
For 47 years, millions of moviego-
ers, producers, directors and actors have 
flocked to Park City for the Sundance 
Film Festival. But next year might be the 
final time that happens. The 2026 festival 
is scheduled for Jan. 22–Feb. 1.

The festival’s organizers have been ex-
ploring the idea of finding a new host site 
starting in 2027, after complaints have 
surfaced from independent filmmakers 
and the general public about costs and 
lack of venue space. Salt Lake City (along 
with co-host Park City) is one of the “fi-
nalists” for the festival's new host site, 
along with Boulder, Colorado and Cincin-
nati, Ohio. 

Among the budget considerations at 
this year’s Utah State Legislature is a $3.5 
million appropriation to help keep Sun-
dance in Utah. Gov. Spencer Cox start-
ed with a $3 million request in his initial 
budget but that amount was bumped up 
near the end of the legislative session. 
Compared to Boulder’s efforts, Utah’s 
change in amount was small.

Colorado lawmakers have created a 10-
year incentive plan, with a max of $34 

million, if Sundance moves the festival to 
Boulder. It would allocate $4 million to $5 
million a year in incentives through 2030, 
then $3 million a year through 2036. The 
Cincinnati City Council last fall approved 
a $5 million allocation spread out over 10 

years to lure Sundance to Ohio.
In 2024, Sundance drew 72,000 in-per-

son attendees, according to a state eco-
nomic impact report, with out-of-state 

A new presidential administration usu-
ally means “change,” but a pair of Stifel 
Financial Corp. economists recently 
summarized the impacts of President 
Trump’s policy agenda on the economy 
by using two words:

It depends.
Speaking at economic outlook events 

in Ogden and Kaysville, Lindsey Pieg-
za  and Lauren Henderson stressed that 
tariffs, for example, might result in high-
er inflation, or they might not.

While tariffs could add sizable barriers 
to entrance from foreign goods, the main 
tariff question is how inflationary they 
will be, Piegza said at her event, present-
ed by Bank of Utah and the Ogden-We-
ber Chamber of Commerce.

“I would argue a one-time price in-
crease, while certainly uncomfortable for 
consumers already bearing the brunt of 
higher prices for years, lacks the perpet-
ual upward momentum needed to incite 
inflationary pressures,” Piegza, Stifel’s 
chief economist, told the crowd. “That 
being said, should this imposition of tar-
iffs result in a back-and-forth, tit-for-

tat, retaliatory response as we saw under 
President Trump’s first term, that can ab-
solutely prove inflationary.”

“Whether or not we agree with these 
[new] policies, we do have to have that 
conversation about the effects of these 
policies, with one being a massive run-
up in inflation,” Henderson said in 
Kaysville at an event presented by Bank 

of Utah and the Davis Chamber of Com-
merce. “While we are aware of what was 
promised along the campaign trail, what 
we’re unsure about is how these policies 
will be implemented and to what extent.”

Both Piegza and Henderson cautioned 
that while tariffs could prompt inflation, 
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Upcoming decision could shape Sundance’s future in Utah

Utah lawmakers pony up some money to keep 
the Sundance Film Festival in the Beehive State

Main Street was a pedestrian-only zone for Sundance this year, adding safety and ease of move-
ment for festivalgoers. Photo by Tom Haraldsen.

see SUNDANCE page 6

Lauren Henderson, an economist at Stifel Financial Corp., makes a point during an economic 
forecast event recently in Kaysville. Bank of Utah sponsored three such forecasts in Utah 
recently, in Salt Lake City and Ogden in addition to Kaysville.

Trump policies have potential to help, harm
Economists: 

At the end of 2024, the popular 
snack brand Cheetos gained 
attention after a uniquely 
shaped Cheeto resembling the 
Pokémon character Charizard 
went viral. On March 5, the 
Cheeto “encapsulated in a clear 
card storage box” and “affixed 
to a customized Pokémon 
card” had 60 bids and sold for 
$87,840. The occurrence clearly 
demonstrates that the worth of 
something is determined by the 
eye of the beholder.
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A cybersecurity company will expand 
in Salt Lake City, creating 60 jobs in the 
coming years.

Triple Point Security is a consulting 
and talent development firm that pro-
vides services and solutions to protect 
organizations and their data from digital 
threats. Working in various industries, it 
focuses on proactive protection, offer-
ing services in risk management, threat 
detection and incident response. It aims 
to safeguard clients’ digital assets, en-
suring defense against evolving cyber 
threats.

“We are excited to serve the Salt Lake 
City community and the state of Utah 
with our industry-leading cybersecu-
rity experience in cloud computing se-
curity, ZTA (zero trust architecture) and 
secure AI adoption,” said Carlo Espiri-
tu, founder and principal consultant of 
Triple Point Security. “I personally look 
forward to strengthening our existing 
relationships with academia, fostering 
cybersecurity talent development, and 
providing our services to Utah’s tech-
nology ecosystem.”

Through partnerships with academ-
ic institutions and local businesses, the 
company will educate and train Utahns 
in cybersecurity subject matter areas of 
zero trust architecture; cloud security; 
secure AI adoption; DevSecOps; and 
governance, risk, and compliance.

“Triple Point Security brings in-
valuable expertise to Salt Lake City’s 
growing technology sector,” said Lore-
na Riffo-Jenson, director of Salt Lake 
City’s Department of Economic Devel-
opment. “Their innovative approach to 
cybersecurity and commitment to pro-
tecting organizations from digital threats 
strengthen our city’s position as a leader 
in tech innovation. We are delighted to 
welcome a company with such a strong 
reputation for excellence and integrity 
to our business community.”

The Economic Development Corpora-
tion of Utah got involved in the project 
through a referral from Beth Colosimo 
of The Mill Entrepreneurship Center at 
Salt Lake Community College. EDCU-
tah worked with the company to iden-
tify potential coworking spaces, provid-
ing support to help the company find a 
location that suited its needs.

“We’re excited to see Triple Point Se-
curity join Salt Lake City’s vibrant tech-
nology sector,” said Scott Cuthbertson, 
president of EDCUtah. “This expansion 
underscores Salt Lake City’s reputation 
as a hub for innovation, and we look for-
ward to the contributions Triple Point 
Security will make to our local economy 
and business landscape.”

Rex Buys,  business development 
manager, led  the project for EDCUtah. 
The company’s announcement result-
ed from collaboration among Salt Lake 
City Corp., EDCUtah, Salt Lake Kiln 
and Colosimo.

Triple Point 
Security 

expands to Utah
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Taking an air taxi to work seems pretty 
futuristic, but BETA Technologies trav-
eled to six different airports around the 
state last week to demonstrate Utah’s first 
air taxi.

This comes shortly after 47G Utah 
Aerospace & Defense signed an MOU 
with BETA, an electric aerospace com-
pany. The agreement is supported by the 
Governor’s Office of Economic Opportu-
nity (GOED) and the Utah Department of 
Transportation (UDOT).  

The demonstrations gave the public a 
firsthand look at the ALIA aircraft. This 
new form of air transportation strength-
ens the state’s role as a leader in advanced 
air mobility (AAM). The electric, next-
generation ALIA aircraft can seamlessly, 
safely and economically move people and 
packages, said a 47G release.

The AAM paves the way for creating 
a system that gives Utahns mobility op-
tions while reducing commute times and 
improving air quality. 

“The aircraft is fundamentally a cost-
savings tool," said BETA Technologies 
CEO & Founder Kyle Clark at the MOU 
signing. “It costs about half to move a 
package a mile than it does with a turbine 
engine aircraft. It starts with us moving 
packages, moving medical supplies, mov-
ing things for the military, then moving 
passengers.”

He said Utah has demonstrated for-
ward-thinking leadership and a strong 
commitment to investing in advanced air 
mobility.

“Utah is way ahead of the game making 
the right investments early and provid-
ing the necessary support to stand up an 
air mobility ecosystem that can drive real 
impact,” Clark said. “This week’s flights 
will demonstrate the benefits of this low-
cost, quiet and safe mode of transport for 
the state of Utah and beyond.”

The ALIA aircraft can transport up to 
five passengers or 1,250 pounds of cargo. 
In addition, BETA’s Charge Cubes use the 

industry standard approved by most air 
taxi manufacturers around the globe.

Ground vehicles can also use the 
Charge Cubes, meeting the needs of both 
air transportation and vehicles on the 
ground.

Utah has become the fastest-growing 
state in the country, with 90% of Utahns 
within a 30-minute drive to an airport. 
This partnership with the state gives 
Utahns mobility options to keep them 
moving.

“We move people – and the things they 
need – using more than just roads,” said 
Carlos Braceras, UDOT executive direc-
tor. “These demonstrations are more than 
just a technology showcase – they repre-
sent a fundamental shift in how we think 
about mobility. As Utah's population 
grows and we face increasing demands 
on our ground transportation system, we 
know that advanced air mobility offers 
innovative new solutions to address our 
evolving mobility needs.”

Utah has an incredible opportunity 
coming up in 2034 to welcome the world 
as the Olympics make its return, said Gov. 
Spencer Cox at the MOU signing. 

“We can’t wait. Over the next nine 
years, we’re going to see a lot of chang-

es, technological changes in this coun-
try and the world,” he said. “I can’t wait 
to show them our advanced air mobility 
opportunities. I truly believe we can get 
there. We’ll be transporting people verti-
cally, which will make it easier for us to 
get from Point A to Point B.”

The Air Logistics Transportation Alli-
ance (Project Alta) was created last year 
by business and state leaders as a collab-
orative partnership to establish an AAM 
system for Utah, projecting four main 
phases of AAM integration by the 2034 
Winter Olympic Games, according to the 
release.

“By integrating cutting-edge electric 
aircraft into our mobility ecosystem, we 
are ensuring the highest standards of safe-
ty, advancing medical response capabili-
ties and driving technological innovation 
that will create lasting benefits for com-
munities across the state,” said Chris 
Metts, 47G Project Alta executive direc-
tor. “Utah is attracting investment, accel-
erating the development of critical infra-
structure and enabling the deployment of 
aircraft that make our transportation sys-
tem safe and truly multimodal.”

For more information about BETA 
Technologies, visit beta.team.

BETA Technologies demonstrates 
Utah’s first air taxi

Becky Ginos
The City Journals

The ALIA aircraft takes its first flight in Utah. Photo courtesy of 47G.

Following several months of marginal 
increases, the measure of Utah’s consum-
er sentiment fell 3.5 percent in February, 
according to the Kem C. Gardner Policy 
Institute. The institute’s Survey of Utah 
Consumer Sentiment dropped to 88.1 in 
February from 91.3 in January.

	 A similar survey conducted by the 
University of Michigan measured a more 
significant decline in sentiment among 
Americans as a whole during the same 
time — from 71.7 to 64.7 or a 9.8 percent 
decline.

	 “After reaching higher sentiment lev-
els in recent months, expectations and un-
certainty about family finances and busi-
ness conditions drove Utah consumers to 
adjust their sentiment this month, making 
them less optimistic and aligning direc-
tionally with the nation index decline,” 
said Phil Dean, chief economist at the 
Gardner Institute. 

	 The Utah consumer confidence sur-
vey uses key questions from the Univer-
sity of Michigan’s Survey of Consum-
ers. These questions measure residents’ 

views of the present economic situation 
and their expectations for the economy 
in the future. Data gathered from the key 
questions are used to create the consumer 
confidence index for Utah. Demographic 
questions are included in the question-
naire to allow for additional analysis of 
the data and to assess the representative-
ness of the sample.

	 The full results of the monthly Utah 
Consumer Sentiment survey can be ac-
cessed through the Gardner Institute web-
site at gardner.utah.edu.

Consumer sentiment falls back in February 
after several months of gains
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Utah’s public higher education system 
is not only educating minds but also con-
tributing to the state’s economy.

A policy brief recently released by the 
Kem C. Gardner Policy Institute at the 
University of Utah indicates that higher 
ed produces a well-trained workforce and 
adds to the state’s robust economic per-
formance, in addition to its contributions 
to social well-being, civic engagement 
and innovation.

“The Kem C. Gardner Policy Insti-
tute’s report demonstrates the profound 
and multifaceted impact of Utah’s higher 
education system,” said Geoffrey Land-
ward, Utah commissioner of higher edu-
cation. “The benefits of higher education 
extend well beyond campus, and we re-
main committed to empowering students 
with the skills and knowledge needed to 
drive Utah’s economic growth and future 
opportunities.”

The policy brief indicates that the 
state’s public higher education system 
supports approximately 132,000 jobs and 
contributes $12.1 billion to the state’s 
GDP. Research universities are especially 
vital drivers of economic growth, provid-
ing 83 percent of the system’s total eco-

nomic contribution, it says.
Utah ranks third, behind only Colorado 

and Massachusetts, for the percentage of 
people between the ages of 25 and 64 who 
have a postsecondary certification, certifi-
cate or degree.

The skilled workforce that Utah’s high-
er ed system produces includes many 
graduates receiving degrees matching in-
demand jobs within the state. Approxi-
mately 72 percent of degrees awarded by 
the Utah System of Higher Education in 
2024 were classified as “high yield” de-
grees, meaning they feature training for 
high-wage, high-demand jobs.

Research universities foster a strong in-
novation ecosystem, resulting in higher 
education in Utah possessing a signifi-
cant economic multiplier, magnifying its 
positive impact on the state’s economy. 
Utah’s level of innovation ranked highest 
in the nation, according to a recent study 
by the Indiana Business Research Center.

