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Root beer floats int:

Hires Big H has opened a new restaurant
in Downtown Daybreak in South Jordan.
The brand has been an institution in Utah
since 1959 and will offer traditional favor-
ites as part of the entertainment complex
near The Ballpark at America First Square
at 11098 S. Grandville Ave.

(Photo courtesy Larry H. Miller Co.)
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« Apple has announced a major move to bring manufacturing of its products home to the U.S. One of the facilities that will receive

part of Apple’s $600 billion pledge is the Texas Instruments 300-millimeter computer chip fabrication facility in Lehi, shown under
construction in May. (Photo courtesy Texas Instruments)

Apple doubles down on U.S. manufacturing; part
of $600 billion pledge coming to Tl plant in Lehi

John Rogers
Salt Lake Business Journal

Mega consumer electronics company
Apple has announced an additional $100
billion will be added to its pledge to re-

¢ turn a large chunk of its manufacturing
¢ tothe U.S. — and part of that investment
. apparently will be coming to Utah.

The Cupertino, California-based com-

: pany announced Aug. 6 that an unspeci-

fied amount of its investment will go to
Texas Instruments (TI) to support tool
installations at the TI facility in Lehi,
along with a TI plant under construction
in Sherman, Texas.

Earlier this year, in an apparent nod
to pressure from the Trump administra-

tion, Apple announced plans to spend
$500 billion in its effort to start build-
ing its products in the U.S. The latest
pledge brings the total planned U.S. in-
vestment to $600 billion. In May, Pres-
ident Trump announced a threatened
25 percent tariff on phone makers’ for-
eign-made products, according to a sto-
ry in The New York Times.

Apple’s investment pledge is part of
its new American Manufacturing Pro-
gram (AMP), which will reportedly sup-
port American manufacturers of silicon
chips and other parts used in Apple’s
wildly popular iPhones.

“Today, we’re proud to increase our
investments across the United States
to $600 billion over four years and
launch our new American Manufactur-

>

ing Program,” said Tim Cook, Apple’s
CEO. “This includes new and expanded
work with 10 companies across Amer-
ica. They produce components that are
used in Apple products sold all over the
world, and we’re grateful to the presi-
dent for his support.”

“We’re committed to supporting U.S.
suppliers involved in every key stage
of the chip-making process — from the
earliest stages of research and devel-
opment to final fabrication and pack-
aging,” said Sabih Khan, Apple’s chief
operating officer. We want America to
lead in this critical industry, and we’re
expanding our efforts to grow a silicon

see APPLE page 2

Intermodal facility deemed
‘a huge win for logistics’

Brice Wallace
Salt Lake Business Journal

A new intermodal facility in Salt Lake
City has raised hopes that goods moving
into, out of or through the area will do
so in a much smoother manner, and boost
the economy along the way.

Executives from freight transportation
company BNSF Railway, in partnership
with Patriot Rail and the Utah Inland
Port Authority, and government offi-
cials recently gathered to celebrate the
new facility’s present and future capa-
bilities. Intermodal facilities switch ship-

« ping containers among different modes

IR e

of transport — for example, from truck
to rail — without unpacking the contents.

Located five miles from Salt Lake City
International Airport, the facility’s 43-

The new BNSF Railway intermodal facility is five miles west of Salt Lake City
International Airport. (Photo courtesy BNSF)

acre site in the city’s Northwest Quadrant
will be used in conjunction with BNSF’s

see INTERMODAL page 3
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KeyBank presents $200K grant to the Community
Development Corporation of Utah

Tom Haraldsen
Salt Lake Business Journal

The KeyBank Foundation presented a
check for $200,000 to the Community
Development Corporation of Utah during
an Aug. 5 ceremony at America First
Field. It was part of the bank’s 200th an-
niversary celebration taking place in each
of KeyBank’s 27 markets.

The CDC of Utah helps the commu-
nity by empowering people on the path
to financial security, housing stability,
and access to affordable homes through
its KEYS (Knowledge, Equity and Your
Success) program.

Chris Gorman, KeyCorp chairman and
CEO, said Salt Lake City “is a big part
of KeyBank’s future. We’ve got a great
team on the ground here, and Salt Lake
has actually been named our Market of
the Year twice since 2018. There’s a lot
of growth opportunities here.”

KeyBank’s bicentennial grant pro-
gram is designed to strengthen Commu-
nity Development Financial Institutions,
known as CDFlIs, for the role they play
in advancing affordable housing and
small-business development.

“I think Utah has the best business
ecosystem of any market we travel to,”
Gorman said. “There’s a lot of people
in Utah who have been immensely suc-
cessful and willing to fund these young
businesses. For the people in our busi-
ness who are helping other people raise
capital and helping people create value,

this is a really good environment.”

“I grew up here, moved away and came
back,” said Drew Yergensen, Utah mar-
ket president for KeyBank. “You can
point to the Olympics, the success of
some of these entrepreneurs the last 10
years, and you see people who are willing
to invest here. What’s interesting is that
since the pandemic, people have wanted
to move here. All of a sudden, more and
more people are expanding their careers
by moving back to Utah and setting up
shop here. So I think we’ve got a lot of
positive trends. KeyBank has really put a
lot of investment behind it.”

He added that many of those suc-
cessful Utahns are behind the Olympic
movement, saying that seeing the in-
vestment in infrastructure and the pri-
vate-public partnerships that are formu-
lating is exciting.

Speaking about addressing the issue of
affordable housing, Gorman said Key-
Bank is “the No. 2 market participant in
the United States in affordable housing.
It’s one of the great challenges facing our
country. The good news is there’s bipar-
tisan support for affordable housing. It
makes a lot of sense for developers to be
engaged in it. The CDFIs are a piece of
it, but what Key is doing more broadly is
very impactful.

“The home affordability equation is
something that everybody is focused on,”
he added. “The average first-time home-
buyer is 38 years old. Home prices are
rising, but there’s not a lot on the mar-
ket. It’s a challenge, and affordability is

Participants in the check passing ceremony are (from left) Shanelle Smith, KeyBank
national community engagement; Chris Gorman, KeyBank chairman; Community
Development Fund of Utah CEO Todd Reeder; Sarah Beaumont, chief financial
officer; Margot Draeger, program manager; Drew Yergensen, KeyBank Utah mar-
ket president; and Brianna Hein, KeyBank Utah corporate responsibility officer.

(Photo courtesy KeyBank)

something that we want to be a part of
the solution.”

He said that unlike some other markets,
Salt Lake is among the fastest-growing.
“As we look forward to the next 10-20
years, which we like to do, I think that
opportunity to outgrow the United States
average genuinely exists. It’s a good state
to do business, there’s a lot of capital,

people with a lot of great ideas.”

The CDC has programs to address the
housing issue,” Yergensen said. “We’re
giving them more money to help them
with the resources to reach different parts
of the community that they’re not reach-
ing. A grant can help them do that.”

The KeyBank Foundation has commit-
ted $5.4 million to the grants program.

APPLE
from page 1

manufacturing ecosystem that will ben-
efit innovators across America.”

Apple is partnering with multiple
companies across the United States in
order to increase their capabilities to
manufacture semiconductors, glass and
silicon chips domestically. One of those
partners is Texas Instruments, and ac-
cording to the Apple announcement,
this new partnership will focus par-
tially on Texas Instrument’s facility in
Lehi, which “will manufacture critical
foundational semiconductors used for
Apple products.”

In 2022, Texas Instruments began
production of semiconductor wafer
chips at its LFAB1 (Lehi Fabrication 1)
plant in Lehi. In 2023, TT broke ground
on a second wafer fabrication plant on
the Utah site.

Apple manufacturing employs more
than 450,000 people, with thousands
of suppliers and partners across all 50
states. In addition to the Utah expan-
sion, “significant” new investments will
be made in Arizona, California, Iowa,
Kentucky, Nevada, New York, North
Carolina, Oregon and Texas, the recent
announcement said.

The first companies to receive invest-
ment under Apple’s AMP include Corn-
ing, Coherent, GlobalWafers America,

Applied Materials, Texas Instruments,
Samsung, GlobalFoundries, Amkor and
Broadcom, the new statement said. In
July, Apple said it would begin to buy
American-made rare earth magnets
from MP Materials, headquartered in
Las Vegas.

Although no specific dollar amounts
were given on Apple’s Texas Instrument
investment in Utah in the announce-
ment earlier this month, Utah leaders
welcomed the news.

In a post on X, Gov. Spencer Cox said
Apple’s Utah investment “will support
high-paying jobs, national security and
long-term economic strength in Utah.”

Appleisatechnology company thatde-
signs, manufactures and markets a wide

range of consumer electronics, software
and online services. Its products include
the iPhone, iPad, Mac computers, Ap-
ple Watch and Apple TV. Apple also of-
fers a variety of software products and
services, such as i0S, macOS, iCloud,
Apple Music and the Apple App Store.
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INTERMODAL
from page 1

new intermodal service between Califor-
nia and Salt Lake City. The service op-
erates in close coordination with Patriot
Rail, which will provide terminal oper-
ations and infrastructure support at the
Salt Lake facility.

Based in Texas, BNSF operates ap-
proximately 32,500 route miles of track
in 28 states and also operates in three Ca-
nadian provinces. Patriot Rail is a short
line and regional rail service provider
in the U.S., with 31 short line railroads;
three excursion railroads; and support
services for customers, including trans-
loading, railcar storage, and real estate
and logistics planning and assistance.
Florida-based Patriot Rail operates over
1,200 miles with a presence in 24 states,
including the Salt Lake Garfield & West-
ern Railway and the Utah Central Rail-
way in Ogden.

“This expansion is a huge win for lo-
gistics,” Abby Osborne, board chair for
the Utah Inland Port Authority, said at
the event. “It’s an advantage for Utah’s
economy. It gives our businesses more
access to markets, more access to move
goods across the state, as well as across
the country and across the world.”

Brandy Christian, Patriot Rail’s CEO,
noted that the facility’s construction took
fewer than 100 days but the idea had
been discussed for a decade.

“This has been a vision that has been
over a decade in the making, and it truly
is a pivotal moment for the state of Utah,”
she said. “It really enhances the competi-
tiveness of this market and your place in
freight logistics.” Tom Williams, execu-

tive vice president and chief marketing
officer of BNSF, said the facility is “an
exciting opportunity to improve our ca-
pacity and efficiency as the industry’s in-
termodal leader, providing more flexible,
competitive options for our customers”
while strengthening supply chains “from

the West Coast to Utah and beyond.”

Gov. Spencer Cox said the facility is
an example of the state’s commitment
to build for the future for children and
grandchildren.

“Smart infrastructure like this im-
proves daily lives for every Utahn,” Cox
said. “It means lower costs at the grocery
store, more reliable delivery of critical
goods, and a stronger economy rooted
right here in our own backyard. By ex-
panding our intermodal capacity, we’re
doing more than just moving freight.
We’re strengthening Utah’s role in the
global supply chain, and boosting our
competitiveness for manufacturing and
economic development.”

The ability to transport goods is vital
to having a strong manufacturing sec-
tor, he said. “Every shipping container
that reaches Utah more efficiently means
more opportunity for our rural producers,
our urban manufacturers and the workers
who keep our state running.”

Utah Senate President Stuart Adams

said the facility will empower commu-
nities, boost the state’s economy and en-
hance its long-term competitiveness.

Like in 1869 with the Intercontinental
Railroad, rail companies have come to-
gether, he said, with supply chains, man-
ufacturing and the economy being trans-
formed. And Utah benefits from those
railroads’ proximity to the airport, he
said.

“It gives us competitive manufactur-
ing,” he said. “It gives us the ability to
ship our products — like life scienc-
es, agriculture and retail — around the
world. The story of rail in Utah isn’t fin-
ished. In fact, I believe it’s just begun.”

The facility’s partners will “create a
freight solution tailored to Utah’s fu-
ture,” Osborne said.

“And the timing couldn’t be better as
you look to strengthen the domestic sup-
ply chains, grow our advanced marketing
sector and meet the needs of a dynamic
market,” she said. “This expanded ser-
vice positions Utah at the center of it all.”

Gov. Spencer Cox (with scissors) is flanked by railroad and government officials
during a ribbon-cutting ceremony for BNSF Railway’s new intermodal facility in Salt
Lake City. (Photo courtesy BNSF)

Gov. Spencer Cox speaks prior to a ribbon-cutting ceremony for BNSF Railway’s new
intermodal facility in Salt Lake City. (Photo courtesy BNSF)
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SLC DOWNTOWN HOTELS BUSINESS Li St

Ranked by Number of Rooms JOURNAL
5 2| © g

Company Name Phone 6 o o9 Top Local
Address Web z 2 Zu Amenities Executive(s)
Little America Hotel 801-596-5700 The Coffee Shop Restaurant,

1 5008. Main St. saltlake.littleamerica.com 850 17 Indoor/Outdoor Pool, Garden Pool Bruce Fery, CEO
SLC, UT 84101 ' ’ ’
The Grand America Hotel 801-258-6000 The Grand Spa, Fitness center, Pools,

2 5558S. Main St. 775 24 Afternoon Tea, Retail Shops, Restaurant, Bruce Fery, CEO

grandamerica.com

SLC, UT 84111 Cocktail bar

Hyatt Regency 801-596-1234 Ballrooms, floor-ceiling windows, restaurants, bistro, bars,
3 170 S. West Temple hvatt.com/hvatt-reqenc 700 21 artisan market, pool, fithess center, work station lounge,
SLC, UT 84101 vatt. yatt-regency 31 meeting rooms for <2,000

Pina Purpero
General Manager

Salt Lake Marriott Downtown
4 City Creek 801-531-0800 510 16 Restaurant, Bar, Coffee Shop, Fitness Center, Parking, Andreo Girardi
75 S. West Temple marriott.com Concierge Lounge, Room Service General Manager

SLC, UT 84101
Hilton Salt Lake City Center

801-328-2000 Meeting rooms, business services, ATM Garrett Parker
B 255S. West Temple . ; 500 17 : e - ’
SLC, UT 84101 hiltonsaltlakecity.com car rental, gift shop, fitness center, indoor pool General Manager
Westgate Park City Resort & Spa AE
6 3000 Canyons Resort Dr. wessgtgfessgrztg%om 488 9 Dining, spa, fitness, yoga Director-EF;{ree:ct)r:traCr)yerations
Park City, UT 84098 9 : P
Radisson Downtown 801-531-7500 Breakfast, express check-out, early check-in
7 Salt Lake City Hotel choicehotels.com/utah/salt- 381 15 free wifi ,Iu pa o storage m,eetiny facilities, John Green
215 W. South Temple lake-city/radisson-hotels/ » 199 %n-site dgini,n 9 ’ General Manager
Salt Lake City, UT 84101 ut302 9
8 1323 Wt%rég aSIt Lake City 801-401-2000 362 10 Restaurant, Fitness Center, Pool, David Scott
| . sheratonsaltlakecity.com Conference Facilities Assistant GM

SLC, UT 84101

Marriott Hotel Complimentary standard Wi-Fi, room service,
Q Salt Lake City Center 801-961-8700 359 16 complimentary coffee, refrigerator, self and Josh Pepper
550 S. State gt SLC. UT 84111 marriott.com valet parking, full bar, restaurant, health club, General Manager

indoor pools and hot tub

Grand Summit Hotel
435-615-8040 . -. Ryan Pratt
10 4000 Canyons Resort Dr. 350 8 Spa, pool, massage, fitness, golf, skiing General Manager

