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Boxes of Books

Marissa’s Bookstore in Millcreek offered
boxloads of books to customers for just
$10 during its annual sale, displaying
over 60,000 publications to hundreds of
readers. Photo by Tom Haraldsen

An artist rendering of the new University of Utah Eccles Health Campus and Eccles Hospital in West Valley City. Courtesy of UofU Health

Groundbreaking ceremony kicks off
construction of new UofU hospital
campus in West Valley City

Tom Haraldsen
Salt Lake Business Journal

The event was ceremonial, but the cel-
ebration of it and the promise it brings
were both very real. On June 13, ground
was broken for the new University of
Utah hospital and health clinic in West
Valley City.

With government dignitaries, health
professionals and family members of
the George S. and Delores Dore Eccles
Foundation manning the shovels, dirt
was turned at an event in Centennial Park

to commemorate the start of a massive
state-of-the-art facility that will be built
along 5600 West at 3784 South, just a few
blocks south of the park.

When its initial phase is completed
sometime in 2028, it will be the UofU’s
first off-campus hospital in its 175-year
history. The 800,000-square-foot facility
will be officially named the University of
Utah Eccles Health Campus and Eccles
Hospital in West Valley. The Eccles Foun-
dation previously announced a $75 mil-
lion gift for construction, the largest gift
to date from the foundation, which offi-
cials say represents the Eccles family’s

commitment to community investment
and improving daily lives of Utahns.
“The University of Utah has long ben-
efited from the visionary leadership of
the Eccles family and their foundations,”
said UofU President Taylor Randall, who
was among those speaking at the ceremo-
ny. “We couldn’t be more proud that our
partnership has driven transformative in-
vestments at the U and throughout all our
campuses in Utah. In 2021, the Eccles’
pivotal support helped advance world-

see HOSPITAL page 2

Nusano Life Sciences, Summit Bioservices
coming to West Valley City

Tom Haraldsen
Salt Lake Business Journal

West Valley City is home to two major
companies who will work together in the
rapidly emerging medical radioisotopes
market. At a ceremony on June 9, Nu-
sano Life Sciences and Summit Bioser-
vices gave officials and media a tour of
their neighboring facilities in West Valley
City’s Industrial Park area.

Nusano’s 190,000-square-foot radio-

isotope production facility will open lat-
er this year, featuring a linear accelerator
that will allow for more than 40 radio-
isotopes. Among those will be Actinium,
Astatine, Copper, Cesium, lodine, Iridi-
um, Lead 203 and 212, Lithium, Rheni-
um, Scancium, Selenium, Strontium and
Tin. Those isotopes can be critical in the
fight against cancer and the innovation of
industries ranging from aerospace to al-
ternative energy.

“Decades from now, people will look
back on how the mystery of many of our

energy problems and isotope needs were
resolved, and they will point to West Val-
ley City, Utah,” said Chris Lowe, Nusa-
no CEO. “They will say this is the place
where it all happens. That’s not hyper-
bole; it’s a fact. We’re long past just the
concept phase; we’re near the opera-
tional phase. We’re lining up customers
and ready to start installing equipment.
There’s nothing like this anywhere else
on the planet.”

see NUSANO page 3



2 | June 23, 2025

SALT LAKE BUSINESS JOURNAL

‘Yellowstone’ sequel series to shoot in Utah

Brice Wallace
Salt Lake Business Journal

“Yellowstone” is returning to Utah. Sort of.

A spinoff of the popular TV show, with the working
title “Y: Marshals,” will shoot entirely in Utah. The “Yel-
lowstone” series, aired on the Paramount Network, shot
most of its first three seasons in Utah before it bolted for
Montana. It featured Kevin Costner as John Dutton, lead-
er of a family who controls the largest contiguous ranch
in the U.S.

“Y: Marshals” is among four productions approved for
film incentives by the Utah Board of Tourism Develop-
ment at the board’s June meeting. The four are expected
to result in combined spending of $57.4 million in Utah
and result in a total of 380 jobs in Salt Lake, Summit,
Wasatch and Uintah counties.

To air on CBS on Sundays and starring Luke Grimes,
“Y: Marshals” will be a law enforcement procedural fol-
lowing the Kayce Dutton character from the “Yellow-
stone” series as he leaves the ranch to join an elite group
of U.S. marshals in Montana.

The production is expected to spend $52 million in
Utah, with production in and around Summit County
from September through March. It will employ 255 cast
and crew and 2,000 extras. The state incentive totals $13
million, to be spread over three fiscal years.

Virginia Pearce, director of the Utah Film Commission,
was elated to have a network series, and one of the caliber
of “Yellowstone,” back in the state.

“It did a lot for us,” she told the tourism board about
“Yellowstone.” “It put us on the map for a lot of projects
and a lot of producers that kind of didn’t think of Utah for
a big series, so we’ve really been working to try to figure
out how to get something like that back.”

As “Yellowstone” did before, the production is expect-

YELLOWSTONE
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ed to use the entirety of Utah Film Studios in Park City,
plus ranches in the area.

“It’s a huge show — 255 local cast and crew, lots of
extras, lots of hotel rooms. ... It’s just a big win for the
state,” Pearce said.

