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Edwards Lifesciences sets major Draper expansion

Brice Wallace
Business Journal

extractor now at GSL. page 6 : A heart valve manufacturer has had a

. successful run at its Draper operations the
Industry Briefs . past 15 years and wants to “keep the party
pages 10-12 going” with a large expansion.

Edwards Lifesciences Corp., based
in Irvine, California, plans to spend $34.8
> million and add 560 jobs over the next 15

il = . years at the Draper manufacturing site.

LR ‘ * The announcement followed the Utah

S| II”H g Governor’s Office of Economic Opportu-

JUHNg : “- ’ nity board approving a tax credit incentive
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[ project.

Edwards is a global company focused
on innovations for structural heart disease
and care monitoring during surgery or in
intensive care.

Prior to the incentive vote, Justin Nel-
son, finance director at the Draper facility,

Business Calendar
page 13

- |
[~
an

OF NOTE

ST :

Workers at Edwards Lifesciences Corp.’s operations in Draper manufacture heart valve compo-
nents. The company has announced it will spend $34.8 million and add 560 jobs over the next

15 years at the site. see EDWARDS page 14

Got a spare $1.47 million?

A retired Lamborghini executive

:ogg;ggdw;tggpg:z?nt;g;oduce UEOC and Olympics committee FIRST‘IN'THE'NATION

OFFICE OF Al POLICY
LAUNCHES IN UTAH

About four months after its creation
by the Utah Legislature, the Utah Office
of Artificial Intelligence Policy (OAIP)

Lamborghini Diablo that will
sell for 1.35 million euros
(about $1.47 million). Mauritzio
Reggiani will advise on the
V-12 rebuild for San Marino,
ltaly-based Eccentrica Cars.
The super sports car will have .

. agree on Utah vision for 2034

10-year runway, we have the opportunity
to use the platform of the Games to do
good, and we have some ideas what that

. Brice Wallace
Business Journal

modernized steering, shifting
and braking systems as well
as cosmetic upgrades such as

redesigned headlights.

The vote on the 2034 Olympic Win-
ter Games location is just days away,
but the local committee pushing for the
Games and a state commission are find-
ing that their visions for the next decade
are sympatico.

The Unified Economic Opportuni-
ty Commission, at an early July meet-
ing, reviewed its preliminary hopes for
Utah by the time its next Olympics could
come and also heard from the president
and CEO of the Salt Lake City-Utah
Committee for the Games. Many of their
points align.

Utah is expected to be selected July
24 by the International Olympic Com-
mittee as the 2034 Olympics host loca-
tion.

“Assuming we win — we’re still
humble and hopeful — but assuming we
are elected to host the 2024 Games, we’ll
have a 10-year runway,” Fraser Bullock,
the committee’s president and CEO, said
at the UEOC meeting. “And during that

means.”

The committee’s preliminary vision
calls for elevating Utah’s communities,
sports, and the Games experience for
both in-person and TV spectators; inspir-
ing youth with the values of Paralympic
and Olympic Games; accelerating Utah
initiatives, including transportation im-
provements; and fostering unity.

“So, those are a high-level start-
ing place, and we would like to take that
starting place and work with you and our
business leaders to come up with a more
integrated plan for the next 10 years,”
Bullock said.

In some ways, the challenges of host-
ing in 2034 are more pronounced than
those of 2002, when Utah last hosted the
Winter Games. Bullock said “it was in-
credibly successful the way all the piec-
es came together” in 2002, but the 2034
Games would have three active venues

see UEOC page 14

at the Utah Department of Commerce
has opened. According to the lawmakers’
mandate, the new division will explore
the most effective methods of Al regula-
tion and guide development of responsible
policies.

Directed by Zach Boyd, a former ap-
plied mathematics professor at Brigham
Young University, the new office is com-
mitted to creating a regulatory framework
for Al that balances the need to protect

see Al POLICY page 15

Publisher's Note

This issue of Business Journal has
been designed to cover both the regu-
lar publishing dates of July 22 and July
29. Following today’s edition, the next
scheduled paper will be published on
Aug. 5, after which regular weekly
Monday publication will resume.
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UIPA hears pitch for Historic Capitol Project Area from Millard Co. officials

Brice Wallace
Business Journal

Creation of an inland port project
area in Fillmore is “something we abso-
lutely need,” according to one of the local
proponents of the proposal.

A couple of local government of-
ficials spoke recently to the Utah Inland
Port Authority board about the positives
that the Historic Capitol Project Area
could mean for the city and the rest of
Millard County. Creation of the project
area is expected to be up for approval at
the Aug. 1 board meeting in Fillmore.

“Overall, investments such as the
Historic Capitol Project Area develop-
ment will lead to a more vibrant, sustain-
able and resilient community,” Dennis
Alldredge, a member of the Fillmore City
Council, told the board.

The proposed Historic Capitol Proj-
ect Area occupies approximately 1,960
acres straddling Interstate 15, although
most of it is west of the highway. It is
bounded to the north by SR-100 and to
the south by Sunflower Lane. The Fill-

more City Council adopted a resolution in
December in support of the project area’s
creation.

The region has several importers
and exporters, including Diamond Agri-
cultural Processors, Great Lakes Cheese
Co., Paul Terry Trucking Co., Mountain
View Mushrooms, Sun Gro Horticulture
Processing and RCF Inc. As proposed,
incentives for companies in the project
area would favor those in light or medium
manufacturing, agriculture technology,
and industries that are complementary to
existing businesses.

Millard County’s population is pro-
jected to fall from 13,010 in 2020 to
11,739 in 2060, according to UIPA docu-
ments. Meanwhile, the median age is ex-
pected to increase from 34.7 to 47.7 dur-
ing that time.

With 2,592 residents in 2020, Fill-
more represents the county’s second-larg-
est population center. Alldredge said Fill-
more is experiencing rapid growth, with a
population increase of at least 20 percent
expected by the year 2040.

“To manage this growth effectively,
we must ensure that our tax base can sup-

port the necessary community resources
for an expanding and aging population,”
he said. “Increased investment in the His-
toric Capitol Project Area brings numer-
ous benefits, including stimulating the
local economy through job creation and
business growth, improving infrastructure
and public services, and enhancing the
overall quality of life.”

Development of the project area
could revitalize declining parts of the city,
reduce blight, support sustainable devel-
opment, foster a stronger sense of com-
munity, spur innovation and entrepreneur-
ship, improve connectivity, and enhance
resiliency and self-sufficiency of Fill-
more, he said.

