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Taking care of business

The Salt Lake Chamber hosted its first
Small Business Expo on Oct. 15 at the
Mountain America Exposition Center
in Sandy. Dozens of businesses show-
cased their products and services, and
attendees were also offered breakout
sessions. (Tom Haraldsen, Salt Lake
Business Journal)
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Energage partners with City Journals on
new home for Utah Top Workplaces

Nominations open for 2026 employer recognition award honoring Utah companies

Energage, the HR technology company
powering the Top Workplaces employer
recognition program, today announced a
partnership with the publisher of the Salt
Lake Business Journal to create a new
home for Utah Top Workplaces in 2026.

The partnership with Top Workplaces
marks a shift in Utah; the awards had been
published since 2014 by The Salt Lake
Tribune. Now, City Journals, the publish-
er of Salt Lake Business Journal and 13
community newspapers, offers employ-
ers statewide the opportunity to earn trust-
ed, credible recognition for companies
that prioritize people-first cultures and the
workplace experience. Nominations for
the 2026 Utah Top Workplaces award will
be accepted through May, and the winners
will be announced in the fall of 2026.

“We’re thrilled to partner with City Jour-
nals to spotlight companies where employ-

ees feel truly seen, heard and valued,” said
Dan Kessler, president of Energage. “This
partnership ensures that deserving employ-
ers across Utah receive the visibility and
credibility they’ve earned, helping them
stand out to both top talent and customers.”

All organizations with 35 or more em-
ployees in Utah are eligible to participate,
including public, private, nonprofit and
government employers. There is no cost to
nominate, participate or win the award.

Top Workplaces winners are determined
by employee feedback collected through
the confidential, science-backed Ener-
gage Workplace Survey. This trusted sur-
vey measures key culture drivers proven to
predict organizational success and employ-
ee engagement, and it has been refined by
insights from millions of employees across
more than 70,000 organizations over the
past two decades.

“We are excited to offer the Utah Top
Workplaces award in partnership with En-
ergage,” said Bryan Scott, publisher of
City Journals.”We’re committed to serving
our community, and this initiative gives
us a powerful way to celebrate the orga-
nizations making Utah a fantastic place to
work and do business. By shining a light
on companies that prioritize their employ-
ees, we’re not only providing valuable in-
sights for job seekers but also strengthen-
ing the business community.”

In addition to statewide recognition, par-
ticipating companies may also be eligible
for national Top Workplaces awards across
culture excellence and industry categories
— all based on the same single survey.

To nominate your organization for the
2026 Utah Top Workplaces award, vis-
it https://topworkplaces.com/nominate/
saltlake.

Power District rising: Ground broken for new
Rocky Mountain Power headquarters

John Rogers
Salt Lake Business Journal

It wasn’t the launch of a much-hoped-
for Major League Baseball stadium, but
it marked the start of construction in
Salt Lake City’s new Power District that
developers hope will someday be home
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to such a structure.

Officials recently broke ground late
on Rocky Mountain Power’s (RMP)
new headquarters, destined to be one of
the anchors for the multi-use neighbor-
hood in the city’s Northwest Quadrant.

Major League baseball in Salt Lake
City is years away, but that isn’t slow-
ing the development at the Power Dis-

y o

trict. A major affordable housing devel-
opment has opened on the north side
of North Temple Street, but the RMP
building is the first structure underway
south of the street in the sports and en-
tertainment district that will stretch
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downtown Salt Lake City to the west.

The district was created by the Utah
Legislature in 2024 when it appointed an
authority to oversee the expansion, envi-
sioned and driven by the Larry H. Miller
Co. Lawmakers also put in place a tax law
that will raise up to $900 million toward a
stadium, should it be built.

The Miller group, which has pledged
more than $3.5 billion to the 100-acre
project, has been busy at the site with re-
mediation of old RMP work yards and
other grounds. With the launch of the
RMP structure, Miller officials expect the
location to be ready for construction of a
stadium within a year.

The Rocky Mountain Power head-
quarters building will be a 10-story,
300,000-square-foot, all-electric campus
and is a joint project of SOM, Architec-
tural Nexus and Okland Construction. In-
spired by the character of RMP’s histor-
ic Gadsby Power Plant, “it translates the
district’s industrial past into a modern, ef-
ficient and human-centered workplace,”
RMP said. “Purpose-built for Rocky
Mountain Power, the design responds to
the company’s culture, workforce and
role in the community. Its efficient struc-
tural system and thoughtful exterior form
create a high-performance, adaptable
environment and establish a distinctive
presence on the skyline.”

“Rocky Mountain Power’s current fa-
cility was originally built in 1951, and we
are excited for an updated building with
modern technology and modern tools that
will allow our dedicated teams to main-
tain the level of service that our custom-
ers expect, while being a part of this vi-
brant Power District community,” said

Dick Garlish, president of Rocky Moun-
tain Power.

“The Power District is more than a
project; it’s our family and organization’s
commitment to Salt Lake City and the
state of Utah,” said Steve Miller, chair-
man of the Larry H. Miller Co., at the
recent groundbreaking ceremony that
included state, city, RMP and Miller offi-
cials. “This development will create thou-
sands of jobs, ignite economic growth,
and serve as the gateway neighborhood to
Utah’s capital city.”

“We are excited to break ground on the
Power District’s first building, a 10-story
corporate headquarters for Rocky Moun-
tain Power, that will expand Salt Lake’s
skyline to the west,” said Miller CEO
Steve Starks. “There is great momen-
tum in this community, and we are grate-
ful for our many partners who share our
commitment to developing this world-
class sports and entertainment-anchored
mixed-use project.”