Paramount announced in May that “Y: Marshals” will
be produced by MTV Entertainment Studios with execu-
tive producer Taylor Sheridan along with David C. Glass-
er executive-producing for 101 Studios, as well as John
Linson, Art Linson, Spencer Hudnut, Luke Grimes, Ron
Burkle, David Hutkin and Bob Yari. Hudnut will serve as
executive producer and showrunner.

“Utah is such a draw for film and television because
of its diverse landscapes, fantastic crews, and amazing,
knowledgeable film office,” Adam Morra, vice president
of planning and finance for Paramount Global, said in a
prepared statement. “There is no doubt, though, the film
incentive is a vital and necessary part of the package.”

Another incentivized production, one which has never
left Utah, is the seventh season of “The Secret of Skin-
walker Ranch,” a series airing on History Channel. It fol-
lows a team of experts and scientists that undertake re-

search at Skinwalker Ranch in Uintah County, rumored to
be a location for paranormal activity and UFO sightings.

The production is expected to spend nearly $3.3 mil-
lion in Utah, where 93 percent of filming will take place.
The rest will be shot in Alabama. The tourism board ap-
proved an incentive of up to $488,228. Seventeen cast
and crew will be involved in production, taking place
during July through November. Producers are Joe Les-
sard, David Comtois, Jason Shoot and Matt Crocco.

An independent film titled “Keep Coming Back™ was
approved for an incentive of up to $456,250, based on
Utah spending of more than $1.8 million in Utah, where
99 percent of it will be filmed. Shooting will take place
September through March in Summit and Wasatch coun-
ties and employ 95 cast and crew and 125 extras.

“Keep Coming Back” tells the story of a father and
daughter healing their relationship at a Utah drug rehab
facility.

“When it came to picking a state to shoot the film, it
was natural to look at Utah, given the great tax incen-
tives, the depth of film crews, and the proximity to Los
Angeles,” said Mark Rosman, the production’s director/
producer.

The pilot for a new competition show titled “Fresh-
man Inventors” was approved for an incentive of up to
$60,000, based on Utah spending of $300,000. Mimick-
ing “Shark Tank” and focused on Generation Z inven-
tions of up-and-coming entrepreneurs, the show will
stream on Netflix.

Production takes place through August and will involve
15 cast and crew. Producers are Mark Viau and Deborah
Von Brod. The director is Jose Iorio.

“Filming in Utah was our first choice since it is so cre-
ator-friendly and affordable,” Viau said.

Pearce said the pilot will be shot in Salt Lake City “and
then Netflix will then approve them hopefully for a full
season.”

HOSPITAL
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class medical education through the Spen-
cer Fox Eccles School of Medicine build-
ing. Now, the Eccles family has stepped
up again, continuing that momentum with
a new facility that expands health care
access, creates opportunity, and deepens
our shared commitment to serving Utah.
We’re deeply proud to reach this mile-
stone together.”

Utah state legislator Jake Fitisemanu,
who said he “lives five minutes from the
new hospital site,” praised the Eccles and
all the local players for their efforts to
bring such a facility to the west side of the
Salt Lake Valley. Lt. Gov. Diedre Hender-
son, who was raised in Taylorsville, said
she was proud to be “a westsider, and I’'m
thrilled to see this project coming to the
community.”

Spencer F. Eccles, chairman and CEO
of the foundation, said he was “proud to
continue our partnership with Univer-
sity of Utah Health. We’re proud to be
part of one of the most impactful proj-

ects our foundation has ever supported.
This beautiful state-of-the-art hospital
will bring together expert medical pro-
viders and educators, top-notch medi-
cal students, and, most importantly, the
wonderful people of this vibrant commu-
nity. We couldn’t be more excited about
the future — a future of better health and
expanded opportunities for our westside
communities.”

Dr. Bob Carter, senior vice president
for health sciences and CEO of Univer-
sity of Utah Health, told the audience
that Utah ranks 49th out of 50 states for
primary care providers — a result of a
statewide physician shortage. He said
the new hospital will offer “hope for ad-
dressing that shortage by being a place
for our medical students to not only train
but also return to provide health care ser-
vices in a hospital system ranked No. 1
in Utah for over a decade.”

The 22-acre campus will offer an
emergency room, 130 inpatient beds,
200 exam rooms and office support for
nearly four dozen specialties. It will also
create more than 2,000 jobs.

Following opening remarks, dignitar-

Dignitaries and Eccles famtly members dig in their shovels and turn dirt for the ceremonial
groundbreaking of the hospital to be built along 5600 West in West Valley City. Photo by Tom

Haraldsen

ies placed bright red UofU hardhats on
their heads and grabbed shovels to lift
dirt from a line of soil stretched over a
portion of grass at the park. Guests then

visited with each other, enjoyed part of
the WestFest celebration at the park and
got an up-close look at the AirMed he-
licopter that landed near the ceremony.
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Ratio Therapeutics awarded state incentive for WVC plant

Brice Wallace
Salt Lake Business Journal

A Boston-based company that produc-
es radiotherapies for cancer treatment and
monitoring will get state help in building a
manufacturing facility in West Valley City.

Ratio Therapeutics Inc. had announced in
May that it would put a 65,000-square-foot
radiopharmaceutical research and manufac-
turing facility in the Salt Lake City area. The
Governor’s Office of Economic Opportuni-
ty board, at its June meeting, approved a tax
credit incentive of up to nearly $5.8 million
over 10 years, based on the project creat-
ing 100 high-paying jobs and representing a
company investment of nearly $76 million.

