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The plans are preliminary — in fact they 
represent “a very early step in a long pro-
cess” — but the undertaking of restoring 
Salt Lake City’s historic Tower Theater 
has begun.

The Salt Lake Film Society, the non-
profit that owns the Tower — perhaps the 
oldest movie house still standing in Utah 
— has submitted preliminary concept 
drawings to Salt Lake City Building Ser-
vices for a rebuild of the structure and the 
restoration of cinematic experiences for 

Salt Lakers that goes back nearly a cen-
tury. The plans, produced by Salt Lake 
City’s Prescott Muir architectural firm, 
show reconstruction of the main audito-
rium and part of the exterior in character 
with the building as it appeared in January 
1928, when it opened to a capacity crowd 
of 380 with a showing of Phyllis Haver 
starring in “The Wise Wife.” The silent 
film was accompanied by the theater’s 
original Kilgen organ. 

The concepts submitted by the society 
earlier this month also include a small-
er second-floor auditorium and screening 
rooms — called “microcinemas” by the 
society — in the basement, as well as an 

elevator. Modern restroom upgrades are 
also planned.

Intended to reflect an image of the Tow-
er of London, the theater’s original cas-
tle-like façade will be at least partially 
restored, according to the submitted docu-
ments. The plans say that the east tower of 
the original construction remains beneath 
the current façade that covered original 
rockwork during a 1950 remodel. 

The other tower, which was on the 
west side of the building, was razed in the 
1950s remodel. Plans call for it to be “dig-
itally recreated” mimicking the east tower. 

If Utah wants to be a national hub 
for aerospace and defense, it will need 
its innovators and builders to keep do-
ing what they have already done for 
decades, infused with the “get it done” 
spirit of the state’s pioneers.

That was the core message to kick off 
the recent Zero Gravity Summit, a two-
day event in Salt Lake City focused on 
A&D. Keynote presentations and pan-
el discussions at the technology and 
national security summit fell into four 
categories: defense tech, advanced air 
mobility, new space economy, and ener-
gy production and grid security.

Speakers noted that Utah has add-
ed more jobs in A&D since 2023 than 
any other state and has a long history of 
A&D activities, giving it an advantage 
for the future.

“It’s an amazing pioneer presence 
that we live in, and we have all of the 
assets, we have all of the ingredients, to 
do amazing things,” Aaron Starks, CEO 
and president of 47G, told the crowd. 
“But we’ve got to continue partnering 
and we’ve got to continue thinking big.”

Starks said Utah’s A&D industry is 
“100 years in the making.” The state’s 
flat plains, wide-open air space, high 
altitudes and other characteristics posi-
tioned it for industry success. One ex-
ample is the development of solid rock-
et motors dating back to the 1940s, and 

now Utah has 600 companies with a de-
fense contract.

“Now, if you were to remove aero-
space and defense from Northern Utah’s 
economy, some economists predict it 
would take 20 years for the economy to 
recover,” Starks said.

Examples of industry hallmarks in 
Utah include Hill Air Force Base’s air-
craft maintenance and repair operations, 
Northrop Grumman’s expansion for the 
Sentinel missile defense program, Boe-
ing’s manufacturing activities in West 
Jordan, the Utah State University Space 
Dynamics Lab, Delta Air Line’s Salt 
Lake City hub and home to a new pi-
lot training facility, L3Harris’ $583 mil-
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and Edward G. Robinson in “Silver Dollar” adorn the Tower 
Theater — then called “Tower Talkies” — in 1932. The Salt Lake 
Film Society has taken preliminary steps in a major renovation of 
the landmark. (Photo from Cinema Treasures)

The historic Tower Theater sits vacant in Salt Lake City’s busy 
9th & 9th neighborhood on a recent Sunday evening. The very 
preliminary steps of a major restoration project have been 
taken with the Salt Lake Film Society’s submission of drawings 
to city planners. (John Rogers, Salt Lake Business Journal)
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Then “cinematic projections can cast onto 
the ‘ghost’ tower at night.”

The marquee will be rebuilt, according 
to the plans, and the wall above it will be 
clad in the 1950s terracotta tile. “The 
overall effect is intended to illuminate 
the Tower’s history rather than further 
conceal it behind ever more contempo-
rary designs.”

The facility will be partially powered by 
solar panels on the roof to show a commit-
ment “to energy efficiency and sustainable 
building practices.” In its statement, the 
society said it has already received a “sig-
nificant” donation toward the financing of 
the solar installation.

“The drawings submitted are an ear-
ly phase of the journey,” Tori Baker, ex-

ecutive director of the film society, said 
in a release. “They are not final designs, 
but rather the beginning of a conversation 
about how we preserve and prepare the 
Tower for generations to come.”

The Tower Theater was a Salt Lake gath-
ering spot for cinephiles from its opening 
in 1928 — including a run as a host site 
for the Sundance Film Festival — until the 
COVID-19 pandemic forced its closing in 
March 2020 when the Salt Lake Film So-
ciety also closed its six-screen Broadway 
Centre Cinemas in downtown Salt Lake 
City. The Broadway reopened in October 
2021, but the Tower has remained closed 
since that time. Tower programming con-
tinues currently at the Broadway. 

In its effort to “maintain the Tower’s 
presence in the neighborhood,” the film 
society has seen to the upkeep of the 
building’s exterior and surrounding prop-
erty through the closure.

The film society announced the renova-
tion effort in 2023 under the banner “Tow-
er Theater: The Next 100 Years.” The 
society had recently bought the theater, 
which it had previously rented for many 
years. Businesses and philanthropists in-
terested in supporting the renovation ef-
fort can contact the Salt Lake Film Soci-
ety at info@saltlakefilmsociety.org. 

On its website, the film society explains 
its ambitious restoration project.

“When completed, the Tower will 
serve as a community-based, mis-
sion-driven anchor for the 9th & 9th 
neighborhood,” the explanation states. 
“This treasured movie house will be 
Utah’s cinematic museum, trailblazing 
environmental responsibility and serv-
ing the community through historic, con-
temporary and unique technological film 
screenings, director/actor Q&As, cul-
tural/environmental films, panel discus-

sions and SLFS’ curated programming. 
It will include museum exhibits that cel-
ebrate cinema’s history while inspiring 
the future of the medium.”

In the meantime, the SLFS wishes it 
could just do some patching and continue 
its programming, but “[building assess-
ments] revealed significant structural and 
systems challenges, including roof truss 
reinforcement, electrical and HVAC up-
grades and accessibility improvements” 
that need to be addressed. “Patching these 
without a full plan would compromise 
long-term safety, sustainability and pres-
ervation goals,” the society said.

A timeline for the beginning of renova-
tion — or a projected reopening — has 
not been set. That mostly depends on the 
success of SLFS’s fundraising efforts, 
but Baker has expressed a desire to see 
a grand opening celebration during the 
Tower’s 100-year anniversary in 2028.
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The real estate industry is submerged 
in a fog of uncertainty, challenged by 
persistent inflation, sticky interest rates, 
and policy shifts reshaping demand and 
asset values. So says Pricewaterhouse-
Coopers, which teamed with the Urban 
Land Institute to report on real estate 
trends for 2026.

Dallas-Fort Worth is the No. 1 market 
to watch for the second straight year in 
the PwC’s 47th edition of the annual in-
dustry outlook. It breaks down the key 
trends that investors, developers and city 
leaders should know about real estate. 
The report drew insights from more than 
1,700 real estate investors, developers, 
lenders and advisors across the U.S. and 
Canada and identifies key opportunities, 
risks and market shifts that will shape the 
industry in the coming year.

“The past few years have tested the in-
dustry’s ability to pivot,” Andrew Alp-
erstein, a partner with PwC’s U.S. real 
estate practice, said in a release about 
the report. “In today’s environment, 
we’re seeing a renewed focus on core 
fundamentals and deploying capital into 
high-growth areas. From the rapid evo-
lution of AI infrastructure to the grow-
ing demand for senior housing, the op-
portunities in 2026 will favor those who 
combine speed, data-driven insight and 
a long-term strategic vision.”

“Technology continues to play a sig-
nificant role in driving the U.S. econo-
my, and it’s exciting to see the real es-
tate sector beginning to integrate those 
advances to harness that power more 
effectively,” said Angela Cain, ULI’s 
global CEO, in the same release. “We 
continue to see interest from high-

growth asset classes, including data 
centers, senior housing and self-stor-
age. Combined with the expectation of 
additional interest rate cuts, there’s a 
cautious optimism in the industry as we 
head into 2026.”

Here’s a summary of different sec-
tions of the report:

Top 10 markets to watch in 2026:
1. Dallas-Fort Worth
2. Jersey City
3. Miami
4. Brooklyn
5. Houston
6. Nashville
7. Northern New Jersey
8. Tampa-St. Petersburg
9. Manhattan
10. Phoenix

Shifting sectors, emerging opportunities
Beyond geography, the report exam-

ines how sector dynamics are evolving 
as investors adapt to new market cir-
cumstances. Several property sectors 
show potential for growth, innovation 
and long-term resilience:

Data centers power ahead  
amid constraints

Demand for data centers continues 
to surge, driven by rapid growth in ar-
tificial intelligence and cloud comput-
ing, even as power shortages and sup-
ply bottlenecks limit expansion. With 
national vacancy below 2 percent and 
most facilities pre-leased before com-
pletion, constrained capacity is keeping 
rents elevated and development com-
petitive. Growth is increasingly concen-

trated in markets with reliable energy 
access, underscoring how power avail-
ability is defining the next phase of dig-
ital infrastructure investment.

Boomers bring the next big wave
With the first baby boomers turning 

80 in 2026, demand for senior housing 
is approaching a istoric inflection point. 
Limited new supply, evolving care mod-
els and shifting consumer preferenc-
es are driving record-high occupancy 
levels. Developers are diversifying of-
ferings, from active adult “independent 
living lite” communities to wellness-fo-
cused and tech-enabled facilities.

Self-storage transitions from utility 
to lifestyle and investment hybrid
Self-storage continues to evolve into 

a hybrid asset class with broader appeal. 
Demand is being propelled by housing 
constraints and lifestyle trends favor-
ing flexibility. A new subsegment, stor-
age condos, is emerging as a unique in-
vestment opportunity for individuals and 
small businesses, blending industrial and 
personal-use space in innovative ways.

Complex outlook for student  
housing demand

Following a strong rebound in 2024, 
the student housing sector is now nav-
igating a more complex outlook. Sim-
plified federal financial aid, a record 
high school graduating class, and robust 
international enrollment in U.S. high-
er education combined to deliver the 
strongest gains in years. Student hous-
ing mirrored that growth, with near-re-
cord absorption, high occupancy, and 

steady rent increases. Yet, as demo-
graphic headwinds, ongoing visa delays 
and rising construction costs emerge, 
the sector now enters a complex and un-
certain phase.

Offices reprice amid a divided market
The office sector is stabilizing as 

top-tier buildings in major markets cap-
ture record rents, even as overall valu-
ations remain far below pre-pandemic 
peaks. Lower-quality and less-central 
properties continue to face elevated va-
cancies, reflecting a widening divide 
between trophy assets and struggling 
stock. This bifurcation, by both build-
ing class and geography, suggests that 
recovery will be selective and uneven 
across the sector.

Together, these sectors illustrate 
a broader trend: Real estate’s future 
growth will be powered by innovation, 
adaptation, efficiency and strategic re-
invention.

A new era for real estate
The Emerging Trends in Real Estate 

2026 report uncovers an industry that 
is neither standing still or returning to 
old norms. It is reshaping itself for a 
new era as technology integrates across 
the built environment and demograph-
ic shifts create new demand patterns. 
With economic uncertainty and higher 
financing costs continuing to persist, the 
most successful players will be those 
who combine insight with agility.

The full report, including data tables, 
rankings and in-depth market analyses, 
is available through PwC and the Urban 
Land Institute.

Emerging real estate trends and markets for 2026
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lion contract to develop next-generation 
jamming technology, extraction of crit-
ical minerals and rare earth elements 
needed in F-35 fighter aircraft and oth-
er national security interests, and To-
rus raising over $200 million in venture 
capital to design and produce energy 
storage and related technologies.

Looking to the future, Utah has the 
Project Alta initiative to develop the 
nation’s first operable air mobility sys-
tem, with air taxis moving people and 
cargo before the 2034 Winter Olympic 
Games. Starks noted that Utah has bid 
to explore the viability of a space port 
in the state, to launch and recover space 
missions as a way to capitalize on $1.5 
trillion expected to be invested in space 
over the next 10 years.

While Starks said software develop-
ment has been and will continue to be a 
national priority, “we need to continue 
making things in the United States, and 
you’re a group of makers.”

Gov. Spencer Cox said A&D rep-
resents 20 percent of the state’s economy, 
and Utah firms and institutions now get 
more than $6 billion annually in defense 
contracts and grants. “We are just crush-
ing it out there in this space,” he said.

“Our diverse participation from uni-
versities, companies and government 
culminates into the nation’s premier 
ecosystem for aerospace and defense 

companies, and that’s all coming to-
gether with 47G leading the way,” the 
governor said.