People with higher educational at-
tainment enjoy significantly higher in-
comes, economic stability and improved 
life quality, with median earnings rising 
steadily with each level of education, ac-
cording to the brief.

The report indicates that five years af-
ter completion, the typical Utah System 
of Higher Education graduate earns 10 
percent to 64 percent higher wages than 

the comparison group who do not receive 
a degree or award. Those with graduate 
or professional degrees earn an average 
of $92,000 in Utah, well above the state’s 
overall median earnings of $52,000. 
Those with a bachelor’s degree average 
$63,000. Those figures are from 2023.

Unemployment and poverty rates are 
substantially lower among those with 
college degrees. For example, the 2023 
unemployment rate for Utahns with a 
bachelor’s degree or higher was only 1.7 
percent, while the overall rate was 2.5 
percent in the state. People without a high 
school diploma had a 3.9 percent unem-
ployment rate.

The 2023 poverty rate in Utah was 6.8 
percent, but among those with a bache-
lor’s degree or higher, it was 3.9 percent. 
In contrast, those with less than a high 
school diploma had a poverty rate of 14.4 
percent.

Higher education also helps reduce 
economic inequalities and fosters upward 
mobility, the brief says. Students with 
family members holding postgraduate 
degrees are more likely to complete their 
postsecondary education. Nationally, 74 
percent of people with a college degree 
achieve a family income higher than their 
parents.

People who earn postsecondary de-
grees also are less likely to use public as-

sistance. One example shows that 30 per-
cent of adults ages 25 or older in the U.S. 
receive Medicaid, compared to 11 percent 
among those with a bachelor’s degree or 
higher.

Another benefit of higher education 
is improved health outcomes, including 
higher rates of excellent or very good 
health and greater health care coverage. 
Approximately 92 percent of Utah adults 
with a college degree reported good, very 
good or excellent general health in 2023.

Utahns with higher education also tend 
to be more involved in their communi-
ty through significantly higher rates of 
volunteerism and voter participation. In 
2023, 78 percent of Utahns with a certifi-
cate, associate degree, bachelor’s degree 
or post-graduate degree reported always 
or often voting in state elections. That 
compares with 53 percent who discontin-
ued high school, earned a high school de-
gree/GED, or attended some college.

“Education plays a crucial role in shap-
ing individuals, communities and our 
state’s future," said Andrea Brandley, se-
nior education analyst at the Gardner In-
stitute and lead author of the report. “Our 
research provides a comprehensive over-
view of how higher education contributes 
to Utah’s success story.”

The policy brief is available at https://
gardner.utah.edu/. 

Policy brief details economic impacts of higher ed
Brice Wallace
Salt Lake Business Journal
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Housing shortages are happening 
across the nation, but no one knows that 
better than a Utahn, especially residents 
of Salt Lake County.

A new study that looks at data from 
2005 to 2023 reveals interesting insights 
about Utah’s growth in housing over-
all and the growing efforts to secure the 
“missing middle” housing compared to 
the rest of the nation.

“Despite the challenges facing the 
housing market, there are encouraging 
signs of progress and adaptation,” reads 
the study. “Regions like the Sunbelt and 
Mountain West are actively building to 
meet demand, with cities in Texas, Flori-
da and Utah leading the way in new home 
construction.”
West Jordan leads out on multifamily 
housing growth in Utah

Multifamily housing has increased over 
recent years and has “stepped up to meet 
the pressing need for more living space.”

“Amid the sluggish growth in single 
family and middle housing, the multifam-
ily sector stepped up to meet the press-
ing need for more living space,” said the 
study. “From 2005 to 2023, multifamily 
housing boomed, with stock increasing by 
54 percent to over 15 million apartment 
units by 2023.”

The study called the period from 2005 
to 2023 “a golden age” for the category 
and put West Jordan as the state leader of 
the category with a 19 percent increase in 
middle housing stock.

“West Jordan is now the place to be for 
families and young professionals alike,” 
reads an email from the study’s commu-
nication specialist, Biance Barsan. “It’s 

making waves as the fastest-growing city 
in Utah, with a 33 percent increase in 
housing inventory since 2005. But despite 
the rapid growth, challenges like afford-
ability and the ‘missing middle’ still loom 
large.”

Sandy is close behind in second place 
with a 31 percent increase, Orem in third 
with a 26 percent increase, West Valley 
City in fourth with 22 percent and Salt 
Lake City is in fifth with a 21 percent in-
crease, per the study.
Sandy a national leader for expanding 
medium density housing

Although Sandy ranks second in the 
state for multifamily housing growth, it 
is a national leader, coming in seventh in 
the country for medium-density housing 
growth.

The most current phrase, the “missing 
middle,” refers to specified efforts to in-
crease the medium density housing seem-
ingly missing or rare in the state.

“Middle housing — generally de-
fined as a class of housing types includ-
ing structures such as duplexes, triplexes, 
condos, townhomes, cluster homes, cot-
tage courts and live/work units — has 
often been touted as a potential solution 
to the affordability crisis,” said the study. 
“However, it has yet to gain significant 
momentum.”

In the study, Sandy is ranked as the No. 
7 city in the nation to increase its middle 
housing stock, with 109 percent growth.

Orem is the next ranked city in Utah at 
No. 29, with a growth rate of 60 percent. 
Provo is ranked 73rd with a growth rate 
of 35 percent and West Jordan is ranked 
154th with a growth rate of 19 percent.

Overall, the study called the middle 
housing growth across the nation “under-
whelming” as the “lowest inventory in-
crease among the major housing types.”

Housing shortages are happening across the nation, but no one knows that better than residents 
of Salt Lake County. File photo City Journals.

Salt Lake County making strides in addressing housing 
shortages, per new study

Rebecca Olds
The City Journals
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Mixue (roughly translated from Mandarin to "sweet snow"), a low-cost beverage and ice cream franchise with origins in Zhengzhou, China, has surpassed McDonald's as the world's largest fast food outlet. Located primarily in China, Southeast Asia and Australia, Mixue opened its 45,000th store in 2024. The key to its success? Mixue sells ice cream concoctions and sugary bubble tea for under $1 — a real draw in China's struggling economy.
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COX TABS BERRETT TO HEAD FINANCIAL INSTITUTIONS DEPT.

Huge crowds expected for 3-day X Games June event
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  Gov. Spencer Cox has appointed 
Shaun Berrett as commissioner of the 
Utah Department of Financial Institutions 
(DFI). Berrett, with more than two de-
cades of bank supervision and regulatory oversight, must be con-firmed by the Utah Sen-ate before taking over the department. He suc-ceeds Darryl Rude in the role.

    “Shaun’s decades of experience within DFI and his deep exper-tise in financial regu-lation make him the 
ideal choice,” Cox said. “His institution-
al knowledge and long-standing commit-
ment to ensuring Utah residents have ac-
cess to safe and sound financial services 
will be invaluable as we continue to build 
a strong and resilient banking industry.”
 Berrett joined DFI in 1998 as an ex-
aminer and has since built a 26-year career 
in bank supervision, including time at the 
Federal Reserve Bank of San Francisco. 
He has played a role in safety and sound-
ness examinations, IT and service provider 
oversight, large bank supervision and new 
bank application processing. Most recently, Berrett served as DFI’s 

chief examiner, where he advised the com-
missioner, managed day-to-day operations 
and led Utah’s depository institution ex-
amination program. Prior to that, he served 

Sean Berrett

Mizuho Hasegawa, a 14-year-old skateboarder from Japan, goes inverted during the Women's 

Skateboard Vert Final at 2024 X Games in Ventura, California. Salt Lake City gets in on the 

action this summer as one of three host cities for this year's worldwide summer X Games 

events. Photo copyright by Trevor Brown Jr. for X Games.

 More than 100 extreme sports par-
ticipants will compete in Salt Lake City 
this summer during the X Games, with the 
possibility of attracting extremely large 
crowds.
 The X Games recently announced 
that the three-day event will take place 
June 27-29 as the Utah State Fairpark and 
Event Center and Salt Lake County are 
partnering to host the event, which will 
feature Moto X, BMX and skateboarding 
competitions. The Salt Lake City event will be one 

of three summer X Games this year. Osa-
ka, Japan, will have X Games in June, 
while Sacramento, California, will host 
the event in August. Started by ESPN, the first event of 

its type, then called the Extreme Games, 
took place in June 1995 in Rhode Island 
and Vermont and the weeklong event at-
tracted 198,000 spectators. The next year, 
attendance reached about 200,000. San 
Francisco saw 268,390 people attend the 
event over 10 days in 1999. The X Games 
in Ventura, California, attracted 52,000 in 
2024 over a weekend. “Salt Lake City has a deep-rooted pas-

sion for action sports, and we’re thrilled to 
bring the X Games experience here for the 
first time,” said Jeremy Bloom, CEO of X 
Games. “With its incredible outdoor cul-

ture, energetic fan base, and strong sup-
port from the Utah State Fairpark and Vis-
it Salt Lake, this city is the perfect stage 
for our athletes to push their limits and put 
on an unforgettable show.” The athletes will compete for over $1 

million in prize money during the 30th an-

 A waterproof building materials 
company plans to create 200 jobs and in-
vest $20 million in a Tooele County man-
ufacturing plant. Draper-based HydroBlok produces 

innovative building materials for interior 
and exterior applications. The Utah plant 
will take over manufacturing that has 
been happening in China. “We are onshoring all our manu-

facturing,” CEO Colin House said in 
an online video. “We are bringing all 
the manufacturing home to the state of 
Utah. This is very important for us be-
cause we want to support Gov. [Spen-
cer] Cox, we want to support all our 
leaders in the government here, on the 
expansion of Utah jobs, Utah construc-
tion. We’re bringing manufacturing here 
and that is a very big decision for us. We 
want to support our local economy, our 
local leaders, and we want to make this 

state even better than it is today.” In a prepared statement, House said 
the move is “more than just onshoring. 
It’s a commitment to Utah’s future.” Established in 2009, HydroBlok 

opened its first factory in 2013. It started 
by producing a shower installation sys-
tem that evolved into a multi-use mate-
rial that the company says can replace 
drywall and can even be used outdoors. 
HydroBlok has served more than 1,000 
customers with more than 100,000 instal-
lations in 11 countries, including at ho-
tels like the Ritz-Carlton, Hyatt, Marriott 
and Hilton.
 “This is about as disruptive as you 
can get in the construction space,” House 
said in the video. The company says its 
products — HB One Everything Board 
and HydroBlok Premium Drywall — are 
waterproof, mold-proof, lighter than typ-
ical wood used in construction, has im-

HydroBlok moving production from China to Tooele County

NEW PLANT WITH 200 JOBS
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Though it’s been more than 80 years 
since the Manhattan Project that led to 
the creation of the first atomic bombs 
that ended World War II, the science 
of isotopes remains explorable in many 
ways. Leading that exploration is a 
company based in West Valley City 
called Nusano, a privately held physics 
enterprise working to supply stability 
and innovation to the radioisotope mar-
ketplace.

Chris Lowe, company CEO, said the 
origin of Nusano was “to address the 
underlying problems that have plagued 
national research labs and countries’ 
programs for decades — the limita-
tions of isotope production and the ba-
sic separation properties of the physics 
involved with isotopes.”

Isotopes are a species of atoms of a 
chemical element with the same atom-
ic number but differing atomic mass 
or mass numbers. There are almost 
3,500 types of isotopes known for all 
elements, which have nearly identical 
chemical behavior but very different 
physical properties.

“Our scientific founder is Dr. Glenn 
Rosenthal, a researcher at UCLA, who 
made the first sketch of a machine that 
could help accomplish this separation, 
and ultimately that led to the formation 
of Nusano,” Lowe said. That sketch was 
drawn on a cocktail napkin during a 
conversation, not the first time napkin 
drawings have led to scientific discov-
eries.

Lowe said over the eight years of re-
search that followed, the ion source has 

accumulated more than 23,000 hours 
of experience with the separation pro-
cess, which allowed Nusano to devel-
op a number of technologies now on-
line or coming online over the next few 
months.

Isotopes “don’t really care what 
they’re used for,” Lowe said with a 
smile. “They are the foundation of some 
very breakthrough treatments in the 
cancer field, specifically radioligand 
therapy that can help diagnose, monitor 
and treat various cancers. There are a 
couple of hundred drugs currently under 
clinical research for cancer, and our role 
is to be able to enable those research-
ers to have 40 to 50 different isotopes 
to choose from, rather than just two or 
three as has been the case. What start-
ed as a challenge for us nearly a decade 
ago has turned into a tremendous oppor-
tunity to impact mankind in a variety of 
ways over the coming years.”

Scott Larrivee, head of marketing 
and communications for Nusano, said 
the ion source powers laser beams that, 
once accelerated, “hit the target and 
a radioisotope is emitted that can be 
transformed into more stable forms. Ev-
ery chemical element has one or more 
radioactive isotopes.”

I asked Lowe why isotopes have re-
mained a bit of a mystery for decades.

“There are two answers to that ques-
tion,” he said. “First, it’s important to 
realize that we don’t change the laws of 
physics or chemistry. We just execute 
them at a level of efficiency that previ-
ously had not been conceived as pos-
sible. The limitations on being able to 
make them in a sustainable fashion also 
limited our research on them. And as 
that changed, our research has natural-

ly matured. Until we found a sustainable 
supply chain for isotopes, researchers had 
moved on to something else. Nusano is 
contributing to the renaissance for using 
certain isotopes in certain industries.”

