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Summer Fun in the Sun

Utah is one of more than a dozen states
that exempts kids’ lemonade stands from
business licenses or permits. In 2017,
Utah lawmakers overwhelmingly voted in
support of a law banning local govern-
ments from regulating pop-up businesses
operated by minors. Those protections
were expanded in 2023 to exempt kids
from the food-handling rules that apply to
prepared food sold at farms and markets.
(Adobe Stock photo)

about 1 billion snack bars per year. (Photo courtesy Nature’s Bakery)

Nature’s Bakery plant starts production in SLG

Brice Wallace
Salt Lake Business Journal

Salt Lake City now has a popular ad-
dition to its economic food pyramid.

Nature’s Bakery, a snack bar part of
Mars Inc., recently celebrated the open-
ing of a $240 million, 339,000-square-
foot manufacturing facility at 2331 N.

. 2200 West. More than 230 people will

be working there by year-end, initially
producing Oatmeal Crumble and Whole
Wheat Fig Bars. But it can expand to
other products and it has the space to

grow to make more than 1 billion soft-
baked snacks per year.

“This is a big deal,” Salt Lake City
Mayor Erin Mendenhall said at the
grand opening event. “The opening of
this facility and expansion of Mars’
brand footprint in Salt Lake City is not
by accident, and it’s no small thing for
us as a city.”

The facility is expected to improve
national product distribution and reduce
delivery distances to retailers, cutting
trucking-related CO2 emissions by an
estimated 5,700 tons annually. It sports
smart automation, including innovative

« Nature’s Bakery recently began production at its $240 million manufacturing facility in Salt Lake City. It could eventually produce

systems for ingredient handling, pack-
aging and quality control.

“This facility represents the latest in
baking technology and manufacturing
excellence, designed to maintain the
quality and consistency that our con-
sumers expect,” said Clint Briske, facil-
ity lead in Salt Lake City.

“With full operations now underway,
we’re excited about the role the site is
already playing in Nature’s Bakery’s
continued growth and success. This is

see BAKERY page 5

Foreign Trade Zone get new oversight

Brice Wallace
Salt Lake Business Journal

A new organization is overseeing a fed-
eral program aimed at fostering business
growth, with plans to expand it beyond
the Salt Lake City area to include all of
Utah.

Salt Lake City has transferred For-
eign Trade Zone stewardship to World
Trade Center Utah following a unani-
mous vote by the Salt Lake City Council
and approval from the U.S. Department
of Commerce.

The FTZ is an economic development

Protecting your ideas

and your business.

tool designed to help companies store, as-
semble or manufacture imported goods
without immediately paying import du-
ties. In some cases, those companies can
avoid tariffs altogether. Customs duties
and excise taxes are due only at the time
of transfer from the FTZ for U.S. con-
sumption. The overall aim is to help com-
panies reduce costs and compete globally.

“It gives those businesses a lot more
stability and opportunity, safety and se-
curity to operate their businesses here
and work internationally by doing so,”
Salt Lake City Mayor Erin Mendenhall
said during a news conference marking
the transition.
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The FTZ in Salt Lake City was es-
tablished in 1977 and was the vision of
then-Mayor Ted Wilson. Mendenhall
said the FTZ is “a very unique location
that you won’t really see on a usual map
in the state of Utah but that impacts our
Utah-based economy in a big way.”

The local area, designated FTZ 30 and
one of 300 nationwide, has 15 compa-
nies operating there or seeking federal
approval to do so, a figure Mendenhall
expects to grow. “The FTZ, what it does
is it helps these companies stay competi-

see TRADE ZONE page 5
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Utah joins Texas & Arizona as
leaders in blockchain policy
and innovation

Utah is one of three states recognized
as a “Trailblazer” in a new rating of the
blockchain industry by blockchain or-
acle network Chainlink and the Block-
chain Association.

The new industry resource, titled “To-
kenized in America,” highlights how all
50 U.S. states are progressing across
blockchain policy, workforce concen-
tration and other key indicators. The re-
sults spotlight which states are position-
ing themselves to lead in the next era of
finance, the report authors said.

The scorecard evaluates each state on
how it is shaping the future of digital
assets and tokenized finance across six
metrics: active government-led block-
chain pilots, active pro-crypto task forc-
es, state legislative support, blockchain
workforce concentration, strategic Bit-
coin reserve initiatives and active mem-
bership in the North American Block-
chain Association (NABA).

Each state received one of four des-
ignations based on its overall progress:
Trailblazer, Accelerator, Initiator or Ex-
plorer. These categories reflect the dif-
ferent ways states are engaging with
blockchain adoption and help spotlight
what effective leadership looks like at
the state level.

