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Harassment in the workplace

Most people in the workplace
understand that sexual harassment
exists. As much as they understand
it's a serious problem, many are
ill-prepared to deal with it when it
occurs. Here are six key things you
should know.
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Digital security

Brice Wallace
The Enterprise

Workplaces are full of metaphori-
cal landmines, real and imagined.
Staffers must navigate unrealistic
project deadlines, bosses saying one
thing but meaning another, intra-office
politics. But a common problem spot
appears much more innocent: an
email.

Opening a seemingly OK but
nonetheless infected email can open
a Pandora’s box of costly-to-fix mal-
ware that can cripple any
organization.

And the range of mal-
ware — whether it’s adware,
phishing, spyware, viruses,
worms, Trojan horses,
Rootkit, backdoors, keylog-
gers, ransomware, browser
hijackers or some other type
— is constantly growing.
The best estimates peg the
average day seeing 325,000
new bits of malware being
created. As recently as 2007,
the figure was 15,000 to
20,000.

“I think it’s important
to get across to people that,
hey, no matter what our
business is, what we do or how big or
how small we are, everybody is really
at risk, even if we get sort of this col-
lateral damage and by accident they
find their way into our environment,”
Mark Villinski, part of the corporate
marketing group at Kaspersky Lab,
said at the recent Interface conference
in Salt Lake City.

The idea that cybersecurity risk is
omnipresent is symbolized by a data
breach at a pizza shop in Portland,
Maine, where hackers stole about 900
customers’ credit card numbers at
point-of-sale (POS) devices at check-

out.

“If the pizza shop down the street
from your house can get malware on
their POS machine, I think it’s a good
example that really this can happen to
anybody. ... And the more we can get
our environments thinking or look-
ing for a general awareness like that,
we’re just a little better off,” Villinski
said at the event, part of a nationwide
conference series for IT professionals
focusing on the latest developments in
information security, IT infrastructure
and communications.

Villinski said companies can take

MALWARE

several actions to try to prevent mal-
ware woes. Most of them focus on
educating employees — and execu-
tives — about the scope and potential
severity of the problem.

“If we can only get one or two
folks, or maybe that ‘common man’
person, in your organizations a little
more on board with you and [be] a
little more of active participants in
security, if you will, we’ll be a little
bit better off,” he told the crowd.

“The decks are stacked against us.
As we think about Internet companies
like yourselves spending thousands

in the modern workplace

of dollars or maybe hundreds of thou-
sands of dollars on security, in a lot
of cases the bad guys who write their
malware and stuff are literally spend-
ing nothing or maybe $50 or $100 for
an exploit kit off the Internet. There’s
quite an imbalance, and we’re really
up against it.”

Statistics reflect the imbalance and
likelihood of trouble. Every minute,
350 gigabytes of data are uploaded to
Facebook, as are 104,000 Snapchats.
About 570 websites are coming online
each minute.

“Lots of those [are] built by good
people with good intentions but pos-
sibly a little poorly designed,
giving the bad guys many ave-
nues to get out to us and our
employees, and lots of those
[are] built by bad people with
bad intentions for the explicit
purpose of having more ave-
nues and opportunities to get
out to us," Villinski said. “And
there is a lot of bad going on.”

A worldwide survey in 2014
by Kaspersky indicated that
most respondents had been hit
by spam and malware, and 94
percent reported being cyber-
attacked within the past 12
months — up 3 percent year
over year. While only 12 per-
cent reported being victims of a tar-
geted attack, that figure likewise was
up 3 percent.

In that same survey, nearly 27 per-
cent of companies said they lost con-
fidential data as a result of an internal
security incident, and the average cost
for accidental data leaks was $39,000
for small businesses and $884,000 for
enterprise operations.

The proliferation of malware has
seen exponential growth. In 1994,
one new malware was created daily,

see SECURITY pg. F11
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Your business is streamlined.
so why not streamline the office?

BUSINESS SERVICES INCLUDE:

« Door Access
* Conference Room Automation

* Voice/Data Systems
* Phone Systems
* Surveillance
* Multi-Unit Satellite System
AUDIO + VIDED
CALL TODAY 801-979-0674 | myeliteav.com
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Moving to a new office? Find a good project manager

Today’s office environments vary from simple to advocate the company goals from concept through and offering value engineering solutions to keep
to complex, with budgets that range from very low completion. This is where an experienced project man- the project on target.
to extremely high — and everything in-between. ager can prove to be a vital resource. As an independent « Construction Oversight. The process of
Although the cost of many office designs will fall advocate, the project manager can help reduce risk and selecting and managing the general contractor
into a range of $10-$20 per square foot, there is no save money, allowing the client to focus on what matters  from the start of construction through completion
such thing as a “typical” workplace. One size does most — running their business. The project manager can  apd closeout.
not fit all. Regardless of the type of business, the manage the project’s budget, schedule and scope to pro- * Technology and Furniture. Strategically

key to a successful project is planning and — ——EG-————— tect the client throughout their entire real estate sourcing the best vendors for telephone and tech-