And, like many rural Utah counties,
“our biggest export is our children,” he
said, but the project area could result in
more young people staying for economic
opportunities.

Alldredge said Fillmore is a cross-
roads community. “We feel like we’re
in a central location, ideally located,” he
said. “However, the difficulty of trying to
recruit businesses because of the lack of
certain things that bigger cities can give,

has been an issue, whereas the inland port
would allow us that ability to help and
bring businesses in and sustain them and
support them.”

Wayne Jackson, Fillmore’s planning
coordinator, noted the expected popu-
lation drop projected by 2060. “That’s
scary,” he said. “That doesn’t give us
much opportunity, so something like this,
for a Historic Capitol Project Area inside
of Millard County, inside of Fillmore City,
is paramount. It’s something we absolute-
ly need.”

The public benefits of such a port area
for both the city and county are “incalcu-
lable right now,” he said. “Something like
this, an incentive for Fillmore City to give
to others for development to come into our
city and into our county, would change the
entire face,” Jackson said.

Following consideration of the His-
toric Capitol Project Area, the UIPA board
may approve only one more project area
by year-end, according to Ben Hart, UIPA
executive director. In 2025, the figure
likely will be two or three, although he has
said that revisions to existing project areas
likely will become more common.
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EDCUtah to join ‘family of teams' headed by the Salt Lake Chamber

Brice Wallace
Business Journal

A statewide corporate recruitment
organization is joining forces with the
state’s largest business association.

The Economic Development Cor-
poration of Utah (EDCUtah) is now part
of the Salt Lake Chamber. The organi-
zations recently made the announcement
that their respective boards have “agreed
to move forward with a framework and
process for EDCUtah to join the ‘family
of teams’ within the chamber.”

“This change isn’t just about better
coordination,” said Derek Miller, presi-
dent and CEO of the chamber. “It will
increase the collaboration and effective-
ness of both our organizations, especial-
ly in the areas of statewide economic
development strategy, planning and ex-
ecution.”

“At EDCUtah, we couldn’t be hap-
pier to unite with the Salt Lake Cham-
ber,” said Scott Cuthbertson, president
and CEO of EDCUtah. “It’s an incred-
ible opportunity to enhance the brand
and mission of EDCUtah, as our organi-

zation will both add to and benefit from
the Salt Lake Chamber’s large, statewide
business base and community support.”

Miller and Cuthbertson will lead the
combination, with governance by the
chamber’s board of directors and EDCU-
tah’s Board of Trustees. Representatives
from the EDCUtah Board of Trustees, in-
cluding those from the public sector, will
now be on the Salt Lake Chamber board
of directors.

EDCUtah will keep its name and
brand and continue its work as a state-
wide economic development organiza-
tion. It will continue to be a primary point
of contact for site selectors and corporate
decision-makers and continue to offer
business expansion and relocation servic-
es, economic research and data, and part-
nerships with public- and private-sector
organizations across the state.

Cuthbertson will continue to oversee
EDCUtah’s organization and staff as ED-
CUtah president. He will also be a direc-
tor on the executive team of the Salt Lake
Chamber and will report to Miller.

“We look forward to becoming stron-
ger together, leveraging our combined
statewide mission, resources, capabilities

Clearfield's Lifetime Products mourns
death of CEQ in Ogden Canyon crash

Clearfield-based outdoor products manufacturere Lifetime Products
is mourning the loss of its CEO and president, Richard David Hendrick-
son, and his daughter, Sally, in an Ogden Canyon car crash.

“Richard started as a welder and progressed through multiple levels

and expertise,” Miller said. “This unified
and powerful approach to economic de-
velopment will improve outcomes and
increase Utah’s prosperity.”

Founded in 1987 as a private, non-
profit organization acting as a public-pri-
vate partnership, EDCUtah has provided
businesses with resources for relocating
or expanding operations in Utah. A sis-
ter organization, the Northern Utah Eco-
nomic Alliance, covers Davis and Weber
counties.

At one time, EDCUtah competed
with the state — at the time, the Utah Di-

vision of Business and Economic Devel-
opment within the Department of Com-
munity and Economic Development
— in the corporate recruitment realm.
Among sweeping changes to the depart-
ment in mid-2005, then-Gov. Jon Hunts-
man Jr. changed its name to the Gover-
nor’s Office of Economic Development,
making it part of the governor’s office,
and had the office contract with EDCU-
tah for state corporate recruitment ef-
forts. GOED now is called the Gover-
nor’s Office of Economic Opportunity
and the EDCUtah contract with the state
expired June 30.

12 comho restaurants coming to Utah

Blacksheep Hospitality Group LLC
has signed a franchise agreement that
will bring a dozen co-branded Fatburger
and Round Table Pizza franchised res-
taurants to the Beehive State over the
next six years, with the first unit set to
open early next year. The new restau-
rants will offer menus from both of the
California-born  franchise restaurant
chains, according to a release from FAT
Brands Inc., parent company of the two
brands.

“Since debuting the Fatburger and
Round Table Pizza co-branded pair-
ing last year, we now have over 50-plus

units in the development pipeline,” said
Taylor Wiederhorn, chief development
officer of FAT Brands, which owns 16
other restaurant chains. “This momen-
tum can be attributed to the model’s suc-
cess right out of the gate in Texas.”

Fatburger opened its first restaurant
in Los Angeles more than 70 years ago
and features burgers with more than the
standard set of condiments, along with
turkeyburgers, chicken sandwiches and
a variety of French fries. Founded in
1959, Round Table Pizza touts its home-
made dough, calling its product the
“Royalty of Pizza.”

Mbountain West Chamber Presents

[5th Annual’

of the company to become president and CEO due to his extraordinary
talents and abilities. He was one of my most trusted and cherished friends
and will be sorely missed. Lifetime will not be the same without him. My
love and heartfelt sympathy go out to his dear family,” said Barry Mower,
founder of Lifetime Products, in a statement.

The Utah Highway Patrol said the Hendrickson family was eastbound
in an SUV towing a boat up the narrow canyon road when it collided with
a bulldozer being transported on the back of a truck heading the opposite
direction. The bulldozer fell off the truck and into the SUV, officers said.