A clinical-stage company, Ratio devel-
ops targeted radiotherapeutics for cancer
treatment, focusing on using small mole-
cule-targeting agents to attack various can-
cer targets. It uses proprietary research and
development platforms to create the agents,
which can also be modified for both imag-
ing and treatment, an approach known as
theranostics. The company aims to speed
the development of next-generation preci-
sion radiopharmaceuticals for solid tumors
and transform oncology treatment.

The Ratio facility will be next-door to
Nusano’s production facility. Nusano is a
Ratio supplier, producing radioisotopes.

“This manufacturing facility that we are
commencing in West Valley City and Utah
will truly be a beacon of innovation and
progress in our field,” William “Bill” Cupe-
lo, chief business officer for Ratio, told the
GOEO board. “We’ve recruited in, over the
past five years of experience, the best of the
best in engineering to construction to scien-
tific expertise to provide a world-class fa-
cility providing these next-generation can-
cer therapies and to be produced in Utah to
serve not just the Utah state, but the broader
North American region.”

Cupelo said the creation of up to 100 jobs
would take place over five to 10 years, in-
cluding about 30 jobs by 2027.

Ratio will be the first tenant in Wasatch
Group’s Medical Innovation Technology
Research and Development Park, envi-
sioned as a hub of startup companies, medi-
cal labs and research facilities. Ratio said in
May it had entered into an agreement with
the Medical Innovation Technology Man-
agement (MIT) division of Wasatch Group
to partner and construct the West Valley
City manufacturing facility. Ratio said then
it expected the plant to be fully operational
in the second half of 2027.

“Utah stood out as a natural choice for us
expanding, given our growing life sciences
ecosystem, strong support for innovation
and access to key suppliers like Nusano and
partners like the Wasatch Group,” Cupelo
told the GOEO board. “This will not only
help us rapidly advance our cancer thera-
pies but also attract top-tier talent, create
high-quality jobs and establish the critical
manufacturing infrastructure needed for our
industry in radiotherapeutics in Utah for the
broader North American region.”

Cupelo described the radioisotopes creat-
ed by Nusano as an ice cream cone, with the
ice cream melting as soon as it is produced.
Being adjacent to Nusano will allow Ratio
to save critical time to create its therapies
and speed the delivery of those drugs to pa-
tients, as well as potentially bringing down
the costs to those patients.

Carine Clark, GOEO board chair, ex-
pressed appreciation for Ratio’s work after
hearing Cupelo describe the targeted na-
ture of its precision medicine. “As someone
who did 18 months of chemotherapy, and
survived, this is great to hear,” Clark said.
“Great to hear.”

“We hope that you’re going to be back
for a bigger incentive in the future,” Jesse
Turley, chairman of the GOEO board’s in-
centives committee, told Cupelo. “We’re
grateful for what you guys are doing and
look forward to all the lives you’ll be able
to bless through technology.”

The new jobs are projected to pay total
wages of nearly $70.1 million over 10 years,
based on average annual pay of $130,981.
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Ratio Therapeutics laboratories stand ready for research and manufacturing for the Boston-
based company. Ratio has received a state tax credit incentive to build a research and manu-
Sfacturing facility in West Valley City. Photo courtesy Ratio Therapeutics

New state tax revenue is expected to total
$23 million during that time.

“We believe that Ratio Therapeutics will
not only enhance the scientific community
in West Valley City but will also bring new
jobs, research opportunities and commer-
cial activity,” Jonathan Springmeyer, direc-
tor of economic development at West Val-
ley City, said in a prepared statement read
at the board meeting. “Its presence will help
solidify the city’s and the state’s reputation
as a national leader in the life sciences sec-
tor. We wholeheartedly support Ratio Ther-
apeutics’ efforts to establish operations here
and look forward to the positive contribu-
tions the company will bring to our city and
to the shared goals of fostering innovation
and improving lives.”

“Utah’s thriving life sciences industry is
a cornerstone of our state’s economic pros-
perity and quality of life,” Jefferson Moss,
GOEQO’s executive director, said in a pre-
pared statement. “Cancer research plays a
critical role in solving disease and improv-
ing lives, and we’re proud to invite these
critical innovations to our state. By support-

ing companies like Ratio Therapeutics, we
foster innovation, create high-quality jobs,
and strengthen Utah’s position as a lead-
er in health innovation and long-term eco-
nomic growth.”

“Utah’s vibrant life sciences sector is a
key driver of our state’s economic strength
and quality of life,” said Ryan Starks, ex-
ecutive director of the Economic Develop-
ment Corporation of Utah. “Advancements
like those pursued by Ratio Therapeutics
not only drive innovation but also create
meaningful benefits for communities and
fuel sustainable economic growth across
the state. Supporting its growth helps us
foster cutting-edge innovation, generate
high-quality job opportunities, and rein-
force Utah’s leadership in health innova-
tion and sustainable economic develop-
ment.”

GOEO does not provide upfront cash
incentives. Each year that an incentivized
company meets the obligations in its con-
tract with GOEQ, it will qualify to receive
a portion of the new, additional state taxes
the company paid to the state.

NUSANO
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Lowe said Nusano will become the
world’s first fully domestic supply chain
for radioisotopes.

