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SE. ACTIONABLE BUSINESS NEWS.

STATE RATE CARD 2012

THE

Cost Per Ad
1-5 ad rate 6-11 ad rate 12-25 ad rate 26-51 ad rate 52+ ad rate
AD SIZE SIZE 5% off 15% off 20% off 35% off 50% off
Full Page: 5x 1357 | 9565 $536| 3545 $463 | $515 $412 | $485 $315 | 5450 $225
oo $615 $584 | 5595 $505 | $565 $452 | $535 $347 | $500 $250
1/2 Page Horizontal: 10" x 675 | 5290 $275|5275 $233 | 5265 $212 | 5240 $156 | 5210 $105

oor 5340 $323| 5325 $276 | $315 $252 | $290 $188 |$260 $130

- , .|  $290 $275|8$275 $233 | $265 $212 | $240 $156 |$210 $105
vl e OTXT3ST | G240 $323| 5325 $276 | $315 $252 | 6290 $188 | 5260 $130

107x45” | 5210 $199($200° $170 | $180 $144 | $165 $107 |$150 $75

13 Page Horizontal: o $260 $247 |$250° $212 | $230 $184 | $215 $139 |$260 $100
¢l "y QY $210 $199 $260 $170 | $180 $144 | $165 $107 |$450 $75
V3 Page Vertical: - 5"X9" | 260 $247|s250 212 | $230 $184 | S215 $139 |$200 $100
1/4 Page: 5 w675 | S150 $142 (5145 $123 | 5130 $104 | 5120 $78 |10 $55
oor $200 $190 (5195 $165 | $180 $144 | $170 $110 | 5160 $80

The new lower rates are for extended contracts.

=
IIIII E | lte r rI Se For information about running ads in The Real Estate Section
of the The Enterprise contact Dionne Halverson at:
dionne @slenterprise.com

UTAH'S BUSINESS JOURNAL or call at 801-533-0556 ext. 200
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“Influencing the success of the commercial real estate ’/"
SO

NETWORK"®

Melanie Hamilton started her insurance career after graduating from the University of Utah in
1983. She has a full perspective of insurance account pricing and placement having started
with company rating and underwriting, moving to agency commercial account management,
and finally starting her own business in 1999. Hamilton Insurance Associates serves
residential and commercial clientele and represents highly rated and financially stable
insurance carriers. Being independent was very important as she laid the ground work for
her business. “One of the most important criteria for customers to recognize is that
companies have niches. When you utilize an independent agent you increase the likelihood
of finding the best niche.” When Melanie isn’t at the office you’ll find her in the gym, hiking
the Utah mountains, or coming up with new recipes around the hottest peppers.

Thank you to the following companies for supporting women in Commercial Real Estate:

2012 PLATINUM SPONSORS 2012 SILVER SPONSORS

MEMBERSHIP: Melissa Mclintyre (801)947-3974 SPONSORSHIP: Terese Walton (801)487-3236
www.crewutah.org hello@crewutah.org
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