Hendrickson’s wife and two of their other children were also in the
car at the time of the crash and sustained injuries that were not considered
to be life-threatening, according to Lifetime’s statement. Another daugh-
ter was traveling overseas and was not in the vehicle.

Hendrickson was remembered by the company for his “uniquely
broad and extensive set of talents and interests.” Among the talents list-
ed were his mechanical aptitude, financial management, sales ability and
management.

“It’s about making a difference in everything I do,” Hendrickson said
in a video posted on the company website. “The thing about Lifetime is
we don’t just make product; we make a difference in people’s lives, both
those who use our product and make our product.”

In addition to his position with Lifetime, Hendrickson was active in
civic and church affairs. He served as a stake president for The Church of
Jesus Christ of Latter-day Saints in the Ogden Utah Pleasant Valley Stake.
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California company bringing headquarters, 210 jobs to Business Depot Ogden

Brice Wallace
Business Journal

A California-based company will
move to Ogden and create 210 jobs over
the next decade.

Precision Hermetic Technology
Inc.’s operations in Redlands, Califor-
nia, will move to Business Depot Ogden,
where the company will manufacture in-
terconnection products for a variety of in-
dustries, including the aerospace and de-
fense sectors.

The $19.7 million project will be aid-
ed by a state tax credit incentive.

Founded in 1989 by Daniel Schachtel,
the company said the move “positions

PHT for significant growth, with a larger
manufacturing space enabling new prod-
uct lines and added capabilities.”

The company added that the area’s
attractive attributes include Utah’s busi-
ness-friendly environment and Ogden’s
skilled workforce in aerospace and de-
fense.

“More than just business, the move
brings PHT closer to the owners, who
have fostered a personal connection to
the state over 20 years of family visits.
PHT remains dedicated to its customers
and employees, and this relocation prom-
ises a bright future,” the company said.

Atthe Governor’s Office of Econom-
ic Opportunity board meeting in which
the incentive was approved, Schachtel

'23-'24 ski season second only
to prior year's record-setter

Utah’s 15 alpine ski resorts saw a total
of 6,746,008 skier visits during the 2023-24
winter season, the second-highest visitation
total in the state’s history behind the 7.1 mil-
lion skier visits the prior season, according
to state trade association Ski Utah. A skier
visit is defined as one skier or snowboarder
skiing at a ski resort in Utah for a day.

“We are immensely proud of this sea-
son’s success and extend our heartfelt ap-
preciation to everyone who contributed
to making it memorable,” said Nathan
Rafferty, Ski Utah president and CEO.
“From our hardworking resort staff to the
passionate skiers and snowboarders who
choose Utah, thank you for your dedica-
tion and support. The future is bright for
Utah with a variety of capital investments
slated ahead of the 2024-25 season and the

potential announcement of the Olympic
and Paralympic Winter Games returning
to Utah.”

The capital investment referenced
by Rafferty includes the installation of at
least 14 lifts over the next two years, as
well as numerous updates to existing in-
frastructure.

The record-breaking snowfall during
the 2022-23 ski season caused ski areas to
report some of the highest visitor revenue
of all time. While the just-concluded ski
season didn’t match last year, it still saw
some decent snowfall. Alta Ski Resort,
for example, reported over 628 inches of
snowfall for the season. While this is 270
inches less than in the record-breaking
2022-23 season, it is still well above the
seasonal average of 500 inches.

noted that the company’s products are
used in commercial aircraft fire extin-
guishers, igniters for rocket motors “and
kind of everything in-between there,” and
in medical devices.

In California, the company has a to-
tal of 53,000 square feet in two buildings
but the company will use 80,000 square
feet in a leased building in Ogden.

“We’re planning on bringing some
additional products to market that needed
us to get some more space. ... We're just
very excited about being in Utah. Ogden,
of course, is becoming more and more a
defense hub, so it’s a very good place to
be from that perspective also,” Schachtel
said.

The company should have some
business activity underway in Ogden by
year-end, have about 70 employees there
through 2025 “and then a lot of growth
from that point,” he said.

The GOEO board approved a tax
credit incentive for the project of up to
about $2 million. New wages are expect-
ed to total nearly $88.6 million over 10
years, and new state tax revenue is pro-
jected to be about $8 million during that
time. The new jobs will pay an average
of $69,500, according to GOEO docu-
ments, but Schachtel said they likely will
pay more.

“Their advanced manufacturing ca-
pabilities will just further strengthen the
aerospace and defense industry that’s al-
ready so robust in Northern Utah,” Sara
Meess, Ogden City’s business develop-
ment division manager, told the GOEO
board. “There are a lot of very-high-qual-
ity jobs that will be created as a result of
this project, and we feel that those jobs
align really well with the education and
training programs that exist in our com-
munity, both at Weber State [University]
and Ogden-Weber Tech College.”

Daniel Royal, GOEO business de-
velopment director, described PHT as “a
very cool company — definitely the type
of company that we want to grow here in
Utah.”

“We are thrilled to welcome Preci-
sion Hermetic Technology’s expansion
to Utah,” Ryan Starks, GOEO executive
director, said in a prepared statement.
“Utah is home to thriving aerospace, de-
fense and manufacturing industries that
demand high-quality, reliable compo-
nents for advanced systems. Our state
will benefit greatly from the company
contributing to these industries, job cre-
ation and the state’s economy.”

“Utah’s business-friendly environ-
ment and robust aerospace and defense
industry continue to attract new compa-
nies at all points in the manufacturing
supply chain,” said Scott Cuthbertson,
president and CEO of the Economic De-
velopment Corporation of Utah (EDCU-
tah). “Precision Hermetics Technology
plans to convert vacant office space into
a manufacturing facility, and we look
forward to seeing the improvements and
innovation they’ll bring to Utah’s busi-
ness community.”

Ogden Mayor Ben Nadolski said the
company will create high-quality jobs for
Ogden residents and further strengthen
Northern Utah’s aerospace and defense
industry. “We are grateful to the 47G
UAMMI Institute for introducing PHT to
Ogden, and to EDCUtah and GOEO for
supporting this important project,” Nad-
olski said.