Cox also said an all-of-the-above en-
ergy development strategy — in part 
through his “Operation Gigawatt” ini-
tiative to at least double the state’s en-
ergy production over the next decade — 
will provide A&D companies the power 
they will need to expand in the state.

“This is the type of innovation that is 
only happening in the United States and 
only happening right here in the state 
of Utah,” Cox said. “We’re so proud to 
be leading in so many directions, and 
we’re doing it because of the people in 
this room.”

“The world is absolutely taking notice 
of what’s happening in our backyard,” 
said Brad Wilson, chairman of the 47G 
board of directors. “Defense, commer-
cial and humanitarian stakeholders from 
across the globe are watching what 
starts here in Utah, because what scales 
here scales anywhere.”

The world’s focus on the state will in-
tensify as Utah moves closer to hosting 
the 2034 Olympics, he said. “The world 
is not just choosing where it watches 
sports. It is choosing where it invests, 
where it builds, where it trains, where 
it tests and where it trusts, and we in-
tend for the answer to be ‘Utah,’” Wil-
son said.

“Let’s make Utah the national lead-
er in aerospace and defense, and let’s 
make the next decade the most innova-
tive decade in America.”

Visit Salt Lake, the nonprofit tasked with 
recruiting and retaining conventions, meet-
ings, sporting events and leisure travel for 
Salt Lake City, has launched Speak Salt 
Lake, a speaker bureau designed to pro-
vide convention, meeting and event plan-
ners with curated access to experts to ad-
dress their events.

The new entity will maintain a roster 
of nationally recognized local experts, in-
cluding Olympic gold medalists, industry 
executives and civic leaders. 

“Speak Salt Lake’s mission is to elevate 
the voices that live right here in our own 
backyard,” said Kaitlin Eskelson, president 
and CEO of Visit Salt Lake. “From unpar-
alleled Olympic expertise to diverse indus-
try voices, we have a world-class roster of 
thought leaders who embody the spirit of 
innovation that defines our community. By 
connecting them with meeting and event 
planners, we are moving beyond the ball-
room and connecting their audiences with 
the inspirational power of our destination.”

Eskelson said the bureau is founded on 
the belief that Utah’s world-class voices 
belong on every stage.

“Speak Salt Lake celebrates an entire 
community of leaders, storytellers, Olym-
pians, athletes and changemakers by con-
necting global conventions and meeting 
planners with world-renowned speakers 
who call Utah home,” Visit Salt Lake said. 
“Focused on impact, connection and 
shared inspiration, the initiative brings the 
world to Salt Lake and Salt Lake to the 

world, showing powerful voices rooted in 
Utah that are shaping national and interna-
tional audiences.”

Among those available for speaking en-
gagements through Speak Salt Lake are 
ChatGPT expert Alex Lawrence; Sidni L. 
Shorter, CEO of the Utah Black Chamber 
of Commerce; Natalie Gochnour, chief 
economist at the University of Utah’s Kem 
C. Gardner Policy Institute; Olympic bob-
sledder Kaysha Love; alpine skiing legend 
Ted Ligety; Paralympic skier Chris Wad-
dell; popular Olympic gold medalist Pica-
bo Street; and Greg Levesque, CEO and 
co-founder of Utah-based Strider Technol-
ogies.

Each of the bureau members will be 
available for keynotes, panel discussions, 
workshops and more, according to Visit 
Salt Lake. “Organizations searching for lo-
cal speakers are also invited to utilize this 
bureau as a community resource,” the or-
ganization said.

“Salt Lake’s legacy is built on the in-
credible people who call this place home,” 
said Love, 2025 monobob world champi-
on. “This is a place where Olympians live, 
train and work. Being part of Speak Salt 
Lake allows us to share our passion for this 
community and inspire visitors to see the 
depth of Utah’s talent and innovation on 
global stages right here in our own back-
yard.”

Information about the Speak Salt Lake 
speaker bureau is available at the Visit Salt 
Lake website.

Delta Air Lines has committed up to 
$18 million to develop a 48,000-square-
foot air cargo hub at Salt Lake City In-
ternational Airport, the airline has an-
nounced.

The facility will be built in partner-
ship with the Utah Inland Port Authority 
and Salt Lake City.

Salt Lake City International and Los 
Angeles International are Delta’s west-
ern hubs.

The Delta Cargo facility, which will un-
dergo a full renovation and modernization 
after having previously been occupied by 
the United States Postal Service, will re-
place Delta’s current air cargo home at 
SLC and will significantly improve cargo 
operations, the company said.

“Delta is proud to partner with the 
UIPA and Salt Lake City International 
Airport to strengthen our cargo opera-
tions and better serve our customers in 
Utah and beyond,” said Peter Penseel, 
senior vice president of Delta Cargo. 
“Transforming the former USPS fa-
cility into a modern cargo hub reflects 
our long-term commitment to Salt Lake 
City and the role it plays in our global 
network.”

“This project is a game-changer for 
Utah’s air cargo infrastructure,” said 
Abby Osborne, chair of the Utah Inland 
Port Authority. “It enhances our capac-
ity, strengthens our supply chain and 
keeps Utah-manufactured goods here in-
state rather than rerouting through coast-
al gateways.”

The facility is scheduled to open in 
2027. It will feature warehousing, refrig-
erated storage, shipping and receiving, 
administrative space and a customer lob-
by. Cold-chain capabilities will support 
high-value, temperature-sensitive goods 
such as pharmaceuticals and perishables, 
the airline said.

“Delta’s new cargo facility at Salt Lake 
City International Airport marks anoth-
er key chapter in our partnership with 
the airline and I am confident this proj-
ect will see benefits for Utah well into the 
future,” said Gov. Spencer J. Cox. “Delta 
has long been a key part of Utah’s econo-
my and a vital catalyst in our state’s con-
tinued growth. This investment not only 
strengthens our state’s role in the global 
supply chain but also creates new oppor-
tunities for businesses and communities 
across Utah.”

Delta is Salt Lake City’s largest global 
carrier, operating more flights out of SLC 
than all other carriers combined, with 255 
peak-day departures to nearly 100 desti-
nations across the globe. 

“Delta’s footprint in Salt Lake City is 
like their partnership with us — it just 
keeps growing,” said Salt Lake City 
Mayor Erin Mendenhall. “Over the past 
year alone, they’ve added additional 
gates, nonstop routes and a pilot train-
ing center. Now, this cargo facility is yet 
another investment that supports local 
businesses, deepens global connections 
and builds resilient infrastructure for 
generations to come.”

SUMMIT
from page 1Visit Salt Lake launches 

speaker bureau

Delta expands Salt Lake 
airport presence with 

new Cargo Facility
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Numerous studies confirm that happy 
employees are more engaged, motivated 
and productive. Yet too often, workplaces 
drain rather than energize the people who 
keep them running. As leaders, entrepre-
neurs and team members, how can we 
create environments where people genu-
inely thrive?

Many business leaders see happiness as 
secondary to metrics like profit, produc-
tivity or market share. But research tells 
a different story. A meta-analysis of 225 
studies found that happiness drives suc-
cess across nearly every area of life — in-
cluding work, relationships and income. 
When employees feel valued and con-
nected, organizations perform better.

Still, workplace dissatisfaction remains 
widespread. According to Gallup’s most 
recent data (mid-2025), 32 percent of 
U.S. employees are engaged and 17 per-
cent are actively disengaged. This follows 
employee mental health declines. For in-
stance, the Surgeon General’s “Frame-
work for Workplace Mental Health & 
Well-Being” cites a survey in which 84 
percent of respondents said at least one 
workplace factor negatively impacted 
their mental health. More broadly, re-
search and HR surveys suggest that work-
place stress and emotional strain remain 
widespread. For example, The Society 
for Human Resources’ Employee Mental 
Health in 2024 Research Series found that 
45 percent of workers feel “emotionally 
drained” from their work, and 51 percent 
feel “used up” at the end of the workday. 

As more professionals rethink their 
priorities after the pandemic, health and 
happiness are becoming central to orga-
nizational culture and retention. Employ-
ees increasingly seek purpose, flexibility 
and meaningful connection. For busi-
ness leaders, this presents an opportunity: 

Building healthier, 
happier workplac-
es isn’t just good 
for people; it’s 
good for perfor-
mance. Here are 
six ways to build a 
happier, more con-
nected workplace 
that supports both 
employee well-be-

ing and organizational success.

Build Supportive Relationships
Fill your team with positive, collabo-

rative people who believe in your com-
pany’s mission. Encourage teamwork 
by recognizing employees who cooper-
ate to solve problems and achieve goals. 
Model the attitude you want to see: op-
timism, respect, and a willingness to 
help wherever needed.

Practice Kindness and Generosity
Offer your time and support freely. Be-

ing generous and present for your team 
pays numerous rewards. When you give 
an employee or team member guidance 
on a project, or brainstorm solutions to-
gether, you show them how much you 
value them, their work and collaboration. 
This behavior has been shown to boost 
happiness, both for the person offering 
assistance and for the one accepting it. 
Create a culture that recognizes employ-
ees who take the time to help each oth-
er and work together toward shared goals 
and achievements. Whether you’re help-
ing a colleague think through a challenge 
or celebrating a shared success, generosi-
ty fosters trust and belonging.

Express Gratitude
Showing appreciation for a job well 

done motivates your team to keep pur-
suing excellence. One of the best ways 
to do this in a team setting is to take time 
to celebrate your wins. Start meetings by 
acknowledging achievements, large or 
small, and the people behind them. Reg-
ular recognition builds pride, strengthens 
relationships, and reinforces the positive 
behaviors that drive success.

Practice Forgiveness
Mistakes happen. What matters is 

how we respond. It’s crucial to take 
responsibility when we fall short, and 
equally important that we express and 
practice forgiveness when others make 
mistakes. When leaders express for-
giveness, it wipes the slate clean, in-
spires employees to approach tasks with 
greater care, and helps restore trust. 
Forgiveness creates space for renewed 
energy and creativity.

Choose Your Emotions
Many people mistakenly believe that 

we are at the mercy of whatever emo-
tions come over us. But the reality of 
it is, no matter what the circumstance 
is, we choose our emotions. It just takes 
practice. Emotional intelligence begins 
with awareness. The next time someone 
says or does something that tends to 
trigger a negative emotion in you, step 
back, take a deep breath, and think of an 
emotion that will better serve you in the 
situation. Instead of reacting in anger, 
you might choose empathy, curiosity or 
patience. Practicing emotional control 
cultivates calm, steady leadership.

Release Emotional Baggage
Unresolved emotions from past expe-

riences can limit our ability to connect 
and lead effectively. These are known as 

trapped emotions, and they are a major 
roadblock to well-being and happiness 
that can damage relationships, including 
those critical to team success. When an 
emotion becomes trapped, a person will 
feel that emotion more easily under cir-
cumstances similar to the one that cre-
ated that emotion in the first place. So 
if a person has a trapped emotion of an-
ger, for instance, that person will tend to 
become angry much more readily than 
he or she otherwise would. Over time, 
multiple trapped emotions can form a 
“Heart-Wall,” an energetic barrier that 
can block them from connection, cre-
ativity, purpose, and the ability to pros-
per. Learning to release these emotions 
can improve relationships, communica-
tion and overall well-being.

Leaders who integrate well-being into 
their management approach help build 
organizations that are both healthy and 
high-performing. By creating cultures 
that practice gratitude, kindness and 
emotional intelligence, business lead-
ers can strengthen engagement, reduce 
turnover and drive sustained success.

In the end, happiness at work is a stra-
tegic asset that fuels the health of both 
people and organizations.

About the Author: Renowned holistic 
physician Dr. Bradley Nelson is one of 
the world’s foremost experts on natu-
ral methods of achieving wellness. A 
visionary thought leader in root cause 
healing and personal transformation, he 
is the creator of The Emotion Code, The 
Body Code and The Belief Code, and 
CEO of Discover Healing. His bestsell-
ing books include The Emotion Code 
and The Body Code. His newest book, 
The Heart Code (Dec. 2, 2025), is now 
available for preorder with special gifts 
at drbradleynelson.com.

 DR. BRADLEY        	
NELSON

From burnout to balance:  
Building healthier workplaces
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What’s the future of the Ridge Golf 
Club in West Valley City? Residents have 
been pondering that question since word 
got out that the city is looking at an as-
sessment of the course. But not to worry 
… it doesn’t mean the club is looking at 
being sold.

“Not even on the radar,” said Director 
of Communications Sam Johnson. “We’re 
doing an ALTA survey, which is more or 
less an appraisal of the property.” He said 
the study will look at boundaries of the 
course, its infrastructure, access points 
and other facets of the course, which 
spans over 200 acres both east and west 
of  Mountain View Corridor and borders 
on 5600 West.

The course, which opened in 1991 and 
then went through a significant remod-
el when Mountain View was completed, 
is one of two the city operates. The other 
one is Stonebridge Golf Club that opened 
in 1999 and was designed in part by PGA 
golfer Johnny Miller.

Johnson said the study is more or less 

like a routine checkup. As West Valley 
City continues to expand, officials like 
to know valuations of their properties as 
they look at future growth patterns.