“Today marks the beginning of a cat-
alytic investment in this neighborhood
that this neighborhood has not only want-
ed but deserved for a very long time,”
Salt Lake City Mayor Erin Mendenhall
said. “It’s part of a growing momentum
that we’re seeing all across the west side,
where community vision is converging
with long planned public improvements
and private investment.”

The master plan for the Power District,
a document that is fluid in nature, calls for
a shovel-ready site with flexible zoning
and building options. Currently included
are 1.3 million square feet of office space
with connected transportation options,
amenities, open space and direct access
to the airport and downtown; 4,700 hous-
ing units, including a mixture of hous-
ing types and price points; and 320,000
square feet of retail.
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A rendering of the future headquarters of Rocky Mountain Power was displayed at a
groundbreaking event for the building in late October. The structure will be the first
to rise in Salt Lake City’s new Power District, a project headed by the Larry H. Miller

Co. (Image courtesy Larry H. Miller Co.)

Also in the plans are 300 hotel rooms; at
least a mile of riverfront access in a walk-
able, mixed-use experience; and plenty of
trails and green space. And of course, the
potential Major League Baseball stadium
is top-of-mind.

“At Larry H. Miller Real Estate, we
build the places where life takes place,”
said Brad Holmes, president of Larry H.
Miller Real Estate. “In an area current-
ly devoid of housing, the Power District
will add a mixture of housing types and
price points, including introducing 2-3-
plus bedroom housing options, oppor-
tunities for homeownership and fam-
ily-friendly amenities. This catalytic
project allows us to not only enhance the
quality of life for residents but also at-
tract opportunities that benefit our great
state of Utah with the remediation, en-
hancement and activation of the Jordan
River and its banks.”

Major League Baseball has not an-
nounced any expansion plans and is not
likely to do so until a new commissioner
is named in 2029, but those in the know
have put Salt Lake City in the running
when such plans are released. The devel-
opment at the Power District is an indica-
tion that Utah is ready when MLB is.

“[The RMP groundbreaking] is a phys-
ical symbol that there’s progress being
made at a site that would be the perfect
location for Major League Baseball,”
said Starks. “And so, when baseball gets
ready to expand, and the owners decide,
the commissioner is ready, they’ll look
at this site and they’ll see there’s already
momentum.”

The Miller Co. has spearheaded Big
League Utah, a coalition of Utah leaders,
businesses and communities, that is push-
ing MLB to bring a professional baseball
team to Salt Lake City.

SLC airport adds 10 gates,

Just one more year to go.

That’s what Salt Lake City Interna-
tional Airport officials said about the
ongoing airport rebuild as they cele-
brated the latest addition to Utah’s ma-
jor gateway facility.

The airport recently opened 10 new
gates, six additional concessions and
a pair of new lounges in Concourse
B. The new gates will house arrivals
and departures for Delta Air Lines and
Southwest Airlines.

These additions are all a part of “The

New SLC” redevelopment program that
broke ground in July 2014. Phase 1 of
reconstruction opened in September
2020, Phase 2 opened in October 2023,
and Phase 3 opened in October 2024.
The final 11 gates and six concessions
will open in October 2026, making a to-
tal of 101 concessions and 94 aircraft
gates, city and airport officials have
said. The total cost of The New SLC is
$5.1 billion.

“We are getting close to the finish
line,” said Bill Wyatt, executive direc-

new concessions, lounges

tor of the Salt Lake City Department of
Airports. “It has been five years since
we launched The New SLC. With to-
day’s ribbon cutting, we have intro-
duced 10 more gates, six concessions
and two new lounges that will ele-
vate the traveler experience through
our airport.”

Wyatt’s remarks were backed by a
sign at the end of the newly opened con-
course that reads, “We are on our final
approach.”

Newly opened concessions include

food and beverage concepts Aubergine
Kitchen and Moab Brewery — both lo-
cal brands — and news and gift outlets
Art of Aesthetics, Good Earth Market,
Hudson and Utah National Parks. Good
Earth Market is also a local brand.

The new area includes another of
the facility’s popular Sensory Rooms,
the airport’s third. Delta Airlines also
opened its second Sky Club at the air-
port and American Express unveiled a
new Centurion Lounge, complete with
an outdoor terrace.
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South Valley Chamber honors business leaders as
‘Titans’ of their local communities

Cassie Goff
Salt Lake Business Journal

Community was the emphasis at this year’s South
Valley Chamber’s Titan Awards Gala. Four chamber
members and one small business were honored for their
dedication in supporting not only their local business
chambers and committees, but their surrounding Utah
communities. The 2025 South Valley Chamber Titan
Awards were held on Oct. 29 at the Grand America.

“Kindness and community are stronger than that which
pulls us apart,” said Jay Francis, South Valley Chamber
president and CEO. “All of the honorees have exempli-
fied innovation, determination and education with their
integrity towards building a stronger community”

Katy Welkie, Primary Children’s Hospital vice presi-
dent, was recognized for her work in helping to build out
Intermountain Health’s new campaign for a health care
system for children. Primary Promise focuses on support-
ing new research, bringing innovative programs to hos-
pitals and adapting community care to help support chil-
dren’s health care.

“Kids have a unique ability for joy in the darkest day,”
Welkie said as she shared her years of experience working
with young patients during her acceptance speech. “They
have a power for kindness and an instinct to comfort oth-
ers.”

