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Shipping containers await transport at a dock. Imported products coming into the U.S. could see their tariffs adjusted in 2026
through a U.S. Supreme Court ruling and/or alterations by the Trump administration. (Adobe Stock photo)

Tariff turbulence could take
new form in 2026

Brice Wallace
Salt Lake Business Journal

Trump. Tariffs. Trade. 2026. For ex-
porting and importing businesses, that
alliterative combination could lead to ...
trouble.

As turbulent as 2025 was for those

. companies, the new year could be a re-

peat. Although a U.S. Supreme Court
ruling expected in January could upset
the tariff cart, the Trump administration
has said it is ready to take an alternative
path with the same destination.

The court is expected to rule on
whether the administration’s coun-
try-specific tariffs are allowed under
the International Emergency Econom-
ic Powers Act of 1977, which Congress
used to grant any president broad au-
thority to regulate a variety of econom-
ic transactions following a declaration
of a national security emergency. The
plaintiffs contend that IEEPA might au-
thorize some tariffs but not the ones im-
plemented by the Trump administration.
The ruling could redefine presidential
authority. It also could force the federal
government to issue tariff refunds total-

ing tens of billions of dollars, although
a refund process is unclear.

During a recent tariffs webinar by
World Trade Center Utah and law firm
Greenberg Traurig, Laura Siegle Rab-
inowitz, who leads the firm’s New York
international trade practice and advises
companies on tariffs, customs enforce-
ment and global supply chain strategy,
gave a rundown of the Trump admin-
istration’s country-specific tariffs and
“sectoral” tariffs aimed at certain prod-
ucts. The sectoral tariffs products list
includes steel, aluminum, copper and
lumber, “and there’s more to come,”
she said.

The Supreme Court case involves
only country-specific tariffs. Sectoral
tariffs, Rabinowitz believes, “are litiga-
tion-proof. They are here to stay.”

She believes the court will strike
down those country-specific tariffs un-
der IEEPA and the result will be a refund
process. However, the administration is
ready to implement a backup strategy,
which is additional sectoral tariffs.” “So,
they are prepared,” she said.

“In terms of 2026, I think the headline
is going to be whatever happens with the
Supreme Court, and then the administra-
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tion, we know, are ready to go with ad-
ditional sector tariffs and we’re going to
see that roll out,” Rabinowitz said.

One difficulty with sectoral tariffs are
its derivatives lists. Under steel tariffs,
for example, derivative products can in-
clude sinks, windows, door frames and
more. And the lists are fluid.

“The derivative list for all of the sec-
toral tariffs are updated periodical-
ly throughout the year,” she said. “The
last time the steel list was updated, 400
additional products were added. Again,
that’s another burden on a company. You
have to be on top of the list. You might
not be on the steel list now, but the next
time. ...”

That would just continue the ques-
tions that companies have faced since
the tariffs were put in place. Tariffs were
implemented, some pulled back, some
increased, and some countries have ne-
gotiated a change in their rate. “This has
been, as you know, very burdensome on
companies,” she said.

Regardless of the pending court ruling,
companies that have paid IEEPA-related
duties should be prepared for what’s to

see TARIFFS page 3
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Forum discusses challenges with
government regulations

Tom Haraldsen
Salt Lake Business Journal

Aside from the need for financial support and strength,
there may be no larger challenge for businesses than gov-
ernment rules and regulations. That was the message shared
by and with participants in the Utah Regulatory Reform
Listen and Learn Forum held on Dec. 17 at the Salt Mine
Productive Workspace in Sandy.

The forum was the third in a series of such meetings
planned by the Intermountain Business Alliance, designed
to bring Utah business leaders together to discuss real-world
barriers and develop practical reforms to strengthen Utah’s
economic competitiveness.

“The most terrifying words in the English language are
‘I'm from the government and I’m here to help you,”” said
Trent Staggs, outgoing mayor of Riverton and now the
U.S. Small Business Administration advocate for Region
8. “The cost of regulation in this country is staggering. The
National Association of Manufacturing says it believes reg-
ulation alone is costing businesses $3 trillion a year. That’s
almost 15 percent of our GNP.”

One example he pointed to is Form 941, the quarterly re-
ports businesses are required to file with the IRS. Shifting
that to an annual report, he said, could result in a $90 billion
savings for businesses.

As mayor, and now in his role with the SBA, Staggs is
advocating for less regulation and more common sense
when it comes to the rules of the road in business. A strong
advocate for President Trump, he praised Trump’s Execu-
tive Order 14192, which says that for any new regulation
an agency wants to implement, it has to eliminate 10 others
already on the books. He stated that another executive or-

der from Trump charges all agency heads to look at current
rules and identify those they feel might be unconstitutional.

“Just this summer, the National Small Business Associa-
tion asked all businesses across the country what the most
painful resource of regulations was, and they stated the
federal government by far,” Staggs said. “Rules that come
from these federal agencies are by people not elected to
their offices. Congress to a large degree, I believe, has abdi-
cated much of its responsibility by delegating the rulemak-
ing authority to these unelected bureaucrats. The net result
of this overregulation is it keeps you from making profits
and hiring people. Deregulation will help the economy.”

Speakers at breakout sessions during the forum covered
a wide range of areas where regulations have large impacts.
Those include agriculture and agri-business, construction
and infrastructure, tourism and hospitality, manufacturing
and mining, technology, banking and finance, and health
care and insurance.

Corinna Harris, president of the Intermountain Business
Alliance, said its goal is to “ensure businesses stay in busi-
ness, by driving meaningful regulatory reform and remov-
ing barriers to growth at every level of government.”

“We are holding two more forums in the next week, on
Jan. 9 in Eagle Mountain and on Jan. 12 in Nephi,” she
said. “We’re also publishing a newsletter with comments
and suggestions shared at these forums.”

She wants to see a united effort by local business own-
ers and government leaders to make meaningful changes in
regulatory practices.

Staggs told attendees the list of most wanted issues con-
cerning business owners can be found on the SBA website
at advocacy.sba.gov. Harris said more information about
the alliance, or suggestions for changes, can be sent to her
at charris@intermountainbusinessalliance.com.

Trent Staggs, U.S. Small Business Administration advo-
cate for Region 8, discusses the problems that gov-
ernment regulation is causing businesses in Utah
and throughout the nation. (Tom Haraldsen/Salt Lake
Business Journal)

Walgreens opens new regional
fulfillment center in West Jordan

Tom Haraldsen
Salt Lake Business Journal

Walgreens has opened a new micro-fulfillment center in
West Jordan, the 13th regional facility of its kind in the
Walgreens family. The 27,000-square-foot facility will
support 96 Walgreens stores in the Intermountain region,
including 48 in Utah.

Chief Technology Operations Officer John Joplin said
the high-tech facility, located at 6306 Airport Road, will
allow in-store pharmacists to spend more quality time with
patients and bring additional new jobs to the area.

“We’re first and foremost a pharmacy, so it’s clinical,” Jo-
plin said of the new site. “We do use a lot of automation, ro-
botics and innovative technology to fill prescriptions. We’re
kind of a back-office support for the stores. We fill prescrip-
tions, which frees up our team members in the stores to help
customers with any clinical needs they may have — like im-
munizations or medical therapy management. They can fo-
cus on what’s most important: the patient.”

He said the West Jordan facility is part of a growing
network of Walgreens fulfillment centers used to process
millions of prescriptions weekly. This center alone is ex-
pected to process 4.2 million prescriptions each year.

“Even though this site is one of our smaller ones, as
the footprint and the needs grow, we can adjust things
and expand,” he said. “Across the network, we fill a lit-
tle over 200 million prescriptions a year. This site will
also fill orders for stores in Idaho, Montana, Wyoming
and part of Oregon.”

Joplin said these centers help increase both customer
satisfaction and team member satisfaction, making the
ability to fill prescriptions faster.

Currently there are 50 employees at the new facility,
and they may add to the staff.

“Hiring in this area is super-important to us,” Jop-
lin said. “We’re happy to entertain resumes for the ful-
fillment center. We’re always looking for pharmacists,
pharmacy techs, specialists maybe right out of college,
technology professionals, maintenance, and those with
IT experience.”

Cutting the ribbon on the new Walgreens micro-fulfill-
ment center are (from left) Darren Kennedy, Walgreens
senior director of micro-fulfillment site operations;
Makaila Kelso from ChamberWest; West Jordan
Economic Development Manager Paul Coates; West
Jordan Mayor Dirk Burton; Josch Bullard, Walgreens
Sfulfillment center site director; ChamberWest President/
CEO Barbara Riddle; ChamberWest Past Chair Mace
Melon; Idaho Licenses officer Nicole Chopski; and
Lorri Walmsley, Walgreens director of pharmacy affairs.
(Photo courtesy Walgreens)
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come by collecting information: their
list of entries, dates and amounts of du-
ties they have paid, and the dates of lig-
uidation, she said.

They also should try to mitigate duty
exposure, which are issues related to
classification, valuation, invoice price
and value declared to U.S. customs, and
the country of origin.

“We’re trying to be very creative in a
compliant way to help companies reduce
that exposure,” Rabinowitz said.

Companies might be able to change
the classification of goods, their valu-
ation, or perhaps moving the country
of origin — all of which are ways that
could lower their tariff burden.

“If it’s a simple product, then you
can’t,” she said. “But more-complex
products, where you have, let’s say,
components from China, components
from Vietnam, production steps in both

countries, where can you move so that
country of origin is Vietnam and not
China? Because China, certainly for the
rest of this administration, duties from
China are going to be higher.”

The briefing is part of WTC Utah’s
weekly online series designed to inform
people about the latest trade develop-
ments. It will resume Jan. 9.

Rabinowitz was impressed that WTC
Utah has the series. “What that says to
me,” she said, “is that this is really im-
pacting companies in Utah, the tariffs,

and it’s been financially burdensome for
companies.”

Michelle Conley, senior director of
partner relations at WTC Utah, said
2026 “is going to be another really inter-
esting year in tariffs. Hopefully, maybe,
a little calmer than this past year. But, of
course, with the Supreme Court ruling
coming, who knows what’s to come?”

Series briefings are available at WTC
Utah’s YouTube channel. WTC Utah
also maintains a tariff dashboard at
https://www.wtcutah.com/tariffs.

Utah’s agricultural activity still significant part of the
economy — to the tune of $2.3 billion in 2022

John Rogers
Salt Lake Business Journal

While Utah is becoming known for its
technology and life sciences industries,
agriculture still plays a significant part in
the state’s economy, according to a recent
report from the Kem C. Gardner Policy
Institute at the University of Utah.