Texas, Arizona and Utah earned Trail-
blazer status for their strength in both
policy and ecosystem development.
Other leading states — including North
Carolina, California, New Hampshire
and Wyoming — demonstrated strong
engagement across several scorecard
categories.

“This scorecard aims to provide
state leaders the clarity and tools to
take meaningful action. This initiative
shows where momentum is building

. (801) 463-7997

and how states can engage with digital
assets in a responsible, forward-looking
way,” said Sarah Milby, chief policy of-
ficer at the Blockchain Association.

“With so much occurring at the fed-
eral level, we cannot overlook the sub-
stantial activity occurring in the states,”
said Adam Minehardt, head of poli-
cy for Chainlink Labs. “‘Tokenized in
America’ is helping shine a light on the
important role these states are playing
when it comes to digital assets, provid-
ing insight into the opportunities and
challenges that lie ahead.”

“With the GENIUS Act passing the
U.S. Senate and more states advanc-
ing digital asset legislation, launch-
ing crypto task forces and exploring
blockchain pilots, momentum behind
state-level adoption is accelerating,” the
study said.

The GENIUS Act, officially titled
the “Guiding and Establishing Nation-
al Innovation for U.S. Stablecoins Act,”
is legislation that establishes a federal
regulatory framework for stablecoins.
It aims to provide clear guidelines for
the issuance, backing and oversight of
stablecoins, which are cryptocurrencies
designed to maintain a stable value, of-
ten pegged to the U.S. dollar. The act
seeks to foster innovation while also en-
suring consumer protection and finan-
cial stability.

A separate study commissioned by
BNY Mellon found that 97 percent
of institutional investors believe to-
kenization will “revolutionize asset
management.” States that move fast-
est are gaining a first-mover advan-
tage in attracting investment, talent
and long-term economic growth, the
study concluded.
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New director named for
Wasatch Waste District

Wasatch Integrated Waste Management
District has announced the appointment of
Preston Lee as its new executive director.
He succeeds Nathan Rich, who is retiring
after 26 years.

Rich was appointed as executive director
of Wasatch in May 2001. He was respon-
sible for overseeing integrated solid waste
management, environmental compliance,
and ensuring municipal solid waste was al-
ways viewed and managed as a resource.
Under his leadership, Wasatch became a
model for innovation and environmental
stewardship in the handling of municipal
solid waste. He navigated Wasatch through
many different phases, from Waste-To-En-
ergy to building the current Material Re-
covery Facility that processes residential
and commercial recycling.

Lee has 23 years of experience with

Wasatch, beginning his career in 2002 as
the environmental engineer. He was lat-
er promoted to landfill manager and has
served as operations manager since 2019.

“I’'m honored to step into this role and
build upon the strong foundation laid by
Nathan,” Lee said in a release. “Our work
is vital to protecting public health and the
environment, and I look forward to con-
tinuing that mission with our capable and
experienced team.”

Wasatch Integrated Waste Manage-
ment District operates a landfill and mate-
rial recovery and transfer facility in Lay-
ton. Wasatch serves the residents of Davis
and Morgan counties, except for Boun-
tiful City. Wasatch is a Utah Special Ser-
vice District, formed in 1984 by the Davis
County Commission to meet the growing
municipal solid waste needs of the county.

Amare Global owner to
assume CEQO role

Amare Global, a Lehi holistic men-
tal health platform, has announced that
its owner and board chair David Chung
has assumed the role of CEO, effective
immediately. He succeeds Asma Ishaq at
the head of the company.

“Amare is shifting into high gear,”
said Chung. “This is a moment of align-
ment, acceleration and absolute belief in
our purpose, our people and our poten-
tial. Brand partners, now is your time.
This shift will create greater stability as
we invest deeper, dream bigger and ex-
ecute bolder than ever before. This is
more than a leadership transition; it’s a
leadership elevation.”

“We are grateful for Asma Ish-

aq’s leadership and wish her contin-
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ued success,” said Chung of Amare’s
former CEO.

A self-styled “serial entrepreneur,”
Chung has an extensive track record of
building brands, developing innovation
and leading teams. Chung will focus
on expanding innovation, driving glob-
al growth and deepening Amare’s im-
pact as an industry leader, a company
release said.