“If we dropped some of our equipment
in downtown Beijing today, it would take
Chinese engineers four to five years to
figure out how to use it. That’s how far
advanced we are in this facility,” he said.

As an example, take the linear accel-
erator. The SLAC National Accelerator
Laboratory, originally named the Stan-
ford Linear Accelerator Center, is a fed-
erally funded research and development
center in Menlo Park, California, built in
1966. It stretches for almost two miles
and is used to accelerate electrons. At
Nusano, that same function can be con-
ducted in its accelerator that measures
just 73 feet.

“With our technology, we can open up
more of the periodical chart of the ele-
ments, and do it with a higher purity than

The linear accelerator at Nusano can produce up to 12 different products and takes just 73 feet
of space to complete its assignments. Photo by Tom Haraldsen

any other facility,” he said. “Most stabi-
lized isotopes have come from western
China or Russia. We can make our own

here, and that’s a game-changer for the
isotope market. We can make 12 different
products at once to help meet commer-

cial demand.” He also said the facility is
constructed with 162,000 metric tons of
concrete, seismically stable to withstand
even a 7.0 earthquake.

Summit’s facility sits right next door.
The company is finishing construction on
a 35,000-square-foot building that focus-
es on the drug development, storage and
logistics sectors. It provides storage and
logistics — in other words, a place where
those radioisotopes can be safely stored
and eventually distributed as necessary.

It offers an ambient temperature con-
trolled environment (to as low as minus
196 degrees Celsius) and can ship prod-
ucts as needed within a 48-hour turn-
around. It will be operational later this
year as well. The West Valley City facil-
ity is the largest of the Summit family
west of the Mississippi River.

Both companies praised the location of
the West Valley City park, just minutes
from Salt Lake City International Airport
and at a crossroads of major freeways,
providing quick and easy access for ship-
ments.

PROFESSIONAL
awHIES

o

CHAMBERWEST

Chamber Of Commerce

Sponsored by:

Cotlt Lake X2
(&

College™
Influence

THERAPY & COACHING

**Lunch
Included**

Unlocking Emotional

Intelligence

Cynda Walter

Founder & President, People Empowered, Inc.

Tuesday, June 24

Tools for Better
Leadership,
Communication,
and Connection

11:30 am



4 | June 23, 2025

SALT LAKE BUSINESS JOURNAL

Fintech to expand in Salt Lake County

Brice Wallace
Salt Lake Business Journal

A New York-based financial technology
company will expand in Salt Lake County,
with plans to create 200 jobs over the next
seven years.

ICapital Inc. facilitates alternative invest-
ments and connects financial advisors at
wealth management institutions with large
asset managers.

“Our platform allows these wealth man-
agers to get access to these advisors and
not have to build their own platform,” Mi-
chael Kushner, CFO, told the Governor’s
Office of Economic Opportunity board,
which approved a tax credit incentive of up
to $737,221 over seven years for the nearly
$8.3 million project.

“Many firms have tried to build in-house.
It is very uneconomical. So, what we’re do-
ing at iCapital is building that industry plat-
form that allows these two big participants
to connect in.”

Alternative investments include private
equity, hedge funds, real estate and private
credit. ICapital also offers due diligence, ed-

ucation and administrative support to help
advisors navigate the complexities of those
investments. The company was founded in
2013 with the goal of making high-quality
alternative investments accessible to wealth
advisors and their high-net-worth investors
and enabling fund managers to reach new
sources of capital.

Kushner told the GOEO board that glob-
al private wealth now tops $150 trillion, but
that figure represents only about 2 percent
of alternative investments.

“So, we’re at the very beginning and the
very early stages of high-net-worth individ-
uals getting access to this very fast-growing
asset class,” he said. “This asset class pre-
viously predominantly was institutional-
based. Right now, what’s occurring is more
financial advisors are allocating their under-
lying clients to this asset class.”

ICapital has more than $918.5 billion in
global transaction volume facilitated on its
platform, including $228 billion in alterna-
tives platform assets. It serves over 2,900
wealth management firms and 111,000 ac-
tive financial professionals. The company
has 16 offices, including eight domestic of-
fices and eight abroad.

As recently as 2019, the company had
150 employees but that figure now tops
2,000. The 200 jobs in Utah is “just the
initial estimate,” Kushner told the GOEO
board.

“And the demand and the growth for our
services continues to exceed expectations,
and we feel growing in Utah now allows us
to get coverage when New York closes but
actually provides some coverage into our
Asian region,” he said, noting that iCapital
has offices in Tokyo, Hong Kong and Sin-
gapore and will open one in Australia by
year-end.

“We’re excited for your expansion here
in Utah, and we’ll do whatever we can help
to make sure you get the talent you need to
go beyond the 200 jobs you have here,” Jes-
se Turley, chairman of the GOEO board’s
incentives committee, told Kushner.

The expansion project is projected to
generate total new wages of over $92 mil-
lion over seven years, and new state tax rev-
enue is expected to be nearly $3.7 million
during that time.

“Investing in the fintech industry posi-
tions Utah as a leader in cutting-edge fi-
nancial solutions, diversifies our economy,

attracts top talent, and lays a strong foun-
dation for long-term growth,” Jefferson
Moss, GOEO executive director, said in
a prepared statement. “Fintech companies
like iCapital make financial services more
efficient and inclusive, reinforcing Utah’s
role as a hub for technological progress
and economic opportunity.”