Primary Promise’s focus is to make health care more
accessible for children and their families by bringing
quality care closer to the home.

“Utah’s generosity in making sure kids not only survive
but thrive is unwavering,” Welkie said. “Investing in the
true potential of children is investing in the future.”

Together, Jeremy and Kristin Andrus were nominated
for their seemingly endless drive to continually pursue
and serve within community work.

“We link arms and come together to solve problems,”
said Kristin Andrus.

Jeremy Andrus, president and CEO of Traeger Grills, was
recognized for how his incorporation of community culture
helped him to grow a regional company to a multi-hun-
dred-million-dollar company.
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Amy Rees Anderson, managing partner of REES Capital, and Jeremy and Kristin Andrus, he as president and CEO
of Traeger Grills and she as community advocate and philanthropist, were honored with Titan Awards by the South
Valley Chamber of Commerce. (Photos courtesy South Valley Chamber of Commerce)

“Qur life is full of smoked meats and soccer cleats,”
Kristin Andrus said.

Kristin Andrus, community advocate and philanthro-
pist, was also recognized for her work illuminating so-
cial issues, serving underrepresented communities, and
empowering women in the nonprofit realm.

“We see the hand of goodness and kindness,”
Andrus said.

Jeremy and Kristin moved to Sugarhouse from Or-
egon over 20 years ago. They quickly decided to put
down roots in the Salt Lake Valley after their commu-
nity members showed them the “real community spirit”
of Utah. They have since started additional businesses
and a family with six children.

Amy Rees Anderson, managing partner of REES
Capital (an angel investing firm), was recognized for
her devotion toward perpetuating and educating for en-
trepreneurship opportunities.

“It’s more about the people you’ve served than the ac-
complishments,” said Anderson. “It’s been a blessing to get
to give back to the people who mean so much.”

Anderson started her business to put food on the ta-
ble. She quickly realized being a single mom to two
kids and a business owner took a lot of hard work.

“Dalton and Ashley had to share their mom with 100

Jeremy

employees. ... Every hour spent working was an hour
away from them. ... They are the real heroes in my life
stories,” she said.

Salt Mine Productive Workspace in Sandy was recog-
nized as Small Business of the Year for its innovative
work constructing a community gathering spot that cul-
tivates connection and collaboration. Their hospitality
within those training rooms and office spaces allow re-
mote workers to connect to others in an otherwise re-
mote workspace.

“People make the place,” said David Edmunds,
founder of Salt Mine Productive Workspace.

The South Valley Chamber’s annual Titan Awards in-
augurated in 2009. Since then, they have continued to
recognize “Titans” within the local business communi-
ty, with this year’s gala drawing more than 200 guests.

“Sixteen years later, we are still here to honor amaz-
ing businesses and community leaders,” said Francis.

Sharing a handful of statistics about the South Valley
Chamber’s growth, he said the membership has grown
from 375 to 600 businesses. In addition, the chamber has
been able to grow its Women in Business opportunities as
well as their scholarship program for junior entrepreneurs.

“Our success reflects a caring community for what
we have achieved and built together,” he said.

UTA orders 20 more made-in-Utah light rail vehicles

Utah Transit Authority (UTA) has or-
dered an additional 20 Citylink light rail
vehicles for its TRAX system from Ger-
many-based manufacturer Stadler.

The order is in addition to the 20 light
rail cars UTA ordered a year ago.

The new state-of-the-art trains are cus-
tom designed for UTA’s TRAX service,
serving Salt Lake City and surrounding
communities. Stadler will manufacture
the vehicles at its Salt Lake City plant,
the company’s United States headquar-
ters. The new vehicles will be the first

Stadler-built light rail vehicles to operate
in Utah.

The UTA board of trustees approved
the fleet expansion as part of the agen-
cy’s “TRAX Forward” project, a long-

term initiative to enhance and expand
transit service across the region over the
next decade. UTA selected Stadler — a
global leader in passenger rail manufac-
turing — as its vehicle supplier for the
TRAX service in 2024.

The original $129 million contract,
partially funded by a Federal Transit Ad-
ministration grant, included 20 Citylink
vehicles, with options for up to 60 more.
With this latest order, UTA has now ex-
ercised 20 of those options, bringing the
total number of vehicles on order to 40.

“Following a competitive selection
process, UTA is proud to partner with
Stadler to deliver the next generation
of UTA’s light rail vehicles,” said UTA
Executive Director Jay Fox. “Stadler’s
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Utah-based facility gives us the rare ad-
vantage of working directly with our
manufacturer to refine and optimize ve-
hicle performance during production.
These low-floor, fully accessible TRAX
cars will enhance the customer experi-
ence, improve comfort and support our
growing ridership. As we look ahead to
the future of TRAX, these new vehicles
position UTA to serve Utah’s expanding
communities for many years to come.”
UTA said Stadler’s Citylink vehicles
are known for their versatility and pas-
senger-friendly design. Featuring a low-
floor layout, they offer easy boarding for
all riders, including those with mobility
challenges. With more than 800 units sold
across Europe since 2003, the Citylink
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platform is Stadler’s most advanced light
rail solution, delivering low vibration,
high reliability and proven performance.

“UTA’s decision to expand its fleet
with additional Stadler trains reflects
the strength of our local partnership,”
said Martin Ritter, CEO of Stadler U.S.
Inc. “These vehicles represent a new era
of modern, forward-thinking infrastruc-
ture and contribute to Salt Lake City’s
vision of becoming a leader in urban
transit innovation.”