Nusano is located in a 170,000-square-
foot headquarters on Lake Park Boulevard. 
It currently employs about 160 and plans 
to ramp up to nearly 250 by the end of the 
year. Lowe said locating in West Valley 
City made sense for a number of reasons, 
including a stable workforce (lots of local 
universities with students who’ve stud-
ied science or nuclear engineering), close 
proximity to Salt Lake City International 
Airport, which he calls “the best that I’ve 
ever come across in terms of dealing with 
challenges like inclement weather or oth-
er possible delays;" and partners in West 
Valley City and along the Wasatch Front 
that have embraced the company.

He said the domestic nature of Nusa-
no’s business is also a plus, where histori-
cally, 90 percent to 95 percent of mate-

rial used in isotope research has come 
from Russia. The Nusano technology 
“will allow us to be the first-ever 100 
percent domestic supply chain to man-
ufacture these isotopes. Some of the 
raw materials will actually be mined in 
Utah, and that makes us really excited 
as well.”

As Nusano grows, there will be a 
strong and positive effect on the city’s 
industrial sector. Ten other companies 
have either signed leases or have started 
construction on their own facilities near 
Nusano, part of the ecosystem Lowe 
sees growing in West Valley City.

“I truly do believe that when we look 
back on this 10 to 20 years from now, 
you know, the world will actually look 
to this area and say, this was the area 
that helped to stabilize and kind of jump 
start the renaissance of isotope appli-
cations,” he said. “The ripple effect of 
businesses cannot be understated in any 
industry that's creative and innovative.”

Isotope innovation created at West Valley City company
Tom Haraldsen 
The City Journals

Rendering of the front of Nusano’s headquarters in West Valley City. Photo courtesy of Nusano.

visitors spending $106.4 million. Figures 
for this year’s festival have not been re-
leased, but there was a noticeable differ-
ence in the “look and feel” to Sundance 
this year, largely because of the econo-
my. That might be the biggest challenge 
Park City has faced in recent years – in-
creased costs for hotel rooms and food, 
along with the constant traffic bottleneck 
in downtown Park City during the fes-
tival. Public transportation is well orga-
nized, but buses are often full and those 
who do choose to drive into the town of-
ten have problems finding places to park. 

“It’s very difficult for an independent 
filmmaker and his or her crew who made 
their movies for a couple million dol-
lars to justify spending another $400-
500,000 to bring the team to Park City 
for a week,” said Julia, a publicist with 
New York PR firm 42 West. 

That sentiment impacts Sundance at-
tendance, particularly the last few years 
following the COVID-19 pandemic when 
fewer big studio movies have been re-
leased and brought to the festival. Most 
of this year’s screened movies were made 
by smaller independent studios, and fewer 
celebrities and musical performers came 
to SFF.

One actor interviewed this year at Sun-
dance wants the festival to stay in Utah, 
albeit they want most of the screenings 
held in Salt Lake City, with a few in Park 
City. Bowen Yang, “Saturday Night Live” 
comedian who starred in “Wicked” in 
2024 and had a film premiering at Sun-
dance this year, prefers Utah over Colo-
rado or Ohio.

“I love it here, the quaintness, the ski re-
sort experience,” he said during a 20-min-
ute visit at Eccles Theatre. “If they com-
bine it with Salt Lake City, it’d still be just 
a 15- or 20-minute drive to come up here 
to the mountains. It adds to the unique 
feel of the festival compared to others. I 
hope it can stay.” Plus, he said, he likes it 

being in the Mountain time zone and only 
a short flight from Los Angeles.

Actress Marlee Matlin echoed those 
thoughts, expressing her love and appre-
ciation for Sundance, which she has vis-
ited many times. Former New Zealand 
Prime Minister Jacinda Ardean came to 
SFF for the first time this year, loving the 
area and the state. A documentary on her 
life premiered at Sundance.

Wherever people gathered this year at 
the festival, talk about its future dominat-
ed conversations. Main Street became a 
pedestrian-only zone this year, which was 
great for attendees, but not so great for 
Main Street businesses that saw reduced 
sales.

Organizers are remaining mum on their 
decision, which is expected to be an-
nounced in late March or April. If Utah 
keeps the festival, most events would be 
held in downtown Salt Lake City with 
several screenings in Park City. Which-
ever way the decision goes, the Sundance 
Film Festival will no longer be solely 
hosted in Park City after Feb. 1.

Comedian Bowen 
Yang loves com-
ing to Park City for 
the Sundance Film 
Festival, and hopes it 
will remain in Utah 
after next year.

Actress Marlee 
Matlin has made sev-
eral visits to Utah for 
the festival, including 
a documentary film 
based on her life that 
premiered this year.

Former New Zealand 
Prime Minister 
Jacinda Ardean, who 
has relatives in Utah, 
came to Sundance 
for the first time this 
year and said she 
loved the atmosphere 
of the town and the 
area. Photos by Tom 
Haraldsen.

SUNDANCE
from page 1
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Work DazeWORK DAZE

If you want a truly terrifying horror film 
experience, don’t go to a movie theater. 
Go to the office.

	 It’s true! There are more thrills, chills 
and jump scares in your workplace than in 
any monster flick. The popcorn is better, 
too.

	 It’s the ordinary office location that 
makes workplace horror so frightening. 
You don’t expect to see a ghoul emerg-
ing from the supply closet or a radioactive 
swamp creature, sitting next to you at the 
daily status meeting. But the fiends are 
there, and trust me, and they’re out to get 
you.

	 What follows is a basic taxonomy of 
the monsters you face every day at work. 
(If you think you’re safe because you 
work from home, think again. Workplace 
monsters, especially from the depths of 
the HR department, know where you 
live.)
No. 1: Office Vampires.

	 Movie vampires drink your blood. 
Office vampires suck your energy. Office 
vampires don’t have sharp canine teeth, 
although, if they’re in sales, they may 
have flashy veneers. Once an office vam-
pire has you cornered, you are helpless to 
escape as they drain your spirit with spoil-
ers on TV shows you’ll never enjoy again 
and videos of wonderful vacations you 
can’t afford.

	 Like their bloodthirsty comrades, of-
fice vampires can be stopped with a wood-
en stake through the heart, but if your 
vampire is a manager, they have no heart, 
so you’re doomed.
No. 2: Healthy-Eating Xenomorphs.

	 Xenomorphs are the endoparasitoid 
extraterrestrial species that stalked the first 
50 “Alien” movies. The Xenomorphs’ bi-
ological life cycle involves traumatic im-
plantation of “chestbuster” larvae, which 
erupt from the host’s body after a short 
incubation period, mature into adulthood 
within hours and seek out more hosts for 
implantation.

	 In the office, it’s fad diets and doubt-
ful health regimes that the Xenomorph 
implants, like Mark in accounting, who 
once preached against eating unsaturated 
fats and now never eats anything but. Or 
Millie in marketing, who is so pleased 
with the results of her fermented papaya 
supplement she now offers free samples 
of the noxious compound in the break-
room at lunchtime. Don’t even try to say 
no. Resistance is useless.
No. 3: Friendly Freddy, the Slasher.

	 Freddy is the affable creature hired by 
management to clear out the deadwood. 
Deadwood is anyone Freddy doesn’t like, 
which is pretty much everyone. Unlike 
other slashers, Freddie can appear in your 
dreams, so don’t expect to get much sleep 
once he arrives. You can make up for it at 
work until Freddie appears in your inbox. 
No. 4: The Invisible Co-Worker.

	 This shape-shifter is a threat to your 
career success. Though normal in appear-
ance and enthusiastic in attitude, the mo-
ment anything goes wrong with a project, 
these seemingly ordinary team members 
can suddenly disappear, leaving you to 
take the blame.

	 As experience has no doubt taught 
you, when a project goes right, they will 
appear out of nowhere to take the credit.
No. 5: M3GAN from IT.

M3GAN is a typical IT representative, 

listlessly withholding 
updates and delaying 
service calls. Falling 
asleep at her desk 
after a morning of 
deleting requests for 
help, M3GAN is sub-
jected to a training 
session for the com-
pany’s new artificial 

intelligence system. Waking up with new 
powers, the former IT slacker develops an 
obsession to replace everyone in the com-
pany with AI.

	 Don’t bother trying to explain why 
a human touch is essential in your job. 
When M3GAN arrives at your desk to 
discuss new ways to facilitate your work 

duties — run.
No. 6: Frankenstein VP.

	 Created from random parts of modern 
management philosophy, stitched togeth-
er in Gucci and Loro Piana, this monster 
knows all the buzzwords and can speak 
convincingly about Transformational 
Leadership Styles, PERK diagrams and 
Critical Path Methods to improve Em-
ployee Engagement.

	 The result is a scary, if stylish, crea-
ture whose superhuman powers are fo-
cused 100 percent on ending remote work. 
Encourage your co-workers to gather in 
the parking lot to protest. Don’t forget the 
burning torches. This is the only chance 
you will have to scare the monster back to 
their corner office — at the morgue!

	 No question, working in an office 
horror movie will fill your workdays 
with fear and dread. So, after work, why 
not star in a rom-com, proving love and 
laughter can conquer all? On weekends, 
become a superhero in the Marvel Uni-
verse — a fighter for truth and justice.

	 These home movies are Academy 
Award material and should be enjoyed in 
IMAX and Dolby Sound — at least, until 
9 a.m. Monday morning, when it’s horror 
movie showtime once again.

Bob Goldman was an advertising execu-
tive at a Fortune 500 company. He offers a 
virtual shoulder to cry on at bob@bgplan-
ning.com. 

COPYRIGHT 2025 CREATORS.COM
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The curse of the office vampires

4831 S Highland Dr
Holladay, Ut 84124

(866) 406-NOED

Don't let ED 
ruin YOUR 
GAME!

IS YOUR SHAFT STIFF ENOUGH?

CALL OR GO ONLINE TO SCHEDULE A 
FREE MEN'S HEALTH CONSULTATION 
AND BLOOD FLOW ANALYSIS!

A 
$500 

VALUE!

UtahEDclinic.com
4525 S. 2300 E., Suite 101
Salt Lake City, Ut 84117

(866) 406-NOED
 

(801) 406-6633
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Career Moves are provided as a free 
service to our readers. Company news 
information may be sent to brice.w@thec-
ityjournals.com. The submission deadline 
is one week before publication.

BANKING
	 • Zions Bank, based in Salt Lake City, 
has named Brad Herbert as senior vice 

president of interna-
tional banking. He will 
oversee Zions Bank’s 
international banking 
efforts, forging global 
partnerships and help-
ing companies based in 
the Intermountain West 
grow overseas. Herbert 
joined Zions Bank in 

2006 and has served in several roles, 
most recently as senior vice president 
of marketing and communications since 
2017. His education includes earning a 
bachelor’s degree in advertising commu-
nications from Brigham Young University 
and an MBA from the University of Utah.
	 • Bank of Utah, based in Ogden, has 

appointed Justin Shaw 
as a mortgage loan offi-
cer in Layton and Jason 
Wagner as a mortgage 
loan officer at the Salt 
Lake City-Redwood 
Road location. Shaw 
has 10 years of expe-
rience in the finance 
industry. He began his 
banking career at a 

regional bank in New Mexico, where he 
spent five years in various roles, including 
personal banker and loan officer assistant. 
He then moved to Utah and played a key 
role in opening D.L. Evans Bank’s Logan 
branch as an operations supervisor. Most 
recently, Shaw served as the sole mort-
gage loan officer for Ascent Credit Union 
in Davis County, where he helped mem-
bers with the mortgage process. Shaw 
earned a bachelor’s degree from Southern 
Utah University. Wagner has experience 
as a mortgage broker and small-business 
owner.

CONSTRUCTION
	 • Sundt Construction Inc. has 
promoted Thiago Bezerra from senior 
project manager to project director for 

Sundt’s Transportation 
Group, Intermountain 
region. Bezerra will 
lead and manage pur-
suits, oversee large-
scale projects and build 
relationships in the 
market. Bezerra joined 
Sundt Construction in 
2017 and has served in 

a number of roles, starting as a field 
engineer and advancing to project man-
ager and pursuit leader. Throughout his 
tenure at Sundt, he has worked on sev-
eral notable projects, including the UDOT 
I-80 Westbound Choke Point, a UDOT 
Project of the Year winner and the UDOT 
Redwood Road Interchange. He is cur-
rently overseeing the ITD I-86 and I-15 
System Interchange Reconstruction in 
Pocatello, Idaho.

GOVERNMENT
	 • Gov. Spencer Cox has appointed 
Kelly Pehrson to serve as interim com-
missioner of the Utah Department of 
Agriculture and Food. The appointment 
follows the retirement of Commissioner 
Craig Buttars. Pehrson was appointed as 

UDAF deputy commis-
sioner in April 2019 
and has served under 
the last three commis-
sioners. He also previ-
ously served as interim 
commissioner in 2020. 
Prior to joining UDAF, 
Pehrson spent 12 years 

in public service in San Juan County, serv-
ing initially as city manager in Monticello 
and later as the county chief administra-

tive officer.
	 • Salt Lake City 
Mayor Erin Mendenhall 
has named Kim Shelley 
as her recommenda-
tion to lead the city’s 
Department of Public 
Lands, and her appoint-
ment was confirmed 
by the city council. 

Shelley most recently served as the execu-
tive director of the Utah Department of 
Environmental Quality. She has more than 
20 years of experience in environmental 
and natural resource management. Shelley 
earned a bachelor’s degree in metallurgi-
cal engineering from the University of 
Utah.

