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Airmen from the 4th Fighter Generation Squadron at Hill Air Force Base climb into a C-130J Super Hercules assigned to the 
41st Airlift Squadron in Arkansas to participate in an exercise at Naval Air Station in Lemoore, California, on Aug. 7. The One 
Big Beautiful Bill Act calls for an increase of $150 billion in defense spending. (U.S. Air Force photo by Staff Sgt. Zachary Rufus)

Spacious arrival and departure lanes add to the appeal of Salt Lake 
City International Airport. The hub was rated the top airport in 
the U.S. in AirHelp’s annual ranking of large airports for 2025.  
(Photo courtesy HOK Architects)

The One Big Beautiful Bill Act could 
indeed be beautiful for Utah’s military 
sector and for companies in the aerospace 
and defense industry.

The act includes $150 billion in new 
defense spending, according to speak-
ers during a recent webinar hosted by 
law firm Holland & Knight and the 47B 
Utah aerospace and defense industry 
association. The Trump administration 
and congressional Republicans have 
committed to a $1 trillion military top 
line for fiscal 2026, said Daniel Sennott, 

a partner at the law firm.
“Clearly, a lot of opportunity, partic-

ularly in the defense space, given the 
amount of money that’s at play here,” said 
Sennott, based in Washington, D.C.

Currently, the U.S. spends about 3 per-
cent of its GDP on defense, but the admin-
istration wants it closer to 5 percent by the 
end of its current term. That would push 
the overall figure to $1.4 trillion, up from 
the current $895 billion. “There is a lot of 
room to grow there,” Sennott said.

And the benefits likely won’t be just for 
existing military contractors. The bill in-
cludes $16 billion to expedite innovation 
for the warfighter.

“There’s a lot of excitement about, as 

an example, Silicon Valley now working 
with the Department of Defense on emerg-
ing technology that can be leveraged for 
the military,” Sennott said. “Gone are the 
days, I think, of these acquisition pro-
grams that run for 10 years before the ac-
tual technology gets out to the warfighter, 
because in this era, that technology will 
probably be obsolete if we are spending 
five or 10 years in an acquisition process 
for it.”

Webinar speakers broke the $150 bil-
lion into several “buckets,” many of which 
could benefit Hill Air Force Base and oth-
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Final season pending

West Valley City’s Maverik Center is gear-
ing up for the final year of Utah Grizzlies 
hockey. The team has been sold and will 
be moved out of state following the 2025-
26 season. The Grizzlies’ home opener is 
scheduled for Oct. 25. (Tom Haraldsen/
Salt Lake Business Journal)

Speakers: ‘Big Beautiful Bill’  
likely to benefit Utah military, industry

If you fly a lot as part of your job, you know that all airports 
are not created equal. There’s nothing worse than finding your-
self dealing with a bad terminal — especially if that’s where 
your trip starts or ends.

But business travelers — in fact, all travelers — who spend 
much time at Salt Lake City International Airport have found a 
big difference here. And according to a new ranking from on-
line travelers’ aid service AirHelp, the Utah experience is the 
best in the United States.

Salt Lake City International Airport checked in as the best 
airport in America, according to AirHelp’s grading system. 
Overall, the 114-year-old airport ranked eighth in the world, 
the only representative from the United States in the top 20.

Salt Lake International rated  
No. 1 airport in United States
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Salt Lake Business Journal

Industry Briefs
Pages 10-11

People on the Move
Page 12

Innovate Utah
Page 13 

Business Calendar
Page 14



2 | August 25, 2025  SALT LAKE BUSINESS JOURNAL

Domo, an American Fork-based AI 
and data products platform, has released 
a special edition of its popular “Data 
Never Sleeps” infographic. The new re-
lease focuses on AI and its growth over 
the past year. As an extension of Domo’s 
annual Data Never Sleeps report, this 
edition provides a deep dive into the im-
mense amount of AI data generated on 
the Internet every minute and its impact 
on our everyday lives.

“Over the past year, we’ve witnessed 
AI move from the periphery to the cen-
ter of how we create, work and solve 
problems,” said Ben Schein, senior vice 
president of product at Domo. “What’s 
fascinating isn’t just the technology it-
self, but how quickly people have wo-
ven AI into the fabric of their daily lives. 
This report showcases that transforma-
tion in real time, showing us the human 
behaviors behind the AI revolution.”

Some highlights from the 2025 report 
include:

AI commitment: Global spend on 
AI every minute skyrocketed from 
$293,000 last year to over $1.21 million 
— a 312 percent increase. Additionally, 
AI startups raise an average of $184,046 
in venture capital funding, and 1.9 mil-
lion computer chips are sold every  
60 seconds.

AI breakouts: The past year has seen 
incredible breakthroughs in the AI space 
— from the rise of LLM DeepSeek, 
which now processes over 347,000 que-
ries every minute, to Agentic AI, which 
also rose from the shadows. 

Double-edged sword: For every pro-
ductivity increase, organizations and 
individuals can use AI for irritating or 
illegal means, as Americans received 
109,444 robocalls each minute.

Upskilling and productivity impact: 
As AI grows more common in the work-
place, every minute, employees save 
1.23 million hours, adding up to over 
140 years of productivity gained, ac-
cording to Domo. As the workforce 
continues to desire AI skills more, six 
people enroll in GenAI courses every  
60 seconds.

“The data highlights the hunger people 
have for tools that amplify their capabil-
ities,” continued Schein. “Whether it’s a 
student getting help with homework or 
an employee using AI agents to stream-
line their workflow, people are embrac-
ing AI not as a replacement for human 
intelligence, but as a partner in getting 
things done. At Domo, we’re seeing this 
firsthand as our customers turn to AI to 
unlock insights from their data.”
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Domo releases ‘Data Never Sleeps: AI Edition’ infographic
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Domo has tracked minute-by-minute digital engagement for over a decade, and AI is 
moving from experimental to essential at unprecedented speed. Spending on artificial 
intelligence has more than tripled since 2024. From boardrooms to living rooms, this 
special second Data Never Sleeps AI edition reveals how AI is reshaping the global economy, 
60 seconds at a time.

Sources: Coolest Gadgets, Coursera, Cropink, Entrepreneur, Everypixel,
Gold IRA Companies, OpenAI, Precedence Research, SIA, Trading Economics
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er Utah installations and its private-sec-
tor partners. Among them are $9 billion 
for air superiority, including updating the 
fighter force and providing next-gener-
ation aircraft development; $15 billion 
for nuclear deterrence modernization; 
and $25 billion for the “Golden Dome” 
missile defense system. That $25 billion 
“really is just a down payment,” Sennott 
said. “That program overall is probably 
going to be in the hundreds of billions by 
the time that it’s done.”

Misha Lehrer, Holland & Knight se-
nior public affairs advisor also based 
in Washington, spelled out other Utah  

impacts of the OBBBA:
• Modernization of strategic forces, tied 

to work done at Hill, where some units 
support ICBM sustainment and modern-
ization programs. “That means expand-
ed opportunities in the industrial base in-
volved in things like missile maintenance 
and advanced materials and system inte-
gration,” Lehrer said.

• Supply chain improvements, perti-
nent to manufacturing and technology. 
The bill includes incentives for domes-
tic sourcing, advanced manufacturing 
and reducing the reliance on foreign 
suppliers in order to strengthen the U.S. 
defense industrial base. That likely will 
range from precision components to cy-
bersecurity solutions to ensure Depart-
ment of Defense readiness and provide 

more opportunities for Utah-based sup-
pliers and tech firms.

• Industrial base expansion, in the form 
of growing and modernizing both physi-
cal and human infrastructure. Grants will 
be made available to upgrade facilities, 
invest in research and development, and 
expand workforce training. Lehrer de-
scribed it as fostering “more opportuni-
ties to create an enduring pipeline of tal-
ent and industrial expansion in the state.”

• Small-business innovation and 
grants, particularly for the “vibrant 
community of small and mid-sized de-
fense contractors” that focus on emerg-
ing technologies and rapid prototyping. 
The bill boosts funding for small-busi-
ness programs for nontraditional con-
tractors “to facilitate additional small 

businesses into the DoD ecosystem.”
Sennott said the OBBBA money is 

available for four years, but the Trump 
administration wants to get the money out 
within the next 18 months. He foresees a 
rapid deployment of funding, likely be-
fore the congressional mid-term elections.

Utah’s military and defense industry 
directly and indirectly supports over 
173,000 jobs and contributed an esti-
mated $22.2 billion in GDP in 2023, ac-
cording to a report released in January 
by the Kem C. Gardner Policy Institute 
at the University of Utah. The defense 
industry that fiscal year directly pro-
vided 49,540 military and civilian jobs, 
and defense contracts totaled $5.9 bil-
lion. Ten contractors accounted for $5.2 
billion of that total.

The Utah Inland Port Authority and 
Salt Lake City want to know what peo-
ple think about the city’s Northwest 
Quadrant.

The authority is partnering with the 
city on a community survey, seeking 
feedback from residents, workers and 
businesses in the quadrant “to capture 
local perspectives on transportation, air 
quality, economic opportunity, health 
and infrastructure” as part of a broader 
baseline study now underway.

The results will shape future develop-
ment, sustainability and transportation in 
west side neighborhoods. The feedback 
will be incorporated into the next phase 
of the study “and will ultimately play a 
significant role in guiding future UIPA 
and Salt Lake City plans in the area,” 
UIPA said in announcing the survey.

Public input will be taken at inlandpor-
tauthority.utah.gov/baselinesurvey until 
Sept. 28.

“The Northwest Quadrant is a strategic 
economic growth point for the state, and 
it’s important that the people who live 
and work here are given an opportunity 
to voice what they hope that future looks 
like,” said Abby Osborne, UIPA’s board 
chair and the chief of staff for the Utah 
House of Representatives. “We’re build-
ing the foundation for long-term eco-
nomic opportunity — not just for today’s 

residents, but for generations to come.”
The baseline study will evaluate the 

impacts of current development trends 
on surrounding neighborhoods and help 
identify mitigation strategies to address 
traffic congestion, environmental con-
cerns and economic disparities.

UIPA’s Northwest Quadrant Project 
Area totals 16,000 acres generally south 
and southwest of Salt Lake City Interna-
tional Airport, flanking Interstate 80, al-
though one strip is east of the airport.

UIPA has promoted the area as attrac-
tive for development because of its close 
proximity to three interstate highways, 
national railways and an international 
airport, “creating a prosperous nexus for 
growth in advanced manufacturing, life 
sciences, and aerospace and defense,” it 
says on its website.

The Northwest Quadrant also is locat-
ed among intermodal facilities, ware-
house and distribution centers, a skilled 
workforce, and a supportive and expand-
ing infrastructure, UIPA says. “Together, 
these factors enable companies to effi-
ciently move and distribute goods, con-
necting them to major markets within the 
region, across the United States and be-
yond,” the website says.

UIPA’s Northwest Quadrant is one of 
14 project areas in the state.

“We’re appreciative of UIPA and their 
engagement with the city and our resi-
dents on the important land use, envi-
ronmental and economic conditions and 
opportunities for the Northwest Quad-

rant,” said Salt Lake City Mayor Erin 
Mendenhall. “We encourage commu-
nity members and stakeholders to take 
the survey and follow along through the 
process. Ultimately, the baseline study, 
and the forthcoming preferred scenario 
study will help us align shared resources 
and policy opportunities toward meeting 
these goals.”

Residents and workers in neighbor-
hoods including Glendale, Jordan Mead-
ows, Poplar Grove, Westpointe and Rose 
Park are especially encouraged to partic-

ipate. The survey is available in English 
and Spanish and takes less than 10 min-
utes to complete.

Almost since its inception, the inland 
port authority has faced blowback from 
critics who have claimed it was acting 
without the public being properly in-
formed or allowed to participate in UI-
PA’s processes. Protests led to some rau-
cous meetings, but that generally has 
subsided. Authority board meetings in-
clude times for public comment, and 
written input also is accepted at any time.

AirHelp establishes its rankings by 
weighing each airport in three categories: 
on-time performance, which accounts for 
60 percent of the grade, and customer ser-
vice and food and shops, which each count 
for 20 percent of an airport’s score. The sys-
tem ranked 250 airports in 68 countries, an-
alyzing flights from June 1, 2024, through  
May 31, 2025. 

“There are over 4,000 airports in our 
database, which we whittled down to 250, 
based on the busiest airports according to 
flight traffic, and most popular with air 
travelers,” AirHelp said. “We aim to rank 
the world’s major airports, but it’s worth 
noting that some are excluded due to a 
lack of data.”

Salt Lake City’s overall score was 8.29, 
led by 8.3 marks in on-time performance 
and food and shops.

“A flight arriving within 15 minutes of 
its scheduled arrival time is considered on 
time,” AirHelp explained

“We calculated how many flights were 
on time and expressed this number as a per-

centage. The higher the score, the higher 
the percentage of on-time flights. For ex-
ample, a score of 8.5 means 85 percent of 
flights were on time.”

Salt Lake City’s lowest grade was an 8.1 
in customer opinion. That score was cal-
culated on four factors: airport staff, wait 
times, accessibility and cleanliness.

In 2024, Salt Lake City International Air-
port set a record with 28,364,610 passen-
gers served, up more than 5 percent from its 
previous record the year before.

Beginning in 2020, the airport began 
rolling out an expanded and modernized 
terminal that it called “The New SLC.” 
The $5 billion project has been opening in 
phases and will be completed in 2026. In 
addition to a new 909,000-square-foot hub 
and two concourses, the renovations also 
include expanding Salt Lake City’s gate 
capacity from 45 to 94, more than doubling 
its flight capabilities. Designed by archi-
tecture firm HOK, the project showcases a 
terminal that is bright and spacious, with 
50-foot glass walls that flood the space 
with natural light and offer sweeping views 
of the Wasatch Mountains.

With an overall ranking of 21st, the Los 
Angeles International Airport ranked as the 

second-best airport in the U.S. The third-
best airport in the U.S. was the Minneap-
olis-St. Paul International Airport, which 
ranked 22nd in the world.

Cape Town International Airport in 
South Africa notched the global top spot in 
AirHelp’s yearly report, scoring an 8.57. In 
an X post, the airport called its No. 1 rank-
ing a “proud moment for South Africa and 
our country’s airport networks.”