Stadler established its U.S. base in Salt
Lake City in 2016, where it employs more
than 600 people at its recently expanded
facility. The company is expecting contin-
ued growth in Utah as demand for Stadler’s
rail solutions expands nationwide.
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Sports Salt Lake’s Clay Partain explores what'’s to come for
Utah's sports tourism — and it’s related to youth sports

Rebecca Olds
Salt Lake Business Journal

Sports Salt Lake is entering its fifth
year in 2026 and has seen major growth,
particularly in its numbers at its annual
Sports Tourism Summit in early Octo-
ber, where leaders and local experts in the
state’s sports tourism industry gathered to
discuss what’s next in the state’s sports
tourism industry.

In 2020, a year before Sports Salt
Lake was officially organized, its team
hosted what they called a “networking”
event for sports tourism leaders. Just
over 100 people attended. Now, the an-
nual summit is in its fourth year with
270 people attending.

The growth, Sports Salt Lake Execu-
tive Director Clay Partain said, reflects a
major shift to sports statewide and espe-
cially in Salt Lake City.

“We’ve seen very, very strong growth
over the last decade in sports tourism-re-
lated business,” Pertain said. “There’s
that whole saying of ‘Small Lake City.’
We’re really a city that’s punching above
our weight class in terms of economic ac-
tivity [and] events we host, but we’re a
city that does business deals like a small,
friendly town.”

In 2026, 95 events are already in the
books, with several large ones in the final
stages of confirmation, Pertain said.

“There are some that we’re not allowed
to talk about today, that I would say are in
the advanced stages of us confirming,” he
said. “There’s a lot of excitement around
some of the groups that we have already
confirmed.”

Early 2026 will feature major events

such as the USA Fencing World Cup in
January and the USA Volleyball Salt Lake
City Showdown in April, which is ex-
pected to draw 30,000 attendees over two
weekends.

“These aren’t events that are necessar-
ily on some worldwide stage or national
stage, but it’s the direct impact that these
events have on our community direct-
ly, and that’s ultimately what [Visit Salt
Lake] is chartered with, and that’s what
we love,” he said.

Pertain said that “literally every
month,” significant events will take place,
especially during the winter and spring,
with the above-mentioned ones having a
major impact on the state’s economy and
the impact is growing nationally, accord-
ing to research by Wintergreen Research.
The report projects that globally the youth
sports industry will reach $77.5 billion by
2026.

In Salt Lake County alone, KSL report-
ed, visitors for sports tourism brought
in $194 million, with a large boost from
youth sports.

While the number and level of events
are important, the Visit Salt Lake team
measures its success throughout the year
in hotel stays.

In 2025, of the 1 million hotel stays
goal, sports tourism accounted for more
than one-third of the amount, at 330,000
stays.

Pertain has some guesses as to what is
to come regarding Utah’s sports tourism
industry, both having some drive from
youth. For him, the gap lies in two things:
a lack of ice and baseball.

The move of the Mammoth to Utah has
been a big push for ice sports’ popularity,
and the lack of ice is not in the limelight.

(from left to right) Evan Decker, sales manager; Cassidy Thomas, operations man-
ager; Zoram Dean, senior sales manager; Clay Partain, chief sports officer; Caryn
Bradshaw, managing director of operations; Madisyn Lowe, administrative assistant;
Evan Bauerle, sales manager. (Photos courtesy Visit Salt Lake)

Smith Entertainment Group is work-
ing toward fixing the lack of ice sheets to
grow Utah’s ice sports scene, with an an-
nouncement earlier this year to offer up to
$500,000 to fund 20 rinks in Utah.

“The other big opportunity that I see
that we fall drastically short in is youth
baseball. ... We have a huge volume of
youth baseball players,” Pertain said.
“Guess where they all go when they want
to play in tournaments? They leave ... be-
cause we are not hosting any large-scale
baseball tournaments. That’s a direct
cause, because we don’t have high-level
youth baseball tournament facilities.”

Partain identifies this as a significant
opportunity for Utah’s sports tourism in-

dustry, given that youth baseball tourna-
ments are one of the top sports for driving
economic impact in communities nation-
wide. He said that investment in a proper
baseball complex could attract numerous
tournaments and major economic benefits
to the region.

He anticipates that a Major League
Baseball team may be close in the future,
maybe even before the Winter Olympics
reach Utah in 2034.

“Salt Lake is a really intriguing destina-
tion because we are converging and mov-
ing in toward a tier-one city status with the
types of amenities that we’re able to offer,
and these are only going to get heightened
as you look from here to 2034.”

Interstate Business Park to connect to new
Savage Tooele Railroad

Utah-based Savage, a global transporta-
tion logistics and infrastructure company,
has announced that Tooele County’s Inter-
state Business Park will be connecting to
the newly opened Savage Tooele Railroad.

Launched in mid-September, the Sav-
age Tooele Railroad was Utah’s first new
railroad in over a century and was built
to connect Lakeview Business Park in
Grantsville to the Union Pacific mainline
near I-80 at the south end of the Great
Salt Lake.

An agreement to connect the business
park to the short line was executed in
late October.

The 11-mile line will provide ten-
ants at Interstate Business Park with
enhanced access to rail transportation,
offering a significant and sustainable al-
ternative to trucking logistics in the area,
Savage said in its announcement. Inter-

state Business Park brings more than 100
acres of rail-served property to the mar-
ket through the connection.