organization on the front end. This will journey. nology cabling, as well as furniture.
help the user secure the best space possible There are several misconceptions about » Move Management. Selecting the best
within a budget that suits their needs. the role of the project manager and the value mover to ensure business downtime is minimized
An open space floor plan is the current that can be provided. The most common mis- and physical costs are reduced.
trend in office design and has been adopted conception is that the project manager only The time at which a project manager is
by many businesses that pride themselves oversees management of the construction pro- introduced in the process is also extremely
on creativity and being cutting-edge. The cess. Although the construction management important. The maximum amount of value and
objective is to create an environment that role is certainly a significant part of the scope cost savings are achieved at the beginning of the
can increase productivity while promoting of work typically provided, there are many project — before construction has started. By
innovation and collaboration. This has become nor-  other services the client can benefit from. The full scope  engaging the project manager early on, there is
mal for many technology firms and has also spread ~ of services can entail: an opportunity to ensure that all parties involved
throughout other business sectors such as financial * Preconstruction Services. At the earliest stages are working together and respecting the client’s
services, energy, healthcare and real estate. This of the project these services can include: interests at every stage of the project.
trend lends itself to nurturing creative thought as 1. Assisting the workplace strategist or interior In addition to relieving the client from the
well as complementing the way in which workers designer with defining how much space is needed. responsibility of coordinating the numerous
interact with each other. 2. Touring the short list of buildings and evaluating activities involved in a successful project, there
In addition to fostering a workplace that allows  the best fit for the client as well as reviewing and com- is a financial benefit as well. In many cases the
people to be as efficient and productive as possible, ~ menting on the landlord’s terms and conditions for the financial savings offset the project management
there are other advantages to condensing more peo- space. fees. This can be achieved in a number of ways,
ple into less space, especially considering that the 3. Developing a realistic budget, as well as a mile- including negotiating project costs, competitive
cost of office space is such a significant percentage stone schedule to use as a gauge against the success of tendering, risk mitigation, schedule and change
of a company’s overall operating expense. the project. order management and knowledge of contractual
Some of these advantages include: * Design Oversight. The process of selecting and terms and conditions.
¢ Increased Mobility. The workplace envi- managing the design team, including providing input on A workplace isn’t just an office, it’s part
ronment may have open seating so employees can the constructability of the project. Ensuring the project of your brand and culture. Securing a project
choose the space that suits their needs for the day. It  is designed to the budget, not budgeted to the design, management professional as your advocate from

may be in a huddle area with other employees or it
may be in a small, private office.

* Lifestyle Appeal. The younger demographic 3
typically finds the open work space more conducive ’ . - Bill Parry directs the Project Management Group in

to their lifestyle. This can impact recruiting and % rAlp ol Y | ~_CBRE's Salt Lake City office, where he has success-
M ehtion i ' . managed and completed construction, renovation

. and relocation projects for a variety of users through-
* Company Culture. The workplace isn’t all t

e western United States.
about the physical space; it is also the backbone of a
company’s brand and culture.

But again, what works for one business — even
within the same industry — doesn’t work for all.
The right combination of shared space and private
space, so one can retreat from noise and other dis-
tractions, can be significantly different from one
business to another.

Regardless of the type of floor plan ultimately
selected, there are inherent risks associated with
a new construction project, whether moving to a
new location or renovating an existing space. Time,
cost inflation, work disruption, employee engage-
ment and branding are just a few of the most com-
mon risks. Businesses deserve an unbiased leader

concept through completion will make a positive
difference, and elevate the end result.
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Try plants for a more comfortable - and hea

For centuries, man has been fas-
cinated by nature. In fact, basic design
principles such as color, texture, sym-
metry and repetition are all drawn from
nature, especially when it comes to
the vast variety of plant life. Although
urban spaces are not new to us, as a
society we are still pushing towards
a more urban lifestyle. As we spend
more time indoors and limit our daily
access to natural settings,
we are forced to find a way
to tame nature and bring it
to us. Ancient Roman and
Greek cultures were some of
the first to integrate plants in
their interior spaces and we
have continued to improve
and redesign how we interact
with plants everyday.

From a horticultural standpoint,
there are some challenges that pres-
ent themselves with bringing plants
indoors. Low light, dry air and a con-
stant temperature are all problems for
most typical plants you see outdoors.
Without a bright, sunny window, it
would be very difficult to bring your
favorite outdoor plant inside and have
it do well long-term. Fortunately, hor-
ticulturists have been able to cultivate
low-light tropical plants that thrive in
our favorite warm, dry and poorly lit
indoor spaces. Most of these plants
originate from tropical or desert areas
near the equator and are mass grown
for the U.S. in greenhouses and farms
in California, Florida and Hawaii.

These plants are then shipped out to
retail greenhouses all over the country
to be sold to homeowners as well as
commercial buildings.

Plants create a warm, welcoming
environment as they soften harsh lines
and bring living nature indoors. But
that’s not all. They can do even more
for your space, especially in regard
to health and employee productivity.
NASA has performed several
studies in which plants have
been shown to effectively
recycle the air by removing
toxins and replenishing oxygen
levels. This study has sprung
many others that have gone
on to look at plants as a way
to help diminish sick building
syndrome, by faster and more
effective removal of VOCs (volatile
organic compounds) that are released
by new paint, carpet and furniture.
These VOCs are the main contribu-
tor to sick building syndrome, where
employees in new buildings can devel-
op dry throat, cough and other harmful
symptoms. Interior plants can enable
VOC:s to be removed from the new
development faster, minimizing the
symptoms employees exhibit, so that
the employee workforce will be health-
ier, happier and therefore more produc-
tive during their work day. Don’t forget
that these positive effects can help
health at home as well. Most effective
are plants placed in bedrooms, which
can help you sleep better and feel more

calm at the beginning and end of your
day.