Of the U.S Airports rated by AirHelp, 
Newark Liberty International Airport was 
ranked the worst U.S. airport, with Fort 

Lauderdale Hollywood Airport and Phil-
adelphia Airport close behind. Newark’s 
low score was heavily impacted by its poor 
on-time performance and issues with its air 
traffic control system, according to the Air-
Help report.

Tunis Carthage Airport in Tunisia had 
the dubious honor of coming in last of the 
250 airports rated worldwide.

Based in Berlin, Germany, AirHelp is an 
online service that helps airline passengers 
seek compensation for flight cancellations, 
delays or overbookings.

BILL
from page 1

AIRPORT
from page 1
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Northwest Quadrant topic of community survey

Highways snake through an area of Salt Lake City, with the Northwest Quadrant in the 
distance. The Utah Inland Port Authority and Salt Lake City are seeking public input as 
they develop plans for the best use of the area. (Photo courtesy Utah Inland Port Authority)

Passengers walking through terminal canyon. (Photo courtesy of Salt Lake City 
International Airport)
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Utah continues to maintain econom-
ic momentum due to solid job growth 
and unfettered consumer spending, and 
despite concerns over tariff hikes, ac-
cording to data released through the Salt 
Lake Chamber’s July Roadmap to Pros-
perity Economic Dashboard.

The chamber dashboard, devel-
oped in partnership with the Univer-
sity of Utah’s Kem C. Gardner Policy 
Institute, is designed to give business 
leaders a continuing understanding of  
Utah’s economy.

“Strong job creation and resilient con-
sumer spending are fueling Utah’s eco-
nomic momentum,” said Derek Miller, 
president and CEO of the Salt Lake Cham-
ber. “While inflation pressures do add 

some uncertainty, current trends point to-
ward continued economic strength in the 
near term. Maintaining flexibility and fore-
sight will help us weather potential head-
winds, and we will continue to take pro-
active steps to address these challenges.”

According to dashboard figures, Utah 
employment grew 2.3 percent year-over-
year in June, outpacing the nation’s 1 per-
cent growth. Utah and U.S. employment 
growth trends began largely diverging in 
January 2025, with national job growth 
slowing and Utah’s gains continuing to 
accelerate. Utah’s growth in June ranks 
fourth-highest among states.

For the first time in four months, in-
flation in Utah was up slightly. After 
signs of moderating price growth early 

in the year, inflation rose to 2.7 percent 
in June, stoking ongoing concerns of 
tariff-related price pressures. Inflation 
trends in coming months will influence 
interest rate policy and broader eco-
nomic momentum.

Taxable sales in Utah have grown 
nearly 5 percent year-to-date through 
May, according to chamber numbers. 
Utah consumers and visitors continue to 
spend despite economic uncertainty. An-
ticipation of tariff-related price increases 
may have also prompted some consum-
ers to buy ahead of potential price in-
creases, accounting in part for the jump 
in sales.

“Utah’s economy continues to 
demonstrate strength, as indicated in 

higher-than-average job growth and 
increased taxable sales,” said Natalie 
Gochnour, director of the Gardner In-
stitute. “However, consumer senti-
ment data is mixed, likely influenced 
by concerns over tariffs and broad-
er economic uncertainty, as is also re-
flected in the recent slight uptick in in-
flation. Despite these concerns, Utah’s 
economic fundamentals remain strong, 
positioning the state for continued but  
moderating growth.”

The Roadmap to Prosperity Econom-
ic Dashboard is updated monthly, track-
ing a number of leading measures and 
highlighting pertinent indicators. It can 
be accessed through the chamber’s web-
site at slchamber.com.

The Huntsman  Cancer Institute at the 
University of Utah has announced plans 
to double the size and treatment capac-
ity of its Senator Orrin G. Hatch Proton 
Therapy Center. The center is the only 
hospital offering proton cancer therapy 
in the Intermountain West and serves 
patients from Utah, Idaho, Montana, 
Nevada and Wyoming.

Proton therapy is like traditional ra-
diation therapy in that it uses invisi-
ble, high-energy beams to treat cancer. 
However, proton therapy is more pre-
cise. The radiation beam targets the can-
cer and stops at the tumor, causing less 
damage to healthy tissues. This makes 
it an especially appealing cancer treat-
ment option for certain pediatric pa-
tients, who make up roughly one-third 
of Huntsman Cancer Institute’s proton 
therapy recipients. It’s also used to treat 
cancers of the brain and spinal cord, 
among others.

The second proton unit will involve 
the construction of an approximately 

9,000-square-foot, three-story cement 
building — known as a vault — which 
will house the treatment facility and the 
equipment necessary for proton thera-
py. The new vault will be built adjacent 
to Huntsman Cancer Institute’s existing 
proton unit, located on campus at the 
UofU as part of the university’s health 
care system. The original unit opened  
in 2021. 

“Since then, we’ve been able to of-
fer this specialized radiation service to 
numerous pediatric and adult patients. 
Due to the success and rapid growth of 
our proton therapy service, we need-
ed to limit this technology to only se-
lect types of cancer,” said Dr. Matthew 
Poppe, fellow of the American Society 
for Radiation Oncology and clinical 
director of the Proton Therapy Center. 
The investigator at the Huntsman Can-
cer Institute is also a professor in the 
Department of Radiation Oncology at 
the UofU. “With this expansion, we will 
double our treatment capacity, allow-

ing a greater proportion of our patients 
to use this innovative technology,”  
he continued.

“Building a new proton therapy vault 
is a game-changer for Huntsman Can-
cer Institute. With only one vault, we’ve 
had to be highly selective — treating 
patients who we believe will benefit 
most from this advanced therapy,” said 
Dr. Amit Maity, professor and chair of 
the Department of Radiation Oncology. 
“Adding a second unit will significantly 
expand our capacity, allowing us to treat 
more patients and explore partnerships 
with affiliates and other hospitals. It’s 
an exciting step toward making preci-
sion radiation therapy more accessible 
across our region.”

The nearest alternative proton cen-
ters are located hundreds of miles from 
Salt Lake City — in Phoenix, Seattle or 
San Diego. Poppe says these locations 
have served as overflow referral centers 
when Huntsman Cancer Institute has 
exceeded capacity.

“That places a huge additional trav-
el burden on our patients,” said Poppe. 
“The construction of our second vault 
will allow all Mountain West patients 
who need proton therapy to receive it 
closer to home, without disrupting their 
coordinated multidisciplinary care.”

With the expansion, Huntsman Can-
cer Institute physicians hope to treat 
additional cancers, including head and 
neck cancers and breast cancer.

The construction project, funded by 
Huntsman Cancer Institute, is expected 
to be completed in two and a half years.

“This is a major investment in the fu-
ture of leading-edge cancer care in Utah 
and the Mountain West. It is a powerful 
step forward to serve our patients and 
communities and meet the needs of a 
growing population,” said Mary Beck-
erle, CEO of the Huntsman Cancer In-
stitute. “This project represents our 
unwavering commitment both to inno-
vation, and to every person who walks 
through our doors seeking healing.”

Utah consumers continue to spend despite tariff concerns

Huntsman announces plans to double size,  
capacity of its proton treatment center
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NEW MEXICO COLORADO

The U.S. Department of Defense (DoD) 
has announced that Utah State Universi-
ty’s Space Dynamics Laboratory (SDL) 
in North Logan will now be sponsored by 
the Office of the Assistant Secretary of the 
Air Force for Space Acquisition and Inte-
gration (SAF/SQ).

SDL, in its role as a DoD University 
Affiliated Research Center (UARC), pre-
viously operated under the Missile De-
fense Agency (MDA). 

In 1996, the DoD formed UARCs to for-
malize long-term, strategic relationships 
with university-affiliated nonprofit research 
organizations to maintain and advance spe-
cific areas of engineering, research and de-
velopment. Each UARC operates under the 
guidance of a primary sponsor and main-
tains a specific set of core competencies, 
which are specialized areas of expertise crit-
ical to advancing DoD technology needs.

“SDL’s long-standing commitment to 
advance technologies for national defense 
reflects a deep alignment with SDL’s core 
competencies and the space mission of the 
Department of the Air Force,” said Jed Han-
cock, president of SDL. “We look forward 
to continuing our close partnership with the 
Department of Defense, delivering trusted 
research and technologies that secure our 
nation’s interests.”

Air Force Cambridge Research Labo-
ratories (AFCRL), a predecessor of the 
Air Force Research Laboratory (AFRL), 
awarded SDL its first contract in 1959. 
This marked the beginning of SDL’s long 
history in space and defense research. 

SDL was designated as one of the origi-
nal six UARCs and was sponsored by the 
MDA for nearly 30 years.

SDL will also continue in its role as 
a UARC partner sponsored by the U.S. 
Space Force.

SDL’s research areas include advanced 
sensing and systems; autonomous systems 
and intelligent control; space mission de-
sign and operations; integrated command, 
control and data systems; modeling, sim-
ulation and phenomenology; and cyber 

and networked systems.
SDL is headquartered on Utah State 

University’s Innovation Campus in North 
Logan, with field offices in Ogden; Albu-
querque, New Mexico; Chantilly and Staf-
ford, Virginia; and Huntsville, Alabama.

Although Utah’s jobless rate ticked up 
slightly from June to July, it remains at a 
near-historic low and combined with oth-
er economic data, the change is considered 
statistically insignificant.

The July unemployment rate for the 
state rose from June’s 3.2 percent to a 
seasonally adjusted 3.3 percent in July, 
meaning about 60,500 Utahns remain out-
side the workforce.

The July national unemployment rate 

was also up a tenth of a percentage point 
to 4.2 percent.

Utah’s nonfarm payroll employment 
for July was up an estimated 2.3 percent 
over the past 12 months, with the state’s 
economy adding a cumulative 40,300 
jobs since July 2024. The number of 
Utah residents holding jobs now stands 
at about 1,763,600.

“Robust job growth continues to fuel eco-
nomic momentum, even as we see early 

signs of moderation in hiring trends” said 
Ben Crabb, chief economist with the Utah 
Department of Workforce Services. “While 
the unemployment rate has edged up slight-
ly, it remains near historic lows, underscor-
ing the resilience of our labor market.”

Utah’s July private-sector employment 
recorded year-over-year growth of 2.1 per-
cent — a 31,100-job increase. Seven of the 
10 major private-sector industry groups 
posted net year-over-year job gains. The 

overall gains were led by education and 
health services (up 19,600 jobs), construc-
tion (up 4,900 jobs) and leisure and hospi-
tality (up 4,800 jobs). Trade, transportation 
and utilities (down 2,200 jobs) and other 
services (down 800 jobs) were the two ar-
eas that saw year-over-year job losses.

Additional information and analysis on 
Utah’s employment situation, including 
county-by-county statistics, are available 
at the DWS website, jobs.utah.gov.

USU’s Space Dynamics Laboratory has new bosses at DoD

Utah jobless rate up an ‘insignificant’ tenth  
of a percentage point

In an undated photo, Utah State University Space Dynamics Laboratory (SDL) employees at the lab’s North Logan campus pre-
pare the Atmospheric Waves Experiment for shipment to the Kennedy Space Center and an ultimate trip into space. SDL has been 
switched from sponsorship by the U.S. Missile Defense Agency to the Office of the Assistant Secretary of the Air Force for Space 
Acquisition and Integration. (Photo by Allison Bills, SDL)
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Temma Martin’s personalized license 
plate reads “PETLADY.” As it should. 
For nearly 30 years, she has been the 
voice for pet protection in Utah, both be-
fore and after they’re born. Her latest ef-
forts are part of the new nonprofit she has 
founded and created, “Operation Pawpu-
lation” in Millcreek.

The clinic focuses on spay/neuter ser-
vices, coming at a time when the numbers 
of dogs and cats in animal shelters have 
been increasing. She has championed 
adoption for decades, but has turned her 
efforts into prevention of unplanned lit-
ters for dogs and cats. Martin first became 
involved in this world while she was in 
college, concerned about animal welfare 
but not really thinking it would become 
her career.

“I didn’t start in any other area or direc-
tion,” she said. “When I was finishing my 
senior year of high school in Colorado, I 
got a little bit involved with animal rights 
stuff, like protesting research labs and 
more like actual animal rights than animal 
welfare. So I was sort of interested then, 
but when I moved back here, I worked 
at several businesses. When I worked at 
Golden Swirl’s corporate office, I saw an 
ad in the paper for a job posted at the Hu-
mane Society of Utah in 1993 for an edu-
cation director.”

She worked for them for four years 
but felt she wanted to do more public 
relations, so after a short stint with the 
American Heart Association, she became 
media specialist for Salt Lake County 
Animal Services.

In that role, Temma Martin appeared 
on every local TV morning program — 
news or lifestyle shows —  bringing 
dogs or cats on air who were waiting for 
adoption from the shelter. She brought 
on an estimated 5,000 animals over her 
career, and her name and face became 
synonymous with pet adoption in the 
Salt Lake market. It often meant go-
ing to the shelter in very early morning 
hours, waking up a pet to take them to 
a station, and all four local TV stations 
had segments with her regularly. 

A countywide reduction of force led 
to her leaving the post in 2008. She was 
quickly approached by the Utah Animal 
Adoption Center, where she worked for 
one year, then joined Best Friends Ani-
mal Society.

Her messages about pet adoption 
helped. When the No More Homeless 
Pets coalition started in 1999, Utah shel-
ters were alarmingly still killing almost 
40,000 pets a year. But by 2020, with 
more and more no-kill shelters coming on 
line, that number had fallen to 829. 

Good news, with numbers headed in the 
right direction toward making Utah a no-

kill state. Then COVID arrived, and things 
changed. Today, an average of 2,000 dogs 
and cats are euthanized in Utah.

“The numbers of animals killed has 
steadily increased, not just in Utah, but 
across the country,” she said. “People 
are watching what feels like a pretty ma-
jor backsliding of progress, and some of 
the reasons for that are there’s a shortage 
of veterinarians. A lot of veterinary clin-
ics are being bought out by corporations 
and private equity firms, and prices of all 
veterinary care have risen at a rate much 
higher than the rate of inflation.”