GOEO does not provide upfront
cash incentives. Each year that an incen-
tivized company meets the obligations in
its contract with the state, it will quali-
fy to receive a portion of the new, addi-
tional state taxes the company paid to the
state.
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International Battery Metals begins lithium extraction at U.S. Mag site in Utah

John Rogers
Business Journal

International Battery Metals Ltd.,
a Vancouver, Canada-based company

that focuses on extracting lithium com-
pounds from brine, has started opera-
tion of the world’s first modular direct
lithium extraction (DLE) plant at the
site of U.S. Magnesium’s operations on
the southwest shore of the Great Salt

Lake in Tooele County. The modular
equipment and process allows Interna-
tional Battery Metals (IBAT) to move to
a site where lithium-rich brine is locat-
ed and begin extracting the mineral in a
relatively short time.

Workers finish testing International Battery Metals Ltd.'s modular lithium extraction plant on the grounds of U.S. Magnesium’s operations on
the southwest shore of the Great Salt Lake in Tooele County. The installation is the world's first portable modular lithium processing operation
and takes lithium from waste brine, a byproduct of the magnesium producing process.
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The U.S. Magnesium facility, about
60 miles west of Salt Lake City, produc-
es a byproduct — magnesium chloride/
lithium chloride brine, which is current-
ly viewed as waste — in its magnesium
production process from the salts in the
Great Salt Lake. IBAT then reprocesses
the brine to extract lithium chloride, a
precursor to the lithium that is current-
ly in high demand for the manufacture
of batteries — especially in the electric
automobile industry. The proprietary
technology has been verified to extract
more than 97 percent of available lithi-
um from brine using no chemicals and
with a water recovery rate of up to 98
percent via a closed-loop recycling sys-
tem.

The lithium chloride produced by
the IBAT equipment is marketed by
U.S. Magnesium with royalties paid
to IBAT along with rental fees for the
equipment. After a testing period, IBAT
expects to expand production by in-
stalling additional columns on the same
DLE modular platform with a target of
significantly increasing capacity.

International Battery Metals said
that the Utah installation is an industry
landmark representing the first lithium
produced from the only modular DLE
operation in the world and the first com-
mercial DLE operation in North Ameri-
ca.

“This achievement is momentous
for IBAT and a harbinger for an indus-
try-transformation to significantly boost
lithium production on a more cost-ef-
fective and sustainable basis, clear-
ing a path for supplies of lower-priced,
high-quality lithium for EV batteries
and large-scale grid backup battery in-
stallations,” said John Burba, founder
and chief technology officer of IBAT.
“This kicks off a U.S. lithium produc-
tion renaissance and creates the poten-
tial for a sea change in global lithium
supplies.”

Burba said the installation is the
culmination of over four decades of his
work in lithium extraction, including
the invention of the first lithium absor-
bent, used in the world’s first DLE plant
at Hombre Muerto in Argentina, which
has been in continuous production since
1998.

Burba said IBAT is working with
resource holders of oilfield brines, brine
aquifers and industrial customers with
brine byproducts to find future sites
where the modular extraction process
can be installed. He believes the modu-
lar design of its DLE plant provides sig-
nificant initial cost savings to custom-
ers and the proprietary DLE technology
lowers operating costs by selectively
extracting lithium from the brine while
efficiently removing contaminants.
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Women Tech Council names women finalists for 2024 awards program

The Women Tech Council has an-
nounced the finalists for the 2024 Wom-
en Tech Awards, an awards program for
women in technology with ties to Silicon
Slopes.

The finalists were selected for their
work driving innovation, creating new
technologies, leading technology compa-
nies, and inspiring the tech community.

They will be honored at an awards
event Oct. 3.

The finalists are:

Alexandra V. Passi, vice president of

data science and analytics, Zartico.

Amy Larson, president, SeekWell.

Ashlee Cowley, senior vice president
of professional services, Entrata.

Atim Ette Enyenihi, strategic indus-
try advisor for technology and innovation,
Salt Lake City Department of Economic
Development.

Audra Yocom, teacher of comput-
er science and information technology,
Pleasant Grove High School in the Alpine
School District.

Bharathi Rajan, vice president of

MN group buys Rock House Financial

Rock House Financial, an indepen-
dent registered investment advisor locat-
ed in Farmington, has been acquired by
Wealth Enhancement Group, a national
independent wealth management firm.
Headquartered in Minneapolis, Wealth
Enhancement Group serves over 61,000
clients with $85.7 billion in assets from
115 offices nationwide.

Rock House Financial has a team
of four financial advisors and six sup-
port staff and oversees more than $272
million in client assets. The firm is led
by founder Bob Aamodt, Nicole Roberts
and Zach Nelson.

“We are very excited to be joining
forces with Wealth Enhancement Group,”
said Aamodt. “This partnership will in-
crease our ability to continue offering ex-
ceptional service, advice, and investment
solutions to our clients. We are also look-
ing forward to being able to shift some of
our prior responsibilities to central func-

tions provided by Wealth Enhancement
Group such as IT, compliance, legal, se-
curity and marketing. This will allow us to
spend even more time with our clients and
grow our practice.”

“We are excited to establish a pres-
ence in Utah through our latest partner-
ship with Rock House Financial,” said
Jeff Dekko, CEO of Wealth Enhancement
Group. “Bob and his team are passionate
about helping to create a more confident
future for their clients, and we look for-
ward to expanding our reach to serve more
people in the Mountain West.”

Rock House Financial provides fi-
nancial planning, asset management and
charitable giving strategies to its clients
and advises on qualified retirement plans
for small businesses. The team’s clients
are primarily located along the Wasatch
Front, and their advisors have specific ex-
perience working with business owners,
women and social media influencers.

enterprise data and applications, Swire
Coca-Cola USA.

Bonnie Brinton Anderson, distin-
guished professor of information systems
and associate dean, Marriott School of
Business at Brigham Young University.

Chandana Haque, executive direc-
tor, Altitude Lab and Recursion.

Dana Ware, chief creative officer,
Around.

Diane Acevedo, senior vice president
of operations and CX, Gabb Wireless.

Jami Hughes, senior vice president,
deputy chief information security officer,
Zions Bancorporation.

Jessica Curran, vice president of
data science and analytics. Health Cata-
lyst.

Jessica Elwell, chief operations offi-

cer, OxEon.

Jessica Gelman, CEO of Kraft An-
alytics Group, and investor and NWSL
board member, Utah Royals.

Karen Peterson, chief marketing of-
ficer, Chatbooks.

Kat Judd, chief people officer, Lucid
Software.

Margaret Woolley Busse, executive
director, Utah Department of Commerce.

Marissa Saunders, senior director of
data science, Recursion.

