 13, 8:15-10 a.m.

Women in Business Break-
fast/Gift Exchange, an Ogden-
Weber Chamber of Commerce
event. Location is Jeremiah’s
Lodge & Garden, 1329 W. 12th
St., Marriott-Slaterville. Cost is
$20 for members and first-time
guests, $30 for nonmembers.
Details are at ogdenwebercham-
ber.com.

Dec. 13, 9-10 a.m.

“Ask Ashly,” a Women’s
Business Center of Utah event
featuring tips to improve a
website, SEO or social media.
Presenter is Ashly Kulland,
WBCUtah’s digital media spe-
cialist. Event takes place online
via Zoom. Free. Details are at
wbcutah.org.

Dec. 13, noon-1:30 p.m.

“Starting Your Business
101, a Small Business
Development Center event that
takes place online. Details are
at https://clients.utahsbdc.org/
events.aspx.

Dec. 14, 8 a.m.-4 p.m.

“Change Management
For Managers,” a work-
shop that is part of Salt Lake
Community College’s Frontline
Leader Series. Participants will
gain tools to effectively plan for
change, understand methods to
communicate change for optimal
adoption, and steps to implement
change for maximum benefit.
Location is SLCC’s Westpointe
Campus. Details are at https://
www.slcc.edu/corporate/train-
ing-calendar.aspx.

Dec. 14, 9-10:30 a.m.
Peer Roundtable, a Salt
Lake Chamber quarterly event
for members featuring discus-
sions for business and commu-
nity leaders. Theme is “Best
Practices to Address Workforce
Challenges.” Location is the
Salt Lake Chamber, 201 S. Main
St., No. 2300, Salt Lake City.
Free, but registration is required.
Details are at sichamber.com.

Dec. 14, 11:30 a.m.-1 p.m.

“The Experience Design
Storytelling Process,” a Silicon
Slopes Marketing Chapter event
featuring information about
how to use story elements to
improve the design of experi-
ences and make it easier for
customers to tell positive sto-
ries about the experiences they
have with a company. Speaker is
Mat Duerden, associate profes-
sor, Brigham Young University.
Location is Kiln, 2701 N.
Thanksgiving Way, No. 100,
Lehi. Details are at siliconslopes.
com.

Dec. 14, 11:30 a.m.-1 p.m.

Women in Business Hol-
iday Soiree, a South Valley
Chamber of Commerce event.
Location is Hale Centre Theatre,
9900 Monroe St., Sandy. Cost is
$15 for members, $20 for non-
members. Details are at south-
valleychamber.com.

Dec. 14, 11:30 a.m.-1 p.m.
Cyber Risk Management
Seminar, a Utah Black Chamber
of Commerce event. Keynote
speakers are Josh Johnston,
David Glod and Bryant Vasquez.
Location is Moreton Insurance
Offices, 101 S. 200 E., Suite
300, Salt Lake City. Also offered
virtually. Free. Details are at
https://utahblackchamber.com/.

Calendar

Dec. 14, 11:55 a.m.-1 p.m.
Women in Business, a
Cache Valley Chamber of Com-
merce event. Location varies
each month. Cost is $16 for
members, $18 for nonmembers,
$20 at the door. Details are at
cachechamber.com.

Dec. 14, 4-5 p.m.
Venture Capital Collab,

a Utah Black Chamber event.
Location is The Shop, 350 E.
400 S., Salt Lake City. Details
are at utahblackchamber.com.

Dec. 14, 4-6 p.m.

Social Hour/Sub for
Santa, a Point of the Mountain
Chamber of Commerce event.
Attendees are asked to bring chil-
dren’s books that will be donated
to the Sub for Santa book drive
(new books are best). Location is
Staybridge Suites Lehi, Traverse
Ridge Center, 3380 Triumph
Blvd., Lehi. Details are at the-
pointchamber.com.