Utah’s farm and ranch operations gen-
erated $2.3 billion in animal products
and crop sales in 2022, the latest year for
which complete data is available.

The Gardner report, based on the U.S.
Department of Agriculture’s “2022 Cen-
sus of Agriculture,” offers a detailed look
at the state’s farm operations and their
economic footprint.

Utah-based agricultural activities, pri-
marily concentrated in seven counties,
employed over 16,000 people and uti-
lized 10.5 million acres of state land.

“Utah’s agriculture sector is a dynamic
part of our state’s economy, particularly
in rural areas, generating over $2 billion
in sales annually,” said Eric Albers, se-
nior natural resources analyst at the Gard-
ner Institute and lead author of the report.
“Our report ... also illustrates the signifi-
cant changes being felt by Utah farmers,
from shifting market dynamics and rising
input costs to an aging workforce.”

Although there is some farm and ranch

Kenny and Jamila McFarland pose in a field on their farm near Ogden in Weber
County. The couple represents seven generations of their family at McF arland F amily
Farms, which was recently designated as one of Utah’s Century Farms and Ranches.
The farm was part of agriculture’s $2.3 billion economic impact on Utah’s economy
in 2022. (Photo courtesy Utah Department of Agriculture and Food)

activity in all of Utah’s 29 counties, 70
percent of agricultural product sales are
concentrated in seven counties: Beaver,
Millard, Utah, Iron, Sanpete, Box Elder
and Cache counties.

Many of Utah’s farms are small, with
nearly one-third (32.8 percent) operating

HELPING YOU WIN AT

KING OF THE HILL.

on less than 10 acres. Over half (51.7 per-
cent) of operations sold less than $5,000
worth of agricultural products, indicat-
ing a diverse structure of commercial and
hobby farms.

The study also concluded that farming
and ranching no longer attracts a young

population. The average age of a Utah
producer was 56.6 years in 2022, and
more than one-third (35 percent) were
65 years or older. And farming is not the
only thing these producers do. Nearly
seven in 10 (69 percent) see farming as
their secondary job.

Utah farm operations provided em-
ployment for over 16,000 people in 2022.
More than half of the labor worked on the
farm or ranch fewer than 150 days per
year, spotlighting a diverse mix of sea-
sonal and permanent positions.

Gardner report authors also report-
ed that agriculture utilizes a significant
portion of Utah’s land — 10.5 million
acres, or nearly one-fifth of the state’s
total land area. But that land usage is
declining, according to the report: Total
farmland dropped by 1.2 million acres
between 2002 and 2022.

The institute report concluded with a
caveat that shifting conditions will sig-
nificantly affect future studies on the in-
dustry. For example, since the data report-
ed in the current study — in December
2023 — Smithfield Foods terminated
contracts with 26 Utah hog farms, idling a
number of industry workers and reducing
the number of hogs sold by state farmers
tenfold. Additionally, beef prices reached
all-time highs in 2025 while farm oper-
ations experienced skyrocketing opera-
tional and materials costs.
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The Backhus A75 compost turner is used to turn the compost windrows. ( Courtesy photos)

A curbside collection vehicle delivers a load of curbside green waste to Wasatch
Integrated Waste Management District.

Wasatch Integrated Waste Management District
receiving EPA grant

Becky Ginos
Salt Lake Business Journal

The U.S. Environmental Protection
Agency has selected Wasatch Integrated
Waste Management District in Layton as
one of two local governments from Re-
gion 8 to receive the Solid Waste Infra-
structure for Recycling (SWIFR) grants
totaling more than $8.3 million.

Wasatch Integrated Waste Management
District is expected to receive more than
$3.4 million to help improve post-con-
sumer materials management and infra-
structure. According to the EPA, this ini-
tiative supports economic development in
communities across the nation.

“We submitted an application for the
SWIFR grant,” said Preston Lee, ex-
ecutive director of Wasatch Integrat-
ed Waste Management District. “We
submitted back in 2024. It took a little
while to actually receive the award but
we were pretty excited that we got it. We
requested $3.4 million but I haven’t seen
an official letter from the EPA that tells
us exactly the details.”

The project is to advance the Wasatch
Compost Facility and Program Expan-
sion, he said. “The project will expand
the capacity of the compost facility by

enlarging the footprint of its aerated stat-
ic pile on the posting pad.”

When the building was completed, it
came online in 2013, said Lee. “It was
only two-thirds the size of the original
construction plan. Budgeting constraints
required us to reduce that footprint. So
now what we’re hoping is to expand that
to the full extent.”

There are other components to this
project, he said. “We are expanding the
curbside collection of our organics to
some cities — the member cities inside
of our district. We hope that we’ll be able
to do that with four cities, either expand-
ing the current programs that they have
or actually introducing them to cities that
don’t currently have a program.”

Those cities have yet to be determined,
Lee said. “In the actual application, we
were to introduce the service into Clear-
field and Farmington and then to expand
the service in Sunset and Syracuse. The
reason I say it’s yet to be determined is
because since we put this application to-
gether, Clearfield rolled out a program in
2025 earlier this spring and Farmington
is supposed to roll out their program in
2026.”

Lee said they have to look through the
project and make sure that they’re com-
plying with all of the aspects that they

asked for. “So I don’t know if we’re go-
ing to continue to work with those cities
or if we’re going to try and expand into
some of the other cities that don’t cur-
rently have programs. But the applica-
tion did include those four cities.”

Wasatch Integrated will also be ex-
panding its education and outreach to
all member cities this fall within the dis-
trict as far as curbside organics collec-
tion, he said. “That’s the curbside green
waste program. We currently have nine
participating cities and we’re going to be
increasing our education and outreach to
those cities.

“There’s another aspect that’s part of
this project that is kind of exciting,” said
Lee. “It asks us to launch a pilot program
for contamination detection in collection
vehicles. So we’d have to partner with
one of the city’s haulers.”

Each city contracts with an indepen-
dent waste hauler, he said. “We’d be part-
nering with one of those haulers to install
an Al camera system on their trucks. Af-
ter the cameras are installed, the Al tech-
nology on the collection trucks is to de-
tect contamination and curbside organics
— the parts as they’re picking them up.
Then they can report that contamination
and track it. We can also identify who is
contaminating those and notify them.”

It’s going to be targeting outreach con-
tent distributed to the households that
frequently contaminate the green waste
system, Lee said. “Some contaminants
would be actual garbage in garbage bags.
Imagine someone mowing their lawn
and they’re drinking a Coke and they
just take the Coke can and throw it in-
side the grass collector. Also they might
be cleaning up their garden and raking
up all the rocks and putting the rocks in
there.”

Most of the contamination is full gar-
bage bags or bagged green waste, he
said. “It’s tough for us to process any-
thing that’s bagged. We don’t have bag
breakers.”

This is a three-year project, Lee said.
“The majority of the work is done with-
in the first two years, with the third year
being more of a reporting — just mon-
itoring how effective the education and
outreach has been.”

The purpose of the grant is to reduce
the amount of air emissions from the
landfill, he said. “A lot of the emissions
that come from landfills are associated
with the organics that are placed inside.
Removing the organics out and upcy-
cling them to products that individuals
want — like soil composting — that’s
what we’re hoping to do.”

Utah ranked eighth-most-affordable state for new business

There are a lot of rankings reported
for best places to live, work and play.
Now a provider of business formation
services has ranked the top 10 states
in which to form a business, with Utah
ranked eighth.

Northwest Registered Agent says
the Beehive State is one of the best
places for low startup costs and busi-
ness-friendly tax regulations. It says
that with relatively low corporate and
personal income tax rates of 4.55 per-
cent, down from 4.95 percent in 2018,
Utah remains competitive with other

Protecting your ideas

and your business.

states by offering manageable tax expo-
sure. But affordability here goes beyond
taxes.

Utah also earned an “A” grade in
Govtech’s 2024 Digital States Survey,
which recognized the state’s commit-
ment to integrating digital infrastruc-
ture and streamlining its services. This
modernization helps reduce compliance
friction and, by extension, the amount
of cash invested in administrative over-
head and downtime for regular filings.

The top 10 states, in order, are Wy-
oming, South Dakota, Alaska, Florida,

MABR.COM - 801.297.1850

Montana, Nevada, Texas, Utah, North
Carolina and Indiana. The 2025 stand-
outs are:

Wyoming — Ultra-low startup fees,
no corporate income tax, and one of the
nation’s most competitive tax structures
earned Wyoming the No. 1 spot.

South Dakota — Entrepreneurs ben-
efit from zero personal or corporate in-
come tax and one of the lowest state-
wide sales taxes in the U.S.

Alaska — With no personal income
tax, no statewide sales tax, and gener-
ous regional incentives, Alaska is a sur-

maschoff
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prisingly founder-friendly frontier.

Florida — No personal income tax,
moderate corporate tax rates, and
world-class infrastructure — from air-
ports to seaports — making Florida a
launchpad for global business.

“Choosing the right state to launch
can significantly impact a new business’
budget,” said Aigner Wilson, senior
content specialist for Northwest Reg-
istered Agent. “Our 2025 ranking helps
founders spot hidden savings while tap-
ping into states that are actively sup-
porting entrepreneurs.”
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SLC builders to add 7,300 rental units by 2028,
nearly keeping pace with demand

Developers will add about 7,300 new
rental units to the Salt Lake City market
by 2028, nearly keeping pace with the
projected demand of roughly 7,500 new
renter households, according to a report
commissioned by the Rental Housing
Association of Utah.

With demand modestly outpacing
supply, the vacancy rate is expected to
decline from its current level of 6.9 per-
cent. By year-end 2028, the local market
is projected to move toward stabiliza-
tion, characterized by a lower vacancy
rate of approximately 6 percent. That
means owners will need to make fewer
and less-generous concessions to attract
tenants. It also means they will be able
to modestly increase rental rates.

“Salt Lake City is building a signif-
icant amount of housing, but the data
show we’re still just barely keeping
pace with demand,” said Paul Smith,

executive director of the Rental Hous-
ing Association of Utah. “The good
news is that continued construction
should help prevent the severe shortag-
es and rapid rent spikes we saw earlier
in the decade.”

Salt Lake City has experienced an
unprecedented wave of apartment con-
struction in recent years. Statewide,
Utah permitted more than 32,000 apart-
ment units between 2019 and 2021,
driven by rapid population growth, ris-
ing home prices and historically tight
rental vacancies.

