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Feeling the pain
Utah residents are trying to get fit, 
according to a study from health 
club aggregator XPass. The 
national firm’s XPASS National 
2023 Exercise Index, a study of 
the market demand for gyms and 
fitness classes and Google search 
volume for beginner exercises, 
how to exercise and getting 
fit, ranked Utah No. 1 among 
the 50 states. A pair of New 
England states, Rhode Island and 
Massachusetts finished second 
and third, respectively, behind the 
Beehive State.
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	 Washington County will get an influx of 
$75 million as Kevin Costner continues his 
“Horizon: An American Saga” western film 
series there.
	 The next two films of the four-movie se-
ries will be shot in the county and are among 
several projects approved for economic in-
centives by the Governor’s Office of Eco-
nomic Opportunity (Go Utah) board during 
its May meeting. In all, the productions are 
expected to spend $84.7 million in Utah and 
employ 4,798 people. They were approved 
for incentives totaling up to $15.7 million.
	 The first installment of “Horizon” was 
shot last year in and around Grand and San 
Juan counties after being approved in June 
2022 for a tax credit incentive of up to 
$13.48 million for the production of the first 
two parts of “Horizon.”
	 The Go Utah board in May approved 
Horizon Series 2 Inc. for a tax credit incen-
tive of $14 million spread over three tax 
years. The company is expected to employ 
75 cast, 150 crew and 3,500 extras. Principal 
photography began April 17 and is expected 
to continue through April 1, 2024, in Wash-
ington and Grand counties.

Costner's 'Horizon' 
adding $75M to 
film impact in Utah 

Hollywood star Kevin Costner is shooting two  
installments of his "Horizon: An American 
Saga" film series in Washington County, 
bringing  an estimated $75 million in economic 
impact to the Southern Utah area.

	 An aerial lift manufacturer will get 
some assistance from the state to build a 
$35 million manufacturing plant in Tooele.
	 Leitner-Poma of America, based in 
Grand Junction, Colorado, was approved 
for a tax credit incentive of up to $6.53 mil-
lion over 10 years by the Governor’s Office 
of Economic Opportunity (Go Utah) board 
at the board’s May meeting.
	 The company plans to build a 
130,000-square-foot facility and add 236 
jobs over the next decade. Prior to the 
board meeting, news media reports pegged 
the project investment at $27 million.
	 The new Utah campus will serve as 
the headquarters and manufacturing base 
for Skytrac, an LPOA subsidiary. Leit-
ner-Poma has installed aerial and surface 
systems worldwide. It engineers, manu-

	 Human Interest Inc. is interested in hav-
ing more than 300 humans in a Utah County 
office in the next five years.
	 Founded in 2015, the San Francisco-
based company offers 401(k) and 403(b) 
plans as it seeks to make it easy for small 
and medium-sized businesses to help their 
employees invest for retirement.
	 The Governor’s Office of Economic Op-
portunity board, at its May meeting, award-
ed a tax credit incentive of up to $428,864 
for the company, based on expected creation 
of 306 high-paying positions over five years.
	 “We are excited to open an office at 
‘Silicon Slopes’ to tap into the large pool of 
highly qualified talent in Utah,” Rakesh Ma-
hajan, the company’s chief revenue officer, 
said in a prepared statement. “Our organiza-
tion has seen three times the growth in the 

Leitner-Poma factory 
coming to Tooele Co.

Utah Co. to have office 
of employee benefits co.

Go Utah incentivizes 500+ jobs

	 Fresh on the heels of approving a plan 
for an inland port near Cedar City, the Utah 
Inland Port Authority is considering doing 
the same for land in Spanish Fork.
	 While the Cedar City project area con-
tains 899 acres, the proposed Spanish Fork 
area would consist of a 2,200-acre indus-
trial park, with about 10 million square feet 
of industrial facilities. It would be west of 
Interstate 15. Inside the project area are 
Spanish Fork Municipal Airport, the Utah 
County Jail and Utah County Mosquito 
Abatement.
	 The UIPA board discussed the propos-
al at its most recent meeting and will con-
sider its approval at an upcoming meeting.

	 While some speakers during the board’s 
meeting raised concerns about environment, 
health, pollution, traffic congestion and 
other impacts the project might bring, oth-
ers said development would be beneficial to 
the city and broader area by improving the 
movement of goods and attracting compa-
nies to the area. A few speakers represent-
ed developers involved in the plan devel-
opment. Private-sector companies involved 
include Colmena, Wadsworth, Boyer and 
the Gardner Group.
	 “The proposed area fits the economic 
development vision and it intends to recruit 
new companies to create economic oppor-
tunities for residents in the Greater Spanish 

UIPA considering a second 
satellite port in Spanish Fork
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	 The Huntsman Cancer In-
stitute at the University of Utah 
has opened the Kathryn F. Kirk 
Center for Comprehensive Can-
cer Care and Women’s Cancers.
	 The new center has an entire 
floor dedicated to breast and gy-

necologic cancers and addition-
al space for treatment of blood 
and marrow transplant patients, 
including immunotherapies and 
clinical trial options that are only 
available at a handful of hospi-
tals in  the United States. New 

screening resources will provide 
patients with lifesaving tools to 
detect cancers earlier.
	 “We are so grateful to our 
dedicated staff at Huntsman 
Cancer Institute for their count-
less hours helping plan and de-

sign this cutting-edge facility,” 
said Mary Beckerle,   CEO of 
Huntsman Cancer Institute. “Our 
patients will now have expand-
ed access to advanced medical 
technology, superior cancer care, 
clinical trials and research. We 
are privileged to lead the charge 
in delivering a cancer-free fron-
tier.”
	 In addition to more space for 
screenings, including colonosco-
py and mammography, patients 
will have access to more than 325 
innovative clinical trials. Forty-
eight inpatient hospital rooms in-
crease capacity by nearly 50 per-
cent and four new state-of-the-art 
operating rooms will enhance the 
ability to perform sophisticated 
cancer surgeries.
	 “Many generous donors 
came together to make this lat-
est expansion of Huntsman Can-
cer Institute possible,” said Peter 
Huntsman, chairman and CEO 
of the Hunstman Cancer Foun-
dation. “The Kathryn F. Kirk 
Center assures that the people 
of  Utah  and surrounding areas 
have access to the world’s best 
cancer research and patient care 
delivered by highly trained ex-
perts in all types of cancer.” 
	 “Cancer touches every fam-

ily and ours is no different. We 
lost my mother, Kathryn, to 
cancer,” said  Spencer Kirk, son 
of  Kathryn F. Kirk. “She spent 
her life in service to her family 
and her community. That spir-
it guides our family, and we are 
honored to help further the mis-
sion of Huntsman Cancer Insti-
tute. The Kathryn F. Kirk Cen-
ter is only possible because of a 
community of donors who joined 
our family to make this compre-
hensive cancer center a reality.”
	 Huntsman Cancer Institute 
raised more than $128 million in 
philanthropic support for this ex-
pansion. The major donors in-
clude the  Spencer and Kristen 
Kirk  family, Huntsman Founda-
tion, Karen and Scott Smith, The 
Sigma Chi International Fraterni-
ty, The Church of Jesus Christ of 
Latter-day Saints and dōTerra. 
More than 275 individual gifts 
helped make the building possi-
ble.
	 Architects with Arch Nex-
us designed the new hospital 
addition and Layton Construc-
tion was the general contractor. 
It is located on the north end of 
Huntsman Cancer Institute and is 
connected to the existing facility 
by skybridges.

Huntsman Institute grows to more than 1M sq. ft., opens Kathryn F. Kirk Center

The Kathryn F. Kirk Center for Comprehensive Cancer Care and Women’s Cancers at the Huntsman Cancer Insti-
ture has opened on the campus of the University of Utah. The center features 48 inpatient hospital rooms and four 
new operating rooms dedicated to the treatment of cancer in women.
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	 South Jordan-based Hire-
Vue, a video interviewing, as-
sessments and text-enabled re-
cruiting provider, has acquired 
Modern Hire,  an intelligent hir-
ing platform based in Cleveland, 
Ohio. 
	 “The acquisition of Modern 
Hire marks a new era in hiring, 
providing organizations with 
an easier way to realize the full 
benefits of the most comprehen-
sive and innovative platform for 
assessment, interviewing and 
end-to-end hiring automation,” 
Hire- Vue said in a release. “So-
lidifying HireVue’s position as 
the industry leader in modern hir-
ing solutions powered by ethical 
AI, this will accelerate HireVue’s 
ability to  help all organizations 
identify employee and candidate 
potential beyond resumes.” 
	 “HireVue’s mission is to 
change lives by connecting tal-
ent to opportunities. The acquisi-
tion of Modern Hire will enable 
us to continue to push the bound-
aries of what is possible in hir-
ing technology, by adding to our 
own best-in-class science, tech-
nology and industry expertise,” 

	 Utah’s new $20,000 first-
time homebuyer assistance pro-
gram created by the state’s Leg-
islature earlier this year is set to 
roll out in the beginning of July.
	 The Utah Housing Corp. 
will administer the program and 
said the assistance will be avail-
able for funding shortly after July 
1.
	 The program is for new 
home construction and will pro-
vide loans for up to $20,000 that 
could be used for any combina-
tion of a down payment, clos-
ing costs or to permanently buy 
down the mortgage interest rate. 
The loans will have no interest 
charged to the borrower and will 
not have monthly payments. Re-
cipients will pay back the loan 
only when they sell the home or 
refinance the mortgage.
	 “Eligible property types in-
clude detached single-family 
homes, condominiums, town-
homes or similar residential 
dwellings, including manufac-

tured or modular homes attached 
to a permanent foundation,” ac-
cording to the housing corpora-
tion. To qualify, the newly built 
residential units must be priced 
at or below $450,000. The price 
limit was established to incentiv-
ize builders to build affordable 
housing.
	 Ross Ford, executive vice 
president of the Utah Home 
Builders Association, said the 
program is already making build-
ers focus on the $450,000 limit.
	 “It holds the price level,” 
Ford said. “I’ve had a number of 
builders start talking to us say-
ing they’re looking for ways [to 
hold the price down.]” He said, 
“[They’re asking] ‘How can we 
do this; How can we get this 
down?”
	 Residents who have already 
entered into a construction con-
tract can still qualify for the pro-
gram as long as they close on the 
purchase after July 1.
	 “In America, we believe in 

home ownership, and in Utah, 
we believe in home ownership,” 
Senate President Stuart Adams 
said in February during the leg-
islative session.
	 Adams sponsored the law, 
SB240, which created the as-
sistance program. Without help, 
Adams said many families 
would not be able to make the 
jump into homeownership.
	 “We may be losing our 
middle class,” he said. “Most 
of peoples’ net worth is in their 
home. The security and stabil-
ity, I think, economically, and I 
think emotionally, comes from 
property ownership.”
	 Utah residents can qualify 
for the assistance as long as they 
or their spouse had no owner-
ship in a principal residence in 
the past three years. Displaced 
homemakers and single parents 
who owned a home with their 
spouse while married are ex-
empt from that waiting period.
	 The $50 million allocated 
for the program is enough to 
help 2,500 first-time homebuy-
ers.

First-time homebuyer assistance launches in July
said Anthony Reynolds, CEO of 
HireVue. “The team at Modern 
Hire are among the best scientif-
ic minds and tech innovators and 
we are thrilled to welcome them 
to the HireVue family.”
	 The Modern Hire plat-
form includes Virtual Job Try-
out, a  role-based assessments 
and advanced selection science 
process. With offices in the 
U.S., Europe and Asia Pacific, 
Modern Hire’s customers in-
clude  FedEx, Charter Commu-
nications, Humana and Delta 
Airlines.  With the acquisition, 
HireVue will now serve over 
1,150 customers around the 
world, including over half of the 
Fortune 100.
	 “HireVue shares Mod-
ern Hire’s commitment to sci-
ence, innovation and ethical 
AI, and we are delighted to join 
the team,” said Karin Borchert, 
Modern Hire CEO.
	 Financial details of the buy-
out were not disclosed.