Though the subject has not been ad-
dressed by city council or been put on a 
future agenda, Johnson said any discus-
sion about the golf course would be done 
in part at a public meeting.

In addition to the course itself, the club-
house is used frequently for wedding re-
ceptions, parties and banquets. Its snack 
bar features panoramic views of the 
Wasatch Mountains and the course bor-
ders the Utah First Credit Union Amphi-
theatre. It’s not uncommon to hear music 
from Utah First Amp while playing golf 
on summer evenings.

The course also boasts about using 
reclaimed water for irrigation, water 
that is stored in a holding pond before 
it evaporates.

Senior golfers and men’s association 
members use the course regularly each year. 
Statistics from the Utah Golf Association 
show the Ridge is among the top courses in 
Utah for rounds played each year. 

Results of the study are expected to be 
completed by the end of November.

A revered name in Utah soccer has been 
selected by Miller Sports & Entertainment 
(MSE) to lead its soccer interests.

Jason Kreis, who was Real Salt Lake’s 
first player when it began Major League 
Soccer (MLS) play in 2005, has been 
named MSE’s president of soccer oper-
ations. Kreis will head Real Salt Lake 
(RSL), the Utah Royals FC of the Na-
tional Women’s Soccer League, the Real 
Monarchs who play in the MLS Next Pro 
developmental league, and the RSL acad-
emy.

Kreis returned to Utah 21 months ago 
as RSL’s director of club operations and 
special projects. In that role, he integrat-
ed and streamlined numerous business 
and community initiatives, utilizing his 
nearly 30 years of experience as a Major 
League Soccer player and coach. He was 
the Real Salt Lake coach when it won its 
only MLS Cup in 2009. He will report di-
rectly to Steve Starks, CEO of the Larry 
H. Miller Co. 

Starks said RSL and the Royals will con-
tinue to operate independently, but that the 
new structure will enable greater develop-
ment, collaboration, innovation and com-
mitment to building championship cultures.

“Jason’s leadership, clarity of vision 
and track record of elevating people and 
programs will align every part of Real Salt 
Lake and Utah Royals FC,” said Steve 
Miller, chairman and governor for RSL 
and the Royals. “Jason knows this com-
munity and I’m confident he will raise our 
standards and take the entire organization 
to new heights.”

“We are excited to formalize this new 
sporting structure for Real Salt Lake and 
Utah Royals FC,” said Starks. “Jason is an 
incredible leader who has a championship 
legacy and a commitment to building an 
elite culture. With the support of our own-
ership group, Jason will bring passion and 
experience to this new role and leverage 
synergies across both teams while creating 
a championship culture.”

“My family and I were elated to return to 
Utah and come back to the club nearly two 
years ago,” said Kreis, whose youngest son 
recently graduated from the University of 
Utah. “With the Miller family and David 
Blitzer serving as the community stewards 
for our beloved club, the opportunities here 
are boundless, as is my excitement to con-
tinue building and accelerating our devel-
opment on and off the field.”

In October 2004, Kreis moved from 
FC Dallas to Real Salt Lake, becoming 
the Utah MLS expansion team’s first-ev-
er player. Kreis served as the club’s 
captain, earning the distinction as Ma-

jor League Soccer’s first-ever 100-goal 
scorer. In May 2007, Kreis was named 
RSL’s second-ever head coach, a sev-
en-year run that saw him guide RSL to 
four MLS Cup finals and the 2009 title. 

In 2014, Kreis established New York 
City FC as an expansion team playing at 
Yankee Stadium. In 2016, Kreis became 
coach at Orlando City FC for a two-year 
run. Kreis then spent three seasons at In-
ter Miami FC, as the second team head 
coach for one year and then finished 
as the first team assistant coach. Kreis 
served U.S. Soccer as the federation’s 
U-23 coach from 2019 to 2021 for Olym-
pic qualifying.

“Seeing what we now have at the Zi-
ons Bank Training Center, participating 
in the Utah Royals rebirth and the sup-
port of Miller Sports & Entertainment 
and David Blitzer and Bolt Ventures, I’m 
excited to help our leaders all around the 
club relentlessly pursue championships,” 
Kreis said.

Long-time RSL executive John Kim-
ball will continue overseeing all busi-
ness operations of Real Salt Lake and 
the Utah Royals FC, the Miller group 
announced.

City looking at the Ridge Golf Club as part of  
an ALTA survey

Miller Sports names Kreis president  
of soccer operations

Tom Haraldsen
Salt Lake Business Journal

The Ridge Golf Club in West Valley City is part of a study being conducted on land 
valuations. (Tom Haraldsen, Salt Lake Business Journal)

Jason Kreis, new president of soc-
cer operations at Miller Sports & 
Entertainment. (Photo courtesy Miller 
Sports & Entertainment)
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With current medical devices and new 
innovations on the horizon, patients are 
experiencing highly effective health 
care outcomes and that’s predicted to 
only get better. Hospitals are using cate-
gory strategies to know what’s happen-
ing in the industry right now and trying 
to forecast what new technology is go-
ing to be coming out.

“Category management works with 
business owners,” said Trent Gee, Inter-
mountain Health senior director of cat-
egory management. “We consider the 
business owners as being the clinic leads 
of the various different disciplines we 
have and also from the business side.”

For example, IT’s the business side, 
he said. “We work with IT on how we 
want to approach working with them 
on some variation that we have within 
our organization. That can be product 
equipment or services where we have 
duplicates that do the same thing and 
also reduce variation outcomes.”

Gee said they look at all of the prod-
ucts that are used in a procedure to see 
if they’re overutilizing something or un-
derutilizing something that can help with 
changing the outcomes for the better. “We 
work on the contracting side with our 
suppliers. We look at every single prod-
uct that is used in a procedure and want 
to make sure that it is being used appro-
priately like the supplier heads outlined.”

There are tools that show everything 
that was used within the procedure, said 
Gee. “We can look at the cost by the 
physician and their procedures and de-
termine if there are similarities or differ-
ences and if there are any variations that 
we can go back to the clinical teams and 
present to see if there’s an opportunity 
to reduce costs and still have the same 
outcome or reduce costs and get a bet-
ter outcome than we’re currently getting 
by making some adjustments on how we 
use those products.”

The biggest thing right now in health 
care is on the AI stream and that’s robot-
ics procedures, he said. “They are de-
signed to do certain procedures. We’ve 
got clinicians that want to explore using 
them in procedures that haven’t been 
approved yet. So what we’re doing is 
we’re looking at the outcomes we cur-
rently get on the procedures that have 
been approved to see if they are actu-

ally reducing the length of stay for the 
patients. Is the patient having better 
outcomes? Are they recovering quick-
er? Are there less infections or compli-
cations post-op? Are we really saving 
money in the long run? Some of these 
pieces of equipment — robotics — are 
in the millions of dollars.”

There have been a lot of improve-
ments made in the AI space in health 
care. “We’re starting to see where the 
robot is actually guiding a procedure 
on a person and how instrumental it is 
for proper training for the physician to 
have, as well as making sure the staff is 
trained,” Gee said. “Again, making sure 
that the right patient can have the pro-
cedure done on them. The last thing you 
want to do is start a robotic procedure 
and then have something go wrong and 
have to actually open them up and finish 
the case, which adds more cost.”

The tariffs have been very challeng-
ing, said Gee. “All the suppliers we 
work with, the total was $700 million 
in increased cost that they approached 
us with but we don’t accept those. We 
work with them and negotiate to deter-
mine if these requests are real and val-
id. We ask them for a point of origin for 
all their materials so we know what the 

tariff is. We’ve worked to negotiate just 
over a $70 million increase instead of 
$700 million.”

Gee said probably the area they are 
most concerned about is Trump’s an-
nouncement of a 100 percent tariff on all 
pharmaceuticals made outside of the Unit-
ed States. “Some of those products are the 
only ones made for a certain disease and 
you pay what you pay. If that happens, we 
can see pharmaceutical prices go outra-
geously higher than they already are.”

A lot of pharmaceuticals are not made 
in the United States, he said. “The chal-
lenge with pharmaceuticals is we can’t 
buy those directly from the manufactur-
er like we can other products. The DEA 
is involved so you can only buy pharma-
ceuticals from a distributor that’s been 
approved by the DEA and FDA, which 
is different from products and equip-
ment where I can go directly and negoti-
ate on a product.”

Since the pandemic, there’s been more 
change in health care than in the previous 
20 years, said Gee. You had a lot of care-
givers get out of health care and left a lot 
of positions to fill. We’re slowly getting 
those filled back in. I’ve been with Inter-
mountain for 30 years and the last six or 
seven years have probably had the most 

changes I’ve seen. It’s been very active 
and it keeps us on our toes.”

Procedures are constantly changing, 
he said. “Just in the cardiac world, we’re 
able to change a heart valve by going 
through the artery through the groin and 
doing it more laparoscopically with the 
scope versus cracking the chest open and 
having to replace the valve that way.”

So more and more candidates are be-
ing able to receive benefits of proce-
dures that are less invasive, Gee said. 
“You’ll see that happen over time and 
see more robot procedures being done, 
whether it’s on the current platform that 
has been approved for or new proce-
dures over time.” 

 There are a lot of efficiencies still out 
there to be looked at, whether it’s from a 
procedure to technology or just commu-
nicating better with the different parts of 
health care, said Gee. “Whether it’s the 
insurance provider, the manufacturer or 
the supply chain, the more we can com-
municate with the other side or the oth-
er team in the process, we’ll all know 
what’s happening. I think we can make 
better decisions and actually take more 
costs out of this fight. More collabora-
tion and more communication can help 
drive down the cost of health care.”

AI and robotics leading the next wave in health care
Becky Ginos
The City Journals

Robots are actually guiding procedures on patients. They are specifically designed for certain procedures. (Stock image)
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It happens every workday morning. 
You wake up full of energy and opti-
mism. You leap out of bed and rocket to 
your workplace. Bursting with vim and 
vigor, you tackle the projects that stand 
before you, a hard-driving dynamo from 
9 to 5, who does not rest, even for a sec-
ond, until you have accomplished every-
thing that is expected of you and more.

Does this sound like you? If you think 
so, you are either delusional or an AI 
chatbot. (I vote for chatbot.) The truth 
is that like most people, you may have 
a modicum of energy and optimism 
when you awaken, which can propel you 
through the morning, but after lunch, usu-
ally around the witching hour of 2 p.m., 
a wave of fatigue has washed over you.

Instead of getting your work done, you 
become fiercely focused on getting a nap 
done. The workday isn’t over, but you 
are. You’re no use to your employer or 
your team members. You are drowning 
in the dreaded “afternoon energy slump,” 
and no one can save you.

No one except Katie Mogg, the author 
of “How to Beat the Afternoon Slump,” 
a recent article in The New York Times.

Right off the bat, Mogg identifies the 
culprit behind your slumpiness: circadi-
an rhythms.

In addition to being an excellent 

name for a rum-
ba band, “circa-
dian rhythms dic-
tate how bodily 
functions ebb and 
flow over a rough-
ly daylong cy-
cle.” The cycle is 
“largely set by a 
biological clock 
in the brain.” This 

explains why your manager always bugs 
you when you feel the sleepiest. Your 
brain clock is a Rolex. Their brain clock 
is a Timex.

What you have for breakfast may also 
be a factor in what you accomplish after 
lunch. “Sugary foods and meals contain-
ing refined carbohydrates ... prompts the 
pancreas to secrete insulin.” The carbs 
give you a quick burst of energy, fol-
lowed by a period of sluggishness due to 
the insulin. Hence, the afternoon slump. 
(You knew your sneaky little pancreas 
had to be involved somehow, right?)

One solution the scientific communi-
ty offers calls for “replacing breakfast 
foods like doughnuts.” Since a life with-
out doughnuts is simply not worth liv-
ing, let’s turn our attention to three more 
reasonable options suggested in the arti-
cle. I’ll add my two cents, too. Anything 

to help you discover a way to dump the 
slump and still continue your relation-
ship with apple fritters, crullers and ma-
ple bars.

No. 1: Take a power nap.
A snooze in the afternoon is the log-

ical antidote for the slump, but you are 
cautioned to keep it to 20 minutes max, 
lest “you wake up feeling groggy.” Since 
it may be difficult to fall asleep while 
all around you, others are busily — and 
noisily — working, I recommend you 
outfit your office for comfort. Keep a 
cozy bathrobe and PJs at work. Replace 
your file cabinet with a cushy futon. If 
you are lucky enough to have a door, cov-
er it with a 4-inch layer of acoustic foam. 
Wear noise-canceling earphones. (If you 
want to improve your spirit as well as 
your sleep, wear them from 9 to 5.)

With this level of quiet and comfort, 
you may be tempted to sleep past the 
20-minute limit, so you will also need a 
very loud alarm clock. Or simply sched-
ule an HR professional to use the compa-
ny defibrillator to shock you awake. Be-
ing shocked is extremely painful, so HR 
will be happy to oblige.