“Salt Lake City is thrilled for iCapi-
tal’s expansion, which reflects our city’s
strength in technological innovation and
forward-thinking entrepreneurship,” said
Lorena Riffo-Jenson, director of Salt
Lake City’s Department of Economic De-
velopment. “As we continue to grow our
fintech sector, we’re not only fueling eco-
nomic momentum. We’re creating high-
quality jobs that support families and
strengthen our communities. This is hu-
man-centered economic development in
action, and it’s exactly the kind of prog-
ress we strive for.”

GOEO does not provide upfront cash
incentives. Each year that an incentivized
company meets the obligations in its con-
tract with GOEOQ, it will qualify to receive
a portion of the new, additional state taxes
the company paid to the state.

USREL signs agreement with NuCube Energy for test reactor at Orangewlle site

The Utah Office of Energy Develop-
ment has agreed to locate a microreactor
made by Idaho Falls-based NuCube Ener-
gy at the Utah San Rafael Energy Lab (US-
REL) in Emery County’s Orangeville.

The entities signed a memorandum of
understanding (MOU) that establishes a
collaboration for placing the small reactor
at the lab.

The NuCube device is a small fission
reactor capable of producing electricity
and high-temperature heat — in excess of
1,000 degrees Celsius — for integration
with chemical processes and energy con-
version technologies. The reactors pro-
vide double value by generating electricity
or providing heat for other industrial pro-
cesses. NuCube’s reactor design utilizes
TRISO (tristructural-isotropic) fuel and
heat pipe technology, among other innova-
tions, that are designed to minimize the use
of moving parts within the reactor, thereby
enhancing safety and reliability.

The microreactors are housed in a stain-
less-steel compartment that increases safe-
ty and streamlines permitting. Testing of
NuCube’s microreactors at USREL will be
the next step in the technology’s develop-
ment and eventual commercialization, ac-
cording to a NuCube release.

According to the release announcing
the MOU, this comes “at a time when the
United States as a whole is seeing renewed
interest in nuclear energy — an interest be-
ing driven by both an increased need for

more energy and newer and safer nuclear
technologies. Utah has already begun at-
tracting significant investment in its na-
scent nuclear industry, and the USREL
will play a critical role in bridging the gap
between research and development and de-
ployment, including the NuCube project.”

NuCube and USREL have begun dis-
cussions about community outreach and
engagement.

“Utah has an enormous amount of mo-
mentum as it explores how best to leverage
nuclear energy to meet the needs of its resi-
dents and businesses,” said Cristian Rabi-
ti, CEO and co-founder of NuCube. “Nu-
Cube’s innovative reactor is ideal for Utah,
and we’re looking forward to bringing the
highest temperature application for nucle-
ar energy to the state for the first time. We
are especially excited to be working with
USREL, given its proven track record of
demonstrating advanced power generation
technologies, including a supercritical car-
bon dioxide power cycle.”

“The USREL has the space and equip-
ment necessary to host projects like Nu-
Cube Energy’s test reactor,” said Emy Le-
sofski, Utah OED director. “The lab will
be a site for a variety of research projects
that focus on keeping our energy clean, af-
fordable, reliable and sustainable. The re-
search at USREL will play a critical role in
bringing promising technologies to market
safely and quickly so the state can contin-
ue to increase its reliable and clean energy

A concept drawing shows two nuclear microreactors made by NuCube Energy being trans-
ported by truck. Utah’s Office of Energy Development has agreed with NuCube to place one
of the reactors at the Utah San Rafael Energy Lab in Emery County for further development.

Submitted photo.

supply, while also working with local com-
munity members. We’re particularly excit-
ed about NuCube’s technology because of
the opportunities around research it will af-
ford.”

In 2023, management of the San Rafa-
el State Energy Lab was transferred to the

Utah Office of Energy Development by
the state Legislature. The lab fosters in-
novation and supports technological de-
velopments in the energy sector through
community engagement and collaboration
with industry leaders, researchers, entre-
preneurs, investors and other stakeholders.
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Preparing for the Olympics: Maverik Center to replace LED board,
conduct study on renovations

By Travis Barton
The City Journals

In anticipation of the 2034 Winter Olympics coming
to Utah, the Maverik Center will see some improve-
ments as one of the host venues.

The West Valley City Council approved by a 6-1
vote to see $1 million directed toward replacing the
exterior LED board over the grand staircase and a de-
sign and feasibility study to determine where improve-
ments can be made. Half of that money will come from
the Maverik Center’s reserve funds matching the other
half coming from the state’s Olympics and Paralym-
pics venues grant fund.

Andy Carroll, the asset optimization director from
the city’s economic development department, told the
council the building needs improvements with the
Olympics only nine years away.

“It’s an exciting time to be in the entertainment in-
dustry,” he said.

Of the $1 million, $300,000 is earmarked to replace
the LED board while the other $700,000 is for the
study.

The design process “tells us what’s possible, then we
can make a decision on what you’ll want the Maverik
Center to be,” Carroll said. “It’s not getting any cheap-
er.”

City funding will come from the Maverik Center’s
budget, which Carroll said they expect to have a re-
serve fund of $4 million at the end of 2025 and $6 mil-
lion at the end of 2026.