	 New research from Real-
tor.com has found that the typi-
cal down payment on a home in 
America has increased by more 
than $10,000 from the first quar-
ter of 2020 until the first quarter 
of 2023. As pandemic-era sav-
ings have dwindled and the hous-
ing market has become less com-
petitive, people are putting down 
a lower percentage of the home's 
price, but still a much higher dol-
lar amount than pre-pandemic, 
the study found.
	 The typical down payment 
in Q1 2023 was 13.0 percent, 
down from the peak of 14.1 per-
cent in 2022, but still up from 
pre-pandemic levels which hov-
ered around 11 percent. The typi-
cal down payment was $24,100 
in Q1 this year compared to 
$14,000 in 2020, an increase of 
71.8 percent, due primarily to 
higher home prices.
	 The typical down payment 
at the peak in the second quarter 
of 2022 was $30,400, up 126.8 
percent from Q2 2020.
	 The research also found 
that down payments on second 
homes and investment proper-
ties are roughly double the size 
of down payments on primary 
residences, as people with more 
disposable income are able to put 
more down.

HireVue acquires Ohio firm

Down payments 
way up since 
pandemic lows
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Corporate Financial Reports
	 The following are recent fi-
nancial reports as posted by se-
lected Utah corporations:

Purple
	 Purple Innovation Inc., based 
in Lehi, reported a net loss of 
$23.3 million, or 24 cents per 
share, for the first quarter ended 
March 31. That compares with a 
loss of $13.6 million, or 20 cents 
per share, for the same quarter a 
year earlier.
	 Revenue in the most recent 
quarter totaled $109.4 million, 
compared to $143.2 million in the 
year-earlier quarter.
	 Purple designs and manufac-
tures comfort products, includ-
ing mattresses, pillows, cushions, 
frames and sheets.
	 “Our top-line result was gen-
erally in line with our expecta-
tions and our improved adjusted 

EBITDA (earnings before inter-
est, taxes, depreciation and amor-
tization) reflects both meaningful 
operating efficiencies and proac-
tive cost management, including 
a significant shift in planned ad-
vertising spend intended to sup-
port the second-quarter launch of 
our broadest product line ever,” 
Rob DeMartini, CEO, said in an-
nouncing the results.
	 “I am encouraged that de-
spite lower revenue, we were able 
to increase gross margins, high-
lighting the work we’ve done 
rightsizing our cost structure and 
improving the efficiency of sup-
ply chain and manufacturing pro-
cesses.”

Cricut
	 Cricut Inc., based in South 
Jordan, reported net income of 
$9.1 million, or 4 cents per share, 

for the first quarter ended March 
31. That compares with $23.5 
million, or 11 cents per share, for 
the same quarter a year earlier.
	 Revenue in the most recent 
quarter totaled $181.2 million, 
down from $244.8 million in the 
year-earlier quarter.
	 Cricut offers cutting ma-
chines and design software for 
hobbyists.
	 “Despite softer-than-expect-
ed Q1 results, we are very en-
couraged by our subscriptions 
revenue growth, which increased 
16 percent year over year and 6 
percent quarter over quarter,” 
Ashish Arora, CEO, said in an-
nouncing the results.
	 “The Cricut platform now 
has over 8.2 million total users, 
up 19 percent over Q1 last year. 
We saw 3.7 million users, or 45 
percent of total users, cut a proj-

ect at least once within the first 
quarter. This creates a tremendous 
opportunity for us to build deeper 
user engagement on our platform.”

Profire
	 Profire Energy Inc., based in 
Lindon, reported net income of 
$2.6 million, or 5 cents per share, 
for the first quarter ended March 
31. That compares with $627,161, 
or 1 cent per share, for the same 
quarter a year earlier.
	 Revenue in the most recent 
quarter totaled $14.6 million, up 
from $9.5 million in the year-earli-
er quarter.
	 Profire is a technology com-
pany focused on the efficiency, 
safety and reliability of industrial 
combustion appliances.
	 “We have achieved eight 
quarters of sequential revenue 
growth as we continue to improve 
and deliver consistent operation-
al and financial results across our 
business,” Ryan Oviatt, co-CEO 
and CFO, said in announcing the 
results.
	 “We also recorded a mean-
ingful improvement in gross mar-
gin despite continued supply chain 
challenges and inflationary pres-
sures. We will continue to make 
additional investments in our di-
versification efforts and other stra-
tegic opportunities with the ob-
jective of delivering long-term 
shareholder value.”
	 “Our first quarter 2023 re-
sults built upon the momentum 
we generated in the second half of 
2022, recording our second-high-
est quarterly revenue in company 
history once again,” Cameron Tid-
ball, co-CEO, said.
	 “The combination of the in-
dustry’s multi-year deferred cap-
ital expenditures and ongoing 
strong demand for oil and gas are 
increasing the necessity of our leg-
acy products, and we continue to 
gain traction with our diversifica-
tion strategy across industrial mar-
kets.”

Sera Prognostics
	 Sera Prognostics Inc., based 
in Salt Lake City, reported a net 
loss of $10.6 million, or 34 cents 
per share, for the first quarter end-
ed March 31. That compares with 
a loss of $12.2 million, or 40 cents 
per share, for the same quarter a 
year earlier.
	 Revenue in the most recent 
quarter totaled $100,000, up from 
$38,000 in the year-earlier quarter.
	 Sera is focused on improving 
maternal and neonatal health by 
providing innovative pregnancy 
biomarker information to doctors 
and patients.
	 “The exciting Avert preterm 
trial topline results announced in 
February are a part of Sera’s grow-
ing strong foundation of compel-
ling data demonstrating the val- see EARNINGS page 14

ue of the PreTRM test-and-treat 
strategy,” Dr. Gregory C. Critch-
field, chairman and CEO, said in 
announcing the results.
	 “We see the publication of 
these data as a driver to enable 
physicians and healthcare insti-
tutions to substantively address 
the serious challenges of preterm 
birth. While implementation will 
take time, we anticipate that the 
availability of additional clini-
cal utility information during this 
year, should serve as an addition-
al catalyst to help us expand the 
use of our PreTRM Test and to 
increase revenue.”

Nature’s Sunshine
	 Nature’s Sunshine Products 
Inc., based in Lehi, reported net 
income attributable to common 
shareholders of $860,000, or 4 
cents per share, for the first quar-
ter ended March 31. That com-
pares with a loss of $3 million, 
or 15 cents per share, in the same 
quarter a year earlier.
	 Net sales in the most recent 
quarter totaled $108.6 million, 
down from $110.5 million in the 
year-earlier quarter.
	 Nature’s Sunshine markets 
and distributes nutritional and 
personal care products in more 
than 40 countries. It manufac-
tures most of its products.
	 “We started the year on a 
strong note, with reported first 
quarter net sales of $109 million, 
or $113 million when excluding 
the impact of foreign exchange, 
up 2.4 percent versus prior year 
and adjusted EBITDA (earnings 
before interest, taxes, deprecia-
tion and amortization) was $9.1 
million, up 12 percent,” Terrence 
Moorehead, CEO, said in an-
nouncing the results.
	 “We’re pleased with the mo-
mentum we’re seeing as markets 
like Japan and Taiwan contin-
ued to deliver strong double-digit 
growth, while most of our other 
markets delivered solid sequen-
tial improvement to the top line 
with meaningful progress and 
signs of stabilization in Central 
and Eastern Europe and digital 
initiatives starting to take hold in 
North America.”

Recursion
	 Recursion, based in Salt Lake 
City, reported a net loss of $65.3 
million, or 34 cents per share, for 
the first quarter ended March 31. 
That compares with a loss of $56 
million, or 33 cents per share, for 
the same quarter a year earlier.
	 Revenue in the most recent 
quarter totaled $12.1 million, up 
from $5.3 million in the year-ear-
lier quarter.
	 Recursion is a clinical stage 
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	 Being cooped up in a New 
England house this time of year 
isn’t fun. It’s all rain, mud and 
washed-out blossoms covering the 
streets and driveways. To live up 
here one must have a rich interi-
or life. If you don’t have 
a Netflix subscription, 
books become really im-
portant in maintaining a 
positive state of mind.
	 Each year I try to 
have a theme to my read-
ing. Last year it was 
“murder mysteries set in 
ancient Rome” (Lindsey 
Davis, Steven Saylor). 
This year it was classic science 
fiction (Ray Bradbury, Harlan Elli-
son, Frank Herbert, Isaac Asimov, 
Philip K. Dick).
	 If you think this stuff is only 
for people with Y chromosomes 
who can’t get dates on the week-
end, prepare to be enlightened. 
The best science fiction is not 
about technology, but human na-
ture and what happens to human 
nature when you take it out of its 
natural environment and stick it on 
a spaceship in a faraway nebula.
	 Ray Bradbury (1920-2012) 
was one of the best, and one of 

his best books, published in 1962, 
was Something Wicked This Way 
Comes.
	 The plot is fairly simple. A 
creepy carnival comes to a small 
Midwestern town and people — 

lonely, depressed, 
middle-aged people 
— start disappearing 
while the sideshow 
coincidentally adds to 
its collection of side-
show “freaks” (yes, 
I know, you can’t get 
away with that any-
more in politically 
correct America, but 

never mind).
	 A young boy and his best 
friend discover what’s going on 
and spend the rest of the book 
chasing, or being chased by, the 
evil demons who run the carnival.
	 Interestingly, the two boys are 
not the heroes of the book. The 
key role in the story is played by 
the father of one of the boys — a 
lonely, depressed and discontented 
54-year-old library janitor/failed 
journalist who spends all his time 
worrying about death and the in-
evitable decline of old age (re-
member that a half-century ago, 

when most people died in their 60s 
and 70s, you were pretty much cir-
cling the drain at 50).
	 Realizing what the boys have 
discovered and understanding that 
fear and depression are exactly 
what the carnival demons use to 
exploit their victims, the father 
has an epiphany and learns to em-
brace the comic, meaningless, ex-
istential absurdity of life with joy, 
laughter and love, the expression 
of which ultimately destroys the 
carnival and its hellish minions.
	 It’s a beautiful, poetic book, 
one that should be read by all of 
us baby boom geezers as we face 
the coming decades. Something 
wicked is indeed coming, and our 
generation is woefully unprepared 
for it. As one of my late aunts put 
it many years ago, “your genera-
tion is going to make terrible old 
people.”
	 As I approach my 70th birth-
day, I find myself surrounded by 
peers who, in one way or anoth-
er, are resisting the aging process. 
Some color their hair, some don’t 
color their hair but wear it in the 
same style they did back in the 
1970s (if you are a female wear-
ing your silver-gray hair down to 

your waist, all you need to com-
plete the ensemble is a broom and 
a black cat), some work out six 
days a week, some have divorced 
and married spouses half their age, 
some dress and talk like their kids 
or grandkids.
	 I don’t know if I should view 
these people as heroes or fools. 
Probably they’re a little bit of 
both, but I sense a large part of 
what they’re doing derives from 
the fear of growing old and dying, 
nostalgia for their wasted youth or 
desperation about appearing to be 
behind the times in this ever-accel-
erating, digitizing, rules-ignoring, 
custom-and-tradition-be-damned 
world that spits out those who 
don’t keep up to the minute like so 
much phlegm.
	 So how should our generation 
face the future?
	 By accepting that there real-
ly is no meaning to life as such (a 
little exposure to Zen Buddhism is 
extremely helpful here; read some 
books by D.T. Suzuki or Alan 
Watts).
	 By realizing that there is no 
past or future, just an endless pres-
ent that should be lived to the full-
est (the best teacher lives in your 

house if you own a dog or cat). 
	 By accepting that there are no 
such things as fear, sadness or wor-
ry: These exist only in your head 
and take your attention away from 
whatever is right in front of you. 
	 By living one day at a time. 
	 By putting your all into 
whatever needs to be done right 
now, to the point where you 
lose track of time altogether. 
	 By loving, laughing and en-
joying each day you are here.
	 By not caring what other peo-
ple think (to a point; don’t break 
the law).
	 Even if you are in a wheelchair. 
	 Even if you are in pain, or 
sucking oxygen from a tank.
	 Even if you are in a nursing 
home.
	 Even if a doctor has told you 
you have only a few months to live. 
	 Live while you live, then die 
and be done with it.
	 Now stop worrying and get 
back to running your business.