HOSPITALITY
	 • Lodging Dynamics Hospitality 
Group, a Provo-based hotel management 

company, has appointed 
Wendy Hoekwater as 
acting chief market-
ing officer. A market-
ing and sales executive, 
Hoekwater has expe-
rience in hospitality 
and real estate market-
ing, with expertise in 
integrated marketing, 
digital transformation, 

direct sales and go-to-market strategies. In 
addition to her role at Lodging Dynamics, 
Hoekwater is the founder and CEO of Net 
Growth Marketing LLC, specializing in 
scaling small to mid-sized companies in 
the hospitality, travel, recreation and tour-
ism industries. She has also held senior 
leadership roles at renowned hospital-
ity organizations, including Apple Leisure 
Group, Choice Hotels International, Great 
Wolf Resorts, Marriott International and 
WoodSpring Hotels, where she served as 
chief marketing officer. Most recently, she 
served as vice president of marketing and 
reservation sales at Surf or Sound Realty.

LAW
	 • Wilson Sonsini Goodrich & 
Rosati has hired Trina Higgins as of 
counsel in its litigation and appellate prac-

tices in its Salt Lake 
City office. Higgins 
was the first woman to 
serve as a presidentially 
appointed U.S. attor-
ney in Utah. She was 
nominated by President 
Biden and confirmed 
by the U.S. Senate in 
April 2022. She also 

spent over two decades as an assistant 
U.S. attorney earlier in her career and also 
held various leadership roles, including 
senior litigation counsel and chief of the 
Violent Crime Section. She also served as 
the Mediterranean regional legal advisor 
at the U.S. embassies in Valletta, Malta, 
and Nicosia, Cyprus, helping train foreign 
governments on investigating internation-
al money laundering, terrorism financing, 
and corruption. Higgins also has been an 

adjunct professor at the University of Utah 
S.J. Quinney College of Law, where she 
taught trial advocacy for a decade. Higgins 
earned her J.D. from the University of 
Utah S.J. Quinney College of Law and her 
B.A. from Weber State University.
	 • Spencer Fane LLP has hired 
Jeramy Ashton as an associate in the 
Litigation and Dispute Resolution practice 
group in its Salt Lake City office. Ashton 
focuses his practice on developing and 
implementing effective dispute resolu-
tion strategies to help clients efficiently 
and beneficially resolve legal matters. In 
particular, he utilizes a background as a 
health care worker, consultant and policy 
staffer to defend health care profession-
als and systems, in addition to having 
specific experience in labor and employ-
ment litigation. Prior to entering private 
practice, Ashton gained valuable analyti-
cal and administrative skills as a law clerk 
working in civil rights litigation. Ashton’s 
education includes earning a bachelor’s 
degree from Utah Valley University.

MEDIA/MARKETING
	 • Penna Powers, 
a Salt Lake City-
based communications 
agency, has appointed 
Kenny Hammond as a 
partner. Hammond has 
served as the firm’s cre-
ative director and now 
steps into the role of 
partner/chief creative 
director. Hammond 

began his advertising career in Chicago 
and served as an adjunct faculty member 
at DePaul University, teaching advertising 
portfolio development. He has been at 
Penna Powers for the past 12 years.

REAL ESTATE
	 • Cushman & Wakefield has added 

Melina Miramontes as 
a director. Based in the 
firm’s Salt Lake City 
office, Miramontes spe-
cializes in representing 
office owners/landlords 
and tenants. Miramontes 
also plans to be a mem-
ber of Cushman & 
Wakefield’s Women’s 
Integrated Network 

(WIN), which develops and supports the 
talents of women team members across 
the firm. Miramontes most recently was at 
CBRE, where she worked since 2018 and 
was involved in negotiating a consider-
able amount of office lease transactions. 
Her real estate career began in 2016 with 
Summit Sotheby’s International Realty.

RECYCLING
	 • Sky Quarry Inc., a Woods Cross-
based energy solutions company commit-
ted to revolutionizing the waste asphalt 
shingle recycling industry, has appointed 
Todd Palin to its board of directors. Palin 
has nearly two decades of experience in 

energy production and 
operational oversight. A 
native of Alaska, Palin is 
a businessman, champi-
on snowmachine racer, 
and former first gentle-
man of Alaska. Palin 
has 15 years of industry 
experience with BP in 
Alaska’s North Slope 

oil fields, including serving as a facility 
production operator. He also is a fourth-
generation commercial fisherman and is a 

four-time champion of the Iron Dog Race, 
the world’s longest snowmachine race.

RECOGNITIONS
	 • Jzaneen Lalani has been named 
to a list of the “Top 50 Women Leaders 
in Healthcare Technology,” compiled 

by the Healthcare 
Technology Report, an 
Internet publisher and 
market research firm. 
Lalani is the chief busi-
ness officer at Nusano, 
a physics company 
working to bring sup-
ply stability and innova-
tion to health care and 
industrial markets using 

radioisotopes. She oversees the compa-
ny’s human resources, legal, government 
affairs and special projects functions, 
including construction of the company’s 
radioisotope production facility in West 
Valley City. Lalani has over 20 years’ 
experience managing life sciences com-
panies across a variety of functional areas, 
including as a chief operating officer, and 
as general counsel at public and privately 
held companies.

SERVICES
	 • Burt Brothers Tire and Service, 
a Bountiful-based tire and automotive 

services company, 
has appointed David 
Celenza as chief operat-
ing officer. Celenza will 
lead Burt Brothers’ field 
team with day-to-day 
ownership of store oper-
ations for all 29  loca-
tions. He has a back-
ground in automotive, 

retail, operations management, multi-
location leadership and corporate finance. 
Before joining  Burt Brothers, Celenza 
worked at TBC Corp. from 2020 to 2025, 
most recently as vice president of business 
operations.

TECHNOLOGY
	 • Green Dot Corp., a Provo-based 
financial technology platform and regis-
tered bank holding company, has appoint-
ed Kim Olson as chief risk officer. She 
has over 30 years of financial services 
experience, previously serving as chief 
risk officer and in senior risk oversight 
roles at global banking organizations, as 
well as rating agency and professional 
services experience advising financial 
institutions on risk management, evolv-
ing regulations and strategy. Olson most 
recently served as head of the Office 
of Remediation at Discover Financial 
Services since November 2023. She began 
her career at the Federal Reserve Bank of 
New York, where she held a variety of 
senior policy, regulatory and examination 
roles in banking supervision.
	 • Listen Technologies Corp., a 

Bluffdale-based pro-
vider of advanced wire-
less listening products, 
has promoted Kasey 
Kaumans to market 
development manag-
er. He will foster the 
company’s partnerships 
with the consultant and 
end-user communities 

and identify growth opportunities in adja-
cent markets. Kaumans has spent his entire 
18-year career at Listen Technologies, 
most recently serving as regional sales 
manager for the East Coast.

Brad Herbert
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CalendarCALENDAR

Calendar listings are provided as a free 
service to our readers. Information about 
upcoming events may be sent to brice.w@
thecityjournals.com. The submission 
deadline is one week before publication.

March 18-20
	 “X4: The Experience Management 

Summit,” a Qualtrics event featuring key-
note speakers and more than 30 breakout 
sessions. Keynote speakers include Donna 
Morris, Walmart Inc. executive vice presi-
dent and chief people officer; Bill McDer-
mott, ServiceNow chairman and CEO; and 
Rob Swain, KFC global chief operations 
officer. Location is Salt Palace Convention 
Center, 90 S. West Temple, Salt Lake City. 
Cost is $899 for a two-day summit pass, 
$1,298 for a summit pass and “XM Base-
camp Live” on March 18. Details are at 
www.qualtrics.com/x4summit.

March 18, 8-9:30 a.m.
	 Breakfast Speaker Series, an ACG 

(Association for Corporate Growth) Utah 
event. Speaker is Chris Johnson, founder 
and CEO of Kingbee Vans. Location is Edi-
son House, 335 S. 200 W., Salt Lake City. 
Free for members, $40 for nonmembers. 
Details are at https://www.acg.org/utah/
events/march-2025-utah-breakfast-speaker-
series.

March 18, 9-11 a.m.
	 Business Women’s Forum. Present-

er Kristyn Allred, director of She’s Daring 
Mighty Things, Huntsman School of Busi-
ness at Utah State University, will discuss 
“Business Community: How to Ignite Col-
lective Power.” Location is Ken Garff Uni-
versity Club, Rice-Eccles Stadium, 451 
S. 1400 E., Salt Lake City. Cost is $50 for 
members and $65 for nonmembers. Details 
are at slchamber.com.

March 18, 11:30 a.m.-12:30 
p.m.

	 Lunch Break Networking, a Point of 
the Mountain Chamber of Commerce event. 
Location is Slim Chickens, 1250 E. State St., 
Lehi. Details are at thepointchamber.com.

March 18, 11:30 a.m.-1:30 p.m.
	 Information Vault Series, hosted 

by the Darke Group. Speaker Shara Darke 
will discuss “Work vs. Personal Life.” Lo-
cation is The Mill, Building 5, 9690 S. 300 
W., Sandy. Cost is $30; $20 for Lady Tribe, 
UPIC, WEA and Mill members. Details are 
available by calling 801-244-6186.

March 19-May 21
	 Executive Certificate in Global Busi-

ness Management, presented by The Mill 
at Salt Lake Community College and offered 
to business executives, professionals, work-
ing staff, entrepreneurs and qualified stu-
dents who wish to increase their knowledge 
and improve their strategies in global busi-
ness practices. Classes can be taken in-class-
room at SLCC in Sandy, online or hybrid. 
Cost is $995, with scholarships available to 
cover the cost of the program through STEP 
(State Trade Expansion Program) Grants, 
and a discount through the Utah Custom Fit 
Training program. Details are at https://the-
millatslcc.com/education/executive-certifi-
cate-global-business-management/.

March 19, 11:30 a.m.-1 p.m.
	 Business Alliance Networking Lun-

cheon. Location is Boondocks Fun Center, 
525 Deseret Drive, Kaysville. Free (lunch 
is available for purchase). No RSVP need-
ed. Details are at davischamberofcommerce.
com.

March 19, noon-1:30 p.m.
	 “Strictly Networking Luncheon,” a 

West Jordan Chamber of Commerce event. 
Location is Famous Dave’s, 7273 Plaza 
Center Drive, West Jordan. Free (pay for 
your lunch). Details are at https://wjc-ut.
com.

March 19, 5:30-6:30 p.m.
	 Tax Planning Clinic, a Small Busi-

ness Development Center event that takes 
place online. Details are at https://clients.
utahsbdc.org/events.aspx.

March 19, 6-8 p.m.
	 Marketing Clinic, a Small Business 

Development Center event that takes place 
online. Details are at https://clients.utahs-
bdc.org/events.aspx.

March 20-21
	 Intermountain Sustainability Sum-

mit, a 16th annual event that is a gathering 
of sustainability professionals and emerg-
ing leaders, drawing experts and visionaries 
from business, government, nonprofit and 
education sectors to learn, collaborate and 
create positive change. Theme is “Regen-
eration.” March 20 events include keynote 
speaker, Eco Expo, student poster contest, 
over a dozen sessions, networking sessions 
and more. March 21 includes morning 
workshops titled “Exploring Utah  Water: 
Local Government and Public Policy in 
Preserving the Great Salt Lake” and “Data 
to Decisions: Building Consensus for En-
ergy-Focused Upgrades,” and afternoon 
workshops including “Advocacy Action 
Tools for Bipartisan Policy Solutions.” Lo-
cation is Weber State University, Ogden. 
Registration for each event is separate, al-
lowing participants to choose and register 
for the events that interest them most. De-
tails to be announced at https://www.we-
ber.edu/issummit/.

March 20, 10 a.m.
	 “Business 101: Essential Steps for 

New Entrepreneurs,” a Women’s Busi-
ness Center of Utah event that takes place 
online. Details are at wbcutah.org.

March 20, 11:30 a.m.-1 p.m.
	 HR Leaders Lunch N' Learn, pre-

sented by ACG (Association for Corporate 
Growth) Utah and SHRM Salt Lake. Topic 
is “Navigating HR in Private Equity Trans-
actions: A Dual Perspective.” Location is 
KeyBank Tower, 36 S. State St., Salt Lake 
City. Not open to service professionals. 
Details are at https://www.acg.org/utah/
events/acg-utah-sl-shrm-hr-leaders-pe-ac-
quisition.

March 20, 11:30 a.m.-1 p.m.
	 Chamber Luncheon, a Davis Cham-

ber of Commerce event. Speaker Colleen 
Mellor of Smart Solutions will discuss 
“Captivating Your Community: Making 
Your Business Irresistible.” Location is 
Business Resource Center at Davis Tech-
nical College, 450 Simmons Way, No. 100, 
Kaysville. Cost is $25 for members, $35 
for nonmembers. Details are at davischam-
berofcommerce.com.

March 20, 11:30 a.m.-1:30 p.m.
	 “The Culture of Health,” a Silicon 

Slopes event. Speakers are Trevor Farnes, 
founder and chief visionary officer of 
MTN OPS; Lisa Oyler, director of human 
resources at Access Development; and 
Derek Miner, partner at Lemonade Stand 
and Build Then Bless. Free. Details are at 
https://app.siliconslopes.com/events.

March 20, 6:30-8 p.m.
	 “How to Start a Business 101,” a 

Small Business Development Center event. 
Location is Orem/Provo SBDC at Utah Val-
ley University. Details are at https://clients.
utahsbdc.org/events.aspx.