Two years ago, she left Best Friends 
to start her own nonprofit using her own 
money. She bought a storefront in Mill-
creek that was once a boat repair shop to 
create a clinic offering spay/neuter ser-
vices to pet owners at very reduced costs, 
a service that she says has “gotten outra-
geously expensive in a lot of places.” She 
said the universe had something else in 
mind for her.

“I made some phone calls to clinics in 
Salt Lake County, and some of them are 
places I either am or have been a client,” 
Martin said. “A cat neuter is the lowest. 
They’re the least expensive and quick-
est surgery. And so on the low end, I be-
lieve it was just less than $300 for a cat, 
but on the high end, for a large dog spay, 
one clinic said that it could be more than 
$2,000. Most people can’t afford that — 
it’s a mortgage payment, a rent payment. 
So for a lot of people it’s out of reach. And 
for some reason, even nationally, a lot of 
animal welfare organizations have shifted 
their focus away from spay/neuter, which 
is largely why I felt like I needed to go off 
on my own.”

Shelter Animals Count, a trusted source 
for animal sheltering data, has reported 
that 28 percent of the 2.9 million dogs 
entering shelters in the U.S. were pup-
pies under 5 months old. That was an in-
crease of more than 31,000 from the year 
before. More than half of the felines en-

tering shelters were under five months old 
as well — 1.7 million. Those are signs of 
unwanted or unplanned litters of young 
animals given up to shelters.

“We can’t solve this problem after all 
the pets are born,” she said. “There will 
always be people who choose to buy 
pets, but there are so many pets in need 
outside of shelters. The only way we can 
get back on track is getting pets spayed 
or neutered and prevent the downstream 

that creates animals in need.”
Martin is proud of the 5,000-plus an-

imals she took on TV for adoption, but 
“we can help a much larger number of 
animals by preventing them from being 
born. Coupled with the shortage of veter-
inarians, we need to refocus on spay/neu-
ter as a normal part of pet ownership.”

Operation Pawpulation is open on 
Thursdays. Call 801-509-8334 to set up 
an appointment or get more information.

Tom Haraldsen
Salt Lake Business Journal

Nonprofit spay/neuter clinic opens its doors in Millcreek

Operation Pawpulation offers low-cost spay/neuter services to pet owners. (Photo courtesy of Operation Pawpulation)

Dr. Emily Kirkpatrick offers her veterinary services to Operation Pawpulation on 
Thursdays each week. (Photo courtesy of Operation Pawpulation)
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Beyond Inc., the Murray-based compa-
ny that started life as Overstock.com Inc. 
and adopted the Beyond moniker with its 
acquisition of bankrupt Bed, Bath & Be-
yond two years ago, has decided to use the 
well-known brand’s value and rename its 
corporate entity.

Beginning Aug. 29, the company will 
become Bed, Bath & Beyond Inc. and 
change its common stock symbol to BBBY 
on the New York Stock Exchange.

In addition to the Bed Bath & Be-
yond brand, the company owns Over-
stock, buybuy BABY and a blockchain  
asset portfolio.

“Our name change is highlighting one 
of the most valuable pieces of intellectu-
al property that investors and consumers 
know today and does not change our in-
tense focus on growing revenue, achiev-
ing profitability in the near term, and mon-
etizing valuable blockchain assets,” said 
Marcus Lemonis, executive chairman and 
principal executive officer. “We remain la-
ser-focused on growing the Bed Bath & 
Beyond brand, building Overstock.com 
back to a billion-dollar nameplate, and un-
locking value within our blockchain assets, 
particularly tZero and GrainChain.”

“Accelerating growth and profitability 
for the Bed Bath & Beyond brand requires 
capital allocation discipline, increased use 
of data science, improvements in our as-
set-light BedBathBeyond.com platform, 
and the return of some of America’s most 
trusted consumer brands to its omnichan-
nel offering,” said Lemonis.

The Bed Bath & Beyond comeback is 
underway with its first store conversion in 
Nashville, Tennessee, which has experi-
enced significant traffic and revenue along-
side nationwide media coverage with a 
minimal capital investment, Lemonis said. 
Over the next 24 months, the company 
plans to convert additional Kirkland’s lo-
cations into small- to midsize format Bed 
Bath & Beyond and buybuy BABY stores 
and will continue to accept Bed Bath & Be-
yond coupons, no matter how old, both on-
line and in-store.

Beyond Inc. will continue to trade on 
the NYSE with ticker symbol BYON 
until the close of market on Aug. 28 and 
will begin trading with ticker symbol 
BBBY when markets open on Aug. 29. 
No action is required by existing share-
holders with respect to the name and 
ticker symbol change.

A pair of food and beverage indus-
try service companies have merged and 
moved the combined company’s head-
quarters to Cottonwood Heights.

DASH, an accounts payable automa-
tion and document management platform 
based in Germantown, Wisconsin, and 
S4i Systems Inc., a San Clemente, Cali-
fornia, provider of food safety compliance 
and content management solutions, have 
combined to form SMRTR.

The newly combined organization will 
serve manufacturing and food and bever-
age companies across North America with 
integrated automation and compliance 
solutions, the firms said in a combined 
press release. The merger unites two es-
tablished companies with complementary 
expertise in business process automation 
focusing on cloud-based solutions that 
help customers reduce paper usage and 
environmental impact while improving 
operational efficiency.

Both companies have developed strong 
relationships with organizations running 
enterprise resource planning systems, 
like SYSPRO, SAP, JD Edwards E1, In-

for, VIP Beverage and NCR. DASH was 
founded in 1998, while S4i Systems be-
gan in 2002.

“Our customers have consistently told 
us they want fewer vendors and more 
comprehensive solutions,” said Susanne 
Moore, CEO of SMRTR. “This merger 
allows us to deliver exactly that: a com-
plete automation platform that addresses 
both operational efficiency and regulato-
ry compliance from a single source. We’re 
bringing together decades of industry ex-
perience to solve problems that matter to 
our customers’ bottom line.”

SMRTR will maintain existing custom-
er relationships and support structures in 
the product portfolios of both predeces-
sor companies, the announcement said. 
Current customers will continue working 
with their established teams while gaining 
access to the expanded solution set. The 
company will operate with a fully remote 
workforce from existing locations and 
maintain the combined workforce of both 
organizations. All current customer con-
tracts and support agreements remain in 
effect under the SMRTR brand.

CenterOak Partners LLC, a Dallas-based 
private equity firm, has completed its ac-
quisition of NOW CFO of Salt Lake City. 
Terms of the transaction were not dis-
closed.

NOW CFO offers a suite of outsourced 
solutions including “controller as a ser-
vice,” staff accounting, interim CFO ser-
vices and financial reporting services, with 
a primary focus on small and medium-sized 
business customers. The company operates 
in more than 20 states across the U.S. and 
uses a team of more than 500 full-time pro-
fessionals domestically and abroad.

“This partnership with CenterOak marks 
an exciting new chapter for NOW CFO,” 
said Randy Christensen, CEO of NOW 
CFO. “CenterOak’s experience scaling 
services businesses makes them a natural 

partner as we look to add talent and deliver 
even greater value to our customers.”

“NOW CFO has a talented team with sig-
nificant industry experience that is well-po-
sitioned for continued growth,” said Mark 
Langer, managing director of CenterOak. 
“As the first institutional investor in the 
business, we plan to support management 
by investing in technology, business devel-
opment and client engagement resources, 
while also expanding the company’s geo-
graphic reach and service line offering 
through strategic acquisitions.”

CenterOak Partners manages $2.5 bil-
lion of equity capital commitments, with 
a focus on making control-oriented invest-
ments in middle market companies. The 
firm invests in business services, industrial 
services and consumer services companies.

Angel Studios Inc., the Provo-based 
film and television production and distri-
bution platform that lets members of its 
Angel Guild decide on the films it will 
make, has set a date for its shareholders to 
vote to approve a business merger trans-
action that will result in Angel becoming 
publicly traded.

Stockholders of the company will meet 
virtually on Sept. 5 to decide if Angel 
should go ahead with a proposed merger 
with Southport Acquisition Corp., a spe-
cial purpose acquisition company that is 
currently traded on the Over-the-Counter 
stock exchange. 

Southport Acquisition Corp., led by Jar-
ed Stone as chairman and Jeb S. Spencer 
as CEO, is an investment firm, commonly 
called a “blank check” company, formed 
for the specific purpose of merging with 
or acquiring another business. The pro-
cess allows companies to skirt the normal 
initial public offering process of becom-
ing publicly traded.

“It’s time to vote and it’s important that 
our investors participate and help chart 
the future of Angel,” said Neal Harmon, 
co-founder and CEO of Angel. “Together, 
we’re reshaping the entertainment land-
scape by empowering audiences to cham-
pion, support and improve the stories they 
want to see make the world a better place. 
Thank you for being part of the movement 
to tell stories that amplify light.”

The special meeting will be held at 10 
a.m. Eastern time Sept. 5 via a live web-

cast at https://www.cstproxy.com/an-
gel/2025. Stockholders of record as of the 
close of business on Aug. 1 will be eligi-
ble to vote on the proposed transaction. 

If stockholders approve the merger, 
Harmon said, the transaction will close 
shortly after the vote and following com-
pletion of some exchange listing require-
ments, Angel Studios will begin trading 
under the ticker symbol ANGX. Angel 
Class A and Class C common stock will 
convert to the combined company Class 
A common stock. All Angel Class B and 
Class F common stock will convert into 
shares of combined company Class B 
common stock, which will continue to be 
privately held.

The proposed merger and public trad-
ing of Angel stock follows a period of 
substantial growth by the company. Since 
the merger effort was announced a year 
ago, Angel Guild membership has grown 
from 222,000 to approximately 1.5 mil-
lion paying members across more than 
180 countries. The firm’s revenue grew 
to $87.4 million in the second quarter of 
this year, compared to $15.3 million in the 
year-earlier quarter. More than $39 mil-
lion of that is attributable to Angel Guild 
memberships.

“The combined company will be po-
sitioned to accelerate Angel’s mission of 
empowering audiences to support stories 
that amplify light, while gaining access 
to public markets and broader capital re-
sources,” Harmon concluded.

Beyond reclaims Bed Bath & 
Beyond name and stock symbol

DASH and S4i complete merger, 
form SMRTR, move to Utah

Dallas firm acquires  
SLC’s NOW CFO

Angel Studios sets shareholder 
vote on going public 



8 | August 25, 2025  SALT LAKE BUSINESS JOURNAL

CONTACT US FOR MORE INFORMATION ON ANY 
OF OUR COMMERCIAL REAL ESTATE SERVICES

©2025 BHH Affiliates, LLC. An independently owned and operated 
franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and 
the Berkshire Hathaway HomeServices symbol are registered service 
marks of Columbia Insurance Company, a Berkshire Hathaway affiliate.
Equal Housing Opportunity.

LOWEST PRICE COMMERCIAL
IN OLD TOWN PARK CITY!
1492 PARK AVENUE, PARK CIT Y, UT 84060
LOWER LEVEL LEASE RATE: $25/SF NNN

MORE THAN 

30 OFFICES 
THROUGHOUT UTAH

#1 
PRIVATELY OWNED BROKERAGE 

IN OUR GLOBAL NETWORK

OVER $20 BILLION 
IN TOTAL SALES

STATEWIDE FROM 2020-2024

PARK CITY (435) 649-7171
SALT LAKE CITY (801) 618-0068

COMMERCIAL@BHHSUTAH.COM
BHHSUTAH.COM

CONTACT KATIE FOR MORE INFORMATION
OR TO ARRANGE A TOUR.

KATIE WILKING CCIM, MRED
(435) 640-4964 / katie@wc-cre.com 

• 1493 rentable square feet
• Built in 1989, renovated in 2013
• Large open space with great storage
• Private parking
• Stair and elevator access
• Great visibility
• Adjacent to City Park with easy access to Park City  
 Mountain Resort, Deer Valley, Historic Main Street
• Walking distance to the Park City’s Rail Trail  

LIS
TIN

G
  D

ETA
ILS

The Salt Lake City metropolitan area 
saw a 2 percent increase in technolo-
gy-sector employment in 2024, accord-
ing to a new report from CompTIA Inc., a 
worldwide provider of information tech-
nology training and certifications, with 
offices in Salt Lake City.

The Salt Lake market added an esti-
mated 1,405 jobs, the fourth-highest total 
among major metro markets.

The report, “State of the Tech Work-
force 2025,” projects a 3.8 percent in-
crease for 2025 based on available infor-
mation at the time of publication. That 
would add more than 2,700 jobs to the 
Salt Lake City tech workforce.

Meanwhile, technology employment 
across the United States continues to ex-
pand in depth and breadth. Despite an 
uneven economic environment for much 
of the past two years, CompTIA analy-
sis found the U.S. tech workforce grew 
by 1.2 percent during 2024, adding ap-
proximately 72,500 net new workers to 
the base of tech employment across the 
economy. 

The leading contributors to growth 
spanned the core pillars of technology: 
data, cybersecurity, infrastructure and 
tech enablement job roles. Some catego-
ries, notably software and web develop-
ment, did lag due to market and techno-
logical disruption factors. The impact of 
artificial intelligence is growing rapidly 

on a percentage change basis as seen in 
employer job listing data for AI positions 
and positions specifying AI skills.

CompTIA’s report includes a compre-
hensive analysis of tech occupation sal-
aries at five different percentile levels 
to better reflect earnings growth at dif-
ferent career stages and progressions. 
Cost-of-living-adjusted earnings pro-
vides another layer of insight. Across all 
tech occupation categories covered in the 
report, the 2024 median wage, also re-
ferred to as the 50th percentile or mid-
point, was an estimated $109,762 in the 
Salt Lake City market. That translated to 
a 112 percent premium over the overall 
median wage for all occupations.

Other Salt Lake City highlights from 
the 2025 report include:
• The economic impact of the tech sector 

in the state was $13.1 billion.
• Tech employment represented 8.5 per-

cent of the overall workforce.
• Utah had 7,552 tech business establish-

ments.
• There were 2,181 job listings in the state 

in 2024 that mentioned AI skills. 
At nearly 150 pages, CompTIA’s “State 

of the Tech Workforce” includes informa-
tion on employment, wages, business es-
tablishments, job postings, workforce di-
versity, emerging tech metrics and more. 
The report is available through Comp-
TIA’s website at www.comptia.org.