No. 2: Prioritize easy tasks.
Plan for the inevitable slump by set-

ting aside certain tasks that require mini-
mal energy, such as responding to frantic 

phone calls from management. You can 
also schedule your afternoon downtime 
to do something that requires no thinking 
at all, like writing your resignation letter.

No. 3: Get some movement.
According to neurologist Ian Katznel-

son, “Research has long linked physical 
activity to improved alertness and con-
centration.” If you can deal with leaving 
the cozy cocoon of your office, a brief, 
brisk walk in the outside world could do 
wonders by recharging your battery. The 
problem with this slump hack is obvi-
ous:  eventually, you have to come back 
to work.

Or maybe not. If you do decide to take 
a walk, take your belongings with you, 
since you will likely keep walking until 
you are home, where you can hammer 
down a doughnut or three and hop into 
bed for a decent power nap.

You’ll wake up the next morning with 
a burst of energy and optimism that will 
last you all day, or at least until it’s time 
to show up at the unemployment office.

Bob Goldman was an advertising ex-
ecutive at a Fortune 500 company. He 
offers a virtual shoulder to cry on at  
bob@bgplanning.com

Copyright 2025 Creators Syndicate Inc.
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JT Thorpe Group Inc., a North Amer-
ican provider of outsourced industrial 
maintenance services based in Salt Lake 
City, has acquired ThorCan Construction 
& Refractories, a refractory services com-
pany based in Ontario, Canada.

Refractory services involve the manu-
facture, installation and repair of materi-
als designed to withstand high tempera-
tures and harsh environments.

Thorpe Group provides services includ-
ing refractory, fireproofing, insulation, coat-
ings, scaffolding and mechanical services 
from 11 regional offices across the U.S.  

The acquisition marks Thorpe Group’s 
first expansion into the Canadian refrac-
tory market, further strengthening what it 
says is its position as the largest and most 
experienced industrial refractory contrac-
tor in North America. 

“ThorCan, founded in 2003, has built 
a strong reputation for quality, safety and 
technical excellence in refractory design, 
installation and maintenance services 
across Canada’s cement, refining and 
metals sectors,” Thorpe Group said in a 
release. “The acquisition ensures conti-
nuity for ThorCan’s customers and em-
ployees, while providing access to broad-
er resources, advanced technology and a 
shared commitment to operational excel-
lence.”

“The acquisition of ThorCan represents 
an important milestone in our North 
American growth strategy,” said Kevin 
Howard, CEO of Thorpe Group. “Thor-

Can’s longstanding reputation for quality 
craftsmanship and deep industry expertise 
perfectly complements our existing oper-
ations in the United States. Together, we 
will deliver unmatched value, safety per-
formance and technical capabilities to our 
clients across the continent.”

ThorCan’s management team and em-
ployees will join Thorpe Group’s network 
of companies, which includes JT Thorpe 
& Son Inc., K&G Industrial Services and 
Brahma Group Inc. 

“Joining JT Thorpe Group opens an 
exciting new chapter for ThorCan,” said 
Neil Lawson, president and CEO of Thor-
Can. “Our partnership brings together two 
organizations with the same core values: 
safety, integrity and a passion for solving 
our customers’ toughest technical chal-
lenges. This combination allows us to 
grow stronger together while continuing 
to deliver exceptional service to our cli-
ents throughout Canada and beyond.”

JT Thorpe Group Inc. is a portfolio 
company of H.I.G. Capital, a global al-
ternative assets investment firm with over 
$70 billion of equity capital under man-
agement. Based in Miami and with offic-
es in New York, Boston, Chicago, Dallas, 
Los Angeles, San Francisco and Atlanta 
in the U.S., as well as international affili-
ate offices in London, Hamburg, Madrid, 
Milan, Paris, Bogotá, Rio de Janeiro and 
São Paulo, H.I.G. specializes in providing 
both debt and equity capital to small and 
mid-sized companies.

The Ensign Group Inc. of San Juan 
Capistrano, California, has expanded its 
presence in Utah with the acquisition of 
seven skilled nursing facilities operating 
under the Stonehenge brand. 

The Ensign Group operates in 17 states 
— mostly in the West, Southwest and 
Southeast — in the skilled nursing and se-
nior living services industry; physical, oc-
cupational and speech therapies; other re-
habilitative and health care services; and 
real estate investment.

Included in the recent acquisition are 
Stonehenge of American Fork, a 90-bed 
skilled nursing facility; Stonehenge of Ce-
dar City, a 50-bed facility; Stonehenge of 
Ogden, a 52-bed facility located in Wash-
ington Terrace; Stonehenge of Orem, a 
34-bed facility; Stonehenge of Richfield, 
a 30-bed center; Stonehenge of South Jor-
dan, a 32-bed facility; and Stonehenge of 
Springville, a 50-bed facility.

While the skilled nursing operations 
will be run by Ensign, the real estate was 
acquired by subsidiaries of Standard Bear-
er Healthcare REIT Inc., Ensign’s captive 
real estate company. 

“We have admired Stonehenge for 
many years and are honored to contin-
ue their legacy as one of the top provid-
ers in the state of Utah,” said Barry Port, 
Ensign’s CEO. “This strategic acquisi-
tion adds high-quality, newer-construct-
ed properties to our existing footprint in a 
very important state for us. The locations 

are a perfect fit with our existing clusters 
and introduce us into a few new markets. 
We are also thrilled to add these assets 
to Standard Bearer’s growing real estate 
portfolio.”

“We are so excited to work with the 
staff, residents and the families at each of 
these locations,” said Steve Farnsworth, 
president of Milestone Healthcare LLC, 
Ensign’s Utah-based subsidiary. “We 
are confident that there are many things 
we can learn from the amazing group of 
caregivers already present in these opera-
tions. We look forward to combining our 
deep bench of talented resources with the 
amazing talent in these operations and 
will strive to provide top-notch services 
to each of these communities for decades 
to come.”

In a separate transaction on the same 
day, Ensign announced it acquired the 
operations of The Health Center of East-
view, a 90-bed skilled nursing facility lo-
cated in Birmingham, Alabama. 

These acquisitions bring Ensign’s port-
folio to 369 health care operations, in-
cluding 47 senior living operations. En-
sign subsidiaries, including Standard 
Bearer, own 155 real estate assets. Port 
added that Ensign is actively seeking op-
portunities to acquire real estate and to 
lease both well-performing and struggling 
skilled nursing, senior living and other 
health care-related businesses throughout 
the United States.

SLC’s Thorpe Group  
buys Canadian refractory 

services company

The Ensign Group expands 
in Utah, buys seven 
Stonehenge facilities
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At a recent scientific conference ad-
dress in Salt Lake City, I spoke about 
increasingly dire conditions within our 
health care system and how we are ap-
proaching a cliff; a precipice that we 
may soon be pushed over. 

Multiple, compounding disruptors 
have been allowed to persist, and have 
the potential to bring health care delivery 
and its related economics to their knees, 
while our leaderships and stakeholders 
continue to believe that health care is a 
system “too big to fail,” thus allowing 
them to delay in instituting any repairs, 
thus, “I’ll think about it tomorrow”! 

Though space does not allow dis-
cussion of a majority of the disruptors 
plaguing our system, I will discuss three 
interactively related disruptors (as I pre-
sented in my address) that, if not rapidly 
addressed, could themselves alone col-
lapse health care delivery as we know it.

 
1. The disenfranchised, increasing-
ly access-denied health care consum-
er-patient:

Today, we see that the U.S. has the 
world’s most expensive health care sys-
tem, but among the worst health out-
comes of any industrialized nation. 
Where each year our health care dollars 
buy less. Where confidence and trust 
in our health care system is at the low-
est point ever recorded. Where the No. 
1 reason for U.S. personal bankruptcy 
filings is for unpayable medical bills. 
Where, as of 2024, 35 percent of Amer-
ican citizens can no longer afford or ac-
cess ongoing and regular,  preventive 
health care. (That is only 15 points shy 
of half of the entire U.S. population.) 
Where, with the “Big, Beautiful Bill” 
legislation, federal subsidies for health 
insurance under the Affordable Care 
Act (ACA) are being allowed to expire 
at the end of 2025. (This legislation has 
already been signed into law). Experts 
say these subsidy expirations (if not 
re-enacted) will increase ACA “market-
place”  insurance costs by 75 percent to 
80 percent for most, to as much as 150 
percent for some with special needs, 
making insurance unaffordable to an ad-
ditional large group (one report notes up 
to 22 million Americans rely on these 
subsidies) of working Americans whose 
companies (including 2.7 million small 
and medium-sized companies) increas-
ingly cannot afford the ever-escalating 
costs to provide health care employee 
benefits. This increase in those numbers 
of Americans who cannot access ongo-
ing health care will then rise above half 
of all American citizens.    

These impacts are occurring in an era  
where our U.S. population is aging (half 
of all Americans are now 40 or older), 
thus requiring more critical, ongoing 
preventative care to stay healthy. And, 
current studies now show that for more 
and more Americans (up to 52 percent), 
health care access and affordability 
has become one of their top three pri-

orities (for over 
25 percent, it’s 
their No. 1 prior-
ity), dominating 
their lifestyle and 
workplace choic-
es, home life and 
financial deci-
sions, and these 
escalating finan-
cial burdens are 

progressively impeding the quality of 
daily life for more and more Americans. 

All this in a U.S. society, undergo-
ing a cultural shift, that now increas-
ingly views violence as an acceptable 
way to address perceived wrongs, and 
where increasing numbers of Ameri-
cans find their access to affordable, pre-
ventive health care denied, while they 
watch with increasing outrage as their 
families, their friends, themselves, be-
come sicker due to this growing lack of 
access. And, where Homeland Security 
warns of a rising tide of threats against 
the entire health care sector.

2. Thus: Health care as the most dan-
gerous U.S. profession:

Studies now show that, due to the ac-
celerating violence and assaults within 
our health care workplaces, health care 
is now the most dangerous profession of 
all U.S. jobs. Where you are five times 
more likely to be assaulted, injured or 
killed on the job because you work in 
a health care workplace, than any other 
job type in the U.S., including the po-
lice, non-combat military, etc. 

Due to this unchecked, accelerating 
workplace violence, along with other 
workplace abuses, we see increasing 
numbers of doctors, mid-levels, nurses 
and other health care delivery workers 
abandoning health care for other safer, 
less abusive professions. As a health 
care career advisor/mentor, I see these 
departures on a daily basis. These are 
bright, knowledgeable people who have 
the capacity to take on new skill sets and 
redirect themselves, even in mid-career. 

These departures are a significant part 
of the increasing short-fall in U.S. phy-
sicians, nurses and other care delivery 
workers. Recent estimates are that we 
will be over 86,000 physicians short 
by the next decade, and around 64,000 
nurses short. During this same time pe-
riod, the 76 million baby boomer popu-
lation expansion bubble will be in ever 
greater demand for increasing health 
care, placing ever more stress on health 
care delivery, and making the physician/
nursing shortfall even more critical. 

Even more telling for the tenuous fu-
ture of health care delivery, our bright 
young minds, the future of health care, 
are increasingly turning away from 
health care delivery careers. In a 2023 
study of over 8,000 medical and nursing 
students just under 25 percent (24.9 per-
cent) of medical students said that they 
were going to leave medical school and 

seek a new career. Sixty-one percent 
of medical and nursing students stated 
that they would complete their degree 
program, but then will choose careers 
where they will never provide direct pa-
tient care. 

I have also increasingly seen even 
younger bright minds also turning away 
from health care careers for options that 
are seemingly more lucrative and less 
abusive.

 
3. Impact upon emergency depart-
ments and hospitals:

We already see increasing influxes 
of Americans without other access to 
health care into emergency departments 
(EDs) for their care needs. Due to lack 
of access to regular, preventative care, 
these patients are frequently sicker and 
require much more extensive (and ex-
pensive) interventions and more inten-
sive in-hospital stays, that again, they 
cannot pay for. As the number of pa-
tients without health insurance contin-
ues to rise, these volumes will increas-
ingly overwhelm already overcrowded, 
overburdened EDs. The financial bur-
den of this accelerating uncompensated 
care will further overwhelm more hos-
pitals’ economic bottom lines, and we 
will see more and more hospitals shut 
down beds and/or be forced to close.

In addition, as more and more doc-
tors, mid-levels, nurses and other pa-
tient care workers leave clinical care, 
hospitals are finding it increasingly 
difficult to keep clinical service lines 
open, and thus are losing further reve-
nue streams. 

Nowhere is this impact being most 
immediately felt than in our rural hospi-
tal system, where uncompensated care 
losses are currently the highest (due in 
significant part to more frequent pre-
dominance of a Medicare/Medicaid and 
uninsured payer mix, thus losses are an-
ticipated to further worsen), and where 
759 hospitals (this number continues to 
rise) have failed financial stress tests 
and are at imminent risk of closure. 
With a total of around 1,800 rural U.S. 
hospitals, and with over 146 now al-
ready closed or converted to non-hospi-
tal services, that means just over half of 
all U.S. rural hospitals are facing immi-
nent threat of closure, or already closed 
(759+146=905). But these impacts and 
closures are now also expanding to 
non-rural areas. 