Dec. 14, 5-7 p.m.
Building Benefit for

Bicycle Collective,a ULI (Urban
Land Institute) Utah event, with
proceeds to be donated to the
Bicycle Collective, a group of
nonprofit bike shops that refur-
bish donated bicycles and put
them into the hands of those
in need, to help the collective
in construction of its new hub.
Event includes sushi, drinks, net-
working and a silent auction.
Speakers are Donna McAleer,
executive director of the Salt
Lake City Bicycle Collective,
and Sean Murphy, manager of
transit-oriented development,
Utah Transit Authority, and
board chair of the collective.
Location is Sapa, 722 State St.,
Salt Lake City. Cost is $40 for
members (public, ULG and stu-
dents), $45 for private-sector
members; $55 for nonmembers
(public, ULG and students), $60
for private-sector nonmembers.
Details are at https://utah.uli.org/
events-2/.

Dec. 14, 6-8 p.m.
Marketing Clinic, a Small

Business Development Center
(SBDC) event that takes place
online. Details are at https://cli-
ents.utahsbdc.org/events.aspx.
Dec. 15, 8:30-11 a.m.
ConnectShare B2B Net-
working Event, designed for
business leaders and decision-
makers. Location is the Miller
Conference Center, 9750 S.
300 W., Sandy. Details are at
www.connectshare.com or by

contacting Randy Hunt of the
ConnectShare Advisory Board
at randy @clearpath-strat.com.

Dec. 15, 11:30 a.m.-1 p.m.

Holiday Luncheon, a Davis
Chamber Women in Business
event. Location is Marriott
Courtyard, 1803 Woodland Park
Drive, Layton. Participants are
asked to bring a $20 wrapped
gift card. Details are at davis-
chamberofcommerce.com.

Dec. 15, noon-1 p.m.

“RET Ventures,” a Silicon
Slopes PropTech Community
Chapter discussion focusing
on RET’s platform enabling
investment in local and abroad
real estate technology-focused
companies. Speakers are Sam
Kroll and Jameson Hartman,
vice presidents, RET Ventures.
Location is Silicon Slopes, 2600
Executive Parkway, Suite 140,
Lehi. Details are at siliconslopes.
com.

Dec. 15, 5-6 p.m.

Legal Clinic (in English
and Spanish), a Small Business
Development Center (SBDC)
event that takes place online.
Details are at https://clients.
utahsbdc.org/events.aspx.

Dec. 15, 6-7:30 p.m.

Women Business Owners
of the Basin. Location is Inno-
vation Hub, 431 E. Main St.,
Vernal. Details to be announced
at wbcutah.org.

Dec. 16, 8:30-10 a.m.
“Friday Connections”
Speed Networking, present-
ed by ChamberWest and the
Magna, Utah Hispanic and Utah
Black chambers of commerce.
Location is Valley Fair Megaplex
Theatres Event Space, 3620 S.
2400 W., West Valley City. Cost
is $5 for chamber members, $10
for nonmembers. Details are at
chamberwest.com.

Dec. 16, 10 a.m.-noon
“Grants for Manufact-

urers,” a Utah Advanced
Materials and Manufacturing
Initiative (UAMMI) event.
Location is Weber State

University’s Miller Advanced
Research and Solutions (MARS)
Center, 633 Falcon Hill Drive,
Clearfield. Event is also offered
online. Free. Registration can be
completed at Eventbrite.com.
Dec. 20, 11:25 a.m.-1 p.m.
Leadership Luncheon, a
Cache Valley Chamber of Com-
merce event. Location is The
Riverwoods Conference Center,
615 Riverwoods Parkway,
Logan. Cost is $16 for members
and $17 for nonmembers pre-

registered, $20 for members and
$22 for nonmembers not pre-
registered. Details are at cache-
chamber.com.

Dec. 20, 4:30-5:30 p.m.

“Business Before 5,”” a West
Jordan Chamber of Commerce
event. Location is Chili’s, Jordan
Landing. Free (pay for food and
drinks). Details are at westjor-
danchamber.com.

Dec. 20, 5-6 p.m.

Corporate Tour, a Utah
Black Chamber event. Location
is Clearlink, 5202 W. Douglas
Corrigan Way, Salt Lake City.
Details are at utahblackchamber.
com.