Salt Lake City-based Nexus IT, a na-
tional provider of managed IT, cloud, 
cybersecurity and compliance services, 
has acquired BluePeak Technology Solu-
tions, an IT services provider based in 
Reno, Nevada.

Nexus IT was backed in the buyout by 
Diatonic Healthcare, a private equity firm 
based in Miami.

The transaction marks the eighth acqui-
sition by Nexus IT in recent years and rep-
resents a “significant step forward in the 
company’s mission to build one of the top 
10 MSP/MSSPs in the U.S., particularly 
serving clients in health care, finance and 
other regulated industries,” Nexus IT said 
in its announcement of the acquisition.

“Brian and the BluePeak team represent 
everything we look for in a partner: val-

ues-aligned, client-centric and committed 
to excellence,” said Earl Foote, founder 
and CEO of Nexus IT. “This acquisition 
isn’t just about growth; it’s about deepen-
ing our ability to elevate IT for organiza-
tions across the nation. We’re thrilled to 
welcome BluePeak, its team and clients 
into Team Nexus.”

“Joining Nexus IT is a natural evolution 
for BluePeak,” said Brian Gifford, CEO 
of BluePeak. “We now have the resourc-
es, expertise and infrastructure to deliver 
even more value to our clients, while pre-
serving the trust and relationships we’ve 
built locally.”

Concurrent with the acquisition news, 
Nexus IT announced a $60 million invest-
ment from New York City-based private 
equity firm Metropolitan Partners Group.

 SLC among top U.S. metros 
in tech workforce growth,  

new study finds

SLC’s Nexus IT acquires 
BluePeak Technology Solutions

To submit news items for the
Salt Lake Business Journal,

published each Monday,
send email to: 

t.haraldsen@mycityjournals.com
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Everyone knows you’re heading for 
it. Everyone is waiting for it. But please, 
when it happens, no temper tantrums, no 
emotional fireworks. If you’re going to 
crack up, please do it quietly.

Really, it’s the thing to do.
Remember Quiet Quitting? That used 

to be a thing. Quiet Quitters did just 
enough work to keep from getting fired, 
content to marinate in place while their 
company fell apart.

And then there was Burnout. That was a 
thing, too. Burnt-out hulks of their former 
selves, Burnouts smoldered in place un-
til a sympathetic manager, burned up by 
their burnout, put them out of their mis-
ery by dousing them with unemployment.

While Quiet Quitting and Burnout 
were good in their day, the work world 
has moved on. What HR needs now is a 
new meme to conceptualize the current 
state of your professional and emotional 
decline.

Which could be summed up as too dis-
traught to do even the minimum you can 
get away with (aka Burnout) and too de-
pressed to start looking for another job 
(aka Quiet Quitting). If that sounds like 
you, congratulations, you qualify for 
“Quiet Cracking,” the latest hot topic in 
HR circles. Or so I learned from “How 
to Respond to ‘Quiet Cracking,’ a New 
Workplace Threat” by writer Bruce 
Crumley on fastcompany.com.

If the vibes at your company bounce 

between “Sever-
ance” and “Squid 
Games,” the dis-
covery of a major 
new workplace 
ailment should 
keep the HR de-
partment busy — 
and employed — 
for months, or at 
least until the next 

big, buzzy workplace malady is invented.
I say, let the Human Resources Indus-

trial Complex come up with programs 
to fight Quiet Cracking. We’ll turn their 
wackadoodle solutions into something 
that can actually make your work life a 
whole lot better.

No. 1: Symptoms of Quiet Quitting you 
can feel — or fake.

If your company is slow to recognize 
new workplace threats, real or imagined, 
let them know they’re missing the boat. 
Wander the HR department mumbling the 
key words from Fast Company’s descrip-
tion of the Quiet Quitting phenomenon. 
Here’s your mantra: “I’m disconnected ... 
I’m demotivated ... I’m detached ... I’m 
eroding ....”

Repeat until you get someone’s atten-
tion or you actually are eroded, detached, 
demotivated and disconnected. Or, as we 
call it in HR, management material.

No. 2: Beware: training ahead.
Quiet crackers don’t believe their man-

agers appreciate them or “provide paths 
for advancing in their work and careers.” 
One way to resolve these problems would 
be lavish praise, big fat raises, and more 
time off, but in most companies, that’s 
crazy talk. Instead, employers are advised 
to take a more economical route — “dou-
ble down on learning and development.”

In a word, training.
If one more off-site will send you spi-

raling downward from Quiet Quitting into 
Burnout, consider that companies are also 
advised to let employees “define some of 
the themes and contents of the programs 
themselves.” If this offer is on the confer-
ence table, I say take it.

Develop a program in which the team 
gets together to plan an out-of-office ex-
perience that you all agree will reflect 
your feelings about your jobs. For ex-
ample, to demonstrate the common com-
plaint that the company doesn’t provide 
opportunities for advancement, take your 
managers to the nearest swamp and sink 
them up to their necks in mud. This will 
demonstrate how you feel stuck in your 
job but are unable to move. (Don’t worry 
about alligators; your managers will scare 
them away.)

No. 3: And the gold whatchamacallit 
goes to ...

When all else fails, employers are ad-
vised to “publicly recognize employee 
work and achievements.” This will be a 
foreign concept to management, but their 

skittishness could be lessened by viewing 
such behavior as a “low-cost, high-impact 
method for boosting morale and self-es-
teem.”

We’re not talking the usual “good job” 
and head pat, but a glitzy, blowout event 
like the Emmys or the Oscars. Possible 
award categories include “Most Hours of 
the Workday Spent Playing ‘Assassin’s 
Creed Shadows,’” “Continuous Use of 
One Paper Clip for More than 10 Years,” 
“Longest Consecutive Days Stealing 
Lunches from the Break Room Fridge.” 
The last award has two separate divisions 
— with and without tuna fish.

If, despite your labors, your company 
refuses to accept Quiet Quitting as a prob-
lem, explain that a recent Gallup study 
showed employee disengagement “costs 
global businesses $8.8 trillion annually in 
lost productivity.” If this doesn’t get the 
company to accept Quiet Quitting, start 
walking around making duck sounds.

When an HR professional comes run-
ning, explain that you’re experiencing a 
new work condition that requires imme-
diate attention.

It’s called Quiet Quacking.

Bob Goldman was an advertising execu-
tive at a Fortune 500 company. He offers 
a virtual shoulder to cry on at bob@bg-
planning.com
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AEROSPACE
• Safran Defense & Space Inc., 

through its Salt Lake City-based Space 
Solutions business unit, has been selected 
by AstroForge to manufacture and deliver 
two EPSX00 electric propulsion systems 
for the company’s upcoming Vestri aster-
oid mission, scheduled to launch in early 
2026. AstroForge, a California-based start-
up, focuses on extracting valuable resourc-
es from asteroids, such as platinum group 
metals, including platinum, palladium, 
rhodium and iridium. Based in Virginia, 
Safran DSI will provide two complete 
EPSX00 systems, each comprising the 
PPSX00 thruster, a power processing unit, 
and a fluid management system. The pro-
pulsion systems will support AstroForge’s 
mission to rendezvous with and analyze a 
target asteroid in deep space.

BANKING
• TAB Bank, based in Ogden, funded 

growth for 218 companies in the second 
quarter, with loans totaling $66 million. 
Companies signed with TAB Bank for 
working capital, cash flow management 
through factoring, equipment purchases and 
small-business lines of credit. Businesses 
in the manufacturing, transportation, health 
care, food, fintech and toy/game industries 
selected TAB Bank as their financial part-
ner. The largest deal was $8 million for an 
Ohio company focused on global sourcing, 
supply chain management, manufacturing 
and nearshoring. TAB also provided equip-

ment financing to 140 companies, with a 
combined value of $15.2 million, during 
the second quarter. TAB also funded 55 
small to medium-sized businesses.

ECONOMIC INDICATORS
• Business intelligence analysts are the 

Utah professionals most worried about 
being replaced by artificial intelligence, 
according to a study by outplacement and 
career development firm Careerminds 
and based on an employee survey. They 
are followed, in order, by copywriters, 
compliance officers, loan officers, parale-
gals, executive assistants, legal researchers, 
SEO specialists, insurance underwriters 
and sales development representatives. 

Details are at https://careerminds.com/
blog/panicked-professions.

• Two Utah locations are on an “art 
district hotlist,” compiled by printing pro-
vider Rivers Art and based on a survey 
of art lovers about the districts they most 
want to visit in 2025. They are The Blocks 
Art District in Salt Lake City, ranked 
No. 99 nationally, and No. 100 Granary 
District, also in Salt Lake City. The top-
ranked location overall is Wynwood in 
Miami, Florida. Details are at https://www.
riverswallart.com/blogs/art-surveys/popu-
lar-art-districts.

• Three Utah locations are on a list 
of “top wild swimming spots” in the 
U.S., compiled by photo book compa-
ny Mixbook and based on a survey of 
local people. They are Meadow Hot 
Springs near Fillmore (No. 54 national-
ly), No. 96 Upper Calf Creek Falls in 
Grand Staircase-Escalante, and No. 138 

Toquerville Falls near St. George. The 
top location overall is Uluwehi Falls in 
Kaua’i, Hawaii. Details are at https://www.
mixbook.com/inspiration/secret-swims-
americas-favorite-wild-swimming-spots.

• Utah is ranked No. 17 among states 
for “social cohesion,” a list compiled by 
the Utah Foundation. That is the sec-
ond-highest among states in the Mountain 
States region. The foundation defines social 
cohesion as “the foundational common-
alities that allow a population to function 
effectively as a group and open the way for 
individuals to participate in that whole.” 
The foundation’s Social Capital Index proj-
ect analyzed four indicators: middle-class 
strength (Utah is best in the nation), lim-
ited English language proficiency among 
children (Utah is 19th-lowest), limited 
English language proficiency among adults 
(Utah is 28th-lowest), and population born 
in-state (Utah is 19th-highest). Utah’s level 
of social cohesion decreased slightly from 
2021 to 2025, typical in many Mountain 
states and the nation.

• Three Utah locations are on a list 
of “most coveted active vacation des-
tinations,” compiled by nursing career 
and education platform BetterNurse.org 
and based on a survey. They are Bryce 
(Bryce Canyon National Park), ranked 
No. 20 nationally, No. 29 Moab (Moab 
and Arches National Park) and No. 50 
Springdale (Zion National Park). The 
top-ranked location overall is Yosemite 
National Park in California. Details are 
at https://betternurse.org/coveted-adven-
ture-travel-destinations/.

• Four public buildings in Utah are on 
a list of “ugliest public buildings in the 
U.S.,” compiled by the New Jersey Real 
Estate Network and based on a survey. It 
asked people to weigh in on everything 
from state capitols to post offices, court 
buildings and city halls. The results high-
light a surprising variety of concrete-heavy, 
boxy, and occasionally brutalist designs, 
that haven’t aged as gracefully as their 
architects may have hoped. Ranked Utah 
public buildings are Logan City Hall, No. 
52 nationally; No. 62 Salt Lake County 
Government Center, No. 92 Provo 
County Administration Building, and 
No. 94 Francom Public Safety Center. 
The ugliest overall is the City of Flint 
Municipal Center in Michigan. Details 
are at https://www.newjerseyrealestatenet-
work.com/blog/ugliest-public-buildings/.

• Salt Lake City, at No. 224 nation-
ally, is the highest-ranked Utah loca-
tion on a list of “Best Cities for Urban 
Gardening,” compiled by LawnStarter. 
The lowest-ranked Utah location is No. 
471 South Jordan. The top-ranked location 
overall is New York City. Details are at 
https://www.lawnstarter.com/blog/studies/
best-cities-urban-gardening/.

• Salt Lake City, at No. 373 nationally, 
is the highest-ranked Utah location on a list 
of “Top Cities for Tree Huggers,” com-
piled by Lawn Love and using 14 metrics. 
The lowest-ranked Utah city is No. 462 
Lehi. The top city nationally is Nashville, 
Tennessee. The No. 468 city is Sparks, 
Nevada. Details are at https://lawnlove.
com/blog/best-cities-for-tree-huggers/.

EDUCATION
• Starting this year, Weber State 

University will begin offering students in 
some disciplines a way to earn bachelor’s 
degrees within three years. With recent 
approval from WSU’s accreditation body, 
the Northwest Commission on Colleges 
and Universities, the university can now 

offer bachelor’s degrees that require around 
90 credits versus 120 credits, which for 
decades has been the standard to earn a 
“four-year” degree. Starting this fall, WSU 
will offer a Bachelor of Applied Politics, 
Philosophy & Economics, which requires 
90-91 credits. Pending accreditor approval, 
WSU plans to offer an accelerated bach-
elor’s degree in sound production and 
recording that requires 93-94 credits. The 
university expects several more programs 
to offer accelerated bachelor’s degrees 
within the next couple of years.

ENERGY
• Waterford School, a liberal arts col-

lege preparatory independent school for 
students in preschool through high school 
in Sandy, is believed to have the first 
commercially approved flywheel energy 
storage system at a school in the U.S. 
The Torus hybrid flywheel/battery energy 
storage system has been installed outside 
Waterford’s Murray Science Center. The 
system provides harmonic smoothing for 
45 geothermal shafts beneath the adja-
cent turf field that sustainably heats and 
cools the building. The 38,500-square-
foot Murray Science Center opened in 
August 2023.

HEALTH CARE
• The federal government has reinstated 

the Radiation Exposure Compensation 
Act, or RECA, after expiring over a 
year ago, and Intermountain Health’s 
Downwinders Clinic wants the communi-
ty to know it is available to help families 
impacted by nuclear testing. The RECA 
statute provides family compensation for 
health issues encountered from radioactive 
fallout during the federal government’s 
nuclear testing at the Nevada Test Site 
decades ago. The Downwinders Clinic 
is located in Intermountain St. George 
Regional Hospital’s Cancer Center and 
provides education, health care assistance 
and help applying for RECA. The newly 
expanded version of the RECA compen-
sation program’s guidelines includes all 
of Utah now being included as an affected 
area. Previously, it was just select portions 
of the state and nothing north of Fillmore 
and Richfield. There is no charge for the 
help that the Downwinders clinic provides. 
Details are at 435-251-4760.