As space is becoming more lim-
ited, designers are coming up with new
and innovative ways to incorporate
plants in tight spaces. Living walls
have been an upcoming trend for the
last several years, since they use verti-
cal space that was otherwise unoccu-

thy - workplace

These tables have a low shelf that can
hold plants, while the top surface is
usually glass allowing a clear view of
the planting below. The design of the
plants can have a similar mosaic style
as a living wall. The potential pat-
terns can create a whimsical piece of
art for your space, while also being a
functional piece of furniture. The table
itself can be low or

pied. Many sys-
tems that integrate
irrigation and ease
of maintenance
have been devel-
oped — some
more successful
long-term than
others. Living
walls present a
unique oppor-
tunity to create

a plant mosaic
with ranging col-
ors, textures and
shapes creating
beautiful patterns.
These plant walls

tall, rectangular or
circular, creating a
custom design for
any area.

The future
of indoor plants is
continually being
changed by cutting-
edge designers and
it looks like it will
continue toward the
integration of plants
and functional use
of space. Well-
maintained interior
plants are helping
residential and com-

are considered
to be cutting-edge, but are often fairly
expensive. Less expensive options
include plant portraits, which are a
smaller version of a living wall, simi-
lar to a picture in a frame. These can
add a contemporary look to any room
or office space without breaking your
budget.

Another promising design for
plant integration is the living table.

mercial spaces set
themselves apart as more luxurious and
successful, and creating a more enjoy-
able environment to live in.

Katie Brown is an interiorscape designer
for Cactus & Tropicals, located in Salt Lake
City, and studied landscape management
at BYU. She has focused her research

and experience in interior plant and floral
design.
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What to do about sexual harassment in the workplace

Sexual harassment in the work-
place is one of those issues that exists
in employees’ periphery — as much
as they might be aware it’s a serious
problem that occurs, most are ill-pre-
pared to deal with it firsthand. Here
are six key things you should know:

1. The letter of the law might
be different from the word-
ing in your employee handbook.
Workplace harassment isn’t spe-
cifically addressed in Title VII of
the Civil Rights Act of 1964, which
protects employees and job seekers
against discrimination on the basis of
sex, race, color, national origin and
religion. But the U.S. Supreme Court
has interpreted harassment that’s “suf-
ficiently severe or pervasive” and that
creates a hostile working environ-
ment as a violation of that federal
law. According to Amy Oppenheimer,
a Berkeley, California-based attor-
ney who specializes in investigating
workplace harassment, an employer’s
definition of what qualifies could be
more specific. So “you could violate
the rules of your workplace without
actually violating the law,” she said.

A sample company harassment
policy from TheHRSpecialist.com
states overt actions such

an email that confirms what’s trans-
pired, that’s better,” Oppenheimer
said. “For instance, if you’ve written,
‘Roger, when you stand so close to
me during a conversation, it makes
me uncomfortable. Please keep a
distance,” but then Roger continues
to stand too close, you have a record
started. These cases are often ‘he said,
she said’ scenarios where having a
record of your experience helps.”

3. You don’t have to report
what’s happening to your boss. He
or she could be the one with whom
you’re having an issue. Or maybe
your supervisor is especially close to
the person behaving inappropriately.
“Usually company policies dictate
that you go to whomever you’re most
comfortable speaking with about your
situation, as long as they’re someone
who is designated as responsible for
taking immediate action,” De Lima
said. If your company doesn’t have
an on-site human resources manager,
then your employee handbook prob-
ably states whom you should speak
to.

Speaking of written company
policy, good employers should have
established procedures for making

as obscene jokes, lewd
comments and touch-

ing could qualify, but

so could subtle behav-
ior such as staring and
repeated requests for
dates. The bottom line: If
you’re not familiar with
your company’s written
policies, get familiar.

And don’t dis-
count your gut feeling.
“Despite some foggi-
ness people might have
on specific definitions,
most people are aware of
what qualifies as sexual
harassment,” said Beth
Brascugli De Lima,
human resources consul-
tant and founder of HRM
Consulting in Murphys,
California. “Their biggest
concern is that they’re
aware of what they’ve
experienced but don’t
know what to do once they’ve experi-
enced it.”

2. The first thing to do is speak
up, or better, type it up. If someone
made you feel uncomfortable, the
first person to speak to about it is the
co-worker who made you feel that
way. It’ll be awkward, but there’s
a possibility he or she doesn’t real-
ize the error and the issue can be
squashed. Just make sure to have this
conversation in writing. “If you have

accused’s sake and the company’s
sake. “One of the first things some-
one from HR might ask you is, ‘Is it
OK for me to investigate what you’ve
told me further, or do you feel that I
am biased in some way?’” De Lima
said, and it behooves you to consider
this carefully. Keep in mind that to
resolve a complaint, HR will question
you about what occurred, plus inter-
view the accused employee as well as
supervisors and witnesses (if there are
any). The HR representative might
look into your personnel records as
well as those of the accused. He or
she might also look into your email
accounts and any other written docu-
mentation. “These investigations have
to be pristine,” De Lima explained.
“They impact the reputations of the
accuser and the accused, and the atti-
tudes of the workplace in general,
and companies don’t want to defame
someone who hasn’t done anything
wrong.” If you’re worried about
impartiality, De Lima said HR might
suggest someone else in management,
on the board or maybe even an out-
side consultant who may come in to
investigate your claim.

5. The outcome of making

“Depending on the conclusions of the
investigation and the size of the com-
pany, that might be an easy change to
accommodate.”

Be prepared that the person
you’ve accused of wrongdoing could
continue to be your colleague after
the investigation is over. He or she
might receive a warning or behavioral
training, or he or she may have to
transfer departments. There’s also the
possibility your employer might say
the investigation was inconclusive. If
this happens, don’t be discouraged,
De Lima said. “All ‘inconclusive’
means is that on its face, there isn’t
enough information to determine
whether something inappropriate
happened or not,” she said. “But it
could be that someone else brings a
claim against this person at the same
company, who now has a record of an
instance or several instances of incon-
clusive claims. Even though claims
are assessed case by case, you do
take someone’s personnel record into
account.”