Currently the exterior LED ribbon board is broken
and over 15 years old. Carroll anticipates the board
will generate between $300,000 to $400,000 annually
with ad messaging customized to each show. “It’s a
revenue-generator.”

He also explained the arena is cash-flow positive as
its programming continues to perform well, something
he expects over the next 10 years.

The study should reveal where and how the arena

The Maverik Center will have a new LED ribbon board outside to go along with a design study for its eventual renovation before
the 2034 Winter Olympics. (Photo courtesy West Valley City)

can modernize and maximize itself. Carroll pointed
to several areas where it can improve as they look at
industry standards like merchandise, parking, suites,
concession stands and office space to know how best
to leverage that space.

“It’s really critical in this business to optimize
the revenue when you have the customers,” he said.
“There’s a lot with that building to drive revenue to
capitalize on our guests.”

While the $700,000 is a hard cost with no spending
exceeding that amount, it’s beyond the study where the
“big looming number” is to renovate the arena, Car-
roll said.

To pay for it, Carroll noted the improving profit of
the Maverik Center could be used for funding, as well
as state-approved tax credits for entertainment dis-
tricts, such as what’s happening around the Delta Cen-
ter in Salt Lake City.

But he said that looming number “doesn’t scare him
at all” with levers available to help, including a partner
in the state who has similar interests.

Councilmember Will Whetstone was the lone dissent-
ing vote. He said he understood the reasons to move
forward on this plan. “We certainly don’t want to leave
funds on the table by not matching. ... Personally I don’t
like taxpayer dollars going toward things like this.”

Finance Director Jim Welch explained in another
council meeting the Maverik Center has had positive fi-
nancial results in recent years, but everything it spends
must be approved by the city.

Carroll said they share the ambitions of the state want-
ing it to be its best version.

“We want to be a part of that,” he said. “We want peo-
ple to come here and see this amazing arena and have an
amazing time and an amazing experience. It’s great for
West Valley City; it’s great for the state.”

Utah still has no Fortune 500 companies

Despite being known for its strong fi-
nancial infrastructure and historically fa-
vorable economy, Utah remains one of a
handful of states without a Fortune 500
company.

An annual list published by Fortune
magazine lists the country’s top 500 firms
based on revenue. This year marks 10
years since a Utah company made the cut.

Since 1996, the earliest year for which

data is available, Utah has intermittently
had three companies that made the For-
tune 500. American Stores, which owns
grocery and drug chains like Albertson’s,
was on the list early. Although it still has
major operations in the state, automotive
safety equipment giant Autoliv is now
listed as being headquartered in Swe-
den. Huntsman Corp., a manufacturer and
marketer of chemical products, moved its

base from Salt Lake City to near Houston
and then fell off the Fortune 500 after the
2023 listing.

Three Utah corporations are listed on
Fortune’s top 1,000 revenue earners: Zi-
ons Bancorp at No. 665, SkyWest Airlines
at 844 and Extra Space Storage at 861.

Several neighboring states make the list
for 2025. Arizona leads bordering states
with nine Fortune 500 companies, fol-

lowed by Colorado (eight), Nevada
(three) and Idaho (two). Of the other
13 states without a company on the list,
only South Carolina has a bigger popu-
lation than Utah.

As would be expected, the states
with the most Fortune 500 companies
are California (58), Texas (54) and
New York (53).
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A team of Utah entrepreneurs has
launched Siftbooks, what the group
says is the world’s first audiobook
filtering subscription
service, to allow listen-
ers to enjoy popular
books without offensive
content. The Lehi-based
service helps audiobook
listeners filter explicit content —
including sexual scenarios, profanity
and religious exclamations — out of
audiobooks.

As the demand for audiobooks
climbs, the creators of Siftbooks
hope their service will enable con-
sumers to read the books they want
without unwanted sexual or profane
content.

Adam Coffey, one of the startup’s
founders, said the idea for Siftbooks
began in 2022 when his friends and
family were discussing the lack of
regulation of offensive content in
books.

“Movies and shows (have) ratings
for everything,” said Coffey. “There
are also laws about what you play on
the radio, what you play if you're in
a store. Basically, when the public or

INNOVATE UTAH

kids are around, there’s certain rules
about what can or can’t be played.
For other sorts of media, like audio-
books, they don’t have any sort of
that information.”

Siftbooks offers a monthly sub-
scription that connects with the
user’s Audible account and blocks
explicit content in select books from
its library. Listeners can tailor the
filters to their personal preferences
by choosing to block all types of
explicit content or only certain types.
Siftbooks offers a catalog of on-
demand options that have already
been filtered. Users can request up
to one new book to be filtered each
month, which typically becomes
available within 48 hours, depending
on the book.

Xevant, a Lehi-based health care

analytics company that provides
pharmacy benefits man-

h S agement software, has

K launched VerX, a new
xevant  platform that improves
on how pharmacy bene-
fits are optimized, man-
aged and controlled. VerX optimizes
pharmacy benefits claims manage-
ment (PBM) by reverse-engineering
the claims to reveal the lowest
achievable net cost for every charge
in real time, the company said. VerX
combines predictive modeling, Al
simulation and automated plan cor-
rection in a single, scalable platform.
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“The industry doesn’t need more
dashboards. It needs action,” said
Brandon Newman, CEO of Xevant.
“VerX isn’t just another reporting tool.
It’s the backbone of next-generation
cost containment and entirely new
PBM strategies never conceived
before. Most platforms monitor; VerX
predicts, simulates and prescribes
actions — backed by proof.” VerX is
designed for brokers, health plans,
PBMs and self-funded employers
looking to identify immediate savings
opportunities, Newman said.