Park City, UT 84098 parkcitymountain.com

Zermatt Utah Resort & Spa

11 764 W, Resor . e, W | s Spa ook, g, ey evene e
Midway, UT 84049 ' ’ ’
DoubleTree Suites Spa tub, indoor pool, bar, free wi-fi,
12 by Hilton Hotel doutﬁg:re:iasisghﬁ?c())r?com 241 9 free parking lot, conference space, gift shop, Jl\cl)l(:lnsantrr’
110 W. 600 S., SLC, UT 84101 ’ ’ express check-out, microwave 9
13 1HE? w I;ngongco by Kimpton 801-595-0000 905 14 Eclectic design, meeting & banquet facilities, Nathan Sporbert
' ) monaco-saltlakecity.com Bambara Restaurant General Manager

SLC, UT 84101

Holiday Inn Express 801-521-9500 Complimentary breakfast, Wi-Fi, coffee & tea,
14 206 S. West Temple iha.com/holidavinnexoress 212 12 microwave, refrigerator, indoor pool, fitness
SLC, UT 84101 9- y P center, hot tub, dry sauna

Dave Erickson
General Manager

Crystal Inn Hotel & Suites

15 S s i s e e T s e
SLC, UT 84101 y - ym, g
The St. Regis Deer Valley

16 2300 Deer Valley Dr. East 435-940-5700 173 1 Dining, events, pool, spa, fitness Nathan Sporbert

stregisdeervalley.com General Manager

Park City, UT 84060

AC Hotel Salt Lake City 385-722-9600

marriott.com/en-us/hotels/ Reception, banquet, theatre, lounge, McKenzie Davis
17 éZL%V\GTZOg 4?0 1 slcad-ac-hotel-salt-lake-city- 164 8 exercise facility, AC Kitchen Director of Sales
’ downtown
Salt Lake Plaza Hotel Complimentary Wi-Fi, guest library, outdoor
g =L Temle Squar SO gy | g | serdpool e e 0 Roger Workmar
122 W. South Temple bestwestern.com ’ ’ J ’ Manager

parking (daily fee), gift shop, guest laundry, valet

SLC, UT 84101 laundry, complimentary airport shuttle

Hyatt Place 801-456-6300 24/7 dining, outdoor pool, fitness center, business

19 55N.400W. 128 6 services, free internet access, meeting facilities, Brandon Hansen,

SLC, UT 84101 hyatt.com free breakfast for members, pet-friendly Manager
20 fggf\lﬁli(l)%ns&Smtes by Marriott 801-531-6000 120 3 Free Wi-Fi, free buffet breakfast, indoor pool, Harsh Soni
| . marriott.com 24/7 fitness center General Manager

SLC, UT 84101

*Did not disclose. Please note that some firms chose not to respond, or failed to respond in time to our inquiries.
All rights reserved. Copyright 2024 by Salt Lake Business Journal. The Business Journal strives for accuracy in its
list publications. If you see errors or omissions in this list, please contact us at lists@slbusinessjournal.com.
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Voted

BEST
HOTEL

in Davis
County

ENJOY THE BEST OF FARMINGTON

Situated in the foothills of the Wasatch Mountains, the Hyatt Place/
Farmington/Station Park hotel is just north of downtown Salt Lake
City, and 1 mile from Lagoon Amusement Park. The hotel is in the
center of Station Park, a lively mixed-use lifestyle and shopping
center with retail stores, a movie theater, and numerous restaurants.
Inside the hotel, expect casual comfort with modern elegance.

(G srarion 22 o

PARK On Park Lane in Farmington saltlakecityfarmington.place.hyatt.com
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Ranked by Gross Leasable Area

SALT LAKE AREA SHOPPING
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List

Company Name
Address

Phone
Web

Leasable Area
(square feet)

Gross

Anchor Stores/
Major Tenants

Owner(s)
(ticker symbol)/
Headquarters

Top Local
Executive

Jordan Landing

801-282-1400

Nike, Ulta, Altitude Trampoline Park,
The RUSH Funplex, Kohl's, Best Buy,

Fairbourne Properties

Ted Anderson

1 3\7e531t \j\grg::t%rTP%Togz jordanlanding.com 1.8M Cinemark, Dick's Sporting Goods, Chicago,IL General Manager
’ Target, EOS Fitness, Old Navy

2 13325’)05; tgtg:]eﬂé;l'own 801-572-1518 1.36M JCPenney, Home Goods, C:e}f;fllcl::’:r(tartwae"rs Bobbi Norton
Sandy, UT 84070. shopsatsouthtown.com ’ H&M, REI, Target El %egundo CA’ General Manager
The Gateway AEA. Clark Planetarium, Discovery Gateway :

3 400 W. 200 S. sh og?r:eggfe\?lg(;% om 1M+ Children's Museum, Dreamscapes, Ph;/::it;r AZ Genzg?lr\‘/lgrl:gger
SLC, UT 84101 ’ Dave & Buster's, HallPass Food Hall ’

Fashion Place « D BPY, Brookfield
4 &191 S S}a‘gf;tb? fagg:c;r?aife‘tggm 965,000 Nordstrcc:)g:[eM;%/asr;el?llIal’dS, Pr%pen'iﬁs Rgtail GBOUP, Ggﬂnaé’:(a?—pﬂ(;rsaeger
urray, ’ amilton, Bermuda
Station Park H&M, Home Goods, Nordstrom Rack, . .

5 140 N. West Union Ave. sh opi?;tﬁizo?’r;ggzlz com 900,000 Harmon's Grocery, REI, Old Navy, El_ecnteéfgleZLonp degt%s}_’\ G%ivé?a'lo‘lr\‘/ld:r::ggr

Farmington, UT 84025 ) Apple, Best Buy, Cinamax Theatres ’ ’
Valley Fair 801-969-6211 JEC?e?qeyS’ A\tlliaggovtlig%& Casey Bulkl
-969- ntertainment, Hobby Lobby, asey Bulkley
6 3\?\9& SU.??g%\% shopvalleyfairmall.com 830,000 Old Navy, Megaplex 15 Theaters, Vestar, Las Vegas, NV General Manager
’ The Children's Place
Provo Towne Center .
801-852-2401 JCPenney, Cinemark . Scott Bowles

7 llfc())\(l)oT%vx_/rn%‘C‘)gg:er Blvd. provotownecenter.com 800,000 Theaters, Target JLL Chicago, IL General Manager
City Creek Center. paq. The Capital Grille, Restoration TCO, The Taubman .

8 50S. Main St. sho (Stolzrisesk cseiztgr com 700,000 Hardware, Nordstrom, Macy's, Louis Realty Group LLC. G;rlwneciglvl\\jlzrgae” or
SLC, UT 84101 peity : Vuitton, Tiffany & Co., Apple Bloomfield Hills, Ml 9
Mountain View Village 385-276-2832 Sierra, Ross, Five Below, Burlington Centercal Properties Heather Nash

O 13303 Teal Ridge Way cainviowvill 685,386 Coat Factory. Ci X Golf LLC. El Sequndo. CA G LM
Riverton. UT 84096 mountainviewvillage.com oat Factory, Cinemark, o} " egundo, eneral Manager

10 :.gg:o’(ll |-I!|IiIIIIsFieId Rd 801-546-3471 600.000 Dillards, JCPenney, Dick's Sporting CBRE Rochelle Fraser
Layton UT 84041 shoplaytonhills.com ’ Goods, SeaQuest Aquarium Dallas, TX General Manager
Old Spaghetti Factory, Whole Foods,
11 gggllgy;gusa re 801-521-9878 320 000 Pottery Barn, Williams-Sonoma, SK Hart Management Mandy McKenna
SLC UT 8 41'02 trolleysquare.com ’ Tabula Rasa, Core Power Yoga, Salt Lake City, UT Property Manager
’ Orange Theory
The Junction 801-399-4357 Treehouse Children's Museum
: oy ’ The Boyer Company, Nate Boyer
12 2400 Washington Blvd. visitogden.com/ 55,000 The Salomon Center, Salt Lake Gity, UT President

Ogden, UT 84401

neighborhoods/the-junction

Megaplex Theaters

MBUSINESS JOURNAL

*Did not disclose. Please note that some firms chose not to respond, or failed to respond in time to our inquiries.
All rights reserved. Copyright 2025 by Salt Lake Business Journal. The Business Journal strives for accuracy in its
list publications. If you see errors or omissions in this list, please contact us at lists @slbusinessjournal.com.
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Over 150 Restaurants &
Retailers including:

e Carhartt
e Cilantree
Evereve
Hyatt Place
Sunglass Hut
SWTHZ
VIO Med Spa
Vuori
WildFin American Grill

Scan QR code for full directory
listings, events, and savings!

[\ sTarion

PARK

ﬂ ShopAtStationPark.com
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AIRPORT HOTELS

Listed by Star Rating

SALT LAKE
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g 5 | %5

“a’ j- —

o 22 8¢ .
Company Name Phone » €6 €0 Top Local Executive
Address Web g 32 E u_? Amenities or Manager
Comfort Inn & Suites 801-783-3165 Todd Wheeler

1 202 Jimmy Doolittle Rd. choicehotels.com 4.3 110 4 Pool, hot tub, family friendly, laundry General Manager and
SLC, UT 84116 ’ Sales Director
Hampton Inn & Suites 801-530-0088 . .

Restaurant, pool, fitness center, Terri Capener

1 307 Admiral Byrd Rd. hilton.com/en/hotels/ 4.3 96 3 » POO%, ’ P
SLC. UT 84116 slchshx-hampton pet-friendly rooms General Manager
Hilton Garden Inn Complimentary Wi-Fi, 24-hour business

2 4975 Wiley Post Way 80h1ilt5c’)1ngcgg100 4.2 172 6 center and fitness center, restaurant An'\r/llzrl]':‘aor;r;ell
SLC, UT 84116 ’ meeting rooms, pool 9
Homewood Suites by Hilton A2 Full kitchen in each room, guest laundry, .

2 4923 W. Douglas Corrigan Way Bor:”tiiscé?:?’ 4.2 105 4 fitness room, pool, free parking, Ggr?:rr:ll l\?lg\rlzlrser
SLC, UT 84116 ’ free Wi-Fi, free breakfast 9
SpringHill Suites by Marriott ran. . :

2 4955 Wiley Post Way 801 5_32 6633 40 143 5 Free |_nternet, free breakfast, Scott Satterfield
SLC. UT 84116 marriott.com fitness center, pool General Manager
Holiday Inn Hotel & Suites 801-741-1800 Indoor pool & hot tub, fitness center, Ted Capener

2 5001 W. Wiley Post Way holidayinn.com/ 4.2 111 4 on-site resturant, complimentary General I\ﬁana or
SLC, UT 84116 slc-arptwest Wi-Fi, business center 9
Residence Inn by Marriott .

3 4883 W. Douglas Corrigan Way 82;;233'2211 4.1 104 4 Compler;nt(; r::;y&b;izlftf: itér']rt]g:)or pool, James May
SLC, UT 84116 ’

Courtyard by Marriott Ean. Complimentary parking, car rental, coffee, .

3 4843 W. Douglas Corrigan Way marar?c:ttiiiﬁgfg AP 4.1 154 3 Bistro, beauty shop, picnic area, ATM, hot Aregrge?l:selc\j/lr:rfz or
SLC, UT 84116 ’ breakfast—fee, housekeeping, laundry on-site 9
Hyatt Place aAa. Free Wi-Fi, indoor pool, airport shuttle, parking,

3 52 N. Tommy Thompson Road 80; 2?30(1:{]00 41 123 5 fitness center, complimentary breakfast for Gl\gig(;ll cl\’;lr:rr:gagr
SLC, UT 84116 vatt. members, pet friendly 9
DoubleTree by Hilton Hotel

4 at SLC Airport 801-539-1515 4.0 88 3 Free signature cookie, indoor pool, airport Jessie Gettings
5151 Wiley Post Way doubletree3.hilton.com ’ shuttle, gym, parking, coin laundry General Manager
SLC, UT 84116
Sonesta Simply Suites .

4 2170 W. North Temple 83%1n:§t£; Zg?no 4.0 122 3 Suites, kitchen, fitness center A;rtacgeizg?\/ﬂa:nrgger
SLC, UT 84116 ’ ’

La Quinta Inn & Suites . . -
by Wyndham 801-883-8728 Free airport shuttle, free parking, free Wi-Fi, Justin Hanshew
5 . 3.8 114 4 laundry facilities, indoor pool, pet-friendly,
4905 W. Wiley Post Way wyndhamhotels.com fly & park, free continental breakfast General Manager
SLC, UT 84116 ’
Microtel Inn & Suites
6 by Wyndham 801-236-2800 35 104 3 Free Wi-Fi, free airport shuttle, free breakfast, .
61 Tommy Thompson Road wyndhamhotels.com ’ pet -friendly, free parking, fitness center
SLC, UT 84116
Radisson Hotel 385-341-4904 Restaurant, fitness center, ATM, pool,

7 2177 W. North Temple radissonhotels.com 3.3 125 3 elevators, garage parking, microwave, Mazhar Kathi

SLC, UT 84116 ’ refrigerator, coffee maker,24-hr shuttle

*Did not disclose. Please note that some firms chose not to respond, or failed to respond in time to our inquiries.
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FEELING LEFT BEHIND?,

Hundreds of businesses just like yours have joined ChamberWest
and are already taking advantage of exclusive benefits!

CLAIM YOUR call 801-977-8755 to find
MEMBERSHI out how ChamberWest can

help you grow your business.

B BUSINESS JOURNAL

> &
CHAM BERWEST PROUDLY SERVING WEST-SIDE COMMUNITIES G5
MORE INFO

Chamber Of Commerce

including West Valley, Taylorsville, Kearns, West Jordan, and Magna

ChamberWest.com
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CARGO AIRLINES (Serving SLC International)

Listed Alphabetically

Company Name Phone Pounds of Cargo Year Owner(s) (ticker symbol) Top Executive
Address Web 2024 Established Headquarters
Air General—
coordinates United, American, Alaska 801-744-0440 Patrick Maloney
392 N. 3700 W. airgeneral.com 548,000,000 1961 Portsmouth, NH CEO
SLC, UT 84116
Alaska Air Cargo . .
392 N. 3700 W. 800-225-2752 200,000,000+ 1985 Soenis WA Ben Anoucc
SLC, UT 84116 alaskacargo.com ’
American Airlines Cargo
800-227-4622 AAL Robert Isom
ggL%NU?jg f1¥\é aacargo.com 260,975,000 1944 Ft. Worth, TX CEO
Ameriflight LLC . .
485 N. 2360 W. 801-537-7452 21,900,000 1968 AMF Alan Rusinowitz
SLC, UT 84102 ameriflight.com Dallas Fort Worth, Texas CEO
Delta Cargo Peter Penseel
3624 W. 510 N. dse?gg:rzfg?n * 1946 AtlaagL GA Senior Vice President of
SLC, UT 84116 90- ’ Delta Cargo
FedEx Freight . .
801-322-0271 FDX Raj Subramaniam
QSL%NU_?_6(E);21V1V6 fedex.com 33,580,000 1971 Memphis, TN President & CEO
ebrder eSS 801-975-9336 \ 1976 Privately Held Mark McCullough
SLC UT 8 410'4 gw-world.com/us Salt Lake City, UT CEO
Menzies Aviation . -
801-531-4710 MNZS Philipp Joeining
1SOLZDO U:I.Sg??gv' menziesaviation.com 2,400,000 1833 Edinburgh, Scotland CEO
Precision Air Cargo oA, : Jerry Duncan
1315 Swaner Road, Ste. A re c?soi:; n9a7ir?z:zZr3i1 com * 1989 Fg'ev:\:gr Hg(l;i National Sales Team
SLC, UT 84104 9 P 90- ’ Lead Manager
Southwest Cargo
462 N. 3700 W. 801-736-6110 * 1990 5 ﬁWATX Robert EE Jordan
SLC, UT 84122 swacargo.com allas, CEO
United Cargo
801-744-0440 UAL Jan Krems
ggL%NU$7gg1\/1V6 unitedcargo.com 1,300,000,000 1987 Chicago IL President, United Cargo
S < 4130 W. Ste. E 801-954-2920 557 870 1507 UPS Carol B. Tome
SLC U'T 84104 " ’ aircargo.ups.com ’ Atlanta, GA CEO

MBUSINESS JOURNAL

ELEVATE YOUR EVENT
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In the Heart of Downtown

Host your next conference or corporate
event at Eccles Theater.