Cliff Ennico (crennico@gmail.
com) is a syndicated columnist, 
author and former host of the PBS 
television series “Money Hunt.” 
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Innovate Utah
NEW IDEAS, PRODUCTS AND SERVICES FROM UTAH COMPANIES

801.297.1850 | MABR.COM

	 FireFly Automatix Inc., an agriculture technolo-
gy company based in Salt Lake City, has introduced its 
M220-AV fully autonomous field mower. The new AV 
(autonomous vehicle) version of the company’s 22-foot 
M220 for turfgrass production is premiering as a hybrid 
diesel-electric vehicle, with its first pilot production ve-
hicle having been delivered to Prime Sod, a sod produc-
tion company in Kopperl, Texas. Additional M220-AVs 
are booked for delivery through the summer.
	 Operators program the M220-AV through “teach and 
repeat” by driving a path in “teach” mode, then bring-

ing the mower to the start of the 
path and telling it to “repeat” with-
out a driver, allowing the mower 
to autonomously repeat the path 
over and over. Turf farms gener-
ally mow their fields one or two 
times per week and farms may 
range from several hundred acres 

to the largest farms over 10,000, requiring productivity 
and scale.
	 FireFly said the model uses a powerful controller to 
coordinate the robust suite of LiDAR sensors, cameras 
and a GPS receiver that ensure safe and accurate opera-
tion. As a safety measure, the vehicle stops when it de-
tects objects in its path or loses connectivity. Alerts notify 
operators when the mower is stopped and provide camera 
views to allow operators to intervene and operation to re-
sume safely and quickly.
	 “The M220-AV represents a full paradigm shift 
for turf farm mowing,” said Steve Aposhian, FireFly’s 
founder and chief technology officer. “We are creating 
new efficiencies to meet the turf farm industry’s high-
est needs, which we will ultimately expand to fulfill turf 
maintenance roles in every place they are needed.” 

YouScience, an American Fork-based aptitude 
and education technology platform, has introduced 
Employer Spotlight, an AI-driven aptitude and career 
matching solution to help employers find ideal can-
didates. By matching a student’s strengths, inter-

ests and qualifications 
to in-demand career 
fields, employers can 
find talent best suited 
for roles at their orga-

nizations. Now built into the YouScience Brightpath 
platform, the new module connects businesses with 
students who have proven aptitudes to be successful 
in occupations. “This new solution addresses the long-
standing problem of finding the best fit talent for jobs. It 
breaks down barriers for both employers and students 

alike, allowing them to connect in a meaningful way 
and make informed decisions,” said  Edson Barton, 
founder and CEO of YouScience. “For employers, this 
means fewer resources spent on sifting through end-
less resumes or recruiting agencies.”

Salt Lake City leadership company FranklinCovey 
has partnered with Mango Publishing of New York 
City to release CHANGE: How to Turn Uncertainty 
into Opportunity, authored by FranklinCovey change 
experts Curtis Bateman, Marché Pleshette, Andy 

Cindrich and Christi Phillips, 
with a foreword by FranklinCovey 
CEO Paul Walker. In the book, 
the authors invite leaders across 
all industries and organizations 
to examine their own relationship 
with change and discover how 

their teams fall into a set of predictable change pat-
terns and reactions. “We all travel along various rivers 
in life. As change is a constant, understanding pat-
terns, our reactions to it and the importance of making 
the right choices can be the difference between resist-
ing change and missing the chance to capitalize on an 
important opportunity,” said Bateman, FranklinCovey 
vice president of international direct offices.

Best Company, an SaaS marketing platform, has 
announced the launch of its new Referrals Module 
to help businesses combat the recent rise in cus-
tomer acquisition costs. The module is software that 
automates the referral-generation process, turning a 
company’s’ happy customers into referring custom-

ers. A business can either upload 
a customer list or the module 
can use an  application program-
ming interface and webhooks to 
integrate with its customer rela-
tionship management software, 
allowing it to choose a point in the 

customer journey to trigger the referral process. From 
there, the referral collection, outreach and qualification 
process happen automatically, allowing businesses 
and Best Company work together to gauge effective-
ness and optimize campaigns. Best Company said its 
team is able to get the integration and automation set 
up for businesses in a matter of a few hours.

South Jordan-based HireVue, a video interview and 
recruiting tools company, has launched HireVue 
Builder for Live that combines the company’s struc-
tured interview generator with its live interview plat-
form to bring consistency and fairness to every ver-
sion of virtual interviews. Builder for Live provides 

hiring teams with well- 
designed, pre-written 
and science-backed 
interview questions 

that evaluate for job-relevant skills, while capturing 
feedback within the interview experience. “Businesses 
of today are hiring candidates knowing that upskill-
ing and reskilling are inevitable as the skill landscape 
changes every day. Add to that persistent labor short-
ages, and there’s an urgent need to transform the 
interview process so that it’s focused on identifying 
potential and skills,” said Anthony Reynolds, CEO 
of HireVue. “Frankly, asking the same bad questions 

to a bigger pool of candidates is just scaling terrible 
interviews.”

Crumbl Cookies, a cookie company with 790 loca-
tions and with headquarters in Lindon, has intro-
duced a feature on its Crumbl app called the Cookie 
Journal. The feature allows Crumbl customers to rate 
and track cookies, share their cookie preferences with 
other Crumbl reviewers and earn achievements. 

Reviewers receive a “verified pur-
chase” badge when the cookie 
review is linked to a cookie order. 
Users accumulate achievements 
based on purchases, frequent vis-
its, favorite flavors and cookies 
reviewed.  “Our Cookie Journal 
feature showcases our dedication 

to connecting with and understanding our custom-
ers,” said Jason McGowan, co-founder and CEO of 
Crumbl Cookies. “As a technology-focused company, 
we’ve always known that our success depends on 
aligning with our customers’ desires. The Cookie 
Journal is the latest step in our ongoing mission to 
make every Crumbl customer feel valued.”

Avetta, an Orem-based provider of supply chain risk 
management software, has announced the launch 
of the Cyber Risk Solution, providing a quantitative 
score that evaluates the cyber health of suppliers in 
10 areas and delivers an aggregate grade for each. 
The Cyber Risk Solution is the latest component of 
Avetta One, a supply chain risk monitoring platform. 

It offers a diagnostic cyber 
health check that identi-
fies potential risk areas for 
companies to investigate 
further. “Suppliers and con-
tractors are often an over-
looked cybersecurity risk, 

but supply chain cyber attacks are increasing and 
can have devastating consequences,” said Taylor 
Allis, Avetta chief product officer. “Avetta’s Cyber Risk 
Solution transforms the supply chain risk management 
landscape by offering a comprehensive way for busi-
nesses to constantly monitor all third parties for safety, 
financial health, ESG and now cybersecurity.”  

American Fork-based KT Tape, a supplier of kinesi-
ology tape, has launched KT Tape PRO Oxygen, a 
tape featuring Celliant infrared technology from bio-
responsive products company Hologenix. The new 
tape, containing a fine powder of infrared-generating 
minerals, is designed to increase cellular oxygenation 
and promote muscle support during physical activity. 
This delivers improved cellular oxygenation where 

tape is applied, bringing 
more oxygen to the cells 
and increasing local circu-
lation, allowing athletes to 
push their physical limits 
to optimize athletic perfor-

mance while staying healthy. “PRO Oxygen is the 
new flagship product from KT, representing the next 
generation of kinesiology tape performance, support 
and recovery,” said Jessica Klodnicki, KT Tape CEO. 
“This is the first of several new technologies KT will be 
bringing to market as part of commitment to enhancing 
athletic performance and recovery.”
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ASSOCIATIONS
	 • The South Valley 
Chamber of Commerce has 
hired Braden Morris as direc-

tor of business 
development. 
Morris previ-
ously worked 
in sales and 
m a r k e t i n g 
with brands 
i n c l u d i n g 
Nike, Avant8 
and Lifetime 

Products. He earned a degree 
in business administration 
and marketing at Weber State 
University.

BANKING
	 • TAB Bank, Ogden, has 
provided an unidentified geosci-
ence company in Alaska with 
a $2 million asset-based cred-
it facility. The new facility is 
extended through a multi-year 
agreement and will provide for 
the company’s ongoing working 
capital needs. The company is 
an environmental testing, sam-
pling and pre-remediation ser-
vices company that specializes 
in soil sampling, groundwater 
sampling, membrane interface 
probing, gas chromatography, 
augur drilling, well monitoring 
and bioremediation services.

CONSTRUCTION
	 • ARW Engineers, an 
Ogden-based structural consult-
ing firm, has promoted Josh 
Blazzard, McKay Parrish and 
Steve Ericksen to principal. All 
three earned master’s degrees 
from Utah State University and 
have a combined 58 years of 
structural consulting experi-
ence with ARW, where they are 

shareholders. 
They have 
been involved 
with many sig-
nificant struc-
tural engineer-
ing projects in 
Utah and else-
where.

CORPORATE
	 • Snap One has opened a 
new five-story, 94,983-square-
foot co-headquarters on the 
Innovation Pointe Campus, 1355 
W. Innovation Way, Suite 125, 
Lehi. It features an Innovation 
Center with an expanded number 
of laboratories, test areas and 
training facilities that enables 
the company to accelerate the 
development of hardware and 
software products and services 

that can be envisioned, designed, 
prototyped, tested and deliv-
ered faster than ever before. The 
company’s original location was 
established in 2005 in Draper. 
One co-headquarters will serve 
as the collaboration hub for some 
500 Snap One area employees, 
one that complements the com-
pany’s other tech centers in 
Charlotte, North Carolina; and 
Serbia. Based in Charlotte, Snap 
One is a manufacturer and source 
of A/V, security, control, net-
working and remote manage-
ment products for professional 
integrators. Control4 is Snap 
One’s premier brand for automa-
tion and control.

DIRECT SALES
	 • LifeVantage Corp., a 
Salt Lake City-based health 
and wellness products com-
pany, has appointed Michael 
Allen as president and director 
of LifeVantage Japan. Allen has 
over 30 years of experience in 
the Asia-Pacific region, serving 
in executive, sales, marketing, 
finance and operational roles for 
multiple direct selling compa-
nies, including Forever Living, 
Avon and Amway. Most recent-
ly, Allen was CEO at CMA-
Interactive, a company he co-
founded to specialize in business 
transformations.