Misty Dawson, owner and principal
consultant, The Jupiter Group.

Shey Samson, vice president of engi-
neering, Goldman Sachs.

Xinru Page, associate professor, De-
partment of Computer Science, Brigham
Young University.

Complete Solar acquires Core Energy

Complete Solar Inc., a solar technol-
ogy, services and installation company
based in Lehi, has acquired Core Energy
of Logan. Core Energy is a solar engineer-
ing, procurement and construction firm.
Core Energy’s 37 employees will join
Complete Solar, including its CEO, Cole
Farmer, who will run sales and marketing
for the combined company.

Farmer has worked in Utah’s “Solar
Valley” since joining Vivint in 2014. His
most relevant experience came at Legacy
Power, a large, private solar sales compa-
ny, where he worked before starting Core
Energy in 2019.

“I am very excited to be at Complete
Solar, where I’m learning a lot about how
public companies are run,” said Farmer,

“I plan to contribute by burying my new
company in sales orders.”

“Not only will Cole’s sales and mar-
keting acumen help us grow faster, his
Core Energy team will install solar sys-
tems in California’s Central Valley in
parallel with Complete Solar’s L.A.-San
Diego team to increase our overall instal-
lation rate in California, the largest so-
lar market in the U.S., ” said T.J. Rodg-
ers, Complete Solar’s CEO. “Just as at
Complete Solar, every new Core Energy
employee has received public company
stock options — our currency of growth.
We will bring to Utah’s Solar Valley the
company-oriented culture that is common
in Silicon Valley and is driven by sharing
wealth with employees.”
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Worrying about worrying at work?

Do you worry about work?

I can’t imagine why.

You have the perfect job.
You have a boss who respects
you. You have co-workers who
love you and clients who think
you’re the cat’s pajamas. You
also have an eye-popping sal-
ary with perks galore and big
fat raises lined up from here to
retirement.

You don’t?

Well, maybe you should worry.
Maybe, you should worry a lot. It’s

210]:] . ,@
GOLDMAN

WORK DAZE

the only logical response
to your horrible situa-
tion and the miniscule
possibility that you’ll be
able to make it work out.
Yes, you should definite-
ly worry — just as long
as you do your worrying
right.

It’s true! If you're
going to worry about any-

thing, worry that you’re worrying all
wrong. Fortunately, there is someone
who can help you worry right. That’s
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psychologist and neuroscience profes-
sor Tracy Dennis-Tiwary, Ph.D., the
author of “Don’t try to worry less.
Worry smarter,” a helpful article in
The Washington Post.

“Worry is the thinking part of
anxiety,” Dennis-Tiwary explains. “It
evolved to grab our attention and fo-
cus it on the uncertain future, priming
us to take useful actions.”

The problem with developing
these useful actions is that we’re not
very good at it. Worry might have
produced an effective response to a
midmanagement cave-dweller, anx-
ious about being attacked by a saber-
tooth tiger — namely, “JUMP!” But
a more nuanced response is demand-
ed when feeling anxious about a new
hire, a new boss or a new flavor of
coffee creamer in the break room.
(Though it certainly couldn’t hurt to
“JUMP!”)

One response to worry that you
definitely do want to worry about is
the tendency we have to stifle it.

“Suppressing thoughts and feel-
ings never works,” the professor
writes, “and paradoxically increases
anxiety and worries ... blocking us
from figuring out other ways of cop-

9

ing.

In other words, no more hiding in
a maelstrom of worries. You’ve got to
embrace the fear if you want to con-
quer it. To be specific, the question is
not whether you should worry if you
think your manager is looking at you
funny. You should assume that the
worry — and the funny looks — are
real. This will let you decide if your
response should be to stick out your
tongue or stick out your thumb and
move on down the road.

Sound difficult? Most def, but
here are some pro tips from a respect-
ed academic as seen through the eyes
of an experienced worrier: me.

No. 1: Locate worry in your
body.

Worry is in your brain, sure, but
there are other physical locations
where worry shows up, like in your
dry, constricted throat, your rac-
ing heart and your butterfly-infested
tum-tum. Once you have located a
locus, the advice is to “Stretch. Sit up
straight. Breathe.” (Speaking per-

sonally, I hate it when someone tells
me to breathe. If I want to hold my
breath until I turn red, I’'m going to
do it. When dealing with senior ex-
ecutives, it always works.)

In the words of management
expert Taylor Swift, shake it off. Of
course, if your worry is located in
your wallet, you’re definitely shaking
already.

No. 2: Make worry concrete and
contained.

Worries multiply. One strategy
here is to “pick a specific time to
worry.” I’d suggest spending every
Monday through Friday from 9 a.m.
to 4:45 p.m. worrying. That leaves 15
minutes a day and all weekend to find
new things to worry about. You cer-
tainly don’t want to run out.

No. 3: Problem-solve.

“Worries are diminished by plans
and actions,” says the professor. But
before you act, you need a plan. To
keep it simple, I have transformed
Dennis-Tiwary’s problem-solving
system into a catchy mnemonic —
BETPATEA. Of course, that stands
for Brainstorm, Evaluate, Think, Plan,
Act, Test, Evaluate and Adjust.

Don’t think you’ll be able to re-
member all that? Well, that is a worry.

(After developing and patenting
my brilliant mnemonic, I learned that
Betpatia is one of the inner islands in
the Outer Hebrides. If the Betpatians
want to sue me, I say — go for it. My
lawyer and my psychiatrist say I have
nothing to worry about.)

No. 4: Let go of worries.

“Worries send us into the future,”
writes our expert, “and once we’ve
visited there, it’s time to let go and re-
turn to the present.”

By leaving your worries behind in
the future, you will avoid “stewing in
a miasma of vague distress.” Maybe
so, but considering all that you have
to worry about, a miasma sounds like
a real improvement.

As they say in Betpatia, make it a
double.

Bob Goldman was an advertising execu-
tive at a Fortune 500 company. He offers a
virtual shoulder to cry on at bob@bgplan-
ning.com.
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Industry Briefs are provided as a free
service to our readers. Company news
information may be sent to brice.w @thec-
ityjournals.com. The submission deadline
is one week before publication.

