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Final season pending

West Valley City’s Maverik Center is gear-
ing up for the final year of Utah Grizzlies
hockey. The team has been sold and will
be moved out of state following the 2025-
26 season. The Grizzlies’ home opener is
scheduled for Oct. 25. (Tom Haraldsen/
Salt Lake Business Journal)

« Airmen from the 4th Fighter Generation Squadron at Hill Air Force Base climb into a C-130] Super Hercules assigned to the
41st Airlift Squadron in Arkansas to participate in an exercise at Naval Air Station in Lemoore, California, on Aug. 7. The One
« Big Beautiful Bill Act calls for an increase of $150 billion in defense spending. (U.S. Air Force photo by Staff Sgt. Zachary Rufus)

Speakers: ‘Big Beautiful Bill’
likely to benefit Utah military, industry

Brice Wallace
Salt Lake Business Journal

The One Big Beautiful Bill Act could
indeed be beautiful for Utah’s military
sector and for companies in the aerospace
and defense industry.

The act includes $150 billion in new

defense spending, according to speak-
¢ ers during a recent webinar hosted by
* law firm Holland & Knight and the 47B

- Utah aerospace and defense industry

association. The Trump administration
and congressional Republicans have
committed to a $1 trillion military top
line for fiscal 2026, said Daniel Sennott,

a partner at the law firm.

“Clearly, a lot of opportunity, partic-
ularly in the defense space, given the
amount of money that’s at play here,” said
Sennott, based in Washington, D.C.

Currently, the U.S. spends about 3 per-
cent of its GDP on defense, but the admin-
istration wants it closer to 5 percent by the
end of its current term. That would push
the overall figure to $1.4 trillion, up from
the current $895 billion. “There is a lot of
room to grow there,” Sennott said.

And the benefits likely won’t be just for
existing military contractors. The bill in-
cludes $16 billion to expedite innovation
for the warfighter.

“There’s a lot of excitement about, as

an example, Silicon Valley now working
with the Department of Defense on emerg-
ing technology that can be leveraged for
the military,” Sennott said. “Gone are the
days, I think, of these acquisition pro-
grams that run for 10 years before the ac-
tual technology gets out to the warfighter,
because in this era, that technology will
probably be obsolete if we are spending
five or 10 years in an acquisition process
for it.”

Webinar speakers broke the $150 bil-
lion into several “buckets,” many of which
could benefit Hill Air Force Base and oth-

see BILL page 3

Salt Lake International rated
No. 1 airport in United States

John Rogers
Salt Lake Business Journal

If you fly a lot as part of your job, you know that all airports
are not created equal. There’s nothing worse than finding your-
self dealing with a bad terminal — especially if that’s where

your trip starts or ends.

But business travelers — in fact, all travelers — who spend
much time at Salt Lake City International Airport have found a
big difference here. And according to a new ranking from on-
line travelers’ aid service AirHelp, the Utah experience is the

best in the United States.

Salt Lake City International Airport checked in as the best
airport in America, according to AirHelp’s grading system.
Overall, the 114-year-old airport ranked eighth in the world,
the only representative from the United States in the top 20.

Spacious arrival and departure lanes add to the appeal of Salt Lake

City International Airport. The hub was rated the top airport in

see AIRPORT page 3

the U.S. in AirHelp’s annual ranking of large airports for 2025.

(Photo courtesy HOK Architects)
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Domo releases ‘Data Never Sleeps: Al Edition’ infographic

Domo, an American Fork-based Al
and data products platform, has released

a special edition of its popular “Data 20
Never Sleeps” infographic. The new re-
lease focuses on Al and its growth over 25

the past year. As an extension of Domo’s
annual Data Never Sleeps report, this
edition provides a deep dive into the im-
mense amount of Al data generated on
the Internet every minute and its impact
on our everyday lives.

“Over the past year, we’ve witnessed
Al move from the periphery to the cen-
ter of how we create, work and solve
problems,” said Ben Schein, senior vice
president of product at Domo. “What’s
fascinating isn’t just the technology it-
self, but how quickly people have wo-

ven Al into the fabric of their daily lives. ‘
This report showcases that transforma- 6 PEOP“ s I.2I M
tion in real time, showing us the human ENROLL IN IS SPENT ON

behaviors behind the Al revolution.”

Some highlights from the 2025 report GENAI
include: - COURSES

Al commitment: Global spend on -
Al every minute skyrocketed from
$293,000 last year to over $1.21 million
— a 312 percent increase. Additionally,
Al startups raise an average of $184,046
in venture capital funding, and 1.9 mil-
lion computer chips are sold every
60 seconds.

Al breakouts: The past year has seen
incredible breakthroughs in the Al space
— from the rise of LLM DeepSeek,
which now processes over 347,000 que-
ries every minute, to Agentic Al, which
also rose from the shadows.