HOUSING
• The Salvation Army Ogden Corps 

has announced that the new Silvercrest 
Senior Residence, subsidized housing for 
low-income seniors 62 years and older, 
will open for tenants at 2655 Grand Ave. 
in October. The senior housing consists of 
52 one-bedroom apartments, each with a 
kitchen, bath and living quarters to encour-
age independent living. Residents pay only 
30 percent of their income for housing, 
and the U.S. Department of Housing and 
Urban Development pays the difference. 
The housing will offer on-site activities 
such as case management/service coor-
dination, social gatherings, recreation-
al activities and educational workshops. 
The residence includes seven open lounge 
areas, a large community room, a library, a 
wellness room, an exercise room, a private 
gathering room, a laundry room, a garden 
area with raised planter boxes for tenants, 
outdoor patio and an on-site surface park-
ing lot with 43 stalls. Details are at ogden.
salvationarmy.org.

INDUSTRIAL
• Turner Industries, based in Louisiana, 
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has opened an operations facility at 3096 
Davis Drive, Salt Lake City. The new 
office will serve as a strategic hub, allow-
ing Turner Industries to expand its turn-
key industrial services, including rope 
access and nondestructive examination and 
inspections, to both new and existing cli-
ents. The facility will also support ongoing 
site and project operations while serving as 
a center for hiring and training initiatives. 
For over 60 years, Turner Industries has 
provided turnkey industrial services and 
solutions to the companies that produce 
fuel, energy and materials. It focuses on 
heavy industrial construction, maintenance, 
turnarounds, pipe and module fabrication, 
equipment, rigging and specialized trans-
portation, and associated specialty services. 
It operates 15 facilities and has more than 
20,000 employees, including more than 
100 working at industrial facilities in the 
Salt Lake City area and a core team open-
ing the office. The Salt Lake City facility is 
Turner’s first permanent location in Utah.

NONPROFITS
• Ken Garff’s Success in Education, a 

philanthropic organization, has changed its 
name to Ken Garff for Good. It made the 
move, it said, “to better reflect the organi-
zation’s history, mission and vision.” For 
more than two decades, it has connected 
Utah students to over $100 million in 
scholarships. The organization’s programs 
are currently used in all 41 school districts 
across the state. Ken Garff for Good is 
a philanthropic entity of Salt Lake City-
based Ken Garff Enterprises.

PARTNERSHIPS
• Qualtrics, an experience management 

company with headquarters in Provo and 
Seattle, has announced an expanded col-
laboration with Stanford Health Care to 
create AI agents that translate predictive 
insights into timely, targeted actions, reduc-
ing the administrative and coordination 
burdens placed on health care providers. 
Built on the Qualtrics XM Platform and 
developed in collaboration with Stanford 
Health Care, these agents aim to address 
challenges, including translating unified 
patient and operational data into timely, 
targeted actions that improve access, coor-
dination and engagement. Operating under 
human supervision, the agents interact with 
patients and care teams in ways that are 
precise, proactive and context-aware.

PHILANTHROPY
• A team of three women from 

Springville won Bank of Utah’s third 
annual “Where’s the Wallet Cash Quest,” 
with the team winning $10,000 and the 
team donating another $10,000 to the Utah 
Kids Foundation. Using weekly social 
media clues, the women found the wallet 
on the Yellow Fork Trail in Herriman. 
The Utah Kids Foundation is a nonprof-
it organization supporting Utah’s special 
needs families and caregivers by provid-
ing medical supplies, support programs, 
disability-friendly events and an online 
support forum.

REAL ESTATE
• FranklinCovey, a company focused 

on organizational performance improve-
ment, has signed a lease for the top floor of 
five-story Minuteman Plaza V at 13937 S. 
Minuteman Drive, Draper. The lease spans 
approximately 26,000 square feet in a 
space formerly occupied by Acima Credit. 
Brandon Fugal and Chris Kirk of Colliers 
represented FranklinCovey and Josh Smith 
and Angela Kroneberger of Colliers repre-
sented the property owner, LD Bowerman 
Investments, in the transaction.

RESTAURANTS
• Bubbakoo’s Burritos, a Mexican-

fusion concept, has opened its first Utah 
location at 37 W. University Parkway, 
Orem. The new location is locally owned 
and operated by Loco Rico LLC, a multi-
unit and multi-brand operator with over 
40 years of experience in the QSR space. 
This Orem restaurant will be the first of 
more than five to open in the state over the 
next three years. Bubbakoo’s Burritos was 
founded in 2008 and now has more than 
100 locations across the United States.

TECHNOLOGY
• Orion, a Nebraska-based provider 

of wealthtech solutions, has relocated an 
office from Provo to Lehi. The company 
said the new office is designed to fos-
ter collaboration and well-being, offering 
adaptive workspaces and communal areas, 
a pickleball court, bike shed, fire pit and 
on-site showers.

TRANSPORTATION
• CW Flight, a Salt Lake City-based 

private aviation company, is now operating 
out of Salt Lake City International Airport 
and Provo Municipal Airport. It offers Salt 
Lake’s only Cirrus Certified Flight School, 
along with services that include aircraft 
management, pilot support, sales, mainte-
nance, and curated flying adventures.

VOLUNTEERISM
• More than 600 volunteers from 

throughout Salt Lake City will join in 
unity to pack 170,000 meals in obser-
vance of 9/11 Day, the federally-recog-
nized Sept. 11 National Day of Service 
and Remembrance. All of the meals will 
be donated to Utah Food Bank for distri-
bution to individuals and families in need 
in Salt Lake City. The service project will 
be held at the Jon M. Huntsman Center 
from 9 to 11 a.m. In its inaugural year, the 
Salt Lake City Meal Pack for 9/11 Day 
is one of 24 large-scale volunteer service 
projects being organized throughout the 
nation by the nonprofit 9/11 Day, which 
began the observance in 2002. Across the 
U.S., more than 30,000 people are expect-
ed to volunteer at 9/11 Day’s signature 
Meal Pack events, assembling more than 
9 million shelf-stable meals for food-in-
secure Americans. The 9/11 Day Meal 
Pack Program is being sponsored nation-
ally by the federal agency AmeriCorps, 
which oversees national service programs 
throughout the United States.

YOUR VISION. OUR COMMITMENT. BUILT TO LAST.

Unicoin Inc., a New York City-based 
digital currency platform, has acquired 
a 51 percent stake in Diamond Lake 
Minerals Inc., a Salt Lake City compa-
ny specializing in the development of 
digital assets and SEC-registered secu-
rity tokens.

Concurrently, the company will re-
brand as DiamondLake Inc. to reflect its 
ongoing expansion and strategic focus 
on digital assets. 

Unicoin said DiamondLake Inc. plans 
to expand into the digital asset treasury 
business, inspired by the success of 
models like Strategy Inc. Acting on the 
projected growth of the alt-coin mar-
ket, DiamondLake aims to implement 
strategies to secure significant stakes in 
emerging alt-coins, the company said in 
its announcement release.

“Strategy Inc. has spent over $40 bil-

lion on purchasing bitcoins to achieve its 
current $106 billion valuation,” said Alex 
Konanykhin, CEO of Unicoin. “We be-
lieve that the same results can be achieved 
much more cost-efficiently in the alt-coin 
segment, given the progress with the Sta-
blecoin Act and other positive legislative 
regulatory developments.”

“I’ve admired Unicoin’s leadership 
and strategy for years, and today marks 
a historic moment as our companies 
unite to shape the future of tokeniza-
tion,” said Diamond Lake CEO Brian J. 
Esposito. “Together with Unicoin, our 
combined resources, expertise and vi-
sion will enable us to achieve remark-
able things and demonstrate the true po-
tential of tokenization to the world.”

The transaction and rebranding are 
expected to close in the third quarter  
of 2025.

Route, a Lehi company that specializ-
es in post-purchase services for e-com-
merce companies, has named Eric Kobe 
its new CEO, succeeding Michael Ya-
martino, who will join the board of 
directors. The change was effective  
July 14. 

Kobe brings decades of experience 
in e-commerce, fintech and insurance 
technology to his new role at Route. He 
created partnerships with e-commerce 
companies like Walmart, Wayfair and 
Peloton during his time in senior lead-
ership positions at financial technology 
company Affirm and served as CEO at 
Groundspeed, an AI-driven insurance 
technology company. He most recently 
served as CEO of Koalifi, a consumer fi-
nance platform for brands and retailers. 

“Route has an extraordinary opportu-
nity to continue to redefine what shop-
pers expect after they click ‘buy,’” said 
Kobe. “The team has built a platform 
that not only drives measurable growth 
for brands but also creates seamless, 
trusted experiences for their customers. 
I’m excited to build on this foundation 
and lead Route in shaping the future of 
post-purchase commerce.”

“These past five years at Route have 
been a highlight of my career,” said Ya-
martino. “Route is poised for amazing 
things in this next phase, so finding the 

right leader was critical to me and the 
founders. Eric immediately stood out 
with his experience scaling companies, 
deep understanding of e-commerce and 
natural alignment with our culture. I 
couldn’t be more excited to pass the ba-
ton to him.”

“I’m incredibly excited to partner 
with Eric as we enter our next chapter 
of enterprise growth,” said Evan Walk-
er, founder and executive chairman of 
Route. “His proven ability to scale or-
ganizations and drive strategic inno-
vation aligns perfectly with our vision 
for Route’s future. Eric’s leadership 
will undoubtedly propel us to even  
greater heights.”

Unicoin acquires  
controlling stake in SLC’s 
Diamond Lake Minerals

Post-purchase  
services company Route  

names Kobe CEO
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EDUCATION
	 • The University of Utah’s David Ec-

cles School of Business recently appointed 
Jeff D. Davis as director 
of the Master of Busi-
ness Creation (MBC). 
The program provides 
founders with personal 
mentorship, applied cur-
riculum, access to fund-
ing, marketing resources 
and more to help them 
grow their business while 
also earning an accredited 

master’s degree. Davis is an experienced in-
ternational executive, entrepreneur, inves-
tor, and professor of entrepreneurship and 
marketing. He has been a faculty member of 
the marketing department and a co-founder 
of the MBC program, and has led the MBC 
Global option since it launched last year. 
He enrolled the first global cohort in Africa 
starting in fall 2025 and will lead an expan-
sion to Europe. Before joining the UofU, 
Davis built brands at Procter & Gamble in 
numerous product sectors and in several 
countries for 23 years. After that, he became 
an angel investor, board member and even-
tual CEO of Orabrush. He also is the found-
er of Molio. He earned a B.S. in marketing 
and a B.A. in German from the UofU. Davis 
succeeds Paul Brown, who stepped down 
after serving as co-director of the program 
since 2023. Brown will continue to serve as 
an instructor, mentor and strategic advisor 
to the MBC program and a faculty member 
in the Department of Entrepreneurship & 
Strategy. His experience outside the class-
room includes practicing law as a partner of 
the Kirkland & Ellis law firm in Chicago, 
founding and co-managing Blue Cross and 
Blue Shield’s $300 million national venture 
capital fund, serving as a managing direc-
tor at Sandbox Industries, and co-founding 
Upstream Ventures. His education includes 
dual bachelor’s degrees from the UofU.

	 • Salt Lake Community College has 
named Jamie Cooper as 
provost of academic af-
fairs and Jason Wood 
as vice president of Salt 
Lake Technical College, 
part of SLCC. Cooper has 
nearly 30 years of expe-
rience in higher educa-
tion, joining SLCC from 

York Technical College in 
South Carolina, where he 
served as executive vice 
president for academic af-
fairs. His career includes 
leadership roles at The 
Evergreen State College 
and George Mason Uni-
versity, where he oversaw 
advising, multicultural 
services and academic op-

erations. Wood has more than two decades 
of experience in higher education leader-
ship, most recently serving as president of 
Southwest Wisconsin Technical College. 
Wood’s career spans several institutions, in-
cluding Central Wyoming College, Klam-
ath Community College and Southwestern 
Oregon Community College. His education 
includes a bachelor’s degree from Brigham 
Young University.

HEALTH CARE
	 • Canary Speech, a Provo-based voice 

biomarker health tech company, has ap-
pointed Dr. Kang Hsu 
Jr. as chief medical offi-
cer. He will lead the com-
pany’s medical strategy, 
clinical innovation, and 
help the company’s po-
sition in vocal biomark-
er technology. He will 
oversee Canary Speech’s 
clinical direction, sup-

port product development, and work close-
ly with strategic partners and major health 
systems, and contribute to the company’s 
research efforts. Hsu has more than two 
decades of clinical, operational and digital 
health experience, most recently serving as 
associate vice president for acute medical 
informatics at Providence. He also has held 
senior leadership roles at Providence, St. Jo-
seph Health and Meditech.

INVESTMENTS
	 • Sorenson Capital, a Lehi-based 

early and growth-stage venture capital 
firm, has promoted Eric 
Hilton to partner. Hilton 
focuses on early-stage 
investments in B2B 
software. He joined the 
firm in 2015. Hilton’s 
education includes earn-
ing a B.S. in exercise 
science from Brigham 
Young University.

LAW
	 • Ballard Spahr has added Marcus 

Simon, Jonathan P. Rowe and Joshua W. 
Hoggard in its Salt Lake 
City office. All three join 
from Dorsey & Whit-
ney. Rowe and Hoggard 
are senior attorneys who 
work with Simon on stra-
tegic patent counseling, 
patent prosecution before 
the U.S. Patent and Trade-
mark Office (USPTO), 
and related services. Si-
mon and his team work 
across an array of indus-
tries, including medical, 
health care, life sciences, 
higher education, ener-
gy, mining and aerospace. 
A significant part of the 
practice involves repre-
senting clients from out-
side of the United States 
before the USPTO. Simon 
has joined Ballard Spahr’s 
Intellectual Property De-
partment and Patents 
Group as a partner. He is 
an intellectual property 
attorney with more than 
two decades of experience 
in patent prosecution and 
counseling across indus-

tries. He was a partner at Dorsey & Whit-
ney. Before practicing law, Simon earned 
a master’s degree in materials science and 
engineering and worked as a materials engi-
neer and fracture mechanics specialist in the 
aerospace industry. He earned his J.D. from 
the University of Utah. Rowe earned both 
a bachelor’s and master’s from Brigham 
Young University. Hoggard earned both a 
bachelor’s degree and his J.D. from the Uni-
versity of Utah.