Dec. 21, 11:30 a.m.-1 p.m.

Business Alliance Holiday
Party. Location is Boondocks
Fun Center, 525 Deseret Drive,
Kaysville. Registration is
required. Details are at davis-
chamberofcommerce.com.

Dec. 21, 5:30-6:30 p.m.

Tax Planning Clinic, a
Small Business Development
Center (SBDC) event that
takes place online. Details are
at https://clients.utahsbdc.org/
events.aspx.

Dec. 21, 6-7:30 p.m.
“Online Marketing Fund-

amentals,” a Small Business
Development Center (SBDC)
event that takes place online.
Details are at https://clients.
utahsbdc.org/events.aspx.

Dec. 21, 6:30-7:30 p.m.
QuickBooks Workshop,

a Small Business Development
Center (SBDC) event that
takes place online. Details are
at https://clients.utahsbdc.org/
events.aspx.

Dec. 22, 6-7 p.m.
Intellectual Property Clin-

ic, a Small Business Devel-
opment Center (SBDC) event
that takes place online. Details
are at https://clients.utahsbdc.
org/events.aspx.

Jan. 6, 8-9:30 a.m.
“First Fridays Network-
ing,” a West Jordan Chamber
of Commerce event. Location
is Miller Free Enterprise Center,
Salt Lake Community College,
9750 S. 300 W., Room 203,
Sandy. Cost is $5. Details are at
westjordanchamber.com.

Jan. 10, 8:30-11 a.m.
KeyBank Business Accel-

see CALENDAR page 16
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erator, a South Valley Chamber
of Commerce event taking place
every other Tuesday for 10
weeks. Location is Salt Mine
Productive Workspace, 7984 S.
1300 E., Sandy. Cost is $500 for
members, $750 for nonmembers.
Details are at southvalleycham-
ber.com.

Jan. 11, 11:55 a.m.-1 p.m.

Women in Business, a
Cache Valley Chamber of Com-
merce event. Location varies
each month. Cost is $16 for
members, $18 for nonmembers,
$20 at the door. Details are at
cachechamber.com.

Jan. 12, 8 a.m.-noon
Utah Economic Outlook

& Public Policy Summit, pre-

sented by the Salt Lake Chamber

and the Kem C. Gardner Policy
Institute. Location is Salt Lake
Marriott Downtown at City
Creek, 75 S. West Temple, Salt
Lake City. Cost for members by
Dec. 12 is $75, $95 thereafter;
for nonmembers by Dec. 12 is
$95, $115 thereafter. Details are
at slchamber.com.

Jan. 12, 11:30 a.m.-2 p.m.

Information Session, a
Utah Advanced Materials &
Manufacturing Initiative event.
Speaker KC Sanders will dis-
cuss UAMMTI’s programs for
manufacturing companies.
Location is UAMMI, 375 S.
Carbon Ave., Price. Free.
Registration can be completed
at Eventbrite.com.

Jan. 17-March 21
Veteran  Entrepreneur

Program (The Startup

Training Resources Inspiring

Veteran Entrepreneurship, or
STRIVE), presented by The
Mill Entrepreneurship Center
at Salt Lake Community
College, in partnership with
the Institute for Veterans and
Military Families (IVMF) at
Syracuse University. Online/
hybrid classes are offered every
Tuesday, 4:30-6:30 p.m. The
course is open to all veterans,
active duty, reserve, guard and
their spouses. Registration
deadline is Dec. 16. Details are
at https://themillatslcc.com/vet-
eran-everyday-entrepreneur-
program/.

.17, 11:25 a.m.-1 p.m.
Leadership Luncheon,
a Cache Valley Chamber of
Commerce event. Location is
The Riverwoods Conference
Center, 615 Riverwoods
Parkway, Logan. Cost is $16 for
members and $17 for nonmem-
bers preregistered, $20 for mem-

“ Preventing UNWANTED inTRUSIONS
DURING YOUR MEETINGS JUST GOT ERSIER!