Salt Lake City was at the center of
that boom, capturing roughly one-quar-
ter of all new apartment construction
statewide. After a slowdown between
2022 and 2024, permitting activity re-
bounded in 2025, signaling that devel-
opers continue to see strong long-term
demand for rental housing in the city,

according to the association.

Renter households in Salt Lake City
have been growing at an estimated an-
nual rate of 3.85 percent when long-
and short-term trends are combined. By
2025, the city had approximately 64,500
rental units, with about 60,000 occu-
pied. At that pace, the city needs rough-
ly 2,500 new apartments each year just
to keep up, helping explain why vacan-
cy rates have remained relatively low
despite heavy construction.

Rents at newly built properties re-
main elevated. Studios average around
$1,500 per month, one-bedroom units
near $2,000 and two-bedroom units
exceed $2,800. However, the influx of
new supply has led to unusually gener-
ous concessions, with eight to 12 weeks
of free rent now common, often paired
with gift cards or cash incentives. These
concessions effectively reduce rents by

10 to 15 percent, a level of discounting
rarely seen in Salt Lake City, particu-
larly at income-restricted properties, the
report said.

The development pipeline remains
sizable. More than 2,600 market-rate
units are currently under construction,
largely downtown and in nearby neigh-
borhoods, with another 5,700 mar-
ket-rate units proposed. While not all
proposed projects will be built by 2028,
additional supply is expected. The af-
fordable housing pipeline is also ex-
panding, with about 1,700 low-income
housing tax credit units under construc-
tion and another 1,600 approved.

The Rental Housing Association of
Utah is a nonprofit trade association de-
signed to protect, educate, connect and
grow the rental industry in the state of
Utah. It represents roughly 3,500 rental
operators and more than 160,000 units.

Mountain America Credit Union partners with
PRO Skijor for Frontier Tour launch

Mountain America Credit Union has
announced its partnership with PRO Ski-
jor, serving as the presenting sponsor for
the inaugural Frontier Tour. This collab-
oration marks a significant milestone for
the sport of skijoring in North America.

Set to begin in January, the Frontier
Tour is recognized as North America’s
first professional skijoring series. This
new tour will bring together top athletes
and fans from across the region, show-
casing the excitement and competitive-
ness of skijoring.

The series will culminate with Champi-
onship Weekend in Salt Lake City set for
Feb. 27-March 1, where the best skijoring
athletes will compete for top honors. This
final event is expected to draw significant
attention and celebrate the achievements
of the participants throughout the tour.

Each stop on the six-city circuit will
deliver an all-day celebration of snow,
speed and Western spirit, complete with
live music, local food trucks, and fami-
ly-friendly fun. The season includes the
best riders, skiers and horses in the coun-
try who will compete for the title and a
serious cash purse.

It is co-founded by Utah skijoring pio-
neers Brian Gardner and Joe Loveridge,
the duo behind the popular skijoring Utah
events and longtime members of the ski-
ing and equestrian communities.

“Mountain America is proud to serve as
the presenting sponsor of the 2026 PRO
Skijor Frontier Tour. This exciting event
brings together athletes, families and
communities across Idaho, Montana and

MMM...
MONDAYS!

sy
TUESDAYS! ,._.ﬁ-—
wow

WEDNESDAYS! "

Utah — regions we are honored to call
home,” Rob Brough, senior vice president
of marketing and chief marketing officer
for Mountain America Credit Union, said
in a release. “PRO Skijor showcases the
spirit of adventure and connection that
defines the Mountain West, and we are
thrilled to support an event that celebrates
both tradition and innovation. We look
forward to joining spectators and par-
ticipants throughout the tour as we help
strengthen the communities we serve.”

“The entire PRO Skijor team is incred-
ibly excited to partner with Mountain
America Credit Union as the presenting
sponsor of PRO Skijor’s inaugural Fron-
tier Tour,” said Gardner. “Their commit-
ment to community and the adventurous
spirit of the Mountain West aligns per-
fectly with everything skijor represents:
the grit of riders, the skill of skiers, and
the power of world-class horses in the
fastest-growing sport and festival series
in the West.”

The five main tour divisions — com-
peting for points, titles and cash prizes
— include:

* Pro-Open: Elite-level athletes.

* Sport: Intermediate-level athletes.

e Women’s: Women’s novice-to-inter-
mediate level teams.

e Snowboard:  Novice-to-intermediate
levels competing against other snow-
boarders only.

e All-Around: Cross athletes in nov-
ice-to-intermediate  levels, where
teammates must make one run riding
the horse and one run skiing.

= ST T

A new skijoring tour will begin in Utah

on Jan. 16-17 in Heber City, with the
Championship Weekend coming Feb. 27-March 1 in Salt Lake City. (Photo courtesy

PRO Skijor)
2026 FRONTIER TOUR SCHEDULE
Event Location Dates
Heber City, UT Wasatch Events Center Jan. 16-17
Bozeman, MT Gallatin County Fairgrounds Jan. 24-25
Logan, UT Cache County Fairgrounds Jan. 30-31
Boise, ID Ford Idaho Center Feb. 6-7
Driggs, ID Teton County Fairgrounds Feb. 21-22

Championship Weekend Utah State Fairpark, Salt Lake City, UT  Feb. 27 - March 1

Tickets for all events are available at PROSkijor.com

EVERY DAY IS A GREAT DAY WITH DARLA'S DONUTS!

DONUTS « BROWNIES « FRITTERS « TURNOVERS * MUFFINS

MONDAY - FRIDAY: 5 AM - 1 PM

(=] 3% [u]

2278 S. REDWOOD ROAD
WEST VALLEY CITY, UT 84119

801-975-6381

TWISTY
THURSDAYS!

FRITTER
FRIDAYS!

SPRINKLES
SATURDAYS!
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Insurance company plans Utah expansion,
hiring for 607 positions

Brice Wallace
Salt Lake Business Journal

A specialized insurance company that
protects businesses from costly disruptions
is growing in Utah, planning to add 607
high-paying jobs in a $50 million expan-
sion over 11 years in Salt Lake County.

Usurance Holding Inc., backed by Pa-
saca Capital LLC, specializes in sectors
that include aircraft insurance, in which
evolving aircraft technology and in-
creasing operational complexities make
it a poor fit for traditional one-size-fits-
all policies; product liability insurance,
as companies safeguard themselves
against claims related to defective prod-
ucts; logistics insurance, as shipping,
warehousing and supply chain oper-
ations become more complex and lo-
gistics companies need to protect their
assets in transit, manage supply chain

risks, and mitigate the financial impact
of any unforeseen disruptions; and in-
tellectual property protection insur-
ance, as companies protect their patents,
trademarks, copyrights and trade secrets
against infringement and theft.
“Usurance chose Utah for its vibrant
business ecosystem and strong industry
focus, giving us the opportunity to sup-
port local businesses and deliver criti-
cal insurance solutions to Utah’s work-
force,” said Charles Huang, CEO of
Usurance and founder and chairman of
Pasaca Capital. “Our vision is to be the
leading provider of specialized insur-
ance, setting the benchmark for innova-
tion, security and business confidence.
“We’re excited to offer coverage
across a wide range of sectors — in-
cluding aircraft, product liability, logis-
tics and intellectual property sectors —
helping businesses of all sizes in Utah
mitigate risks and seize opportunities.

We are committed to supporting Utah
residents and businesses impacted by
wildfires through comprehensive insur-
ance coverage and multiple customized
solutions.”

During a recent meeting of the Gov-
ernor’s Office of Economic Opportuni-
ty board in which the company was ap-
proved for a tax credit incentive tied to
the project, Jinhua Hou, senior vice pres-
ident for Usurance and advisor to Pasaca
Capital, told the board that the company
is transitioning from a traditional insur-
ance company to a property and casualty
insurance carrier led by Al technology.

Hou said Huang had discovered “a
strong spirit” in Utah, noting that the
company sees many opportunities in
Lehi and Silicon Slopes, with a young
and fast-growing workforce with a spirit
of innovation and partnership.

The tax credit is for up to about $19.8
million over 11 years. New total wag-

es during that time are estimated at
$698 .4 million, based on average pay of
$209,168. New state tax revenue is pro-
jected to be more than $79 million over
11 years.

In congratulating the company, Carine
Clark, the board’s chair, told Hou, “You
have your incentive. We’ll be watching
for great things.”

“Usurance’s launch reinforces the
state’s strength in financial services and
emerging technologies,” Jefferson Moss,
GOEQ'’s executive director, said in a pre-
pared statement. “This investment creates
high-paying jobs, strengthens core indus-
tries, and positions Utah as a leader in
modern insurance innovation.”

GOEO does not provide upfront cash
incentives. Each year that an incentivized
company meets the obligations in its con-
tract with GOEQ, it will qualify to receive
a portion of the new, additional state taxes
the company paid to the state.

Getting ahead of the curve: how the counterfeit
notification act could affect Utah companies

Rebecca Olds
Salt Lake Business Journal

HR4930 passed the U.S. House Ways
and Means Committee by a 40-0 vote on
Dec. 10 and will continue on for further
discussion.

Reps. Blake Moore, R-Utah, and Brad
Schneider, D-Illinois, have referred
to HR4930 as the “Counterfeit Notifi-
cation Act,” a bill focused on limiting
counterfeit goods in the United States
and to help “improve enforcement of IP
laws” with American businesses.

“Counterfeit products undermine
American innovation, steal American
jobs, and present an unacceptable safety
risk,” the bill states.

Under the bill, Customs and Border
Protection would gain expanded ability
to “share packing and shipping informa-
tion of suspected counterfeit products
with key intellectual property rights
holders, transportation carriers, and
e-commerce platforms.” This would
help CBP identify and remove counter-

feit goods from
the U.S. econo-
my.

“The glob-
al economy is
flush with threats
from counterfeit-

ers, IP thieves
and black-market
Parrish Freeman traders,” Moore
Maschoff Brennan said. “This bill

will unlock re-
al-time intelligence sharing between
CBP and the private sector that will
help shut down these networks and cut
off the flow of counterfeit products be-
fore they reach American shores. This
will safeguard American businesses
and protect our citizens from dangerous
counterfeit goods. I’m thrilled that this
bill has generated strong bipartisan sup-
port and unanimously passed through
the Ways and Means Committee today.”
Under this bill, the CBP could share:
e Shipping labels and tracking num-
bers.
* Sender and recipient addresses.