Park City-based breakfast
brand Kodiak has launched two new
products: Trail Bars
and frozen breakfast
sandwiches. “Kodiak
has always been about
fueling adventure with
real, nourishing food that tastes great
and powers your day,” said Valerie
Oswalt, CEO of Kodiak. “With the
introduction of our Trail Bars and fro-
zen breakfast sandwiches, we’re not
just expanding our product offerings;
we’re meeting our consumers where
they are, whether they’re hitting the
trail, racing through a busy morning
or needing a hearty, satisfying bite
on the go.” Trail Bars are available
in two flavors, cranberry chocolate
chip and chocolate almond, and con-
tain seven grams of protein. Maple
flapjacks replace the expected bread
in the frozen breakfast sandwiches,
available in sausage and cheddar or
bacon and Colby Jack cheese vari-
eties. The sandwiches feature 100
percent whole grains and 20 grams
of protein, Oswalt said.
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Draper-based OP Media Inc.
has added Agent AiBL, a suite of
Al agents purpose-built to amplify
human expertise within
4D the company’s OP System
L) platform. The system is
designed to manage a
company’s enterprise
knowledge, whether helping subject
matter experts draft procedures,
evaluate submissions or surface
insights. Agent AiBL uses advanced
Al to close the gap between docu-
mentation and daily operations,
merging human expertise with arti-
ficial intelligence, OP System said.
The new system was developed by
founder D. Afu Taumoepeau and
Chief Engineer Sean Woodward.
“OP System empowers organizations
to capture what’s working on the
ground and turn it into living intel-
ligence,” said Taumoepeau. “We’re
making expertise shareable, search-
able and scalable in real time.” OP
System replaces stagnant reposito-
ries with interactive, intelligent sys-
tems that evolve with the business,
Taumoepeau said. It’s already in use
across industries like health care,
defense, government and franchis-

ing.

RunDiffusion, an Al creative suite
for professional designers based in
Lehi, has released Runnit, which
contains five specialized training
pipelines for Al image generation
and model training. Runnit allows
creators to maintain complete

ownership of their
images while applying
advanced Al capa-
bilities. The company
says the release marks its evolu-
tion from providing model access

to offering a comprehensive design
platform for creators, profession-
als and teams. “Many Al platforms
retain control over creative projects
and input data, but Runnit takes

a different approach,” said Darin
Holbrook, chief technology officer
and co-founder of RunDiffusion. “Our
five training pipelines operate on a
straightforward principle: Your imag-
es remain yours throughout the cre-
ative process, secured in a private
cloud and never used to train our
systems.” The five training pipelines
address distinct creative categories:
human form, fictional characters, art
style, object modeling and animal
form.

rRunDiffusion

American Fork-based KT Health
has introduced KT Plantar Fasciitis
Tape. The company is a producer
and marketer of
kinesiology tape
™ products. Plantar
fasciitis causes heel
pain and stiffness
due to inflammation or degeneration
of the plantar fascia, a band of tissue
that runs the length of the foot. One
in 10 people experience the condi-
tion, with a disproportionate number
being women. “Plantar fasciitis suf-
ferers struggle to find solutions that
are both affordable and effective,”
said Jennifer Holahan, KT’s chief
marketing officer. “With this in mind,
we developed our patented Plantar
Fasciitis Tape system to meet this
growing need, providing targeted, all-
day relief that fits into any lifestyle.”
KT Health’s Plantar Fasciitis Tape
utilizes a dual-strip system featuring
a sole strip made from a thin, rigid
and abrasion-resistant material that
provides comfort and support, and
an arch strip composed of KT Tape
PRO Extreme.

Health care technology com-
pany Merit Medical Systems Inc.
of South Jordan has
announced the U.S. com-
mercial release of its
Ventrax Delivery System,
the latest addition to the
company’s electrophysiology and
cardiac rhythm management portfo-
lio. Ventrax is intended to facilitate
placement of devices used in abla-
tion procedures commonly performed
to treat an abnormally fast heartbeat
known as ventricular tachycardia
arrhythmia (VT). The device provides
a streamlined pathway for ablation
catheters to enter the left ventricle
through the aorta, an approach
known as retrograde aortic access,
which makes it easier to reach cer-
tain areas of the ventricle compared
to traditional methods. “Effective
access is essential to supporting the
growth of VT ablation,” said Fred
P. Lampropoulos, Merit’s chair-
man and CEO. “We are proud to
take another significant step toward
providing electrophysiologists with a
valuable tool that helps fill this need
in patient care.”
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ACS Manufacturing to expand in Clearfield

A specialty manufacturer will expand
in Davis County, adding 223 jobs over the
next decade.

ACS Manufacturing LLC made the an-
nouncement after being approved for a tax
credit incentive of up to nearly $1.7 million
over that time. The tax credit was approved
by the Governor’s Office of Economic Op-
portunity board at its June meeting.

Established in 1995, Texas-based ACS
designs, engineers and fabricates backup
power systems used in data centers, hos-
pitals and utilities. It performs complex
structural, electrical and manufacturing
work to design, build, test and commission
its enclosures and related power generation
products.