Book your experience today!
Call 385-468-1030 or email: events@artsaltlake.org

RGE S. AND DOLORES DORE

ECCLES THEATER
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PASSENGER AIRLINES (Serving SLC International)

Listed Alphabetically

BUSINESS
JOURNAL

ISt

Company Name Phone Passengers Daily Flights / Owner(s) (ticker symbol) Top Executive
Address Web 2024 Destinations Headquarters
Aeromexico (through Delta Alrines) 800-237-6639 264N 600 daily flights AMX Andres Conesa
SLC, UT 84122 ’ aeromexico.com ' 86 destinations Mexico City, Mexico CEO
Qézsﬁagg'ggnvfls 800-252-7522 36M 1,400 daily flights ALK Ben Minicucci
SLC, UT 84116 alaskaair.com 140 destinations Seattle, WA CEO
American Airlines P
LT | G0 s o
SLC, UT 84122 ’ ' ’
Air Canada i i
SLC, UT 84122 ’ ’
Delta Air Lines S .
SLC, UT 84122 : estinations ’
Frontier Airlines - .
801-401-9000 500 daily flights FRNT Barry L. Biffle
414 N. 3700 W. flyfrontier.com oM 100 destinati Denver, CO CEO
SLC, UT 84116 Yy : estinations :
B s 800-367-5320 31 908 1,500 flights HA Joe Sprague
SLC. UT 84116 hawaiianairlines.com 141 destinations Honolulu, HI CEO
e aoonays 800-538-2583 JoM 1,000 daily flights JBLU Joanna Geraghty
SLC, UT 84121 jetblue.com 100 destinations Long Island City, NY CEO
KLM Royal Dutch Airlines . .
} 800-618-0104 A KLMR Marjan Rintel
3920 W Terminal Dr. 34.1M 155 destinations
SLC, UT 84122 klm.com Haarlemmermeer, NL CEO
SkyWest I . .
244 South River Road Soroctoom 42M %gg%da;_ly T‘ghts St.Gaoge, UT Prosint & OEO
St. George, UT 84796 ywest. estinations -aeoge,
Southwest Airlines .
SLC, UT 84122 : estinations :
Spirit Airlines 855-728-3555 700 flights SAVE Dave Davis
3920 W. Terminal Dr. Soifit.com 44M 77 destinati Miramar, FL CEO
SLC, UT 84122 pint. estinations ’
Sun Country Airlines . .
il
SLC, UT 84122 uncountry. estinations polis,
United Airlines . .
3920 W. Terminal Dr. 8?1?1}?96;;:%3;21 174M 35‘:{%00;"9?}8 Chig:l(_) N SCOCttE rgrby
SLC, UT 84122 : estinations 90,
WestJet Airlines . )
3920 W Terminal Dr. 8\;8\/8685:13(6:3;318 26M 274d20 I'Ilgh:s cal VZ\rJA N Alexis VonCHEcgensbroech
Salt Lake City, UT 84122 Jet. estinations gary,
*Did not disclose. Please note that some firms chose not to respond, or failed to respond in time to our inquiries.
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SKI RESORTS

Ranked by Skiable Acres

BUSINESS
JOURNAL

List

g +
[7)] £
5 . So | |4 = 5 s o6 | .8
= ) o o S Q0 o= = =28 -] =
528 59 | 92  2£ | 3% o8  EF S 0 <
Resort Name Phone esgo g .‘5 S gi g_n SEDQ @ S g S i< 29
Address Web hoazZ < Zo Z% | I<¢% 0w @ W 2 =
Powder Mountain Resort 801-745-3772
1 6965 E. Powder Mountain Road powder 801-745-3772 8,464 154 9 500" 6,900' 9,422 2,519' 55
Eden, UT 84310 mountain.com
Park City Mountain Resort 435-649-8111
2 1345 Lowell Ave. parkcity 800-222-PARK | 7,300 341 42 360" 6,800 10,026 3,200 32
Park City, UT 84060 mountain.com
Snowbird Ski & Summer Resort 801-933-2922
3 9385 S. Snowhbird Center Drive snowbird.com 801-933-2100 3,500 141 14 500" 7,760 11,000 3,240 29
Snowbird, UT 84092 '
Snowbasin Resort
4 3925 E. Snowbasin Road Siii/ég;:ig?n 801-620-1100 3,000 107 12 300" 6,400 9,350' 3,000 45
Huntsville, UT 84317 '
Alta
g 10010 Litie Cottonwood 801-359-1078 | g41.572.3030 | 2,614 118 6 560" 8,530 | 10,550' | 2,538 32
Canyon Road alta.com
Alta, UT 84092
Deer Valley Resort
6 2250 Deer Valley Drive ;S;f;z '12221 800-424-3337 2,026 103 21 300" 6,570 9,570' 3,000' 36
Park City, UT 84060 Y-
Solitude Mountain Resort 801-536-5786
7 12000 Big Cottonwood Canyon solitude 801-534-1400 1,200 82 8 500" 7,994' 10,488' 2,494 33
Solitude, UT 84121 mountain.com
Brighton Ski Resort
8 8302 S Brighton Loop Road brisg:;)?:sjgzsc:om 801-532-4731 1,050 66 8 500" 8,755 10,500 1,875 35
Brighton, UT 84121 9 '
Beaver Mountain Q4R
O 1351E.700N., 4".35 946-3610 435-753-4822 828 48 6 400" 7,200 8,800 1,700 114
Logan, UT 84321 skithebeav.com
Brian Head Ski Resort
10 329 S. Highway 143 ;f:’ﬁ;;fggi 435-677-2035 656 71 11 360" 9,600 10,920 1,320 35
Brian Head, UT 84719 ’
Eagle Point 435-438-3700
11 150 S. West Village Circle eaglepoint 435-438-3700 650 39 5 450" 9,100 10,500 1,500 217
Beaver, UT 84713 resort.com
Sundance Mountain Resort 801-225-4107
12 8841 N. Alpine Loop Road sundance 801-223-4510 540 72 9 300" 6,100 8,250 2,150 55
Provo, UT 84064 resort.com
Nordic Valley
13 3567 Nordic Valley Way r?c?r:jig\?;lg;iii 801-298-0155 450 40 5 300" 5,400 6,400’ 1,000’ 51
Eden, UT 84310 ’
$1ho%r(;yNP§Zl((Jo E 435-200-5050
14 Cherry Creek Ca.nyon skicherry 435-200-5050 200 38 4 322" 5,775' 7,050' 1,265' 99
Richmond, UT 84333 peak.com
Woodward Park City 435-658-2648
15 3863 Kilby Road woodward 435-658-2648 60 11 4 150" 6,463' 6,812' 349' 27
Park City, UT 84098 parkcity.com

*Did not disclose. Please note that some firms chose not to respond, or failed to respond in time to our inquiries.
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TOURIST ATTRACTIONS (SLC Area)

Listed Alphabetically

SALT LAKE

BUSINESS
JOURNAL

List

Company Name Phone Total Visitors 2024 Year Top Local
Address Web/Contact Served in 2024 | Ticket Sales Amenities Est. Executive
Chase Home Museum of Utah 801le45-7285 . . -
Folk Arts at Liberty Park artsandmuseums. Average 5,000 Utah Folk Arts, Crafts, Mus_,lc & Dance; built in Rachel Haberman
. - - No Charge Three permanent galleries & one 1856 est. Museum
Liberty Park—S Constitution Dr, | utah.gov/chase-home- annually temporary exhibit aaller 1987 Administrator
Salt Lake City, UT 84105 museum porary gallery
Clark Planetarium Dome 385-468-7827 Join us in experiencing the captivating world of
Theater and IMAX Theater slc.ora/clark- Average 300,000 No Charge space & science. Clark Planetarium, 2003 Duke Johnson
The Gateway—110 S. 400 W. Iénegtarium visitors annually 9 was formerly know as Hansen Planetarium Director
SLC, UT 84101 P (1965) IMAX Screening: 2-D & 3-D
Discovery Gateway: . S .
Children's Museum of Utah 801-456-5437 Average 240,000 . Discovery Gateway inspires children of all Kathleen Bodenlos
discovery o Proprietary ages and abilities to imagine, discover, and 1983 . )
The Gateway, 444 W. 100 S. atewav.or. visitors annually connect with their world to make a difference Executive Director
SLC, UT 84101 gateway.org
. EOE. Plaza by day; venue by night, 2002
Gallivan Qenter 801 595.6110 Average 500,000 . Olympic gathering spot, ice skating rink, Talitha Day,
239 S. Main St. thegallivan L Proprietary . ) 1992 .
visitors annually Excellence in the Community Concert Director
SLC, UT 84111 center.com . .
Series, weekly music & dance
Hogle Zoo Over 800 animals live in the 7 exhibits on
2600 Sunnyside Ave. i(: |2§io1 Z?O 948,750 $13,126,717 | 42 acres; Education: family & community 1931 Prg;ggﬂ';”g‘éo
SLC, UT 84108 9 019 programs, kid's classes & camps ’
Lagoon Amusement Park 801-451-8000 Seasonal: 60 rides & attractions, 40+ games,
375 N. Lagoon Dr. lacoonpark.com Proprietary Proprietary live entertainment, waterpark, campground, 1886 Kristen Freed
Farmington, UT 84025 goonpark. Historic Pioneer Village, Frightmares (autumn)
A spacious city park with walking/running
600 Harvey Milk Blvd. slc.gov/parks/parks- Public Park No Charge L park, p 1882 . y
SO facilities, playground, plenty of room for Public Lands
SLC, UT 84105 division/liberty-park/ - .
recreation or relaxation. The park hosts
many community events
'l;fa":;f:‘:“';;‘ﬂ:f’n 801-355-3474 Live animals, virtual reality ride, live Brent Andersen
12033 Lone Peak Pkwy. alle:r;gr]iEIrinsrt 988,505 $10,787,833 plants, I|v<reivzr:(tee2\;/aér;rtr;erét6rf>cuel)rlt|§ events, 1999 President & CEO
Draper, UT 84020 9 019 P ’
. Over 1 million objects. Collections:
Natural History Museum of 1963 est. .
Utah at Rio Tinto Center 801-581-6927 Approximately . Paleontolotgy, Antrhopology, Entomology, | py 00 4o | Tony Millet, CFO
$45,754 Vertebrate Zoology, minerology, botany, . Jason R. Cryan
301 Wakara Way nhmu.utah.edu 180,000 malacology. Virtual birthday parties, summer Rio Tinto Director
Research Park, SLC, 84112 Y- 2y parties, S 2011
camps, grab & go science activities
Salt Lake Temple, Assembly Hall, Beehive
Temple Square—The 801-240-8945 House, Church History Library, Church History
Church of Jesus Christ . Museum, Church Office Bldg, Conference , .
. churchofjesus Average 5M S : ) Raul E. & Sani-Dee
of Latter-day Saints . No Charge Center, Family History Library, Joseph Smith 1853
. christ.org/feature/ annually . Kekauoha Braun
10 acres located at: templesquare Memorial Bldg & Legacy Theater, North &
50 N. Temple, SLC, UT 84150 plesq South Visitor Centers, Relief Society Bldg,
Tabernacle & Organ (sites cover 35 acres)
Indoor & outdoor farm, gardens, museum
complex. Ashton Gardens, Butterfly
Thanksgiving Point aa. Biophere, Farm Country, Museum of .
3003 N. Thanksgiving Way thar?lgs ! i?/i6n8 23%? or 2M+ annually $19,363,274* Ancient Life, Museum of Natural Curiosity, 1995 M;rzzi{jg:tn;tgggn
Lehi, UT 84043 givingpoint.org Mammoth Screen Theater, Golf Club,
Events & Wedding Venues, Harvest
Restaurant, Tower Deli
This is the Place Heritage Park Eao. Heritage Village, restoration & replication of
2601 Sunnyside Ave. th?s?;thseszl;c?gr N/A N/A historic buildings, educational opportunities, 1959 Egggﬁtil\-/:vgierggteor
SLC, UT 84108 place.org playground, petting corral, splash pad
Tracy Aviary & Botanical
Gardens at Liberty Park 801-596-8500 Exhibits, gardens, natural spaces, Tim Brown
589 E. 1300 S. tracyaviary.org 145,000 $978,000 conservation 1938 President & CEO
SLC, UT 84105
Utah Museum of Fine Arts UFMA Collections: 20,000 objects with
University of Utah Campus 801-581-7332 19 400* $14.200 online searchable database. 1914 Gretchen Dietrich,
410 Campus Center Dr. umfa.utah.edu ’ ’ Temporary Collections, K-12 digital Director
SLC, UT 84112 field trips, resources, learning
Utah State Capitol Building 801-538-1800 200.000+ This towering, neoclassical, domed building Dana Jones
350 N. State Street utahstate visitors,annuall No Charge |houses the House of Representatives, Senate,| 1916 Executive Director
SLC, UT 84114 capitol.utah.gov y and Supreme Court of Utah

*Did not disclose. Please note that some firms chose not to respond, or failed to respond in time to our inquiries.
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TRAVEL AGENCIES BUSINESS L| St

Ranked by Total Sales 2024 JOURNAL
)
> @ °
8 5, 5.8 %S5 5 § 2
* E2_|tE8¢2 85 & 3 2
Company Name Phone S S5 % 883 E £ €€ Téa. = S
a 2 5 5 A .
Address Web e Paxz 888 25 255 Specialties L@ President/CEO
Christopherson Business Travel 801-327-7700 Business travel
. Green St., Ste. o o management, corporate ike Cameron
1 5588S.G St., Ste. 300 cbtravel.com $314M* | 91%* 9%* 1 75* t t 1953 | Mike C CEO
SLC, UT 84123 ’ travel technology
Morris Columbus Travel Cruises, tours, escorted
: ., Ste. A b b ravel, meetings an
2 101S.200E., Ste. 100 801-483-6441 $157M | 2% 98% 5 115 travel, meet d | 1958 Brent Jenson
morriscolumbus.com . . Corey Crowell
SLC, UT 84111 incentives

Vacations to the .

Get Away Today . Chuck Smith, Pres.

3 1650 E. 5700 S. 19?:\2&1@52 ;V\C/Q; $121M | 0% | 100% 1 50 DI:I)?Qfglac\lcjo:Tgsgrﬁ}ng:lt 1990 |  Julie Smith, CEO
South Ogden, UT 84403 9 y Y- y ’ ’ Jennifer Dunyon, COO

Hawaii, Mexico and more

Destinations Inc.