6. You have other options if an
internal investigation is unsatisfac-
tory. If you're displeased with the
results of your company’s investiga-

tion, or if your employer

A /

didn’t take what you feel

to be appropriate steps to

address your claim, you

could consult with an

employment attorney.
Sidney L.

Gold, managing part-

ner and founder of the

Philadelphia-based

firm Sidney L. Gold

& Associates, teaches,

speaks and writes about

employment discrimina-

tion. He suggests con-

sulting an experienced

lawyer even before

reporting an incident

to your employer. “If

a lawyer feels you

.| have sufficient facts

to support a claim, he

or she might register

a complaint with the

[Equal Employment

Opportunity

complaints that all staff have down
pat. “A responsible employer regu-
larly trains management and staff on
what’s considered sexual harassment,
how to prevent it and how to stop it
when it occurs. Many states require
it,” Oppenheimer said. “But either
way, there should be some complaint
mechanism for informing your HR
department of what’s occurred.”

4. Employers have to remain
impartial, for your sake, the

a claim might not be what you
expected. Some bigger concerns
employees have are that their com-
plaints won’t be taken seriously, or
they’1l have to continue to work in
conditions that make them uncom-
fortable. “During an investigation,
it’s a good idea to ask the employee
what he or she would like to see as
a result. The person might say they
want to keep their job but work with
a new supervisor,” De Lima said.

Commission] at the
same time as filing one with your
employer,” he said. “Most employees
go to their HR department to file a
complaint, but having an attorney do
it is more powerful. It’s hard to be an
advocate for yourself.”

Visit the website for the U.S.
Equal Employment Opportunity
Commission (www.eeoc.gov) for
guidelines on filing an employment
discrimination charge with the federal
government.
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MIDWEST COMMERCIAL INTERIORS DESIGN & INSPIRATION CENTER

GREAT SPACES BEGIN WITH INSPIRATION

Your company'’s WORKSPACE matters more today than ever before.
It matters to your clients and customers. It matters to your EMPLOYEES. And
it matters to your COMPETITORS.  Your workspace can be a source of unique
competitive advantage, or a significant impediment to success. The best work
environments are strategic and PURPOSEFULLY designed. Utah's best workspaces start
with Midwest Commercial Interiors.

HARDER WORKING SPACES™ help to recruit and retain great people, foster innovation,

spread company culture and improve collaboration. I\/l idweS'l'

987 S. WEST TEMPLE | SALT LAKE CITY | 801.359.7681 | WWW.MWCIUTAH.COM COMMERCIAL INTERIORS
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Office Furniture Dealers

Ranked by Total Revenue 2015 through October

Number
Rank Company Name Phone Total of Full- Products & Notable Proiects Head of Local
Revenue| Time Utah Services J Operations
Address Web Employees
Midwest Commercial P Commercial StorageCratt,
. Interiors Sl $38.6 81 furniture, flooring, Instructure, Marshall Tate
987 S. West Temple mweiutah.com million architectural Eccles Primary | 5 ocident / CEO
Children’s Hosp.
SLC, UT 84101 products Y
CCG Howells 801-359-6622 $15 Office furniture gFl;'SGI’DIIM lTIaSEt’ Carmelle Jensen
2 358 S. Rio Grande, Ste.100 million 65 & architectural ’Spurirr?g&g ’
SLC, UT 84101 ccghowells.com interior walls Communications | Jerry Howells Jr.
Interior Solutions 801-531-7538 $15 Kimball Office, CFens?rlgi);\Sa?llclzjig?nFﬁe
3 522 S. 400 W. s 50 National Office e Kurt Gentry
i i ; ’ |Boyer Co., Snowbird,
SLC, UT 84101 interiorsolutions.net million AIS, Russ Bassett| " Workfrontw !
Office Furniture Solutions 801-974-1970 $11.8 Used furniture, | Clearlink, Landmark
1809 S. 900 W. illion 19 design, Home Warranty, Jonas Persch
SLC, UT 84104 DND mitio refurbishing Insidesales.com
Bluefin Office Group 801-431-0056 $8.1 Workstations,
5 780 N. 1200 W. o miIIi'on 28 desking, seating, DND Dale Benson
Orem, UT 84057 bluefinoffice.com training/conference
Western Interior Services 801-973-8255 $5.5 Artopex, Open | Progressive Finance,
6 160 W. 2100 S. _ _ . 32 Plans, Global, Young Living, Richard Schettler
SLC, UT 84115 westerninterior.com million Evolve Blue Cross
New Life Office 801-359-7257 $3.7 Refurbishing;
7 1050 S. State St. ) , . 42 conference tables, DND Alan Fox
SLC, UT 84111 newlifeoffice.com million desks, seating
Office Furniture Brokers . |Health Equity, Aspire, | Robert De Klerk
-809- 3.1
8 1475 W. 9000 S. 801-809-4168 $_”, 1 '],‘L‘j‘é"itﬁrgs;‘égggﬁ FatPipe, Denial, Managing
. Design
Chase Associates LLC 801-532-7761 ’ Encore Apartments
1.5 p ’
9 461 E. 200 S., Ste. 102 $ . 7 Igz)lr:cgzllzjremgnt:[ Wasatch Conservice, No(lsa Chase
SLC, UT 84111 cautah.com il » ProJect | | a Quinta - Logan wner
’ coordination
i iali -908- OP dealer, OFS,
Office Systems Specialists 801-908-5286 $15 Wholesale: new & OFB, Aspen., Ronald
10 3408 S.1400 W. milion | refurbished Foxbuilt, Blufin De Klerk
West Valley, UT 84119 DND Platinum Office
Sugar House Furniture 801-485-3606 $1 Finely hand-
11 2892 S. Highland Drive _ - 4 crafted, solid wood DND DND
SLC, UT 84106 sugarhousefurniture.com | million + office furniture
Linda’s Furniture 801-487-3992 Desks, hutches,
12 3330 S. Highland Drive _ _ $140,000 14 file cabinets, DND Robert A. Slater
SLC, UT 84106 lindasfurniture.com bookcases
HenrlkserélliuJ:)er Design 801-363-5881
13 DND DND DND DND DND
249 S. 400 E. hbdg.com
SLC, UT 84111
ROSI Office Furniture 801-486-7711 Computer aided
14 2250 S. West Temple Lo _ DND 12 pute DND Sean Murphy
SLC, UT 84115 rosiofficefurniture.com design
SHI Office Furniture 801-355-8811 Trendway, Lockheed Martin,
5098 Amelia Earhart Drive o ] DND 15 Hon, National, ASC, UofU, Orbital Zack Inman
shiofficefurniture.com Compatico ATK
DND=Did Not Disclose =~ N/A=Not Applicable