Double-edged sword: For every pro-
ductivity increase, organizations and
individuals can use Al for irritating or
illegal means, as Americans received
109,444 robocalls each minute.

Upskilling and productivity impact:
As Al grows more common in the work-
place, every minute, employees save

1.23 million hours, adding up to over s
140 years of productivity gained, ac-

cording to Domo. As the workforce -
continues to desire Al skills more, six

people enroll in GenAl courses every

60 seconds.

“The data highlights the hunger people I.9M | 23,6' I

have for tools that amplify their capabil-

ities,” continued Schein. “Whether it’s a COMPMR IMAGES

Domo has tracked minute-by-minute digital engagement for over a decade, and Al is
moving from experimental to essential at unprecedented speed. Spending on artificial
intelligence has more than tripled since 2024. From boardrooms to living rooms, this
special second Data Never Sleeps Al edition reveals how Al is reshaping the global economy,
60 seconds at a time.

B m ¢

student getting help with homework or CHIPS ARE CREATED
an employee using Al agents to stream-
line their workflow, people are embrac- ARE SOLD USING AI

ing Al not as a replacement for human
intelligence, but as a partner in getting
things done. At Domo, we’re seeing this

Sources: Coolest Gadgets, Coursera, Cropink, Entrepreneur, Everypixel,
ﬁrsthand as our customers turn to AI to Gold IRA Companies, OpenAl, Precedence Research, SIA, Trading Economics
unlock insights from their data.”
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Northwest Quadrant topic of community survey

Brice Wallace
Salt Lake Business Journal

The Utah Inland Port Authority and
Salt Lake City want to know what peo-
ple think about the city’s Northwest
Quadrant.

The authority is partnering with the
city on a community survey, seeking
feedback from residents, workers and
businesses in the quadrant “to capture
local perspectives on transportation, air
quality, economic opportunity, health
and infrastructure” as part of a broader
baseline study now underway.

The results will shape future develop-
ment, sustainability and transportation in
west side neighborhoods. The feedback
will be incorporated into the next phase
of the study “and will ultimately play a
significant role in guiding future UIPA
and Salt Lake City plans in the area,”
UIPA said in announcing the survey.

Public input will be taken at inlandpor-
tauthority.utah.gov/baselinesurvey until
Sept. 28.

“The Northwest Quadrant is a strategic
economic growth point for the state, and
it’s important that the people who live
and work here are given an opportunity
to voice what they hope that future looks
like,” said Abby Osborne, UIPA’s board
chair and the chief of staff for the Utah
House of Representatives. “We’re build-
ing the foundation for long-term eco-
nomic opportunity — not just for today’s

residents, but for generations to come.”

The baseline study will evaluate the
impacts of current development trends
on surrounding neighborhoods and help
identify mitigation strategies to address
traffic congestion, environmental con-
cerns and economic disparities.

UIPA’s Northwest Quadrant Project
Area totals 16,000 acres generally south
and southwest of Salt Lake City Interna-
tional Airport, flanking Interstate 80, al-
though one strip is east of the airport.

UIPA has promoted the area as attrac-
tive for development because of its close
proximity to three interstate highways,
national railways and an international
airport, “creating a prosperous nexus for
growth in advanced manufacturing, life
sciences, and aerospace and defense,” it
says on its website.

The Northwest Quadrant also is locat-
ed among intermodal facilities, ware-
house and distribution centers, a skilled
workforce, and a supportive and expand-
ing infrastructure, UIPA says. “Together,
these factors enable companies to effi-
ciently move and distribute goods, con-
necting them to major markets within the
region, across the United States and be-
yond,” the website says.

UIPA’s Northwest Quadrant is one of
14 project areas in the state.

“We’re appreciative of UIPA and their
engagement with the city and our resi-
dents on the important land use, envi-
ronmental and economic conditions and
opportunities for the Northwest Quad-

L

Highways snake through an area of Salt Lake City, with the Northwest Quadrant in the

= . ~a

distance. The Utah Inland Port Authority and Salt Lake City are seeking public input as
they develop plans for the best use of the area. (Photo courtesy Utah Inland Port Authority)

rant,” said Salt Lake City Mayor Erin
Mendenhall. “We encourage commu-
nity members and stakeholders to take
the survey and follow along through the
process. Ultimately, the baseline study,
and the forthcoming preferred scenario
study will help us align shared resources
and policy opportunities toward meeting
these goals.”

Residents and workers in neighbor-
hoods including Glendale, Jordan Mead-
ows, Poplar Grove, Westpointe and Rose
Park are especially encouraged to partic-

ipate. The survey is available in English
and Spanish and takes less than 10 min-
utes to complete.