	 • Ogletree Deakins, a labor and em-
ployment law firm, has hired Seth Ensign 
for its Salt Lake City office as a share-
holder. Ensign has more than a dozen 
years of legal experience, most recent-
ly as associate general counsel at private 
equity investment firm Fifth Partners for 
four years. His experience includes lit-
igating complex employment and com-
mercial matters. His practice focuses on 
employment law, including advice and 
counsel for employers on risk manage-
ment, class actions, business torts, re-
strictive covenants, intellectual property 

disputes, workplace policies, employee 
discipline, executive departures, and day-
to-day operations. Ensign earned both his 
undergraduate degree and his J.D. from 
Brigham Young University.

	 • Spencer Fane LLP has hired Da-
vid R. Rudd for its Salt Lake City office 
as an of counsel attorney in the Corporate 
and Business Transactions practice group. 
Rudd assists public and private companies 
operating in domestic and foreign markets 
with a range of corporate transactions and 
related financings, including mergers and 
acquisitions, joint ventures, minority in-
vestments, strategic alliances, asset sales 
and purchases, private equity and venture 
capital investments, intra-company merg-
ers and reorganizations, and debt and eq-
uity financings. He also advises clients 
on corporate governance, creating effec-
tive and compliant business strategies and 
systems for operations that benefit all key 
stakeholders. He spent more than a de-
cade of his practice operating out of Mex-
ico City. Outside of private practice, Rudd 
lectures at the University of Utah’s David 
Eccles Graduate School of Business, pres-
ents at major conferences on international 
and domestic business and legal matters, 
and serves on the board of advisors and as 
a panelist in events sponsored by World 
Trade Center Utah. His education includes 
a bachelor’s degree from Brigham Young 
University.

RETAIL
	 • Sportsman’s Warehouse Hold-

ings Inc., a West Jordan-based outdoor 
specialty retailer, has 
appointed Jennifer Fall 
Jung as chief financial 
officer and secretary of 
the company. She suc-
ceeds Jeff White, who 
is serving in a consult-
ing role to assist with 
the transition until Sept. 
9. Fall Jung has over 25 
years of experience in the 

consumer goods industry, including serv-
ing as executive vice president and CFO 
of The Duckhorn Portfolio Inc.; serving 
as CFO of Funko Inc.; holding a variety 
of roles at The Gap Inc., including senior 
vice president of corporate finance and in-
vestor relations; serving as CFO and se-
nior vice president of Old Navy Global 
Stores and Online; and serving as head of 
international of Old Navy Global.

People on the MovePEOPLE ON THE MOVE
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Opiniion, a resident satisfaction soft-
ware platform based in Lehi, has ac-
quired Rentgrata, a Chicago-based 
peer-to-peer resident engagement tool.

The acquisition was backed by Five 
Elms Capital, Opiniion’s Series A in-
vestor. RET Ventures, an early investor 
focused on real estate technology inno-
vation, also remains as a stakeholder.

Founded in 2017, Opiniion’s platform 
operates in the multifamily, student and 
senior housing sector, helping proper-
ty managers collect real-time feedback, 
generate online reviews and improve 
resident experiences.

Rentgrata connects prospective renters 
with current residents, bringing trust and 
transparency into the leasing process. 

“This strategic acquisition integrates 
two innovative proptech (property tech-
nology) solutions to create an industry 
leading, end-to-end platform designed 
to enhance the entire resident jour-
ney, from pre-lease to lease renewal 
to move-out,” Opiniion said in its an-
nouncement of the transaction.

Together, Opiniion and Rentgrata will 
support over 2 million units across 9,000-
plus rental communities nationwide. 

“This acquisition is a major step for-

ward in redefining how properties at-
tract, engage and retain residents,” said 
Devin Shurtleff, CEO of Opiniion. “By 
bringing Rentgrata into the Opiniion 
ecosystem, we’re creating one solution 
that addresses two critical stages in the 
resident journey: the initial prospect ex-
perience and the long-term resident re-
lationship. It’s a powerful convergence 
that reinforces our commitment to be-
coming the industry’s first all-in-one 
resident operations platform.”

“Joining Opiniion was a natural fit,” 
said Ben Margolit, CEO and co-founder 
of Rentgrata. “We’ve always believed 

in the power of authentic resident voic-
es to shape leasing outcomes. With 
Opiniion, we can now extend that im-
pact well beyond the lease signing, giv-
ing property teams smarter solutions to 
engage and retain residents.”

“Opiniion and Rentgrata share a 
commitment to creating meaningful, 
measurable impact for property opera-
tors and renters alike,” said Stephanie 
Schneider, partner at Five Elms Cap-
ital. “We’re excited to support the ac-
quisition and believe it further solidifies 
Opiniion as a leader in resident experi-
ence technology.”

Opiniion acquires Chicago-based Rentgrata
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A Springville startup 
has launched Coach 
Blitz, an all-in-one 
platform for managing 
soccer teams. The 
new company says its 
app goes beyond the 

mere logistics of team management 
and centers on coaching itself. The 
platform is now available for iOS, 
Android and the web.

Designed by coaches, for coach-
es, Coach Blitz goes beyond sched-
uling. It supports real coaching 
tasks like planning practices, man-
aging match-day decisions, tracking 
player development and analyzing 
performance throughout the sea-
son. It is designed to effectively 
handle management of team levels 
from tots in recreation leagues to 
high-level competition teams. 

The app’s core features were 
designed with insight from an 
Italian,  licensed coach with profes-
sional experience and an American 
club coach with over a decade in  
youth soccer. 

“Before Coach Blitz, I juggled paper 
notes, emails and memory. It made 
coaching harder than it needed to 
be,” said a youth coach who uses 
Coach Blitz. “Now I plan practices 
ahead of time and manage games 
in real-time: subs, stats, timers — all 
from one screen. And at season’s 
end, I can show each player and 
parent exactly what they contributed. 
They love that.”

The app is free to use with the 
core features included. Advanced 
features are available through a 
paid Pro Plan. Coach Blitz sub-
scribers receive regular updates to 
the platform, guided by feedback 
from coaches using the system in  
the field.

Applause, a Salt Lake City-based 
performance and engagement plat-
form for the field services industry, 
has launched Applause Scorecards, 
a new product designed to transform 
how field service businesses track, 

measure and improve technician 
performance. Applause Scorecards 
enables both field leaders and tech-
nicians to access real-time perfor-
mance data, define key expectations 
and automate bonuses. As part of 
the existing Applause platform, tech-
nicians can view their personalized 
performance scorecards directly in 
the app they already use every day. 
“Today’s field service teams need 
more than basic reporting; they need 
visibility, motivation and the ability to 
act in real time,” said Joel Rager, 
vice president of product at Applause. 
“Scorecards bring structure and clar-
ity to performance management, so 
both administrators and technicians 
know exactly where they stand. And 
because it’s built into the Applause 
app, there’s no learning curve or dis-
ruption, just immediate value.”

Salt Lake City-based health sup-
plement company Better Being Co. 
has launched a new product under its 
Zhou Nutrition brand. Body Smooth 
is a cellulite-support supplement 
designed to support the appearance 
and texture of skin. “Most cellulite 
products are creams or oils. Body 
Smooth works differently — it’s a 
supplement that supports skin health 
from within,” said Caitlin Probst, 
marketing director for Zhou Nutrition. 
“Rather than masking the skin’s sur-
face, our formula targets the nutri-
tional factors that influence skin tex-
ture.” Body Smooth features hyal-
uronic acid to maintain skin moisture, 
Zhou said. It includes Vitamin C, 
an antioxidant and cofactor in the 
body’s synthesis of collagen. It also 
contains SOD-B Dimpless, a patent-
ed ingredient clinically shown to help 
reduce the appearance of cellulite on 
thighs when combined with a healthy 
diet and exercise. The product is 
available on the company’s website 
and at retailers nationwide.

Smarty, an address intelligence 
provider headquartered in Orem, has 
introduced its U.S. Property Risk 
Data product. The new application 
programming interface-based (API) 
solution transforms FEMA’s National 
Risk Index (NRI) into structured, 

address-level hazard intelligence, 
enabling insurers, lenders and real 
estate platforms to model risk and 
evaluate exposure at high speed 
and massive scale. The API returns 
more than 465 NRI data fields across 
18 natural hazards, plus econom-
ic and population data, geographic 
identifiers and community resilience 
scores. This comprehensive data set 
covers every major natural threat to 
U.S. properties, Smarty said. “The 
challenge is never simply accessing 
FEMA data; it’s making it query-
able at the individual property level,” 
said Brent Francom, Smarty’s direc-
tor of product management. “We’ve 
essentially pre-computed the hazard 
profiles for every U.S. address, so a 
single API call returns everything you 
need for high-level risk assessment.”

ELB Learning, a provider of 
immersive learning solutions based in 
American Fork, has launched a new 
service called Sales Transformation 
& Enablement (ST&E). The ser-
vice leverages behavioral science, 
advanced technology and talent opti-
mization to equip enterprise sales 
leaders with data-informed strate-
gies and buyer-aligned execution. 
ELB Learning said ST&E’s approach 
bridges the gap between training 
and real-world sales execution and 
shortens the training-to-revenue 
time span. “Traditional sales enable-
ment is no longer enough. It fails 
to prepare teams for the complex-
ity of today’s sales environment,” 
said Andrew Scivally, CEO of ELB 
Learning. “ST&E is designed to diag-
nose, design and activate systemic 
change by aligning strategy, talent 
and execution in a way that drives 
performance. When we’ve applied 
this approach, over 60 percent of 
teams have closed deals before their 
quota periods began. That is the kind 
of outcome we are delivering to our 
customers.”

Event management platform Stova 
is rolling out its Event Intelligence 

Suite, a powerful new business 
intelligence analytics system that 
gives event professionals real-time, 
holistic visibility across every event. 
Stova is headquartered in Bluffdale. 
Built within the Stova platform, the 
suite empowers event professionals 
to make faster, data-driven decisions 
with confidence, the company said. 
The platform’s key features include 
instant key performance tracking, 
global engagement mapping, reg-
istration trends over time, market-
ing conversion metrics, event per-
formance analytics and interactive 
data filters. Planners and marketers 
get on-demand answers, not just 
data dumps, empowering them to 
optimize performance, improve ROI 
and scale faster and smarter, Stova 
said. “Event organizers need true 
visibility. Stova’s Event Intelligence 
Suite pulls relevant data together 
into an intuitive and customizable 
view delivering insights that power 
event professionals to move faster 
and smarter,” said Kirk Ziehm, CEO 
of Stova.

Salt Lake City-based Lender 
Toolkit, a mortgage automation 
technology company and creator of 
the Mortgage Efficiency Cooperative, 
has announced the launch of its 
IT Services offering, designed 
specifically for lenders using ICE 
Mortgage Technology’s Encompass 
loan origination platform. In its effort 
to eliminate inefficiencies and unify 
disconnected mortgage workflows, 
the new offering adds a layer of sup-
port for independent mortgage banks 
(IMBs) seeking to improve perfor-
mance, reduce costs and align their 
technology with business goals, the 
company said. “Lenders told us they 
were tired of juggling disconnect-
ed vendors and solving the same 
problems over and over,” said Brett 
Brumley, CEO of Lender Toolkit. 
“We listened. With IT Services, we’re 
not just solving Encompass challeng-
es; we’re diagnosing the root cause 
across the entire tech stack. It’s all 
part of our commitment to being 
the one partner lenders need to  
scale efficiently.”
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Information about upcoming events may 
be sent to brice.w@thecityjournals.com.

Aug. 25
“Powers of AI Course,” an eight-

week online AI course presented by the 
Women Tech Council, in partnership 
with Saras AI Institute. Course is begin-
ner-friendly and designed for working 
adults. Event takes place online. Cost is 
$99. Details are at https://www.sarasai.
org/lp/us/powers-of-ai.

Aug. 26-27
“Meet the Resources/Access to 

Capital,” a Small Business Development 
Center event. Sessions take place Aug. 
26, 8:30-11:30 a.m., at Southwest 
Technical College, 757 W. 800 S., 
Cedar City; Aug. 27, 8:30-11:30 a.m., at 
Garfield County Commission chambers, 
55 S. Main St., Panguitch; and Aug. 27, 
1:30-4:30 p.m., at Beaver City offices, 
30 W. 300 N., Beaver. Details are at 
https://clients.utahsbdc.org/events.aspx.

Aug. 26, 11:30 a.m.
Professional Development Series, a 

ChamberWest event. Speaker Stafford 
Palmieri Sievert, consultant at Exit 
Factor and founder of Fidens Strategy, 
will discuss “AI Unlocked: How 
Businesses Like Yours are Thriving with 
Smart Bots.” Location is Grace Co., 
6748 S. Redwood Road, West Jordan. 
Cost is $35. Details are at chamberwest.
com.

Aug. 26, 11:30 a.m.-1 p.m.
Women in Business, an Ogden-Weber 

Chamber of Commerce event. Location 
is Jeremiah’s, 1307 W. 12th St., Marriott-
Slaterville. Cost is $25 for members and 
first-time guests, $35 for nonmembers. 
Details are at ogdenweberchamber.com.

Aug. 26, 11:30 a.m.-1 p.m.
Women in Business, a South Valley 

Chamber of Commerce event. Speakers 
Angie White, co-owner of Beddy’s, 
and Stephanie Rendon, senior direc-
tor of operations at Beddy’s, will dis-
cuss “Conversations That Matter: 
Empowering Every Voice, Creating a 
Place for All.” Location is Magnolia 
Event Center, 1117 S. Jordan Parkway, 
South Jordan. Cost is $23 for members, 
$35 for nonmembers. Details are at 
southvalleychamber.com.