801-446-5000 o o Group, meeting & Rick Lambert
4 ;LithJ.o?c?:r:h d?rr%i%gg wy., Ste. 102 destinationsinc.com $25M 98% 2% 1 38 incentive travel 1990 President & CEO
Snelgrove Travel Centers Inc. Cruises, ski .
5 145 W. Gentile St. sne?O:c;\?:tArf;z?gom $17.6M | 16% | 84% 1 23 vacations, incentives, | 1990 R'Chgrr‘i;g:r'ﬁ’ro"e
Layton, UT 84041 9 ’ business travel
Cruise & Travel Masters 801-268-4470 Managers of corporate
9 Toby Nash
6 670E.39008S., Ste. 103 cruiseandtravel $11.7M 10% 90% 1 7 travel & bucket-list 1984 Preysident
SLC, UT 84107 masters.com vacations
Travel Solutions:
meetings & incentives,
hotel sourcing &
Wren International contracting, President’s Wadg Alexander
801-364-4481 Director of
7 60S.600E., Ste. 200 : $10M 90% 10% 1 8 Club, education & 1996 .
wrenintl.com . International Travel
SLC, UT 84102 private travel, travel . .
. Sandi Rytting, CFO
concierge, top employee
& key account awards &
retention services
All Points Travel 801-466-1101 Destination weddings, Corina Johnson
8 141E.56008S., Ste.100 allpoints $4.1M 20% 80% 1 5 honeymoons, group & 1992 Owner
Murray, UT 84107 travelonline.com family travel
Suite Dreams Travel 801-447-4322 Cruises, all-inclusive Barbara &
9 2880 W. 725 N. suitedreamstravel.net $2.1M 1% 99% 1 5 resorts, Europe, groups, | 1997 Sean Tuckett
Layton, UT 84041 ’ wellness Owners
CTI Business Travel Business travel . .
10 1091 Orem Bivd. _ 801-224-5300 * 0% | 100% 1 12 and business travel 1987 Brian Dickerson
ctibusinesstravel.com Owner
Orem, UT management

*Did not disclose. Please note that some firms chose not to respond, or failed to respond in time to our inquiries.
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HELPING YOU WIN AT

KING OF THE HILL.

THE CASETV620B

The CASE TV620B is the strongest compact track loader
ever built. And it's just the start. We've got the machine

for any kind of job, big or small. Check out our entire compact
track loader lineup at CaseCE.com or talk to your dealer.

UTAH

SALT LAKE CITY LOGAN SPRINGVILLE CEDAR CITY m———

4343 Century Dr. 453 N 1000 West 1350 S. 2000 West 482 N. Main St. l [i:EFITIJ ny;f\
Salt Lake City, UT 84123 Logan, UT 84321 Springville, UT 84663 Cedar City, UT 84720 e
Phone: 801-262-5761 Phone: 435-752-1533 Phone: 801-794-1463 Phone: 435-586-4406

NEW MEXICO COLORADO

ALBUQUERQUE DURANGO CLIFTON NO ONE WILL OUTWORK US:

6301 Edith Blvd. NE. 1097 Hwy 3 549 32nd Rd.
Albuquerque, NM 87107 Durango, CO 81301 Clifton, CO 81520 (©2023 Century Equipment Campany. All rights eserved.
Phone: 505-433-2246 Phone: 970-247-0522 Phone: 970-434-7363 CASE is a trademark registered in the United States and many other countries, owned by or licensed to CNH Industrial N.V., its subsidiaries or affiliates.
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Did you hear about the employees
who left for lunch and didn’t come back
to work for a year? They didn’t get lost,
and they didn’t have amnesia. Nor were
they lost in time and waiting for Tom
Cruise to jump into a black hole and
haul them back. No, these are people
whose perks went way, way beyond two
weeks of vacation and medical insur-
ance that pays for online colonoscopies
and bottomless ibuprofen.

These people had sabbaticals.

Because the workplace sabbatical is
a new concept, [ asked my best friend,
Google Al mode, to generate a defini-
tion. It explained “a sabbatical is an ex-
tended period of time off from work,
granted to an employee for reasons
such as rest, personal growth, travel, re-
search or further education.” (I might
have gotten more information, but Goo-
gle Al mode stopped generating and left
for a sabbatical. “Awesome concept,
dude,” it said. “Should have thought of
it myself.”)

You’ve probably heard of sabbaticals
in academia. After decades of teach-
ing, learned professors get a semester
or two to relax and recharge. A form
of academic sabbatical is also popular
with students on their way to or from
college. It’s called a “gap year” and af-
fords the student to frolic in idyllic for-

WORK DAZE

Demand your sabbatical now!

eign  countries
before taking on
— or recovering
from — the rigor
of obtaining a de-
gree in art histo-
ry. (The gap year
concept does not
apply to parents,
who keep footing
the bill.)

Today, the sabbatical concept has
been transplanted to corporate life. Ac-
cording to a recent email I received from
Planet Cruise, a British travel agency,
some companies are rewarding select
employees with the opportunity to take
a healthy hunk of paid leave to “pause,
reflect and return recharged.”

Is a sabbatical in your future?

This is a matter that requires serious
analysis. Unfortunately, you won’t find
much to analyze in the Work Daze Cin-
ematic Universe, but since you’ve al-
ready read this far, you might as well
keep going. We’ll call it part of your
“personal growth.”

No. 1: When is the best time to take a
sabbatical?

You could wait until your company
is really doing well, but considering the
quality of your management, that day
may never come. You could also wait

BOB % l‘
GOLDMANY
L |

g mi |-....
e’ o

-

;-

until the company is on the edge of a
major crash and burn, but that might
spoil your time off. It’s hardly relaxing
to sip sangria in Spain when you know
that, back home, your employer is sell-
ing your desk to pay the electric bill.

No question, the best time to take a
sabbatical is today. Don’t wait for it to
be offered; just pack up and go. When
you return, you might get yelled at by
your manager for being AWOL. On the
positive side, it’s much more likely that
no one will have noticed you were gone.

No. 2: How long a sabbatical should
I take?

You want a sabbatical that’s long
enough for people to miss your smiling
countenance, but not so long that man-
agement can see how well things run
without you being there.

Considering the acuity of your man-
agement, this would be five years. Min-
imum. Enjoy!

No. 3: Where should I go?

Certainly, there is a world of desti-
nations that you will prefer over sitting
in an office. But you will have go back
eventually, and, let’s face it, drinking
Folgers in the company’s break room
is just not as wonderful as drinking
espresso at Tazza D’oro in Rome, nor
is the view from your home office win-
dow equal to the view of Machu Picchu

BERKSHIRE
HATHAWAY

from high in the Peruvian Andes. The
best idea is to spend your sabbatical in a
place that is worse than the place where
you work.

That won’t be easy.

If you can’t find a worse destination,
consider spending your gap year in your
office, at your desk. Just sit there and
look busy. It won’t be difficult, since it’s
pretty much what you do now.

No. 4: What should I accomplish on
sabbatical?

Forget personal growth. You’re per-
fect as you are. And don’t try to relax.
If you were any more relaxed, getting
you off the couch would require a de-
fibrillator. Instead, use your precious
time away to focus on everything you
hate about your job. The people. The
assignments. The vision statement. The
carpet. The curtains. The snacks. With
a quota of at least one irredeemable, to-
tally annoying aspect of your job every
day, you’ll come back to work ready to
accomplish the one thing you’ve want-
ed to do since Day 1.

Quit.

Bob Goldman was an advertising exec-
utive at a Fortune 500 company. He of-
fers a virtual shoulder to cry on at bob@
bgplanning.com.
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UTAH
PROPERTIES

HOMESERVICES

COMMERCIALDIVISION

OVER $20 BILLION

PREMIER RETAIL SPACE AVAILABLE
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Salt Lake Chamber announces 2025 award honorees

The Salt Lake Chamber has announced
the recipients of its annual awards, to be
presented Sept. 25 at its annual meeting.

The awards honor individuals and orga-
nizations that have demonstrated excep-
tional support for advancing the cham-
ber’s mission and bolstering the business
community over the past year.

“Each year, our annual meeting pro-
vides the opportunity to recognize cham-
pions for Utah’s business community and
encourage continued dedication to Utah’s
economic vitality,” said Derek Miller, the
chamber’s president and CEO. “Since
the Salt Lake Chamber’s beginning, it
has been committed to advancing initia-
tives that allow Utah to grow and prosper.
Without business and community leaders
like the ones we are recognizing this year,
Utah’s growth and success would not be
possible; their diligence and commitment
to the Chamber’s mission are vital to se-
curing a vibrant and prosperous future for
all Utahns.”

The honorees are:

e President’s Award for Excellence
(honoring an individual or organization
selected by the president and CEO): Jon-
athan Hafen, attorney, Parr Brown Gee
& Loveless. Hafen’s practice focuses on
commercial litigation, particularly re-
garding investor fraud and disputes over
the ownership and control of businesses.
Hafen currently serves on the chamber’s
Board of Directors and previously served
as co-chair of the chamber’s Public Poli-
cy committee, as chair of its International
Committee and on the chamber’s Board
of Governors. Hafen was recently named

Jonathan Hafen

board co-chair of the Women’s Leader-
ship Institute and just completed his ser-
vice as the Federal Bar Association’s na-
tional president. He serves as board chair
of Tuacahn Center for the Arts and previ-
ously served as president of BYU’s Alum-
ni Association.

e Legacy Award (honoring a
long-standing business in Utah): Wood-
bury Corp. Woodbury is one of the oldest
and most respected full-service real estate
development companies in the Intermoun-
tain West. With assets under management
approaching $6 billion, Woodbury has a
15-state portfolio that includes 12.7 mil-
lion square feet of retail and office, 2,383
hotel rooms across 19 hotels, 5,124 resi-
dential units and over 5,000 acres of land.

e Fortitude Award (honoring a cor-
porate business in Utah): American Ex-
press. American Express is a global,
premium payments and lifestyle brand
powered by technology that offers its cus-
tomers products, services and experiences
that enrich lives and build business suc-
cess. Founded in 1850, the New York-
based company has 100 million merchant
locations on its global network in over
200 countries and territories.

* Beehive Award (honoring an orga-
nization that helps build the community
through volunteerism): One Kind Act a
Day/Semnani Family Foundation. The
foundation seeks to empower the disad-
vantaged by supporting the unseen and
forgotten, the arts, civic groups and even a
volunteer-staffed clinic that has given free
care to over 260,000 patients. Its current
mission of empowerment is through the

Makaila Kelso

Jen Parsons-Soran

Owners or tenants who engage the services of Construction Management Consultants (CMC) will spend

Elsie Powley

organization One Kind Act a Day, which
aims to build kinder communities through
intentional acts of daily kindness.

e Opportunity Award (honoring a
small business in Utah): Nothing Bundt
Cakes Salt Lake City. Brad and Fawn
Berrett decided to pursue a franchise with
Nothing Bundt Cakes and were approved
for the Salt Lake City area. Located at
1354 S. Foothill Drive, Suite B, in the
Foothill Village Shopping Center, it offers
the warmth of nostalgia with a fresh, mod-
ern approach.

e Icon Award (honoring a wom-
en-owned business in Utah): Pierpont
Place. Founder Janice Boes launched
Premier Event Services LLC (formerly
Premier Corporate Events) in 2001 and
expanded offerings beyond event coor-
dination to include bar services, wedding
planning and full-scale event production.
In December 2006, Boes opened Pierpont
Place. Today, the team at Premier Event
Services & Pierpont Place designs, plans,
coordinates and curates a wide array of
events — from corporate functions, fund-
raisers and seminars to weddings, holiday
parties, concerts, birthdays, reunions and
celebrations of life.

e Trailblazer Award (honoring “ris-
ing stars” in the community): Makaila
Kelso, community director, Kiln; and
Elsie Powley, project manager, Clyde
Cos. Inc. Kelso leads a thriving cowork-
ing community with a focus on belong-
ing, connection and intentional lead-
ership. Beyond her role at Kiln, Kelso
serves as chair of the Business Women’s
Forum, sits on the Board of Directors for

Benjamin Brown

Best Seat in the House and serves on the
Advisory Board for the Women’s Busi-
ness Center of Utah. Powley special-
izes in real estate development, strate-
gic planning and community relations.
She currently directs Springville Rising,
which is dedicated to transformational
redevelopment projects in Springville,
where Clyde Companies was founded
in 1926. The effort will create a 40-acre
community destination for families and
the community to gather. She graduated
from the Salt Lake Chamber’s Govern-
ment Affairs Boot Camp and Leadership
Utah program, as well as the Women’s
Leadership Institute’s Career Develop-
ment and Political Development Series.
e Chamber Champions (honoring
exceptional chamber volunteers): Ben-
jamin Brown, director of government
relations and public affairs, Fidelity In-
vestments; Brandon Hansen, gener-
al manager, Hyatt Place—Salt Lake City
Downtown/The Gateway; Troy Keller,
partner, Dorsey & Whitney; Jen Par-
sons-Soran, founder, Nonprofit Devel-
opment Partners Inc.; Jennifer Robin-
son, chief of staff, University of Utah
Kem C. Gardner Policy Institute; and
Don Stirling, executive director, Larry
H. & Gail Miller Family Foundation.
Detailed biographies of all honorees
are at https://slchamber.com/events-pro-
grams/signature-events/annual-meeting/.
The Salt Lake Chamber’s 138th annu-
al meeting and awards luncheon will be
Sept. 25, 11:15 a.m.1:30 p.m., at the Salt
Lake City Marriott Downtown at City
Creek, 75 S. West Temple, Salt Lake City.

Brandon Hansen

Jennifer Robinson
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Without human touch, don’t look to Al
for a competitive advantage

In the coming
years, artificial
intelligence (AI)
technologies will
doubtlessly pro-

liferate, seeping
into most corners
of U.S. society

and  transform-
ing  economies
around the globe.

Jay Barney, presiden- But don’t expect
tial professor of stra- A1 (o confer a
tegic  management,

competitive ad-
vantage, at least
over the long
haul, according to
a new paper co-authored by University
of Utah business scholar Jay Barney.
The reason: Al technologies, such as
generative chatbots, will be equally avail-
able to every player in a particular field.
“Because it is likely that AT will radi-
cally transform the way we do business,
all firms will have to respond to AI. And
AT will not be a source of competitive
advantage,” said Barney, a presidential
professor of strategic management and
the Pierre Lassonde chair of social en-
trepreneurship in the Eccles School of
Business. “That’s our basic story. Be-
cause Al is literally going to change ev-
erything, everyone will have to change.”
This is not really new; remember
those days before email and cellphones?
What will differentiate companies us-
ing Al will be human drive, ingenuity,
creativity and passion, according to the
study published in the MIT Sloan Man-
agement Review. It is co-authored with
David Wingate, professor of computer
science at Brigham Young University, and

University of Utah.
(Photo courtesy Uni-
versity of Utah)

Scholars from the University of Utah, Brigham Young University and Utah Valley
Upniversity have published a paper in MIT Sloan Management Review that suggests that
because everyone will have access to artificial intelligence, those who want a competitive
edge will have to add human passion and ingenuity. (Adobe Stock graphic)

Barclay Burns of Utah Valley University.

“That creativity must be technical,
involving research and development.
It must include novel ways to use Al,”
the scholars wrote. “But it also includes
conceiving of novel partnerships and
finding novel ways to connect with cus-
tomers. These are the same pillars of
innovativeness that have always distin-
guished great companies; Al does not
change any of it.”

The rapid spread of AI into the mar-
ketplace will also be facilitated by the
willingness of tech companies to make
chatbots freely available based on open-
source software. Computer science pro-
grams are now producing doctorates
specializing in Al faster than in other
fields, and materials are freely available
online, which learners can use to boot-
strap their skills, according to the study.
The Al talent pool is getting ever larger.

“One of the great ironies is that first of
all, most Al in its current form is not pro-
prietary,” said Barney, who is last year’s
winner of the Rosenblatt Prize, the Uo-
fU’s highest faculty honor. “The generic
ChatGPT is widely available at low cost.
The outcomes of generative Al are also
widely available. And once you apply it,
it learns from itself. And so it actually
enhances its availability and its inability
to generate competitive advantage.”