ECONOMIC 
INDICATORS
	 • Salt Lake City households 
spend 35 percent of their income 
on household bills, according 
to a new tool from Doxo called 
doxoInsights Explorer. The 
average Salt Lake City house-
hold spends $1,198 per month on 
rent, $1,560 on mortgages, $503 
on auto loans, $274 on utilities, 
$106 on health insurance, $143 
on auto insurance, $98 on cable 
and Internet, $116 on mobile ser-
vice, $86 on alarms and security, 
and $82 on life insurance. It is 
the No. 24 most expensive city 
in Utah for household expenses.
	 • Salt Lake City, Ogden and 
Provo are among the nation’s 
“Best Cities for Recent Grads 
to Start a Career,” compiled 
by CoworkingCafe. It consid-
ered financial, employment and 
lifestyle scores in its analysis. 
Salt Lake City is No. 9 among 
midsized cities. Ogden is No. 43 
and Provo is No. 57 among small 
cities. Details are at https://www.
coworkingcafe.com/blog/the-
best-cities-for-the-class-of-23/.
	 • Utah is ranked No. 1 on 
a list of states with the highest 
nursing shortage in the U.S., 
compiled by financial research 
firm and scholarship website 
engine Scholaroo. It found that 
Utah has 6.75 nurses available 

per capita. South Dakota has 
the most, at 15.78. The study 
indicates that 46 percent of nurs-
es nationwide are planning to 
change careers as a result of the 
negative effect on their health, 
and the excessive working hours 
due to the lack of staff. Also, 
about 31 percent of them report 
that their financial condition is 
even worse than it was last year. 
Details are at https://scholaroo.
com/report/overview-of-work-
ing-conditions-for-nurses-in-the-
usa/.
	 • Salt Lake City is ranked 
No. 13 and West Valley City 
is No. 28 on a list of “Best 
Cities for Tackling Home 
Improvements,” compiled by 
Lawn Love. It considered the 
average age of homes, access 
to designers and contractors 
and average costs, among 32 
total metrics. The No. 1 city 
is Miami. The No. 200 city is 
Detroit. Details are at https://
lawnlove.com/blog/best-cities-
home-improvement/.
	 • Salt Lake City is No. 104 
and West Valley City is No. 200 
(last) on a list of “Best Cities 
for Paranormal Activity,” com-
piled by Lawn Love. It com-
pared the 200 biggest U.S. cities 
based on 14 metrics, including 
paranormal sightings, Bigfoot 
sightings, haunted sites, and 
paranormal conventions and 
events. The top-ranked city 
is Los Angeles. Details are at 
https://lawnlove.com/blog/best-
cities-paranormal-activity/.

EDUCATION 
	 • The  Partners for 
Innovation, Ventures, Outreach 
& Technology (PIVOT) Center 
at the University of Utah has 
named Bruce Hunter as inter-
im chief innovation and eco-

nomic engage-
ment officer. 
Hunter joined 
the University 
of Utah in 
January with a 
background in 
entrepreneur-
ship, academia 
and technol-

ogy transfer. He founded a com-
puter imaging company at the 
University of Iowa’s incubator, 
ran it for over 10 years, and sold 
it to a publicly traded compa-
ny. He also launched a business 
lifestyle magazine in Denver, 
served on the business faculty at 
Lone Star College in Houston, 
and consulted with companies 
on business innovation and cre-
ativity. Hunter’s administrative 
experience includes serving as 
the executive director of intellec-
tual property, technology transfer 
and new ventures at Rensselaer 
Polytechnic Institute in New 

York, and as executive director 
of innovation transfer and entre-
preneurship at the University 
of California’s Office of the 
President. At the UofU, Hunter 
succeeds Keith Marmer, who 
served as a leader for the uni-
versity’s technology and innova-
tion engine since 2016. Marmer 
recently announced his transition 
from the university to accept a 
new position in the private sec-
tor.

FINANCIAL 
	 • LoanPro, a Farmington-
based company offering a loan 
management platform, has 
announced that Carl Pascarella 

has joined its 
board of direc-
tors. Pascarella 
is a financial 
industry veter-
an who served 
as president 
and CEO of 
Visa  USA  from 
1 9 9 3 - 2 0 0 5 . 
Pascarella also 

serves as executive advisor at 
TPG Capital, a global private 
equity firm, and sits on the board 
of several corporations.

GOVERNMENT
	 • Gov. Spencer Cox has 
named John Harvey as a mem-
ber of the Utah Public Service 
Commission. Harvey has more 
than 30 years of experience in 
utility regulation, with the bulk 
of that time working as an econo-
mist/utility technical consultant 
for the Utah PSC. His duties 
focused on analyzing industry 
conditions, modeling utility sys-
tems and exploring scenarios to 
meet public policy objectives. 
He also worked at Xenergy Inc. 
and the Utah Department of 
Commerce and as a professor 
at the University of Phoenix. 
Harvey’s education includes a 
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bachelor’s degree in econom-
ics and a master’s of science 
in economics-history from Utah 
State University.
	 • The Central Wasatch 
Commission, an inter-gov-
ernmental entity that seeks to 
engage the public, build con-
sensus and coordinate action in 
the Central Wasatch Mountains, 
has approved funding for eight 
project proposals that resulted 
from the call for ideas opened 
to the public in March. The goal 
of the call was to identify proj-
ects for possible funding that 
implement transportation and 
transit solutions, protect the 
ecosystems and watershed that 
originate in the Central Wasatch, 
steward recreational access, and 
sustain the economic viabil-
ity of the Cottonwood Canyons. 
The commission will part-
ner on projects focused on the 
maintenance of United States 
Forest Service bathrooms at 
trailheads located in the tri-can-
yons, the Cottonwood Canyons 
Foundation’s 2023 Tri-Canyon 
Trail Deferred Maintenance and 
Invasive Weed Control Project, 
the Bonanza Flat Trailhead 
Transit program, maintenance 
of aging fixed anchor hardware 
on climbing routes across the 
Central Wasatch, help fund free 
Saturday backcountry ski shut-
tle service in Little and Big 
Cottonwood Canyons, sup-
port the Friends of Alta Junior 
Ranger Activity Book, and par-
tially support Save Our Canyons’ 
Wilderness Stewardship Project.

HEALTHCARE
	 • Diathrive Health, a Salt 
Lake City-based diabetes and 
chronic disease management 
company, has hired Jeffrey 
Hogan as an advisor. Hogan 
is president of Upside Health 

Advisors, a 
national con-
sultancy pro-
viding adviso-
ry services to 
payers, provid-
ers, health sys-
tems, employ-
ers and health-
tech point 

solutions. He also serves as an 
advisor to private equity, family 
offices, and directly to health 
startups. Prior to Upside, he 
served as the Northeast region-
al manager for Rogers Benefit 
Group. He retired from Rogers 
Benefit Group in 2021 after 30 
years with the company.
	 • Uintah Basin Healthcare, 
a Roosevelt-based healthcare 
system, announced that it has 
learned of a data security inci-

dent that may have involved the 
personal and protected health 
information of certain people 
who received its care services. 
On Nov. 7, 2022, UBH became 
aware of unusual activity with-
in its network environment and 
took subsequent steps to secure 
its systems. In early April, it 
learned that the personal and 
protected health information 
belonging to certain patients, 
specifically, those that received 
care with UBH between  March 
2012  and November 2022, may 
have been accessed or acquired 
without authorization during the 
course of the incident. UBH then 
worked to evaluate potentially 
impacted information, confirm 
identities of potentially impacted 
individuals, and set up compli-
mentary services being provid-
ed. That process was completed 
April 10. UBH said it has no 
evidence that any of the infor-
mation has been misused and it 
contacted potentially impacted 
individuals.

LAW
	 • Strong & Hanni, Salt Lake 
City, has hired John H. Rees as 
a shareholder for its Intellectual 
Property and Business group. 
His practice focuses on matters 

involving soft-
ware and data-
base licensings, 
SaaS agree-
ments, terms of 
use, and counsel-
ing clients doing 
business in an 
online environ-
ment. Rees has 

worked with several clients as 
corporate counsel. Rees’ educa-
tion includes an MBA, his law 
degree and a bachelor’s degree 
of university studies, all from the 
University of Utah.
	 • Holland & Hart has hired 
Sydney Sell as an associate. Sell 
helps clients in the energy and 
natural resources industries nav-
igate environmental regulatory 

and litigation issues. Sell previ-
ously worked for several years 

as an associate 
at a boutique 
litigation firm 
in Salt Lake 
City. Her edu-
cation includes 
earning her J.D. 
in 2019 from 
the University 
of Utah S.J. 

Quinney College of Law.

PARTNERSHIPS
	 • Intermountain Health 
and NewWest Community 
Capital have partnered to 
address affordable housing and 
community development in the 
Intermountain region. NewWest 
Community Capital is a Boise, 
Idaho-based nonprofit commu-
nity development financial insti-
tution serving the eight states 
of the Intermountain West. The 
partnership will provide capital 
to projects that target the social 
determinants of health in under-
served communities, in order 
to achieve health equity. Loan 
partners will include health and 
human service organizations, 
homeless services agencies, 
healthcare providers, charter 
schools, early childhood educa-
tion organizations, fresh food 
suppliers and affordable housing 
developers.
	 • Jewel360, a Provo-based 
company offering software for 
jewelry retailers, has partnered 
with Jewelers Mutual Group to 
enable jewelry retailers to offer 
care plans and facilitate the sub-
mission of items’ descriptions 
for insurance quotes directly 
from Jewelers Mutual through 
the Jewel360 POS at the time of 
purchase, through an integration 
with the Zingby Jewelers Mutual 
Group platform. The integration 
empowers jewelry retailers with 
new service offerings for cus-
tomers to insure their new jew-
elry purchase.

PHILANTHROPY
	 • Letter carriers on May 
13 collected food statewide to 
help the 289,000 Utahns facing 
hunger. Utah Food Bank asked 
residents across the state to help 
“Stamp Out Hunger” by fill-
ing the blue reminder bag with 
non-perishable food and leaving 
it near their mailboxes that day. 
Local letter carriers collected 
and delivered the food dona-
tions to Utah Food Bank and its 
statewide network of 216 part-
ner agencies. It was part of the 
31st annual “Letter Carriers’ 
Stamp Out Hunger Food 
Drive,” sponsored nationally 
by the National Association of 
Letter Carriers in conjunction 

with the National Rural Letter 
Carriers’ Association and 
United States Postal Service.

RECOGNITIONS
	 • Pam Sitterud of Dentacor 
won first place in the recent One 
Utah Summit Startup Pitch 
Competition, held at the Davis 
Conference Center in Layton. 
Sitterud also won the People’s 
Choice, for a total cash win-
ning of $35,000. D.J. Potter 
of Sawtooth took second place 
($20,000) and Greg Scott of SRT 
Labs won third place ($15,000). 
The competition was presented 
by Kinect Capital, a nonprofit 
that creates connections through 
an education, mentor and pitch 
program for all entrepreneurs.
	 • Professional Recruiters, 
based in Sandy, recently won 
awards at this year’s Global 
NPA conference, presented by 
NPAworldwide, a network 
of independent recruiters. 
Professional Recruiters took 
the Top Revenue Achievement 
Award for 2022, and Lora Lea 
Mock was named Top Revenue 
Achievement Recruiter 
worldwide for NPAworldwide. 

Winners are 
selected based 
on their rev-
enue genera-
tion and overall 
contribution to 
the network. 
P r o f e s s i o n a l 
R e c r u i t e r s 

has been a member of 
NPAworldwide for several 
decades. NPAworldwide’s net-
work includes over 50 countries. 
Mock has more than 40 years of 
experience in the industry. She 
also won the Largest Job Board 
Fee for 2022.

RESTAURANTS
	 • Mo’ Bettahs Hawaiian 
Style Food, a Lehi-based fast-
casual restaurant concept, 
recently signed Tony Finau, 
six-time PGA Tour winner and 
star of the Netflix docuseries 

“Full Swing,” to an endorsement 
deal. Mo’ Bettahs was founded 
in 2008 in Bountiful by Kimo 
and  Kalani Mack, two brothers 

from  Hawaii. 
The company 
has 42 stores in 
six states, with 
14 more loca-
tions in devel-
opment. Mo’ 
Bettahs said it 
will work with 
the Tony Finau 

Foundation to align with its ini-
tiatives and purpose of support-
ing youth, inspiring learning and 
“spreading aloha.”