InTRODUCING ZELLIM'S EXCLUSIVE
pouste EncryPTED Uieo ConreRence

Start vour FREE TrinL Topay At

ZELLIM.COM

zellim

bers and $22 for nonmembers
not preregistered. Details are at
cachechamber.com.

Jan. 17, 11:30 a.m.-1 p.m.
Professional Development
Series, a ChamberWest event.
Speaker Natalie Gochnour,
associate dean, David Eccles
School of Business, University
of Utah; and director of the Kem
C. Gardner Policy Institute, will
discuss “Utah Economic Insights
2023: What You Need to Know
to Make the Best Decisions for
Your Business.” Location is
Embassy Suites, 3524 S. Market
St., West Valley City. Cost is
$25 for members before Jan. 12,
$35 for nonmembers and mem-
bers after Jan. 12. Details are at
chamberwest.com.

Jan. 19, 8 a.m.-4 p.m.
Leadership South Valley,

a South Valley Chamber of
Commerce event that takes place
monthly through Nov. 16, 2023.
Locations change each month.
Cost is $1,299. Details are at
southvalleychamber.com.

Jan. 19, 11:30 a.m.-1 p.m.
2023 Annual Meeting, a
Davis Chamber of Commerce
event. Location is Megaplex
Theatres at Legacy Crossing,
1075 W. Legacy Crossing Blvd.,
Centerville. Cost is $25 for
members, $35 for nonmembers.
Details are at davischamberof-
commerce.com.

Jan. 19, 11:30 a.m.-1:30 p.m.
25th Anniversary Lunch

Celebration, a Women’s
Business Center of Utah event.
Location is Conference Center
at Miller Campus, Salt Lake
Community College, 9750 S.
300 W., Sandy. Cost is $75.
Details are at wbcutah.org.

Jan. 20, 8:30-10 a.m.
“Friday  Connections”
Speed Networking, present-
ed by ChamberWest and the
Magna, Utah Hispanic and
Utah Black chambers of com-
merce. Location is Valley Fair
Megaplex Theatres Event Space,
3620 S. 2400 W., West Valley
City. Cost is $5 for chamber
members, $10 for nonmembers.
Details are at chamberwest.com.

Jan. 24, 11:30 a.m.-1 p.m.

2023 Athena Luncheon,
an Ogden-Weber Chamber of
Commerce event. Details to be
announced at ogdenwebercham-
ber.com.

Jan. 24, 4:30-5:30 p.m.

“Business Before 5,”” a West
Jordan Chamber of Commerce
event. Location is Chili’s, Jordan
Landing. Free (pay for food and
drinks). Details are at westjor-
danchamber.com.

see CALENDAR next page
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from page 1

thriving in the middle of the pan-
demic, leading up to a turning
point in the economic picture and
resulting in a different growth tra-
jectory in the latter half of 2022,”
the committee said in its report.
“The 2023 population estimates
will likely capture that slow-
down.”

“In 2022, Utah continued
to experience strong population
growth, adding the most residents
since 2006, with net migration
driving nearly two-thirds of the
increase,” said Mallory Bateman,
director of demographic research
at the Gardner Institute. “This
shift in the past two years from
natural increase to net migration
driving most of the growth re-
flects the combined impacts of in-
creased deaths from COVID-19,
decreasing births since 2008, and
increasing net migration annually
since 2015.”

The committee said the in-
crease of 61,242 Utah residents
was equivalent to adding a new
city the size of Herriman or Tay-
lorsville. While six counties ex-
perienced a natural decrease due
to more deaths than births due to

aging populations, five or those
six still grew due to net migra-
tion.

Utah’s overall growth rate
during the 12 months prior to
July 1 was 1.8 percent. Births
increased for the first time since
2015. The natural increase was
over 23,000. Twenty-eight coun-
ties saw population growth, all
but one driven by net migration.

For the second year in a row,
Iron County experienced the fast-
est population growth, at 4.3 per-
cent. Also seeing growth over
3 percent were Wasatch, Utah,
Kane, Rich, Juab and Sanpete
counties. Daggett County was the
only population that decreased.