By way of example, Barney refer-
enced Al queries seeking a list of seven
hot toothbrush innovations.

“The problem is your list of seven is
the same as my list of seven. It’s the same
as that person’s, so the Al is not giving
unique information. It’s giving us the col-
lective,” Barney said. “What it does is
aggregate information out there, and it
aggregates in about the same way, and
therefore we get about the same answers.”

SLC’s Wheeler Machinery to install

power

Joule Capital Partners, Caterpillar Inc.
and Salt Lake City-based Wheeler Ma-
chinery Co. have announced a partner-
ship agreement to power Joule’s High
Performance Compute Data Center
Campus in Millard County.

Irving, Texas-based Joule, a power in-
frastructure company, earlier announced
plans to create the largest single data
center campus in Utah. Wheeler will
spearhead installation of the power plant
using Caterpillar generators.

The Millard County Commission re-
cently approved a rezoning request from
Joule for approximately 4,000 acres
northwest of Holden in Millard Coun-
ty for the project. The property — now
rezoned from agricultural use to heavy
industrial use — was owned by Triple
C Farms. Joule is now seeking a condi-
tional use permit from the county so con-
struction can begin.

Mark McDougal, a partner of Joule
Capital Partners and part-owner of Tri-
ple C Farms, said that the project will be-
gin construction as soon as the permit-
ting process is complete and be ready to
house tenants as early as 2026.

The power plant installation will pro-
vide 4 gigawatts of total energy to the
center. The project will deliver prime
power and integrated combined cooling
heat and power (CCHP) solutions with
a by-design liquid cooling architecture.
The plant will be powered by a “fleet”

plant at Millard Co. data

e Sy

fuakgt

Electricity for Joule Capital Partner’s High Performance Compute Data Center
Campus in Millard County will be supplied from a generating plant powered by a fleet
of Caterpillar G3520K generator sets (inset) supplied, installed and maintained by
Salt Lake City-based Wheeler Machinery Co. (Photos courtesy Joule Capital Partners

and Caterpillar Inc.)

of Caterpillar’s G3520K generator sets
and support equipment. The generation
system produces electricity and captures
waste heat to power and cool high-densi-
ty server systems.

The power facility will also include
1.1 gigawatt-hours of grid-forming bat-
tery energy storage, along with back-
up power generation served by diverse
fuel sources.

Beyond the gensets, the system will
include the controls, switchgear and
power inverters. Caterpillar and Wheeler
will also provide service and support for
the plant.

“This project represents the core of
Joule’s mission: to deliver artificial in-

telligence-ready compute capacity by
pairing world-class data center cam-
puses with reliable, on-demand pow-
er,” said David Gray, president of Joule
Capital Partners. “By combining Cat-
erpillar’s advanced energy systems
with Wheeler’s local expertise, we can
bring gigawatt-scale capacity to mar-
ket faster and more efficiently than
ever before, ensuring our tenants have
the power and reliability they need to
thrive in the next generation of high-
performance computing.”

“Caterpillar is uniquely positioned to
tackle the growing energy needs for arti-
ficial intelligence and the evolving needs
of modern infrastructure. This project is

Any competitive advantage gained
won’t come from whether you are using
Al, but from how you are using Al. This
highlights the ever-present need for hu-
man creativity and imagination.

In a companion paper published in
Harvard Business Review, Barney
highlights transformative technologies
of centuries past, such as the steam en-
gine, electric motor and personal com-
puter, which unleashed huge gains
in productivity.

“But relatively few of these and other
technologies went on to become direct
sources of sustained competitive advan-
tage for the companies that deployed
them, precisely because their effects
were so profound and so widespread
that virtually every enterprise was com-
pelled to adopt them,” wrote Barney
and co-author Martin Reeves.

Barney is now working on a forth-
coming paper that posits Al will “com-
modify” many tasks that are currently
handled by educated people, sometimes
in entry-level positions, while jobs that
require hands-on interaction with cus-
tomers, clients and patients will contin-
ue to be performed by actual people.

“This is having a really big impact
on lawyers, for example. All this boil-
erplate legal stuff can be done by Al
cheaply and better,” Barney said. “But
the law that requires a deep human
touch — and I don’t mean just in a
courtroom, but managing relationships
with clients —in the foreseeable future,
we’re not going to be able to outsource
that to AIL.”

This story was furnished to the Salt Lake
Business Journal by the University of Utah.

Caterpillar
center

a perfect example of how we can deliv-
er fast, reliable power generation to our
customers through integrated energy
solutions,” said Melissa Busen, senior
vice president of Caterpillar’s Electric
Power Division. “We are proud to work
with Joule and Wheeler to help bring this
project to life.”

“This strategic alliance between Joule,
Caterpillar and Wheeler brings together
world-class engineering, local expertise
and visionary energy design,” said Bryan
Campbell, CEO of Wheeler Machinery
Co., “We’re proud to help deliver a resil-
ient solution ready to meet future com-
pute demands and set a new standard for
data center infrastructure.”

“These data centers could be a huge
blessing to everyone in Millard County,”
said Millard County Commission Chair
Trevor Johnson during the public meet-
ing to consider the rezoning request.

Vicki Lyman, another Millard Coun-
ty commissioner, noted the increase in
tax revenue.

“The data centers will bring in a tax
base, which will make our property taxes
decrease,” Lyman said.

Founded in Salt Lake City in 1951,
Wheeler Machinery Co. is a locally
owned and operated Caterpillar deal-
er offering Cat power systems and con-
struction machinery. Wheeler has de-
signed and constructed more than a
dozen power plants throughout Utah.
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Jeremy Greenburg
SlickTrip

Four Common Al Travel Scams &
How to Avoid Them

It’s an unfortunate truth that the trav-
el industry has always been a prime tar-
get for scammers. And with the rapid
advancement of Al technology, con art-
ists have found new, more sophisticat-
ed ways to deceive unsuspecting trav-
elers. Through the use of AI, scammers
are now able to create highly convincing
fake travel booking websites, phishing
emails and even voice impersonations,
all designed to steal travelers’ personal
and financial information.

If you are planning an upcoming
trip, it’s crucial to understand the lat-
est Al-powered travel scams and how
to protect yourself. As the chief infor-
mation officer at SlickTrip, I have seen
firsthand how rapidly these scams are
evolving and how much they can wreak
havoc on travelers’ lives. Below are four
of the most common Al-driven threats
targeting travelers today, the red flags
to watch for, and what to do if you find
yourself caught in one.

Al-Generated Deepfake Customer
Service Agents

One of the most alarming scams is
the use of Al-generated voices to cre-
ate deepfake customer service represen-
tatives. Scammers use advanced voice
synthesis to mimic the voices of real air-
line or hotel employees. They call un-
suspecting travelers posing as legitimate
customer support agents, often using
publicly available information or pre-
vious data breaches to make their calls
seem authentic. The goal? To trick trav-
elers into divulging sensitive informa-
tion such as booking references, credit
card numbers, or even login credentials
to loyalty programs.

Because these Al voices sound in-
credibly realistic, many victims do not
suspect a thing until it’s too late. To pro-
tect yourself, first always verify the call-
er’s identity by asking for their official
employee ID or calling back through of-
ficial contact numbers found on verified
websites. Also, never share payment in-
formation or passwords over the phone
unless you initiated the call and are cer-
tain of the recipient’s identity. Finally,
use two-factor authentication (2FA) on
your travel and payment accounts to add
an extra layer of security.

(801) 972-6120
sunprintsolutions.com

Travel Tips

Al-Generated Phishing Emails
Mimicking Booking Confirmations

Email phishing attacks have become
much more sophisticated with the help
of AI. For example, scammers now use
Al to generate emails that are almost in-
distinguishable from legitimate book-
ing confirmations or notifications from
airlines, hotels or travel agencies. These
emails can include the company’s ac-
tual logos, brand colors and writing
styles, making them seem incredibly
trustworthy at a glance. However, they
contain malicious links or attachments
designed to steal your credit card de-
tails, install malware on your device,
and more.

To prevent an Al-generated phish-
ing email scam, there are several main
warning signs to keep in mind. First,
look out for any slight grammatical er-
rors or sentences that are phrased awk-
wardly in an email or SMS message,
even if the rest of the message looks
polished. Legitimate emails and mes-
sages from real travel booking compa-
nies will be free of these kinds of errors.
Another red flag is a request to click on
links or download attachments unex-
pectedly. On top of this, another red flag
is the email urging immediate action or
threatening consequences to provoke a
quick, unthinking response.

To stay safe from these kinds of
scams, make sure to cross-check book-
ing details by logging into the airline or
hotel’s official website directly, rather
than clicking links in an email. Also,
hover over links to verify the URL be-
fore clicking. Does it lead to the com-
pany’s real domain? If not, it can be
a scam. Finally, use email spam fil-
ters and security software to detect
phishing attempts.

Fake Booking Websites Created by Al

One widespread Al-enabled scam in
the travel industry is the creation of fake
booking websites for hotels, car rentals,
flights and travel packages. By lever-
aging Al, con artists can quickly build
and launch these sites with realistic im-
ages, reviews and pricing designed to
lure travelers into making bookings.
These websites look so professional and
convincing that many travelers believe
they’re legitimate. And once payment is
made, the scammer disappears with the
money, leaving the traveler without a
reservation or any way to contact cus-
tomer service.

To avoid falling victim to a fake book-

ing website, first ensure that you always
book directly through well-known offi-
cial websites or trusted travel platforms.
Also, double-check the website URL for
minor misspellings or unusual domain
names. For example, a fake website
might end in .net instead of .com. Also,
look for secure connections (https://) and
trust seals, but be aware these can some-
times be faked. As an added precaution,
search for reviews or complaints about
the website on independent forums or
consumer review sites.

Al-Generated WhatsApp or SMS
“Urgent Alerts"”

Travelers are also being targeted via
Al-generated text messages sent through
WhatsApp, SMS or other messaging
platforms. These messages appear to
be urgent airline or travel updates, such
as flight delays, cancellations or gate
changes. Scammers use these fake alerts
to trick travelers into clicking on mali-
cious links that can lead to phishing sites
or malware downloads. And because
these alerts create a sense of urgen-
cy, travelers may act without thinking,
which puts their sensitive information or
devices at risk.

To prevent this scam, first look out
for unexpected messages from unknown
numbers or contacts. Also, check to see
if the messages contain spelling mis-
takes or awkward phrasing. It is also a
scam if a link in the message does not
lead to the official airline or travel com-
pany’s site. Avoid clicking on any links
in messages unless you are certain of
the sender’s authenticity. Make sure to
also verify any urgent travel information
directly on the airline’s official app or
website. Finally, enable message filter-
ing on your phone to block spam or sus-
picious messages.

What Red Flags Should Consumers
Watch For?

Spotting scams early can save you a
lot of trouble. As stated above, one key
warning sign to be alert for is grammat-
ical errors or awkward phrasing in a
message. Even if the email or message
looks polished, small mistakes can indi-
cate a scam. It is also a scam if you are
faced with unusual payment requests.
For example, are you asked to pay
via gift cards, direct bank transfers or
cryptocurrency? Legitimate companies
won’t ask for payment via these meth-
ods. Another big red flag is an inabil-
ity to verify a booking on the official
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airline or hotel website after providing
confirmation details.

Other red flags are chatbots asking
for private info too soon. Real com-
panies typically avoid requesting sen-
sitive information through automated
chat systems and will connect you to a
human agent if needed. Finally, assess
whether an email or message is using
pressure tactics and urgent language,
because scammers often create a false
sense of urgency to rush victims into
making mistakes.

What Should You Do If You're Fooled
by an Al Travel Scam?

The first thing to do is immediately
contact your bank to freeze and/or dis-
pute the transactions. It is also important
to report the scam to your local consum-
er protection agency and the FTC (in the
U.S.). Filing a report will help protect
other travelers, support investigations,
and prevent con artists from targeting
more victims. Also, make sure to change
your passwords if you were tricked into
sharing your login credentials for your
bank account, email account, etc. I also
recommend contacting the real airline/
hotel you wanted to book with to alert
them of the scam that is taking place and
to confirm your actual booking status

After taking these steps, continue to
monitor your financial and travel ac-
counts for any unusual activity.

Final Thoughts

Al technology is a powerful tool that
con artists are exploiting in increasing-
ly clever ways to scam travelers. Being
aware of common Al scams and prac-
ticing preventative habits when book-
ing and communicating can greatly
reduce your risk. Always verify infor-
mation through official channels, pro-
tect your personal data, and stay skepti-
cal of unsolicited requests for sensitive
information. By staying informed and
vigilant, you can help ensure your trav-
el plans go smoothly and avoid falling
prey to the growing threat of Al-enabled
travel scams.

Jeremy Greenburg is the chief infor-
mation officer at SlickTrip, an online
platform that compares top travel sites
and alerts you the moment flight prices
drop. In his role, Greenburg educates
others on travel trends, travel tech in-
novation and real-time data systems.
https://slicktrip.com/
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Utah consumer
sentiment falls in July,
lowest since September

Utah’s consumer sentiment, as mea-
sured by the Kem C. Gardner Policy
Institute’s Survey of Utah Consumer
Sentiment, dropped almost 5 percent
in July.

Although Gardner study authors say
the decline — from 82.3 in June to 78.4
in July — is within the survey’s margin
of error, it seems to indicate that Utahns
are not quite as confident in their finan-
cial status as a month earlier.

“The July result is the lowest read-
ing of Utah consumer sentiment since
September 2024,” said Phil Dean, chief
economist at the Gardner Institute.
“Compared to June 2025, a larger share
of Utah households in July say they
are worse off financially compared to
a year ago, and a larger share expects
to be worse off a year from now. Sim-
ilarly, Utahns report less confidence in
the state’s business conditions over the
next several years. A plurality of Utah
households believe now is not a good

time to buy major household items,
such as appliances.”

A similar survey conducted by the
University of Michigan reported a
small increase (1.6 percent) in senti-
ment during July among Americans as
a whole.

The Utah consumer confidence sur-
vey uses key questions from the Univer-
sity of Michigan’s Survey of Consum-
ers. These questions measure residents’
views of the present economic situation
and their expectations for the econo-
my in the future. Data gathered from
the key questions are used to create the
consumer confidence index for Utah.
Demographic questions are included in
the questionnaire to allow for addition-
al analysis of the data and to assess the
representativeness of the sample.

The full results of the monthly Utah
Consumer Sentiment survey can be ac-
cessed through the Gardner Institute
website at gardner.utah.edu.

LongRange Capital
buys Orem’s
US Synthetic Corp.

Orem-based US Synthetic Corp. has
been acquired by Stamford, Connecti-
cut-headquartered LongeRange Capital, a
private equity firm with a longer-term ori-
entation to building and growing middle
market businesses.

The seller was ChampionX Corp., an
oil and gas equipment and services com-
pany in The Woodlands, Texas.

Founded in 1978, US Synthetic is a pro-
vider of highly engineered polycrystalline
diamond (PCD) technologies, offering in-
serts, bearings and other diamond-science
solutions for the energy, mining and indus-
trial end-market applications. The compa-
ny holds over 600 patents globally for syn-
thetic diamond-based technologies.

Rob Galloway, who has been president
of US Synthetic since 2009, will continue
as CEO and president.

“We are excited to complete our ac-
quisition of US Synthetic and to partner
with Rob and the entire US Synthetic
team,” said Bob Berlin, managing part-
ner at LongRange. “The company has

built an exceptional culture of continu-
ous improvement and demonstrated a
track record of success through its focus
on innovation and customer service. We
look forward to supporting US Synthet-
ic as they continue to build upon their
material science expertise in delivering
industry-leading PCD solutions and ex-
panded use of their unique synthetic dia-
mond technology across different indus-
trial applications.”