Amare Global was founded in 2016
and purchased by Chung in 2023. Also in
2023, Amare acquired Kyéni, expanding
its global reach to over 50 countries. Am-
are offers products that support the “gut-
brain axis,” according to the company’s
website, including its flagship product,
MentaBiotics.
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Primary Chlldren S opens music therapy room

A new music therapy room has opened
at the Intermountain Primary Children’s
Hospital Miller Family Campus in Lehi.
Members of the hospital staff, along with
founders of the Forever Young Founda-
tion, cut the ribbon June 23 for “Sophie’s
Place.” The new facility is being called
the nation’s first to combine music, art
and dance/movement therapy for pediat-
ric patients.

NFL Hall of Fame quarterback Steve
Young, founder of the Forever Young
Foundation, was joined by his wife and
foundation co-chair, Barb Young, at the
event. “Sophie’s Place” was established
by the Forever Young Foundation in lov-
ing memory of Utah singer and songwrit-
er Sophie Barton, who was a volunteer at
Intermountain Primary Children’s Hospi-
tal in Salt Lake City prior to her passing

atage 17.
“Through Sophie’s Place, Sophie’s
heart continues to beat on — bringing

comfort, inspiration and healing to count-
less young patients,” said Young. “The
frequency of physician-prescribed music
therapy underscores just how vital this
non-invasive, functional treatment is in
transforming and improving the lives of
the children we are privileged to serve.”
Afterward, patients and the communi-
ty celebrated the grand opening with per-
formances from kids, students and grown-
ups, including 10-year-old Adele Storrs;
David Osmond, lead singer of The Os-
monds-Second Generation; EJ Michels,
singer-songwriter and “The Voice” con-
testant; and Brigham Young University
dancers Katie Williams and Jordan Hal-
terman. The nation’s first Sophie’s Place
opened in 2013 at Intermountain Primary
Children’s Hospital’s Salt Lake Campus.
The newest Sophie’s Place expressive
therapies room contains instruments
including a piano, drums and guitars;
microphones; a dedicated recording

“ﬂr.-

The Playroom is part of “Sophie’s Place,” a new therapeutic facility at Intermountain Primary Children’s Hospital Miller F amily
Campus in Lehi. (Photo courtesy Intermountain Health)

studio; and spaces for art and dance/
movement therapies.

“What makes this location unique is
its vibrant, multi-disciplinary approach to
healing through self-expression, self-dis-
covery and joy,” said Lisa Paletta, presi-
dent of Intermountain Primary Children’s
Hospital, Miller Family Campus. “We’re
thankful to the Barton family and Forever
Young Foundation for supporting this im-
portant space for patient healing, inspired
by Sophie’s beautiful legacy.”

In 2010, Sophie Barton passed away
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Owners or tenants who engage the services of Construction Management Consultants (CMC) will spend

unexpectedly while hiking. Three years
later, Sophie’s family partnered with In-
termountain Primary Children’s Hospi-
tal to ensure her vision to heal the world
with music.

“It means so much more knowing this
is Sophie’s Place, having grown up in
the area,” said Anne-Marie Barton, So-
phie’s mom. “Nothing means more than
knowing the Primary Children’s Lehi
location and Sophie’s Place are here to
serve the children by bringing music for
healing. Her soul is here in Utah, and
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this new location means she can inspire
healing and love for all those who visit
these special rooms.”

Expressive therapies use creative arts
as therapeutic tools to facilitate growth
and healing and address patient goals.
Funded entirely througha philanthropy,
these services are provided to patients and
families at no cost.

The Miller Family Campus opened in
February 2024 as part of Intermountain
Health’s broader vision to build the na-
tion’s model health system for children.

. We’ll build your building ”
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from page 1

just the beginning of our story in Salt
Lake City, and we’re thrilled about what
we’re accomplishing together.”

Mars acquired Nature’s Bakery in
March 2021, and the brand is on pace
to more than double its size from 2020
to now. Nature’s Bakery products in-
clude Whole Wheat Fig Bars, Glu-
ten Free Fig Bars, Fig Bar Minis, Oat-
meal Crumble Bars, Brownie Bars and
Hearty Bars. Meanwhile, Mars has in-
vested $6 billion in the U.S. in the past
five years and has committed $2 billion
to U.S. manufacturing through 2026.

Nature’s Bakery CEO Steve Gardiner
called the opening “a really momentous
milestone” for the company, which sup-
plies products to more than 100,000 re-
tail sites in the U.S.

“Our new baking facility that we sit
in today, that is actually just downstairs,
is going to unlock even more growth for
us in the future and allow us to really
capitalize on what we think is an amaz-
ing opportunity going forward,” he said
at the event.

The ability to produce 1 billion Na-
ture’s Bakery bars is “obviously a pret-
ty massive step forward for a company
that started only 12 years ago.”