“The latest population esti-
mates reflect a particular inflec-
tion point in the statewide story of
growth and change, with the 2023
estimates likely reflecting broader
economic shifts and their result-
ing impacts to migration,” said
Laura Hanson, state planning co-
ordinator at the Utah Governor’s
Office of Planning and Budget
and Utah Population Committee
member. “These data are critical
when planning for Utah’s future
needs as our population grows
and diversifies.”

The report is available at
https://gardner.utah.edu/.
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Jan. 26, noon-1 p.m.

Women in Business, a Box
Elder Chamber of Commerce
event. Location to be announced.
Cost is $10. Details are at box-
elderchamber.com.

Jan. 31-April 25
Everyday Entrepreneur
Program, a Mill Entrepren-
eurship Center 12-week pro-
gram (every Tuesday, 4-6 p.m.)
designed to take an idea and turn
it into a business in 12 weeks.
Cost is $600, with scholarships
available. Details are at https://
themillatslcc.com/education/
everyday-entrepreneur/.

Jan. 31, 8-9:30 a.m.

Annual Membership
Meeting, a ChamberWest event.
Location 1is Viridian Event
Center, 8030 S. 1825 W.., West
Jordan. Details to be announced
at chamberwest.com.

Jan. 31, 8:30-10 a.m.

“Better Your Business”
Employer Seminar, pre-
sented by Utah Department of
Workforce Services Workforce
Development Division and the
Wasatch Front South Employer
Connection Advisory Board.
Speaker Mark Knold, chief
economist at the Department of
Workforce Services, will dis-
cuss “State of the Economy.”
Location is 5735 S. Redwood
Road, Taylorsville. Virtual
option is available. Free. RSVPs
can be completed by email-
ing jlay@utah.gov.

Feb. 3, 8-9:30 a.m.
“First Fridays Network-
ing,” a West Jordan Chamber
of Commerce event. Location
is Miller Free Enterprise Center,
Salt Lake Community College,
9750 S. 300 W., Room 203,
Sandy. Cost is $5. Details are at
westjordanchamber.com.

Feb. 8, 11:55 a.m.-1 p.m.
Women in Business, a
Cache Valley Chamber of Com-
merce event. Location varies
each month. Cost is $16 for
members, $18 for nonmembers,
$20 at the door. Details are at
cachechamber.com.

Feb. 9, 11 a.m.-1:30 p.m.

2023 Economic Forecast,
an Ogden-Weber Chamber of
Commerce event. Speakers to be
announced. Location is Ogden
Eccles Conference Center, 2415
Washington Blvd., Ogden. Cost
is $49 for chamber members
(two tickets), free for cham-
ber partners, $49 for nonmem-
bers (one ticket). Details are at
ogdenweberchamber.com.

Feb. 21, 11:25 a.m.-1 p.m.

Leadership Luncheon, a
Cache Valley Chamber of Com-
merce event. Location is The
Riverwoods Conference Center,
615 Riverwoods Parkway,
Logan. Cost is $16 for members
and $17 for nonmembers pre-
registered, $20 for members and
$22 for nonmembers not pre-

registered. Details are at cache-
chamber.com.

Feb. 23, 11:30 a.m.-1 p.m.

Athena Award Luncheon,
a Davis Chamber of Commerce
event. Location is Davis
Conference Center, 1651 N.
700 W., Layton. Cost is $30 for

members, $40 for nonmembers.
Details are at davischamberof-
commerce.com.

Feb. 23, noon-1 p.m.

Women in Business, a Box
Elder Chamber of Commerce
event. Location to be announced.
Cost is $10. Details are at box-
elderchamber.com.

Feb. 28, 11:30 a.m.-1 p.m.

Women in Business Lunch-
eon, an Ogden-Weber Chamber
of Commerce event. Location
is Jeremiah’s Lodge & Garden,
1329 W. 12th St., Marriott-
Slaterville. Cost is $20 for mem-
bers and first-time guests, $30

see CALENDAR page 18
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for nonmembers. Details are at
ogdenweberchamber.com.