“As a fully stand-alone business un-
der LongRange ownership, US Synthet-
ic is completely focused on delivering
enhanced products and solutions for our
customers with best-in-class service,”
said Galloway. “We have a renewed and
enhanced commitment to working in
partnership with our customers to de-
liver industry-leading solutions. With
LongRange’s resources, capital and com-
mitment to fostering innovation and sus-
tainable growth, we are well-positioned
to build upon our legacy of excellence in
material science solutions.”

Utah Mammoth asks court to settle
trademark dispute about its

John Rogers
Salt Lake Business Journal

Smith Entertainment Group (SEG), the
owners of the National Hockey League’s
Utah Mammoth hockey club, has filed a
federal lawsuit against a hockey equipment
company in its effort to settle a trademark
dispute between the two entities.

The franchise, formerly known as the
Coyotes, moved from Arizona to Utah be-
fore the 2024-25 NHL season and spent
its first season in Salt Lake City known as
the Utah Hockey Club, as owners and fans
worked to decide on a permanent name. In
May, the team said that it would be known
as the Utah Mammoth, with a depiction of a
woolly mammoth’s head in front of a moun-
tain as its logo.

The Oregon-based equipment compa-
ny, Mammoth Hockey LLC, sent a cease-
and-desist letter arguing that the Utah team
name could lead to consumer confusion in
the market. Mammoth Hockey sells over-
sized hockey gear bags, though its logo and
colors bear little resemblance to those of the
Utah club.

But Mammoth Hockey’s concern over
the Utah team name seems to be of recent
origin when it threatened to pursue a trade-
mark dispute in “some unknown forum, at
some unknown time.” According to an arti-
cle on Yahoo Sports, the bag company was

(801) 463-7997
- 4235 South 500 West ¢
Salt Lake City, UT 84123

www.howerentals.com

s DELTA
CEMTER

o

==

ADELTA

Utah Mammoth players Dylan Guenther (left) and Jack McBain model hockey jerseys
sporting the new club logo and colors. The NHL franchise has filed a lawsuit asking
a court to settle a trademark dispute with an Oregon equipment bag marketer over the
Mammoth name. (Photo courtesy Utah Mammoth)

in communication with the hockey club
early in the naming process and apparently
agreed to amicably coexist — even publicly
endorsing the Mammoth rebrand in a 2024
Facebook post and a 2025 series of Linke-
dIn messages and emails.

The franchise has now seemingly beat-
en the Oregon company to the punch, ask-
ing the U.S. District Court in Utah to set-
tle the matter.

A statement from SEG reads, “Utah
Mammoth and the NHL believe strongly
that we have the right to use the name Utah
Mammoth under federal and state law, and
that our use will not harm the defendant or
its business in any way.

“We have taken this action only after
careful consideration based on the defen-
dant’s position. We are not able to comment
further on ongoing legal matters.”

Locally Veteran owned and operated since 1953

name

The lawsuit also notes that Mammoth
Hockey declined to officially register a
trademark at any point since getting off
the ground more than a decade ago, and a
search of U.S. Patent and Trademark Office
(USPTO) records by Chase Beardsley, for
his article on hockywriters.com, seem to
confirm that is the case. All five results for
“Mammoth” in a USPTO records search re-
lated to hockey endeavors are pending fil-
ings linked to the NHL franchise in Utah.

But Mammoth Hockey doesn’t seem
willing to give up easily.

In a statement to media inquiries, Mam-
moth Hockey co-founder Erik Olson said,
“Mammoth Hockey intends to vigorously
defend the litigation recently commenced
against it by Utah Mammoth of the National
Hockey League and protect its long-stand-
ing trademark used in connection with the
hockey goods it has manufactured and sold
for the past 10 years.”

This isn’t the first time Utah’s new hock-
ey team has found itself in a trademark dis-
pute. Earlier this year the club abandoned
its preferred “Yeti” nickname when the
USPTO rejected a trademark application
due to a “likelihood of confusion” with
pre-existing trademarks. The company that
manufactures Yeti coolers then refused to
back down so the team could use the name,
citing its marketing of products, such as its
apparel line, that could be damaged by an
NHL team’s product sales.
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Waystar to acquire
lodine Software

Waystar, a provider of health care
payment software with headquarters
in Lehi and Louisville, Kentucky, has
agreed to acquire Iodine Software from
shareholders led by Advent Internation-
al, a global private equity firm.

The sale price was announced at $1.25
billion, funded with a 50/50 mix of cash
and stock.

Iodine Software is a provider of
Al-powered clinical intelligence, built
to eliminate revenue leakage, lower ad-
ministrative burden and ensure accurate
reimbursement, Waystar said in its an-
nouncement release. Iodine’s platform
is used by more than 1,000 hospitals and
health systems.

“Our mission is to simplify health
care payments by eradicating unneces-
sary denied claims, automating manu-
al work and increasing transparency for
providers and patients,” said Matt Haw-
kins, CEO of Waystar. “We are commit-
ted to transforming health care through
harnessing the power of Al to tackle the
most critical challenges in health care
payments. Welcoming Iodine’s talent-
ed team and clinical intelligence plat-
form to Waystar is a terrific next step in

achieving our mission.”

“We are proud to have built a mar-
ket-leading Al software company in
partnership with Advent, Bain Capital
Ventures and Silversmith Capital Part-
ners, and are thrilled to join Waystar, an
organization that shares our deep com-
mitment to modernizing the revenue cy-
cle for providers,” said William Chan,
co-founder and CEO of lodine Soft-
ware. “From Day 1, our focus has been
helping hospitals and health systems
capture the full value of care through
transformational Al. As part of Waystar,
we are excited to accelerate that mis-
sion and amplify the value delivered to
health care providers.”

“Our success has been driven by
strong partnerships, continuous innova-
tion and meaningful outcomes,” added
Mike Kadyan, co-founder and chairman
of Iodine Software. “We look forward
to delivering even greater outcomes
for providers as part of Waystar’s mar-
ket-leading platform.”

The transaction is anticipated to close
by year-end, subject to customary clos-
ing conditions and applicable regulato-
ry approvals.

Trucordia completes debt
refinancing, acquires
two new agencies

Trucordia, a nationwide insurance bro-
kerage based in Lindon, has announced
that it has completed debt refinancing that
it says will significantly enhance the com-
pany’s capital structure and position it for
continued growth. The firm also continued
its recent aggressive acquisition strategy
with the purchase of two more agencies.

The refinancing includes a $1.94 billion
first lien term loan, as well as a $548 mil-
lion second lien term loan with Blue Owl
Capital, a New York City-based invest-
ment firm. In conjunction with the loans,
Trucordia will have a $400 million re-
volving credit facility to support future in-
vestments, the company’s announcement
said. The proceeds from the refinancing
replace the company’s existing debt, sig-
nificantly improving the company’s cost
of capital and long-term financial flexibil-
ity, Trucordia said.

The new financing closes concurrently
with a $1.3 billion investment in Trucordia
by Carlyle Group of Washington, D.C., an-
nounced in June.

“These transactions are transformative
for Trucordia, creating new financial and
governance structures that will support
the company’s continued growth,” said
Felix Morgan, CEO of Trucordia. “They

reflect both the significant work we have
done in the last four years to build the na-
tion’s next great insurance brokerage and
the confidence in our strategy to acceler-
ate our success.”

Trucordia also announced the acquisi-
tion of two more agencies, Fuhriman In-
surance of Boise and Vegas Valley Benefit
Plans of Las Vegas.

Fuhriman Insurance offers a compre-
hensive suite of insurance solutions for
auto, home, commercial, life, umbrella,
renters, workers compensation, toys and
pest control, offering clients the ability to
research and compare quotes online from
multiple carriers.

Vegas Valley Benefit Plans is a provid-
er of employee benefits and insurance, in-
cluding medical, dental, vision, life and
disability, as well as retirement planning
services to businesses and individuals
throughout southern Nevada.

Morgan said Trucordia’s acquisition
strategy is focused on partnering with busi-
nesses that share its values of integrity, in-
novation and community commitment.
The company has more than 5,000 team
members across the United States, and
Morgan expects the number to grow with
the new financing in place.

Scripius announces
leadership moves
to drive growth

Scripius, a pharmacy benefit manager
committed to transparency and afford-
ability, has announced key leadership
advancements.

Eric Cannon has been elevated to chief
commercial officer and general manager
of Scripius. In this expanded role, Can-
non will continue leading pharmacy ser-
vices at Select Health, while driving the
strategic direction of Scripius.

As the founding leader of Scripius,
Cannon helped to launch the organiza-
tion in 1998 to bring greater transparen-
cy and accountability to the pharmacy
benefit manager market.

“From the beginning, Scripius has
been about more than managing phar-
macy benefits; it’s been about changing
the system for the better,” Cannon said.

To support continued growth and in-
novation, Scripius appointed the follow-
ing leaders to key roles:

Matt Mitchell has been named chief
pharmacy officer for Scripius. Mitchell

will oversee formulary strategy, manu-
facturer contracting, clinical programs,
pharmacy trend management, and net-
work development.

Jennie Barlow has been appointed as-
sistant vice president of pharmacy indus-
try relations. Barlow will lead pharma-
ceutical contracting efforts and expand
network development initiatives.

Steve Williams has been named assis-
tant vice president of pharmacy systems.
Williams will manage pharmacy system
infrastructure supporting over 11 mil-
lion claims and more than $1 billion in
pharmacy-related payments annually.

La’i Davies has been promoted to as-
sistant vice president of pharmacy oper-
ations. Davies will continue managing
critical functions, including customer
service, claims processing, prior autho-
rizations, auditing and other operation-
al processes for both Scripius and Select
Health Pharmacy.

Utah's Eco Material
Technologies sold to
building supply company

South Jordan-based Eco Materi-
al Technologies has been acquired by
a global building materials company
headquartered in Dublin, Ireland.

CRH, parent company of CRH Amer-
icas, has agreed to buy the Utah com-
pany from a group of investors led by
global investment firms One Equity
Partners and Warburg Pincus. Green
Cement Investments, a special purpose
investment company, was also a previ-
ous owner.

The sale price has been reported at
$2.1 billion.

Eco Material is a producer, marketer
and distributor of ash-based supplemen-
tary cementitious materials, products
added to concrete mixes to partially re-
place Portland cement products, reduc-
ing the carbon footprint and enhancing
the performance of the concrete. Eco
Material also supplies services to electric
utilities related to management of coal
ash and other coal combustion products
and recycles over 10 million tons per
year of the waste products. The company
has operations across a network of over
125 utility source locations, production
facilities and terminals.

“We thank One Equity Partners and

Warburg Pincus for their investment
and partnership, which were instrumen-
tal in building the strong foundation
from which we now embark on this next
chapter,” said Grant Quasha, CEO of
Eco Material. “We’re incredibly proud
of the growth we have achieved togeth-
er since 2022, and we are excited for our
future with CRH and the opportunities
ahead of our combined organizations.”

“During our partnership, Eco Material
has achieved significant growth by scal-
ing industry-leading technological solu-
tions and continuing to expand its net-
work of cement alternatives across North
America,” said Matt Hughes, partner at
One Equity. “We are proud of the prog-
ress our partnership has generated, and
we are confident that CRH will shepherd
in a new chapter of growth by leveraging
its national distribution network and in-
novation capabilities to better serve the
combined companies’ customers.”

CRH, a Fortune Global 500 com-
pany, employs 80,000 people at over
3,800 operating locations in 28 coun-
tries, notably in North America, Europe
and Australia. A public corporation, its
shares are listed on the New York and
London stock exchanges.
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BANKING

e TAB Bank, based in Ogden, has
extended a $3.5 million ledgered working
capital facility to an unidentified North
American transportation service provider,
a Canadian-based company with a net-
work of less-than-truckload, full truck-
load and cross-dock operations spanning
western Canada to central California. The
logistics company sought a new banking
partner after its previous financing com-
pany decided to reduce its portfolio in the
transportation sector.

CORPORATE

e Extra Space Storage Inc., a Salt
Lake City-based owner and operator of
self-storage facilities, has announced
that its operating partnership, Extra
Space Storage LP, priced a public offer-
ing of $800 million aggregate principal
amount of 4.95 percent senior notes due
2033. The notes were priced at 99.739
percent of the principal amount and will
mature on Jan. 15, 2033. The offering
was expected to close on or about Aug.
8. The operating partnership intends to
use the net proceeds from this offering
to repay amounts outstanding from time
to time under its lines of credit and its
commercial paper program, and for other
general corporate and working capital
purposes, including funding potential
acquisition opportunities. J.P. Morgan,
BMO Capital Markets, PNC Capital
Markets LLC, BofA Securities, TD
Securities, Truist Securities, Wells
Fargo Securities and US Bancorp are
acting as the joint book-running manag-
ers for the offering. Regions Securities
LLC, Citigroup, Huntington Capital
Markets, Scotiabank, Zions Capital
Markets, BOK Financial Securities
Inc., Fifth Third Securities, Academy
Securities and Ramirez & Co. Inc.
are acting as the co-managers for
the offering.

ECONOMIC INDICATORS

e Utah is ranked No. 5 on a list of
states with the highest average house-
hold debt, compiled by Credible. The
Utah average is $127,000 per home.
The top-ranked state is Hawaii, at
$201,000. The lowest-ranked state is
New Hampshire, at $13,300. The report
also combines debt burden with online
search activity for financial help to spot-
light states where residents are both
struggling and trying to solve it. Utah
ranks No. 6 on that list. The top-ranked
state is Hawaii. The lowest-ranked state
is Louisiana. Details are at https://www.
credible.com/personal-finance/finan-
cial-stress-across-america.

e The Bear Paw Café in St. George
is the highest-ranked “favorite Main
Street business” in Utah, according to
a survey by financial media company
MarketBeat.com that focused on local,
independent businesses. Others in the
top five are, in order, Ruth’s Diner,
Salt Lake City; Springdale Candy
Co., Springdale; The King’s English
Bookshop, Salt Lake City; and Payson
Market, Payson. The top-ranked loca-
tion nationally is Big Bob Gibson Bar-
B-Q in Decatur, Alabama. Details are at
https://www.marketbeat.com/originals/
top-220-most-beloved-local-businesses-
across-the-us-2025-survey/.

INDUSTRY BRIEFS

* Four Utah locations are on a list of
“hotels for among the best for sleep,”
compiled by SleepJunkie and based on
Tripadvisor review data focusing solely
on sleep quality. The top-ranked Utah
location is Sorrel River Ranch Resort,
Moab, which is No. 47 nationally. It
is followed by No. 95 Stein Eriksen
Lodge Deer Valley, Park City; No. 109;
Cable Mountain Lodge, Springdale;
and No. 119 Conestoga Ranch, Garden
City. The top-ranked location nation-
ally is Skytop Lodge in the Poconos,
Pennsylvania. Details are at https://
www.sleepjunkie.com/top-200-best-ho-
tels-for-sleep-in-the-u-s-survey/.

e Lehi, at No. 270 nationally, is the
highest-ranked Utah location on a list
of places that are the most expensive
cities for lawn irrigation, compiled
by Lawn Love. It compared nearly
500 of the largest U.S. cities, compar-
ing affordability of local water bills,
average yard sizes, drought risks, grass
water requirements, and six other key
metrics. The bottom-ranked Utah city
is No. 457 West Valley City. Salt Lake
City is No. 431. The most-expensive
location is Buckeye, Arizona. Details
are at https://lawnlove.com/blog/
most-expensive-cities-lawn-irrigation/.

e Utah has the lowest overall rate of
chronic obstructive pulmonary dis-
ease (COPD) among states, according
to research analyzed by Opera Beds
from 2018 to 2023. The Utah rate is
3.7 percent. The next-lowest rate is
4.2 percent in California. The study
attributed the low rate in Utah to hav-
ing the lowest adult smoking rate, at
6.7 percent, as COPD is closely linked
to tobacco use, as well as the state’s
“aggressive” Tobacco Prevention and
Control Program. The highest rate is
12.6 percent in West Virginia, where
about 21 percent of adults currently
smoke, the highest figure of all states.
Details are at https://operabeds.com/
en-us/blogs/us-blogs/lung-health-by-
state-copd-in-the-us.