Almost since its inception, the inland
port authority has faced blowback from
critics who have claimed it was acting
without the public being properly in-
formed or allowed to participate in Ul-
PA’s processes. Protests led to some rau-
cous meetings, but that generally has
subsided. Authority board meetings in-
clude times for public comment, and
written input also is accepted at any time.

BILL
from page 1

er Utah installations and its private-sec-
tor partners. Among them are $9 billion
for air superiority, including updating the
fighter force and providing next-gener-
ation aircraft development; $15 billion
for nuclear deterrence modernization;
and $25 billion for the “Golden Dome”
missile defense system. That $25 billion
“really is just a down payment,” Sennott
said. “That program overall is probably
going to be in the hundreds of billions by
the time that it’s done.”

Misha Lehrer, Holland & Knight se-
nior public affairs advisor also based
in Washington, spelled out other Utah

impacts of the OBBBA:

* Modernization of strategic forces, tied
to work done at Hill, where some units
support ICBM sustainment and modern-
ization programs. “That means expand-
ed opportunities in the industrial base in-
volved in things like missile maintenance
and advanced materials and system inte-
gration,” Lehrer said.

e Supply chain improvements, perti-
nent to manufacturing and technology.
The bill includes incentives for domes-
tic sourcing, advanced manufacturing
and reducing the reliance on foreign
suppliers in order to strengthen the U.S.
defense industrial base. That likely will
range from precision components to cy-
bersecurity solutions to ensure Depart-
ment of Defense readiness and provide

more opportunities for Utah-based sup-
pliers and tech firms.

¢ Industrial base expansion, in the form
of growing and modernizing both physi-
cal and human infrastructure. Grants will
be made available to upgrade facilities,
invest in research and development, and
expand workforce training. Lehrer de-
scribed it as fostering “more opportuni-
ties to create an enduring pipeline of tal-
ent and industrial expansion in the state.”

¢ Small-business innovation and
grants, particularly for the “vibrant
community of small and mid-sized de-
fense contractors” that focus on emerg-
ing technologies and rapid prototyping.
The bill boosts funding for small-busi-
ness programs for nontraditional con-
tractors “to facilitate additional small

businesses into the DoD ecosystem.”

Sennott said the OBBBA money is
available for four years, but the Trump
administration wants to get the money out
within the next 18 months. He foresees a
rapid deployment of funding, likely be-
fore the congressional mid-term elections.

Utah’s military and defense industry
directly and indirectly supports over
173,000 jobs and contributed an esti-
mated $22.2 billion in GDP in 2023, ac-
cording to a report released in January
by the Kem C. Gardner Policy Institute
at the University of Utah. The defense
industry that fiscal year directly pro-
vided 49,540 military and civilian jobs,
and defense contracts totaled $5.9 bil-
lion. Ten contractors accounted for $5.2
billion of that total.

AIRPORT
from page 1

AirHelp establishes its rankings by
weighing each airport in three categories:
on-time performance, which accounts for
60 percent of the grade, and customer ser-
vice and food and shops, which each count
for 20 percent of an airport’s score. The sys-
tem ranked 250 airports in 68 countries, an-
alyzing flights from June 1, 2024, through
May 31, 2025.

“There are over 4,000 airports in our
database, which we whittled down to 250,
based on the busiest airports according to
flight traffic, and most popular with air
travelers,” AirHelp said. “We aim to rank
the world’s major airports, but it’s worth
noting that some are excluded due to a
lack of data.”

Salt Lake City’s overall score was 8.29,
led by 8.3 marks in on-time performance
and food and shops.

“A flight arriving within 15 minutes of
its scheduled arrival time is considered on
time,” AirHelp explained

“We calculated how many flights were
on time and expressed this number as a per-

centage. The higher the score, the higher
the percentage of on-time flights. For ex-
ample, a score of 8.5 means 85 percent of
flights were on time.”

Salt Lake City’s lowest grade was an 8.1
in customer opinion. That score was cal-
culated on four factors: airport staff, wait
times, accessibility and cleanliness.

In 2024, Salt Lake City International Air-
port set a record with 28,364,610 passen-
gers served, up more than 5 percent from its
previous record the year before.

Beginning in 2020, the airport began
rolling out an expanded and modernized
terminal that it called “The New SLC.”
The $5 billion project has been opening in
phases and will be completed in 2026. In
addition to a new 909,000-square-foot hub
and two concourses, the renovations also
include expanding Salt Lake City’s gate
capacity from 45 to 94, more than doubling
its flight capabilities. Designed by archi-
tecture firm HOK, the project showcases a
terminal that is bright and spacious, with
50-foot glass walls that flood the space
with natural light and offer sweeping views
of the Wasatch Mountains.