ASSOCIATIONS

e Beth Holbrook has become chair
of the Utah District Council of the Urban
Land Institute (ULI) Utah, succeeding
Robert Schmidt. Holbrook will guide
the efforts of a 20-person advisory board
and a 15-person management commit-
tee that runs more
than 30 events a year.
Holbrook is board
trustee of the Utah
Transit Authority, a
position she has held
since 2018, and has
worked in several dif-
ferent capacities over
the years, including
real estate sales, the financial sector as
a director of business development, and
public sector manager, a government rela-
tions role for the private sector, as well an
elected official. Holbrook was a Bountiful
city council member since 2008 and has
served on numerous boards, including the
Utility Facility Review Board, as plan-
ning commissioner, and president of the
Utah League of Cities and Towns in 2018.
Holbrook earned her bachelor’s degree in
political science from the University of
Utah. ULI Utah also announced that Teri
Klug is chair of ULI Utah’s programs
committee, succeeding
Leslie Morton. Klug
is national director of
business development
at Big-D Construction,
a position she has
held since May 2023.
Before joining Big-
D, Klug was vice
president of strate-
gic alliances at Cato Digital. She also
founded and led consulting firm Strategic
Development LLC. At the Economic
Development Corporation of Utah, she
oversaw IT, energy, finance and aerospace
clusters. She also founded the Data Center
Consortium to help train future data cen-
ter managers at the University of Utah.
She is a graduate of the UofU.

Beth Holbrook

Teri Klug

BANKING

¢ Sunwest Bank, based in Sandy,
has hired Robert Faver as executive
vice president and managing director of
commercial banking. He will steer the
commercial lending and sales platform of

&
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the bank across multiple states and divi-
sions. Prior to joining
Sunwest Bank, Faver
spent 13 years at UMB
Bank as president of
the Arizona region.
Before that, he spent
14 years as a com-
mercial/agriculture
banker at M&I Bank.
He started his career
at Bank One, holding
various positions and ending as an agri-
cultural banker.

* TAB Bank, based in Ogden, has
provided an asset-based lending facility
to a Michigan-based global manufacturer,
which the bank did not identify. It said
the facility, with a credit limit of $7 mil-
lion, will significantly accelerate the com-
pany’s growth and success. The company
is known for its custom metal fabrication
and machining services and serves vari-
ous industries. The facility will strengthen
a company division that focuses on devel-
oping and manufacturing premium opti-
cal silicone products for transportation,
commercial lighting, machine vision and
appliance industries.

e Utah First Credit Union, based
in Salt Lake City, has opened a branch
at 2111 E. Riverside Drive, St. George.
Established in 1935, the credit union has
11 Utah branches.

Robert Faver

CONSTRUCTION

e Ground has been broken for The
Other Side Pavilion, which will be
the main gathering space for The Other
Side Village, a sister organization to
The Other Side Academy, which sup-
ports adults coming off the streets, out of
encampments and shelters, and other tran-
sitional housing who have been experienc-
ing chronic homelessness. The pavilion
will be built by Big-D Construction. It is
scheduled to be completed in December.
The pavilion will be a 2,200-square-
foot building that will serve as a central
space for residents of the village and will
include meeting space, laundry facilities,
restrooms and a kitchen. As part of its
commitment to giving back to the local
community, Big-D waived various fees
on the project. Other trade partners who
have pledged to donate time, materials,
and/or fees include Artistic Mill, Daw
Construction and Golder Inc. The vil-
lage consists of two parts: The Other Side
Prep School, a free transitional residential
program, and The Other Side Village,
a permanent housing community. Upon

completion, Phase 1 will include 60 cot-
tages; a clubhouse; a wellness clinic with
mental, medical and dental healthcare ser-
vices; and social enterprises offering paid
employment on-site.

CONSULTING

* KPMG LLP, a global audit, tax
and consulting firm, has named Erika
Whitmore as office managing partner
of its Salt Lake City office. She suc-
ceeds Greg Randall, who is retiring from
KPMG after serving
as the office managing
partner for the past 15
years. Whitmore will
be responsible for the
strategic direction and
growth of KPMG’s
Salt Lake City practice
and for supporting the
career development of
nearly 240 local partners and profession-
als. Whitmore began her career at KPMG
in Denver in 1999. She was admitted to
the partnership in 2016, and most recently
served as KPMG’s Boulder office leader
and private enterprise leader for the
Colorado market.

Erika Whitmore

ECONOMIC INDICATORS

e Utah is ranked No. 13 on a list of
“America’s Top States for Business,”
announced by CNBC. The study scores
all 50 states on 128 metrics across 10
categories of competitiveness. In the
various categories, Utah is ranked No.
4 for infrastructure, No. 6 for economy,
No. 12 for business-friendliness, No. 16
for workforce, No. 26 for cost of doing
business, No. 28 for access to capital,
No. 30 for quality of life, No. 32 for
technology and innovation, No. 41 for
cost of living, and No. 43 for education.
The top-ranked state overall is Virginia,
the sixth time since 2007. The bottom-
ranked state is Hawaii.

e Salt Lake City International
Airport is ranked No. 1 on a list of “top
U.S. airports,” compiled by air passen-
ger rights company AirHelp. The airport
also is ranked No. 8 globally. AirHelp
ranked international airports based on
service quality, on-time performance,
claims processing, and food and shop
offerings.

e Salt Lake City is ranked No. 14
on a list of “Best Places to Live in
the West,” compiled by Livability.com.
The list is based on research into eco-
nomic variables and factors influencing
quality of life, with a unique emphasis

Locally Veteran owned and operated since 1953

on affordability, which includes econo-
my, housing and cost of living, ameni-
ties, transportation, environment, safe-
ty, education and health. The rankings
are of cities with populations between
75,000 and 500,000. The top-ranked
city is Broomfield, Colorado. Details are
at https://livability.com/topics/where-to-
live-now/top-25-best-places-to-live-out-
west/.

e Utah has three routes are on a
list of “top picks for cool-weather road
trips to escape the summer heat,” com-
piled by Gunther Volvo Cars Daytona
Beach. They are No. 22 Alpine Loop
Scenic Byway, No. 61 Scenic Byway
12, and No. 77 Zion-Mount Carmel
Highway. Gunther surveyed 3,000 fami-
lies to uncover the most sought-after
cool-weather road trips. The top-ranked
route is Hatcher Pass Scenic Drive, from
Palmer to Willow, Alaska. Details are at
https://www.gunthervolvocarsdaytona.
com/altitude-adventures.htm.