March 21, 8 a.m.-5 p.m.
	 Spring Conference, a PRSA Utah 

Chapter event for public relations, com-
munications and marketing professionals 
and students. Sessions include “The Real-
ist Guide to AI in Public Relations,” “Once 
Upon a Workshop: Unlocking the Magic of 
Storytelling,” “Authenticity Wins: $150M 
CEO Teaches How to Unlock Higher-Level 
Success as an Entrepreneur and Marketer,” 
and “Navigating Mis/Disinformation as a 
Communicator.” Location is Salt Lake Mar-
riott Downtown at City Creek, 75 S. West 
Temple, Salt Lake City. Cost is $125 for 
members, $175 for nonmembers, $50 for 
students. Details are at utahprsa.org.

March 21, 8 a.m.-1 p.m.
	 Box Elder Business Summit, a Box 

Elder Chamber of Commerce event. Key-
note speakers are  Jeremy and Kristin An-
drus, owners of Traeger Grills, and Mike 
Whitaker of Whitaker Holdings. General 
sessions include “Regional Economic Up-
date: The Future of Box Elder’s Top Five 
Industries,” and Whitaker discussing “Cul-
tivating Employees from the Ground Up.” 
Breakout sessions include “Social Media 
Advertising Using AI,” “Buying, Selling 
and Franchising Businesses” and “Financ-
ing for Businesses.” Event also includes 
the “Taste of Box Elder” lunch. Location is 
Utah State University Brigham City Cam-
pus, 989 S. Main, Brigham City. Cost is $40. 
Details are at boxelderchamber.com.

March 21, 8:30-10 a.m.
	 “Friday Connections,” a multi-cham-

ber networking event. Location is Utah 
Trucking Association, 4181 W. 2100 S., 
West Valley City. Cost is $5 for members, 
$10 for nonmembers. Details are at cham-
berwest.com.

March 25, 11:30 a.m.-1 p.m.
	 “Ignite Her Power: Inspiring Confi-

dence and Transforming Lives,” a South 
Valley Chamber of Commerce Women in 
Business event featuring lunch, networking 
and a panel discussion. Panelists are Andrea 
Clarke, founder and co-chair, The Labor and 
Honor Foundation; Nicole Holgreen, execu-
tive director, Bridle Up Hope; Elaine Dal-
ton, president, Stella H. Oaks Foundation; 
and moderator Rob Brough, South Valley 
Chamber board and committee chairman 
and executive vice president, Zions Bank. 
Location is Sandra N. Lloyd Community 
Center, 12830 S. Redwood Road, Riverton. 
Cost is $23 for members, $35 for nonmem-
bers. Details are at southvalleychamber.
com.

March 25, 11:30 a.m.-1 p.m.
	 Professional Development Series, 

a ChamberWest event. Speaker Matthew 
Croshaw, executive director, Impact Center 
47G, will discuss “47G: Building the Pre-
mier Global Aerospace and Defense Eco-
system in Utah.” Location is Element Event 
Center, 5658 Cougar Lane, Kearns. Cost 
is $25 for members by March 20 and $35 
thereafter, $35 for nonmembers. Details are 
at chamberwest.com.

March 25, 11:30 a.m.-1 p.m.
	 Women in Business, an Ogden-Weber 

Chamber of Commerce event. Location is 

Jeremiah’s, 1307 W. 12th St., Marriott-Slat-
erville. Cost is $25 for members and first-
time guests, $35 for nonmembers. Details 
are at ogdenweberchamber.com.

March 26, 8-10 a.m.
	 “Breaking Barriers Over Bagels,” a 

ULI (Urban Land Institute) Utah Women’s 
Leadership Initiative event that is part of a 
quarterly breakfast series. Location is Utah 
One Center, No. 18, 201 S. Main St., Salt 
Lake City. Costs range from $10 to $15 for 
members, $20 to $25 for nonmembers. De-
tails are at https://utah.uli.org/events-2.

March 26, 11:30 a.m.-1 p.m.
	 “Chamber Connections,” a Davis 

Chamber of Commerce event. Location is 
Fat Cats, 2067 W. 1800 N., Clinton. Free 
(food available for purchase). Open to the 
public. No RSVP needed. Details are at da-
vischamberofcommerce.com.

March 26, 5-7 p.m.
	 “New Year, New Friends,” a Silicon 

Slopes Salt Lake City Chapter event. Loca-
tion is Gracie’s, 326 S. West Temple, Salt 
Lake City. Details are at https://app.silicon-
slopes.com/events.

March 26, 6-7 p.m.
	 “Driving Website Traffic for Free,” a 

Small Business Development Center event 
that takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

March 26, 6-10:30 p.m.
	 2025 Annual Gala, an Ogden-Weber 

Chamber of Commerce event. Activities 
include a 6 p.m. reception and 7:30 p.m. 
awards ceremony. Location is Ogden Eccles 
Conference Center and Peery’s Egyptian 
Theater, 2415 Washington Blvd., Ogden. 
Cost is $25. Details are at ogdenweber-
chamber.com.

March 27, April 3, 8:30 a.m.-noon
	 “Master Class: Building a Respon-

sible AI Strategy,” a two-day Salt Lake 
Chamber event. Presenter is Bennett B. Bor-
den, founder and CEO, Clarion AI Partners. 
Location is Salt Lake Community College’s 
Miller Campus, Free Enterprise Center Au-
ditorium, 9750 S. 300 W., Sandy. Cost is 
$350 for two-day registration; $200 for one-
day registration. Details are at slchamber.
com.

March 27
	 RevRoad Entrepreneur Competi-

tion, a pitch event for B2B tech innova-
tors. Location is IHub Provo, 1555 Freedom 
Blvd., Provo. Free, and open to all. Details 
are at Eventbrite.com.

March 27, 11:30 a.m.-1 p.m.
	 WPN Awards Luncheon, an ACG 

(Association for Corporate Growth) event. 
Location is Zions Bank Building 1 S. 
Main St., Salt Lake City. Details are at 
https://www.acg.org/utah/events/utah-wpn-
awards-luncheon.

March 27, 11:45 a.m.-1 p.m.
	 “Business Essentials Lunch & 

Learn,” presented by the Point of the 
Mountain Chamber of Commerce and the 
Saratoga Springs Business Alliance. Speak-
er Ali Khan, founder and CEO of Moat iT, 
will discuss “Leverage AI to Streamline 
Operations & Strengthen Cybersecurity.” 
Location is Chubby’s, 1284 N. Redwood 

see CALENDAR page 10
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Road, Saratoga Springs. Free (pay for your 
lunch). Details are at thepointchamber.com.

March 27, noon-1 p.m.
	 Women in Business, a Box Elder 

Chamber of Commerce event. Cost is $10. 
Contact the chamber at 435-723-3931 for 
meeting location and to RSVP.

March 27, 5-7 p.m.
	 “Business After Hours,” a Salt Lake 

Chamber event. Location is Kiln, 26 S. Rio 
Grande St., Suite 2072, Salt Lake City. Free 
for members and $30 for nonmembers un-
til March 23, $20 for members and $40 for 
nonmembers thereafter. Details are at sl-
chamber.com.

March 27, 5-6 p.m.
	 Legal Workshop in English and 

Spanish, a Small Business Development 
Center event. Location is Orem/Provo 
SBDC at Utah Valley University. Details 
are at https://clients.utahsbdc.org/events.
aspx.

April 1, 9-10 a.m.
	 “Bites & Insights” April Breakfast, a 

ULI (Urban Land Institute) Utah event. Lo-
cation is Hunt Electric Technology Build-
ing, 1811 S. Alexander St., Salt Lake City. 
Free. Details are at https://utah.uli.org/
events-2.

April 2, 11:30 a.m.-1 p.m.
	 Business Alliance Networking Lun-

cheon. Location is Boondocks Fun Center, 
525 Deseret Drive, Kaysville. Free (lunch is 
available for purchase). No RSVP needed. 
Details are at davischamberofcommerce.
com.

April 2, 11:30 a.m.-1 p.m.
	 Wasatch Back Business University, 

presented by the Park City and Heber Valley 
chambers of commerce. Theme is “Leader-
ship Development and Team Building.” 
Location is Utah Valley University Wasatch 
Campus, 3111 College Way, Heber City. 
Details are at https://uk.eventsforce.net/
parkcity/88/register.

April 4, 7:30 a.m.-3 p.m.
	 Elevate Business Summit, presented 

by the Eagle Mountain Chamber of Com-
merce, in collaboration with Point of the 
Mountain, Pleasant Grove-Lindon and 
Utah Valley chambers of commerce and the 
Orem Business Alliance. Location is Utah 
Valley University, Grand Ballroom, 800 W. 
University Parkway, Orem. Cost is $80 for 
members and $100 for nonmembers. De-
tails are at thepointchamber.com.

April 8, 7 a.m.-1:30 p.m.
	 37th Annual Employment Law Sym-

posium, presented by Salt Lake SHRM and 
Parsons Behle & Latimer, Registration and 
breakfast take place 7-8 a.m., with program-
ming and lunch taking place 8 a.m.-1:30 
p.m. Keynote speaker is Emily M. Dickens, 
chief of staff, head of government affairs 
and corporate secretary for SHRM. Event 
also will include Parsons’ employment law 
attorneys discussing the latest on DEI, the 
Department of Labor’s new independent 
contractor rules, addressing drugs and al-
cohol in the workplace, the Americans with 
Disabilities Act, handling remote work re-
quests, tips and tricks for documenting dis-
cipline and accommodation issues, hand-
book pointers and pitfalls, and a primer on 
immigration law. Location is Grand Amer-
ica Hotel, 555 S. Main St., Salt Lake City. 
Cost is $200 for members and $250 for non-
members through March 28 and $50 more 
thereafter; $300 for members and $250 for 
nonmembers day of the event; $120 for 
SLSHRM student members. Scholarships 

are available. Details are at SLSHRM.org/
events.

April 8, 7:15 a.m.-2:30 p.m.
	 Women in Business Spring Confer-

ence, a ChamberWest event. Location is 
Utah Cultural Celebration Center, 1355 W. 
3100 S., West Valley City. Cost is $99 for 
members through April 2, $125 for mem-
bers and nonmembers thereafter. Details are 
at chamberwest.com.

April 8, 6-8 p.m.
	 Beginning of “Everyday Entrepre-

neur Program,” presented by The Mill En-
trepreneurship Center at Salt Lake Commu-
nity College and is a 10-week program on 
Tuesdays. Applications are due April 1. Lo-
cation is South Salt Lake Community Cen-
ter, 2530 S. 500 E., South Salt Lake. Details 
are at https://themillatslcc.com/education/
everyday-entrepreneur-program/.

April 9, 11:30 a.m.-1 p.m.
	 “Chamber Connections,” a Davis 

Chamber of Commerce event. Location is 
Fat Cats, 2067 W. 1800 N., Clinton. Free 
(food available for purchase). Open to the 
public. No RSVP needed. Details are at da-
vischamberofcommerce.com.

April 9, 5-7 p.m.
	 “Business After Hours,” an Ogden-

Weber Chamber of Commerce event. Loca-
tion is Leavitt’s Mortuary & Aultorest Me-
morial Park, 836 36th St., Ogden. Free for 
members and first-time guests. Details are 
at ogdenweberchamber.com.

April 9, 7-9 p.m.
	 “Pillar of the Valley Gala 2025,” a 

Utah Valley Chamber of Commerce event. 
Location is Utah Valley Convention Center, 
220 W. Center St., Provo. Details to be an-
nounced at thechamber.org.

April 15, 5-7 p.m.
	 Business Women’s Forum Spring 

Mixer. Location is Kiln, 26 S. Rio Grande 
St., Suite 2072, Salt Lake City. Cost is $35 
for members and $50 for nonmembers be-
fore April 11, $50 for members and $65 for 
nonmembers thereafter. Details are at sl-
chamber.com.

April 16, 23, 30; 9 a.m.-noon
	 “Cash Flow is King” Workshop Se-

ries, a Small Business Development Center 
event. Location is the Salt Lake SBDC at 
Salt Lake Community College, Building 5, 
Room 114, 9750 S. 300 W., Sandy. Cost is 
$89. Details are at https://clients.utahsbdc.
org/events.aspx.

April 16, 11:30 a.m.-1 p.m.
	 Business Alliance Networking Lun-

cheon. Location is Boondocks Fun Center, 
525 Deseret Drive, Kaysville. Free (lunch is 
available for purchase). No RSVP needed. 
Details are at davischamberofcommerce.
com.

April 16, noon
	 Lunch Break Networking, a Point of 

the Mountain Chamber of Commerce event 
that features networking at the Tulip Festi-
val, Thanksgiving Point, 3900 N. Garden 
Drive, Lehi. Cost is $15. Details are at the-
pointchamber.com.

April 17, 10 a.m.
	 “Business 101: Essential Steps for 

New Entrepreneurs,” a Women’s Business 
Center of Utah event that takes place online. 
Details are at wbcutah.org.

April 18, 6-8 p.m.
	 2025 Awards Gala, a Point of the 

Mountain Chamber of Commerce event 
featuring dinner, awards, entertainment and 
swearing-in of the board of directors. Loca-
tion is Loveland Living Planet Aquarium, 

12033 Lone Peak Parkway, Draper. Details 
are at thepointchamber.com.

April 22, 11:30 a.m.-1 p.m.
	 Women in Business, an Ogden-We-

ber Chamber of Commerce speed network-
ing luncheon event. Location is Jeremiah’s, 
1307 W. 12th St., Marriott-Slaterville. Cost 
is $25 for members and first-time guests, 
$35 for nonmembers. Registration deadline 
is April 15 at noon. Details are at ogdenwe-
berchamber.com.