The facility, he said, “demonstrates
our confidence in Utah’s thriving busi-
ness environment.”

Blas Maquivar, global president of
Mars Snacking’s Health & Wellness
Division, noted that Salt Lake City is
now home to both Trii Frii and Nature’s
Bakery. Mars acquired West Valley
City-based Trii Frii, a maker of choco-
late-covered fruit snacks, in early 2023.

“The [Salt Lake] facility represents
our largest expansion investment for
Nature’s Bakery and will significantly
increase our production capacity that
will then allow us to keep up with the
great consumer demand that this amaz-
ing brand is generating,” Maquivar said.

Mendenhall said the company will
have great access to rail and air services
at the “Crossroads of the West.”

“You are a perfect fit, and my office
kind of lives off of your fig bars,” the
mayor joked.

L

Mars got a boost in developing the
new facility from the state, in the form
of a tax credit incentive approved in
January 2024 by the Governor’s Of-
fice of Economic Opportunity board
tied to creating 65 high-paying jobs
over a decade. The incentive maximum
is $651,619.

“Manufacturing is one of Utah’s
key industries, driving job creation,
strengthening supply chains and fuel-
ing long-term growth,” Jefferson Moss,
GOEQO’s executive director, said in a
prepared statement. “Nature’s Bak-
ery’s new facility is exactly the kind
of high-impact investment that posi-
tions Utah for continued success. We’re
proud to welcome the company as it ex-
pands in Salt Lake City, bringing quali-
ty jobs and reinforcing our state’s repu-
tation as a top destination for advanced
manufacturing.”

Speakers at the grand opening not-
ed that Nature’s Bakery already has
become involved in the community,
including through participation in a
school winter clothing drive.

“That kind of proactive engagement,
before you even packed a box up, says
so much about the kind of intention you
bring as a community member,” Men-
denhall told company officials.

Gardiner said the company wants to
forge partnerships with agencies such as
Utah Food Bank. While the facility will
boost company production and provide
jobs, the company desires to be “a real,
legitimate part of your community,”
he said.

“This is so much more than just the
opening of a new facility. It’s all that.
It’s absolutely all that, but it’s so much
more than that,” he said. “It’s a begin-
ning of a long-term partnership and
relationship with our company, with
Salt Lake City and with the great state
of Utah.”

Mars has a presence in 49 states, em-
ploys over 70,000 people and operates
38 factories in addition to veterinary
clinics, labs and 16 global and regional
offices. Its brands include Royal Canin,
Pedigree, Whiskas, Cesar, Dove, Ex-
tra, M&M’s, Snickers and Ben’s Orig-
inal. Nature’s Bakery specializes in
soft-baked goods that are plant-based,
nut-free, dairy-free and gluten-free.

Oatmeal Crumble bars proceed down the line at Nature’s Bakery, which recently cel-
ebrated the opening of a new 339,000-square-foot manufacturing facility in Salt Lake

City. (Photo courtesy Nature’s Bakery)

TRADE ZONE
from page 1

tive, especially in global markets as they
continue to shift and change,” she said.

The FTZ covers most of the Wasatch
Front, north to Box Elder County and
south to southern Utah County. “But
this will go statewide,” vowed Jonathan
Freeman, president and CEO of WTC
Utah. “We are determined. It might take
some time, but we will make sure it is
available to all Utah businesses.”

“This is really a natural step forward
in our strong economy,” Mendenhall
said of handing over FTZ authority
to WTC Utah. “It’s a good expansion
of Ted Wilson’s legacy, as well. It re-
flects our shared belief that the Foreign
Trade Zone can, and really should, re-
cruit more businesses. It should effec-
tively reach more businesses across the
state of Utah, not just here along the
Wasatch Front.”

Freedman said Salt Lake City has been
“a phenomenally powerful steward” of
the FTZ. “We are proud to take on this
role, and we’re building directly on what
the city has established,” he said.

“This is welcome news, right now es-
pecially. This is a unique solution in a
time of uncertainty for businesses,” he
added, describing it as a way to help
companies ‘“navigate through these
treacherous waters.”

WTC Utah has invested in the FTZ
the past few months, can help com-
panies walk through the process of
qualifying and provide a free cost/
benefit analysis.

Currently, Utah businesses collective-
ly pay hundreds of millions to the feder-
al government in duties and taxes. “And
our objective is to keep as much of that

capital here locally to fuel the growth of
our businesses here, to support our en-
trepreneurs, to fuel job growth and eco-
nomic prosperity here in Utah,” Freed-
man said.