* Invoices and manifests.

* Outer packing images, weight nota-
tions and box markings.

* Container-level packing
data.

R. Parrish Freeman, patent law firm
attorney at Maschoff Brennan, said it’s
still early to say how this could specif-
ically affect Utah companies, as more
details and rules will most likely be
hashed out in more detail during the fu-
ture rulemaking process. But, there are
a few things to note.

Here’s how Freeman said the bill
could affect Utah businesses:

e Offer uniform support from rights
holders. The bill would include ex-
panded protections for those com-
panies who register trademarks with
CBP.

* Create shipping challenges for small
businesses that haven’t registered
marks with CBP. If a business’ ship-
ments are part of a flagged counter-
feit shipment, its part of the shipment
could face holds and miss critical
selling seasons.

info and

* Expose trade secrets. By sharing
more detailed supply chain informa-
tion with CBP, it could risk expos-
ing trade secrets if the information
is passed to competitors, particularly
harming small businesses. This is de-
pendent on what is meant by the info
being shared by “key stakeholders.”
Even if the bill doesn’t end up mak-

ing it any further, one thing business-

es can learn from is to register a brand
with CBP.

“You have to have a registered trade-
mark over copyright, and you have to
have been taking the additional step to
record it with Customs and Border Pro-
tection,” Freeman said. “That’s usually
just the big guys that have done that. It’s
not terribly expensive to do; it’s just the
smaller businesses don’t know about it
as an easy means to protect their marks.”

Parrish Freeman, at Maschoff Bren-
nan, is an experienced litigator whose
practice is focused primarily on patent,
trademark and other intellectual proper-
ty and complex commercial matters.

>
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WORK DAZE

Looking for New Year’s resolutions? Didn't think so.

There are just too many experts with too
many suggestions for how a few resolute
changes in your attitude at home or your
performance at work could boost your ca-
reer in the year ahead.

Are the experts right?

Yes and no. They’re occasionally right
when they identify areas of your work life
that could make a difference, but they’re
often wrong in the execution. For exam-
ple, an expert could suggest a resolution to
increase your profile in the company, but
very few will recommend you do so by
coming to work jaybird-naked.

That’s where I can help. The following
five resolutions aren’t guaranteed to super-
charge your career, but they’re a whole lot
better than coming to work naked.

No. 1: Go Totally Tomato.

What do you think of when I say “Pomo-
doro?” If your answer is “pizza,” you ob-
viously have no idea of the work of Fran-
cesco Cirillo, the technology CEO who
developed the Pomodoro Strategy. True
believers divide their day into 25-minute
hunks of intense work, interspersed with
five-minute breaks, a technique designed
to increase productivity and prevent burn-
out. To measure their minutes, tradition-
alists use a tomato-shaped kitchen timer
— pomodoro means “tomato” in Italian.

But you could also
pay someone to
smash a tomato on
your head every
25 minutes. It will
stop you cold and

reduce the need for
conditioner.
BOB 4
GOLDMAN" .
S No. 2:
Be SMART
About Being STUPID.

Many lists of resolutions feature the rec-
ommendation to start working SMART.
This is an acronym to remind you not to
volunteer for any project that isn’t Specif-
ic, Measurable, Attainable, Relevant and
Timely. Get it?

Considering the knuckleheads you work
for, I recommend you only take on assign-
ments that are STUPID. The S is for Stulti-
fying. Accept only the most mind-numbing
assignments that no one else would touch.
T is for Troodle, which means “small
steps.” You certainly don’t want to rush a
project, since the longer you take to finish,
the longer you’ll put off getting blamed.
U is for Umbrageous or shady. Any proj-
ect that offers the possibility of personal
gain, like lavish work lunches or deposits
in Swiss bank accounts, is a winner. P is for
Piddly. Never take on a project that any-

body in management cares about. I is for
“I won’t get the blame” when the project
blows up and D is for Deranged, because
no rational person would ever do your job
in the first place.

No. 3: Ditch Your Mentor.

The traditional strategy of finding a
mentor is not going to work in 2026. Any-
one who is any good at their job is prob-
ably getting paid very well, which means
they’re high up on the list to be fired. The
mentor you want is the person who is
floundering. Align yourself with this loser
and when they’re fired, you step into their
position, easy-peasy.

No. 4: Messy Is the New Tidy

In past years, a major tidy-up was a sure-
fire New Year’s resolution. Management’s
monstrous return to office obsession is
likely to continue in 2026, filling offices
that are too small with too many work-
ers. Anyone lucky enough to have a desk
should keep it stacked with file folders,
yellow tablets, notepads, organizers, water
bottles, pens, pencils, Sharpies, highlight-
ers, staplers, mugs, multiple screens con-
nected to multiple computers, a tangle of
chargers for every electric device since the
PC-Junior, at least two whiteboards and a
mountain of take-out containers to show

you have no time to go out to lunch.

Don’t forget to have framed photos of
your family, your schnauzer and your man-
ager. [ don’t have to tell you which photo
should be the largest.

No. 5: Learn a New Skill

Yes, you could make 2026 the year you
resolve to master Al, but you probably
don’t have time to do so before Al mas-
ters you. A better technology to learn is
the craft of making personalized, beaded
friendship bracelets. Taylor Swift wears
them and so should you. Give bracelets to
the head of IT and maybe they’ll only wait
a week before coming to fix your comput-
er. Also, give bracelets to your manager
and your manager’s manager, so they’ll
remember you exist when it’s promotion
time. (Never give a friendship bracelet to
the head of HR. You don’t want your name
on their wrist when it’s downsizing time.)

Follow these five resolutions and you
just might make it through 2026. Things
are going to get better, I promise you, or
my name isn’t Pomodoro.

Bob Goldman was an advertising ex-
ecutive at a Fortune 500 company. He
offers a virtual shoulder to cry on at
bob@bgplanning.com

Copyright 2025 Creators Syndicate Inc.

As a small business owner, every dollar counts. That’s why making smart energy
choices is one of the best ways to save for your business. With Wattsmart,

from Rocky Mountain Power, you can upgrade to energy-efficient lighting, HVAC,

and more — while taking advantage of cash incentives to help lower costs.

Join thousands of local businesses making the VWattsmart choice today!

Visit Wattsmart.com to start saving.

WAITSMART
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(*GRANITE

CREDIT UMIOH

"O ur mission has always been to lift and strengthen
the individuals, families, and neighborhoods we
serve,” said Mark Young, president and CEO of Granite
Credit Union. “I am proud to lead an organization that
believes in showing up for our community, investing
in local classrooms and small businesses, supporting
essential community organizations, and helping our
members build confidence in their financial futures.”

]
e team break
1 in June of

Since its founding in 1935 by seven Utah educators,
giving back to the community and serving the under-
served has been a top priority for Granite Credit
Union. Today, that spirit of community remains at the
heart of their mission. What began with just a handful
of teachers has grown into a full-service financial
institution serving members across 10 counties and
multiple school districts. This growth has been guided
by the belief that supporting education and helping
members “make life happen” is more than a slogan—
it's a way of life.

Education and financial literacy have long been
priorities. Signature programs, such as “Money Club,”
empower young people to make smart financial
choices by teaching essential skills like budgeting,
credit management, fraud prevention and saving.
Prizes and badges incentivize learning, making these
lessons fun and memorable. For adults, the credit
union offers resources and workshops tailored to the
needs of underserved communities.

“Credit Unions play a significant role in serving the
underserved,” said Spencer Carver, Granite Credit
Union’s director of marketing. “We place significant
focus on serving all of our members, but especially
those in the Latino and Hispanic communities.”

“Serving our Hispanic and Latino communities is
deeply meaningful to me, not only as a credit union
professional, but personally,” said Ileana McDonald,
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director of community relations. “Whether it’s offering T sl '-:;.-_o;g_a
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2 q ol e JEK- T e ﬁ ot Y s
home buyer navigate the lending process, providing e A M T Wit ) o *
c . o e - - i e T pet , !
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GRANITE

CREDIT UNION

>aNLNELY Y edrsaoneiissLon:

“Always there... so you can make life happen”

A History of

serving...

M Founded in 1935 by seven educators
from Granite School District who
pooled their resources to create a
credit union for teachers.

W Today, Granite Credit Union serves
over 40,000 members, with 12
branches across 10 Utah counties and
over $900 million in assets.

W For the 90th anniversary, GCU
awarded 90 teacher grants at $350
s S : each to support classroom needs.
LEALN SIMETHING
e liadiahgt M Since 2018, team members
have provided over 3,500 hours
of community service throughout

Granite’s footprint.

M The Granite Credit Union Foundation
has given over $150,000 in donations,
grants, and scholarships to educators,
students, and nonprofits.

M In 2023, Granite Credit Union became
the second credit union in Utah to earn
the Juntos Avanzamos designation—
recognizing its commitment to safe,
affordable financial services for Hispanic
and immigrant communities.
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Inaugural Al Women Power List announced

The Women Tech Council has announced
an initiative from AI Utah, in partnership
with Women Tech Council, called the Al
Women Power List. It recognizes women
who are shaping the future of artificial in-
telligence in Utah and influencing what Al
will become for the world.

The first-ever statewide list includes:

* Abs King, lead product designer, Palla-
dyne Al.

¢ Alexandra Pasi, CEO, Lucidity Scienc-
es.

¢ Alice Schwarze, head of research, Utah

Office of Al Policy.
¢ Alicia Cawley, principal product manag-

er, School Al
* Amy Corvidae, senior software engineer,

MasterControl.

e Aparna C. Sankarankutty, data scientist,

Roadz.
¢ Bharathi Rajan, vice president of enter-

prise data, Swire Coca-Cola USA.
¢ Bree Jones, CXO, ElizaChat.
¢ Britt Vierra, founder, Ciridian Con-

sulting.

¢ Brooke Baker, data science and data en-
gineering lead, Prove.

e Carol Anderson, data scientist and re-
sponsible Al researcher.

* Catherine Wong, CPO/COO, Entrata.

¢ Cydni Tetro, president, MTNP.

* Darcy Douglas, vice president of global
program management, Taulia LLC.

e Dolly Chitta, founder & CEO, Curie
Quantum.

* Emma Moss, Al systems lead and Al for
K-12 program director, Canyons School
District and USBE.

* Gail Coates, founder, MentoringFusion.

¢ Hanna Bjornn, head of product, Canopy.

* Janaan Lake, machine learning engineer,
KSL.