RETAIL
	 • The Outlets at Traverse 
Mountain, Lehi, has signed sev-
eral retailers along with a cou-
ple of smaller local businesses. 
Bath and Body Works, Holy 
Grounds Gourmet Coffee, 
M&C Local Makers Marker 
and Spyder have opened for 
business. The Cosmetics Co. 
Store and The North Face will 
open this summer. Bath and Body 
Works offers lotions, soaps and 
candles. Holy Grounds Gourmet 
Coffee is a coffee kiosk featuring 
edible glitter drinks and special-
ty coffees. M&C Local Makers 
Market is a year-round mak-
er’s market concept featuring a 
curated selection of local small 
businesses offering items includ-
ing clothing, jewelry, baby, kids, 
treats, home goods, and more. 
Spyder specializes in outdoor 
sportswear. The Cosmetics Co. 
Store, opening June 10, carries 
department-store brand makeup. 
The North Face, best known for 
clothing for outdoor adventures, 
will open in July.
	 • Kizik, a Lindon-based 
company producing hands-free 
footwear, will open its first-ever 
brick-and-mortar store May 19 
at Fashion Place Mall in Murray. 
The store will occupy 1,293 
square feet and offer shoes, 
Kizik-branded shirts, shoe care 
kits and no-slip socks.
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chartway.com or visit 
your nearest branch.

New certificates!
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Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice@
slenterprise.com. The submission 
deadline is one week before pub-
lication.

May 22, 8 a.m.-3:45 p.m.
	 2023 Zions Bank Wasatch 
Back Economic Summit, pre-
sented by the Park City Chamber/
Bureau and the Heber Valley 
Chamber of Commerce, in part-
nership with Heber City, Wasatch 
County, Summit County and Park 
City Municipal. Event focuses 
on key economic issues facing 
Summit and Wasatch counties. 
Event features a “State of the 
Wasatch Back,” informational 
presentations, breakout sessions, 
updates from elected officials and 
industry leaders, and network-
ing opportunities. Morning key-
note speaker Robert Spendlove 
of Zions Bank will present an 
overview of current economic 
conditions and a look ahead at 
the opportunities and challenges 
for 2023 and beyond. Lunch key-
note speaker Sam Beard, founder 
of the Jefferson Awards and Gift 
Connect, will discuss the power 
of collaboration, the zero-to-five 
initiative, and its impact. Regional 
mixer takes place after the sum-
mit until 5:45 p.m. Location is 
Grand Summit Hotel at Canyons 
Village, 4000 Canyons Resort 
Drive, Park City. Cost is $80. 
Details are at wasatchbackeco-
nomicsummit.com.

May 23, 8 a.m.-3:34 p.m.
	 Utah Manufacturers Assoc-
iation Annual Golf Tournament. 
Check-in is at 7:30 a.m., fol-
lowed by shotgun start at 9 a.m. 
Lunch and drawings follow golf. 
Location is Soldier Hollow Golf 
Course, 1370 W. Soldier Hollow 
Lane, Midway. Cost is $850 for 
foursomes, $450 for twosomes. 
Details are at https://manufac-
turingutah.com/event/annual-
golf-tournament/.

May 23, 10 a.m.-5 p.m.
	 “Crosstalk 2023: Emerging 
Opportunities for Advanced 
Manufacturing Small Busi-
nesses in Aerospace & 
Defense,” presented by the 
Utah Advanced Materials 
and Manufacturing Initiative 
(UAMMI), Utah Aerospace and 
Defense Association (UADA) 
and the College of Engineering, 
Applied Science & Technology 
at Weber State University-Davis. 
Keynote presenter is Thomas A. 
Lockhart Jr., director of capa-
bility and resource integration 
for the U.S. Space Command, 
discussing “The Space Force 
Program and Opportunities for 
Small Businesses in Advanced 
Manufacturing.” Event activi-

ties May 22 include a welcome 
reception, 6-8 p.m., honoring 
women at the forefront of Utah’s 
advanced manufacturing indus-
try, at the Copper Nickel Events 
Center, 2450 Grant Ave., Ogden. 
Location of main event is WSU-
Davis, 2750 University Park 
Blvd., Layton. Registration can 
be completed at Eventbrite.com.

May 23, 11 a.m.-1 p.m.
	 “Business Women’s Forum 
2023: Building the Future 
Workforce of Utah: How Com-
munity Leaders and Change-
makers Can Make a Dif-
ference.” Speaker Abby Cox, 
Utah’s first lady, will share her 
perspective and actionable strate-
gies, including fostering partner-
ships, investing in education, pro-
moting apprenticeships, address-
ing the skills gap, and supporting 
diversity and inclusion. Location 
is Ken Garff Scholarship Club, 
Rice-Eccles Stadium, 451 S. 1400 
E., Salt Lake City. Cost is $35 for 
members, $50 for nonmembers. 
Details are at slchamber.com.

May 23
	 Women in Business Golf 
Clinic, a ChamberWest event. 
Morning schedule is 8:15 a.m.-
12:30 p.m. Afternoon schedule 
is 11:15 a.m.-3:15 p.m. Location 
is The Ridge Golf Club, 5055 S. 
West Ridge Blvd., West Valley 
City. Cost is $125. Details are at 
chamberwest.com.

May 23, 11:30 a.m.-1 p.m.
	 Women in Business, a South 
Valley Chamber of Commerce 
event. Speaker Dr. Emily Blake, 
of South Valley Women’s Health 
Clinic and Lone Peak and 
Riverton hospitals, will discuss 
“Making Your Health a Priority.” 
Location is Lone Peak Hospital, 
11925 S. State St., Draper. Cost 
is $20 for chamber members, $25 
for nonmembers. Details are at 
southvalleychamber.com.

May 23, 11:30 a.m.-1 p.m.
	 Women in Business, an 
Ogden-Weber Chamber of Com-
merce event. Location is Jere-
miah’s Lodge & Garden, 1329 W. 
12th St., Marriott-Slaterville. 
Cost is $25 for members and 
first-time guests, $35 for non-
members. Details are at ogden-
weberchamber.com.

May 24, 8 a.m.-5 p.m.
    “Move Utah Summit 2023,” 
a Utah Department of Trans-
portation event that brings 
together hundreds of subject-mat-
ter experts, including planners, 
engineers, health practitioners, 
community advocates, business 
leaders and policymakers to dis-
cuss best practices for improv-

ing decision-making related to 
health, transportation and land 
use. Location is Salt Palace 
Convention Center, 100 S. West 
Temple,  Salt Lake City. Cost 
is $60. Registration can be com-
pleted at Eventbrite.com.

May 24, 8:30 a.m.-1:30 p.m.
	 Utah Consumer Summit, 
featuring speakers, vendors and 
networking. Location is Hale 
Centre Theatre, 9900 Monroe St., 
Sandy. Registration can be com-
pleted at Eventbrite.com. Details 
are at https://www.consumersum-
mit.org/.

May 24, 9 a.m.-4 p.m.
	 SBDC Momentum Market-
ing Event, presented by the 
Small Business Development 
Center and designed for business-
es looking to gain new insights 
and build strategies to enhance 
marketing efforts. Keynote 
speaker is Steve Reich. Location 
is Kaysville SBDC at Davis 
Applied Technology Center. Cost 
is $25. Details are at https://brc.
davistech.edu/sbdc/sbdc-momen-
tum-marketing-event/.

May 24, 11:30 a.m.-1 p.m.
	 “Business Success Series,” 
a ChamberWest event. Topic is 
“Financing Your Business: Be 
Prepared So That When You 
Need the Money, It Is There.” 
Location is Kearns Library, 4275 
W. 5345 S., Kearns. Cost is $25 
per session. Details are at cham-
berwest.com.

May 24, noon-1:30 p.m.
	 “Solve the Business Puz-
zle: Start Small, Think Big: 
Planning for Growth,” a 
Women’s Business Center 
of Utah event. Presenter is 
Kimberly Vasquez, owner of Sent 
Consulting. Event takes place 
online via Zoom. Free. Details 
are at wbcutah.org.

May 24, 11:45 a.m.-1 p.m.
	 2023 Legislative Session 
Recap, a Point of the Mountain 
Chamber of Commerce event. 
Speakers include Utah Sen. 
Jake Anderegg and Reps. Kay 
Christofferson, Jefferson Moss 
and Cory Maloy. Location is 
Thanksgiving Point, Garden 
Visitors Center, 2900 Garden 
Drive, Lehi. Details are at the-
pointchamber.com.

May 24, 3-5 p.m.
	 WBN Networking Event, 
a Utah Valley Chamber of 
Commerce event. Speaker Tessa 
White, “The Job Doctor,” will 
discuss how to unlock potential 
in the workplace, and strate-
gies to get the job, negotiate the 
pay and build a career you love. 

Location is Saprea Event Center, 
Suite 100, 4101 N. Thanksgiving 
Way, Lehi. Cost is $20. Details 
are at thechamber.org.

May 24, 4:30-5:30 p.m.
	 “Business Before 5,” a West 
Jordan Chamber of Commerce 
event. Location is Chili’s, 3629 
Center Park Drive, Jordan 
Landing, West Jordan. Free (pay 
for food and drinks). Details are 
at westjordanchamber.com.

May 24, 6-7 p.m.
   “Facebook/Instagram Ads: 
Create and Manage Ads Like 
a Pro,” a Small Business Dev-
elopment Center event that takes 
place online. Details are at https://
clients.utahsbdc.org/events.aspx.

May 25, noon-1 p.m.
	 Women in Business, a Box 
Elder Chamber of Commerce 
event. Location is Bridgerland 
Technical College, 325 W. 1100 
S., Brigham City. Cost is $10. 
Details are at boxelderchamber.
com.

May 25, 4-6 p.m.
	 “Capitol Capital: Making 
State Funds Work for You,” a 
Utah Tech Leads event. Speaker 
Ryan Starks, executive director 
of the Utah Governor’s Office of 
Economic Opportunity, will dis-
cuss funding the state reserves for 
companies, from general grants 
based on industry to emergency 
funding. Location is The Shop, 
350 E. 400 S., Salt Lake City. 
Registration can be completed at 
Eventbrite.com.

May 25, 5-6 p.m.
   Legal Clinic (in English and 
Spanish), a Small Business 
Development Center event that 
takes place online. Details are 
at https://clients.utahsbdc.org/
events.aspx.

May 25, 5:30 p.m.
	 30th Annual “Distinguished 
Utahn,” a BYU Management 
Society event honoring Steve 
Young, former Hall of Fame pro 
football player and business-
man. VIP reception takes place 
5:30-6 p.m., followed by gen-
eral reception 6-6:25 p.m. and 
program 6:30-8 p.m. Location 
is Little America, 500 S. Main 
St., Salt Lake City. Cost is $80. 
Sponsorships are available. 
Proceeds will fund needs-based 
scholarships. Details are at https://
byums.byu.edu/us-salt-lake/.

May 25, 6-7 p.m.
	 Intellectual Property Clinic, 
a Small Business Development 
Center (SBDC) event that takes 
place online. Details are at https://
clients.utahsbdc.org/events.aspx.

May 31, June 14
	 “Let’s Talk Upward Mob-
ility: Three Issues That Impact 
Every Employer’s Bottom 
Line,” a Salt Lake Chamber event 
for members only and designed 
for human resources leaders and 
C-suite executives. Activities 
take place 9-10:30 a.m. May 
10 session was “Utah’s Benefit 
Cliff and Barriers to Recruitment 
and Retention.” May 31 ses-
sion is “How Employee Well-
Being Impacts Your Company’s 
Productivity.” June 14 session 
is “Obstacles to Entering or 
Re-Entering the Workforce.” 
Location is Salt Lake Chamber, 
201 S. Main St., Suite 2300, 
Salt Lake City. Cost is $179 for 
all three sessions. Details are at 
slchamber.com.

May 31, 5-7:30 p.m.
  “Pathways to Capital: 
Navigating the Capital Land-
scape for Startups and 
Small Businesses,” pre-
sented by SheMoney, Kinect 
Capital  and  Womenpreneurs. 
Location is Kiln, 26 S. Rio 
Grande St., No. 2072, Salt Lake 
City. Registration can be com-
pleted at Eventbrite.com.