With an overall ranking of 21st, the Los
Angeles International Airport ranked as the

second-best airport in the U.S. The third-
best airport in the U.S. was the Minneap-
olis-St. Paul International Airport, which
ranked 22nd in the world.

Cape Town International Airport in
South Africa notched the global top spot in
AirHelp’s yearly report, scoring an 8.57. In
an X post, the airport called its No. 1 rank-
ing a “proud moment for South Africa and
our country’s airport networks.”

Of the U.S Airports rated by AirHelp,
Newark Liberty International Airport was
ranked the worst U.S. airport, with Fort

Lauderdale Hollywood Airport and Phil-
adelphia Airport close behind. Newark’s
low score was heavily impacted by its poor
on-time performance and issues with its air
traffic control system, according to the Air-
Help report.

Tunis Carthage Airport in Tunisia had
the dubious honor of coming in last of the
250 airports rated worldwide.

Based in Berlin, Germany, AirHelp is an
online service that helps airline passengers
seek compensation for flight cancellations,
delays or overbookings.

Passengers walking through terminal canyon. (Photo courtesy of Salt Lake City
International Airport)
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Utah consumers continue to spend despite tariff concerns

Utah continues to maintain econom-
ic momentum due to solid job growth
and unfettered consumer spending, and
despite concerns over tariff hikes, ac-
cording to data released through the Salt
Lake Chamber’s July Roadmap to Pros-
perity Economic Dashboard.

The chamber dashboard, devel-
oped in partnership with the Univer-
sity of Utah’s Kem C. Gardner Policy
Institute, is designed to give business
leaders a continuing understanding of
Utah’s economy.

“Strong job creation and resilient con-
sumer spending are fueling Utah’s eco-
nomic momentum,’ said Derek Miller,
president and CEO of the Salt Lake Cham-
ber. “While inflation pressures do add

some uncertainty, current trends point to-
ward continued economic strength in the
near term. Maintaining flexibility and fore-
sight will help us weather potential head-
winds, and we will continue to take pro-
active steps to address these challenges.”

According to dashboard figures, Utah
employment grew 2.3 percent year-over-
year in June, outpacing the nation’s 1 per-
cent growth. Utah and U.S. employment
growth trends began largely diverging in
January 2025, with national job growth
slowing and Utah’s gains continuing to
accelerate. Utah’s growth in June ranks
fourth-highest among states.

For the first time in four months, in-
flation in Utah was up slightly. After
signs of moderating price growth early

in the year, inflation rose to 2.7 percent
in June, stoking ongoing concerns of
tariff-related price pressures. Inflation
trends in coming months will influence
interest rate policy and broader eco-
nomic momentum.

Taxable sales in Utah have grown
nearly 5 percent year-to-date through
May, according to chamber numbers.
Utah consumers and visitors continue to
spend despite economic uncertainty. An-
ticipation of tariff-related price increases
may have also prompted some consum-
ers to buy ahead of potential price in-
creases, accounting in part for the jump
in sales.

“Utah’s economy continues to
demonstrate strength, as indicated in

higher-than-average job growth and
increased taxable sales,” said Natalie
Gochnour, director of the Gardner In-
stitute. “However, consumer senti-
ment data is mixed, likely influenced
by concerns over tariffs and broad-
er economic uncertainty, as is also re-
flected in the recent slight uptick in in-
flation. Despite these concerns, Utah’s
economic fundamentals remain strong,
positioning the state for continued but
moderating growth.”

The Roadmap to Prosperity Econom-
ic Dashboard is updated monthly, track-
ing a number of leading measures and
highlighting pertinent indicators. It can
be accessed through the chamber’s web-
site at sichamber.com.

Huntsman announces plans to double size,
capacity of its proton treatment center

The Huntsman Cancer Institute at the
University of Utah has announced plans
to double the size and treatment capac-
ity of its Senator Orrin G. Hatch Proton
Therapy Center. The center is the only
hospital offering proton cancer therapy
in the Intermountain West and serves
patients from Utah, Idaho, Montana,
Nevada and Wyoming.

Proton therapy is like traditional ra-
diation therapy in that it uses invisi-
ble, high-energy beams to treat cancer.
However, proton therapy is more pre-
cise. The radiation beam targets the can-
cer and stops at the tumor, causing less
damage to healthy tissues. This makes
it an especially appealing cancer treat-
ment option for certain pediatric pa-
tients, who make up roughly one-third
of Huntsman Cancer Institute’s proton
therapy recipients. It’s also used to treat
cancers of the brain and spinal cord,
among others.

The second proton unit will involve
the construction of an approximately

9,000-square-foot, three-story cement
building — known as a vault — which
will house the treatment facility and the
equipment necessary for proton thera-
py- The new vault will be built adjacent
to Huntsman Cancer Institute’s existing
proton unit, located on campus at the
UofU as part of the university’s health
care system. The original unit opened
in 2021.