¢ Jessica De Molder, CTO, De Molder Hill
Design.

» Kristie Rowley, senior manager of Al/
ML engineering, BambooHR.

* Leslie Koch, chapter lead (SLC), The Al
Collective.

* Lina Nilsson, chief platform officer, Re-
cursion.

¢ Linda Klug, founder and CEO, Airin.

e Lindsey Zuloaga, vice president of data
science, Pattern.

* Manu Sood, senior vice president of en-
terprise technology and transformation,

AvidXchange.

* Margaret Busse, executive director, Utah
Department of Commerce.

e Marissa Saunders, director, AI/ML,
Spring Health.

* Martyna Shallenberg, senior director of
software engineering, Myriad Genetics.

e Miriah Peterson, staff data engineer,
School Al

¢ Mou Nandi, co-founder and CEO, Mo-
nere.

e Murium IgBal, staff applied scientist,
Fetch.

* Nancy Fulda, assistant professor of com-
puter science (AI/ML), Brigham Young
University.

¢ Reshma Pillai, senior director of finance
transformation, Workday.

¢ S.Thurston Evans, director of infrastruc-
ture engineering, American Express.

e Shawnna DelHierro, chief information
officer, SoundHound Al.
* Sunny Washington, co-founder, Orca-

Panda.

“We are at the center of one of the most
transformative technological shifts of
our lifetime. Al is not simply a tool — it
is the foundation for the next era of eco-
nomic growth, workforce evolution, in-
dustry transformation and global compet-
itiveness,” WTC said. “As Al accelerates
change across every sector, elevating the
women who are building, shaping and hu-
manizing this technology is essential. Their
leadership will determine how Al strength-
ens Utah’s economy; transforms indus-
tries from health care to finance to creative
work; creates pathways for the next gener-
ation of technologists; and ensures ethical,
equitable, human-centered adoption.”

WTC said the list “is far more than
recognition. It is a platform designed to
amplify voices, expand opportunity, and
help define Utah’s leadership in Al for
years to come.”

Canadian company buys Sandy’s Globalsim

CM Labs Simulations, a provider of
simulation-based training for heavy
equipment operations and headquartered
in Montreal, Quebec, Canada, has ac-
quired GlobalSim, a Sandy-based devel-
oper of advanced training simulators for
crane and heavy equipment operators.

“This joining of forces reflects a
shared vision for the future of simula-
tion-based training,” a release from CM
Labs said. “By integrating GlobalSim’s

deep market knowledge with CM Labs
technology and expertise, customers
gain access to a comprehensive suite of
next-generation simulation-based train-
ing products that increase workforce
readiness, safety and productivity and
lower training costs.”

“This is a natural evolution for two or-
ganizations that have decades of proven
safety, precision and performance out-
comes in port operations,” said Robert

e T e

FOR SALE: $37,625,000

HIGH WEST DISTILLERY
EXCLUSIVE NET-LEASE OFFERING
27649 OLD LINCOLN HIGHWAY, WANSHIP, UTAH 84017

Weldon, CEO of CM Labs. “CM Labs
and GlobalSim are uniting to deliver un-
matched quality, value and support to our
port customers worldwide.”

“GlobalSim and CM Labs have pushed
each other to innovate for nearly two de-
cades. Joining forces allows us to com-
bine the very best technology, engineer-
ing talent and industry expertise from
both organizations,” said Brad Ball, vice
president of sales and marketing for Glo-

Berkshire Hathaway Utah Properties and Bang Realty
are proud to present arare and exceptional investment
opportunity: the acquisition of the iconic High West
Distillery Campus and Corporate Headquarters.

Located near Park City, Utah, this premier asset is nestled
within the stunning Blue Sky Ranch. Set in the scenic hills
near Park City, the property offers a unique blend of luxury,
heritage, and long-term stability. The property includes
approximately 32,317 rentable square feet, featuring a
21,000 SF distillery, an 11,000 SF refectory, and a 3,000 SF
warehouse, all situated on a 5.04-acre parcel.

High West occupies the campus under a 20-year Absolute
Triple Net (NNN) lease through November 30, 2043,
with over 18 years remaining. The lease generates a net

BERKSHIRE
HATHAWAY

HOMESERVICES

balSim. “Our teams share a commitment
to excellence and together we will deliver
training systems that lead the simulation
industry for many years to come.”

Since its founding 25 years ago, CM
Labs has made more than 2,000 simulator
installations in 54 countries, with train-
ing tools for the construction, utilities
and ports industries. GlobalSim develops
training simulators for the port, construc-
tion, industrial and military markets.

UTAH
PROPERTIES

COMMERCIALDIVISION

BANG

REALTY

i NHIGH WEST
DISTILLERY

Berkshire Hathaway Utah Properties

Katie Wilking

Katie. Wilking@bhhsutah.com / (435) 640-4964
UTRE License 8339389-SA00

Bang Realty & Surmount
Chris Mullin

Cmullin@Surmount.com / (332) 345-4308

UT RE License 12298078-SA00

Brian Brockman

Surmount@bangrealty.com / (513) 898-1551

UT RE License 10849665-PB00

DIGITAL BROCHURE

operating income of $1,881,421, with scheduled rental
increases throughout the base term and renewal options.

©2025 BHH Affiliates, LLC. An independently owned and operated
franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and
the Berkshire Hathaway HomeServices symbol are registered service
marks of Columbia Insurance Company, a Berkshire Hathaway affiliate.
Equal Housing Opportunity.
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Company news information may be sent
to brice.w@thecityjournals.com.

BANKING

* Bank of Utah, based in Ogden, has
appointed Colby Dustin as executive
vice president/chief fi-
nancial officer and add-
ed Michael Leib as
vice president/control-
ler. Dustin has 26 years
of experience in finance,
including audit, risk and
strategic financial ex-
pertise. He has been
with Bank of Utah for
nearly 17 years, most
recently serving as se-
nior vice president/chief
risk officer. In his previ-
ous position, he led the
bank’s enterprise risk

management  efforts,
overseeing regulatory
compliance, informa-

Michael Leib

tion security and stra-
tegic partnerships. Be-
fore joining Bank of Utah, Dustin spent
a decade at Ernst & Young as a senior
manager on the financial services audit
team. His education includes earning
master’s and bachelor’s degrees in ac-
counting from Brigham Young Univer-
sity. Leib has more than 12 years of ex-
perience across multiple roles in banking
and finance and has expertise in account-
ing, financial reporting, regulatory work
and operational excellence. He began his
career in customer service for American
Express before moving into accounting

PEOPLE ON THE MOVE

at Comenity Bank. Most recently, he
served as controller at FinWise Bank.
Leib holds master’s degrees in account-
ing and taxation from Weber State Uni-
versity. Leib also teaches as an adjunct
professor at Brigham Young Universi-
ty-Idaho.

e Chartway Credit Union, based in
Virginia and with branches in Utah, Tex-
as and Virginia, has ap-
pointed Danny Mang-
um as an associate
member of its board of
directors. Mangum is
president and chief op-
erating officer of Moun-
tain West Small Busi-
ness Finance in Salt
Lake City. Mangum
serves as at-large di-
rector for the National Association of
Development Companies and is on the
board of directors for the Utah Small
Business Loan Fund. He is also a mem-
ber of the Business Engagement Com-
mittee of the Utah Black Chamber, a role
he has held since 2019. Mangum earned
a master’s degree in organizational be-
havior from Utah State University and a
bachelor’s degree in economics from the
University of Utah.

MANUFACTURING

¢ Ortho Development Corp., a Drap-
er-based designer and manufacturer of
orthopedic implants and surgical instru-
ments, has appointed Brice Bedke as
vice president of marketing. Bedke will
guide Ortho Development’s marketing
strategy, with a focus on strengthening

Danny Mangum

brand positioning, sup-
porting commercial ex-

. pansion and building or-
-"3—6 ganizational capabilities
[l y ]

for long-term growth.
Bedke has more than 19
years of global market-
ing experience in the or-
thopedic sector. Prior to
joining Ortho Develop-
ment, he served in mul-
tiple senior leadership roles at Stryker,
including vice president of knees and di-
rector of global upstream marketing for
upper extremities. Earlier in his career,
he led strategic global marketing initia-
tives for the knee business at Zimmer
Biomet.

NONPROFITS

¢ Silicon Slopes, a nonprofit organi-
zation aimed at empowering entrepre-
neurs to build and inno-
vate, has hired Lindsey
Ivie as vice president
of partnerships. She
will expand high-im-
pact partnerships across
founders, operators, in-
vestors and communi-
ty organizations to ac-
celerate growth and
opportunity in Utah.
Ivie is the founder of FailedFest and
the co-founder of CyberCraft Summit,
connecting the cybersecurity and an-
ti-fraud communities through approach-
able training and collaboration. She was
co-founder and managing partner at Ivie
League; founder/COO of ShareHouse,

Brice Bedke

Lindsey Ivie

I b :

R

an e-commerce community for brands
and service providers; and a co-host of
LinkedIn Local SLC.

RESTAURANTS

* Savory Fund, a Lehi-based private
equity fund behind restaurant brands,
has promoted Maryam
Chaney to chief of sup-
ply chain and Aaron
Smith to vice president
of development. Chaney
i oversees supply chain
‘ strategy, culinary exe-
_,J cution, menu engineer-
Maryam Chaney ing, and food safety and
———————— compliance across Sa-
vory’s 13 brands. She
has more than 25 years
of experience spanning
culinary  development
and education, supply
chain strategy and ne-
gotiations, compliance
and editorial leadership.
Smith has been with the
——————— company for eight years,
most recently as director of construction.
He has been in the industry for more than
20 years, leading the development of
hundreds of restaurant locations and will
continue guiding new unit growth as Sa-
vory approaches 350 restaurants across
23 states. Prior to Savory, he held senior
roles at Four Foods Group, supporting
large-scale growth across more than 170
restaurants in 10 states. Savory Funds’
brands include Swig, Via 313, Mo’ Bet-
tahs, South Block and Houston TX
Hot Chicken.

Aaron Smith

YOUR VISION. OUR COMMITMENT. BUILT TO LAST.

R&0 CONSTRUCTION
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Every January, leaders sit down with
fresh goals, bold initiatives and new stra-
tegic plans. But there is one question that
many overlook — one that should stand at
the top of every leader’s planning agenda:

“Will you stay out of jail this year?”