“Stability is money,” Mendenhall
said. “And there’s been a great deal of
instability in international markets, for
varying reasons in this climate, and
this is a very well-established stability
tool that now will have an even broader
reach in the state of Utah because of the
World Trade Center’s relationships and
jurisdiction, so to speak, which is a great
part of Salt Lake City’s interest in trans-
ferring this grantee ownership to them.”

Jefferson Moss, executive director of
the Governor’s Office of Economic Op-
portunity, said the transfer is “not just
an administrative change, some paper-
work that’s being changed.” Freedman
and his team are “incredible ambassa-
dors” for the Utah business communi-
ty and are a resource to help businesses
wanting to expand outside Utah or come
into the state, he said. “Having this as
a tool is going to be very important,”
Moss said.

The pace of change is quickening, he
added. “As we’re getting into Al, all
these things that are happening in the
economy, having a nimble framework,
having this team, this public/private
partnership, I think it’s going to contin-
ue to make sure that Utah is an innova-
tion hub and that we can be a leader in
this space,” Moss said.

Victoria Petro, a member of the Salt
Lake City Council, said the FTZ trans-
fer “makes sense” because it removes
barriers for businesses. The city legis-
lates for the future, she said, “not to re-
spond to a tempest that is here now but
to make sure that we are unflappable in
the face of whatever comes to us.”
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Larry H. Miller Co. named title sponsor of the Utah Open

The Utah Section PGA has announced
that the Larry H. Miller Co. has become
the title sponsor of the Utah Open and
Women’s Utah Open golf tournaments.

The 99th playing of the champion-
ship — now officially named the Larry
H. Miller Utah Open — is scheduled for
Aug. 15-17 at Riverside Country Club
in Provo. The Larry H. Miller Women’s
Utah Open is taking place at The Coun-
try Club in Salt Lake City, Aug. 4-5.

With nearly a century of history, the
Utah Open stands as one of the lon-
gest-running golf tournaments in the
country. Its champions list features
names like George Schneiter, Mike Reid,
Jay Don Blake, Jimmy and Zac Blair,
and Bruce and Boyd Summerhays. The
tournament has also seen international
golf icons over the years, including Billy
Casper, Gary Player, Ken Venturi, Gene
Littler, Miller Barber and Tommy Aaron.

“The Utah Open has long been a cor-
nerstone of Utah golf and a champion-
ship with deep community roots,” said
Devin Dehlin, executive director of the
Utah Section PGA. “We’re excited to
partner with the Larry H. Miller Co.,
whose support and values align perfectly
with the tournament’s mission of excel-
lence, tradition and support of our char-
ity beneficiary, Special Olympics Utah.”

“We are honored to support and con-

tinue the legacy of the Utah Open as one
of the premier golf events in the state,”
said LHM Co. CEO Steve Starks. “The
Larry H. Miller Co. and the Miller fam-
ily have a long history and deep love
of sports in Utah and providing access
and opportunities for athletes to grow
and develop through sports. The Utah
Open is a perfect example of the pow-
er of sport to shape lives and strengthen
communities.”

Sigma Chi pledges $31M to Huntsman Center for
Advanced Therapeutics and Innovation

The Utah-based Huntsman Cancer
Foundation and the Sigma Chi Interna-
tional Fraternity have announced a $31
million pledge to create the Sigma Chi
Center for Advanced Therapeutics and
Innovation at the Huntsman Cancer In-
stitute in Salt Lake City.

Sigma Chi expects to meet its goal,
the largest single pledge in the histo-
ry of the men’s fraternity, within five
to seven years, more than doubling
the funds raised by the organization
throughout its 12-year partnership with
Huntsman Cancer Institute. After ful-
filling an $11 million pledge in 2019,
Sigma Chi then committed an addition-
al $20 million to support women’s re-
search, treatment and prevention. The
organization said it will complete this
donation early, making the final pay-
ment by this fall.

“Since 2013, Sigma Chi has em-
braced our brother Jon Huntsman’s vi-
sion of an end to cancer,” said Bob Wil-
son, 73rd grand consul of Sigma Chi

International Fraternity, referencing
Huntsman’s membership in the group.
“Across North America, these men
have worked tirelessly to raise mon-
ey through grassroots events and their
personal relationships, all in hopes of
making the dream of becoming ‘the
generation to end cancer’ a reality. To-
day, we are honored to further dedi-
cate ourselves to such a worthy cause
by more than doubling our financial
commitment to establish the Sigma Chi
Center for Advanced Therapeutics and
Innovation.”