June 1, 5-9 p.m.
	 “Acquicon V.3,” featuring 
information about M&A integra-
tion strategies from industry lead-
ers. Keynote speakers are Peter 
Vidmar, Olympic gold medalist; 
and Ajay Madhok, serial entre-
preneur and general partner of 
Angel Fund. Location is Taxhive, 
260 S. 1200 W., Orem. Details 
are at www.acquicon.live.

June 2, 8 a.m.-2 p.m.
	 Box Elder Chamber of Com-
merce Golf Tournament. Loc-
ation is Eagle Mountain Golf 
Course, 950 E. 700 S., Brigham 
City. Cost is $400 per foursome. 
Details are at boxelderchamber.
com.

June 2, 8-9 a.m.
	 “First Fridays Speed Net-
working,” a West Jordan Cham-
ber of Commerce event. Location 
is Miller Free Enterprise Center 
at Salt Lake Community College, 
9750 S. 300 W., Room 203, 
Sandy. Registration can be com-
pleted at Eventbrite.com.

June 6, 11:30 a.m.-1 p.m.
	 Topgolf Chamber Luncheon, 
a Point of the Mountain Chamber 
of Commerce event. Location is 
Topgolf, 484 N. Entertainment 
Way, Vineyard. Details are at the-
pointchamber.com.
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factures, installs and services all 
types of ropeway systems for the 
ski industry, amusement parks 
and urban transport. The Leit-
ner-Poma network includes more 
than 10,000 transportation sys-
tems in 61 countries and safely 
transports 8 million passengers 
each hour.
	 “New ropeway systems are 
rising at a record-setting pace 
worldwide, and domestically 
Utah’s expanding ski and out-
door industry are prime evidence 
of this growth,” Daren Cole, 
LPOA president, said in a pre-
pared statement.
	 “We’re proud to produce all 
Skytrac parts and nearly all LPOA 
parts in America. This new Utah-
based facility will allow us to 
continue to grow our American-
made capabilities while growing 
LPOA’s employee base in Utah 
by nearly 60 percent. We have 
a long-term commitment to our 
‘Made in America’ initiative and 
are excited to bring more jobs to 
the region in support of that.”
	 Bud Haupt, the company’s 
chief financial officer, told the Go 
Utah board that the facility, to be 
on 25 acres, will start with adding 
100 employees and then reach 
236 in 10 years.
	 “We’re so excited to be com-
ing to Utah. … First off, we have 
a subsidiary company already 
located in Salt Lake called Sky-
trac that builds fixed-rope chair-
lifts,” Haupt said. “We’ve found 
it a fantastic place to do business, 
and therefore when we had this 
expansion project, [we] thought, 
‘What a great place to be is in 
the Utah area and the Salt Lake 
area.’”
	 The plant will produce rope-
ways for tourism, cities and ski 
lifts for both Skytrac and Leit-
ner-Poma. An affiliated company 
will use it for service and distri-
bution for its snow groomers and 
tracked vehicles.
	 The Tooele facility will fea-
ture solar panels and a 162-foot-
tall wind turbine to meet its pow-
er needs.

	 The project is expected to 
result in nearly $158.9 million 
in new total wages over the next 
decade and new state tax revenue 
of nearly $21.8 million during 
that time.
	 Steve Neeleman, chair-
man of the Go Utah board’s in-
centives committee, said the 
$110,805 average wage for the 
new jobs is“more than twice av-
erage county wage, which is re-
markable.” He also noted that 
the new plant will use relatively 
little water.
	 “Seems like a remarkable 
company and we’re thrilled to 
have them come,” Neeleman 
said.
	 “We have interacted with 
them on several occasions, and 
I am telling you, we could not 
be more thrilled that they have 
chosen Tooele City to come and 
locate their manufacturing busi-
ness,” Tooele Mayor Debbie 
Winn told the board.
	 “We have a workforce here 
that will be able to stay here on 
this side of the valley and not 
have to be out on the road and 
come into the Salt Lake Valley. 
… We are thrilled. They are a 
fantastic company and we ap-
preciate the opportunity to have 
them locate here.”
	 In a prepared statement, Go 
Utah executive director Ryan 
Starks said Leitner-Poma is “a 
natural fit for our state’s outdoor 
recreation-focused community, 
and we look forward to its con-
tributions.”
	 “We welcome the continued 
growth of Leitner-Poma’s global 
manufacturing and distribution 
operations in Utah,” said Scott 
Cuthbertson, president and CEO 
of the Economic Development 
Corporation of Utah. “Utah is 
home not only to ‘The Great-
est Snow on Earth’ but also to a 
young and hard-working labor 
force that will benefit from these 
new jobs.”
	 Go Utah does not provide 
upfront cash incentives. Each 
year that an incentivized com-
pany meets the obligations in 
its contract with the state, it will 
qualify to receive a portion of 
the new, additional state taxes 
the company paid to the state.

June 6, 2-6 p.m.
	 Women’s Golf Day, a South 
Valley Chamber of Commerce 
Women in Business event. 
Location is Glenmoor Golf Club, 
9800 S. 4800 W., South Jordan. 
Cost is $60. Details are at https://
www.golfglenmooracademy.
com/event-details-registration/
womens-golf-day-2023.

June 6, 2-3:30 p.m.
	 WordPress Workshop, a 

Small Business Development 
Center event that takes place 
online. Details are at https://cli-
ents.utahsbdc.org/events.aspx.

June 6, 5:30-7 p.m.
    “Build Your Dream Home,” 
a Box Elder Chamber of Com-
merce event. Location is Brigham 
City Public Library, 26 E. Forest 
St., Brigham City. Free. Details 
are at boxelderchamber.com.

June 7, 11:30 a.m.-1 p.m.
	 Business Alliance Network-
ing Luncheon. Location is 
Boondocks Fun Center, 525 

Deseret Drive, Kaysville. Details 
are at davischamberofcommerce.
com.

June 8, 11:30 a.m.-1 p.m.
    Women in Business Lunch-
eon, a Davis Chamber of 
Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Cost is 
$25 for members, $35 for non-
members. Details are at davis-
chamberofcommerce.com.

June 8, 6-8 p.m.
	 “Business Essentials,” a 
Small Business Development 
Center event that takes place 
online. Details are at https://cli-
ents.utahsbdc.org/events.aspx.

June 9, 8:30-9:30 a.m.
	 “Business Before Hours,” a 
Point of the Mountain Chamber 
of Commerce event. Location to 
be announced. Details are at the-
pointchamber.com.

June 9, 8:30-9:30 a.m.
	 Draper Business Breakfast, 
presented by the South Valley 
Chamber of Commerce’s Draper 
Business Committee and featur-
ing Mayor Troy Walker and mem-
bers of the Draper City Council. 
Location is Draper City Hall, 
1020 E. Pioneer Road, Draper. 
Free, but registration is required. 
Details are at southvalleycham-
ber.com.

June 13, 11:30 a.m.-1 p.m.
	 Women in Business Pro-
fessional Growth Series, a 
ChamberWest event. Presenters 
to be announced. Location is 
Embassy Suites, 3524 S. Market 
St., West Valley City. Cost is 
$25 for members by June 7, $35 
thereafter. Details are at cham-
berwest.com.

June 14 and 28, 3-5 p.m.
	 “Master Class: The Art of 
Public Speaking,” a Salt Lake 
Chamber event. Presenter is 
Beth Wolfer, founder of Give 
Your Best Talk LLC and planned 
giving officer for Best Friends 
Animal Society. Location is Salt 
Lake Chamber, 201 S. Main St., 
No. 2300, Salt Lake City. Cost is 
$199.

June 14, 11:30 a.m.-1 p.m.
	 “Park City Business Univer-
sity: Artificial Intelligence,” 
a Park City Chamber/Bureau 
event. Location is Blair Edu-
cation Center, Intermountain 
Park City Hospital, 900 Round 
Valley Drive, Park City. Details 
are at https://www.visitparkcity.
com/members/chamber-bureau-
events/rsvp/.

June 14, 5-7 p.m.
	 “Business After Hours: 
Small Business Night,” an 
Ogden-Weber Chamber of Com-

merce event. Location is Ogden 
Downtown Alliance Offices, 
2411 Kiesel Ave., Suite 402, 
Ogden. Free for chamber mem-
bers and first-time guests, $10 for 
nonmember guests. Details are at 
ogdenweberchamber.com.

June 14, 6-7:30 p.m.
	 “Online Marketing Funda-
mentals,” a Small Business 
Development Center event that 
takes place online. Details are 
at https://clients.utahsbdc.org/
events.aspx.

June 15, 10 a.m.-2 p.m.
	 Silicon Slopes AI Summit, 
including the celebration and 
launch of the newest Silicon 
Slopes Community Chapter: 
the Silicon Slopes AI Chapter. 
Location is Silicon Slopes, 2600 
Executive Parkway, Suite 140, 
Lehi. Details are at siliconslopes.
com.

June 15, 11:30 a.m.-1 p.m.
	 Connect 4 Lunch, a Point 
of the Mountain Chamber of 
Commerce networking event. 
Location to be determined. 
Details are at thepointchamber.
com.

June 15, 6-8 p.m.
	 “How to Start a Business 
101,” a Small Business 
Development Center event. 
Location is the Orem/Provo 
SBDC at Utah Valley University. 
Details are at https://clients.
utahsbdc.org/events.aspx.

June 15, 6:30-8 p.m.
	 “How to Make Your Website 
Sell, So You Don’t Have To,” 
a Small Business Development 
Center event that takes place 
online. Details are at https://cli-
ents.utahsbdc.org/events.aspx.

June 16, Aug. 18, Sept. 15
	 2023 Golf Tournaments, 
presented by the South Valley 
Chamber of Commerce. Events 
take place June 16 at River Oaks, 
9300 Riverside Drive, Sandy; 
Aug. 18 at South Mountain; 
and Sept. 15 at Glenmoor. Cost 
is $1,250 per foursome, $625 
per twosome. Details to be 
announced at southvalleycham-
ber.com.

June 16, 8:30-10 a.m.
	 “Friday Connections Speed 
Networking,” a ChamberWest 
event. Location is Valley Fair 
Megaplex Theatres, 3620 S. 
2400 W., West Valley City. Cost 
is $5 for chamber members, $10 
for nonmembers. Details are at 
chamberwest.com.

June 16, 10 a.m.-3 p.m.
	 “In the City Pop-Up Shop,” 
a Women’s Business Center of 
Utah event featuring a curated 
group of more than 20 local 

women-owned businesses. 
Location is Holy Trinity Greek 
Church, 279 S. 300 W., Salt 
Lake City. Free and open to 
the public. Interested vendors 
may contact Megan Engstrom at 
megan@wbcutah.org.

June 20, noon-1 p.m.
	 “How Yelp Can Help Your 
Business,” a Women’s Business 
Center of Utah event. Speaker 
Corynn Benoit will discuss how 
businesses can use Yelp as a 
resource, all of the free tools that 
Yelp has to offer, and how busi-
nesses can partner with the Yelp 
team for events and opportuni-
ties with Yelp Elite Squad. Event 
takes place online. Free. Details 
are at wbcutah.org.

June 21, 7 a.m.-3 p.m.
   Annual ChamberWest Golf 
Classic, for ChamberWest 
members only and featuring a 
four-person scramble format. 
Registration and breakfast begin 
at 7 a.m., followed by an 8 
a.m. shotgun start. Location is 
Stonebridge Golf Club, 4415 
Links Drive, West Valley City. 
Cost is $300 per twosome, $600 
per foursome. Details are at 
chamberwest.com.

June 21, 11:30 a.m.-1 p.m.
	 Business Alliance Network-
ing Luncheon. Location is 
Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Details 
are at davischamberofcommerce.
com.

June 21, 4-6 p.m.
	 “Kinect Essentials: Due 
Diligence,” a Kinect Capital 
event. Location is Silicon Slopes, 
2600 Executive Parkway, No. 
140, Lehi. Also offered online 
via Zoom. Registration can be 
completed at Eventbrite.com.