15

SLC, UT 84116

Please note that some firms chose not to respond, or failed to respond in time to our inquiries.

JiEnter

UTAH'S BUSINESS JOURNAL

prise

All rights reserved. Copyright 2015 by Enterprise Newspaper Group

The Enterprise strives for accuracy in its list publications. If you see errors or omissions in this list, please contact us at lists@slenterprise.com



F8

e November 30, 2015 ¢ The Enterprise - Utah's Business Journal

WORKPLACE FOCUS

Office Plant Services Providers

Ranked by Number of Utah Employees

Years in Business
Company Name Phone Number <
Rank of Utah pecialties
Number of Utah
Empl
Address Web mployees Accounts
Cactus & Tropicals
2735 S. 2000 E. 801-676-0935 41 Interiorscape designing & maintenance, floral,
1 SLC, UT/ ) 95 holiday, exterior patio scapes, special events,
12252 S. Draper Gate Drive cactusanditropicals.com 850 retail & wholesale
Draper, UT
Paradise Palm 801-582-3212 37 Interior plantscape design, sales &
2 307 E. Broadway . 12 installation, plant care services, retail tropical
SLC, UT 84111 paradisepalm.com 100+ plant sales
Living Creations 801-485-3219 26
4 7250 S. 630 W. . ) 10 Interior landscape design & floral design
Midvale, UT 84047 I|V|ngcreat|ons.net 325
Winchester Gardens 801-269-9229 ’ Perennials, shrubs, trees, custom containers
5 389 W. Winchester St. 8 ’ ’ g ’
Murray, UT 84107 winchesternursery.com DND landscape design & house plants
- ; 45F\(/>\Ilillzg(: ,I:vfa. s 801-474-0300 5 14 Maintenance, horticultural consultation,
SLC. UT 8411.5 ' foliageutah.com 100+ design, sales, interior holiday decorating
Intermountain Plant Works 801-268-1771 40 Interior plantscaping, design, sales, rentals,
7 3672 S. 900 E. intermountainplant 6 long-term rentals, installation, maintenance,
SLC, UT 84106 works.com DND special event rentals
Plant Jungle 801-453-9500 12 Custom planters & design, retail store, quick
8 2194 E. Fort Union Blvd. , 5 deli i ift dell
SLC, UT 84121 plantjungle.com 30 elivery systems, giit aelivery
Prestige Plants Inc. 801-901-0899 27
9 1175_1 Whatta View Place intermountainplant 5 Live plant sales & maintenance
Riverton, UT 84065 works.com 200
10 39‘5’\:’33\7\7;:::t§1r;?vr:jscgfee?02 eR el 3 2 Interior landscaping, tropical plants, planters,
SLC. UT 84 1"2 4 ' wasatch%rgr%nscapes. 30 monthly service & maintenance

TENterprise

UTAH'S BUSINESS JOURNAL

DND=Did Not Disclose = N/A=Not Applicable

Please note that some firms chose not to respond, or failed to respond in time to our inquiries.
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Cactus & Tropicals « Serving Utah businesses since 1975

l‘\$

Weekly Plant Service
Including Blooming Arrangements cmd Fresh Iowers

5N
Employee & \ Event
N

Corporo’re Gifts ‘i" Space

Ve (s e DY
CACTUS & TROPICALS

For more information: Visit our retail locations:

801.485.2542 ext 102 2735 South 2000 East 1325 East Draper Parkway
www.cactusandtropicals.com Salt Lake City, UT Draper, UT
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Office Equipment Dealers