* Only 9 percent of Utahns turn
to alcohol when making big financial
decisions, according to a survey by
CardRates.com. That ties Oklahoma
for the smallest figure among states. The
largest is 38 percent, in Arizona. The
national average is 21 percent. Nearly
two-thirds of Utahns acknowledged that
drinking alcohol impairs their ability to
make sound financial decisions, much
like it affects their ability to do other
activities such as driving. However, 18
percent of respondents said they believed
that alcohol improved their decision-
making abilities. Details are at https://
www.cardrates.com/studies/alcohol-and-
big-financial-decisions/.

* Three Utah locations are on a list
of the top 100 locations in the U.S. to eat
healthily and on a budget, compiled by
BadCredit.org. It surveyed 3,000 food-
ies nationwide. The Utah locations are
No. 26 Sugar House in Salt Lake City,
No. 89 downtown St. George, and No.
95 downtown Provo. The top-ranked
location is the South End of Hartford,
Connecticut. Details are at https://www.
badcredit.org/studies/eat-healthily-on-a-
budget/.

HEALTHCARE

e AirLife Utah, a subsidiary of
Air Methods, has announced the relo-
cation of its Ogden base to Brigham

see BRIEFS next page
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City Community Hospital. The service
offers emergency air medical services
via an AirLife Utah 1 helicopter. The
company said it will continue to pro-
vide its services throughout Northern
Utah and southwestern Wyoming with-
out disruption. The new base will serve
as the primary air medical responder
in Box Elder County, and as a backup
resource for Weber and Cache coun-
ties. Air Methods exited Chapter 11
bankruptcy earlier this year following a
restructuring of its business.

HOSPITALITY

e LivAway Suites, a Lechi-based
extended-stay hospitality company, has
started foundation work on its newest
location in Scarborough, Maine. The
company has had eight groundbreakings
over the past 11 months, with plans to
break ground on nine more locations
this year.

INVESTMENT

* Montage Partners, an Arizona-
based private equity firm, has hired Ben
Jenks as director of business develop-
ment. He will be based in the firm’s Salt
Lake City office and will be responsi-
ble for sourcing new
investment  oppor-
tunities across all
of the firm’s sectors
of focus and further
developing the firm’s
relationships ~ with
sell-side intermedi-
aries, founders and
management in the
lower middle market.
Jenks most recently was with Alpine
Investors, where his work focused on
deal origination across the software,
business services and consumer ser-
vices sectors. Prior to joining Alpine
Investors, he worked on the business
operations and analytics team at Route.
Jenks earned a bachelor’s degree in
information systems and a master’s in
information systems management from
the Brigham Young University Marriott
School of Business. Montage Partners
invests in companies headquartered in
the U.S. or Canada with $1.5 million to
$7 million in EBITDA in the technology
and professional services, healthcare,
industrial products and services, and
consumer sectors.

Ben Jenks

MANUFACTURING

* Metl-Span, a Nucor company, has
opened its new insulated metal panel
manufacturing facility in Brigham City.
It is Metl-Span’s eighth manufacturing
facility in the U.S. and Canada. Metl-
Span’s parent company, Nucor, produces
steel by recycling scrap metal in electric
arc furnaces to make steel products. The
new $35 million, 127,000-square-foot

facility will produce Metl-Span’s insu-
lated wall and roof panels for use in vari-
ous end markets, including warehous-
ing, distribution and data centers. With
its headquarters in Lewisville, Texas,
Nucor’s insulated metal panel team can
design, produce and deliver close to
100,000 tons of insulated panel products
every year, serving customers across
North America.

e 3form, a Salt Lake City-based
company that crafts translucent mate-
rials for design spaces, has appoint-
ed Lauren V. Smith as director of
sustainability. She will lead company-
wide initiatives, partnering with teams
across 3form, 3form Elements, and
LightArt to integrate sustainable prac-
tices in every facet of
the business. Smith’s
experience in imple-
menting sustainability
strategies at the cor-
porate level includes
most recently serving
as the corporate sus-
tainability manager at
Columbia Sportswear
Co. Prior to Columbia, Smith was sus-
tainable materials program manager at
General Motors.

e Owlet Inc., a Lehi-based com-
pany offering an infant monitoring plat-
form, has announced Amanda Twede
Crawford as chief financial officer.
She succeeds Kate
Scolnick, who is
leaving the com-
pany but will remain
through September in
an advisory role for
the transition period.
Crawford is Owlet’s
vice president of
financial planning
and analysis and has
been with the com-
pany since 2022. She has over 15 years
of finance and accounting experience.
Prior to Owlet, she held multiple posi-
tions at Swire Coca-Cola USA, includ-
ing vice president of finance and cor-
porate controller. She began her career
at PricewaterhouseCoopers and is a
Certified Public Accountant. She holds
a Master of Accounting degree from the
University of Utah.

Lauren Smith

Amanda
Twede Crawford

PARTNERSHIPS

* Regence BlueCross BlueShield of
Utah is partnering with DispatchHealth
to bring in-home medical care to its
members throughout Salt Lake County.
The collaboration is part of Regence’s
alternative-site-of-care strategy to pro-
vide members with affordable, high-
value and convenient care. For the first
time in Utah, members at high risk for
a return visit after being treated at an
ER or hospitalized can receive follow-
up care in their own homes through
DispatchHealth’s Recovery Care at
Home. DispatchHealth will operate two
vehicles in Salt Lake County and provide
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same-day medical services by appoint-
ment from 8 a.m. to 10 p.m., 365 days
a year. Its teams also deliver complex
medical services such as IV infusions.

REAL ESTATE

* Summit Southeby’s International
Realty, Park City, has added Chris
Messick as senior vice president of
builder and devel-
opment services.
Messick  will lead
the company’s new
development  divi-
sion, supporting over
30 new construction
communities through-
out Utah. Messick is
a real estate profes-
sional with extensive experience in new
construction and development sales,
including holding leadership roles such
as director of real estate and president
of real estate for development brands
including Spanish Peaks, Grand Roatan
and Promontory Club. Most recently,
Messick served as Engel & Volkers’
mountain region president.

e Pulte Homes is in the pre-
sale launch stage of Deep Creek at
Jordanelle Ridge in Heber City, mark-
ing its return to the Utah market after
nearly two decades. The Canyon Series
at Deep Creek at Jordanelle Ridge offers
eight new home designs. Model homes
are scheduled to open in August. Later
this year, sales will begin for the Peak
Series townhomes, with model homes
anticipated for early 2025. The develop-
ment also will include The Ridge Club,
an upscale amenity center.