Its facility in Denison, Texas, is one
of the largest in the industry, with nearly
300,000 square feet on 36 acres. In addi-
tion to Texas, the company has operations
in South Carolina and will have Utah serve
as a hub to serve customers on the West
Coast.

“As demand for our products continues
to accelerate at a rapid pace, expanding
our manufacturing operations in Utah is a
strategic step forward,” Dan Knox, CEO,
said in a prepared statement. “Utah offers
a unique and compelling business environ-
ment, including its proximity to key cus-
tomers and a deep pool of highly skilled
labor. But what truly sets Utah apart is the
exceptional work ethic of its people. We’re
excited to invest in a region that shares our
commitment to quality, innovation and ex-
cellence in everything we do.”

Rhett Neuenschwander, and ACS board
member and partner at Salt Lake City-
based Tower Arch Capital, an investment
firm that announced last fall that it had re-
capitalized ACS Manufacturing in partner-

A group of enclosures produced by ACS Manufacturing are lined up outside the company’s
plant in Denison, Texas. The company has announced it will open a manufacturing facility in
Clearfield. Photo courtesy ACS Manufacturing.

ship with Knox, told the GOEO board that
ACS has a backlog from large data center
operators and hyper-scaling companies
that tops $500 million. Production to meet
that backlog will take place in 2026-28
and a little bit past that, and obviously the
backlog is growing,” he said.

“In order to meet that demand, that’s
why we needed to create a third facility.
Utah is a great market, a great location for
us,” he added.

In addition to Utah, the company had
considered sites in Arizona, Idaho and Ne-
vada for the expansion.

Neuenschwander said the new jobs will
include high-end welders and electricians.

“The outlook is very bright,” he said.

“We’re really excited about the company
going forward and excited about the poten-
tial of being here in Utah and being able to
continue to build, and build a big operation
in Clearfield.”

The $31.45 million Utah project is ex-
pected to generate new total wages of over
$120.4 million and new state tax revenue
of nearly $8.4 million over 10 years. The
average wage of the new jobs is projected
at $73,851.

“Utah’s manufacturing sector is a key
driver of our state’s economic resilience
and prosperity,” Jefferson Moss, GOEO
executive director, said in a prepared state-
ment. “Companies like ACS Manufactur-
ing are at the forefront of positioning Utah

as a technological advancement and inno-
vation hub. Its growth creates high-quality
jobs, strengthens our communities, and bol-
sters the state’s economy.”

“ACS Manufacturing will play a key role
in supporting important industries across the
state by manufacturing critical support sys-
tems right here in Utah,” said Ryan Starks,
executive director of the Economic Devel-
opment Corporation of Utah. “We appreci-
ate our strong partnerships in Northern Utah
and the support from GOEO in providing an
incentive to help bring this project to life.

“ACS Manufacturing has an important
role in providing redundant and reliable
systems. Additionally, they are creating
high-wage jobs and delivering significant
value to the community of Clearfield in Da-
vis County.”

Spencer Brimley, Clearfield’s assistant
city manager, told the GOEO board that the
city is a manufacturing community “and
we’re grateful that ACS has seen the value
in coming to this community. [We’re] excit-
ed for them and want to make sure that we
support them in whatever way possible in
their continued success and growth.”

“Clearfield City is thrilled to wel-
come ACS Manufacturing’s expansion,”
Clearfield Mayor Mark Shepherd said in a
prepared statement. “This expansion will
bring 200-plus new jobs to our city and is a
testament to our shared vision to strengthen
Clearfield. We’re honored to be the home of
the expansion and look forward to their con-
tinued success.”

GOEO does not provide upfront cash
incentives. Each year that an incentivized
company meets the obligations in its con-
tract with GOEQ, it will qualify to receive a
portion of the new, additional state taxes the
company paid to the state.

Utah earns Moody’s highest credit rating

Alixel Cabrera
Utah News Dispatch

Describing Utah’s economy as strong
and its outlook as stable, Moody’s af-
firmed the state’s AAA issuer credit rating
earlier this month. That’s the highest pos-
sible rating for a government entity, indi-
cating the lowest risk for investors.

Along with Utah, 13 other states hold
that score with Moody’s, Fitch and S&P
Global, three big rating agencies.

“The AAA issuer rating reflects Utah’s
robustly expanding economy, formidable
budget reserves, minimal leverage and
exemplary fiscal governance,” the finan-
cial firm wrote in the announcement.

Analysts also expect Utah’s demo-
graphic trends to continue to drive good

revenue performance and diversify the
state’s economy, they wrote. In the mean-
time, the state has “excellent budget flex-
ibility” with low fixed costs from “low
leverage from bonded debt, pension lia-
bilities and retiree health care.”

However, the state also faces credit
challenges, including the climbing cost
of living prices and diminishing housing
affordability, which could slow down the
state’s “in-migration” trends in the future.
Additionally, catering to more Utahns liv-
ing in the state means more spending, es-
pecially for public education.

And like in most Western states, Utah’s
issues with water supply and drought “can
disrupt the economy and drive capital
spending,” analysts said.

Gov. Spencer Cox celebrated the news,
saying in a release that the rating would

allow the state to save taxpayer dollars
with low borrowing costs to fund infra-
structure and public services.

“These ratings r