“Since then, we’ve been able to of-
fer this specialized radiation service to
numerous pediatric and adult patients.
Due to the success and rapid growth of
our proton therapy service, we need-
ed to limit this technology to only se-
lect types of cancer,” said Dr. Matthew
Poppe, fellow of the American Society
for Radiation Oncology and clinical
director of the Proton Therapy Center.
The investigator at the Huntsman Can-
cer Institute is also a professor in the
Department of Radiation Oncology at
the UofU. “With this expansion, we will
double our treatment capacity, allow-

ing a greater proportion of our patients
to use this innovative technology,”
he continued.

“Building a new proton therapy vault
is a game-changer for Huntsman Can-
cer Institute. With only one vault, we’ve
had to be highly selective — treating
patients who we believe will benefit
most from this advanced therapy,” said
Dr. Amit Maity, professor and chair of
the Department of Radiation Oncology.
“Adding a second unit will significantly
expand our capacity, allowing us to treat
more patients and explore partnerships
with affiliates and other hospitals. It’s
an exciting step toward making preci-
sion radiation therapy more accessible
across our region.”

The nearest alternative proton cen-
ters are located hundreds of miles from
Salt Lake City — in Phoenix, Seattle or
San Diego. Poppe says these locations
have served as overflow referral centers
when Huntsman Cancer Institute has
exceeded capacity.

“That places a huge additional trav-
el burden on our patients,” said Poppe.
“The construction of our second vault
will allow all Mountain West patients
who need proton therapy to receive it
closer to home, without disrupting their
coordinated multidisciplinary care.”

With the expansion, Huntsman Can-
cer Institute physicians hope to treat
additional cancers, including head and
neck cancers and breast cancer.

The construction project, funded by
Huntsman Cancer Institute, is expected
to be completed in two and a half years.

“This is a major investment in the fu-
ture of leading-edge cancer care in Utah
and the Mountain West. It is a powerful
step forward to serve our patients and
communities and meet the needs of a
growing population,” said Mary Beck-
erle, CEO of the Huntsman Cancer In-
stitute. “This project represents our
unwavering commitment both to inno-
vation, and to every person who walks
through our doors seeking healing.”
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USU’s Space Dynamics Laboratory has new bosses at DoD

The U.S. Department of Defense (DoD)
has announced that Utah State Universi-
ty’s Space Dynamics Laboratory (SDL)
in North Logan will now be sponsored by
the Office of the Assistant Secretary of the
Air Force for Space Acquisition and Inte-
gration (SAF/SQ).

SDL, in its role as a DoD University
Affiliated Research Center (UARC), pre-
viously operated under the Missile De-
fense Agency (MDA).

In 1996, the DoD formed UARC:s to for-
malize long-term, strategic relationships
with university-affiliated nonprofit research
organizations to maintain and advance spe-
cific areas of engineering, research and de-
velopment. Each UARC operates under the
guidance of a primary sponsor and main-
tains a specific set of core competencies,
which are specialized areas of expertise crit-
ical to advancing DoD technology needs.

“SDL’s long-standing commitment to
advance technologies for national defense
reflects a deep alignment with SDL’s core
competencies and the space mission of the
Department of the Air Force,” said Jed Han-
cock, president of SDL. “We look forward
to continuing our close partnership with the
Department of Defense, delivering trusted
research and technologies that secure our
nation’s interests.”

Air Force Cambridge Research Labo-
ratories (AFCRL), a predecessor of the
Air Force Research Laboratory (AFRL),
awarded SDL its first contract in 1959.
This marked the beginning of SDL’s long
history in space and defense research.

In an undated photo, Utah State University Space Dynamics Laboratory (SDL) employees at the lab’s North Logan campus pre-
pare the Atmospheric Waves Experiment for shipment to the Kennedy Space Center and an ultimate trip into space. SDL has been
switched from sponsorship by the U.S. Missile Defense Agency to the Office of the Assistant Secretary of the Air Force for Space
Acquisition and Integration. (Photo by Allison Bills, SDL)

SDL was designated as one of the origi-
nal six UARCs and was sponsored by the
MDA for nearly 30 years.

SDL will also continue in its role as
a UARC partner sponsored by the U.S.
Space Force.

SDL’s research areas include advanced
sensing and systems; autonomous systems
and intelligent control; space mission de-
sign and operations; integrated command,
control and data systems; modeling, sim-
ulation and phenomenology; and cyber

and networked systems.

SDL is headquartered on Utah State
University’s Innovation Campus in North
Logan, with field offices in Ogden; Albu-
querque, New Mexico; Chantilly and Staf-
ford, Virginia; and Huntsville, Alabama.