EXPANSIONS

e Nuvia Dental Implant Center,
based in Salt Lake City, has announced
an expansion of its dental implant treat-
ment with seven new locations sched-
uled to open in the second half of 2025.
They will be in New York, California,
Virginia, South Carolina and Kansas.

HEALTH CARE

e ZIEN Medical Technologies, a
Salt Lake City-based portfolio compa-
ny of Banner Capital, has achieved its
first CE Mark under the EU MDR on
behalf of its customer SAM Medical
Products. Founded in 2009, ZIEN is
a medical device contract design and
manufacturing organization providing
product design and development, man-
ufacturing, cost-down, packaging, ster-
ilization, and quality and regulatory
services to medical device companies.
The ability to act as the “legal manu-
facturer” or “manufacturer of record”
allows ZIEN to serve as an accelerator
to speed technologies to the global
market. SAM Medical Products is an
innovator in devices targeted to serve
patients undergoing emergency medi-
cal procedures. Having served patients
in the U.S., Canada and other global
regions, it desired to reach patients
in Europe.

PARTNERSHIPS

* Packsize, a Salt Lake City-based com-
pany focused on sustainable, right-sized,
on-demand packaging, has announced
a strategic partnership with Bastian
Solutions, a global material handling
and automation company specializing in
supply chain optimization and warehouse
solutions. The companies will work
together to deliver automated packaging
solutions, aimed at delivering greater
operational efficiency, reduced packaging
waste, and improved order fulfillment for
their customers in e-commerce, manufac-
turing, retail and other markets.

e Teem, a Salt Lake City-based pro-
vider of remote staffing solutions in
the health care industry, has announced
a deepening of its collaboration with
BYU-Pathway Worldwide, a provider
of online higher education and workforce
readiness programs. The two organiza-
tions have worked adjacently for years,
supporting students and professionals
worldwide. This expanded partnership
strengthens their shared mission and
enhances opportunities for global remote
employment. Teem will connect qualified
BYU-Pathway Worldwide graduates with
remote positions that offer competitive
compensation, professional growth and
long-term stability. The goal is to gen-
erate over 1,000 jobs over the next 12
months across Latin America and the
Philippines.

* Qualtrics, a Provo-based compa-
ny focused on experience management,
and California-based market research
technology company PureSpectrum
have announced a partnership aimed at
bringing to market advanced synthetic
research capabilities that accelerate time
to market insights. Under the agreement,
PureSpectrum has selected Qualtrics
as its exclusive synthetic panel provid-
er. The agreement extends the existing
partnership between the companies, in
which the PureSpectrum Marketplace
serves as Qualtrics’ exclusive quantita-
tive panel provider available directly in
the Qualtrics platform.

PHILANTHROPY

* TAB Bank, based in Ogden, is host-
ing the 24th Annual Ogden Rescue
Mission Charity Golf Tournament on
Sept. 5 at Wolf Creek Resort in Eden.
All proceeds support the Ogden Rescue
Mission, a faith-based nonprofit that
helps people experiencing homelessness
in Northern Utah receive shelter, food,
clothing, hygiene, friendship, placement in
living-wage jobs and affordable housing.
The goal is to raise $40,000 for the organi-
zation. The annual tournament has raised
$570,000 since 2001. Details are at https://
tabbank-orm.betterworld.org/.

e Associates from 12 Utah Walmart
stores recently visited the state’s first farm-
based charter school, Roots High School,
and presented a $20,000 grant. They cel-
ebrated Roots’ innovative programming
for disadvantaged students in the West
Valley City area. Walmart vendor partners,
including Coca Cola and Pepsi, donated
food, water, chips and cookies to support
the school’s lunch program. The majority
of the grant will fund Roots’ lunch pro-
gram, which provides free meals to all
students. Walmart also donated back-to-
school supplies, including pens, pencils,
binders, folders, paper, notebooks, dry-
erase markers, disinfecting wipes, tissues
and hand sanitizer.

* Bank of Utah, based in Ogden,
has announced that the winner of its
“Where’s the Wallet Cash Quest” will
win $10,000 and donate $10,000 to a
Utah-based charity of their choice. In
the third annual event, the bank has
hidden a wallet somewhere in Utah for
treasure-hunters to find. Clues to find
the treasure will be posted on the bank’s
social media accounts weekly. The bank
will also be posting social media side
quests. Participants who want early access
to the final clue can visit a Bank of Utah
branch for a hint that will help solve the
final clue before it is revealed. Details are
at https://www.bankofutah.com/events/
wheres-the-wallet-cash-quest.

REAL ESTATE

e MTN Utah, a member of Forbes
Global Properties, has launched as the
network’s exclusive bro-
kerage for the mountain
resorts of Northern Utah,
including Park City, Deer
Valley, Heber Valley and
Ogden Valley. Leading
the boutique agency is
Jeff Brown, owner of
Tahoe Mountain Realty,
and Katie Tyler, an
industry veteran, as
managing partner.
Rounding out the MTN
Utah team are Park
City and Deer Valley
specialists Katie Tyler
and Martha Krieg and
Ogden Valley specialist
Tessa Mitchell. Forbes
Global Properties’ network features 59
brokerages in 600 locations across 26
countries.

RECOGNITIONS

¢ Kiddie Academy Educational Child
Care has announced the recipients of
its annual awards, which
includes Stephanie
Kanagaratman, direc-
tor of Kiddie Academy
of Herriman, as New
Director of the Year.
The honor is presented
to the highest-perform-
ing new director who
leads and maintains a
Kiddie Academy fran-
chise location with energy, passion and
impact. Maryland-based Kiddie Academy
Domestic Franchising LLC has more
than 350 open academies in the Kiddie
Academy system, located in 40 states
and Washington, D.C., and serving nearly
40,000 children.

Jeff Brown

Katie Tyler

Stephanie
Kanagaratman

SPORTS

e The Ogden Mustangs hockey team
has announced the ‘“Ultimate Goalie
Showdown,” a fan-interactive hockey
experience taking place Aug. 29 at the
Ice Sheet in Ogden. The event will fea-
ture Mustangs alongside a roster of NHL
legends, content creators and rising stars.
Activities include giveaways, shootouts,
races, and celebrity matchups, among
others. General admission tickets are $25,
with other ticket options available. It
also can be viewed via livestream for
$20, with all livestream proceeds going
to charities: The Last Save, Bee the
Hope, Junior Mustangs and the Cancer
Kindness Network. Details are at https://
ultimategoalie.com.
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BANKING

e Zions Bank, based in Salt Lake City,
has promoted Heidi Prokop to executive
vice president of its Mar-
keting, Communications
and Community Rela-
tions division. She will
lead advertising, spon-
sorships, and internal and
external communications
and will also oversee the
bank’s community en-
gagement efforts, includ-
ing charitable giving, volunteer outreach,
Community Reinvestment Act programs
and advocacy initiatives. Prokop joined Zi-
ons Bank in 2001 and most recently served
as senior vice president and communica-
tions group manager, where she guided in-
ternal and external communications, social
media, media relations and financial educa-
tion outreach, and helped drive digital and
traditional marketing strategies. Her past
leadership includes roles with the Utah Di-
vision of Arts and Museums, Sundance In-
stitute and KRCL 90.9 FM. Prokop earned
a master’s degree in British and American
literature and a bachelor’s degree in English
from the University of Utah and completed
the Consumer Bankers Association’s Grad-
uate School of Retail Bank Management.

Heidi Prokop

HEALTH CARE

* Nusano, a West Valley City-based
physics company focused on the produc-
tion of radioisotopes, has
formed a strategic adviso-
ry board and appointed its
first three members: Co-
| rey Johnston, Dr. David
J. Shulkin and Seema
h Singh Bhan. The board
will provide guidance
and insights as the com-
pany brings its radioiso-
tope production and mass
separation  technologies
to industrial, commercial,
aerospace and defense
markets. Johnston is con-
sidered an expert on na-
tion-state risk to technol-
ogy. He is executive vice
president at Strider Tech-
nologies. Prior to that, he
had a 30-year career in
the United States Navy
as a naval aviator, diplo-
mat and economic states-
man. He spent the last 15
years of his naval career
in various roles in Tai-
pei, Beijing, East Africa
and the U.S. Department
of State. He was named
chief competition officer
at the U.S. Department of
State, where he led onshoring negotiations
of semiconductor companies and was one
of the original drafters of the CHIPS and
Science Act. Shulkin was the ninth secre-
tary of the U.S. Department of Veterans Af-
fairs in the Trump administration and VA’s
undersecretary of health in the Obama ad-
ministration. Shulkin acted as chief exec-
utive of hospitals and health systems, in-
cluding Beth Israel in New York City and
Morristown Medical Center in New Jersey.
He currently serves on the board at Sanford
Health. He continues to advocate on behalf
of the country’s veterans by serving on the
board of numerous nonprofits. Singh Bhan

Corey Johnston

Dr. David J.
Shulkin

Seema Singh
Bhan

People on the Move

has more than two decades of experience in
government affairs, public policy, advocacy
and alliance development. She serves as a
senior advisor to those focused on acceler-
ating the discovery, development and dis-
tribution of technologies that improve the
human condition. Her experience includes
serving as senior vice president of public
policy and external affairs at Thrive Earli-
er Detection Corp.; serving as vice president
and head of public policy at Foundation
Medicine; and serving more than a decade
in public service, including as senior coun-
sel to the Senate Judiciary Committee and
for U.S. Sen. Arlen Specter.

HOSPITALITY

* The Grand America Hotel, Salt Lake
City, has appointed Christian Ojeda as ex-
ecutive chef. He will over-
see all culinary operations
.| at the property, including
banquet programs, in-
room dining and the Lau-
rel Brasserie & Bar restau-
rant. Ojeda has more than

Tyler Greene

two decades of experi-

Christian Ojeda €nce in high-end hotels

and fine dining establish-

ments across the country.
He most recently was executive chef of Ber-
nardus Lodge & Spa in Carmel Valley, Cal-
ifornia, for the past three years. Before that,
he spent nearly a decade at Montage Deer
Valley in Park City, where he rose from chef
de cuisine to executive chef.

REAL ESTATE

e Gilbane Development, a real estate
development company, has expanded into
Salt Lake City by ap-
pointing Tyler Greene
as vice president of de-
velopment. Greene will
oversee the expansion of
the company’s real es-
tate activity in Salt Lake
City. Greene recently led
the market entry in Salt
Lake City of another mul-
tifamily developer, and,
in 2020, founded Surface Development,
where he oversaw a $250 million develop-
ment pipeline. Gilbane Development plans
to fill gaps in the market with multifami-
ly housing that serves a wide range of in-
comes. Its portfolio in Utah will focus on
low- to mid-rise projects with attainable
rents, while exploring purpose-built student
housing, workforce and mixed-income de-
velopments, and public-private partner-
ships (P3). The company, the real estate de-
velopment, financing and ownership arm of
Gilbane Inc., has over $11.8 billion in de-
velopment and more than 25,000 units of
housing completed or underway.

RETAIL

* The Taubman Co. has appointed Dave
Harris as general manager and Natalie
Watson as new market-
ing and sponsorship direc-
tor at City Creek Center
in Salt Lake City. Harris
will lead all facets of cen-
ter operations, including
financial ~ performance,
leasing strategy, tenant re-
lations, capital improve-
ments and long-term plan-
ning. He has been with The Taubman Co.
since 1999 and has a background in real
estate development, leasing, finance, reno-
vations and corporate real estate. At Taub-
man, his roles have included vice president

Dave Harris

Natalie Watson

== | of regional management,
o, where he oversaw su-
per-regional malls across
multiple states. Harris
earned a degree in busi-
ness management from
Brigham Young Univer-
sity. Watson oversees the
center’s marketing strate-
gy, public relations, spon-
sorship development and signature events.
She has more than 20 years of experience in
marketing and expertise in retail real estate,
brand strategy and community engagement.
Her previous roles include marketing direc-
tor at Fashion Place Mall; senior market-
ing manager for South Towne Center; and
directing marketing efforts at The Factory
Stores at Park City, where she was selected
to serve on the Summit County Celebration
Committee for the 2002 Winter Olympics.
Watson holds a bachelor of science in mar-
keting from the University of Utah.

SERVICES

* Ampleo, a Lehi-based provider of part-
time CFO and outsourced controller ser-
vices to small and mid-
size businesses, has hired
Arbie Nersisian as chief
financial officer. Nersi-
sian has over 16 years of
experience across fintech,
SaaS, tech and e-com-
merce, including roles at
Mastercard, leading open

Arbie Nersisian panking and fintech strat-

Carter Groves

egy, and most recently served as CFO at
Emplnfo. Since partnering with Ampleo in
2023, he has been an advisor and strategic
finance leader.

TECHNOLOGY

¢ ValorC3 Data Centers, a St. George-
based colocation, cloud and connectivity
provider, has appointed
Carter Groves as chief fi-
nancial officer. Groves has
more than two decades of
experience in investment
and operations across the
infrastructure and private
equity asset classes. Prior
to joining Valor, Groves
held senior investment and
operating roles, including
as a partner of an infrastructure investment
firm that acquired, developed and operated
digital, energy and industrial infrastructure.
He also served as head of U.S. infrastructure
and managing director for an international
energy and infrastructure investment firm
and vice president of a New York-based
private equity firm in the aerospace and de-
fense industry. Groves has served on several
boards and held interim management roles
within prior investment companies.

- BOUITH WELLE
E CHAMBER

What We Do:

CHAMBER

southvalleychamber.com

SOUTH
VALLEY

.

Check Us Out

or Call 801-566-0344
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Information about upcoming events may
be sent to brice.w@thecityjournals.com.

Aug. 18, 8 a.m.-2 p.m.

Chamber Cup Golf Tournament
2025, a Salt Lake Chamber inaugural
event. Registration and continental break-
fast begin at 8 a.m., followed by 9 a.m.
shotgun start. Location is Jeremy Ranch
Golf and Country Club, 8770 Jeremy
Road, Park City. Cost is $2,000 per
foursome, $550 per individual player.
Sponsorships are available. Details are at
slchamber.com.

Aug. 19, 11:30 a.m.-1 p.m.

Leadership Luncheon, a Cache Valley
Chamber of Commerce event. Location is
Logan Golf & Country Club, 710 N. 1500
E., Logan. Cost is $20 for members and
$23 for nonmembers pre-registered; $25
for members and $28 for nonmembers
not pre-registered. Details are at cache-
chamber.com.

Aug. 20, 7:30 a.m.-3 p.m.
Annual Chamber Golf Classic
Fundraiser, an Ogden-Weber Chamber
of Commerce event. Check-in and break-
fast start at 7:30 a.m., followed by 8:30
a.m. shotgun start and 1 p.m. lunch and
award presentations. Location is Mount
Ogden Golf Course, 1787 Constitution
Way, Ogden. Cost is $250 for indi-
vidual golfers, $1,000 per foursome.
Sponsorships are available. Details are at
ogdenweberchamber.com.

Aug. 20, 11 a.m.-1 p.m.