June 22, noon-1 p.m.
	 Women in Business, a Box 
Elder Chamber of Commerce 
event. Location is Bridgerland 
Technical College, 325 W. 1100 
S., Brigham City. Cost is $10. 
Details are at boxelderchamber.
com.

June 21, 5:30-6:30 p.m.
	 Tax Planning Clinic, a Small 
Business Development Center 
event that takes place online. 
Details are at https://clients.
utahsbdc.org/events.aspx.

June 21, 6-8 p.m.
	 Marketing Clinic, a Small 
Business Development Center 
event that takes place online. 
Details are at https://clients.
utahsbdc.org/events.aspx.
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The South Valley Chamber Business Bootcamps are 2-hour deep 
dives into  topics critical to starting and running a business. Held 
monthly, we bring in the "best in their field" to lead you through 
hands-on instruction that will teach you skills that you can 
implement immediately.  $35 Members / $50 Nonmembers
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The Altabank Everyday Entrepreneur Program leads innovators 
through a 10-week program that helps you turn ideas into 
businesses. In partnership with Salt Lake Community College, this 
course will help you test your idea, create a brand, and plan for 
success.  $400 Members / $600 Nonmembers

The Key Bank Business Accelerator is a proven 10-course series 
that helps small business owners and managers prepare for 
strategic growth. Entrepreneurs will learn about risk, strategy, 
sales, financial systems, management, customers & competitors, 
employees, growth, and more.  
$500 Members / $750 Nonmembers

The Clearlink Business Mastery is our mini-MBA for entrepreneurs 
and is ideal for graduates of our Accelerator OR if you have been 
in business for 5+ Years. This 10-course series is designed for 
ambitious business owners who are ready to accelerate revenue 
growth, achieve operational excellence and transform managers 
into inspiring leaders who work to deliver results.
$750 Members / $1000 Nonmembers

VIEW DATES & REGISTER ONLINE at SOUTHVALLEYCHAMBER.COM
Questions? Email us at info@southvalleychamber.com

	 Costner is directing. The pro-
ducer is Jeff T. Miller.
	 “This is, as we know, a giant 
project,” Virginia Pearce, director 
of the Utah Film Commission, told 
the Go Utah board. “We have done 
a lot of collaboration with them on 
kind of what that ‘sweet spot’ is to 
keep them in the state but be a good 
benefit for both of us.”
	 The series details a 15-year 
span of pre- and post-Civil War 
expansion and settlement of the 
American West.
 	 “The county believes in this,” 
Washington County Commission 
Chairman Victor Iverson told the 
Go Utah board. “One thing that we 
really believe is this is kind of a ris-
ing industry here in our county, and 
so what ‘Horizon’ really does is it 
allows us to build the credibility, to 
build film in Washington County 
and already we’re looking at hav-
ing private investors build a sound 
stage down here that’ll continue to 
build the infrastructure for film. So 
we see this as not just a film incen-
tive, but you’re investing in eco-
nomic development here in Wash-
ington County.”
	 “The production has made 
good on their commitment of local 
spend through not only the hiring 
of local crew and extras, but in pur-
chase of raw materials and infra-
structure services required to pro-
duce a film of this magnitude with 
minimal impact to our commu-
nity,” Joyce Kelly, sales manager 
for the Greater Zion Convention & 
Tourism Office, said in a prepared 
statement. “Because of their work 
in our community, our film indus-
try is strengthening and expand-
ing.”
	 Kelly told the board that the 
production company has support-
ed the Utah Tech University film 
school by hiring interns and com-
mitting to speaking engagements 
at the school. It also has improved 
roads to local ranches and also for 
the Shivwits Native American res-
ervation. “And they’re thrilled to 
pieces that they are filming there 
and helping to make improvements 
there,” Kelly said.
	 “Glad that things are going 
so well, glad that this is working 
out for you guys,” Go Utah board 
Chair Carine Clark told the Wash-
ington County group.
	 Among other productions ap-
proved for state incentives by the 
Go Utah board, 7002 Inc. was ap-
proved for a tax credit of up to 
$400,000 for “Haul Out the Holly 
2,” a family feature that is a se-
quel to Hallmark’s top-rated 2022 
Christmas film starring Lacey Cha-
bert.
	 The sequel is expected to 
spend nearly $2.7 million in Utah 
and employ 12 cast, 64 crew and 
300 extras. Principal photography 
took place April 17-May 5 in Salt 
Lake County. The director is Ma-
clain Nelson. The producer is Da-

vid Wulf.
	 “Utah continues to be a won-
derful place for Hallmark content,” 
Wulf said in a prepared statement. 
“Its small towns, coupled with its 
city charms and excellent scenic 
backdrops, really enhance the sto-
rytelling of this film.”
	 Three other productions were 
approved in May after having been 
delayed last year. All were ap-
proved for higher incentives than 
a year ago, but two are now pro-
jected to spend more in the state.
	 5004 Inc. was approved for 
a tax credit of up to $800,000 for 
“Wardriver,” a feature thriller ex-
pected to spend $4.8 million and 
involve 20 cast, 67 crew and 300 
extras. Principal photography is 
set for Aug. 7-31 in Salt Lake, We-
ber and Utah counties.
	 The story focuses on a tech-
savvy person who commits rob-
beries from his laptop. The direc-
tor is Daniel Casey. Producers are 
David Wulf, Trevor White and 
Arianne Fraser.
	 The production last August 
was approved for an incentive of 
up to $250,000 based on the same 
expected spending in the state.
	 Wolf Cub LLC was approved 
for a cash rebate of up to $329,374 
for “Cub Scout,” a feature comedy 
projected to spend $1.3 million in 
Utah. Principal photography is set 
for June 12-July 14 in Summit or 
Sanpete counties. The production 
is expected to employ 17 cast, 53 
crew and 20 extras.
	 The production had been ap-
proved last June for a rebate of up 
to $276,779, based on spending of 
roughly $1.1 million.
	 The film will tell the story 
of an orphan hiding in the Utah 
mountains, struggling to adjust to 
his solitary life as a werewolf but 
becoming an unlikely ally with a 
college student “after she escapes 
his claws,” according to Go Utah 
documents.
	 The director is Matt Heder. 
The producers are Alec Eskander 
and Alyssa Swansey. 
	 German Film LLC was ap-
proved for a $186,902 cash rebate 
for a yet-to-be-named action fea-
ture expected to spend $934,511 in 
Utah. Principal photography start-
ed May 18 and is expected to con-
tinue through June 15 in Summit, 
Davis, Salt Lake and Utah coun-
ties. The film is expected to in-
volve 63 cast, 37 crew and 120 ex-
tras. The director/producer is T.C. 
Christensen.
	 Last year, 1939 LLC was ap-
proved for a cash rebate of up 
to $175,822, based on spending 
$879,108.
	 “We are thrilled to see the 
growth of Utah’s film industry 
in every corner of our state from 
small-businesses owners to local 
crew professionals,” Pearce said. 
“With the support of our Film 
Ready Utah Communities and the 
rural film tax credit program, we 
continue to attract more film pro-
duction to Utah and remain com-
petitive in the film industry.”

past year, and this investment in 
Utah will fuel that momentum.”
	 In a news release at the com-
pany website, Mahajan said the 
company has “big aspirations 
to revolutionize the retirement 
industry and are committed to 
pushing the bounds of what cus-
tomers come to expect from a 
401(k) provider, and this is just 
the beginning. I am excited to 
share that we are opening our 
second office in Utah’s ‘Sili-
con Slopes’ to deliver an entire-
ly U.S.-based customer experi-
ence.”
	 Company officials told the 
Go Utah board that the new po-
sitions at the $3 million project 
will be a combination of local 
hires and consolidating the com-
pany’s current primarily-remote 
workforce.
	 The company has 800 em-
ployees in 43 states, “and that’s 
what we’re looking to change,” 
Jared Gardner, the company’s 
vice president of growth, told 

the board. The company, he said, 
will create an operational cen-
ter and be “bringing our remote 
workforce into Utah” with the 
300 jobs over five years.
	 The company currently has 
over 15,000 companies using its 
platform, up 149 percent year 
over year, and has raised nearly 
$500 million from investors.
	 “There are 6 million small 
businesses in the U.S.,” Gard-
ner said. “That is a lot of people 
across the U.S. that don’t have 
access to retirement savings.”
	 Go Utah documents indicate 
the project will result in new to-
tal wages of nearly $74.4 million 
over five years and new state tax 
revenue of nearly $2.9 million 
during that period. The average 
wage of the new positions will 
be $65,000.
	 “What I kind of like about it 
is that they’re targeting the seg-
ment for retirement, looking at 
small and mid-sized businesses 
to bring 401(k)s and other ser-
vices to them, which is kind of 
exciting,” said Steve Neeleman, 
chairman of the Go Utah board’s 

incentives committee.
	 “We welcome Human Inter-
est to Utah’s business commu-
nity,” Ryan Starks, Go Utah’s 
executive director, said in a pre-
pared statement. “As Utah was 
recently ranked the No. 1 best 
state in the U.S. for starting a 
business, Human Interest’s ser-
vices will greatly complement 
and serve Utah’s small and mid-
size business ecosystem.”
	 “We welcome Human Inter-
est as they make their first invest-
ment in Utah,” said Scott Cuthb-
ertson, president and CEO of the 
Economic Development Corpo-
ration of Utah. “As a small-busi-
ness 401(k) provider, Human 
Interest not only brings quality 
jobs to Utah but also adds a help-
ful resource to the state’s small 
business environment.”
	 Go Utah does not provide 
upfront cash incentives. Each 
year that an incentivized com-
pany meets the obligations in 
its contract with the state, it will 
qualify to receive a portion of 
the new, additional state taxes 
the company paid to the state.
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June 22, noon-1 p.m.
	 Women in Business Meet-
ing, a Box Elder Chamber of 
Commerce event. Location is 
Bridgerland Techical College, 
325 W. 1100 S., Brigham City. 
Cost is $10. Details are at box-
elderchamber.com.

June 23, 4-6 p.m.
	 WeAngels Kickoff Party, 
hosted by Kinect Capital. 
WeAngels  is a women-focused 
angel investment education 
group. Event will feature 
information about the WeAngels 
mission to support and invest in 
women-led startups. Location is 
Kiln,  26 S. Rio Grande St., No. 
2072, Salt Lake City. Cost is $50. 
Registration can be completed at 
Eventbrite.com.

June 24, 4:30-5:30 p.m.
	 “Business Before 5,” a West 
Jordan Chamber of Commerce 
event. Location is Chili’s, 3629 
Center Park Drive, Jordan 
Landing, West Jordan. Free (pay 
for food and drinks). Details are 
at westjordanchamber.com.

June 26, 7:30 a.m.-3 p.m.
	 2023 Golf Tournament, a 
Davis Chamber of Commerce 
event. Activities begin with reg-
istration at 6:30 a.m. Location is 
Valley View Golf Course, 2501 
E. Gentile St., Layton. Details 
are at davischamberofcommerce.
com.

June 27, 8 a.m.-2 p.m.
	 Safety Awards Expo, a Utah 
Manufacturers Association event. 
Location is Salt Lake Community 
College’s Westpointe Center, 
1060 N. Flyer Way, Salt Lake 
City. Details are at https://manu-
facturingutah.com/event/safety-
awards-expo/.

June 27, 11:30 a.m.-1 p.m.
	 Women in Business Lunch-
eon, an Ogden-Weber Chamber 
of Commerce event. Location 
is Jeremiah’s Lodge & Garden, 
1329 W. 12th St., Marriott-
Slaterville. Cost is $25 for mem-
bers and first-time guests, $35 
for nonmembers. Details are at 
ogdenweberchamber.com.