All this produces increasing denials or 
delays in access for health care consum-
ers (with or without health insurance). 

Results:
The results of these three interactive 

forces alone, if continuing unchecked, 
can paralyze health care delivery, and 
result in a vicious cycle of increasing 
consumer outrage, thus more violence, 
thus more clinician departures, thus fur-
ther reduced access and more closures, 
and so forth. And, as previously noted, 

we have not yet added in the impact of 
the multiple other critical disruptors 
that are dragging down our health care 
system. 

Solutions?
This evolving vicious cycle can be 

interrupted and the system repaired. 
There are pathways that I and others 
have outlined in other forums. But, this 
correction requires that all the major 
health care stakeholders, including Big 
Pharma, insurers, PBMs, government, 
corporate health care leaders, etc., all 
come together collaboratively and work 
together to repair the system. Unfortu-
nately, these stakeholders currently are 
more focused on wresting further prof-
it and market share, thus appositional-
ly battling one another for this bigger 
piece of the “pie.” Until these stake-
holders begin to recognize that health 
care is not too big to fail, and stop put-
ting off (“I’ll think about it tomorrow”) 
repairing the system, this system will 
continue to decline.

Meanwhile, No system is “too big to 
fail.”

Disclaimer:
Opinions expressed are mine alone, and 
do not necessarily represent opinions or 
stances of my employers or affiliates.  

About Dr. Severance: Harry Severance 
is a now nationally/internationally recog-
nized health care strategist and analyst, 
named as a Top 50 Healthcare Global 
Thought Leader & Influencer for the past 
three years by Thinker360 by Health-
Tech, with over 50 recent publications 
and presentations on health care work-
force/workforce system and financial 
issues, who now consults and advises 
multiple organizations and companies 
on health care systems and delivery, 
preparedness and workplace-workforce 
clinical and economics issues.

 HARRY W.        	
SEVERANCE

The critical decline of our nation’s health care 
delivery system
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Utah consumer sentiment  
drops in October

South Valley Chamber continuing  
Small Business Saturday campaign

Brinks Home introduces new  
sales platform Salt Lake City touts strong coworking 

spaces market

After several months of relatively insig-
nificant ups and downs, Utah’s consumer 
sentiment took a hit in October — down by 
8.4 percent.

The Zions Bank Consumer Sentiment 
Survey showed a drop from 80.1 in Septem-
ber to 73.4 in October, according to the Uni-
versity of Utah’s Kem C. Gardner Policy In-
stitute, which conducts the poll for the bank.

Meanwhile, a similar survey conducted 
by the University of Michigan reported that 
sentiment fell 2.7 percent among Americans 
as a whole during October.

“Utah’s consumer sentiment dropped 
more than the national average in October,” 
said Robert Spendlove, senior economist at 
Zions Bank. “However, over the past year, 
Utah’s decline has been far less severe — 9 
percent compared to a 24 percent drop na-

tionally. Utahns continue to show stronger 
optimism about the economy than consum-
ers across the country.”

The Utah consumer confidence survey 
uses key questions from the University of 
Michigan’s Survey of Consumers. These 
questions measure residents’ views of the 
present economic situation and their expec-
tations for the economy in the future. Data 
gathered from the key questions are used to 
create the consumer confidence index for 
Utah. Demographic questions are included 
in the questionnaire to allow for additional 
analysis of the data and to assess the repre-
sentativeness of the sample.

The full results of the monthly Zions 
Bank Consumer Sentiment Survey can 
be accessed at https://gardner.utah.edu/zi-
ons-bank-consumer-sentiment-survey/.

The South Valley Chamber of Com-
merce is continuing its Small Busi-
ness Saturday campaign throughout 
the month of November. To support 
and recognize the small business com-
munity, the chamber is offering $150 
off new business memberships during  
the month.

In a chamber release, it said small 
businesses are the backbone of the local 
economy. According to research, $68 
out of every $100 spent at local stores 
remains in the local economy. 

The chamber supports the economies 
of its city partners: Bluffdale, Cotton-
wood Heights, Draper, Herriman, Riv-
erton, Sandy and South Jordan.

“This month, we’re proud to spotlight 
the hardworking small-business owners 
who keep our community thriving,” said 
Jay Francis, president and CEO of the 
South Valley Chamber. “Our mission 

has always been to help businesses con-
nect, educate, advocate and grow. Small 
Business November is an opportunity to 
do just that — by helping local entre-
preneurs gain the visibility and support 
they deserve.”

“The holidays are competitive for 
everyone,” added Cory Covington, di-
rector of business development at the 
South Valley Chamber. “By bringing at-
tention to small businesses now, we’re 
giving them a head start and helping 
them stand out during the busy season.”

New members who join during Small 
Business November will receive a dis-
counted new business membership rate, 
plus added benefits such as advertising 
opportunities, event discounts, and ac-
cess to exclusive chamber programs.

Businesses can learn more by con-
tacting Covington at cory@southvalley-
chamber.com.

Brinks Home, one of North Ameri-
ca’s leading smart home security compa-
nies, has announced the launch of BHX, 
a new recruiting and sales platform and 
program designed to attract, develop and 
empower the next generation of field 
sales professionals.

The launch of BHX marks a major step 
forward in Brinks Home’s direct sales 
strategy — aligning modern recruiting 
methods, data-driven performance sys-
tems, and a high-energy sales culture 
under one scalable platform. BHX cre-
ates new pathways for sales reps to build 
wealth, independence and leadership in 
one of the fastest-growing channels in the 
smart home security industry.

“Launching BHX is more than a new 
look; it’s about building a platform where 
driven people can thrive,” Rob Gist, vice 
president of field sales at Brinks Home, 
said in a release. “We’ve designed BHX 
to serve our sales reps with the same ex-
cellence we deliver to our customers — 
giving them the tools, training and sup-
port they need to grow their business, 
their income and their careers.”

With BHX, Brinks Home is expand-
ing into new markets — removing tradi-
tional barriers like territorial limits and 
legacy structures that have long capped 
growth. The program unites sales and 

operations under one seamless experi-
ence, enabling faster onboarding, stron-
ger performance tracking, and more ef-
ficient customer delivery.

Sales representatives benefit from com-
petitive weekly pay, milestone incentives, 
and, unlike the competition, a lifetime rev-
enue share program that allows them to 
own a piece of every account they create. 
This structure rewards immediate success 
while building long-term wealth and finan-
cial independence — a true differentiator 
in the industry.

“Our field sales channel has always been 
an important part of our growth strategy, 
and with BHX we see the clearest path to 
scale for the future,” William Niles, CEO 
of Brinks Home, said in a company release. 
“BHX reflects our commitment to investing 
in people, empowering them to expand into 
new markets, and giving them products and 
a brand they can stand behind with pride.”

Brinks Home emphasized that BHX is an 
extension of the Brinks Home Experience, 
the company’s commitment to excellence, 
service and integrity in every customer 
and representative interaction. Central to 
that experience is the new BHX Built mo-
bile app, designed to empower representa-
tives with the tools and resources they need 
to succeed. The BHX Built mobile app is 
available now. 

Salt Lake City’s flexible workspace 
market is becoming one of the fast-
est-growing in the U.S., according to Co-
workingCafe’s “Q3 2025 State of the Co-
working Industry Report.”

The new report found that the Salt Lake 
metro area has grown to 83 coworking 
spaces, placing it 28th nationwide by lo-
cation count. The area’s average location 
size of 22,560 square feet also places it 
eighth-largest in the U.S., comparable in 
size to those in major markets like Boston 
and Los Angeles, while the city’s total co-
working inventory of 1.87 million square 
feet places it mid-tier among the top 50 
U.S. markets by total space. 

The monthly coworking space mem-
bership cost in the Salt Lake City area of 
$150 makes it the most affordable among 
the top 50 markets, comparable to rates 
in Jacksonville and Columbus and way 
below the national median of $225 per 
month. The local day-pass rate of $33 is 
slightly above the $30 national median. 

Virtual office subscriptions, those 
that give members a mailing address 
and phone answering service without a 
physical office, average $159 per month, 
matching the national median. Meeting 
rooms rental, at an average of $30 per 
hour, is also the lowest rate among the 
top 50 markets, tied with Sacramento, 
California.

Regus is Utah’s largest network of co-
working space operators, with 19 loca-
tions. Kiln is next with six locations, fol-
lowed by PowerBx with four.

Flexible workspaces now span more 
than 152 million square feet across 8,420 
locations nationwide, accommodating 
everyone from freelancers to enterprise 
teams, CoworkingCafe said in its report. 
Los Angeles leads by location count with 
322 coworking spaces, followed by Dal-
las-Fort Worth; Chicago; and Washing-
ton, D.C., each topping 300 locations. 
Regus is also the top operator nation-
wide, with 1,185 sites.

CUTTING EDGE

Printing
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sunprintsolutions.com
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After close to 40 shows spread over five months, the 
Utah First Credit Union Amphitheatre’s 2025 season 
came to a close on Oct. 12 when rockers Judas Priest and 
Alice Cooper finished their tour. In-between, musicians 
of all genres entertained hundreds of thousands of fans in 
the West Valley City venue.

“It was a great season again,” said Trent Falcone, direc-
tor of regional marketing for Live Nation, who books the 
bands. “I’m continually shocked that every year we just 
hit a new level, and I wouldn’t be surprised if it happens 
again next year. We had such a great diversity of shows, 
something for everybody, and this venue continues to be 
one of the best experiences for live music in Utah.”

Falcone, who is already busy booking acts for 2026, 
said performers who come to Utah First Amp (as many 
call it) love it.

“There were a few shows that they told us were the 
most successful ones on their tours,” he said. “Some of 
our bands were very well known and have been for years, 
and others were newer bands, up-and-comers. Many said 
that this was the largest crowd they’d ever played for. 
And many of the ‘veteran’ bands who’ve been here be-
fore continued telling us that one of their best audiences 
on their tours are in Utah.”

He pointed to comments made by Dashboard Confes-
sional, an American emo band who opened for the Goo 
Goo Dolls in August, who remarked to Falcone that “‘we 
have always loved this city, and its fans have supported 
us when other places didn’t.’ It was very heartfelt and 
sincere, and we heard stories like this all summer long.”

The amphitheatre added some new attractions this year, 
including The Backyard, an exclusive dining venue near 
the south side of the main stage, and a larger assortment 
of food and beverage options. The merchandise venues 
were constantly filled with fans waiting to purchase shirts 
and hats and souvenirs, and two photo spots manned by 
members of the Utah First Credit Union family took thou-

sands of pictures on fans’ cell phones and cameras. 
While everyone involved with Live Nation and Utah 

First Amp loved seeing so many ticket sales, Falcone said 
a successful season for him is “seeing people having an 
amazing time, smiling and happy. Some artists don’t get 
here very often, so it’s great when every aspect of a con-
cert comes together, from technical and vendor support 
to appreciating fans. This year we had great weather for 
most of our shows, so we were very blessed with that.”

He has already booked a few performers for 2026, the 
most notable being Rod Stewart for his One Last Time 
tour June 19, and Train’s 25th anniversary tour Aug. 19, 
with many more to come.

“I’ve been loving music for a long, long time,” Falcone 
said, “and it’s great to see so many acts want to come 
back. There will be many more announcements over the 
next few months, and we’re working hard to once again 
bring everyone some great shows.”

Utah First Amphitheatre finishes busy  
and successful 2025 season

Tom Haraldsen
Salt Lake Business Journal

Lawrence Gowan and his bandmates of Styx performed along with Kevin Cronin at Utah First Amp in early June. 
(Photos by Tom Haraldsen/Salt Lake Business Journal)

Rock and Roll Hall of Famer Cyndi Lauper brought her farewell tour to Utah First 
Credit Union Amphitheatre on Aug. 14.
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Company news information may be 
sent to brice.w@thecityjournals.com.

BANKING
	 • IFI Network, a Salt Lake City-

based B2B banking marketplace, has ap-
pointed Molly Bennard 
to its Advisory Board. 
Bennard has more than 
two decades of experi-
ence building and scal-
ing global financial ser-
vices organizations, 
most recently serving as 
president of internation-
al operations at Focus 
Financial Partners and 

CEO of Connectus Wealth Advisers. Ear-
lier, she was managing director at Focus 
Financial Partners, served as head of the 
Strategic Initiatives Group at AXA US, 
and began her career at Pricewaterhouse-
Coopers in accounting and transaction 
advisory before joining Morgan Stanley’s 
Investment Banking Division.