The late Jon M. Huntsman Sr., a Sig-
ma Chi member honored as a “Signifi-
cant Sig” for his achievements, and his
wife Karen founded Huntsman Cancer
Institute as part of their commitment to
creating better outcomes for cancer pa-
tients and, ultimately, finding a cure. It
is a National Cancer Institute-designat-
ed Comprehensive Cancer Center, pro-
viding care to the largest geographic
region of any institution. More genes

for inherited cancers have been dis-
covered at Huntsman than at any other
cancer center in the world, according to
the institute.

The Sigma Chi Center for Advanced
Therapeutics and Innovation will fuel
groundbreaking research, as well as
propel new clinical trials that will lead
to safer and more effective treatments,
improved quality of life and potential
cures for patients across North America
and beyond, a joint statement said.

“Sigma Chi brings to bear the collec-
tive power of nearly 240 undergraduate
chapters across North America all com-
ing together to raise money for Hunts-
man Cancer Foundation,” said Michael
Delzotti, president and chief operating
officer of the Huntsman Cancer Foun-
dation. “This partnership is of para-
mount importance to cancer patients
and their families who seek treatment
not only at Huntsman, but also around
the world, because it will drive critical
breakthroughs in cancer research. Sig-

ma Chi’s rallying cry, to be ‘the gener-
ation to end cancer,’ is a powerful force
for good.”

Sigma Chi undergraduates across the
U.S. and Canada have brought their
campus communities together to raise
funds for the research and innovation
taking place at Huntsman Cancer In-
stitute through fundraising events like
Derby Days. Sigma Chi chapters raised
a record-breaking $5 million in the
2024-25 school year.

“Huntsman Cancer Institute is unit-
ed with Sigma Chi in our ambition to
end cancer as we know it,” said Mary
Beckerle, CEO of Huntsman Cancer
Institute. “The Sigma Chi Center for
Advanced Therapeutics and Innova-
tion will allow us to advance the best
science and new clinical trials that will
materially change cancer outcomes for
individuals across North America and
beyond. We are so grateful to Sigma
Chi for making this new commitment
in our shared quest to eradicate cancer.”
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JQ Medical names
Ryan Schorr new CEO

JQ Medical, a Salt Lake City provider
of home medical equipment for people
with Type 1 and Type 2 diabetes, has an-
nounced the appointment of Ryan Schorr
as CEO and a member of its board of di-
rectors. The appointment was effective
June 16. He succeeds Matt Gallagher.

The company said Schorr will focus
on the patient experience, operational
excellence and expansion into new mar-
kets. He brings more than two decades
of health care experience to the com-
pany, holding senior leadership roles
across direct-to-patient, medical distri-
bution and post-acute care companies,
including Edgepark Medical Supplies
and Cardinal Health. His background
spans both public and private companies
and includes a focus on scaling opera-
tions while maintaining patient-first cul-
tures, according to the JQ medical an-
nouncement.

“Ryan’s leadership style and focus on
operational rigor align perfectly with
what makes JQ successful: responsive-
ness and personalized support,” said
Matt Komenda, founder and managing
partner of JQ Medical’s private equi-
ty partner, Tacoma Holdings. “He un-
derstands what it takes to scale without
sacrificing what matters most to patients
and providers.”

“I’m honored to join a company that
delivers on its promise to make diabetes
care easier for patients and their provid-

Ryan Schoor, CEO of JQ Medical

ers,” said Schorr. “Having spent 20 years
in direct-to-patient businesses, I under-
stand that the environment is complex,
but the solutions are simple: answering
the phone, getting patients their prod-
ucts quickly and helping them navigate
their benefit questions. I have known JQ
Medical since early in my career and the
business has always had a great repu-
tation in the market for its responsive-
ness and commitment to all stakeholders
in the process. I'm excited to build on
that foundation and help more patients
get the support they need to live health-
ier lives.”

Founded in 1994, JQ Medical deliv-
ers diabetes supplies directly to patients’
homes across the United States.

Eric Wynalek named CEO of
Saratoga Springs-based FYTT

Athletic performance technology com-
pany FYTT has a new leader. Eric Wyn-
alek has been named CEO of the Sarato-
ga Springs-based firm by Summit Venture
Studio, a Lehi-based venture incubator
company specifically founded to provide
capital and to develop, launch and scale
university software startups and bring
products to market.

Wynalek has more than 15 years of ex-
perience in sports and entertainment tech-
nology, leading business development,
marketing and strategy efforts of a number
of companies. He most recently served as
executive vice president of marketing and
strategy at entertainment technology pro-
vider EditShare. He previously held posi-
tions at Hudl, NBC Sports and Brightcove.