It’s a provocative question, but also an
essential one. Not because most CEOs
are at any real risk of incarceration, but
because every leader is at risk of some-
thing far more subtle and more common:
“ethical drift.” And in today’s pressured,
high-velocity business environment, drift
happens faster than we think.

When Purpose Isn’t Enough

Over the past several decades, our
business landscape has produced more
than its share of high-profile failures —
Enron, Tyco, WorldCom, Bernie Mad-
off, Theranos, FTX. These organizations
all had strong missions. Some even had
world-changing visions. Others had ex-
traordinary talent and large war chests.

What they lacked was not intelligence,
ambition or innovative capacity.

They lacked governing values.

And the collapse of values in each case
wasn’t an isolated executive failure —
it became contagious. Teams that once
prided themselves on their integrity slow-
ly succumbed to performance pressure,
rationalization and misplaced loyalty.
Before long, entire organizations found
themselves in what I call the “Business
Hall of Shame.”

Most leaders assume these stories re-
main distant because they would never
commit fraud. Yet ethical failures rarely
begin with dramatic crimes. They begin
with small compromises:

* “Just this quarter.”

* “Just this customer.”

FROM THE COACH

Will you stay out of jail?

e “Just this excep-
tion.”

Over time, excep-
tions become habits,
habits become cul-
ture and culture be-
comes destiny.

The antidote is
simple — but not
easy: governing val-
ues that actually govern.

Embedding Values into Leadership:
The PACER Approach

Values cannot simply be articulated;
they must be operationalized. In my Align
& Execute framework, I use the “PACER
Learning Model” to help leaders trans-
form values from decorative statements
into daily behaviors:

P-Principles: Articulate your non-ne-
gotiables. Not eight or 10 vague plati-
tudes but instead three to five clear prin-
ciples that will shape every decision your
team makes.

A-Application: Translate principles
into expected behaviors. How does “in-
tegrity” show up? What does “courage”
look like in decision-making? What be-
haviors are out of bounds?

C-Commitment: Leaders must model
the values first. People don’t commit to
what leaders say — they commit to what
leaders do. Values scale only when lead-
ers consistently embody them.

E-Experience: Build systems, rituals,
incentives and meeting rhythms that rein-
force values. If your key performance in-
dicators (KPIs) don’t reflect your values,
the organization will follow the metrics,
not the mission.

R-Review: Values require vigilance.
Quarterly reflection preserves alignment:

* What decisions reflected our values?

* Where did we drift?

* What must we revise before drift be-
comes culture?

The PACER Learning Model helps pre-
vent values from becoming corporate art-
work. It embeds them in performance,
culture and leadership behavior.

The “Infectious Conscience’” Challenge

Unethical behavior spreads quickly, but
so does ethical behavior.

Research from positive organization-
al scholarship shows that organizations
tend to follow what University of Michi-
gan Professor Kim Cameron calls “helio-
tropic leadership”: They bend toward the
positive, just as plants bend toward light.
When leaders embody courage, transpar-
ency and accountability, the effect cas-
cades through a team.

Author Liz Wiseman’s “Multipliers” re-
search reinforces this truth: Leaders who
model high-integrity behaviors multiply
the intelligence, creativity and ownership of
their people. Those who cut ethical corners
diminish their teams in far-reaching ways.

Your values don’t just keep you out of
trouble; they shape the direction, energy
and conscience of everyone you lead.

A Leadership Architect’s Blueprint
for 2026
Here is a practical approach for leaders
who want to build values-based organiza-
tions this year — not just in theory, but in
real execution:

1. Simplify Your Values: Identify the
three to five principles that matter
most. Remove the fluff. Ambiguity is
the enemy of integrity.

2. Translate Them into Behaviors: De-
fine what each value looks like in prac-

tice. People cannot live what they do
not understand.

3. Align Goals and KPIs with Values:
If your metrics contradict your values,
your metrics will win every time.

4. Reward Value-Driven Behavior: Cel-
ebrate it publicly. Tie it to performance
reviews. Make it part of hiring, promo-
tion and dismissal decisions.

5. Review Frequently and Transparent-
ly: Integrity grows in light, not in shad-
ow. Create rhythms that keep values
visible and accountable.

6. Lead the Way: Values are contagious,
but only if leaders demonstrate them.
You cannot delegate the moral fabric of
your organization.

The New Year’s Challenge for Leaders

As we enter 2026, I offer this challenge:
* Lead as if your decisions will be printed

on the front page of tomorrow’s news-

paper.

* Lead as if your children will read your
emails one day.

* Lead as if your values — not your am-
bitions — define your legacy.

Because they will.

In a world where opportunity moves
fast and pressures run high, values are not
constraints. They are guardrails.

They keep leaders — and organizations
— moving forward safely, sustainably
and honorably.

Let 2026 be the year your values don’t
just hang on the wall but show up in the
way you “Align & Execute.”

Richard Tyson is the founder of CEObuilder
and author of Align & Execute: It’s All About
the Money, But It's Not! He helps leaders
align purpose, people and performance
through his PACER leadership models and
“The Leadership Architect” framework.
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Company news information may be sent
to brice.w@thecityjournals.com.

ECONOMIC INDICATORS

» With housing costs rising, job secu-
rity wavering, more people working re-
motely, and many feeling settled where
they are, fewer residents are packing up
and starting fresh somewhere new. Just
12.6 percent of Utah residents moved
in 2024, compared to just 11 percent
of Americans, according to a study by
Point2Homes. The national figure was
the lowest rate ever recorded. Utah’s rate
was 10th-highest among states. Among
its movers, 21.8 percent came from out
of state (roughly 95,200 people), ranking
No. 28 among states. Salt Lake City has
a share of out-of-state movers of 24.9
percent, totaling more than 11,200 new
residents who crossed state borders to
change address. Renters make up the
majority of those relocating in the city,
whether from within Utah or from oth-
er states (around 80 percent). The low-
est overall move rate was 7.8 percent in
New Jersey. The highest was 14 percent
in Alaska. Mobility nationally is steadi-
ly falling: In the 1900s, nearly 1 in 3
Americans moved each year. Then, by
the 1960s, it was 1 in 5. In 2024, only
about 1 in 9 people changed residenc-
es. In 2024, few made big moves, with
only 19.3 percent changing states, down
from 20.1 percent in 2023. Details are
at https://www.point2homes.com/news/
research/us-mobility-rates-reach-histori-
cal-low.html.

e Utah is ranked No. 9 on a list of
“Best States for Seniors,” compiled
by Opera Beds, specializing in home
hospital beds. It considered factors in-
cluding chronic condition rates, healthy
life expectancy, and physical ability
among over-65s nationwide. The top-
ranked state overall is Vermont. The bot-
tom-ranked state is West Virginia. The
study indicates that nearly 93 percent of
American seniors now live with at least
one chronic condition, and rates are on
the rise, with the study revealing a 9.5
percent increase in cancer diagnoses and
a 9.4 percent rise in obesity among adults
aged 65 and older since 2015. Seniors
face the greatest health challenges in the
Southeastern states. In West Virginia,
over one-third of older adults live with
obesity (34.7 percent), while Louisiana
has the highest obesity rate at 36.1 per-
cent. Life expectancy at 65 there is just

|y B P |
(801) 463-7997

INDUSTRY BRIEFS

over 16 years, tied with Mississippi for
the shortest in the nation. Details are at
https://operabeds.com/blogs/us-blogs/
aging-well-in-the-us-best-and-worst-
states-for-seniors.

EDUCATION/TRAINING

* Columbus Community Center, in
partnership with the Utah Manufactur-
ers Association and Salt Lake Commu-
nity College, have announced the grad-
uation of the first cohort of the Utah
Uniquely Abled Machinist Program
(UUAMP). This inaugural group of six
people has completed a 12-week CNC
machine operation training program and
is ready to step into entry-level roles in
Utah’s high-demand manufacturing sec-
tor. Funded through a Return to Work
Grant from Talent Ready Utah, UUAMP
prepares uniquely abled adults — specif-
ically those with Autism Spectrum Dis-
order (ASD) — for skilled, well-pay-
ing careers in advanced manufacturing.
The program model includes 300 hours
of technical machining instruction deliv-
ered by SLCC and job readiness, coach-
ing and workplace preparation provided
by Columbus Community Center. Na-
tionally, the Uniquely Abled Academy
averages an 85 percent job placement
success rate. Program managers worked
with Utah manufacturers to determine
what specific positions are needed in the
workforce — including CNC operators,
machinist apprentices, and mill/lathe
technicians — and then trained the co-
hort to meet that need with the goal of a
100 percent job placement rate. Colum-
bus Community Center opened in 1968
with the mission to support the growth,
development and independence of per-
sons with disabilities.

* The spring Executive Certificate of
Global Business Management course
offered by Salt Lake Community Col-
lege starts March 18. The course is of-
fered to business executives, profession-
als, working staff, entrepreneurs and
qualified students who want to increase
their knowledge and improve their strat-
egies in global business practices. The
course cost is $1,145, with scholarships
and discounts available. Classes can be
taken in-classroom (at SLCC’s Mill-
er Campus in Sandy), online or a hy-
brid. The course application deadline is
March 13. Registration can be completed
at https://themillatslcc.com/education/ex-
ecutive-certificate-global-business-man-

" 4235 South 500 West @&
Salt Lake City, UT 84123 §

www.howerentals.com

agement/. Information sessions about the
course are scheduled for Jan. 28 and Feb.
25. Both are online and are free. Details
are available by contacting Venita Ross at
801-957-5336 or Venita.Ross@slcc.edu.

GOVERNMENT

e The U.S. Environmental Protec-
tion Agency has selected two local gov-
ernments from Region 8 to receive over
$8.3 million in Solid Waste Infrastruc-
ture for Recycling (SWIFR) grants to
help improve post-consumer materials
management and infrastructure. One is
Wasatch Integrated Waste Manage-
ment District in Utah, which will re-
ceive over $3.4 million. It will use the
funds to enhance compost education
and collection, specifically expanding
a compost facility, funding curbside or-
ganics collection receptacles for local
cities, and implementing new education
and outreach activities to increase pub-
lic participation. It is among 17 local
governments selected to receive funding
through the SWIFR grants for the politi-
cal subdivisions program. More than 300
local governments applied for $58 mil-
lion in grant funds under this program.