Ranked by Number of Multi-Function Products Sold to Date 2015

Nu“nn13ﬁir_of Number of Utah
Company Name Phone Function Number Employees Brands of
Rank Products of Utah Services Offered Machi Sold
Address Web Sgld to |Locations| Number of Utah achines 50
ate
in 2015 Accounts
Pacific Office Automation 801-990-4001 26 Copiers, Konica Minolta,
1 1325 W. 2200 S. o 2,000 1 printers, service; Canon,
SLC, UT 84119 pacificoffice.com 1,300 management Lexmark
VLCM 801-262-9277 105 Manage print | Canon copiers/
2 3520 S. 300 W. 1,116 4 services, oaners,
’ hardware repair & | HP Printers,
SLC, UT 84115 viemtech.com 25,682 warranty Shoretel
Valley Office Systems 801-770-3300 16 Office equipment Canon. Ricoh
3 2500 S. Decker Lake Blvd., Ste. 24 | valleyofficesystems. 145 3 & related software, | “fe\ -0 LR
SLC, UT 8411 com 1,011 repair y ,
Copiers For Less 801-261-0510 8 miﬁ]rtveigg ri(: e | Konica Minolta
4 708 W. Confluence Ave. 110 1 ;
i contracts, machine| & Lexmark
Murray, UT 84123 copiersutah.com 300 salos x
. ; Sales, service & Oki Data,
Ability Business Services Inc. 801-466-8486 8 repair of digital Konica
5 1556 S. Main St. abilitybusiness 100 1 office equipment; | Minolta, Sharp,
SLC, UT 84115 solutions.com 600 installation of Lexmark,
hardware/software| Xerox, HP
. Kyocera,
Copy Doc Inc Sales, service; Copystar,
Py : 801-294-5686 2 discounted: pystar,
6 724 W. 500 S., Ste. 700 B 25 1 discount/rebl.’xilt Canon,
West Bountiful, UT 84087 copydocutah.com 400 ) Samsung, HP,
toner supplies
Brother
Copiers, printers,
Les Olson Co. 801-486-7431 202 large format, Sharp, HP,
7 3244 S. 300 W. DND 6 managed IT  |Fujitsu, Microsoft,
SLC, UT 84115 lesolson.com DND services, managed| Docuware
print services
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SECURITY
from page F1

but by 2006 it was one per minute,
2011 it was one per second. Now it’s
about 325,000 pieces per day. And
more malware has been created the
past two years than in the previous 10
years combined, he said.

“Everything there is predicated
on humans making mistakes or being
tricked, or, in some cases, following
proper procedure and being safe and
still it was an area being compro-
mised,” he said.

But there is hope. The chances of
infection drop if companies invest in
people, products are services aimed at
keeping the bad stuff out.

“If we think of the hacker out
there like that bear, nipping at the
feet of the people at the back of the
pack, if you can get one, two, three
employees just a little bit more secu-
rity-aware, to maybe not click on that
link or something, maybe similar to
the bear moving on the next-closest
guy, the bad guy is going to stop
wasting time in your environment.
He’s going to move on to the next
one,” Villinski said.

Among tips Villinski suggested to
address malware threats are:

» Talking to employees about
cybersecurity and malware’s poten-

tial impact on company operations.
Having employees sign a “I have read
and understand company IT policies”
form is not good enough, he added.
Regular testing of employees’ knowl-
edge of the matter helps, especially

if the company makes it fun and/or
rewarding.

* Remembering that top manage-
ment and IT staffers are employees,
too, and often are great targets for
attacks.

e Having employees understand
that their organizations cannot create
policies sophisticated enough to cover

all possible attacks.

* Having companies realize that
their employees are humans and
therefore have weaknesses and make
mistakes.

* Having companies never disap-
prove or make fun of an employee
who raises a cybersecurity red flag,
even if it’s a false alarm.

e Listening to feedback from
employees about security systems. If
companies force employees to change
their passwords weekly or make
access to information too complicated,
it can lead to employees bypassing the

restrictions, likely making the com-
pany even more vulnerable to attacks.
* Understanding that a cybercrimi-
nal almost never looks like one. Some
cyber-incidents start with a phone
conversation with someone who
poses as a coworker who builds his
understanding of a company’s internal
structure and operations by asking
innocent questions. Some can occur
with, say, a person gaining entry to
a workplace, leaving infected USB
drives throughout the building and
swiping unattended mobile devices
left on desks.

fctps!

Help Families in Peru
TIFIE + WIRACOCHA HUMANITARIAN ARE REVITALIZING

GREENHOUSES IN MOUNTAIN VILLAGES OF PERU, CREATING JOBS
AND SKILLS FOR COMMUNITY PARTICIPANTS.

Stronger family unit will occur
when parents work in the
greenhouse instead of leaving
to find work in the cities.

Lifelong. transferrable skills in
organic gardening and
business practices

Better health for community
participants because of access to
organic and in-season vegetables.

Donate at tifie.org/projects/peru-greenhouse-businesses/ or at any Spherion office

oy ) —

Otifie spherion

ETAFFING SEAVICES

Increased income for families
mean better health, education
and futures for everyone.
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Advertising Agencies