Utah jobless rate up an ‘insignificant’ tenth
of a percentage point

Although Utah’s jobless rate ticked up
slightly from June to July, it remains at a
near-historic low and combined with oth-
er economic data, the change is considered
statistically insignificant.

The July unemployment rate for the
state rose from June’s 3.2 percent to a
seasonally adjusted 3.3 percent in July,
meaning about 60,500 Utahns remain out-
side the workforce.

The July national unemployment rate

was also up a tenth of a percentage point
to 4.2 percent.

Utah’s nonfarm payroll employment
for July was up an estimated 2.3 percent
over the past 12 months, with the state’s
economy adding a cumulative 40,300
jobs since July 2024. The number of
Utah residents holding jobs now stands
at about 1,763,600.

“Robust job growth continues to fuel eco-
nomic momentum, even as we see early
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signs of moderation in hiring trends” said
Ben Crabb, chief economist with the Utah
Department of Workforce Services. “While
the unemployment rate has edged up slight-
ly, it remains near historic lows, underscor-
ing the resilience of our labor market.”
Utah’s July private-sector employment
recorded year-over-year growth of 2.1 per-
cent — a 31,100-job increase. Seven of the
10 major private-sector industry groups
posted net year-over-year job gains. The

overall gains were led by education and
health services (up 19,600 jobs), construc-
tion (up 4,900 jobs) and leisure and hospi-
tality (up 4,800 jobs). Trade, transportation
and utilities (down 2,200 jobs) and other
services (down 800 jobs) were the two ar-
eas that saw year-over-year job losses.

Additional information and analysis on
Utah’s employment situation, including
county-by-county statistics, are available
at the DWS website, jobs.utah.gov.
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Nonprofit spay/neuter clinic opens its doors in Millcreek

Tom Haraldsen
Salt Lake Business Journal

Temma Martin’s personalized license
plate reads “PETLADY.” As it should.
For nearly 30 years, she has been the
voice for pet protection in Utah, both be-
fore and after they’re born. Her latest ef-
forts are part of the new nonprofit she has
founded and created, “Operation Pawpu-
lation” in Millcreek.

The clinic focuses on spay/neuter ser-
vices, coming at a time when the numbers
of dogs and cats in animal shelters have
been increasing. She has championed
adoption for decades, but has turned her
efforts into prevention of unplanned lit-
ters for dogs and cats. Martin first became
involved in this world while she was in
college, concerned about animal welfare
but not really thinking it would become
her career.

“I didn’t start in any other area or direc-
tion,” she said. “When I was finishing my
senior year of high school in Colorado, I
got a little bit involved with animal rights
stuff, like protesting research labs and
more like actual animal rights than animal
welfare. So I was sort of interested then,
but when I moved back here, I worked
at several businesses. When I worked at
Golden Swirl’s corporate office, I saw an
ad in the paper for a job posted at the Hu-
mane Society of Utah in 1993 for an edu-
cation director.”

She worked for them for four years
but felt she wanted to do more public
relations, so after a short stint with the
American Heart Association, she became
media specialist for Salt Lake County
Animal Services.

In that role, Temma Martin appeared
on every local TV morning program —
news or lifestyle shows — bringing
dogs or cats on air who were waiting for
adoption from the shelter. She brought
on an estimated 5,000 animals over her
career, and her name and face became
synonymous with pet adoption in the
Salt Lake market. It often meant go-
ing to the shelter in very early morning
hours, waking up a pet to take them to
a station, and all four local TV stations
had segments with her regularly.

A countywide reduction of force led
to her leaving the post in 2008. She was
quickly approached by the Utah Animal
Adoption Center, where she worked for
one year, then joined Best Friends Ani-
mal Society.

Her messages about pet adoption
helped. When the No More Homeless
Pets coalition started in 1999, Utah shel-
ters were alarmingly still killing almost
40,000 pets a year. But by 2020, with
more and more no-kill shelters coming on
line, that number had fallen to 829.

Good news, with numbers headed in the
right direction toward making Utah a no-
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Operation Pawpulation offers low-cost spay/neuter services to pet owners. (Photo courtesy of Operation Pawpulation)

kill state. Then COVID arrived, and things
changed. Today, an average of 2,000 dogs
and cats are euthanized in Utah.

“The numbers of animals killed has
steadily increased, not just in Utah, but
across the country,” she said. “People
are watching what feels like a pretty ma-
jor backsliding of progress, and some of
the reasons for that are there’s a shortage
of veterinarians. A lot of veterinary clin-
ics are being bought out by corporations
and private equity firms, and prices of all
veterinary care have risen at a rate much
higher than the rate of inflation.”