CONSTRUCTION
	 • GSBS Architects, a design firm 

with offices in Utah and Texas, has an-
nounced that three of 
its principals have been 
elected to the its board 
of directors: Clio Ray-
ner,  Soonju Kwon and 
Tang Yang. Rayner 
joined GSBS in 2005 
and has led work in both 
the higher education and 
K-12 sectors, including 

the recently completed renovation of We-
ber State University’s McKay Education 
Building and the newly rebuilt Sunset Ju-
nior High School for the Davis School 
District. She is also president-elect of the 
Utah Chapter of the American Institute of 
Architects. Kwon joined GSBS in 2010 
and has been a design leader for complex, 

high-profile projects. 
She has led major resort 
and higher education 
projects, including work 
at Snowbird Resort and 
the Utah State Universi-
ty Huntsman School of 
Business. She also has 
served on the Univer-
sity of Utah College of 
Architecture & Planning 
Dean’s Council, has 
been an adjunct profes-
sor, and was a founding 
board member of Wom-
en in Architecture SLC. 
Kwon also has been in-
volved in public art piec-
es, including an installa-
tion at Salt Lake City 

International Airport and street art pieces 
for the Salt Lake City Art Council’s series 
of outdoor sculptures. Yang leads GSBS’s 
Resort and Hospitality market sector. His 
portfolio includes The Nest, the soon-
to-open replacement for Snowbird Re-
sort’s iconic Mid Gad Restaurant. He is 
a founding member and current president 
of the National Organization of Minority 
Architects’ Utah Chapter. He has served 
in leadership roles with the Utah Chapter 
of the American Institute of Architects. 
He mentors students at the University of 
Utah’s College of Architecture & Plan-
ning and is a regular visiting critic for the 
college’s classes and studios.

ENERGY
	 • Torus Inc., a South Salt Lake-

based company focused on energy sys-
tems, has named William (Bill) Comeau 
as chief utility officer. He will be respon-
sible for advancing utility partnerships 
and grid integration. Comeau joins Torus 
after more than 25 years in the electric 
utility industry, including senior leader-
ship roles at PacifiCorp. Most recently, 

he served as vice presi-
dent of customer expe-
rience and innovation at 
PacifiCorp, leading sev-
eral of the company’s 
programs, including pi-
oneering energy storage 
and grid flexibility ini-
tiatives. Earlier in his ca-
reer, he held positions at 

Commonwealth Edison in Chicago and 
has served on multiple industry and com-
munity boards, including the Salt Lake 
Chamber Board of Governors and Junior 
Achievement of Utah.

GOVERNMENT
	 • The Governor’s Office of Eco-

nomic Opportunity has appointed 
Aaron Price as chief 
compliance officer. At 
GOEO, Price will lead 
efforts to strengthen fis-
cal integrity, improve 
operational efficiency, 
and ensure sound gover-
nance across the office’s 
programs, supporting the 
mission to drive sustain-

able growth and opportunity for commu-
nities and businesses statewide. Price has 
both accounting and legal expertise.

INVESTMENTS
	 • Ollin Ventures, a Provo-based ear-

ly-stage venture firm focused on AI-na-
tive software-as-a-ser-
vice, has appointed 
Brady Harris as general 
partner. Harris has over 
20 years of leadership 
as a CEO, operator, in-
vestor and board advisor 
across payments, fintech, 
SaaS and tech-enabled 
services. He has served 

as CEO of several sponsor-backed com-

panies, including IXOPAY and Dwolla. 
Prior to that, he was president of Pay-
roc and scaled Eliot Management Group. 
In addition to his operating roles, Harris 
advises several private equity and ven-
ture firms, including Advent Internation-
al, Long Ridge Equity Partners and True 
Wind Capital. He also serves on multiple 
boards, guiding founders and executives 
on strategy, execution and capital effi-
ciency. Harris earned a master’s degree in 
international affairs and global enterprise 
at the University of Utah.

MANUFACTURING
	 • Utah Medical Products Inc., a 

Midvale-based company that develops, 
manufactures and markets disposable and 
reusable specialty medical devices, has 
announced that its board of directors has 
appointed Kevin C. Timken to the board. 
Timken served as the company’s outside 
legal counsel for over 20 years before re-
tiring in 2025. He earned a J.D. degree 
from the University of Utah in 1997.

TECHNOLOGY
	 • BambooHR, a Draper-based com-

pany offering an intelligence platform 
for unified HR, payroll 
and benefits, has ap-
pointed Adam Chris-
tensen as its first-ever 
chief marketing offi-
cer. He will lead Bam-
booHR’s global mar-
keting organization, 
unifying brand, growth 
and product marketing. 
Christensen is a mar-

keting executive with more than two 
decades of experience building teams, 
most recently serving as chief marketing 
officer at Notified. He previously held 
senior marketing and communications 
positions at AppDirect, PayPal, IBM, 
Juniper Networks and Ingram Micro.

People on the MovePEOPLE ON THE MOVE

Aaron Price

Brady Harris

Molly Bennard

Adam  
Christensen

Tang Yang

Clio Rayner

William ComeauSoonju Kwon
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to brice.w@thecityjournals.com.

DIVIDENDS
	 • The board of directors of Zi-

ons  Bancorporation NA, based in Salt 
Lake City, has declared a regular quar-
terly dividend of 45 cents per common 
share. The dividend will be payable Nov. 
20 to shareholders of record Nov. 13. The 
board also declared the regular quarterly 
cash dividend on the company’s Series A 
perpetual preferred shares. The cash divi-
dends on the preferred shares are payable 
Dec. 15 to shareholders of record Dec. 1. 
Zions operates banks in 11 western states.

	 • The board of directors of Utah 
Medical Products Inc., based in Salt 
Lake City, has approved a quarterly cash 
dividend of 31 cents per share of com-
mon stock. The dividend is payable Jan. 
5 to shareholders of record Dec. 16. It is 
a 1.6 percent increase over the prior reg-
ular quarterly cash dividend. Utah Medi-
cal Products develops, manufactures and 
markets disposable and reusable specialty 
medical devices.

EVENTS
	 • The Gateway in Salt Lake City 

will have its annual “Lights On” holi-
day lighting event Nov. 22 from 6:30-8:30 
p.m. The lights will be turned on at 8 p.m. 
The family-friendly event will feature live 
entertainment, hot beverages, seasonal 
cocktails, and bites from Flanker Kitchen 
& Sporting Club, prizes, stilt walkers, and 
balloon twisters. The holiday lights will be 
on display through Dec. 31. The Gateway 
also will have a Market & Craft Fair on 
Nov. 21 and Dec. 5, 4-9 p.m. at 18 N. Rio 
Grade St. The free event will feature 60 lo-
cal businesses, hourly prize drawings and 
fun photo opportunities. The Gateway’s 
Art Stroll will be happening simultane-
ously, showcasing installations created by 
local artists throughout Rio Grande Street.

INVESTMENTS
	 • Torus Inc., a South Salt Lake energy 

platform company, has announced a $200 
million investment by Magnetar, an alter-
native asset manager. The investment will 
accelerate the deployment of Torus’ pro-
prietary modular power plants for utilities, 
data centers, and commercial and industri-
al customers across the United States. To-
rus builds small, inertia-based hybrid en-
ergy systems that combine the power of 
mechanical flywheels with the duration of 
batteries, equipped with enterprise-grade 
security and software management. Each 
unit can sit at the edge of the grid or on-site 
at a facility and respond to grid signals in 
milliseconds. Linked together, they form 
a distributed “grid operating system” that 
gives utilities and businesses a new way 
to keep power reliable, scalable and se-
cure. Founded in 2021, Torus grew from 
an initial prototype in Springville into a 
40,000-square-foot facility producing 
more than 400 megawatts annually. The 
company is now preparing to open Giga-
One, a 540,000-square-foot manufactur-
ing campus in Salt Lake City, where pro-
duction is expected to scale to more than 
1 gigawatt per quarter within three years. 
A small portion of the investment will be 
used to support the buildout of GigaOne 
as Torus ramps up production to meet cus-
tomer demand, the company said.

PARTNERSHIPS
	 • Neighbor, a Lehi-based market-

place for self-storage, vehicle storage 
and parking, has announced a partnership 
with Cubby, an all-in-one management 
and e-commerce platform for self-storage 
operators. Through the integration, Cub-
by customers can automatically list their 
available units on Neighbor’s nationwide 
marketplace. Neighbor’s platform con-
nects renters with traditional self-storage 
facilities across the country. Cubby has 
over 400 clients.

	 • Blendtec, an Orem-based maker of 
commercial and residential blenders, is 
partnering with Food Network star Geof-
frey Zakarian to introduce profession-
al-grade blenders to home chefs. Zakar-
ian is known as the “Iron Chef” and his 
Food Network television career has in-
cluded “Iron Chef America,” “Big Restau-
rant Bet,” “Chopped” and “The Kitchen.” 
Zakarian has served for 15 years as chair 
of the Food Council for City Harvest, 
helping rescue and distribute fresh food 
to communities in need across New York 
City. He also is culinary director at Tampa 
General Hospital.

PHILANTHROPY
	 • The annual “Warm Bodies, Warm 

Souls” clothing drive has begun and will 
run through Nov. 21. Bank of Utah, Arc-
tic Circle and Red Hanger are collecting 
warm clothing and winter essentials for 15 
nonprofits serving individuals and fami-
lies statewide. Drop-off locations for new 
or gently used clothing are in locations 
from Logan to St. George. A list of partic-
ipating locations and the 15 benefiting or-
ganizations can be found at https://www.
bankofutah.com/clothing-drive.

	 • The USANA Foundation joined 
forces with community partners and vol-
unteers on Nov. 5 to assemble 3,000 bags 
of food for children and families facing 
food insecurity. The event at the foun-
dation headquarters in West Valley City 
brought together hundreds of volunteers 
from organizations, including the Bounti-
ful Food Pantry, For the Kids, the Utah 
Department of Cultural and Commu-
nity Engagement, and Kristen Andrus’ 
Gathering for Impact. USANA execu-
tives, employees and community donors 
also participated. The bags will be dis-
tributed to the five Salt Lake area school 
districts along with the Bountiful Food 
Pantry and For the Kids. Throughout 
the afternoon, volunteers worked in as-
sembly lines to pack thousands of food 
bags designed to provide immediate relief 
for families affected by the reduction in 
SNAP benefits. The next day, local school 
district trucks collected and distributed the 
completed bags to students and families 
across the region.

	 • Ken Garff Automotive Group, in 
partnership with the VA Salt Lake City 
Health Care System, donated Thanksgiv-
ing meals to veterans and military families 
during its annual “Drive Out Hunger” 
events Nov. 7-8. The donations included 
a free Thanksgiving meal at drive-through 
events in St. George, Salt Lake City, Orem 
and Ogden, with veterans and military 
families receiving a tote bag with a frozen 
turkey and all the fixings. The donations 
are part of the dealership group’s “We’re 
‘Hear’ For You” program, an employ-
ee-run, philanthropic initiative where em-
ployees engage in service to help the lo-
cal communities and the causes they care 
about most. Local activities were part of a 
companywide program in nine states.

	 • The doTerra Healing Hands Foun-

dation is inviting customers to give with 
their purchase through the limited-time 
return of Together Touch. With every 
purchase of the essential oil, $20 will be 
donated to the foundation, helping fund 
initiatives that empower children and fam-
ilies, strengthen communities and “create 
brighter futures.”

RECOGNITIONS
	 • The Salt Lake Chamber recent-

ly recognized several people with awards 
during the 49th annual Women & Busi-
ness Conference and Athena Awards Lun-
cheon. The Athena Leadership Award 
was presented to Ally Isom, chief mar-
keting and external affairs officer at Clyde 
Cos. Inc. The award recognizes an active 
member of the chamber who demonstrates 
creativity and initiative in business, pro-
vides valuable service by devoting time 
and energy to improve the quality of life 
for others in the community, and assists 
women in reaching their full leadership 
potential. Five business and community 
leaders received the Pathfinder Award 
for their work to create new paths and 
promote the development and recognition 
of women in business: Melanie Bowen, 
community relations director of the Or-
rin G. Hatch Foundation; Jenny Groberg, 
CEO and founder of BookSmarts Ac-
counting and Bookkeeping; Lauren Gus-
tus, CEO and executive editor of The Salt 
Lake Tribune; Sara Jones, CEO of Inclu-
sionPro; and Monnica Manuel, president 
and co-founder of RSG Performance.

	 • Dr. Bob S. Carter, CEO of Univer-
sity of Utah Health, recently was inducted 

into the National Acad-
emy of Medicine. Car-
ter is a career neurosur-
geon who serves as the 
A. Lorris Betz Executive 
Vice President for Health 
Sciences at the UofU. 
Carter, who was elected 
to the academy in Octo-
ber 2024, was among 90 

U.S. members and 10 international mem-
bers who were celebrated at an induction 
ceremony in Washington, D.C. The acad-
emy recognizes individuals who have 
demonstrated outstanding professional 
achievement and commitment to service. 
Carter joins eight other University of Utah 
researchers who have been elected to the 
academy. Carter has made significant con-
tributions to advancing personalized med-
icine through research into creating new 
therapies for cancer. Prior to joining the 
UofU in 2025, Carter served as the Wil-
liam and Elizabeth Sweet Endowed Pro-
fessor in Neuroscience at Harvard Medi-
cal School and neurosurgeon-in-chief at 
Massachusetts General Brigham. His ed-
ucation includes an undergraduate degree 
in chemistry from Brigham Young Uni-
versity.