Ranked by Gross Sales in Utah in 2014 Page 1
Number
of
Company Name Phone SG{°S§ EFuIII-Tlme
Rank Uataehs ilr? Tnplj)t)a(‘?'es Services Offered Owner/Manager/CEO
Address Web 2014
Year Est.
ThomasARTS 801-451-5365 135 . :
1 240 S. 200 W. ps Full-service marketing Dave Thomas
Farmington, UT 84025 thomasarts.com MON 2003 communications
Penna Powers 801-487-4800 $50 44 Full-service
2 1706 Major St. o DAt . Chuck Penna
SLC UT184115 pennapowers.com million 1984 communications firm
Love Communications 801-519-8880 $36 42 Full-service advertising
3 546 S. 200 W. il & communications Tom Love
SLC, UT 84101 BRI miton 1 1999 agency
Saxton Horne 801-304-1000 $33 65 Eull . dvertisi
4 9350 S. 150 E., Ste. 950 -~ ull-service advertising David Blainic
Sandy, UT 84070 saxtonhorne.com | milion | 4g95 agency
= 20|(:)g|IEEL 2’%‘3‘?'"%,{:"?80 801-484-2888 $9.8 16 Advertising, marketing, Donna Foster &
SLC, uT 8.4,1109. fuelmarketing.com million 2003 media, public relations Brad Plowman
Concept Marketing 435-615-1758 $2-7 9
6 2700 Homestead Rd. 435-615-1759 N DND Nate Di Palma
Park City, UT 84098 Conceptmrk_com fmifiion 1998
Oxygen Marketing Communications 801-272-8686 $6.4 8 . -
. Full-service advertising .
R&R Partners 801-531-6877 $44 32 . Bob Henrie &
8 837 E. South Temple . Full-service Cathie DeNaughel
SLC, UT 84102 rrpartners.com million | 1974 gt Lematgne
Freestyle Marketing Group 801-364-3764 4.1 9 . -
9 211 E. Broadway, Ste. 214 $ . FuII-ser\gggﬁgvertlsmg Erni Armstrong
SLC, UT 84111 freestylemg.com million 1 5000 /
The Orton Group Inc. 801-596-2100 $1.5 4 Eull . dvertisi
10 P.O. Box 9282 - u -serwcer?c vertising Kelley Beaudry
SLC, UT 84109 ortongp.com million | 1985 agerncy
Jibe Media 801-433-5423 6
11 774 S 300 W.. Ste. B $1.1 Marketing & advertising Joel Farr &
GumCo 801-505-9997 10 Eull . i
12 12 W. Market St., Ste. 220 $800,000 u 'Se;‘é'gﬁc‘;rea ve Steve Driggs
SLC, UT 84101 gumco.com 2013
Axis41 801-303-6300 148 Ron Pynes
13 175 W. 200 S., Ste. 4100 ) DND DND Steve Wiest
SLC, UT 84101 axis41.com 2000 Reed Wright
EKR 801-377-9321 68 Brand management,
14 250 W. Center St., Ste. 320 DND web development, Bill Brady
Provo, UT 84601 ekragency.com 2001 marketing firm
FORTHGEAR 801-991-1060 11 Enelie
15 116 W. Gentile, Ste. A DND b ’ : Brett Gee
Layton, UT 84041 forthgear.com 1995 communications, design
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Advertising Agencies

Ranked by Gross Sales in Utah in 2014 Page 2
Number
of
Utah in | inUtah Services Offered Owner/Manager/CEO
Address Web 2014
Year Est.
FLUID 801-295-9820 30+ Full-service creative
16 1065 S. 500 W. DND Bohe DND
Bountiful, UT 84010 getfluid.com 1997 | @dvertisingagency
Red Rider Creative 801-226-1289 9
17 510 S. University Ave. _ _ DND Advertising agency Clark Taylor
Provo, UT 84604 redridercreative.com 1998
Richter7 801-521-2903 20 Eull . dvertisi
18 150 S. State St., Ste. 400 _ DND ull-service advertising Tal Harry
SLC, UT 84111 richter7.com 1971 agency
Rumor Advertising 801-355-5510 20
19 807 South Temple o DND DND DND
SLC, UT 84102 rumoradvertlsmg.com DND
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The connection between workplace safety and profitability

Making the connection between
workplace safety and profitability can
reinforce and spur greater attention to
improving safety practices and reduc-
ing workers' compensation costs in the
construction industry.

There is often a reluctance to
discuss safety and profits in the same
conversation, but the financial benefits
can help engage C-level executives
in efforts to avoid fatalities and cor-
rect hazardous conditions, said Charlie
Bacon, chairman and CEO of mechani-
cal and maintenance specialty contrac-
tor Limbach Facility Services LLC in
Pittsburgh.

“There is a huge financial return
by implementing safe work practices,”
he told attendees at the International
Risk Management Institute Inc.’s
Construction Risk Conference in Las
Vegas recently.

“It is cost-effective,” agreed
Thomas Gilbane, chairman and CEO
of developer and contractor Gilbane
Inc. in Providence, Rhode Island. “You
can make money through safety, and if
that’s why people do it, that’s fine.”

Limbach is experiencing a “ter-
rible” safety year, which Bacon attrib-
uted to restructuring decisions made
in 2011 to deal with the impact of the
recession on the construction busi-
ness. "Things were tight,” he said.
“We let some people go and really had
to do more with less. And I believe it
impacted that aspect of our company as
to how things were going with safety.”

In response, the company formed
a safety leadership team co-chaired
by Bacon and the chief operating offi-
cer to engage senior leadership, but
with more “boots than suits,” such as
key foremen, maintenance staff and

Nﬂ @
.‘?
==l

1

-

technicians. The team participates in

a weekly conference call to discuss
safety topics and actions. In addition,
the human resources director’s job
description has been revamped to focus
on education and leadership training
for those employees on the front lines
of preventing workplace injuries, he
said.

Contractors should be sure to let
their agents or brokers know of any
enhancements to their safety programs,
such as integrating stretching programs
or physical range of motion testing,
prior to renewal and ask them to share
the information with their insurance
carriers, said Sonja Guenther, vice
president and workers' compensation
specialist IMA Financial Group Inc. in
Denver. Another particularly “power-
ful” piece of information to share is
the number of hours of safety train-

Py .

A

ing completed, as well as any positive
changes in incident rates, she said.

Companies should also be up to
speed on the status of Occupational
Safety and Health Administration cita-
tions, Guenther said. “I can tell you
your insurance carrier or underwriter
will be looking at the (OSHA) web-
site to see if you have any outstanding
violations prior to going through your
policy renewal,” she said.