Feb. 28, 4:30-5:30 p.m.

“Business Before 5,” a West
Jordan Chamber of Commerce
event. Location is Chili’s, Jordan
Landing. Free (pay for food and
drinks). Details are at westjordan-
chamber.com.

March 15-May 17

Executive Certificate of
Global Business Management,
a Salt Lake Community College
course offered to business execu-
tives, professionals, working staff,
entrepreneurs and qualified stu-
dents who wish to increase their
knowledge and improve their
strategies in global business prac-
tices. Application deadline is Feb.
24. Location is SLCC’s Miller
Campus, Sandy. Cost is $995, with
scholarships and discounts avail-
able. Details are at https://themi-
llatslcc.com/education/certificate-
global-management/.

March 23, 7:30-10:30 p.m.
Annual Gala, an Ogden-

Weber Chamber of Commerce
event featuring a celebration
of annual award recipients and
the official change in cham-
ber board officers. Location is
Peery’s Egyptian Theater, 2415
Washington Blvd., Ogden. Cost
is $25. Details are at ogdenweber-
chamber.com.

TOURISM
from page 1

the economic benefits from ac-
cess to the outdoors,” said Tara
McKee, associate director of
grants and planning at the Utah
Division of Outdoor Recreation.

“These numbers confirm
what we’ve seen on the ground:
People are flocking to the out-
doors like never before, and we
will continue to work to ensure
that all Utahns can live a healthy
and active lifestyle through out-
door recreation.”

The report indicates that
“conventional” outdoor recre-
ation activities in Utah totaled
$2.6 billion in 2021. Broken
down, snow activities contribut-
ed $519.4 million, followed by
RVing, $390.8 million; boating/
fishing, $387.5 million; game
areas (including golf and ten-
nis), $264.5 million; festivals/
sporting events/concerts: $98.4
million; and amusement parks/
water parks, $83.6 million.

Nationwide, outdoor recre-
ation generated $862 billion in
economic output, comprised 3
percent of U.S. employees, fea-
tured 4.5 million jobs, and was
1.9 percent of GDP in 2021, ac-
cording to the report. That puts
outdoor rec economy ahead of
farming, oil and gas extraction,
mining and utilities as an eco-
nomic contributor.

For comparison, during the
COVID year of 2020, the indus-
try had an economic output of
$689 billion in economic output

and had 4.3 million jobs.

The 2021 data, the fifth year
for BEA to release data on the
industry sector, shows how the
outdoor industry, which played
a vital economic and social
role throughout the pandemic,
has since sustained remarkable
growth and continued to bol-
ster local economies, BEA said.
The outdoor recreation economy
came back stronger than ever
after the COVID-19 pandemic
and remains a steady source of
strength nationally and a boom-
ing job creator locally.

“The BEA data underscores
how important it is to invest in
public lands, waters and recre-
ation infrastructure from coast to
coast and for recreation activities
of all types,” said Jessica Turner,
president of the Outdoor Rec-
reation Roundtable. “From the
creation of jobs and increased
profit for small businesses in lo-
cal economies to larger boons to
our national economy, this sec-
tor is a consistent driver, even in
times of economic uncertainty.

“The strength of the outdoor
recreation economy reflects
what many in the industry have
long known to be true: There are
infinite benefits that come from
more people spending time out-
doors, and they’ll only grow
with continued investment.”

Among components of the
industry nationally in 2021 were
RVing, $48.2 billion; boating,
$37.2 billion; hunting, shooting
and trapping, $18.4 billion; mo-
torcycling and ATVing, $16.2

billion; equestrian activities,
$12.2 billion; fishing, $11.3 bil-
lion; climbing, hiking and tent
camping, $8.8 billion; biking,
$6.2 billion; skiing and snow-
boarding, $5.9 billion; snowmo-
biling and other snow activities,
$5.1 billion; and canoeing and
kayaking, $2 billion.