	 • Twenty-five Utah state employ-
ees recently were recognized with the 
2025 Governor’s Awards for Excel-
lence, which highlight distinguished ser-
vice across Utah’s executive branch in 
several categories. Established in 2007, 
the awards recognize state employees who 
set the standard for service, leadership and 
results for Utahns. The 2025 recipients for 
Embracing Innovation are Gracia Al-
len, Utah Office of the Lieutenant Gov-
ernor; Brian Jensen, Utah Department of 
Government Operations; Madison Klein, 
Utah Commission on Criminal and Juve-
nile Justice; Siddartha Muppalla, Utah 

Board of Pardons and Parole; Alyssa 
Musselman, Utah Labor Commission; 
and Nicole Yerkes, Utah Department of 
Health and Human Services. The 2025 
recipient for Exemplary Leadership 
is Jackie Andrew, Utah Department of 
Health and Human Services. The 2025 
recipients for Outstanding Public Ser-
vice are Atie Amirgol, Utah Department 
of Environmental Quality; John Capell, 
Utah Department of Corrections; Adam 
Duncan, Office of the Governor; Duncan 
Evans, Governor’s Office of Planning 
and Budget; Angela Gunderson, Utah 
Department of Cultural & Community 
Engagement; Jacoba Larsen, Utah State 
Tax Commission; Bruce Stewart, Utah 
Department of Financial Institutions; 
Paige Suttich, Utah Department of Work-
force Services; Sheila Thomas, Utah De-
partment of Commerce; and Yukiko Yo-
neoka, Utah Department of Public Safety. 
The 2025 recipients for Peer Leadership 
are Brandee Crockett, Utah Army Na-
tional Guard; Eric Hansen, Utah De-
partment of Transportation; Paul Jolley, 
Governor’s Office of Economic Opportu-
nity; Tracy Klausmeier, Utah Insurance 
Department; Jason Skoubye, Utah De-
partment of Alcoholic Beverage Services; 
Ben Stireman, Utah Department of Nat-
ural Resources; and Sherrine Wishart, 
Utah State Capitol Preservation Board. 
The 2025 recipient for Impacting Cul-
ture is Amanda Petersen, Utah Depart-
ment of Agriculture and Food.

	 • Resonant, a Salt Lake City-based 
Renew Biotechnologies subsidiary de-
veloping novel diagnostic tools for neu-
rodegenerative diseases, has received 
the “DNA Sequencing Innovation Of 
The Year” honor in the fifth annual Bio-
Tech Breakthrough Awards program. 
The awards are conducted by BioTech 
Breakthrough, an independent market 
intelligence organization that recognizes 
standout life sciences and biotechnology 
companies, products and services world-
wide. Resonant’s blood test transforms 
next-generation sequencing into a prac-
tical window on active brain injury.

	 • Chartway Credit Union, based 
in Virginia and with customers in Vir-
ginia, Utah and Texas, has been recog-
nized with the 2025 Luminaries Award 
for Excellence in Marketing by Cred-
it Union Times. The national award rec-
ognizes Chartway’s 2024 campaign to 
empower the Hispanic community in its 
Utah market by expanding access to fi-
nancial services. Through the initiative, 
Chartway helped individuals without So-
cial Security numbers obtain home and 
auto loans using an ITIN, expanded its 
Spanish-speaking team by 60 percent, 
and introduced fully bilingual branches 
in Utah, Texas and Virginia.

RETAIL
	 • Smith’s Food & Drug has an-

nounced plans to build a new Smith’s 
Marketplace in Cedar City. The 
123,000-square-foot multi-department 
store will be at 1247 S. Main St. and will 
offer a range of products and services, in-
cluding full-service grocery, pharmacy, 
apparel, fuel and household goods. The 
$50 million investment will anchor an 18-
acre retail development. Upon comple-
tion, expected in early 2027, the existing 
Smith’s Food & Drug store at 633 S. Main 
St., Cedar City, which opened in 1996, 
will close, and all employees will have the 
opportunity to transfer to the new store.

Dr. Bob S. Carter
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CalendarCALENDAR
Information about upcoming events may 
be sent to brice.w@thecityjournals.com.

Nov. 18, 11:30 a.m.-1 p.m.
	 Women in Business Luncheon, an 

Ogden-Weber Chamber of Commerce 
event. Speaker Rebecca Robley, owner, 
Online and Organized, will discuss “Le-
veraging Technology.” Location is Jere-
miah’s Lodge & Garden, 1329  W. 12th 
St., Marriott-Slaterville. Cost is $25 for 
WIB members and first-time guests, $35 
for nonmembers. Details are at ogdenwe-
berchamber.com.

Nov. 18, 11:30 a.m.-1 p.m.
	 “Digital Wellness & Mental Health 

in the Workplace,” a Silicon Slopes 
event. Speakers are Clay Olsen, CEO of 
Impact Suite and co-founder of Fight the 
New Drug, and Erin Cox, Utah State Uni-
versity journalism professor. Location is 
Adams Wealth Advisors, 701 S. Main St., 
Suite 400, Logan. Details are at https://
www.siliconslopes.com/c/events/.

Nov. 18, 5-7 p.m.
	 “Tech Tuesday: Diagnostics Re-

search Ecosystem Networking Event,” 
a University of Utah event featuring dis-
cussions about research collaboration and 
diagnostics innovation. An expert panel 
will share the latest developments and 
explore opportunities for collaboration 
between academia and industry. Speakers 
include Scott Marty (moderator), partner, 
Ballard Spahr; Dr. ​Tracy George, chief 
scientific officer, medical director/hema-
topathology, ARUP; and ​Matthew Rodi-
na, director of molecular medicine, Uni-
versity of Utah, and medical director of 
the Thrombosis Service, Salt Lake City 
Veteran’s Administration Health Center. 
Location is 303 Chipeta Way, Salt Lake 
City. Must be 21 or older to attend. De-
tails are at https://luma.com/n6i9ejym.

Nov. 19-20
	 Annual Convention, a Utah Mining 

Association event. Theme is “Elevating 
the Industry.” Event will feature insights 
from mining industry experts at plenary 
sessions, technical sessions, networking, 
industry updates and instruction. Loca-
tion is Marriott City Center, 220 S. State 
St., Salt Lake City. Details are at https://
utahmining.org/498-2/.

Nov. 19, 11:30 a.m.-1 p.m.
	 Business Alliance Networking 

Luncheon. Location is Boondocks Fun 
Center, 525 Deseret Drive, Kaysville. 
Free (lunch is available for purchase). No 
RSVP needed. Details are at davischam-
berofcommerce.com.

Nov. 19, 11:30 a.m.-1:30 p.m.
	 “AI Budgets & Strategy 2026: Nav-

igating the Economics of AI Implemen-
tation,” a Silicon Slopes event. Location is 
249 N. 1200 E., Suite 250, Lehi. Details are 
at https://www.siliconslopes.com/c/events/.

Nov. 19, noon-1 p.m.
	 “Solve The Business Puzzle,” a Wom-

en’s Business Center of Utah event. Pre-
senter Dianna Adams, chef, mentor, speak-
er, author and founder of The G.R.I.E.F. 
Foundation and Business & Beignets, will 
discuss “Visually Vibrant: Boosting Brand 
Visibility.” Event takes place online. Free. 
Details are at wbcutah.org.

Nov. 19, noon-1:30 p.m.
	 “Strictly Networking Lunch,” a 

West Jordan Chamber of Commerce event. 
Location to be determined. Free (lunch 
available for purchase). Details to be an-
nounced at westjordanchamber.com.

Nov. 19, 5:30-6:30 p.m.
	 Tax Planning Clinic, a Small Busi-

ness Development Center event that takes 
place online. Details are at https://clients.
utahsbdc.org/events.aspx.

Nov. 19, 6-7:30 p.m.
	 “Driving Website Traffic for Free,” 

a Small Business Development Center 
event that takes place online. Details are at 
https://clients.utahsbdc.org/events.aspx.

Nov. 20, 8-11:30 a.m.
	 Workplace Mental Health & 

Well-Being Forum, a Utah Community 
Builders event exploring practical strate-
gies for cultivating psychological safety, 
how to address mental health challenges 
before they escalate, tools and resources 
to integrate wellness into workplace cul-
ture, and the business case for prioritiz-
ing mental health. Location is One Utah 
Center, 201 S. Main St., second floor, 
Salt Lake City. Cost is $75 for members 
and $100 for nonmembers. Details are at 
slchamber.com.

Nov. 20, 8:30 a.m.-2:30 p.m.
	 Annual Women in Business Sum-

mit, a Davis Chamber of Commerce event. 
Speakers are Margaret Wooley Busse, ex-
ecutive director, Utah Department of Com-
merce; Kathie Gwilliam, author, podcast-
er and motivational speaker; and Tiffany 
Peterson, speaker and international coach. 
Location is Weber State University Davis 
Campus, 2750 University Park Blvd., Lay-
ton. Cost is $65 for members, $85 for non-
members. Details are at davischamberof-
commerce.com.

Nov. 20, noon
	 “Mental Health Town Hall,” pre-

sented by Silicon Slopes and Promise-
2Live. Topic is “Grief and Loss: Finding 
Light in the Darkness.” Location is Sil-
icon Slopes, 2600 Executive Parkway, 
No. 140, Lehi. Details are at https://app.
siliconslopes.com/events.

Nov. 20, 5-6 p.m.
	 Legal Workshop (in English and 

Spanish), a Small Business Develop-
ment Center event. Location is Orem/
Provo SBDC at Utah Valley University. 
Details are at https://clients.utahsbdc.
org/events.aspx.

Nov. 20, 6:30-8 p.m.
	 “How to Start a Business 101,” 

a Small Business Development Center 
event. Location is Orem/Provo SBDC 
at Utah Valley University. Details are at 
https://clients.utahsbdc.org/events.aspx.

Nov. 21, 8:30-10 a.m.
	 “Friday Connections,” a 

multi-chamber networking event. Lo-
cation is Utah Trucking Association, 
4181 W. 2100 S., West Valley City. In 
lieu of the $5 or $10 entry fee, attendees 
are asked to bring non-perishable food 
items to benefit Neighborhood House. 
Details are at chamberwest.com.

Nov. 21, 9 a.m.-1:30 p.m.
	 “Navigating Today’s Global 

Economy,” presented by The Mill at 
Salt Lake Community College as part 
of Global Entrepreneurship Week. Pre-
senters will discuss tariff implications 
across industries, strategies and re-
sources for international trade, upcom-
ing opportunities for global business 
in Peru, and a global overview from 
Stadler. Speakers include Matt Wunder-
li, director of investments and business 
advisory, World Trade Center Utah; 
Simon Michael, CEO, FedEx Ground 
Partners; Kevin Smith, president and 
founder, Sansegal Ltd.; MacKenzie 
Leavitt, vice president, World Trade As-
sociation of Utah; Daniel Bruner, inter-
national trade specialist, Utah Export 
Assistance Center; Anna Maidon, direc-
tor of grants administration and SME 
engagement, World Trade Center Utah; 
Davis Pierce, president and CEO, Finn-
savvy; and Davis Utrilla, former hon-
orary counsel, Peru. Location is Miller 
Corporate Partnership Center, Building 
5, Room 101, 9690 S. 300 W., Sandy. 
Cost is $50. In-person and online at-
tendance are available. Details are at 
https://epay.slcc.edu/C20011_ustores/
web/store_main.jsp?STOREID=130.

Nov. 21, 11:30 a.m.-1 p.m.
	 “Grow with AI Series: Part 3,” a 

Small Business Development Center event. 
Location is Young Dodge. Details are at 
https://clients.utahsbdc.org/events.aspx.

Nov. 21, noon
	 “Silicon Slopes Conversation,” fea-

turing Allyse Jackson, founder and CEO of 
Beehive Meals. Location is Silicon Slopes, 
2600 Executive Parkway, Suite 140, Lehi. 
Free. Details are at https://app.silicon-
slopes.com/events.

Nov. 22, 10 a.m.-noon
	 “BeaUtahful Brunch,” a Commerce 

Catalyst event designed for women and 
featuring music and dance. Location is 
Thread HQ Retail Store, 241 W. Cen-
ter St., Provo. Cost is $30. Details are at 
https://luma.com/t6onmqve.

Nov. 22, 6:30-8:30 p.m.
	 “Lights On at The Gateway,” featur-

ing music, art, hot drinks, food and season-
al cocktails, and the turning on of holiday 
lights at 8 p.m. Details are at https://atthe-
gateway.com/calendars/lights-on-2025/.