FYTT drives athlete development for
sports organizations, including the Chi-
cago Cubs, the San Francisco Giants and
the Ohio State Buckeyes football program.
FYTT also works with hundreds of high

schools, clubs and sport-specific training or-
ganizations in their efforts to increase per-
formance of athletes.

“We’re excited to welcome Eric to lead
FYTT into the future,” said Spencer Walk-
er, co-founder of Summit Venture Studio.
“His sports tech experience and passion
for growing nascent technology companies
align perfectly with the mission and mo-
mentum we’ve built inside FYTT.”

“I’m excited to be back in sports and tech-
nology with an innovative company such as
FYTT,” said Wynalek. “FYTT works with
some of the biggest names in strength and
conditioning and I look forward to enhanc-
ing our position at the elite, club and high
school level of play.”

Wynalek earned a bachelor’s degree
from Michigan State University and an
MBA from DePaul University’s Kellstadt
School of Business. In addition to his role
as CEO, he will serve on the FYTT board
of directors.
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The following are recent finan-
cial reports as posted by selected Utah
corporations:

Zions

Zions Bancorporation NA, based in
Salt Lake City, reported net earnings
applicable to common shareholders of
$243 million, or $1.63 per share, for
the second quarter ended June 30. That
compares with $190 million, or $1.28
per share, for the same quarter a year
earlier.

Zions operates banks in 11 western
states.

“We’re very pleased with the quar-
ter’s strong financial results, with earn-
ings per share up 27 percent over the
prior year period, and adjusted pre-pro-
vision net revenue up 14 percent,” Har-
ris H. Simmons, chairman and CEO,
said in announcing the results. “The net
interest margin continued to improve,
increasing to 3.17 percent from 2.98
percent a year ago, and customer-relat-
ed noninterest income rose 7 percent.

“Though average deposits were rela-
tively flat, average loans were up 4 per-
cent over last year. Credit results re-
mained solid, with net charge-offs of
only 7 basis points of average loans.
While there are some signs of moder-
ate slowing, including a stabilization
of housing costs in many western U.S.
markets, the economy has performed

EARNINGS ROUNDUP

somewhat better than might have been
expected earlier in the year, and we’re
incrementally more optimistic about
growth in the back half of the year than
we’d previously been.”

Extra Space Storage

Extra Space Storage Inc., based in
Salt Lake City, reported funds from op-
erations attributable to common stock-
holders and unit holders of $439.3 mil-
lion, or $1.98 per share, for the quarter
ended June 30. That is essentially flat
with the same quarter a year earlier.

Net income attributable to common
stockholders in the most recent quar-
ter totaled $249.7 million, or $1.18
per share. That compares with $185.9
million, or 88 cents per share, for the
year-earlier quarter.

Revenues in the most recent quarter
totaled $841.6 million, up from $810.7
million a year earlier.

Extra Space Storage is a real estate
investment trust that owns and/or op-
erates 4,179 self-storage stores in 43
states and Washington, D.C. It is the
largest operator of self-storage proper-
ties in the United States.

“We delivered solid second-quarter
results, driven by historically high oc-
cupancy, steady existing customer be-
havior and gradually improving new
customer rates,” Joe Margolis, CEO,
said in announcing the results.

As a small business owner; smarter cooling strategies mean real savings—
and a stronger bottom line. With Wattsmart™, from Rocky Mountain Power,
you can earn cash incentives on energy-efficient upgrades, take advantage of

programs designed to reduce energy consumption during peak hours and find
ways to cut costs without compromising comfort.

Join hundreds of local businesses making the Wattsmart choice today!

Visit Wattsmart.com to start saving.

“We have been active on the external
growth front, with significant third-par-
ty management and bridge loan activity,
as well as the buyout of our partners’
interest in two joint ventures. Based on
our year-to-date performance, and our
current outlook, we have maintained
our annual FFO and same-store guid-
ance at the midpoints, while we contin-
ue to monitor gradually improving stor-
age fundamentals.”

FatPipe
FatPipe Inc., based in Salt Lake City,

reported net income of $700,000 for the
fiscal first quarter ended June 30. That
compares with $600,000 for the same
quarter a year earlier.

Product revenue in the most recent
quarter totaled $3.9 million, up from
$3.8 million in the year-earlier quarter.

FatPipe is focused on software-de-
fined wide area networking (SD-WAN)
and hybrid WANSs that eliminate the
need for hardware and software or co-
operation from ISPs and allows com-
panies and service providers to control
multi-link network traffic.