“Interstate Business Park is located in
an extremely desirable location in Tooele
County,” said CRC Nationwide listing
broker James Merrill, who is the broker
for the park. “Its rail service access, prox-
imity to I-80 and the flexible zoning of-
fered by the county make it a highly com-
petitive alternative to industrial sites on
the Wasatch Front.”

Interstate Business Park includes more
than 650 acres of master-planned land stra-
tegically designed for manufacturing and
logistics operations. When completed, it
will include amenities such as an on-site
travel center, fast-food options and a con-
venience store to support the businesses
within the park and truck drivers passing
through the area.

“The short-line railroad is a huge advan-
tage for the park,” said Bo Prock, director
of acquisitions for Pacific Industrial, a de-
veloper in the park. “Almost every tenant
that’s reached out to us has wanted access
to rail.”

Both the business park and the new rail
line are supported by the Utah Inland Port
Authority, as critical infrastructure projects
in Tooele County.

“The UIPA Tooele Valley Project Area
was created to bring projects like this to
life — smart infrastructure that connects
Utah businesses to national markets and
supports sustainable economic growth,”
said Ben Hart, executive director of the
Utah Inland Port Authority.

“This new connection to our network is
a big win for Utah businesses,” said Ken-
ny Rocker, Union Pacific Railroad execu-
tive vice president for marketing and sales.

“For us, it’s all about helping customers
move goods faster and more efficiently to
win in their markets.”

Construction on Interstate Business Park
began in 2024. By the end of 2025, most of
the critical infrastructure will be complet-
ed and groundbreaking for the first build-
ing is slated for spring of 2026.

“The Savage Tooele Railroad was de-
signed to help foster economic growth in
northwest Utah,” said Mike Miller, Sav-
age’s senior vice president and rail services
leader. “It’s exciting to see Interstate Busi-
ness Park and other critical infrastructure
in the area leveraging this new asset.”

Founded in 1946, Savage is a privately
held, global provider of supply chain in-
frastructure and solutions, with more than
4,000 employees in about 200 locations
across the United States, Canada, Mexico
and Saudi Arabia.
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WORK DAZE

Give your career a rest — hibernate now!

You know that feeling you get at work
every day around 1 p.m.?

That feeling that comes after a morning
dealing with cranky clients and annoy-
ing co-workers? Followed by a lengthy
Iunch so full of fats and carbs that you
can feel your clothes tightening as you
slow-march back to work and fall into
your cozy Aeron chair? And all you want
to do is let your eyelids shut and take a
much-needed, much-deserved snooze?

You don’t do it, of course. The sight
of you snoring away at your desk during
office hours would have a negative ef-
fect on your career, or so you think. But
guess what? You’re wrong! Taking that
nap could actually save your career. And
if you doubt me, I have one word for you:

Harvard.

That’s right, Harvard. As in the high-
ly respected Harvard Business Review,
where Professor Christopher Marquis re-
cently asked a highly respected question,
“Is This a Moment for Strategic Hiberna-
tion?”

And that, doubters, is what should mo-
tivate you as economic temperatures drop
and management optimism freezes. Yes,
career winter is arriving in force. If you
hope to survive, it’s time to crawl into
your cave for a few months of shuteye.

According to Marquis, strategic hiber-
nation is “a seasonal retreat that allows

companies to pre-
serve mission-crit-
ical  capabilities
during hostile po-
litical and cultur-
al cycles and then
quickly ramp up
again when the

tide turns.”
How does this
apply to you?

Here are three strategic steps that will let
you sleep safely through the harsh win-
ter ahead and wake up to a brighter, safer
spring.

No. 1: Hide in Plain Sight.

Sometimes, in business, public opinion
turns against your project or product. This
can be driven by politicians, media fig-
ures or just bad timing. (Here’s looking at
you, Buffalo Wild Wings’ Mountain Dew
Wings.) Corporate hibernators put such
controversial efforts in hibernation until
public sentiment moves on and the effort
can immediately resume. (Here’s look-
ing at you, New, Improved Buffalo Wild
Wings’ Mountain Dew Wings.)

If you think management sentiment has
turned against you, suppress your natural
impulse to work harder, initiate new proj-
ects and make yourself more visible. In-
stead, pump the brakes, keep your head
down and stay below the radar.

To make yourself scarce, find an ex-
cuse to visit your most distant client or do
a surprise drop-in on that plant in Burnt
Corn, Alabama. You could also sign up
for one of those training programs HR is
always pushing. Or, instead of waiting pa-
tiently for someone to come to your of-
fice and upgrade your computer, take your
laptop to the IT department, if you can
find it, and wait. It will keep you off the
grid for hours.

Remember the basic rule of corporate
survival: If they can’t find you, they can’t
fire you.

No. 2: Sleep With Your Eyes Open.

One problem with strategic hibernation
is that you might sleep through a signif-
icant corporate change of direction. You
don’t want to wake up prematurely and be
hit by a major blizzard.

If there’s a conference room nearby, lis-
ten for bursts of laughter — a bad sign
— as executives compete to see who
will announce the biggest layoffs. Also,
check if the location of corporate retreats
changes from The Four Seasons to Chuck
E. Cheese. Most importantly, observe
subtle changes in the lifestyles of upper
management. When 5-inch Louboutins
are replaced by HOKAs and Rivians are
swapped for Kias, there’s trouble ahead.

No. 3: Watch What You Wear.

A key element of strategic hibernation

BERKSHIRE
HATHAWAY

is “being disciplined about external vis-
ibility.”

If your company has spirit wear, this
is the time to wear it. I’'m not saying it
would have saved the business, but I'm
sure employees wearing Enron sweat-
shirts and drinking from Enron coffee
mugs were the last to go.