Dec. 1-2
	 2025 AI Summit, hosted by the Utah 

Department of Commerce and its Office 
of Artificial Intelligence Policy, the Gov-
ernor’s Office of Economic Opportunity 
and the Nucleus Institute. Theme is “Utah’s 
Pro-Human Leadership in the Age of AI.” 
Event features a keynote address from Gov. 
Spencer Cox and a fireside conversation 
with Matthew Prince, CEO of Cloudflare. 
Session highlights include workforce de-
velopment in the age of AI and its impact 
on employment trends; cutting-edge re-
search from Utah’s top universities; emerg-
ing applications in biotechnology, finance 
and sustainable energy; and interactive pol-
icy discussions on topics such as AI com-
panions, personalized medicine, and AI in 
learning. Dec. 2 is Summit Day. Dec. 1 fea-
tures a pre-summit hackathon titled “Busi-
ness Builders & AI,” hosted by nonprofit 
SeedAI in partnership with the state of Utah. 
Hackathon will bring together local compa-
nies, entrepreneurs, technical experts and 
government partners to tackle real AI chal-
lenges and explore practical solutions for 
small and medium-sized businesses. Five 
companies will be selected to have their use 
cases workshopped live with AI profession-
als, while all participants will gain hands-on 
experience, new connections, and oppor-
tunities for growth. Location is Salt Pal-
ace Convention Center, 100 S. West Tem-
ple, Salt Lake City. Pre-summit hackathon 
costs $30. Summit costs $175. Details are at 
https://aisummit.utah.gov/.

ELEVATE YOUR EVENT 
in the Heart of Downtown
Host your next conference or corporate 
event at Eccles Theater.
Book your experience today!
Call 385-468-1030 or email: events@artsaltlake.org
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CAREERS

Salt Lake City, UT. Manage EHS, provide tech 
guid. & counseling.   Dev. & implement policies, 
proced. & training for strategic priorities, meet 
reg. req & cust. Spec. EHS. Monitor OHS, OSHA, 
MSHA, EPA & DOT regs & interface with reg 
agencies. Lead invest. & ensure analysis, id, doc. 
& implement corrective actions items for loss & 
injuries.  Monitor injury & illness incid. & manage 
workers comp. to reduce costs & maintain cont. 
improve. Ensure envir. compl. per reg req & dev. 
pollution prev. initiatives. Lead facility EHS com-
pl.& prog audits. Oversee facilities completion of 
req. inspec., reports & doc. req by govt & cust. 
specific permits & reg. reqs.   HS dip. & educ. or 
training in OH&S & leg., mining rescue & con-
fined space.  3 yrs exp. in heavy ind. or mining 
sector in leading EHS prog., audits, provide tech. 
guid., corrective actions & monitor; reporting for 
reg req.; oversee safety training; comply with govt 
health & safety regs for heavy industry & mining; 
& manage workers comp claims & best practices. 
Compr. understanding of EH&S regs & standards 
related General Industry & Mining ops (OSHA, 
OHS, MSHA, DOT, EPA).  Up to 30% travel to 
mining & company sites in the U.S. & Canada.  
Joy Global Surface Mining/ Komatsu, 1486 S. 
Distribution Dr., Salt Lake City, Utah 84104; katie.
shaw@global.komatsu.     

SR. EHS Manager

Edwards Lifesciences LLC seeks Manufactur-
ing Manager in Draper, UT. A Responsible for 
the maintenance of facilities-related systems and 
equipment, campus upkeep, and soft services to 
ensure efficient operation of facilities and build-
ing systems within a Medical Device campus 
environment. Position requires 5% domestic and 
5% international travel. Salary Range: $147,638 
-  $151,400. Apply at www.jobpostingtoday.com 
Ref #75267.

Manufacturing Manager

COST ESTIMATOR to prepare cost estimates for 
services to aid management in bids or determin-
ing price. Mon-Fri 40hs/wk. Bachelor’s in Busi-
ness Admin., Accounting, or related field of study 
req’d. Mail resume to Magic Clean Corp, 349 E 
Unchartered Lane, Draper UT 84020

Cost Estimator

PUBLIC NOTICES

BEST KEPT
SECRET IN UTAH
Wire rope is where we started. 

One of the largest shops in  
the Intermountain West.  

Slings made to your specifi-
cations. Our staff has over  60 

years of experience. 

3333 West 2100 South
Salt Lake City, Utah 84119

(801) 972-5588
www.rasmussenequipment.com

Announcement of Appointment and Notice to 
Creditors Estate of Florence Paxman Mem-
mott , Case No. 253700628 ES. Shirley M. 
Odekirk has been appointed personal rep-
resentative of this estate. All persons having 
claims against the decedent must present their 
claims in writing within three (3) months after 
the date of the first publication of this notice 
or the claims will be forever barred. Written 
claims may be delivered or mailed to the per-
sonal representative or their attorney at the ad-
dress below: Michael S. Glassford, Legal Ink, 
PLLC, 7000 S Commerce Park Dr, Suite 
100, Midvale, Utah 84047, or filed with the 
Clerk of the District Court in Davis County. 
Date of first publication: November 10, 2025.

District Court of Utah
Second Judicial District Davis County, Farm-
ington Department 800 West State Street, 
Farmington, Utah 84025
WCL LEGEND HILLS L.L.C.., a Utah lim-
ited liability company, Plaintiff, v. RONALD 
PARTRIDGE, an individual, d/b/a CTR 
COUN- SELING GROUP Defendant Sum-
mons (Eviction Cases)
Civil No. 250701143
Judge: Jennifer Valenica
The state of Utah to: Ronald Partridge d/b/a 
CTR Counseling Group (party's name): A law-
suit has been filed against you. You must re-
spond in writing by the deadline for the court 
to consider your side. The written response is 
called an Answer.
Deadline! Your Answer must be filed with the 
court and served on the other party within 3 
business days of the date you were served with 
this Summons. If you do not file and serve 
your Answer by the deadline, the other party 
can ask the court for a default judgment. A de-
fault judgment means the other party can get 
what they asked for, and you do not get the 
chance to tell your side of the story. Read the 
complaint/petition The Complaint or Petition 
has been filed with the court and explains what 
the other party is asking for in their lawsuit. 
Read it carefully.
Answer the complaint/petition You must file 
your Answer in writing with the court within 3 
business days of the date you were served with 
this Summons. You can find an Answer form 
on the court's website: utcourts. gov/ans
Serve the Answer on the other party You must 
email, mail or hand deliver a copy of your 
Answer to the other party (or their attorney or 
licensed paralegal practitioner, if they have 
one) at the address shown at the top left cor-
ner of the first page of this Summons. Finding 
help The court's Finding Legal Help web page 
(utcourts.gov/help provides information about 
the ways you can get legal help, including the 
Self-Help Center, reduced-fee attor- neys, lim-
ited legal help and free legal clinics.
Dated this 2nd day of September 2025 /s/ Bri-
an J. Porter, attorney for Plain- tiff MCKAY, 
BURTON & THUR- MAN, P.C. 2180 S 1300 
E, Ste 400
SLC, UT 84106
To be Served at:
Ronald Partridge: 1044 Banbury Drive,
Syracuse, Utah 84075
Date of first publication Nov. 10, 2025-
Publishing: 11/10/2025, 11/17/2025, 
11/24/2025

Common/Ecclesiastical Law Notice: MA-
DONNA FAYE MARRON, Madonna Faye 
Marron, MADONNA F. MARRON, Ma-
donna F. Marron, MADONNA F MARRON, 
Madonna F Marron,MADONNA MARRON, 
Madonna Marron, M.F. MARRON, M.F. Mar-
ron, M F MARRON, M F Marron, MARRON, 
MADONNA FAYE, Marron, Madonna Faye, 
MARRON MADONNA F.,  Marron, Madon-
na F, Marron, Madonna F, MARRON, MA-
DONNA F, Marron: Madonna- Faye, Madon-
na-Faye:Marron, All Rights Reserved.  2021 
Inaflashyflash.com
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Madonna F Marron,MADONNA MARRON, 
Madonna Marron, M.F. MARRON, M.F. Mar-
ron, M F MARRON, M F Marron, MARRON, 
MADONNA FAYE, Marron, Madonna Faye, 
MARRON MADONNA F.,  Marron, Madon-
na F, Marron, Madonna F, MARRON, MA-
DONNA F, Marron: Madonna- Faye, Madon-
na-Faye:Marron, All Rights Reserved.  2021 
Inaflashyflash.com

Adrienne M. Jack, #17073
Brent A. Andrewsen, #10035
HOLLAND & HART LLP
222 South Main Street, Suite 2200
Salt Lake City, Utah 84101-2001
Telephone: (801) 799-5800
Fax: (801) 983-9607
Attorneys for the Co-Personal Representatives, 
Lisa Davis and Brad Magnuson
In the District Court of Utah
Second Judicial District in and for Davis 
County
Court Address: Farmington District Court, 
800 West State Street, Farmington UT 84205
In the Matter of the Estate of
CHARLENE MAGNUSON, a/k/a Charlene 
S. Magnuson, a/k/a Charlene Stample Mag-
nuson, Deceased

Announcement of Appointment and Notice 
to Creditors

_253700563                
Case Number

_Hon. JOSEPH BEAN_________
Judge

To: The Davis Journal
Please publish the following once a week for 
three weeks in a row.
Announcement of Appointment and Notice to 

Creditors
Estate of CHARLENE MAGNUSON, a/k/a 
Charlene S. Magnuson, a/k/a Charlene Stam-
ple Magnuson, Deceased .
Case Number 253700563
Lisa Davis and Brad Magnuson have been 
appointed co-personal representatives of this 
estate. All persons having claims against the 
decedent must present their claims in writing 
within three months after the date of the first 
publication of this notice or the claims will be 
forever barred.
Written claims may be:
• Delivered or mailed to the co-personal rep-
resentatives or their attorney at the address 
below, or

• Filed with the Clerk of the District Court in 
Davis County.
Date of first publication: November 17, 2025.

Adrienne M. Jack, #17073
Brent A. Andrewsen, #10035
HOLLAND & HART LLP
222 South Main Street, Suite 2200
Salt Lake City, Utah 84101-2001
Telephone: (801) 799-5800
Email: amjack@hollandhart.com
Email: baandrewsen@hollandhart.com

36267898_v1

MX Technologies Inc., a Lehi-based financial data 
platform that helps financial institutions, fintechs and 
businesses connect, verify and enhance financial data, 
has published a study that found that Americans love 
their mobile banking apps, but that financial institutions 
are struggling to meet rising consumer expectations.

The survey of over 1,300 U.S. consumers discov-
ered that people are accessing mobile apps every day — 
some doing so multiple times per day. More than half of 
consumers (52 percent) check their most-used banking 
or finance app every day and 23 percent check it multi-
ple times per day. In addition, 91 percent of consumers 
say a good mobile experience with their financial pro-
viders is important.

Despite this high engagement and importance, the 
research reveals mobile experiences may fall short of 
consumer expectations. Fifty-one percent of consum-
ers expect greater levels of personalization from their fi-
nance-related mobile apps than they receive today. 

Consumers are also less willing to compromise 
on bad experiences. Sixty-seven percent say they 
wouldn’t choose a financial provider that had a bad 
mobile experience, and 58 percent of consumers agree 
they would switch financial providers if the mobile ex-
perience were bad. 

“Mobile is no longer just another channel; it’s the 
core of the consumer relationship and a strategic growth 
engine for financial institutions,” said Crystal Anderson, 
chief of staff and head of product at MX. “Mobile is 
where people check balances, move money and make 
decisions about their financial health. The data makes 
it clear: When consumers feel empowered by intuitive, 

personalized mobile experiences, they engage more 
deeply and make stronger financial decisions. That’s the 
outcome we’re all working toward.”

Even with rising expectations, consumers report great-
er satisfaction with their mobile experiences. The re-
search found that 84 percent of consumers are satisfied 

with the mobile experience on their primary financial 
app, up from 71 percent earlier this year. 

Consumers define good mobile experiences through 
features that give them protection and control. When 
asked which features are essential, the top three features 

rated by consumers are fraud alerts and the ability to 
report fraud or stop payments, card control options and 
mobile check deposits.

Over the past 12 months, consumers’ expecta-
tions for greater personalization level have risen by 
20 points (66 percent, up from 46 percent in 2024). 
And consumers are ready to exchange their data for 
better experiences. More than half (53 percent) say 
they would give their financial provider access to 
more of their data if they knew it would result in a  
better experience.

Data-driven experiences and insights are now inte-
gral to how people build trust and confidence in their 
finances and their providers, according to the sur-
vey. Consumers (61 percent) want financial providers 
to know them — and proactively show that they do. 
When asked in what areas do they feel financial pro-
viders are not doing enough to support their financial 
needs, consumers cited informing them about how and 
where their financial data is being shared (49 percent), 
providing information about better rates and additional 
products (47 percent), offering ways to simplify their 
financial life and money management (39 percent) and 
helping them reach their financial goals (38 percent).

As MX found in previous surveys, trust remains the 
cornerstone of the financial relationship. Seventy-eight 
percent of consumers say they trust their primary fi-
nancial provider with their financial data. But consum-
ers expect it to be secure — 59 percent say they will 
freely share their financial data as long as they trust it 
is securely protected, a 10-point increase from the end 
of 2024.

New MX research shows most consumers  
can’t live without their banking apps
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Contact Central Bank’s center for 
startups & entrepreneurs at 801.655.2139

Customers!
We     our                                                        

“It’s obvious that Central Bank is focused on supporting the  
entrepreneurial community that we have here in Utah. They have all  

of the technology and tools we’ve ever needed from a bank, but also a  
very personal, hometown feel that makes us feel comfortable.”

Jason & Meradith Christensen, Owners
Blue Unicorn Protein Bars

MEMBER

cbutah.com