April 22, 11:30 a.m.-1 p.m.
	 Women in Business, a South Valley 

Chamber of Commerce event. Location to 
be determined. Cost is $23 for members, 
$35 for nonmembers. Details are at south-
valleychamber.com.

April 23, 11:30 a.m.-1 p.m.
	 “Chamber Connections,” a Davis 

Chamber of Commerce event. Location is 
Fat Cats, 2067 W. 1800 N., Clinton. Free 
(food available for purchase). Open to the 
public. No RSVP needed. Details are at da-
vischamberofcommerce.com.

April 23, 5-6:30 p.m.
	 “Connect After Hours,” a South Val-

ley Chamber of Commerce event. Location 
is Garage Grill, 12547 Herriman Auto Row, 
Herriman. Cost is $15 for members, $25 
for nonmembers. Details are at southval-
leychamber.com.

April 24, 6-9 p.m.
	 “Giant in Our City,” a Salt Lake 

Chamber event. Award recipient is Lisa Ec-
cles, president and COO of the George S. 
and Dolores Dore Eccles Foundation. Re-
ception is 6-7 p.m., followed by welcome 
and dinner, 7-7:45 p.m., and awards pro-
gram, 7:45-9 p.m. Location is Grand Amer-
ica Hotel, 555 S. Main St., Salt Lake City. 
Cost is $300. Details are at slchamber.com.

April 30
	 2025 Worksite Wellness Conference. 

Keynote presenter Estela Barraza will dis-
cuss “Building Employee Well-Being Strat-
egies That Deliver ROI and Engagement.” 
Awards luncheon is noon-1:30 p.m. on 
April 29 and costs $35. Location is Zions 
Bank Technology Center, Midvale. Confer-
ence cost is $195. Details to be announced.

April 30, 1:30-6 p.m.
	 2025 Business Expo, a Davis Cham-

ber of Commerce event. Kickoff is at 1:30 
p.m., with expo open at 2 p.m. Location is 
Davis Conference Center & Hilton Garden 
Inn, 1651 N. 700 W., Layton. Free. Details 
are at davischamberofcommerce.com.

May 7, 11:30 a.m.-1 p.m.
	 “Mastering Financial Planning and 

Cash Flow Management,” a Park City 
Chamber of Commerce & Visitors Bureau 
event. Location is Blair Education Cen-
ter, Intermountain Park City Hospital, 900 
Round Valley Drive, Park City. Details are 
at https://www.visitparkcity.com/event/
wasatch-back-business-university%3A-
mastering-financial-planning-and-cash-
flow-management/27708/.

May 7, 11:30 a.m.-1 p.m.
	 Business Alliance Networking Lun-

cheon. Location is Boondocks Fun Center, 
525 Deseret Drive, Kaysville. Free (lunch is 
available for purchase). No RSVP needed. 
Details are at davischamberofcommerce.
com.

May 8, 11:30 a.m.-1 p.m.
	 Women in Business Luncheon, a Da-

vis Chamber of Commerce event. Location 
to be announced. Cost is $25 for members, 
$35 for nonmembers. Details are at davis-
chamberofcommerce.com.

May 9, 11 a.m.-5 p.m.
	 Veteran-Owned Business Confer-

ence, a ninth annual event aimed at con-
necting top-tier partners; detailing vet-
eran-owned businesses and resources; 
and gaining access to resources from the 
Utah Veteran Business Resource Center 
(VBRC), the Veteran Business Outreach 
Center (VBOC), the Small Business Ad-
ministration (SBA) and the Utah Depart-
ment of Veterans and Military Affairs (UD-
VMA). Keynote speaker is Paden Sickles, 
a veteran and owner of SickFit. Location 
is Salt Lake Community College Student 
Center, 4600 S. Redwood Road, Taylors-
ville. Cost is $35. Details are at utahvbrc.
org/conference.

May 13, 8 a.m.-5 p.m.
	 2025 Zions Bank Wasatch Back Eco-

nomic Summit, presented by the Park City 
Chamber of Commerce and Visitors Bureau 
and the Heber Valley Chamber of Com-
merce and featuring three keynote speak-
ers, six breakout sessions, breakfast, lunch 
and an afternoon mixer, and networking 
and sponsorship opportunities. Theme is 
“Embracing Understanding, Empowering 
Our Future.” Location is Grand Hyatt Deer 
Valley. Details are at https://www.parkci-
tychamber.com/wasatch-back-economic-
summit/.

May 13, 9-11 a.m.
	 “Pay the IRS Less Without Going to 

Jail,” a Small Business Development Cen-
ter event that takes place online. Cost is $20.  
Details are at https://clients.utahsbdc.org/
events.aspx.

May 14, 11:30 a.m.-1 p.m.
	 “Chamber Connections,” a Davis 

Chamber of Commerce event. Location is 
Fat Cats, 2067 W. 1800 N., Clinton. Free 
(food available for purchase). Open to the 
public. No RSVP needed. Details are at da-
vischamberofcommerce.com.

May 14, 5-7 p.m.
	 “Business After Hours,” an Ogden-

Weber Chamber of Commerce event. Loca-
tion is Business Depot Ogden, 1150 Depot 
Drive, Ogden. Free for members and first-
time guests, $10 for nonmembers. Details 
are at ogdenweberchamber.com.

May 15, 11:30 a.m.-1 p.m.
	 2025 Mayors Lunch/Chamber Lun-

cheon, a Davis Chamber of Commerce 
event featuring Davis County mayors spot-
lighting the growth, development, success-
es and challenges in their respective com-
munities. Location is Davis Tech College, 
Allied Health building, 435 S. Simmons 
Way, Kaysville. Cost is $25 for members, 
$35 for nonmembers. Details are at davis-
chamberofcommerce.com.

May 21, 11:30 a.m.-1 p.m.
	 Business Alliance Networking Lun-

cheon. Location is Boondocks Fun Center, 
525 Deseret Drive, Kaysville. Free (lunch is 
available for purchase). No RSVP needed. 
Details are at davischamberofcommerce.
com.

May 27, 11:30 a.m.-1 p.m.
	 Women in Business, an Ogden-We-

ber Chamber of Commerce speed network-
ing luncheon event. Location is Jeremiah’s, 
1307 W. 12th St., Marriott-Slaterville. Cost 
is $25 for members and first-time guests, 
$35 for nonmembers. Details are at ogden-
weberchamber.com.

May 29, 5-7 p.m.
	 “Business After Hours,” a Salt Lake 

Chamber event. Location is Asher Adams 
Hotel, 2 S. 400 W., Salt Lake City. Free for 
members and $30 for nonmembers until 
May 26, $20 for members and $40 for non-
members thereafter. Details are at slcham-
ber.com.
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Industry BriefsINDUSTRY BRIEFS

Industry Briefs are provided as a free 
service to our readers. Company news 
information may be sent to brice.w@thec-
ityjournals.com. The submission deadline 
is one week before publication.

COMMUNICATIONS
	 • All West Communications has be-

gun construction of fiber Internet in Bluff-
dale. It will offer speeds of up to 8 gi-
gabytes for homes and 10 gigabytes for 
businesses.

CONTESTS
	 • Trade association BioUtah and the 

University of Utah’s Technology Licens-
ing Office have announced the 12 startups 
from Utah’s life sciences industry that were 
selected to present their innovations to in-
vestors, industry experts and conference 
attendees during a Shark Tank Pitch Com-
petition at the 2025 Entrepreneur & In-
vestor Life Sciences Summit, sponsored 
by Wilson Sonsini. The presentations were 
scheduled to take place March 13, after 
Business Journal deadlines. The 12 were 
selected from 37 companies that applied to 
present. Finalists in the Medical Device/
Diagnostics Group 1 are Demeter, Vira 
Regen and `TAGS Medical. Those in the 
Medical Device/Diagnostics Group 2 are 
Freyya, RefloDX and Zealacare. Final-
ists in the Therapeutics/Pharmaceuticals 
Group are Evolution Bio, Neuropharma 
and Sethera Therapeutics. Finalists in the 
Digital Health/Biotechnology Group are 
Microvascular Therapeutics, Monere 
and Renew Biotechnologies.

ECONOMIC INDICATORS
	 • Utah is ranked No. 13 on a list of 

states where remote workers are work-
ing an unofficial four-day week, com-
piled by Bisnar Chase and based on a 
survey. The actions come in the form of 
starting work later, finishing earlier, tak-
ing longer-than-allowed lunch breaks, or 
signing off completely before Friday ends. 
Utah’s rate is 31 percent. The national av-
erage is 26 percent. Connecticut leads the 
nation, at 47 percent. Alaska is at the bot-
tom of the rankings, at 9 percent. Details 
are at https://www.bestattorney.com/re-
mote-productivity-study/.

	 • The Provo/Orem metro area is 
ranked No. 3 among mid-sized metros 
(500,000 to 1 million population) and Salt 
Lake City is No. 20 among large metros 
(1 million-plus population) on lists of ar-
eas that offer the best chances for women 
looking to start a career in tech in 2025, 
compiled by CoworkingCafe. It analyzed 
over 200 metro areas across 10 metrics, 
from the share of female workers in the lo-

cal tech workforce, their earnings, unem-
ployment, health insurance coverage rates 
and more. The study found that in the Pro-
vo-Orem area, 19 percent of the total tech 
workers are women, 5 percent more than 
last year. The area saw a 140 percent in-
crease in the number of female tech work-
ers from 2019 to 2023. Twenty-nine out of 
1,000 jobs are in the tech sector in Provo/
Orem, which places the area sixth for this 
metric. Women working in tech in the Pro-
vo/Orem MSA  earn on average $74,569, 
which is $42,114 more than in the 2024 
study. Between 2019 and 2023,  female 
tech earnings increased by 54 percent, the 
third-highest among mid-sized metros. 
Details are at https://www.coworkingca-
fe.com/blog/best-metros-for-women-in-
tech/.

	 • Salt Lake City is ranked No. 4 on 
a list of prime locations for self-storage 
needs, compiled by StorageCafe. It rated 
the metro areas on six factors. Salt Lake 
City has expanded storage availability to 
8.67 square feet per resident, above the na-
tional average of 7.27 square feet. The city 
also was No. 2 for self-storage searches, an 
indicator that residents are actively look-
ing for solutions to remove claustrophobia 
at home and declutter their spaces. A 6 per-
cent population increase over the past five 
years has further fueled demand for storage 
solutions. Average self-storage rent is $128 
per month, which is below the national av-
erage. Details are at https://www.storage-
cafe.com/blog/the-6-ds-of-self-storage-
where-demand-is-strongest-across-the-us/.

	 • Utah is ranked No. 1 among states 
for the decline in flood insurance enroll-
ment, with a 37.5 percent decrease from 
2023 to 2024, according to ValuePenguin. 
Utah is tied with three other states for the 
lowest percentage of flood-insured homes, 
at 0.4 percent. Utah is No. 2 for the lowest 
average cost of flood insurance, at $658. 
Nationally, just 3.3 percent of households 
have National Flood Insurance Program 
coverage. That’s about 4.7 million homes. 
Louisiana has the highest amount, at 20.9 
percent. Details are at https://www.val-
uepenguin.com/flood-insurance-policies-
study.

	 • The average Utahn spent just 24 
hours and 36 minutes outdoors during 
the winter, according to a survey by Sleep 
Junkie. That is just two hours and 44 min-
utes per week in the natural light and 
matched the national average. Nebraskans 
spent the least amount of time outdoors 
during the winter, at 11 hours and 42 min-
utes. Idahoans led the nation, at three hours 
and 57 minutes. Details are at https://www.
sleepjunkie.com/winter-light-exposure-
study/.

	

• Salt Lake City is ranked No. 18 and 
Ogden is No. 20 on a list of “Best Cities 
for a Home With a Fireplace,” compiled 
by Home Gnome. Several Utah cities are 
ranked, with the lowest being West Valley 
City at No. 242. Home Gnome compared 
nearly 500 of the biggest U.S. cities, look-
ing at the share of homes with fireplaces, 
cold weather conditions, and access to 
fireplace maintenance services like chim-
ney sweepers. The top-ranked city overall 
is Flagstaff, Arizona. The lowest-ranked is 
Honolulu, Hawaii. Details are at https://
homegnome.com/blog/studies/best-cities-
home-with-fireplace/.

	 • Piute County, at 14 percent, had the 
highest increase in single-parent house-
holds in Utah between 2021 and 2024, 
according to a study by BadCredit.org. 
Meanwhile, Grand County, at 10 percent, 
had the biggest decrease. Following Piute 
County among growth areas was Emery 
County, with a 6 percent increase, Millard 
and Kane with 5 percent, and Rich County 
with 4 percent. The top five counties with 
the greatest decrease in children in single-
parent households following Grand: Gar-
field, Garfield, Wayne and Uintah counties 
saw a 5 percent decrease, while Carbon 
experienced a 4 percent drop. It studied 
county health rankings data to track trends 
in the number of single-parent households 
over a four-year period. The percentage of 
children in single-parent Utah households 
has stayed unchanged during that time, at 
14 percent. The biggest increase was in 
Foard, Texas, at 40 percent. Details are at 
https://www.badcredit.org/studies/shift-
ing-patterns-single-parent-households/.