“The latest BEA numbers
are a testament to the power of
outdoor recreation, and we are
thrilled to see our industry’s
economic impact grow,” said
Chris Metz, CEO of Vista Out-
door Inc., the parent company of

41 outdoor and sporting product
brands. “This data shows that
people continued to venture into
the outdoors for health, well-
ness and adventure in record
numbers last year as businesses
across the industry worked to
expand participation and bring
more people into the outdoors.

“The goal now: Build on
that momentum. We will stay
focused on increasing access
to public lands, building more
recreation infrastructure, and
growing participation across all
outdoor activities.”

INTERNET
from page 1

New York-based investment com-
pany Blackstone for over $2 bil-
lion in 2012. Vivint then became
publicly listed through a reverse
merger with Mosaic Acquisition,
a special-purpose acquisition com-
pany of SoftBank Corp.

“We are pleased to announce
a transaction that delivers immedi-
ate and compelling cash value to
Vivint’s stockholders while also
presenting significant opportuni-
ties to drive our company’s contin-
ued success in the years to come,”
said David Bywater, CEO of
Vivint Smart Home. “Our agree-
ment with NRG is the culmina-
tion of our board’s ongoing pursuit
of maximizing value for Vivint
stockholders and is a testament to
the strength of the Vivint brand,
capabilities and proven industry
leadership. We look forward to

working with NRG to create ex-
citing opportunities for Vivint as
part of a larger platform.”

“Last year at our investor
day, we presented our strategic
roadmap to becoming the lead-
ing provider of essential servic-
es for homes and businesses, in-
formed by consumer trends and
underpinned by disciplined exe-
cution,” said Mauricio Gutierrez,
president and CEO of NRG. “The
acquisition of Vivint is a trans-
formational step in achieving our
vision. I am excited to welcome
Vivint to the NRG family.”

Vivint said in November
that it expected to have more
than 1.9 million subscribers by
the end of the year. The compa-
ny has said its average customer
installs about 15 devices in their
home, interacts with their smart-
home system more than 12 times
a day and retains service for about
nine years. It is targeting $1.67
billion in revenue this year.

" .
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Revolutionizing Real Estate!

Why Brandon? — g
W Real-time notification of new listings \ﬂﬂ P '}i
and price changes. “ﬂ \m;es\men\?mer\'\esi
B One-stop-shop access to ALL agent listings “ it Cast TleW 1200, j‘
on one convenient website. \ ~GaSH BUYERZ .Ai&

e |

B Online access to large photos, home tours -

Brandon Wixom and maps that include Google® Street View.

Licensed Commercial & Residential Broker .
801.864.2626 - bwixom@gmailcom B Prompt service and support to help you find that

W “just right” property.
iy INTEGRA Start your search today at: SoldByWixom.com
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TRAFFIC ENGINEER

HW Lochner Inc. seeks a Traffic Engineer in Salt Lake
3 City, UT to Prepare plans, details, cross sections, sched-

TO D O N AT E y ules, and mapping for transportation projects (30%). BS
= in Civil Engg or rltd engg field & 5 yrs of traffic exp is

reg’d. In alternative, MS in Civil Engg or rltd engg field

& 3 yrs of traffic exp is reg’d. Ability to become a Li-

censed Professional Engineer in UT within 6 mos. Add’l

specific skills req’d. Telecommuting available in Salt
Lake County. For position details & to apply, visit:

TeXt Wa rm U p Uta h https://www.hwlochner.com/careers/.
to 44-321 Y

PAYMENTS DIRECTOR

Morgan Stanley & Co., LLC hiring for following role
in South Jordan, UT: Director to perform due diligence
for payments being released, providing centralized &
controlled environ. Position req’s rel degree &/or exp &/

OPERATION or skills. For more info & to apply, visit https://ms.taleo.

net/careersection/2/jobsearch.ftI?lang=en Scroll down &
enter 3187861 as “Job Number” & click “Search jobs.”

No calls pls. EOE

morethan acoat
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MOUNTAIN AMERICA
INSURANCE

GET'PREMIUM AUTO, LIFE AND HOME INSURANCE
AT AN AFFORDABLE PRICE.

GEL?{L!NE } macu.com/bundle
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