“Business Boot Camp,” a South Valley
Chamber of Commerce event. Instructor
Sarah Brinton, associate general coun-
sel, BambooHR, will discuss “Five Tips
to Manage HR Compliance and Avoid
Legal Risks.” Location is BambooHR,
42 Future Way, Draper. Cost is $35 for
members, $55 for nonmembers. Details
are at southvalleychamber.com.

Aug. 20, 11 a.m.-1 p.m.

“Biz Spark,” a Women’s Business
Center of Utah event taking place
Wednesdays through Sept. 10, 9-11 a.m.,
and designed for aspiring entrepreneurs or
those just starting a business. Event takes
place online via Zoom. Free. Details are
at wbcutah.org.

Aug. 20, 11:30 a.m.-1 p.m.
Business Alliance Networking
Luncheon. Location is Boondocks Fun
Center, 525 Deseret Drive, Kaysville.
Free (lunch is available for purchase).
No RSVP needed. Details are at
davischamberofcommerce.com.

Aug. 20, noon-1 p.m.

“Solve the Business Puzzle,” a
Women’s Business Center of Utah event
with the theme “How to Create a Social
Media Strategy: From No Idea to Lead
Collection.” Event takes place online.
Free. Details are at wbcutah.org.

Aug. 20, 4-6 p.m.

Women in Business, a Murray
Chamber of Commerce event. Speaker
Teresa Keck, CX and operations leader,
will discuss “Leading with Confidence,
Balance and Community.” Location
is Indie Square, 141 E. 5600 S., Suite
300, Murray Free, but RSVP is required.
Details are at themurraychamber.com.

Aug. 20, 5:30-6:30 p.m.

“Tax Planning Clinic,” a Small

CALENDAR

Business Development Center event
that takes place online. Details are at
https://clients.utahsbdc.org/events.aspx.

Aug. 20, 6-8 p.m.

“Marketing Clinic,” a Small Business
Development Center event that takes
place online. Details are at https://clients.
utahsbdc.org/events.aspx.

Aug. 21, 8:30-9:30 a.m.

“In the Know,” a South Valley
Chamber of Commerce event. Speaker
Robert Spendlove, senior economist at
Zions Bank and former Utah state repre-
sentative, will discuss “The Big Beautiful
Bill: What It Means for Business.”
Location is South Valley Chamber offic-
es, 9800 S. Monroe St., Sandy. Free, but
registration is required. Details are at
southvalleychamber.com.

Aug. 21, 10 a.m.-noon

“Business 101: Essential Steps for
New Entrepreneurs,” a Women’s
Business Center of Utah beginner-friend-
ly course designed for aspiring entrepre-
neurs who want to start their journey on
the right foot. Event takes place online.
Free. Details are at wbcutah.org.

Aug. 21, 11 a.m.-1 p.m.

“Fundamentals of Raising Startup
Capital” Webinar, a Utah Innovation
Center event. Speaker Nicole Toomey-
Davis, CEO and co-founder of Enclavix
and co-creator of Venture Wrench Studios,
will introduce entrepreneurs to the basics
of raising capital, how investors think,
and what to expect during the fundraising
process. Free. Registration can be com-
pleted at Eventbrite.com.

Aug. 21, 11:30 a.m.-1 p.m.
Chamber Luncheon, a Davis
Chamber of Commerce event with the
title “Love & Entrepreneurship” and fea-
turing three chamber-member couples
who have combined their passion for one
another with their shared dedication to
running successful businesses: Bryce and
Emily Blackburn, Oasis Senior Advisors;
Davis and Sasha Gray, Lagoon; and Ryan
and Maddie Larkin, Larklean. Location
is Boondocks, 525 S. Deseret Drive,
Kaysville. Cost is $25 for members, $35
for nonmembers. Details are at davis-
chamberofcommerce.com.

Aug. 21, 11:30 a.m.-1 p.m.
“Lunch & Learn,” a Park City
Chamber/Bureau  event.  Speaker
Aric Bostick will discuss “Wired to
Connect: How Attachment Styles Impact
Networking.” Location is Blair Education
Conference Center, 900 Round Valley
Drive, Park City. Free, but registration
is required. Details are at https://www.
parkcitychamber.com/events/.

Aug. 21, noon
Mental Health Town Hall, presented

by Silicon Slopes and Promise2Live.
Topic is “Back-to-School Mental Health
& Mindfulness.” Location is Silicon
Slopes, 2600 Executive Parkway, Suite
140, Lehi. Details are at https://app.sili-
conslopes.com/events.

Aug. 21, 4-5:30 p.m.

‘“The Future Factory: Powered by
AlL> presented by the Women Tech
Council and 47G and exploring how
Al is reshaping everything from factory
floors to global supply chains. Panelists
are Jessica Elwell, chief operating offi-

cer, OxEon Energy; Bharathi Rajan, vice
president of enterprise data and insights,
Swire Coca-Cola; Kristi Martindale,
chief commercial officer, Palladyne Al
Corp.; Craig Miller, vice president of
defense initiatives and partnerships, 47G;
and Cydni Tetro, president, MTNP and
Women Tech Council. Location is 175
W. 200 S., Salt Lake City. Details are at
https://lu.ma/08wn0q5x.

Aug. 21, 4-6 p.m.

“Everyday Entrepreneur,” presented
by several chambers of commerce, in part-
nership with The Mill Entrepreneurship
Center at Salt Lake Community College.
The 10-week program takes place
Thursdays and teaches entrepreneurs to
identify and validate a business opportu-
nity mitigating costly errors, then build a
solid go-to-market strategy to successful-
ly launch the business. Location is The
Mill at SLCC, Miller Campus, 9690 S.
300 W., Sandy. Cost is $400 for chamber
members, $600 for nonmembers. Details
are at southvalleychamber.com.

Aug. 21, 6:30-8 p.m.

“How to Start a Business 101,” a
Small Business Development Center
event. Location is Orem/Provo SBDC
at Utah Valley University. Details are at
https://clients.utahsbdc.org/events.aspx.

Aug. 22, 11 a.m.-2 p.m.

Utah County Business Resource Fair,
presented by the Utah County chambers
of commerce and featuring information
about funding, training, support programs
and tools needed to take businesses to the
next level. Location is Rocky Mountain
University of Health Professionals, 1800
S. Novell Place, Provo. Details are at
thepointchamber.com.

Aug 22, noon

“Friday Conversation,” a Silicon
Slopes event. Speaker is Shawn Goff.
Location is 2600 Executive Parkway,
Suite 140, Lehi. Free. Details are at
https://app.siliconslopes.com/events.

Aug. 24, 5-6 p.m.

Legal Workshop in English and
Spanish, a Small Business Development
Center event. Location is Orem/Provo
SBDC at Utah Valley University.
Details are at https://clients.utahsbdc.
org/events.aspx.

Aug. 25

‘“Powers of AI Course,” an eight-week
online Al course presented by the Women
Tech Council, in partnership with Saras Al
Institute. Course is beginner-friendly and
designed for working adults. Event takes
place online. Cost is $99. Details are at
https://www.sarasai.org/Ip/us/powers-of-ai.

Aug. 26-27

“Meet the Resources/Access to
Capital,” a Small Business Development
Center event. Sessions take place Aug. 26,
8:30-11:30 a.m., at Southwest Technical
College, 757 W. 800 S., Cedar City; Aug.
27, 8:30-11:30 a.m., at Garfield County
Commission chambers, 55 S. Main St.,
Panguitch; and Aug. 27, 1:30-4:30 p.m.,
at Beaver City offices, 30 W. 300 N.,
Beaver. Details are at https://clients.
utahsbdc.org/events.aspx.

Aug. 26, 11:30 a.m.-1 p.m.
Women in Business, an Ogden-Weber

Chamber of Commerce event. Location

is Jeremiah’s, 1307 W. 12th St., Marriott-

Slaterville. Cost is $25 for members and
first-time guests, $35 for nonmembers.
Registration deadline is Aug. 19 at noon.
Details are at ogdenweberchamber.com.

Aug. 26, 11:30 a.m.-1 p.m.
Women in Business, a South Valley
Chamber of Commerce event. Speakers
Angie White, co-owner of Beddy’s,
and Stephanie Rendon, senior direc-
tor of operations at Beddy’s, will dis-
cuss “Conversations That Matter:
Empowering Every Voice, Creating a
Place for All.” Location is Magnolia
Event Center, 1117 S. Jordan Parkway,
South Jordan. Cost is $23 for members,
$35 for nonmembers. Details are at
southvalleychamber.com.

Aug. 26, 2-7:30 p.m.

“The Foundry Challenge:
Contestant Presentations and Awards
Dinner,” presented by 47G, in collab-
oration with The Leonardo and focused
on the future of manufacturing. Event is
a pitch competition empowering under-
served STEM entrepreneurs in advanced
manufacturing. A track for attendees
includes an 8:30 a.m. keynote presen-
tation and 5:30 p.m. awards and din-
ner. Location is The Leonardo, 209 E.
500 S., Salt Lake City. Details are at
https://events.47g.org/foundry.

Aug. 26, 2-5 p.m.

Job Fair, a Utah Valley Chamber of
Commerce event. Location is Utah Valley
Convention Center, 220 W. Center St.,
Provo. Free for job-seekers. Details are at
thechamber.org.

Aug. 27, 9-11 a.m.

Al Revenue Summit, with the theme
“Building the Next Generation of
Al-Powered Revenue Teams.” Keynote
speakers are Sanjin Bicanic, partner,
Bain & Co.; and Dave Elkington, found-
er and CEO, Signals. Details are at
https://www.airevenuesummit.com.

Aug. 27, 11:30 a.m.-1 p.m.
“Chamber Connections,” a Davis
Chamber of Commerce event. Location
is Davis Chamber of Commerce, 450 S.
Simmons Way, Suite 220, Kaysville. Free
(food available for purchase). Open to the
public. No RSVP needed. Details are at
davischamberofcommerce.com.

Aug. 27, 4-6 p.m.

HealthTech Hub Collider Event, a
BioHive event focused on the collision
of AI in health tech. Topic is “Will Al
Become the Trusted Health Care Resource
Instead of the Physician in Five Years?”
Location is Lucid Software, 10355 S.
Jordan Gateway, No 300, South Jordan.
Details are at https://lu.ma/I8c9kl02.

Aug. 27, 5-6:30 p.m.

“Connect After Hours,” a South
Valley Chamber of Commerce event.
Location is The Ballpark at America
First Square, 1111 S. Ballpark Drive,
South Jordan. Cost is $15 for members,
$25 for nonmembers. Details are at
southvalleychamber.com.

Aug. 27, 5-7 p.m.

“Connect After Hours,” a South
Valley Chamber of Commerce event.
Location is The Ballpark at America
First Square, 1111 S. Ballpark Drive,
South Jordan. Cost is $15 for members,
$25 for nonmembers. Details are at
southvalleychamber.com.
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PUBLIC NOTICES

TO: The Davis Journal (Newspaper)

You will please publish the following an-
nouncement of appointment and notice to
creditors once a week for three successive
weeks:

ANNOUNCEMENT OF APPOINTMENT
AND NOTICE TO CREDITORS

Estate of Janet Walton
Deceased Probate No. 253700345

Steven L. Walton, whose address is 1746
Jeppson Way, Farmington, Utah 84025, has
been appointed Personal Representative in
the probate case styled In the Matter of the
Estate of Janet Walton , which probate case is
pending in the Second Judicial District Court
in and for Davis County, State of Utah, as Pro-
bate No. 253700345. Creditors of the Estate
are notified to (1) deliver or mail their written
claims to the personal representative at the ad-
dress above; (2) deliver or mail their written
claims to the personal representative's attor-
ney of record, J. Scott Brown at the following
address: 111 East Broadway, 11th Floor, Salt
Lake City, Utah 84111; or (3) file their writ-
ten claims with the Clerk of the District Court
in Davis County, or otherwise present their
claims as required by Utah law within three
months after the date of the first publication of
this notice or be forever barred.

/s/ J. Scott Brown

J. Scott Brown

Attorney for Personal Representative
111 East Broadway, 11th Floor

Salt Lake City, Utah 84111

(801) 363-4300

NOTICE TO CREDITORS

Estate of Kristine Kay Will, Deceased

Probate No. 253700432

Second Judicial District Court, Davis County,
Utah

Notice is hereby given that Deena Lyn Will,
whose address is 9284 E Aster Dr, Scottsdale,
AZ 85260, has been appointed Personal Rep-
resentative of the above-entitled estate.

All persons having claims against the decedent
are required to present them in writing to the
undersigned Personal Representative or to the
Second Judicial District Court, Davis County,
Utah, on or before November 8, 2025, or said
claims shall be forever barred.

Publishing: August 11,2025, August 18, 2025,
August 25, 2025

Deena Lyn Will
Personal Representative
9284 E Aster Dr
Scottsdale, AZ 85260

Senior Product Manager (Revenue Management)
Senior Product Manager (Revenue Management) sought
by Entrata, Inc., in Lehi, UT to navigate complex
organizational dynamics & build consensus among
stakeholders w/ competing priorities. Up to 25% domestic
travel required for industry events & client visits. Position
allows telecommuting from anywhere in the U.S. Salary:
$199,493-$227,500/year. Apply online at https://
WwWw.entrata.com/careers.

CORRECTION

The new Pony Express Project Area is
the second inland port project area in Utah
County. A headline and story in a recent
edition of the Salt Lake Business Journal
indicated incorrectly that it is the first, but
the Verk Project Area in Spanish Fork was
approved in mid-2023.

~ EARNINGS ROUNDUF |

The following are recent financial
reports as posted by selected Utah
corporations:

Sera Prognostics

Sera Prognostics Inc., based in Salt
Lake City, reported a net loss of $8 mil-
lion, or 16 cents per share, for the sec-
ond quarter ended June 30. That com-
pares with a loss of $8.3 million, or 25
cents per share, for the same quarter a
year earlier.

Revenue in the most recent quarter to-
taled $17,000, down from $24,000 in the
year-earlier quarter.

Sera Prognostics is a health diagnos-
tics company dedicated to improving the
lives of women and babies through pre-
cision pregnancy care.

“We continue to build the foundation
needed for the expected acceleration in
commercial momentum now that our full
prime pivotal study results are in hand,
which is enabling engaged conversa-
tions and increased traction with man-
aged Medicaid and other organizations,”
Zhenya Lindgardt, president and CEO,
said in announcing the results.

“Furthermore, we plan to share ad-

oY -YoI:

ditional compelling data and evidence
showing that our PreTRM test can truly
make a difference in addressing the im-
pact of premature births while empower-
ing doctors with actionable information
to improve pregnancy outcomes and re-
duce health care costs.”

Lipocine

Lipocine Inc., based in Salt Lake City,
reported a net loss of $2.2 million, or
41 cents per share, for the second quar-
ter ended June 30. That compares with
a loss of $3.1 million, or 57 cents per
share, for the same quarter a year earlier.

The company recognized royalty rev-
enue from TLANDO sales of $123,000
during the quarter, compared with royal-
ty revenue of $90,000 in the year-earlier
quarter. License revenue in the most re-
cent quarter totaled $500,000, compared
with no license revenue in the compara-
ble period of 2024.

Lipocine is a biopharmaceutical com-
pany with a technology platform to de-
velop innovative products with effective
oral delivery. It has drug candidates in
development as well as some for which
it is exploring partnerships.
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BUILT ON BIG
DREAMS & MY
BANK FUELS MY
GROWTH

Empowering local businesses to
thrive. Let our expert team guide you
with the insights and tools you need
to grow confidently.

Find a location near you by visiting
bankofutah.com.

AJUTAH

BUSINESS = PERSONAL = TRUST = MORTGAGE NMLS: #422914