Two years ago, she left Best Friends
to start her own nonprofit using her own
money. She bought a storefront in Mill-
creek that was once a boat repair shop to
create a clinic offering spay/neuter ser-
vices to pet owners at very reduced costs,
a service that she says has “gotten outra-
geously expensive in a lot of places.” She
said the universe had something else in
mind for her.

“I made some phone calls to clinics in
Salt Lake County, and some of them are
places I either am or have been a client,”
Martin said. “A cat neuter is the lowest.
They’re the least expensive and quick-
est surgery. And so on the low end, I be-
lieve it was just less than $300 for a cat,
but on the high end, for a large dog spay,
one clinic said that it could be more than
$2,000. Most people can’t afford that —
it’s a mortgage payment, a rent payment.
So for a lot of people it’s out of reach. And
for some reason, even nationally, a lot of
animal welfare organizations have shifted
their focus away from spay/neuter, which
is largely why I felt like I needed to go off
on my own.”

Shelter Animals Count, a trusted source
for animal sheltering data, has reported
that 28 percent of the 2.9 million dogs
entering shelters in the U.S. were pup-
pies under 5 months old. That was an in-
crease of more than 31,000 from the year
before. More than half of the felines en-

tering shelters were under five months old
as well — 1.7 million. Those are signs of
unwanted or unplanned litters of young
animals given up to shelters.

“We can’t solve this problem after all
the pets are born,” she said. “There will
always be people who choose to buy
pets, but there are so many pets in need
outside of shelters. The only way we can
get back on track is getting pets spayed
or neutered and prevent the downstream

that creates animals in need.”

Martin is proud of the 5,000-plus an-
imals she took on TV for adoption, but
“we can help a much larger number of
animals by preventing them from being
born. Coupled with the shortage of veter-
inarians, we need to refocus on spay/neu-
ter as a normal part of pet ownership.”

Operation Pawpulation is open on
Thursdays. Call 801-509-8334 to set up
an appointment or get more information.

Dr. Emily Kirkpatrick offers her veterinary services to Operation Pawpulation on
Thursdays each week. (Photo courtesy of Operation Pawpulation)
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Beyond reclaims Bed Bath &
Beyond name and stock symbol

Beyond Inc., the Murray-based compa-
ny that started life as Overstock.com Inc.
and adopted the Beyond moniker with its
acquisition of bankrupt Bed, Bath & Be-
yond two years ago, has decided to use the
well-known brand’s value and rename its
corporate entity.

Beginning Aug. 29, the company will
become Bed, Bath & Beyond Inc. and
change its common stock symbol to BBBY
on the New York Stock Exchange.

In addition to the Bed Bath & Be-
yond brand, the company owns Over-
stock, buybuy BABY and a blockchain
asset portfolio.

“Our name change is highlighting one
of the most valuable pieces of intellectu-
al property that investors and consumers
know today and does not change our in-
tense focus on growing revenue, achiev-
ing profitability in the near term, and mon-
etizing valuable blockchain assets,” said
Marcus Lemonis, executive chairman and
principal executive officer. “We remain la-
ser-focused on growing the Bed Bath &
Beyond brand, building Overstock.com
back to a billion-dollar nameplate, and un-
locking value within our blockchain assets,
particularly tZero and GrainChain.”

“Accelerating growth and profitability
for the Bed Bath & Beyond brand requires
capital allocation discipline, increased use
of data science, improvements in our as-
set-light BedBathBeyond.com platform,
and the return of some of America’s most
trusted consumer brands to its omnichan-
nel offering,” said Lemonis.

The Bed Bath & Beyond comeback is
underway with its first store conversion in
Nashville, Tennessee, which has experi-
enced significant traffic and revenue along-
side nationwide media coverage with a
minimal capital investment, Lemonis said.
Over the next 24 months, the company
plans to convert additional Kirkland’s lo-
cations into small- to midsize format Bed
Bath & Beyond and buybuy BABY stores
and will continue to accept Bed Bath & Be-
yond coupons, no matter how old, both on-
line and in-store.

Beyond Inc. will continue to trade on
the NYSE with ticker symbol BYON
until the close of market on Aug. 28 and
will begin trading with ticker symbol
BBBY when markets open on Aug. 29.
No action is required by existing share-
holders with respect to the name and
ticker symbol change.

DASH and S4i complete merger,
form SMRTR, move to Utah

A pair of food and beverage indus-
try service companies have merged and
moved the combined company’s head-
quarters to Cottonwood Heights.

DASH, an accounts payable automa-
tion and document management platform
based in Germantown, Wisconsin, and
S4i Systems Inc., a San Clemente, Cali-
fornia, provider of food safety compliance
and content management solutions, have
combined to form SMRTR.

The newly combined organization will
serve manufacturing and food and bever-
age companies across North America with
integrated automation and compliance
solutions, the firms said in a combined
press release. The merger unites two es-
tablished companies with complementary
expertise in business process automation
focusing on cloud-based solutions that
help customers reduce paper usage and
environmental impact while improving
operational efficiency.