While being seen in the office wearing
company spirit wear is good, you could
go further. Find out the college attend-
ed by your most senior manager. You’ll
get a warm welcome and maybe a career
lifeline when the boss sees you wearing a
Texas Christian University sweatshirt.

“I didn’t know you rooted for TCU,”
they will say.

“Go, Horned Toads,” you answer. Then
you can go back to sleep.

If all else fails, find the nearest supply
closet and crawl in. It may be cramped,
but you can sleep there undisturbed until
winter ends and you wake up to a glorious
spring with daffodils blooming, trees bud-
ding and the sunny warmth of career op-
portunity and job security for one and all.

Bob Goldman was an advertising ex-
ecutive at a Fortune 500 company. He
offers a virtual shoulder to cry on at
bob@bgplanning.com
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An artist rendering shows the new pickleball complex that will soon be built at Black
Desert Resort in Ivins, which will host the Greater Zion Cup tournament in 2026.
(Courtesy Black Desert Resort)

Championship pickleball
tour will put on an event
at Black Desert Resort

Tom Haraldsen
Salt Lake Business Journal

Another professional championship
tournament will be coming to the Black
Desert Resort in Utah next year. The
Ivins-based resort is building a 21-court
pickleball complex and will host the
Greater Zion Cup premiere pickleball
tournament in 2026. The Championship
Court will have seating for up to 1,000
spectators, and plans call for an addi-
tional eight courts.

The championship is one of just five
Cup events on the Carvana PPA (Pro-
fessional Pickleball Association) Tour.
It will draw top players and pickleball
fans from around the world, according
to Patrick Manning, managing partner
of Black Desert Resort. Cup tourna-
ments award 1,500 ranking points, com-
pared to 1,000 points typically award-
ed to Open events. That helps players as
they climb world rankings.

“Here at Black Desert, the pickle-
ball courts are part of our broader mis-
sion to support the local community and
economy by attracting visitors, creat-
ing jobs and driving regional tourism,”
Manning said. “The Greater Zion Cup
at Black Desert Resort will further en-
hance Southern Utah’s reputation as a
premier destination for sports and rec-
reation, benefiting local businesses and
the surrounding community.”

The partnership underscores the re-
sort’s commitment to bringing world-
class events to the region and

positioning Black Desert Resort as a
renowned destination for pickleball. The
resort recently hosted its second PGA

ELEVATE YOUR EVENT
In the Heart of Downtown

Host your next conference or corporate

Tour event and will host an LPGA Tour
event for the second time next spring.
As one of the nation’s fastest-growing
sports, Manning said, pickleball will
have a new home in Southern Utah.

“We are thrilled to bring our signa-
ture area tournament to Black Desert
Resort for the Greater Zion Cup,” said
Connor Pardoe, founder and CEO of the
Carvana PPA Tour. “In partnership with
our friends at Black Desert Resort and
Greater Zion, we are proud to showcase
this celebrated event and the best pick-
leball players in the world to some of
the country’s most passionate pickleball
fans.”

Black Desert Resort recently com-
pleted its resort center. The resort fea-
tures 447 rooms and suites spanning
two distinct offerings — a Hotel and
Resort Collection, seven food and bev-
erage outlets, the 15,000-square-foot
Plume Spa & Wellness, an infinity-edge
pool with cabanas, an 18-hole Tom
Weiskopf-designed championship golf
course, a wide range of resort activities,
and 45,000 square feet of meeting and
event space.

“The Greater Zion Cup at Black Des-
ert Resort puts our region on the global
map for the sport of pickleball. The new
pickleball facility will be a world-class
venue in one of the most breathtaking
settings, making it the ideal home for
this event,” said Brittany McMichael,
director of Greater Zion. “We are proud
to be the title sponsor and look forward
to welcoming athletes and fans from
around the world in 2026 and sharing
our region with them.”

Dates for the championship will be
announced in the next few weeks.

event at Eccles Theater.

Book your experience today!
Call 385-468-1030 or email: events@artsaltlake.org

MWCN announces

‘Utah 100,

Nectar leads the 2025 “Utah 100 list
of the fastest-growing companies in Utah,
compiled by MountainWest Capital Net-
work.

First presented in 1994, the Utah 100 is
MWCN’s yearly list of the fastest-growing
companies in the Beehive State. The list’s
companies were announced earlier this
year, with the most recent announcement
ranking those companies.

“Nectar’s success in helping companies
transform their workplace cultures through
meaningful appreciation and recognition
tied to company values has been essen-
tial to their incredibly fast growth,” said
Chris Badger, chair of the MWCN Utah
100 committee. “The 2025 Utah 100 re-
flects several meaningful trends reshaping
Utah’s business landscape. While health
care and health care-adjacent companies
continue their upward trajectory, we’re
also seeing a significant rise in Al-focused
businesses and a notable increase in con-
struction-related businesses as more com-
panies expand or relocate here from other
markets.”

The 2025 list also showcases remarkable
staying power among Utah’s top compa-
nies. Twenty-six companies on this year’s
Utah 100 have been consistently listed for
the past five years or more, while four have
earned recognition for the past 11 to 15
years. Four companies have been honored
16 or more times, with Zions Bancorpo-
ration and Layton Construction achieving
recognition for more than 20 years.

The list of Utah 100 honorees was deter-
mined using a weighted calculation of per-
centage and dollar growth over a five-year
period through December 2024.