MILESTONES

* WellStreet Urgent Care, an Atlan-
ta-based expert in developing and scal-
ing urgent care networks with health
system partners, and bioMérieux, a
French vitro diagnostics company with
its North American headquarters in Salt
Lake City, have announced a milestone:
the 200,000th patient diagnosed via the
Biofire Spotfire Respiratory/Sore Throat
Panel Mini in its urgent clinics since
the first instrument placement in Febru-
ary 2025. Until that time, patients who
presented with respiratory and/or sore
throat symptoms at a WellStreet Urgent
Care-affiliated clinic might have a sam-
ple taken during a visit and receive their
diagnosis several days later. The clini-
cian could then prescribe the appropri-
ate therapy, if needed. Molecular testing
with Biofire Spotfire Respiratory/Sore
Throat Panel Mini allows patients to re-
ceive an accurate diagnosis in about 15
minutes across five key pathogens and
leave their appointment with appropri-
ate therapy, if needed. WellStreet Urgent
Care Clinics serve more than 2 million
patients each year at more than 150 ur-
gent care centers. BioMérieux is pres-
ent in 45 countries and serves more than

Locally Veteran owned and operated since 1953

160 countries with the support of a net-
work of distributors.

RECOGNITIONS

e Twenty-six Intermountain Health
hospitals, most of them in Utah, have
been named on a list of “2026 Best Hos-
pitals for Maternity Care,” compiled
by U.S. News & World Report. That
is more hospitals than any other health
system in the country. Eight of the In-
termountain Health hospitals are locat-
ed outside Utah. The U.S. News list also
includes University of Utah Hospital
and Ashley Regional Medical Center
in Vernal.

* USANA, a Salt Lake City-based pro-
ducer of nutrition and lifestyle products,
has announced that its Probiotic supple-
ment has earned the ConsumerLab.com
Seal of Approval. The third-party certi-
fication recognizes products that meet
the highest standards for purity, potency
and scientific accuracy. USANA’s Probi-
otic aims to deliver a balanced blend of
beneficial bacteria formulated to support
healthy digestion, nutrient absorption,
and everyday wellness. To earn the Seal
of Approval, USANA’s Probiotic supple-
ment underwent comprehensive, inde-
pendent testing for potency, purity, via-
bility and label accuracy. It was required
to deliver its stated levels of live, active
bacterial strains through expiration, and
pass all contaminant testing.

TECHNOLOGY

* Gabb, a Lehi-based company focused
on safe technology for children, recently
hosted four youngsters who have been
appointed to the Gabb Kids Advisory
Council. They provided feedback from a
kids’ perspective on new products, Gabb
Music, customer service and marketing.
The 2026 Kids Advisory Council Mem-
bers are sixth- and seventh-graders from
Kentucky, California, New York and Ar-
izona. At Gabb, they brainstormed future
product offerings, designed custom wall-
papers, recorded new customer service
messages with jokes and riddles instead
of hold music, curated a holiday playlist
for a Gabb music app, filmed and edit-
ed videos for parents’ social platforms,
and shared their experiences at a mock
news conference. Beyond the Decem-
ber Gabb Kids Advisory Council kick-
off, the council members will participate
in quarterly meetings, surveys and early
product testing opportunities.
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Information about upcoming events may
be sent to brice.w@thecityjournals.com.

Jan. 6, 9-10 a.m.

Silicon Slopes Summit Town Hall,
a Silicon Slopes event unveiling plans
for the 10th annual Silicon Slopes Sum-
mit. Location is Silicon Slopes, 2600
W. Executive Parkway, Lehi. Details
are at https://www.siliconslopes.com/c/
events/.

Jan. 7, 11:30 a.m.-1 p.m.
Business Alliance Networking
Luncheon. Location is Boondocks Fun
Center, 525 Deseret Drive, Kaysville.
Free (lunch is available for purchase).
No RSVP needed. Details are at davis-
chamberofcommerce.com.

Jan. 8, 9-10:30 a.m.

“Sweets & Strategies,” a Women’s
Business Center of Utah event. Location
is Roots Coffee, 774 S. 300 W., Salt Lake
City. Free. Details are at wbcutah.org.

Jan. 8, 6-8 p.m.

“Business Essentials,” a Small
Business Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Jan. 9, 8-10 a.m.

“First Fridays Speed Network-
ing,” presented by the West Jordan and
South Jordan chambers of commerce.
Location is Legacy Retirement Center,
1617 W. Temple Lane, South Jordan. De-
tails are at sj-chamber.org.

CALENDAR

Jan. 14, 11:30 a.m.-1 p.m.
“Chamber Connections,” a Da-
vis Chamber of Commerce networking
event. Location is Davis Chamber, 450 S.
Simmons Way, Kaysville. Free. No RSVP
needed. Open to the public and Davis
Chamber members. Details are at davis-
chamberofcommerce.com.

Jan. 14, 11:30 a.m.-1 p.m.

“Point of Leadership: State of the
Cities,” presented by the Point of the
Mountain Chamber of Commerce, Lehi
and Saratoga Springs and featuring May-
or Paul Binns of Lehi and Mayor Chris
Carn of Saratoga Springs. Location is The
Rooftop, 139 Hunters Grove Lane, No.
400, Lehi. Details are at thepointchamber.
com.

Jan. 14, 5-7 p.m.

“Business After Hours,” an Og-
den-Weber Chamber of Commerce event.
Location to be announced. Free for mem-
bers and first-time guests, $35 for non-
members. Details to be announced at ogd-
enweberchamber.com.

Jan. 14, 6-7:30 p.m.

“Online Marketing Fundamen-
tals,” a Small Business Development
Center event that takes place online. De-
tails are at https:/clients.utahsbdc.org/
events.aspx.

Jan. 15, 7 a.m.-3 p.m.

“What’s Up Down South” South-
ern Utah Economic Summit, aimed at
providing business and community lead-
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ers with the latest economic insights for
planning in the year ahead. The summit
includes keynote speakers, skill-based
workshops and networking opportuni-
ties. Location is Dixie Convention Cen-
ter, 1835 S. Convention Center Drive,
St. George. Cost is $200. Details are at
https://whatsupdownsouth.org/.

Jan. 15, 9 a.m.-2:30 p.m.

“Supply Chain Uncertainty,” a
“Global Gateway” event presented by
World Trade Center Utah and the Unit-
ed Natural Products Alliance and is the
first session of a new quarterly series de-
signed to help Utah companies navigate
global tools, risks and strategies — start-
ing with the ingredient supply chains be-
hind the dietary supplement industry. The
discussion will introduce an initiative to
modernize and strengthen the integrity of
imported ingredients that support both lo-
cal manufacturers and the broader U.S.
market. Location is World Trade Cen-
ter Utah, 60 E. South Temple, Suite 300,
Salt Lake City. Details are at https://luma.
com/582Imyeq.

Jan. 15, 11:30 a.m.-1 p.m.
Annual Meeting/January Lun-
cheon, a Davis Chamber of Commerce
event. Location to be announced. Cost is
$25 for members, $35 for guests. Details
are at davischamberofcommerce.com.

Jan. 15, 6:30-8 p.m.

“How to Start a Business 101,”
a Small Business Development Center
event. Location is Orem/Provo SBDC
at Utah Valley University. Details are at
https://clients.utahsbdc.org/events.aspx.

Jan. 16, 7:30 a.m.-noon

Utah Economic Outlook and Pub-
lic Policy Summit, presented by the Kem
C. Gardner Policy Institute at the Univer-
sity of Utah, Salt Lake Chamber and Utah
Chamber and focusing on economic fore-
casting and public policy. Keynote speak-
ers Utah Gov. Spencer Cox and former
U.S. Sen. Kyrsten Sinema, will discuss
policies and partnerships that will shape
the economic future of Utah and the U.S.
Keynote speaker Tim Shriver will dis-
cuss “The Business Case for Dignity.”
Shriver is an author, Impact Scholar at
the University of Utah, chairman of Spe-
cial Olympics International, co-creator of
the Dignity Index, and founder and CEO
of Project UNITE Inc. Location is Grand
America Hotel, 555 S. Main St., Salt
Lake City. Cost is $125 for members and
$155 for nonmembers until Jan. 7, $150
for members and $200 for nonmembers
thereafter. Details are at slchamber.com.

Jan. 16, 8:30-10 a.m.

“Friday Connections,” a
multi-chamber networking event. Loca-
tion is Utah Trucking Association, 4181
W. 2100 S., West Valley City. Cost is $5
for members, $10 for nonmembers. De-
tails are at chamberwest.com.

Jan. 20, 9 a.m.-2 p.m.

“Al in Ecom,” a Commerce Catalyst
event with the theme “How Al is Changing
Search, CX, Content Creation and Acqui-
sition.” Event includes keynotes, breakout
sessions with industry experts, and net-
working. Speakers include Stephanie Hi-
leman from 1-800-Contacts, Jon Rickets
from Ekom.ai, and Nate Larkin from Glad-
ly.ai. Location is Anata Inc., 1657 N. State
St., Lehi. Cost is $35. Details are at https://
ticketspotapp.com/e/kj3mw.

Jan. 20, 11:30 a.m.-1 p.m.
“B.Y.O.L. (Bring Your Own
Lunch) & Learn,” a Point of the Moun-
tain Chamber of Commerce “Business
Essentials” event. Topic is “The Big
Beautiful Bill: Preparing Your Business
for 2026.” Presenters are from Martin
Tax & Advisory. Location is Kiln, 2701
N. Thanksgiving Way, No. 100, Lehi.
Details are at thepointchamber.com.

Jan. 21, 11:30 a.m.-1 p.m.
Business Alliance Networking
Luncheon. Location is Boondocks Fun
Center, 525 Deseret Drive, Kaysville.
Free (lunch is available for purchase).
No RSVP needed. Details are at davis-
chamberofcommerce.com.

Jan. 21, 5:30-6:30 p.m.

Tax Planning Clinic, a Small Busi-
ness Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Jan. 21, 6-8 p.m.

Marketing Clinic, a Small Busi-
ness Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Jan. 27, 11 a.m.-1 p.m.

Business Women’s Forum 2026:
“The Support Exchange: Rewriting
the Rules of Success by Giving and
Receiving.” Speaker Seantae Jackson,
public speaker, nonprofit founder and
medical trauma survivor, will discuss
how women can transform their careers
and communities through intention-
al cycles of giving and receiving. Lo-
cation is Salt Lake Marriott Downtown
at City Creek, 75 S. West Temple, Salt
Lake City. Cost is $40 for members and
$60 for nonmembers through Jan. 20,
$50 for members and $70 for nonmem-
bers thereafter.