But OSHA issued a memorandum
in 2012 that called incentive programs
that discourage employees from report-
ing their injuries problematic and
reminded employers that they cannot
discriminate against employees who
exercise their rights to report injuries.

“OSHA does not take very kindly
to employers that are using incen-
tive programs as a safety benefit,”
Guenther said.
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Great Employees,
Great Pricing!

Our high caliber employees have the ability to meet a variety of needs.

Office Professional Light Industrial Food Services
Accounting Assembly Servers
Technical Janitorial Bartenders
Customer Service Warehouse/Inventory Dishwashers
Administrative Welders Concessions
Telemarketing Shipping/Receiving Cooks/Chefs
Data Entry Production Hostesses
Receptionist Printing Bussers
General Office Machine Operators Cashiers
Engineering

Call Us Today For
Competitive Pricing

Strategic Staffing

A Division of BBSI

Salt Lake 3761 S. 700 E. Suite 200 Ph. 801.994.9494
West Jordan 6671 S. Redwood Rd. Suite 120 Ph. 801.305.0900
West Valley 3040 W. 3500 S. Suite B Ph. 801.417.8010
Ogden 2036 Lincoln Ave. Suite 201 Ph. 801.334.0080
Orem 1423 South State Street Ph. 801.404.5020

Call 801.994.9494 Or visit us (@ www.strategicstaffs.com
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Temporary Staffing Firms

Ranked by Number of Temps Assigned Per Week in Utah

Numb
Company Name Phone ofl-jrr:mgrs I\(l)lf‘?ll,;)l?-r ";‘f"l‘j‘g?‘r
Rank Assigned Time Utah | Offices Industries Served |Benefits Available
Address Web Pﬁ‘r l‘ﬁgﬁk Employees
Administrative,
. contact center, Service bonus,
Kelly Services 801-262-2252 educational holiday pay,
1 181 E. 5600 S., Ste.140 ] 4,200 42 9 staffing, production, employee
Murray, UT 84107 kellyservices.com assembly, finance, |discounts, health
scientific, IT & insurance
engineering
.094- Manufacturing, .
Strategic Staffing 281 8828283 administrative, %all Vacation &
2 (Division of BBSI) 3,184 36 5 | centers, production, | | 0910 e,
SLC, UT 84106 barrettbussiness.com aggg&ﬁti‘ nycj direct deposit
Administrative,
clerical, hospitality, :
Synergy Staffing Partners 801-266-9675 manufactupring, g Heﬁltp dlnsurance,
3 5578 S. Redwood Road, Ste. B taffinad 1,650 15 2 production, vacgtilor?);)gsygn d
Taylorsville, UT 84123 synergystaifingau.com warehouse &
y professional direct referralbonus
hire
- Medical, life
Manufacturing, i
ResourceMFG 801-265-1999 military medicgl, _disability
4 3981 S. 700 E., Ste. 9 1,600 25 6 aerospace, food, i
SLC, UT 84107 DND nutraceutical, vacation%:lient
pharmaceutical specific
. . o Light industrial
Spherion Staffing and Recruiting 801-519-5093 !
5 204 E. 900 S. _ 900 34 5 | &l centen clerical, | Leatincare
SLC. UT 84111 spherion.com/utah inance &
’ accounting, IT
Remedy Intelligent Staffing 801-685-8100 C_Ie_rical,_ _
6 525 W. 5300 S. 250 8 2 administrative, Comprehensive
SLC, UT 84123 www.remedystaff.com light industrial
APEX Staffing LLC 801-328-9567 Construc_tion, Iight
7 145 E. 1300 S., Ste. 103 ] 132 3 1 & heavy industrial, N/A
SLC, UT 84115 apexjobs.net manufacturing
Utah Employment Services 801-978-0378 Reclyc”“.g, f’?ﬁnﬂ“g, Health, vision &
8 2292 S. Redwood Road 125 7 1 ingues({gg:lac’:l é?i ctal dental insurance,
SLC, UT 84119 utahemploy.com Hation | vacation, holiday
transportation
Kforce Inc. 801-257-6805 Healthcare, Full benefits:
. financial services, | health & welfare,
9 756 E. Winchester St. Kforce.com 120 17 1 e-commerce, high- | PTO, disability,
Murray, UT 84107 tech, nonprofit 401(k)
Vital Signs Staffing LLC 801-892-8300 : Holiday pay,
10 3761 S. 700 E., Ste. 150 o 85 6 1 |Healthcare & medicall ycation pay,
SLC, UT 84106 vitalsignshealthcare.com referral bonuses
Andersen Certified Staffing 801-463-7400 Qualifying holid
11 1100 E. 6600 S., Ste. 410 _ 28 5 1 Al ualitying hoflday
SLC, UT 84121 andersenstaffing.com pay
Ampian Staffing 801-253-6126 Health. vision
12 126 W. Sego Lily, Ste. 110 _ _ 100 20 20 1 IT ca o vl
Sandy, UT 84070 ampianstaffing.com enta
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www.SBALoansApproved.com

801-308-2277

*On Approved Credit **Reduced fees are based on a sliding scale as follows: on new loan balances between $1.00 to $499,999 the fees will be waived up to 1% of the loan amount or $2,500 whichever is
less, on new loan balances between $500,000 to $999,999 the fees will be waived up to $5,000, on new loan balances between $1,000,000 to $1,499,999 the fees will be waived up to $7,500, and on

new loan balances between $1,500,000 to $5,000,000 the fees will be waived up to $10,000. Offer Excludes SBA 504 Loans. Application must be submitted for an SBA Term Loan to First Utah Bank on or
before December 31, 2015 and if approved the loan must be closed and funded no later than June 30, 2016.