At the awards ceremonies, MWCN also
announced its annual Top 15 Revenue and
Emerging Elite lists. Companies in the Top
15 Revenue category are ranked based on
the highest total dollar growth over the past
five years. The Emerging Elite lists organi-
zations less than five years old that show
the most promise of future growth. Com-
panies are only recognized in one category.

The Utah 100 includes (in order):

No. 1 Nectar, No. 2 Pure Healthcare, No.
3 Just Ingredients, No. 4 Strider Technolo-
gies, No. 5 ProSubs, No. 6 Five Star Fran-
chising, No. 7 Nutrient, No. 8 Launch Ful-
fillment, No. 9 Taxbit;

No. 10 Recursion Pharmaceuticals, No.
11 Beehive Meals, No. 12 Gabb, No. 13
Platform Accounting Group; No. 14 Ac-
tion Solar, No. 15 Zerorez, No. 16 Allied
Medical Waste, No. 17 Dorai Home, No.
18 Black Rifle Coffee Co., No. 19 LVT;

No. 20 Klean Freak, No. 21 BZI Steel,
No. 22 Bonneville Builders, No. 23 Inno-
vative Industrial Properties, No. 24 Hydro-
Jug, No. 25 Techcyte, No. 26 AutoSavvy,
No. 27 Conservice, No. 28 Beauty Industry
Group, No. 29 Bridge Investment Group;

No. 30 Devos, No. 31 JobNimbus, No.

RGE S. AND DOLORES DORE

ECCLES THEATER

* other lists

32 Peak Capital Partners, No. 33 Weave
Communications, No. 34 HemaSource,
No. 35 Health Catalyst, No. 36 Frazil,
No. 37 Sensapure, No. 38 The Cynosure
Group, No. 39 EZARGC,;

No. 40 Bank of Utah, No. 41 Design Im-
aging, No. 42 Kiln, No. 43 Domo, No. 44
TAB Bank, No. 45 Greenix Pest Control,
No. 46 OptConnect, No. 47 &Collar, No.
48 eAssist Dental Solutions, No. 49 ELLB
Learning;

No. 50 Pure Manufacturing, No. 51 Oilo
Studio, No. 52 Cole West, No. 53 Com-
ma Copywriters, No. 54 WeLink, No. 55
SkyShare, No. 56 Franklin Covey, No. 57
Becklar, No. 58 SINTX Technologies, No.
59 Denik;

No. 60 Prodatakey, No. 61 Provider
Healthcare, No. 62 Drive Wealth Advis-
ers, No. 63 Squeeze, No. 64 Profire Ener-
gy, No. 65 Nano-Yield, No. 66 Dark En-
ergy, No. 67 Next Meters Global, No. 68
Finwise Bancorp, No. 69 Utah Injury Law
Center

No. 70 Alpha Warranty Services, No. 71
Nexus IT, No. 72 Varex Imaging, No. 73
Nature’s Sunshine, No. 74 Groove Tech-
nology Solutions, No. 75 Turner Imaging
System, No. 76 SynergySuite, No. 77 JBC
Threadworks, No. 78 Traeger, No. 79 CUI
Group;

No. 80 Dental Buyer Advocates, No. 81
GMRE, No. 82, Code Quick, No. 83 Pack
Tax, No. 84 HK Consulting, No. 85 Wave-
tronix, No. 86 VLCM, No. 87 Tech Le-
gion, No. 88 Maddox Construction, No. 89
San Diablo Artisan Churros;

No. 90 Lender Toolkit, No 91 MLD, No.
92 Clarus Corp., No. 93 Mil Agro, No. 94
Kuru Footwear, No. 95 Diathrive, No. 96
Western States, No. 97 Legacy Tree Gene-
alogists, No. 98 Quality Distribution, No.
99 PMI and No. 100 Zonos.

The 2025 Top 15 Revenue companies
(in order) are:

No. 1 Ken Garff Automotive, No. 2 Zi-
ons Bancorporation, No. 3 Extra Space
Storage, No. 4 Layton Construction, No. 5
Pattern, No. 6 Trucordia, No. 7 Young Au-
tomotive Group, No. 8 BHI, No. 9 Green
Dot, No. 10 HealthEquity, No. 11 Merit
Medical, No. 12 Westland Construction,
No. 13 Intermountain Electronics, No. 14
SME Industries and No. 15 Aptive Pest
Control.

The Emerging Elite companies (in al-
phabetical order) are:

Andersen’s Crazy Candy, BCC Con-
struction Group LLC, Breeze Airways,
Jase Medical, Jump, Kingbee Rentals
LLC, K’Lani, Leland, Lola Blankets, Nest
Tiny Homes, Savvos Health, TELLUS
Networked Sensor Solutions Inc. and Vid-
era Health.

MountainWest Capital Network is de-
voted to supporting entrepreneurial suc-
cess and dedicated to the flow of financial,
entrepreneurial and intellectual capital.
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The following are recent financial reports
as posted by selected Utah corporations:

Zions

Zions Bancorporation NA, based in
Salt Lake City, reported net earnings ap-
plicable to common shareholders of $221
million, or $1.48 per share, for the third
quarter ended Sept. 30. That compares
with $204 million, or $1.37 per share, for
the same quarter a year earlier.

Zions Bancorporation had total as-
sets of approximately $89 billion on Dec.
31.It operates banks in 11 western states,
including Utah.