Jan. 27, 11:15 a.m.-1 p.m.
Women in Business, a South Val-
ley Chamber of Commerce event. Cost
is $23 for members, $35 for nonmem-
bers. Details to be announced at south-
valleychamber.com.

Jan. 28, 11:30 a.m.-1 p.m.
“Chamber Connections,” a Da-
vis Chamber of Commerce networking
event. Location is Davis Chamber, 450
S. Simmons Way, Kaysville. Free. No
RSVP needed. Open to the public and
Davis Chamber members. Details are at
davischamberofcommerce.com.

Jan. 28, 11:30 a.m.-12:30 p.m.
“Leadership Levers: Driving
Women’s Career Progress,” a Utah
Women & Leadership Project event that
takes place online. Details are at https://
www.usu.edu/uwlp/calendar/.

Software Engineer lll

GoEngineer, LLC

Software Engineer III (Ref:1): Design, devel-
op, and maintain enterprise-level full-stack ap-
plications. Oversee architectural decisions. Sal.
$152,402-$162,402. Detailed job duties, edu &
exp at goengineer.com. Job Site: Midvale, UT.
Send resume w/job title & ref# to 739 E Fort Union
Blvd, Midvale, UT 84047, or email to aharry@go-
engineer.com.
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PUBLIC NOTICES

ANNOUNCEMENT OF APPOINTMENT
AND NOTICE TO CREDITORS

Probate No.
253700729

IN THE

Second Judicial District Court

DAVIS COUNTY

STATE OF UTAH

BN w State S5t. Farmington, LT 84025

In the matter of the Lstate of
THE ESTATLE OF BESSIE CHAPMAN

Robert Anthony Chapman

Whose address is 157 South 1700 West, Wesi
Point, Utah 84015 has been appoimted Person-
al Representative of the above-entitled estate
Creditors of the estate are hereby notified (o;
(1) deliver or mail their written claims to the
Personal Representative at the address above;
(2) deliver or mail their written claims 1o the
Personal Representatives attomey of record
Brian Edwards and Taylor Stone at 991 Shep-
ard Ln Suite 210, Farmington, UT 84025

(3) file their wiitten claims with the Clerk of
the District Court at

Farmington District Court, 300 W State St
Farmington, UTT 84025 i Davis County,

or otherwise present their claims as required by
LUliah law within three months (90 davs) afler
the date of the first publication of this notice o
be forever barred.

Dated this December 16, 2025

fxf Robers Antfiony Chapintan

/s Brian Edwards

{5 Tavlor Stone

991 Shepard Ln Suvite 210, Farmington, UT
24025

ANNOUNCEMENT OF APPOINTMENT
AND NOTICE TO CREDITORS

Probate No. 23700305

In the Second Disinct Court, Davis County
State of Utah

IN THE MATTER OF THE ESTATE OF
GINA A ZHDILEOY

James D, Hill whose address is 257 South 200
East, Bountiful, Utah 84010 has been appoint-
ed Personal Representative of the above-enti-
tled estate. Creditors of the estate are hereby
notified to: (1) deliver or maml their written
claims 1o the Personal Representative at the
address above; (2) deliver or mail their written
claims to the Personal Representative’s attor-
ney of record, Robert W, Hughes, 438 East 200
South, Salt Lake City, Utah 84111; (3) file thei
written climms with the Clerk of the Dhstrica
Court at 80 West State Street, PO Box 769
FFarmington, Utah 84025 i Davis County, o
otherwise present their claims as required by
Litah law within three months after the date ol
the first publication of this notice or be foreves
harred.,

DATEL this 4th day of December, 2024

fsf James 13, Thll

fs/ Robert W. Hughes

435 Last 200 South

Salt Lake City, Utah 84111

(R01) 364-9075

NOTICE

An Emergency Hazardous Waste Permit No
UT-023-2025 (Permit) was issued to Hill Aix
Force Base in Davis County, Utah. The Per-
mit authorizes Hill Air Foree Base to treat a
MEK385 hand grenade found at a residence
in Bountiful, UT, The Permit was effective
December 2, 2025, and expired December 3
2025, For further information, or 1o request
a copy of the Permit, please contact Gabrielle
Mannick of the Division of Waste Manage-
ment and Radiation Control at 385-499-0172
In comphance with the Amenicans with Ihs-
abilities Act, individuals with special needs
(mcluding auxiliary commumcative aids and
services) should contact LeAnn Johnson, Of-
fice of Human Resources at 385-226-4881
Telecommunications Relay Service 711, or by
cmal at leanmjohnson@uah gov,

NOTICE OF TRUSTEE'S SALE

The following described property will be sold
at public auction to the highest bidder, with-
oul warranty as o title, possession, liens o
encumbrances, payable in lawful money of
the Unit- ¢d States, at the main entrance of the
Second District Court, 800 West State Street
Farm- mgtom, UT 84025, on Tuesday, Janu-
ary 13, 2026, at 2:00 p.m., for the purpose of
foreclos- g a Deed ol Trust dated Novembe
21, 2011, executed by DAVID JACKMAN, in
favor of ZIONS FIRST NATIONAL BANK
nkia ZIONS BANCORPORATION, NA
dibia ZIONS FIRST NATIONAL BANK, as
Benehciary, recorded on November 21, 2011
as Entry No. 2628495, B 5403, P 1457-1476
in the Davis County Recorder’s Office, State of
Ultah, covenng real property located in Davis
County, State of Utah, and more particular-
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CHAMBER
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USINESS

advance your business.

Registration deadline: January 6, 2026
Course begins January 27, 2026

Chamber Members: $600
Non-Memibers: $800

For additional information, including pregram dates and registration details,
contact jayme@southvalleychamber.com

CCELERATO

ACCELERATE YOUR BUSINESS.

The Altabank Business Accelerator offers access to experienced
instructors, a proven 10-course curriculum, and a network of like-
minded entrepreneurs - all designed to help you strategically

SALT MINE

BEAGUSTIVE WOoRHKEPASE

LEARN MORE &
REGISTER TODAY

Iy descrnbed as follows: Lot 302, ROLLING
HILLS ESTATES SUBDIVISION, PLAT C
according to the Official Pla thereof as record
ed i the Office of the Davis County Recorder,
State of Utah. TOGETHEER WITH all existing
or subseguently erected o alfixed buldings
improvements  and  lixtores; all  easements
nghts of way, and appurtenances; all water,
water nights and ditch rights (including stock
i utilities with ditch or imgation rights); and
all other rights, royvalties, and profits relating to
the real property, including without Timatation
all minerals, oil, gas, geothermal and similar
mallers.

Tax Parcel No: 07-074-0302

The real property or ils address 15 common-
Iy known as 121 E 1900 N, Centerville, UT
40014, The undersigned disclaims any habality
for any error in the streetl address.

The cuwrent Benehciary of the Deed of Trusi
15 ZIONS FIRST NATIONAL BANK, n'kia
ZIONS BANCORPORATION, NA . dha Z1-
ONS FIRST NATIONAL BANK.

Bidders must be prepared o tender o the Suc-
cessor Trustee a 5500000 deposit at the me
of the sale with the balance delivered by 12:00
noon the following business day o Trusiee's
oflice, located at 230 Souwth 300 East, Suaile
300, Salt Lake City, Utah 84102, The deposin
must be m the form of a cashier's check, bank
oflicial check, or U5, Postal money onder
pavable to TraskBru, PC. The balance musi
be in the fomm of a cashier's check, bank of
ficial check, 115, Postal money ovder, or by
wire transfer, pavable 1o TraskBr, P.C. Inoad
ditiom, Beneliciary may, pursuant o the Tah
Commercial Code, cause any personal proper
ty described in the Deed in which Beneficiary
was granted a lien, 10 be sold in con- nection
with the real property,

THIS NOTICE IS AN ATTEMPT TO COL
LECT A DEBT, AND ANY INFORMATION
OBTAINED WILL BE USED FOR THAT
PLURPOSE.

DATED the 5th day of December, 2025,

fsf Glenn B, Bromson

Glenn R. Bronson, Successor Trustee
TraskBru, PO,

230 South 500 East, Suite 300

Salt Lake Cuy, UT 84102

(301) 532-1922

Publishing: 12/15/2025, 12222025, 1/5/2026

NOTICE TO WATER USERS

The CLAIM{S) FOR DILIGENCE below
were filed with the Division of Water Rights in
in Davis County. These are informal proceed-
ings per Rule R655-6-2. Persons challenging
this CLAIM may file an action through the dis-
trict court. Persons with information protesting
the filing of the following claim(s) may file
such statements with the State Engineer, Box
146300, Salt Lake City, UT 84114-6300, on m
before Feb. 1, 2026, A 51500 FEE WILL BE
CHARGED FOR EACH SUCH PROTEST
FILED. Please visit waterrights utah.gov oo
call (B01)538-7240 for additional information.

31-3841 (D72607%: Clark Water Company pro-
pose(s) wsing SELOS ac-fi. from the North
Cottonwood Creek (Farmington) for IRRIGA-
TION; STOCKWATERING,

NOTICE TO WATER USERS

The applications below were filed with the 1i-
vision of Water Rights m Davis County. These
are informal proceedings per Rule 655-6-2
Protests concerming an application must be
legibly written or typed, contain the name and
mailing address of the protesting panty, STATT:
THE APPLICATION NUMBER PROTEST-
ED, CITE REASONS FOR THE PROTEST
and REQUEST A HEARING, if desired. Also
A 515 FEE MUST BE INCLUDED FOR
EACH APPLICATION PROTESTED. Pro-
tests must be filed with the Division of Wate
Rights on or before Feb. 1, 2026 either elec-
tromically using the Division's on-line Protest
of Application form, by hand delivery to a Di-
vision office, or by mail at PO Box 146300
Salt Lake City, UT 84114-6300. Please visit
waterrights utah.gov ar call (801)538-7240 for
additional information.

NONUSE APPLICATION(S)

31-5238 (U16672): Weber Basin Water Con-
servancy District 1s/are seeking a nonuse pe-
nod for 04396 cfs OR 26766 ac-fi. from
sroundwater (Farmington Bay Arca) for IRRI
GATION: STOCKWATERING.

315306 (U166T72): Weber Basm Water Con-
servancy  Distoct isfare secking a nonuse
period for 00043 cfs OR 262 ac-ft. from

roundwater (Farmington Bay Arca) for IRRI
GATION, STOCKWATERING.

Teresa Wilhelmsen, PE.

State Engincer

Published in Utah Business Joumal on Jan. 5
& Jan. 12, 2026
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