Aug. 26, 2-7:30 p.m.
“The Foundry Challenge: Contestant 

Presentations and Awards Dinner,” pre-
sented by 47G, in collaboration with 
The Leonardo and focused on the future 
of manufacturing. Event is a pitch com-
petition empowering underserved STEM 
entrepreneurs in advanced manufactur-
ing. A track for attendees includes an 
8:30 a.m. keynote presentation and 5:30 
p.m. awards and dinner. Location is 
The Leonardo, 209 E. 500 S., Salt Lake 
City. Details are at https://events.47g.
org/foundry.

Aug. 26, 2-5 p.m.
Job Fair, a Utah Valley Chamber 

of Commerce event. Location is Utah 
Valley Convention Center, 220 W. 
Center St., Provo. Free for job-seekers. 
Details are at thechamber.org.

Aug. 27, 9-11 a.m.
AI Revenue Summit, with the theme 

“Building the Next Generation of 
AI-Powered Revenue Teams.” Keynote 

speakers are Sanjin Bicanic, partner, 
Bain & Co.; and Dave Elkington, found-
er and CEO, Signals. Details are at 
https://www.airevenuesummit.com.

Aug. 27, 11:30 a.m.-1 p.m.
“Chamber Connections,” a Davis 

Chamber of Commerce event. Location 
is Davis Chamber of Commerce, 450 
S. Simmons Way, Suite 220, Kaysville. 
Free (food available for purchase). Open 
to the public. No RSVP needed. Details 
are at davischamberofcommerce.com.

Aug. 27, noon-1:30 p.m.
“Crossroads of the World: Peru,” a 

World Trade Center Utah event hosted in 
partnership with the Governor’s Office 
of Economic Opportunity and the Salt 
Lake Chamber. Location is World Trade 
Center Utah, 60 E. South Temple, Suite 
300, Salt Lake City. Free, but registra-
tion is required. Details are at https://
lu.ma/ocbk6w0r.

Aug. 27, 4-6 p.m.
HealthTech Hub Collider Event, 

a BioHive event focused on the col-
lision of AI in health tech. Topic is 
“Will AI Become the Trusted Health 
Care Resource Instead of the Physician 
in Five Years?” Location is Lucid 
Software, 10355 S. Jordan Gateway, No 
300, South Jordan. Details are at https://
lu.ma/l8c9kl02.

Aug. 27, 5-6:30 p.m.
“Connect After Hours,” a South 

Valley Chamber of Commerce event. 
Location is The Ballpark at America 
First Square, 1111 S. Ballpark Drive, 
South Jordan. Cost is $15 for members, 
$25 for nonmembers. Details are at 
southvalleychamber.com.

Aug. 27, 5-7 p.m.
“Connect After Hours,” a South 

Valley Chamber of Commerce event. 
Location is The Ballpark at America 
First Square, 1111 S. Ballpark Drive, 
South Jordan. Cost is $15 for members, 
$25 for nonmembers. Details are at 
southvalleychamber.com.

Aug. 27, 6-7:30 p.m.
“Facebook/Instagram Ads: Create 

and Manage Ads like a Pro,” a Small 
Business Development Center event that 
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Aug. 28, 9-11 a.m.
2025 Annual Meeting, a Park City 

Chamber & Visitors Bureau event fea-
turing breakfast, a look at marketing 
plans for the upcoming fiscal year, 
highlights and successes from the past 
year, an update from the Utah Office of 
Tourism, recognition of outgoing board 
members and officers, and awarding of 
the Myles Rademan Spirit of Hospitality 
Award to an outstanding community 
member. Location is Pendry Park City, 
2417 W. High Mountain Road, Park 
City. Cost is $60 ($500 for a table of 
eight). Details are at https://www.parkc-
itychamber.com.

Aug. 28, 9 a.m.-5 p.m.
GTM Live, a Fullcast event fea-

turing expert-led sessions, network-
ing and roundtables. Speakers include 
Matt Volm, RevOps Co-op; Clint Betts, 
Silicon Slopes; Jon Bradshaw, AI Utah; 
Aditya Gautam, Meta; and Catherine 
Bennett, Utah Business. Location 

is Silicon Slopes, 2600 Executive 
Parkway, No. 140, Lehi. Details are 
at https://www.fullcast.com/content-type/
newsroom/.

Aug. 28, noon-1 p.m.
Women in Business Meeting, a Box 

Elder Chamber of Commerce event. 
Contact the chamber office for meet-
ing location and to RSVP. Cost is $10. 
Details are at boxelderchamber.com.

Aug. 28, 6-7 p.m.
“Intellectual Property Clinic,” a 

Small Business Development Center 
event that takes place online. Details are 
at https://clients.utahsbdc.org/events.aspx.

Aug 29, noon
“Friday Conversation,” a 

Silicon Slopes event. Speaker is Jeff 
Burningham, founder and chairman, 
Peak Capital Partners. Location is 2600 
Executive Parkway, Suite 140, Lehi. 
Free. Details are at https://app.silicon-
slopes.com/events.

Sept. 3, 8:30 a.m.-4 p.m.
Acquicon 2025 (Acquisition 

Conference), hosted by Acquisition 
IQ, bringing together high-performing 
entrepreneurs, investors, and M&A ser-
vice providers from around the country. 
Event offers an immersive experience 
for leaders looking to grow through 
acquisition, prepare their company 
for a powerful exit, or explore cap-
ital and structuring strategies at the 
highest level. Event includes master 
classes, expert panels and networking. 
Speakers include Jamie Miller, commu-
nication and negotiation expert; Jerilyn 
Mallari, tax strategist; Adam Campbell, 
fund architect; Paul Hickey, IPO versus 
VC strategist; Reid Tileston, ETA and 
acquisition master class; John Curtin 
(Now Exit), host of the sell-side exit 
panel; and a funding panel discus-
sion. VIP dinner takes place 5:30-9 
p.m. Location is Karen Gail Miller 
Conference Center, 9750 S. 300 W., 
Sandy. General admission is $325. 
VIP experience is $675. Inner Circle 
VIP is $1,499. Details are available at  
https://acquicon.live.

Sept. 3, 11:30 a.m.-1 p.m.
Business Alliance Networking 

Luncheon. Location is Boondocks Fun 
Center, 525 Deseret Drive, Kaysville. 
Free (lunch is available for purchase). 
No RSVP needed. Details are at  
davischamberofcommerce.com.

Sept. 3, 11:30 a.m.-1 p.m.
“Wasatch Back Business 

University: Branding,” a Park City 
Chamber/Bureau event. Location is 
Blair Education Conference Center, 900 
Round Valley Drive, Park City. Cost is 
$10 (registration is required). Details 
are at https://www.parkcitychamber.
com/events/.

Sept. 4, 9-10:30 a.m.
“Sweets & Strategies,” a Women’s 

Business Center of Utah networking 
event. Location is Roots Coffee, 774 S. 
300 W., Salt Lake City. Free. Details are 
at wbcutah.org.

Sept. 4, 11 a.m.-3 p.m.
Hill AFB Area Veterans Job Fair. 

Location is Davis Conference Center, 
1651 N. 700 W., Layton. Details are at 
rmvets.com/HILL0925.

Sept. 4, 3-7 p.m.
“Exploring Possibilities Conference,” 

a Women’s Business Center of Utah 
event. Keynote speaker is Kimberly 
O’Connell, founder and owner of 
Brixley. Event also features a speed 
pitch competition, networking, local 
vendor booths and the announcement of 
the Southern Utah Entrepreneur of the 
Year. Location is Courtyard by Marriott, 
1294 S. Interstate Drive, Cedar City. 
Cost is $60. Details are at wbcutah.org.

Sept. 5
24th Annual Ogden Rescue Mission 

Charity Golf Tournament, host-
ed by TAB Bank. All proceeds sup-
port the Ogden Rescue Mission help-
ing people experiencing homelessness 
in Northern Utah. Location is Wolf 
Creek Resort in Eden. Details are at  
https://tabbank-orm.betterworld.org/.

Sept. 9, 9-11 a.m.
Business Women’s Forum 2025: 

“From Passion to Policy: Women’s 
Guide to Civic Participation.” 
Presenter is Hoang Nguyen, Utah 
state representative, managing part-
ner of Sapa Investments and CEO of 
Dragonfly Wellness. Location is Ken 
Garff University Club, Rice-Eccles 
Stadium, 451 S. 1400 E., Salt Lake City. 
Cost is $25 for members and $50 before 
Sept. 2, $50 for members and $65 for 
nonmembers thereafter. Details are at 
slchamber.com.

Sept. 10, 7 a.m.-4 p.m.
Restaurantology 2025, a Savory event 

for restaurant operators and industry 
executives. Location is The Depot, 13 N. 
400 W., Salt Lake City. Free. Details are 
at Restaurantologysummit.com.

Sept. 10, 11:30 a.m.-1 p.m.
“Chamber Connections,” a Davis 

Chamber of Commerce event. Location 
is Davis Chamber of Commerce, 450 
S. Simmons Way, Suite 220, Kaysville. 
Free (food available for purchase). Open 
to the public. No RSVP needed. Details 
are at davischamberofcommerce.com.

Sept. 10, 11:30 a.m.-1 p.m.
“Let’s Do Lunch,” a South Valley 

Chamber of Commerce event. Cost is 
$23 for members, $35 for nonmembers. 
Details to be announced at southvalley-
chamber.com.

Sept. 10, 11:30 a.m.-1 p.m.
Chamber Luncheon, a Point of the 

Mountain Chamber of Commerce “Taste 
of the Point” event featuring food sam-
ples from chamber members. Location 
is Osier Park, 385 N. Osier Ave., Lehi. 
Details are at thepointchamber.com.

Sept. 10, 5-8:30 p.m.
Annual Awards Gala, a 

ChamberWest event. Theme is 
“Vintage Vegas.” Reception begins at 
5 p.m., followed by dinner at 6:30 
p.m. Location is Viridian Event Center, 
8030 S. 1825 W., West Jordan. RSVP 
deadline is Aug. 29. Details are at  
chamberwest.com.

Sept. 10, 5-7 p.m.
“STEM by Step: Your Mentorship 

Journey,” a BioHive Women in 
Technology and Science event. Location 
is Blackrock Neurotech, 630 Komas 
Drive, No. 200, Salt Lake City. Details 
are at https://lu.ma/w9x474ec.

CalendarCALENDAR
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NOTICE TO CREDITORS
Notice is hereby given that Elizabeth Horton 
is the Successor Trustee of the CLARAJO 
STERNER FAMILY TRUST AGREEMENT 
(the "Trust"). ClaraJo Sterner, the Trust Grant-
or, died on or about July 15, 2025. Creditors 
of the Trust and Estate of ClaraJo Sterner are 
hereby notified, pursuant to the Utah Uniform 
Probate Code and the Utah Uniform Trust 
Code to deliver or mail their written claims 
to the Trustee's attorney, Benjamin P. Thomas 
with the law firm of Strong & Hanni, at 102 
South 200 East, Suite 800, Salt Lake City, UT 
84111 or otherwise present their claims as re-
quired by Utah law within three (3) months 
after the date of the first publication of this 
Notice, or be forever barred from presenting 
the claim. This Notice is intended to be valid 
against any creditor of the above-named trust 
and also against any creditor of the estate of 
the deceased Grantor.
DATE OF FIRST PUBLICATION: August 25, 
2025.
Dated August 15, 2025.
STRONG & HANNI
/s/Benjamin P. Thomas
Benjamin P. Thomas
Attorneys for Trustee
102 S 200 E Ste, 800 Salt Lake City, UT 84111

Crown Castle is proposing to increase the 
height of an existing telecommunications tow-
er to 104 feet at the following site: 120 West 
1000 North, Bountiful, Davis County, UT 
84010 (lat: 40-54-10.46; long: -111-52-57.55). 
The tower is not expected to be lighted. Any 
interested party that believes the proposed 
action may have a significant impact on the 
environment may file a Request for Envi-
ronmental Review (Request) to the Federal 
Communications Commission (FCC). Such 
Request may only raise environmental con-
cerns. Information regarding the project may 
be found under file number A1326708 on the 
FCC website www.fcc.gov/asr/applications. 
The Request must be filed with the FCC with-
in 30 days of the notice being posted on the 
FCC website. The FCC requires that all Re-
quests be filed electronically at www.fcc.gov/
asr/environmentalrequest. The Request must 
also be served upon Crown Castle by mailing 
a copy to 2000 Corporate Drive, Canonsburg, 
PA 15317 ATTN: Regulatory Department.

TO: The Davis Journal (Newspaper)

You will please publish the following an-
nouncement of appointment and notice to 
creditors once a week for three successive 
weeks:

ANNOUNCEMENT OF APPOINTMENT
AND NOTICE TO CREDITORS

Estate of Janet Walton

Deceased Probate No. 253700345

Steven L. Walton, whose address is 1746 
Jeppson Way, Farmington, Utah 84025, has 
been appointed Personal Representative in 
the probate case styled In the Matter of the 
Estate of Janet Walton , which probate case is 
pending in the Second Judicial District Court 
in and for Davis County, State of Utah, as Pro-
bate No. 253700345. Creditors of the Estate 
are notified to (1) deliver or mail their written 
claims to the personal representative at the ad-
dress above; (2) deliver or mail their written 
claims to the personal representative's attor-
ney of record, J. Scott Brown at the following 
address: 111 East Broadway, 11th Floor, Salt 
Lake City, Utah 84111; or (3) file their writ-
ten claims with the Clerk of the District Court 
in Davis County, or otherwise present their 
claims as required by Utah law within three 
months after the date of the first publication of 
this notice or be forever barred.

/s/ J. Scott Brown
J. Scott Brown
Attorney for Personal Representative
111 East Broadway, 11th Floor
Salt Lake City, Utah 84111
(801) 363-4300

ANNOUNCEMENT OF APPOINTMENT
AND
NOTICE TO CREDITORS
Case No. 253700363
SECOND DISTRICT COURT – FARMING-
TON

-
DAVIS COUNTY, STATE OF UTAH
IN THE MATTER OF THE ESTATE OF 
MARK GARY ADAMS, a deceased person. 
Tammy DePaolo whose address is c/o Clint R. 
Hansen, Fabian VanCott, 95 South State Street, 
Suite 2300, Salt Lake City, Utah 84111, has 
been appointed personal representative of the 
above-entitled estate. Creditors of the estate 
are hereby notified to: (1) deliver or mail their 
written claims to the personal representative 
at the address above; (2) deliver or mail their 
written claims to the personal representative's 
attorneys of record, Clint R. Hansen, Fabian 
VanCott, 95 South State Street, Suite 2300, 
Salt Lake City, Utah 84111; (3) file their writ-
ten claims with the Clerk of the Court of the 
Second Judicial District Court, Davis County; 
800 W. State St. Farmington, UT 84025 or (4) 
otherwise present their claims as required by 
Utah law within three (3) months after the date 
of first publication of this notice, or be forever 
barred.