	 • Interstate 15 between 9000 South 
and 600 North is ranked No. 1 on a list 
of Utah “rush hour routes most likely to 
prompt commuters to rethink their lives, 
compiled by Potamkin Hyundai. Com-
ing in second is I-215, the east belt route 
in Salt Lake City. The poll of drivers con-
cluded that the top such route is the I-95/
New Jersey Turnpike from Newark, New 
Jersey, to the George Washington Bridge. 
Details are at https://www.potamkinhyun-
dai.com/rush-hour-reflections.htm.

ENERGY
	 • Clean Power Alliance, a green 

power provider, has approved a new power 
purchase agreement with Houston-based 
Fervo Energy that will add 18 megawatts 
of carbon-free geothermal power to CPA’s 
clean energy portfolio. The 15-year con-
tract, which is built on a previous contract 
for 30 megawatts, will enable CPA to pro-
vide a total of 48 megawatts of non-weath-
er-dependent, clean renewable energy that 
is available 24/7 to support the growing 

clean energy demand across the 35 com-
munities that CPA serves. Clean Power Al-
liance is a not-for-profit electricity provid-
er for 35 cities across Los Angeles County 
and Ventura County, as well as the unin-
corporated areas of both counties. The col-
laboration between CPA and Fervo will de-
liver dependable, carbon-free geothermal 
power from Beaver County, Utah, to Cali-
fornia’s regional grid. Operations expected 
to begin in the second quarter of 2028.

MILESTONES
	 • Extra Space Storage Inc., a Salt 

Lake City-based operator of self-storage 
properties, has reached more than 4,000 
stores nationwide. Extra Space is the larg-
est publicly traded company in Utah and 
has more than doubled its store count since 
2021. Extra Space Storage now operates 
4,011 stores across 42 states and Wash-
ington, D.C. The company has more than 
8,000 employees (more than 600 in Utah) 
and 2.4 million customers. In 2024, the 
company added 297 stores to its operating 
platform. Of the 4,011 stores, 49 percent 
are wholly owned properties, 12 percent 
are owned in joint venture partnerships, 
and 39 percent are managed on behalf of 
independent owners by Extra Space Stor-
age’s ManagementPlus platform.

PARTNERSHIPS
	 • Sportsman’s Warehouse Hold-

ings Inc., a West Jordan-based outdoor 
specialty retailer, has announced an ex-
clusive partnership with Byrna Technolo-
gies, a technology company specializing in 
the development, manufacture and sale of 
less-lethal personal security solutions. The 
partnership will develop dedicated in-store 
and e-commerce shop-in-shops featur-
ing Byrna’s patented launchers and offer-
ing customers a live-fire demo experience 
in select locations. Sportsman’s will use 
its existing archery lanes to provide cus-
tomers with a hands-on live product demo 
area. Byrna will provide training, includ-
ing in-store sessions.

	 • Associated Food Stores, a Salt Lake 
City-based provider of groceries and other 
goods and services to independent retail-
ers in nine Intermountain states, and Sym-
botic Inc.  have announced the activation 
of a warehouse modernization initiative at 
AFS’ Utah distribution center. Symbotic’s 
end-to-end automation system, with robot-
ic case pick capabilities, will allow AFS’ 
distribution center to improve a variety of 
retail-facing experiences, including overall 
supply, expanded selection and delivery of 

see BRIEFS page 13

“You Build Your 
Business…
We’ll Build Your 

Building”

Owners or tenants who engage the services of Construction Management Consultants 
(CMC) will spend their time building their business while putting the day-to-day details of 

managing the design and construction into the hands of experienced professionals.  
We specialize in providing owner’s rep services for all types of Commercial projects;  

including ground up, tenant improvements, and remodels. 

• Site selection • Pre-construction 
• City approvals and permits • Bidding and contracts 
• Construction administration  • Relocation and start up 
• FF&E design and procurement  • Cost segregation studies

OUR SERVICES INCLUDE: 

Cell (801) 201-0119 • JDavis@cmcUT.com • www.cmcUT.com

406 W. South Jordan Parkway, Ste 440 
South Jordan, UT 84095

Scan here 
for more info
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Stay tuned!

A new act is
about to begin!

FEDERALLY INSURED BY NCUA

WWW.UFIRSTCU.COM

West Jordan-based Novva Data Cen-
ters has announced that it, along with 
its development partner, CIM Group, 
a Los Angeles real estate investment 
trust, have secured financing for the 
buildout of Novva’s Utah data center. 
The $2 billion financing package for the 
175-megawatt installation will be fund-
ed by J.P. Morgan and Starwood Prop-
erty Trust of Greenwich, Connecticut.

“This significant financing is further 
validation of the potential we saw in 
Novva’s proprietary data center design 
and its experienced and forward-think-
ing management team when we invest-
ed in the company five years ago,” said 
Avi Shemesh, co-founder and principal 
at CIM Group. “As demand for AI and 
data center capacity grows, we believe 
Novva continues to be strongly posi-
tioned as one of the most innovative 
and fastest-growing data center com-
panies in the U.S. developing sustain-
able, highly efficient data centers at low 
cost.”

The new financing will allow Novva 
to complete the second and third phas-
es of construction of its 100-acre data 
center campus located in West Jordan. 
Phase 2 of the project began construc-
tion in December 2023 and will feature 
the campus’s second 318,000-square-
foot data center, which will have the ca-
pacity to produce 72 megawatts of IT 
load and is expected to be fully com-
plete by 2026. Phase 3 started construc-
tion in January 2024 and will also fea-
ture a 318,000-square-foot data center 
with a 72-megawat capacity and is ex-
pected to be complete in 2026.

When completed, the Salt Lake City 

data center campus will span a total of 
1 million square feet and feature 175 
megawatts of capacity, making it one of 
the largest direct-to-chip cooled AI data 
centers in the world. The first phase of 
the campus began operations in 2023 
and has become well-known for its de-
sign and engineering aspects, includ-
ing the ability to operate without water 
year-round and cool with ambient air. 
The campus was fully leased in 2023 to 
a global tech company.

“Our Salt Lake City center is the first 
facility where we were able to fully 
showcase Novva’s vision for future-
proof data center facilities that put sus-
tainability, innovative technology and 

client needs first, and we’re proud to 
continue that legacy with this second 
and third phase of construction,” said 
Novva CEO Wes Swenson.

In addition to its Salt Lake City cam-
pus, Novva also operates data centers 
in Colorado Springs, Colorado and Las 
Vegas, and is in the process of build-
ing data centers in Reno, Nevada; San 
Francisco; and Mesa, Arizona. Novva 
employs renewable energy, high-densi-
ty capacity, water-free cooling and in-
novative technologies like AI-powered 
robotic dogs for security and infrastruc-
ture monitoring in all its data centers. It 
has secured leases from top hyperscale 
AI and tech companies.

$2 billion financing secured to complete 
Novva Data Centers’ SLC facility 

Novva Data Centers’ facility is under construction in West Jordan. Phase 3 (right) is expected 
to be finished in 2026. The company and its development partner, CIM Group, recently closed 
on a $2 billion financing package to complete the project. Photo courtesy Novva Data Centers.

AI banking 
and fintech 
conference 

returns to Salt 
Lake City 

Spring Labs, a California-based software 
company serving financial institutions, is 
hosting its second AI-Native Banking and 
Fintech Conference, to be held on Sept. 30 
at the University of Utah in Salt Lake City.

Spring Labs’ first conference spotlighting 
AI in the banking industry was held in Salt 
Lake City last year. This year the company 
said the event will “delve deeper into real-
world generative AI use cases and AI-native 
applications transforming the financial ser-
vices industry.”

“The AI-Native Banking and Fintech 
Conference is a unique opportunity for in-
dustry leaders, decision-makers and inno-
vators to connect and explore the practical 
applications of AI in banking and fintech. 
Attendees will gain valuable insights into 
how AI is reshaping the industry through re-
al-world use cases and discussions,” Spring 
Labs said. 

“Following the success of last year's con-
ference, we are excited to host the AI-Native 
Banking and Fintech Conference again,” 
said John Sun, CEO of Spring Labs. “This 
event is crucial for fostering collaboration 
and driving innovation in the rapidly evolv-
ing landscape of AI in financial services.”

Partners in presenting the conference in-
clude the Utah  Governor’s Office of Eco-
nomic Opportunity, the Utah Bankers As-
sociation, the Stena Center for Financial 
Technology at the  University of Utah and 
the American Fintech Council.

Details about the conference are available 
at https://conference.springlabs.com/.
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products to stores. AFS said improved ac-
curacy and aisle-friendly pallet deliveries 
to stores enable increased speed to shelf 
and SKU availability for AFS’ customers, 
while improving inventory utilization for 
AFS itself.

REAL ESTATE
	 • Fort Street Partners has part-

nered with Cumming Capital Manage-
ment to complete the acquisition of Lehi 
Spectrum I and II. They are two Class 
A technology office properties with nearly 
265,000 square feet combined. The build-
ings were built in 2018 and 2020. Fort 
Street Partners owns and provides prop-
erty management services for 1.5 million 
square feet of office, retail and medical 
space throughout Utah. Newmark and 
Woodley Real Estate represented the 
seller.

	 • Whole Foods Market will lease 
the northeast corner of Morning Vista 
Boulevard and Timpanogos Highway in 
Lehi. Whole Foods Market will occupy 
35,500 square feet. Financial terms were 
not disclosed. The lease announcement 
was made by Mountain West Commer-
cial Real Estate. MWCRE agents Scott 
Brady and Tyler Jones represented the 
landlord, a joint ownership between Per-
ry Commercial and CenterCal Proper-
ties, in the transaction. Whole Foods Mar-
ket serves customers in more than 530 
stores across the U.S., Canada and the 
United Kingdom.

RECOGNITIONS
	 • Zions Bancorporation NA, based 

in Salt Lake City, has earned 13 Best 

Bank Awards from Coalition Green-
wich for serving middle-market and 
small-business clients, and placing third 
in the nation for total awards issued in the 
middle-market banking segment. Since 
the inception of the awards in 2009, Zi-
ons is one of only four U.S. banks to have 
averaged 15 or more middle-market and 
small-business Coalition Greenwich Best 
Bank Awards annually and has received 
the second-highest number of awards in 
the middle-market category. The awards 
are based on approximately 25,000 mar-
ket research interviews with businesses 
nationwide, resulting in the evaluation of 
more than 500 banks, of which 41 were 
recognized with measurable distinctive 
quality. This is Zions’ 16th year being rec-
ognized by Coalition Greenwich, earning 
246 total awards to date. Zions operates 
banks in 11 western states.

	 • SoundSense, a team from Juan Di-
ego Catholic High School, won first place 
and the $10,000 grand prize in the 2025 
Tim Draper High School Utah En-
trepreneur Challenge, a business-idea 
competition. High school students from 
across the state competed for $30,000 in 
cash and scholarships. The competition 
is hosted by the  Lassonde Entrepreneur 
Institute, a division of the David Eccles 
School of Business at the University of 
Utah, and sponsored by Tim Draper, a 
venture capitalist. Every team in the com-
petition identified a problem and pro-
posed a creative solution. SoundSense is 
developing a device that translates alarms 
into vibrations for deaf and hard-of-hear-
ing people. Other top winners this year 
included Microplastics Purifier, of Hill-
crest Fork High School, which placed 
second ($5,000); and Backpack Banner, 
of Highland High School and West High 
School, which placed third ($2,500). Mi-

croplastics Purifier also earned the $500 
Top Online Vote Award. Among other 
prizes, GreenDream, of Skyline High 
School, was awarded a $2,000 College 
of Science scholarship. In addition, the 
Tim Draper High School Utah Entrepre-
neur Challenge awarded a $2,500 Com-
munity Impact Award to Ryan Cook, 
of Park City High School, for work to 
inspire young entrepreneurs. All top 20 
teams in the competition were offered a 
spot in the Lassonde Founders program, 
which includes a $1,000 housing scholar-
ship for students to live, create and launch 
together at Lassonde Studios.

RESTAURANTS
	 • Starbird, a fast-food concept based 

in California, has signed two new fran-
chise development agreements, bringing 
a total of 10 new locations to Salt Lake 
City and Chicago. The first openings are 
expected in late 2025 and early 2026. Five 
locations will open in Salt Lake City and 
surrounding areas. The company said the 
markets were chosen for their thriving 
food scenes; growing demand for mod-

ern, chef-driven dining options, and the 
franchisees’ deep community ties. Star-
bird was founded in 2016 by restaurant 
innovators at The Culinary Edge, a res-
taurant consultancy.