Both companies have developed strong
relationships with organizations running
enterprise resource planning systems,
like SYSPRO, SAP, JD Edwards E1, In-

MAKE YOUR DAY GREAT W
3 i *ﬁl"f .

4’? )

MMM...
MONDAYS!

TASTY ;
TUESDAYS! -

wow
WEDNESDAYS!

#

for, VIP Beverage and NCR. DASH was
founded in 1998, while S4i Systems be-
gan in 2002.

“Our customers have consistently told
us they want fewer vendors and more
comprehensive solutions,” said Susanne
Moore, CEO of SMRTR. “This merger
allows us to deliver exactly that: a com-
plete automation platform that addresses
both operational efficiency and regulato-
ry compliance from a single source. We’re
bringing together decades of industry ex-
perience to solve problems that matter to
our customers’ bottom line.”

SMRTR will maintain existing custom-
er relationships and support structures in
the product portfolios of both predeces-
sor companies, the announcement said.
Current customers will continue working
with their established teams while gaining
access to the expanded solution set. The
company will operate with a fully remote
workforce from existing locations and
maintain the combined workforce of both
organizations. All current customer con-
tracts and support agreements remain in
effect under the SMRTR brand.

Angel Studios sets shareholder
vote on going public

Angel Studios Inc., the Provo-based
film and television production and distri-
bution platform that lets members of its
Angel Guild decide on the films it will
make, has set a date for its shareholders to
vote to approve a business merger trans-
action that will result in Angel becoming
publicly traded.

Stockholders of the company will meet
virtually on Sept. 5 to decide if Angel
should go ahead with a proposed merger
with Southport Acquisition Corp., a spe-
cial purpose acquisition company that is
currently traded on the Over-the-Counter
stock exchange.

Southport Acquisition Corp., led by Jar-
ed Stone as chairman and Jeb S. Spencer
as CEQ, is an investment firm, commonly
called a “blank check” company, formed
for the specific purpose of merging with
or acquiring another business. The pro-
cess allows companies to skirt the normal
initial public offering process of becom-
ing publicly traded.

“It’s time to vote and it’s important that
our investors participate and help chart
the future of Angel,” said Neal Harmon,
co-founder and CEO of Angel. “Together,
we’re reshaping the entertainment land-
scape by empowering audiences to cham-
pion, support and improve the stories they
want to see make the world a better place.
Thank you for being part of the movement
to tell stories that amplify light.”

The special meeting will be held at 10
a.m. Eastern time Sept. 5 via a live web-

cast at https://www.cstproxy.com/an-
gel/2025. Stockholders of record as of the
close of business on Aug. 1 will be eligi-
ble to vote on the proposed transaction.

If stockholders approve the merger,
Harmon said, the transaction will close
shortly after the vote and following com-
pletion of some exchange listing require-
ments, Angel Studios will begin trading
under the ticker symbol ANGX. Angel
Class A and Class C common stock will
convert to the combined company Class
A common stock. All Angel Class B and
Class F common stock will convert into
shares of combined company Class B
common stock, which will continue to be
privately held.

The proposed merger and public trad-
ing of Angel stock follows a period of
substantial growth by the company. Since
the merger effort was announced a year
ago, Angel Guild membership has grown
from 222,000 to approximately 1.5 mil-
lion paying members across more than
180 countries. The firm’s revenue grew
to $87.4 million in the second quarter of
this year, compared to $15.3 million in the
year-earlier quarter. More than $39 mil-
lion of that is attributable to Angel Guild
memberships.

“The combined company will be po-
sitioned to accelerate Angel’s mission of
empowering audiences to support stories
that amplify light, while gaining access
to public markets and broader capital re-
sources,” Harmon concluded.

Dallas firm acquires
SLC’s NOW CFO

CenterQOak Partners LLC, a Dallas-based
private equity firm, has completed its ac-
quisition of NOW CFO of Salt Lake City.
Terms of the transaction were not dis-
closed.

NOW CFO offers a suite of outsourced
solutions including “controller as a ser-
vice,” staff accounting, interim CFO ser-
vices and financial reporting services, with
a primary focus on small and medium-sized
business customers. The company operates
in more than 20 states across the U.S. and
uses a team of more than 500 full-time pro-
fessionals domestically and abroad.

“This partnership with CenterOak marks
an exciting new chapter for NOW CFO,”
said Randy Christensen, CEO of NOW
CFO. “CenterOak’s experience scaling
services businesses makes them a natural
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partner as we look to add talent and deliver
even greater value to our customers.”

“NOW CFO has atalented team with sig-
nificant industry experience that is well-po-
sitioned for continued growth,