DATED this 25th day of August, 2024.
/s/Clint R. Hansen Clint R. Hansen
Attorney for Personal Representative
2

NOTICE TO CREDITORS

Estate of Kristine Kay Will, Deceased
Probate No. 253700432
Second Judicial District Court, Davis County, 
Utah

Notice is hereby given that Deena Lyn Will, 
whose address is 9284 E Aster Dr, Scottsdale, 
AZ 85260, has been appointed Personal Rep-
resentative of the above-entitled estate.

All persons having claims against the decedent 
are required to present them in writing to the 
undersigned Personal Representative or to the 
Second Judicial District Court, Davis County, 
Utah, on or before November 8, 2025, or said 
claims shall be forever barred.

Publishing: August 11, 2025, August 18, 2025, 
August 25, 2025

Deena Lyn Will
Personal Representative
9284 E Aster Dr
Scottsdale, AZ 85260

NOTICE TO CREDITORS
Notice is hereby given that Elizabeth Horton 
is the Successor Trustee of the CLARAJO 
STERNER FAMILY TRUST AGREEMENT 
(the "Trust"). ClaraJo Sterner, the Trust Grant-
or, died on or about July 15, 2025. Creditors 
of the Trust and Estate of ClaraJo Sterner are 
hereby notified, pursuant to the Utah Uniform 
Probate Code and the Utah Uniform Trust 
Code to deliver or mail their written claims 
to the Trustee's attorney, Benjamin P. Thomas 
with the law firm of Strong & Hanni, at 102 
South 200 East, Suite 800, Salt Lake City, UT 
84111 or otherwise present their claims as re-
quired by Utah law within three (3) months 
after the date of the first publication of this 
Notice, or be forever barred from presenting 
the claim. This Notice is intended to be valid 
against any creditor of the above-named trust 
and also against any creditor of the estate of 
the deceased Grantor.
DATE OF FIRST PUBLICATION: August 25, 
2025.
Dated August 15, 2025.
STRONG & HANNI
/s/Benjamin P. Thomas
Benjamin P. Thomas
Attorneys for Trustee
102 S 200 E Ste, 800 Salt Lake City, UT 84111

Crown Castle is proposing to increase the 
height of an existing telecommunications tow-
er to 104 feet at the following site: 120 West 
1000 North, Bountiful, Davis County, UT 
84010 (lat: 40-54-10.46; long: -111-52-57.55). 
The tower is not expected to be lighted. Any 
interested party that believes the proposed 
action may have a significant impact on the 
environment may file a Request for Envi-
ronmental Review (Request) to the Federal 
Communications Commission (FCC). Such 
Request may only raise environmental con-
cerns. Information regarding the project may 
be found under file number A1326708 on the 
FCC website www.fcc.gov/asr/applications. 
The Request must be filed with the FCC with-
in 30 days of the notice being posted on the 
FCC website. The FCC requires that all Re-
quests be filed electronically at www.fcc.gov/
asr/environmentalrequest. The Request must 
also be served upon Crown Castle by mailing 
a copy to 2000 Corporate Drive, Canonsburg, 
PA 15317 ATTN: Regulatory Department.

TO: The Davis Journal (Newspaper)

You will please publish the following an-
nouncement of appointment and notice to 
creditors once a week for three successive 
weeks:

ANNOUNCEMENT OF APPOINTMENT
AND NOTICE TO CREDITORS

Estate of Janet Walton

Deceased Probate No. 253700345

Steven L. Walton, whose address is 1746 
Jeppson Way, Farmington, Utah 84025, has 
been appointed Personal Representative in 
the probate case styled In the Matter of the 
Estate of Janet Walton , which probate case is 
pending in the Second Judicial District Court 
in and for Davis County, State of Utah, as Pro-
bate No. 253700345. Creditors of the Estate 
are notified to (1) deliver or mail their written 
claims to the personal representative at the ad-
dress above; (2) deliver or mail their written 
claims to the personal representative's attor-
ney of record, J. Scott Brown at the following 
address: 111 East Broadway, 11th Floor, Salt 
Lake City, Utah 84111; or (3) file their writ-
ten claims with the Clerk of the District Court 
in Davis County, or otherwise present their 
claims as required by Utah law within three 
months after the date of the first publication of 
this notice or be forever barred.

/s/ J. Scott Brown
J. Scott Brown
Attorney for Personal Representative
111 East Broadway, 11th Floor
Salt Lake City, Utah 84111
(801) 363-4300

ANNOUNCEMENT OF APPOINTMENT
AND
NOTICE TO CREDITORS
Case No. 253700363
SECOND DISTRICT COURT – FARMING-
TON

-
DAVIS COUNTY, STATE OF UTAH
IN THE MATTER OF THE ESTATE OF 
MARK GARY ADAMS, a deceased person. 
Tammy DePaolo whose address is c/o Clint R. 
Hansen, Fabian VanCott, 95 South State Street, 
Suite 2300, Salt Lake City, Utah 84111, has 
been appointed personal representative of the 
above-entitled estate. Creditors of the estate 
are hereby notified to: (1) deliver or mail their 
written claims to the personal representative 
at the address above; (2) deliver or mail their 
written claims to the personal representative's 
attorneys of record, Clint R. Hansen, Fabian 
VanCott, 95 South State Street, Suite 2300, 
Salt Lake City, Utah 84111; (3) file their writ-
ten claims with the Clerk of the Court of the 
Second Judicial District Court, Davis County; 
800 W. State St. Farmington, UT 84025 or (4) 
otherwise present their claims as required by 
Utah law within three (3) months after the date 
of first publication of this notice, or be forever 
barred.

DATED this 25th day of August, 2024.
/s/Clint R. Hansen Clint R. Hansen
Attorney for Personal Representative
2

NOTICE TO CREDITORS

Estate of Kristine Kay Will, Deceased
Probate No. 253700432
Second Judicial District Court, Davis County, 
Utah

Notice is hereby given that Deena Lyn Will, 
whose address is 9284 E Aster Dr, Scottsdale, 
AZ 85260, has been appointed Personal Rep-
resentative of the above-entitled estate.

All persons having claims against the decedent 
are required to present them in writing to the 
undersigned Personal Representative or to the 
Second Judicial District Court, Davis County, 
Utah, on or before November 8, 2025, or said 
claims shall be forever barred.

Publishing: August 11, 2025, August 18, 2025, 
August 25, 2025

Deena Lyn Will
Personal Representative
9284 E Aster Dr
Scottsdale, AZ 85260

PUBLIC NOTICES

Smarter cooling. 
Stronger bottom line. 

As a small business owner, smarter cooling strategies mean real savings— 
and a stronger bottom line. With Wattsmart™, from Rocky Mountain Power, 
you can earn cash incentives on energy-efficient upgrades, take advantage of 
programs designed to reduce energy consumption during peak hours and find 
ways to cut costs without compromising comfort. 

Join hundreds of local businesses making the Wattsmart choice today!

Visit Wattsmart.com to start saving.

NOTICE TO CREDITORS
Notice is hereby given that Elizabeth Horton 
is the Successor Trustee of the CLARAJO 
STERNER FAMILY TRUST AGREEMENT 
(the "Trust"). ClaraJo Sterner, the Trust Grant-
or, died on or about July 15, 2025. Creditors 
of the Trust and Estate of ClaraJo Sterner are 
hereby notified, pursuant to the Utah Uniform 
Probate Code and the Utah Uniform Trust 
Code to deliver or mail their written claims 
to the Trustee's attorney, Benjamin P. Thomas 
with the law firm of Strong & Hanni, at 102 
South 200 East, Suite 800, Salt Lake City, UT 
84111 or otherwise present their claims as re-
quired by Utah law within three (3) months 
after the date of the first publication of this 
Notice, or be forever barred from presenting 
the claim. This Notice is intended to be valid 
against any creditor of the above-named trust 
and also against any creditor of the estate of 
the deceased Grantor.
DATE OF FIRST PUBLICATION: August 25, 
2025.
Dated August 15, 2025.
STRONG & HANNI
/s/Benjamin P. Thomas
Benjamin P. Thomas
Attorneys for Trustee
102 S 200 E Ste, 800 Salt Lake City, UT 84111

Crown Castle is proposing to increase the 
height of an existing telecommunications tow-
er to 104 feet at the following site: 120 West 
1000 North, Bountiful, Davis County, UT 
84010 (lat: 40-54-10.46; long: -111-52-57.55). 
The tower is not expected to be lighted. Any 
interested party that believes the proposed 
action may have a significant impact on the 
environment may file a Request for Envi-
ronmental Review (Request) to the Federal 
Communications Commission (FCC). Such 
Request may only raise environmental con-
cerns. Information regarding the project may 
be found under file number A1326708 on the 
FCC website www.fcc.gov/asr/applications. 
The Request must be filed with the FCC with-
in 30 days of the notice being posted on the 
FCC website. The FCC requires that all Re-
quests be filed electronically at www.fcc.gov/
asr/environmentalrequest. The Request must 
also be served upon Crown Castle by mailing 
a copy to 2000 Corporate Drive, Canonsburg, 
PA 15317 ATTN: Regulatory Department.

TO: The Davis Journal (Newspaper)

You will please publish the following an-
nouncement of appointment and notice to 
creditors once a week for three successive 
weeks:

ANNOUNCEMENT OF APPOINTMENT
AND NOTICE TO CREDITORS

Estate of Janet Walton

Deceased Probate No. 253700345

Steven L. Walton, whose address is 1746 
Jeppson Way, Farmington, Utah 84025, has 
been appointed Personal Representative in 
the probate case styled In the Matter of the 
Estate of Janet Walton , which probate case is 
pending in the Second Judicial District Court 
in and for Davis County, State of Utah, as Pro-
bate No. 253700345. Creditors of the Estate 
are notified to (1) deliver or mail their written 
claims to the personal representative at the ad-
dress above; (2) deliver or mail their written 
claims to the personal representative's attor-
ney of record, J. Scott Brown at the following 
address: 111 East Broadway, 11th Floor, Salt 
Lake City, Utah 84111; or (3) file their writ-
ten claims with the Clerk of the District Court 
in Davis County, or otherwise present their 
claims as required by Utah law within three 
months after the date of the first publication of 
this notice or be forever barred.

/s/ J. Scott Brown
J. Scott Brown
Attorney for Personal Representative
111 East Broadway, 11th Floor
Salt Lake City, Utah 84111
(801) 363-4300

ANNOUNCEMENT OF APPOINTMENT
AND
NOTICE TO CREDITORS
Case No. 253700363
SECOND DISTRICT COURT – FARMING-
TON

-
DAVIS COUNTY, STATE OF UTAH
IN THE MATTER OF THE ESTATE OF 
MARK GARY ADAMS, a deceased person. 
Tammy DePaolo whose address is c/o Clint R. 
Hansen, Fabian VanCott, 95 South State Street, 
Suite 2300, Salt Lake City, Utah 84111, has 
been appointed personal representative of the 
above-entitled estate. Creditors of the estate 
are hereby notified to: (1) deliver or mail their 
written claims to the personal representative 
at the address above; (2) deliver or mail their 
written claims to the personal representative's 
attorneys of record, Clint R. Hansen, Fabian 
VanCott, 95 South State Street, Suite 2300, 
Salt Lake City, Utah 84111; (3) file their writ-
ten claims with the Clerk of the Court of the 
Second Judicial District Court, Davis County; 
800 W. State St. Farmington, UT 84025 or (4) 
otherwise present their claims as required by 
Utah law within three (3) months after the date 
of first publication of this notice, or be forever 
barred.

DATED this 25th day of August, 2024.
/s/Clint R. Hansen Clint R. Hansen
Attorney for Personal Representative
2

NOTICE TO CREDITORS

Estate of Kristine Kay Will, Deceased
Probate No. 253700432
Second Judicial District Court, Davis County, 
Utah

Notice is hereby given that Deena Lyn Will, 
whose address is 9284 E Aster Dr, Scottsdale, 
AZ 85260, has been appointed Personal Rep-
resentative of the above-entitled estate.

All persons having claims against the decedent 
are required to present them in writing to the 
undersigned Personal Representative or to the 
Second Judicial District Court, Davis County, 
Utah, on or before November 8, 2025, or said 
claims shall be forever barred.

Publishing: August 11, 2025, August 18, 2025, 
August 25, 2025

Deena Lyn Will
Personal Representative
9284 E Aster Dr
Scottsdale, AZ 85260

NOTICE TO CREDITORS

Estate of Kristine Kay Will, Deceased
Probate No. 253700432
Second Judicial District Court, Davis County, 
Utah

Notice is hereby given that Deena Lyn Will, 
whose address is 9284 E Aster Dr, Scottsdale, 
AZ 85260, has been appointed Personal Repre‑
sentative of the above‑entitled estate.

All persons having claims against the decedent 
are required to present them in writing to the 
undersigned Personal Representative or to the 
Second Judicial District Court, Davis County, 
Utah, on or before November 8, 2025, or said 
claims shall be forever barred.

Publishing: August 11, 2025, August 18, 2025, 
August 25, 2025

Deena Lyn Will
Personal Representative
9284 E Aster Dr
Scottsdale, AZ 85260

 

BEST KEPT 
SECRET IN 

UTAH. 
Wire rope is where we 

started. 
One of the largest shops 

in the Intermountain 
West. Slings made  

to your specifications.   
Our staff has over 60 
years of experience.   

 

 

 

We carry more than 
heavy construction 

equipment.   
Light equipment in 

stock.  Mixers, saws, 
pumps, generators, 
jumping jacks, and 

much more. 
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