TRANSPORTATION
	 • The Salt Lake City Department of 

Airports and Kulture City have opened 
the first sensory inclusive space in Con-
course A at Salt Lake City International 
Airport to offer a positive experience for 
passengers with a sensory issue. The dedi-
cated space was designed by medical pro-
fessionals for individuals who may need 
a quieter environment. The sensory room 
is designed with bean bags, visual light 
panels, activity panels and air walls. Sen-
sory bags are equipped with noise-cancel-
ing headphones. Fidget tools, verbal cue 
cards and weighted lap pads will be made 
available to anyone who may feel over-
whelmed by the environment. Sensory 
sensitivities or challenges with sensory 
regulation are often experienced by indi-
viduals with autism, dementia, PTSD and 
other similar conditions.
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NOTICE TO CREDITORS

THE MARIE S. RASMUSSEN 
REVOCABLE LIVING TRUST dated 
September 18, 2019, and any amend-
ments thereto.
Roger L. Holgreen, is the Successor 
Trustee of THE MARIE S. 
RASMUSSEN REVOCABLE 
LIVING TRUST ("the "Trust”). Marie 
S. Rasmussen, the trust Grantor, died 
on or about May 24, 2023. Creditors 
of the Trust of Marie S. Rasmussen 
are hereby notified, pursuant to Utah 
Uniform Probate Code and the Utah 
Uniform Trust Code to deliver or mail 
their written claims to the Trustee's 
attorney, Benjamin P. Thomas with 
the law firm of Strong & Hanni, at 
102 South 200 East, Suite 800, Salt 
Lake City, UT 84111 or otherwise 
present their claims as required by 
Utah law within three (3) months after 
the date of the first publication of 
this Notice or be forever barred from 
presenting the claim. This Notice is 
intended to be valid against any credi-
tor of the above-named trust and also 
against any creditor of the estate of 
the deceased Grantor.
DATE OF FIRST PUBLICATION: 
March 7, 2025.
Dated February 28, 2025.
STRONG & HANNI
/s/Benjamin P. Thomas Attorneys for 
Trustee 102 S 200 E Ste, 800 Salt 
Lake City, UT 84111
Publishing: 3/10/2025, 3/17/2025, 
3/24/2025

SUPERIOR COURT OF ARIZONA 
IN MARICOPA COUNTY

PROBATE COURT 
ADMINISTRATION

In the Matter of
JUSTIN GRAVES
Case No. PB2025-000064
NOTICE OF INITIAL HEARING 
REGARDING:
AMENDED PETITION FOR ORDER 
APPROVING SETTLEMENT OF 
MINOR AND APPOINTMENT 
OF CONSERVATOR FOR JUSTIN 
GRAVES AND PETITION TO 
DOMESTICATE UTAH STATE 
COURT APPROVAL OF MINOR 
SETTLEMENT FOR JUSTIN 
GRAVES

WARNING
This is a legal notice; your rights may 
be affected. 
Éste es un aviso legal. Sus derechos 
podrían ser afectados.
You are not required to attend this 
hearing except as provided in A.R.S. 
§ 14-5401(D). However, if you oppose 

any of the relief requested in the peti-
tion that that accompanies this notice, 
you must file with the court a writ-
ten response at least 7 calendar days 
before the hearing date OR you or your 
attorney must attend the hearing by 
following the instructions provided in 
this notice.
Any written response must comply 
with Rule 15(e) of the Arizona Rules 
of Probate Procedure. If you do not file 
a timely response or attend the hearing:
(1) the court may grant the relief 
requested in the petition unless oth-
erwise prohibited by law and without 
further proceedings, and
(2) you will not receive additional 
notices of court proceedings relating to 
the petition unless you file a Demand 
for Notice pursuant to Title 14, Arizona 
Revised Statutes.

1.  Notice is given that NINA HALE 
has filed the following:
• AMENDED PETITION 
FOR ORDER APPROVING 
SETTLEMENT OF MINOR 
AND APPOINTMENT OF 
CONSERVATOR FOR JUSTIN 
GRAVES AND PETITION TO 
DOMESTICATE UTAH STATE 
COURT APPROVAL OF MINOR 
SETTLEMENT FOR JUSTIN 
GRAVES

2. COURT HEARING.  An initial 
hearing has been scheduled to con-
sider the Petition as follows:
DATE and TIME: Wednesday, April 
9, 2025 at 2:00 PM
JUDICIAL OFFICER: Commissioner 
Vanessa Smith
PLACE:18380 N. 40TH STREET, 
PHOENIX, AZ  85032 - 
COURTROOM E-109
TELEPHONE NO: (602) 506-6086

Pursuant to A.R.S. § 14-1306(A), if 
duly demanded, a party is entitled 
to trial by jury in any proceeding in 
which any controverted question of 
fact arises as to which any party has a 
constitutional right to trial by jury.
Any interested person, including the 
Petitioner and the Petitioner's attor-
ney, may attend the Initial Hearing 
virtually unless the Court has specifi-
cally ordered that person to attend 
the hearing in person. To attend the 
hearing virtually, use Court Connect 
as described in Section 3 below. If the 
Court has specifically ordered you to 
attend the Initial Hearing in person, 
you must do so by appearing at the 
location stated above at the time of 
the Initial Hearing.

3. COURT CONNECT / 

MICROSOFT TEAMS
If you have a camera-enabled com-
puter, smartphone, or tablet device, 
you should go to tinyurl.com/jbazmc-
pcc11 a few minutes before the Initial 
Hearing is scheduled to begin. For the 
best experience, download and install 
the Microsoft Teams application on 
a camera-enabled computer, smart-
phone, or tablet device using either 
of the following methods prior to the 
time set for the Initial Hearing:

• Go to the following link: https://
www.microsoft.com/en-us/micro-
soft-365/microsoft-teams/download-
app

• Or scan the following 
QR code on your smart-
phone or tablet:

If you have a camera-
enabled device, but do not want to 
install the Microsoft Teams applica-
tion, you may use a web browser 
simply by typing tinyurl.com/jba-
zmc-pcc11 into your browser a few 
minutes before the Initial Hearing is 
scheduled to begin. Please note, how-
ever, that you will not have access 
to all the features if you use a web 
browser rather than the Microsoft 
Teams application.
If you do not have a camera-enabled 
device, you can still attend the Initial 
Hearing by phone by calling:

Courtroom Phone Number: 
1-917-781-4590
Courtroom Conference ID#: 
738 643 491#

For more information about Court 
Connect, please see https://superior-
court.maricopa.gov/court-connect

Publish: 3/17/25, 3/24/25, 3/31/25

NOTICE TO WATER USERS

The applications below were filed 
with the Division of Water Rights 
in Davis County. These are infor-
mal proceedings per Rule 655-6-2. 
Protests concerning an application 
must be legibly written or typed, 
contain the name and mailing address 
of the protesting party, STATE 
THE APPLICATION NUMBER 
PROTESTED, CITE REASONS FOR 
THE PROTEST, and REQUEST A 
HEARING, if desired. Also, A $15 
FEE MUST BE INCLUDED FOR 
EACH APPLICATION PROTESTED. 
Protests must be filed with the 
Division of Water Rights on or before 
Apr. 13, 2025 either electronically 

using the Division`s on-line Protest 
of Application form, by hand deliv-
ery to a Division office, or by mail at 
PO Box 146300, Salt Lake City, UT 
84114-6300. Please visit waterrights.
utah.gov or call (801)538-7240 for 
additional information.

EXTENSION(S)

35-474 (a20259): Roy City 
Corporation is/are filing an extension 
for 8.4316 cfs from groundwater and 
spring (near Roy) for MUNICIPAL: 
In Roy.

Teresa Wilhelmsen, P.E.
State Engineer
Published in Utah Business Journal on 
Mar. 17, 2025 & Mar. 24, 2025

NOTICE TO CREDITORS

SETTLORS AND CO-TRUSTEES, 
JAMES IRA MURRAY AND 
HALEY NEVILLE MURRAY, 693 
E. 1130 NORTH, BOUNTIFUL, 
UTAH 84010, AND CO-TRUSTEE, 
ASHTON J. MURRAY HEREBY 
PUBLISH NOTICE THAT THE 
FOLLOWING ASSETS WERE 
TRANSFERRED INTO A UTAH 
DOMESTIC ASSET PROTECTION 
TRUST ON FEBRUARY 12, 2025: 
PARCEL NO. 04-005-0016 IN 
DAVIS COUNTY, UTAH AND ON 
FEBRUARY 25, 2025: LOTS 12 AND 
14 OF MAPLE CREEK RANCHES, 
IN FRANKLIN COUNTY, IDAHO. 
CREDITORS ARE REQUIRED TO 
PRESENT CLAIMS TO THE ABOVE 
CO-TRUSTEES WITHIN 120 DAYS 
FROM THE FIRST PUBLICATION 
OF THIS NOTICE OR BE FOREVER 
BARRED.

Publishing: 3/17/25, 3/24/25, 3/31/25

PUBLIC
NOTICES

COURT CONNECT / MICROSOFT TEAMS

prior to the time set for the Initial Hearing:

tinyurl.com/jbazmc-pcc11 into

the Microsoft Teams application.

calling:

Courtroom Phone Number:
Courtroom Conference ID#:

For more information about Court Connect, please see
https://superiorcourt.maricopa.gov/court-connect

3.
If you have a camera-enabled computer, smartphone, or tablet device, you should go to

For the best experience, download and install the Microsoft Teams application on a
tinyurl.com/jbazmc-pcc11 a few minutes before the Initial Hearing is scheduled to begin.

camera-enabled computer, smartphone, or tablet device using either of the following methods

 Go to the following link: https://www.microsoft.com/en-us/microsoft-
365/microsoft-teams/download-app

Or scan the following 
QR code on your 
smartphone or tablet:



If you have a camera-enabled device, but do not want to install the Microsoft Teams
application, you may use a web browser simply by typing
your browser a few minutes before the Initial Hearing is scheduled to begin. Please note,
however, that you will not have access to all the features if you use a web browser rather than

If you do not have a camera-enabled device, you can still attend the Initial Hearing by phone by

 1-917-781-4590
 738 643 491#
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LEGAL NOTICE  
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Submit legal notices to:
Clientservices@thecityjournals.com

Monday by 5 P.M. week 
of publication
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the impacts might take a few months 
for consumers to experience. Because 
Trump had promised tariffs during his 
presidential campaign, many companies 
have prepared for them.

“In terms of the timeline of that being 
felt, many of these tariffs were widely 
anticipated, and businesses and indus-
tries responded preemptively in kind, 
whether it was [with] different contracts 
or inventory-building,” Piegza said. “So, 
I do expect a lag of that price increase 
being felt, probably about six to nine 
months before we start seeing that move 
into the numbers.”

“I think it is also a question of, will 
the tariffs actually be implemented [or] 
… are they more of a negotiation tactic?” 
Henderson said. “I still think that’s to be 
seen.”

Some Trump-watchers have theorized 
that the tariffs are being threatened as a 
ploy, putting pressure on nations to come 
around to seeing things the way the pres-
ident does. Others, however, believe 
Trump is a fundamental believer in tar-
iffs as a way to boost the U.S. economy.

During Trump’s first term, tariffs gen-
erally did not lead to higher inflation, 
Henderson said. But the impacts at that 
time included businesses becoming un-
certain and “somewhat hesitant to invest 
because they were unsure where [they] 
would be in 12 months in terms of trade 
and Fed policy.”

The two economists also extended the 
“it depends” mantra to other Trump poli-
cies, including those related to taxes, im-
migration, energy, Fed leadership and 
health care. For example, more stringent 
immigration laws and rules could wors-

en labor market shortages and increase 
wages and production costs. Or it could 
help address the high costs of social pro-
grams.

“It very much depends on the imple-
mentation and scope of policy,” Piezga 
said.

On another topic, the two speakers 
said the overall risk of inflation remains.

“It’s still very real,” Piegza said. “It’s 
reduced, certainly, from last year’s con-
cerns, but I wouldn’t put it at zero.” 
Stifel’s model pegs the likelihood at 
about 15 percent over the next 12 to 18 
months.

Neither speaker expressed confidence 
that the Federal Reserve could keep in-
flation at its desired 2 percent rate. That’s 
because the Fed’s track record of a post-
recession “soft landing” is poor: only 
once, in 1994-95, during the past 60 
years.

The economists’ bigger concern is 
stagflation, which they said is more like-
ly than a recession.

“Virtually stagnant growth, or we 
could be talking about minimally nega-
tive growth” is how Piegza described it, 
adding that sluggish growth would be ac-
companied by elevated consumer prices.

“It’s far too early to declare a victory 
on a soft landing yet,” Henderson said. 
“Until inflation reaches that 2 percent 
target, that’s when you can wave that 
victory flag.”

Trump’s “aggressive” fiscal poli-
cy could complicate the Fed’s ability 
to achieve its price-stability goal, they 
said. Among other drivers of the nation-
al economy are resilient consumers, de-
spite the weight of recent higher prices 
and higher borrowing costs, who have 
seen inflation improve. 

Job creation has improved and unem-
ployment claims were “very low” at the 

time of their presentations, which took 
place before Trump implemented a job-
cutting spree affecting federal agencies.

Meanwhile, the economy is helping 
some people while hurting others. The gap 
is not so much between rich and poor, but 
between those who have assets and those 
who do not. Some households are not feel-
ing an economic pinch at all because their 
net worth “felt a massive run-up.”

“Statistically speaking, we know those 
at the middle or the lower end are less like-
ly to have a stake in the equity market,” 
Piegza said. “Statistically speaking, they 
are less likely to own property and there-
fore have been largely precluded from en-
joying this massive run-up in household 

net worth.”
Consumers generally are still spend-

ing, but now at a lower rate. Some have 
changed their habits, putting off spend-
ing one month in order to save up to 
purchase a larger-ticket “binge” item 
the next.

“It’s clear,” Henderson said, “that 
we’re still shifting the goods and ser-
vices in our basket on a monthly basis.”

During a question-and-answer ses-
sion, Henderson also noted that despite 
its troubles and uncertainties, the U.S. 
has the world’s largest, most liquid 
economy and the top reserve currency. 
“We’re still,” she said, “the prettiest 
girl at the ugly-girl contest.”
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