In the most recent quarter, net inter-
est income was $672 million, up 8 per-
cent. Customer-related noninterest in-
come was $163 million, up 3 percent.
Loans and leases were $60.3 billion, up
2 percent. Total deposits were $74.9 bil-
lion, down 1 percent, and customer de-
posits (excluding brokered deposits)
were $71.1 billion, up 1 percent.

“We’re pleased with the company’s
core earnings, which included 14 percent
growth in pre-provision net revenue over
the prior year period, and 18 percent on
an adjusted basis,” Harris H. Simmons,
chairman and CEO, said in announcing
the results.

“The net interest margin increased
25 basis points over the prior-year peri-
od, while customer-related noninterest
income, adjusted for the net credit valua-
tion adjustment, grew 8 percent. Although

EARNINGS ROUNDUP

loans contracted at a 3 percent annualized
linked-quarter rate in the quarter, depos-
its, excluding brokered deposits, grew at
an annualized rate of 7 percent. Over the
past year, tangible book value per share
grew 17 percent.”

Extr. r

Extra Space Storage Inc., based in
Salt Lake City, reported funds from op-
erations (FFO) attributable to common
stockholders and unit holders of $445.1
million, or $2.01 per share, for the quar-
ter ended Sept. 30. That compares with
$388.8 million, or $1.75 per share, for the
same quarter a year earlier.

The company reported net income
attributable to common stockholders
of $166 million, or 78 cents per share.
That compares with $193.2 million, or
91 cents per share, for the year-earlier
quarter.

Same store-revenues in the most re-
cent quarter totaled $674 million, which
compares with $675.4 million in the
year-earlier quarter.

Extra Space Storage Inc. is a self-ad-
ministered and self-managed real estate
investment trust that owns and/or oper-
ates 4,238 self-storage stores in 43 states
and Washington, D.C. It is the largest op-
erator of self-storage properties in the
United States.

“We delivered solid third-quarter re-
sults, while navigating a challenging op-
erational landscape, allowing us to in-

crease our annual core FFO guidance,”
Joe Margolis, CEO, said in announcing
the results.

“Although same-store revenue re-
mained relatively flat, we are encouraged
by the gradual improvement in market
fundamentals. This improvement has re-
sulted in accelerating new customer rate
growth. Our external growth initiatives
remained active during the quarter, high-
lighted by significant additions to our
third-party management platform, sub-
stantial bridge loan originations, and stra-
tegic property acquisitions.”

Medallion Bank

Medallion Bank, based in Salt Lake
City, reported net income of $19.8 mil-
lion for the third quarter ended Sept. 30.
That compares with $15.5 million for the
same quarter a year earlier.

Net income attributable to common
shareholders totaled $14 million in the
most recent quarter, essentially flat with
a year earlier.

In the most recent quarter, net inter-
est income was $55.9 million, compared
to $53.2 million in the prior-year quarter.
Total non-interest income was $2.3 mil-
lion, compared to $600,000 in the pri-
or-year quarter. Assets totaled $2.6 bil-
lion at the end of the quarter.

Medallion is a wholly owned sub-
sidiary of Medallion Financial Corp. and
specializes in providing consumer loans
for the purchase of recreational vehicles,

boats and home improvements, along
with loan origination services to fintech
strategic partners.

“Earnings grew to $19.8 million in
the third quarter, reflecting the resump-
tion of recreation loan growth and stable
home improvement and recreation loan
performance,” Donald Poulton, president
and CEO, said in announcing the results.

“Recreation loan volumes were up
over the prior year quarter, and strategic
partnership loan originations reached a
record $208 million in the quarter. Home
improvement origination volume contin-
ued to be down compared to the prior year
quarter, but increased home improvement
project activity has been encouraging and
should materialize in higher origination
volume as those projects are complet-
ed and funded. Charge-offs fell from the
prior year quarter, driven by a sharp de-
crease in home improvement losses. The
quarterly increase in delinquency was ex-
pected and seasonal, but was more muted
than the typical increase due to improved
home improvement loan performance.

“Over the last 21 years, we have
built a dynamic consumer lending plat-
form that generates geographically di-
verse, high-yielding and high-performing
assets. We have evolved into a specialty
lender with the technical capabilities and
risk management practices to thrive, even
in uncertain times. Our third-quarter re-
sults reflect this, and we believe we are
positioned well for the future.”

Mountain West Small Business Finance names
Davis CEO, Mangum president and COO

Mountain West Small Business Fi-
nance (MWSBF), a Salt Lake City-based
certified development and SBA financ-
ing company, has named new executive
leaders. Effective with the announcement,
Spencer Davis was named CEO and Dan-
ny Mangum was tabbed president and
chief operating officer.

The change was ratified on Oct. 30 at the
organization’s third-quarter board meeting.

Despite so much economic uncertainty,
this is an exciting time for Mountain West,”
said Shelly Johnson, MWSBF board chair
and ZIFI director of lending. “Spencer
and Danny have been change-makers

in Mountain West’s cul-
ture and key players in
the company’s growth
and success for more
than a decade. This new
leadership team is the
right balance of expe-

Spencer Davis

rience and enthusiasm
to lead Mountain West,
its employees, the busi-
nesses and communities it serves.”

Davis and Mangum have over 12
years of combined leadership experi-
ence and 40 total years of seniority as
MWSBF employees.

Davis was initially
hired in 1996 as an ad-
ministrative  employ-
ee. He was promoted to
vice president and loan
officer in 2005 and then

senior vice president

Danny Mangum

and senior lending offi-
cer in 2019.

Mangum joined
MWSBEF in 2010 as a credit analyst and
transitioned to vice president and