June 27, 11:30 a.m.-1 p.m.
	 Women in Business, a South 
Valley Chamber of Commerce 
event. Shauna Graves-Robertson, 
a Salt Lake County Justice Court 
judge, will discuss “My Journey 
to the Bench.” Location is South 
Jordan Public Safety Building, 
Aspen Training Room, 10655 S. 
Redwood Road, South Jordan. 
Cost is $20 for members, $25 

for nonmembers. Details are at 
southvalleychamber.com.

June 27, 2-3 p.m.
	 “How to Best Bank 
Your Business: Overview of 
Treasury Management,” a 
Women’s Bus-iness Center of 
Utah event, in partnership with 
Cyprus Credit Union. Event 
will feature information about 
cash conversion cycles, elec-
tronic payments, merchant ser-
vices and more. Location is Salt 
Lake Chamber, 201 S. Main St., 
No. 2300, Salt Lake City. Also 
offered online via Zoom. Free. 
Details are at wbcutah.org.

June 28, 11:30 a.m.-1 p.m.
	 “Business Success Series,” 
a ChamberWest event. Location 
is Kearns Library, 4275 W. 5345 
S., Kearns. Cost is $25 per ses-
sion. Details are at chamber-
west.com.

June 28, noon-1 p.m.
	 “Solve the Business 
Puzzle: Elevate Your Pitch,” 
a Women’s Business Center of 
Utah event. Presenter is Jana 
Hassett of Jana’s Journals. Event 
takes place online via Zoom. 
Free. Details are at wbcutah.org.

July 5, 11:30 a.m.-1 p.m.
	 Business Alliance Network-
ing Luncheon. Location is 
Boondocks Fun Center, 525 
Deseret Drive, Kaysville. 
Details are at davischamberof-
commerce.com.

July 7, 8-9:30 a.m.
	 “First Fridays Network-
ing,” a West Jordan Chamber 
of Commerce event. Location is 
Miller Free Enterprise Center at 
Salt Lake Community College, 
9750 S. 300 W., Room 203, 
Sandy. Cost is $5. Registration 
can be completed at Eventbrite.
com.

July 11, 11:45 a.m.-1 p.m.
	 Patriotic Chamber Lunch-
eon, a Point of the Mountain 
Chamber of Commerce event. 
Location is The Rooftop, 139 
Hunter’s Grove Lane, No. 400, 
Lehi. Details are at thepoint-
chamber.com.

July 12, 5-7 p.m.
	 “Business After Hours,” 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Ogden Pioneer Stadium, 668 
17th St., Ogden. Free for cham-
ber members and first-time 
guests, $10 for nonmember 
guests. Details are at ogdenwe-
berchamber.com.

Fork area,” said Scott Wolford, 
vice president over UIPA’s busi-
ness development team.
	 Wolford noted the area has 
access to I-15, U.S. Route 6, a 
Union Pacific rail line and the mu-
nicipal airport.
	 “As this project area develops 
out, rightsizing future logistical 
assets to optimize freight move-
ment will leverage new opportu-
nities throughout the region,” he 
said.
	 The project plan “syncs up 
very, very well with different 
things that Spanish Fork City has 
been working on for decades,” 
said Dave Anderson, community 
development director for Span-
ish Fork. With access to various 
modes of transportation, “we be-
lieve strongly that Spanish Fork 
is the appropriate place for com-
merce to occur,” he said.
	 Predecessors involved in the 
area did well in building infra-
structure, acquiring rights to wa-
ter and power and other activities 
to get it to this stage, he said.
	 “We feel like this particular 
proposed project area is a great 
way to pay things forward, so to 
speak, and provide future genera-
tions with the same opportunities 
that previous economic develop-
ment projects have done” for the 
area, Anderson said.
	 The city already has used 
tools that would be implemented 
in the project area for economic 
development, job growth and cap-
ital development, he added.
	 “But we really view this as an 
opportunity to put the right type 
of development at the right loca-
tions, organized and planned in 
the right ways, so as to develop an 
asset that is great for our city, for 
Utah Valley and for the state,” he 
said.
	 Jeff Grasso, managing part-
ner at Vesta Realty Partners, said 
the area near the municipal airport 
has the potential to become a key 

logistics center in the Mountain 
West.
	 “It maintains multimod-
al transportation, a deep pool of 
skilled workforce and a commu-
nity that is attractive for compa-
nies and new businesses,” Grasso 
said.
	 John Bankhead, a managing 
partner at Vesta, said the public 
and private sectors working to-
gether can create “great things.”
	 “In Spanish Fork, we’ve had 
a wonderful opportunity to work 
with the city and the staff to put 
together a plan that will unlock 
the potential for a multimodal lo-
gistics center that I believe can 
accommodate the various needs 
across the state,” Bankhead said.
	 Despite its positives, both 
Grasso and Seth Perrins, Span-
ish Fork city manager, said a lack 
of infrastructure has hindered ef-
forts to develop the project area 
in the past. While the area “has 
long been on the radar of indus-
trial development,” it never land-
ed projects because of that issue, 
Perrins said.
	 “Those projects have left 
Utah, they have left Utah Coun-
ty, and we have been unable to 
overcome the lack of infrastruc-
ture that we have,” Perrins said. 
“We’re excited for the opportu-
nity to partner with the port to al-
low this area to develop some of 
the revenue to help with that pub-
lic infrastructure. …”
	 David Hennefer, a vice 
president at The Ritchie Group, 
thanked UIPA for its work on the 
project. “Very sincerely, I and our 
company are grateful that the in-
land port exists that you can play 
this kind of role in helping eco-
nomic development and expan-
sion, particularly of this project 
area in Spanish Fork,” he said.
	 Jerry Stevenson, a member 
of the UIPA board and a state 
senator, praised the stakeholders 
involved in the Spanish Fork plan 
and what it could lead to in the 
future.
	 “Seventy or 80 years from 
now, what you’re doing today is 

going to have a monumental im-
pact upon Utah County and the 
city of Spanish Fork,” Stevenson 
said. “I just commend you for 
moving forward with this at this 
point in time.”
	 Prior to the Spanish Fork 
project area discussion, Ben 
Hart, UIPA’s executive director, 
said the authority’s goals include 
“creating economic opportunity 
in more diverse places across the 
state of Utah.”
	 “We’ve got to create eco-
nomic focal points off of where 
we’re currently just trying to jam 
all of the [highway] traffic,” he 
said. “We’ve got to create eco-
nomic job bases in new places 
and ensure we’re reversing traf-
fic flows where we can. We want 
to make sure that people can live, 
work and play in their communi-
ties that they live in.”
	 The 899 acres near Cedar 
City in April became the first ap-
proved inland port in a rural part 
of Utah. The Iron Springs Inland 
Port includes 825 acres owned 
by Commerce Crossroads Logis-
tics Park and 74 acres owned by 
Savage Railport-Southern Utah. 
When fully developed, the in-
dustrial park and transportation 
hub are expected to help compa-
nies move goods in and out of the 
area, create high-paying jobs and 
generally boost economic op-
portunities throughout Southern 
Utah. The hub is a collaboration 
among UIPA, steel producer BZI 
and Commerce Crossroads, one 
of BZI’s affiliated companies.
	 The Commerce Crossroads 
industrial park will start with of-
fice buildings, on-site products 
and services to construct tailored 
processing facilities for custom-
ers, and it will operate a new rail 
transload service, RailSync, as 
well as an expanded short-line 
service to individual facilities.
	 Hart has said the UIPA board 
likely will consider several oth-
er project area proposals from 
throughout Utah over the next 
few months.

“techbio” company focused on 
drug discovery.

Superior Drilling
	 Superior Drilling Products 
Inc., based in Vernal, reported net 
income of $1.5 million, or 5 cents 
per share, for the first quarter end-
ed March 31. That compares with 
$150,000, or 1 cent per share, for 
the same quarter a year earlier.
	 Revenue in the most recent 
quarter was a company-record 
$6.3 million, up from $4.1 mil-
lion in the year-earlier quarter.
	 Superior Drilling Products 
designs and manufactures drill-
ing tool technologies.
	 “We had an excellent first 
quarter as strong demand for our 

flagship Drill-N-Ream wellbore 
conditioning tool and contract 
services for the manufacture and 
refurbishment of drill bits drove 
record quarterly revenue of $6.3 
million,” Troy Meier, chairman 
and CEO, said in announcing the 
results.
	 “Equally important was the 
continued demonstration of the 
significant leverage inherent in 
our operations as adjusted EBIT-
DA (earnings before interest, tax-
es, depreciation and amortization) 
nearly doubled year-over-year to 
$2 million with EBITDA mar-
gin expanding 760 basis points to 
32.1 percent, our highest level in 
recent history.”

Quotient
	 Quotient Technology Inc., 

based in Salt Lake City, reported 
a net loss of $17.7 million, or 18 
cents per share, for the first quar-
ter ended March 31. That com-
pares with a loss of $26.3 million, 
or 28 cents per share, for the same 
quarter a year earlier.
	 Revenue in the most recent 
quarter totaled $59.3 million, 
down from $78.5 million in the 
year-earlier quarter.
	 Quotient is a promotions and 
media technology company.
	 “First-quarter results were in 
line with our expectations,” Matt 
Krepsik, CEO, said in announc-
ing the results. “In particular, I am 
pleased with our improvement in 
profitability. We believe we are 
in a position to return to organic 
growth while simultaneously ex-
panding margins.”
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July 17, 7:30 a.m.-3 p.m.
	 July Golf Tournament, a 
Davis Chamber of Commerce 
event. Registration and other 
activities take place at 6:30 a.m. 
Lunch will take place when 
golfing is finished. Location is 
Valley View Golf Course, 2501 
E. Gentile St., Layton. Details 
are at davischamberofcommece.
com.

July 17, 8 a.m.
	 Slopes Cup 2023, a Silicon 
Slopes event, in partnership 
with the Point of the Mountain 
Chamber of Commerce. 
Activities include 8 a.m. check-
in, followed by golf 9 a.m.-2 
p.m. (scramble-style tourna-
ment). Location is Alpine 
Country Club, 5000 W. Alpine 
Country Club Lane, Highland. 
Cost is $2,500 per foursome. 
Details are at slopescup.com.

July 18, 11:30 a.m.-1 p.m.
	 Women in Business Lunch-
eon, an Ogden-Weber Chamber 
of Commerce event. Location 
to be announced. Cost is $25 
for WIB members and first-time 
guests, $35 for nonmembers. 
Details are at ogdenwebercham-
ber.com.

July 18, 11:30 a.m.-1 p.m.
	 ChamberWest Professional 
Development Series. Topics/
presenters to be announced. 

Location is Residence Inn by 
Marriott, 7558 S. Plaza Center 
Drive, West Jordan. Cost is $25 
for ChamberWest members with 
advance registration by July 
12, $35 for nonmembers or for 
members after July 12. Details 
are at http://chamberwest.com.

July 19, 11:30 a.m.-1 p.m.
	 Business Alliance Network-
ing Luncheon. Location is 
Boondocks Fun Center, 525 
Deseret Drive, Kaysville. 
Details are at davischamberof-
commerce.com.

July 21, 8:30-10 a.m.
	 “Friday Connections Speed 
Networking,” a ChamberWest 
event. Location is Valley Fair 
Megaplex Theatres, 3620 S. 
2400 W., West Valley City. Cost 
is $5 for chamber members, $10 
for nonmembers. Details are at 
chamberwest.com.

July 24, 4:30-5:30 p.m.
	 “Business Before 5,” a West 
Jordan Chamber of Commerce 
event. Location is Chili’s, 3629 
Center Park Drive, Jordan 
Landing, West Jordan. Free (pay 
for food and drinks). Details are 
at westjordanchamber.com.

July 27, noon-1 p.m.
	 Women in Business Meet-
ing, a Box Elder Chamber of 
Commerce event. Location 
to be announced. Cost is $10. 
Details are at boxelderchamber.
com.
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