“This has been a pivotal quarter for
FatPipe, our first as a public company,
and I’'m incredibly proud of the team’s
execution during this transformational
period,” Ragula Bhaskar, CEO, said in a
prepared statement. “Despite the opera-
tional demands of our IPO, we delivered

WAITTSMART
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solid top-line growth and saw mean-
ingful traction in our recurring revenue
streams, demonstrating the strength and
resilience of our business model.

“As we scale our sales organization
and capitalize on renewed interest from
enterprises seeking secure, high-perfor-
mance SD-WAN alternatives to legacy
vendors, we are well-positioned for ac-
celerated momentum. With our strategic
investments in go-to-market expansion
and our award-winning cybersecurity of-
ferings, we are committed to delivering
long-term value for our shareholders.”

POWER

POWERING YOUR GREATNESS

vé ROCKY MOUNTAIN
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WORK DAZE

Burned up or burned out? The choice is yours

Time to take your temperature. When
it comes to your job, are you burned up
or burned out? These days, being burned
up is weak tea. Anyone can grumble
about their bad bosses and their worse
career prospects. Today, the cool kids
have ratcheted up their dissatisfaction to
DEFCON 1 total burnout. Really!

According to recent research from
hrstacks.com, 82 percent of workers are
at risk of burnout in 2025. You don’t
have to be a math genius to understand
this scary statistic. Having survived sev-
en months of 2025 without your brain
exploding in flames, you only have five
months left to turn up the heat.

There are many reasons why workers
are experiencing such stratospheric rates
of burnout. Solutions to the situation
are harder to come by. That’s why I was
excited to receive an email about Ryan
Zhang, the founder and CEO of the pro-
ductivity platform Notta.ai.

“The problem isn’t your motiva-
tion,” Zhang says. “It’s mental ex-
haustion. When you’re constantly con-
text-switching between tasks, drowning
in information overload and feeling like
you’re always behind, there’s no mental
space left for the work that actually en-
ergizes you.”

If you’d allow me to do a little con-
text-switching here, I was contextualiz-
ing about driving to the doughnut shop

for a glazed long
john or three — I
will share five of
the CEO’s ideas
for extinguishing
burnout. I’ve add-
ed some sizzling
hot ideas of my
own — ideas that
‘ could fan the fires
of your burnout.
It’s bad for you, but I'll feel better and
more energized. And, really, in the giant
scheme of things, what else matters?

No. 1: “Stop trying to be ‘always on’
and available.”

“Your brain needs downtime to think
creatively,” says Zhang. If you’re filling
your silly little head with trivial matters,
like work, you won’t have the time to do
the important things, like kissing up to
your boss.

Setting boundaries is the key. Cal-
culate the amount of time you want to
change from “always available” to “not
available ever.” Seems to me one day a
week to be available is more than suf-
ficient. As for answering urgent emails
and frantic phone calls, a response with-
in a month should satisfy the people
who depend on you. Considering the
genius you pack into every response,
waiting a month to hear from you is a
small price to pay.

GOLDMAN.

-1!

No. 2: “Complete one thing fully in-
stead of juggling 10 things poorly.”

Heaven knows you’ve turned in as-
signments that had a few tiny errors.
Next time you’re assigned an import-
ant project, take all the time you need
to make the ginormous errors, mistakes
and misjudgments required to produce
a complete and irredeemable mess. The
combination of missing a deadline and
also doing absolutely everything wrong
will make you stand out from your
mildly mediocre workmates.

Do work that’s bad enough, often
enough, and you may never be asked to
do anything again.

No. 3: “Recognize when you’re stuck
in ‘busywork’ mode.”

“Sometimes we fill our days with
easy, mindless tasks,” Zhang warns.
This is not productive, unless you're a
manager and easy, mindless tasks are
your exact job description.

No. 4: “Plan meetings to show up,
rather than survive them.”

When in the midst of a boring staff
meeting, instead of using the time to
think about where you’ll go for lunch
or what you will buy when you can log
back into the RealReal, be fully en-
gaged with whatever nonsense is being
discussed. “When you’re not running
mentally 10 different things,” Zhang
says, “you’ll walk out of meetings feel-

ing sharp and renewed, not depleted.”

Alternately, you can crumple to the
floor and lie there, inert. You’ll get out
of the meeting and get a lot of sympa-
thy, too, assuming anyone notices.

No. 5: “Tune in to how you feel, not
what you got done.”

Instead of checking off items on your
to-do list, “check in with yourself and
wonder, ‘Do I feel good about what I
got done today?’”

Don’t go easy on yourself. Ask,
“Have I sabotaged a co