Chris Messick
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RECOGNITIONS

¢ ChamberWest has announced
that Rick Clasby will be inducted into
its Hall of Fame. He will be recog-
nized at the chamber’s annual awards
gala, set for Aug. 28, at the Viridian
Event Center in West Jordan. Clasby is
executive director of the Utah Trucking

CENTURYA

EQUIPMENT COMPANY

Association and is recognized for his
dedication and leadership in advancing
the interests of Utah’s
trucking  industry.
Clasby’s background
in transportation
and logistics spans
over two decades. In
addition to that role,
A Clasby has been on

Rick Clasby the  ChamberWest
~  Board of Directors
and Board of Governors since 2017. He
has held several leadership roles, includ-
ing chair of the board in 2021 and 2022,
and is the current past chair and chair
of the Nominations Committee. He also
has served as chair of the Transportation
Subcommittee.

* USANA Hong Kong was recently
recognized as a top brand for calcium
supplements by market research giant
Euromonitor International. The dis-
tinction is based on market research of
USANA’s MagneCal D supplement and
its retail value sales data compared to
other brands in the industry. This is the
second consecutive year that USANA
and its MagneCal D supplement have
been recognized by Euromonitor
in Hong Kong.

RETAIL

e QOutlets Park City, an outdoor
shopping destination, has announced
a new local leadership team to over-
see the operations of the center. The
team includes Gregory Brown, gen-
eral manager; Abby Phillips, marketing
and specialty leasing
manager; and Mayra
Cornejo, administra-
tive assistant. Brown
began his career with
Outlets Park City in
September 2021 as
the assistant gen-
eral manager of the
property. He was
promoted to general
manager in April of
this year, which has
him overseeing all
day-to-day functions
of the center includ-
ing operations, capital
improvements proj-
ects, and supervising
the on-site staff. Prior
to joining Outlets
Park City, Brown was
operations manager
of ModSpace in Salt
Lake City. Phillips,
in her newly cre-
ated role, will work
with existing retailers
and search for new
locally owned retailers. Before join-
ing Outlets Park City, she was execu-

Mayra Cornejo

see BRIEFS page 12
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tive director and co-founder of
Arrow Creative in Memphis,
Tennessee, which works with
entrepreneurs to start up their
small businesses. She previ-
ously worked in marketing
and community relations for
the Arts Council of Park City

INDUSTRY BRIEFS

and Summit County. Cornejo
has been promoted from part-
time to full-time in her role
as administrative assistant. She
joined the center in October
2019 as a part of the customer
service team.

SERVICES
* Medspa brand SEV will
open a new location Aug. 12

at 4655 S. 2300 E., Unit 102,
Holladay. It is the spa’s first
location in Utah. The brand
now has 42 locations and offers
machine technology and ser-
vice for laser hair removal,
injectables, body contouring
and other aesthetic services.
The new location will launch
with laser hair removal services
and plans to roll out additional

services later this year, includ-
ing injectable procedures and
advanced skin and body treat-
ments. SEV was founded in
2010 by Sevana Petrosian in
Glendale, California.

TECHNOLOGY

¢ FireFly Automatix, a
Salt Lake City-based compa-
ny focused on agtech autono-

D
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Lindsay Jones

my and electric mobility, has
hired Lindsay Jones as chief
financial officer. He succeeds
Michael Pettinghill, who left
the firm. Jones’ career spans
over 35 years. He has served
a variety of
high-growth,

startup and
established
firms in

executive
roles ranging
from founder/
CEO to CFO
and consul-
tant. He has both strategic and
functional expertise in financial
controls, margin creation and
audits, as well as interactions
with various regulatory bodies.
Most recently, Jones was CFO
of TruGolf Holdings. His career
also includes co-founding an
industrial loan corporation, a
Utah-chartered ILC bank; lead-
ing fundraising activities for
both startup and established
companies in both private and
public markets; and serving as
executive vice president and
CFO of a privately held, phar-
macy benefits data analytics
corporation and the in-house
leader responsible for establish-
ing a SaaS financial model.

e Avetta, a Lehi-based
company offering supply chain
risk management software, has
appointed Gretchen Eischen
as chief marketing officer. She
will oversee Avetta’s brand
position-
ing, market-
ing strategy
and com-
munication
initiatives.
Eischen has
over 20 years
of experience
in global
technology marketing, client
engagement and SaaS customer
success, most recently serving
as chief marketing officer at
Icertis. Previously, she spent 18
years working in various roles
at SAP, including as CMO for
SAP Ariba, SAP Fieldglass and
SAP Business Network brands.

e EKA Solutions Inc., a
Salt Lake City-based provid-
er of a cloud-based integrated
freight management platform,
has announced a collaboration
in which it will be using Google

Gretchen Eischen

50% OFF

Allergy/Asthma

Sanitizer
with any complete duct cleaning

FREE

Dryer Vent Cleaning

with any complete air duct
system cleaning.

Cloud to enhance its freight
management services. EKA
said it will transition in the third
quarter to using Google Cloud’s
data, Al and security solutions,
including Vertex Al, Cloud
Run, CloudSQL and more, to
develop and operate its SaaS
freight management software
services.

SUMMER
CLEANING
SPECIAL
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10 Vents, 1 Return, 1 Main Trunk Line
Additional vents priced separately.
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Calendar listings are provided as a free
service to our readers. Information about
upcoming events may be sent to brice.w @
thecityjournals.com. The submission
deadline is one week before publication.

July 22, 5-6 p.m.
Legal Workshop (in English and

Spanish), a Small Business Development
Center event. Location is Orem/Provo
SBDC at Utah Valley University. Details
are at https://clients.utahsbdc.org/events.
aspx.

July 25, 11:45 a.m.-1 p.m.

“Lunch & Learn,” presented by the
Saratoga Springs Business Alliance and
the Point of the Mountain Chamber of
Commerce. Speaker Ross Richey will
discuss “Al in the Workplace.” Location
is Utah Valley University, Room TG 141,
2912 Executive Parkway, Lehi. Pay for
your own lunch. Details are at thepoint-
chamber.com.

July 29-Aug. 1, 8 a.m.-4 p.m.
OSHA 30-Hour General Industry

Training, focused on creating and
maintaining a culture of safety and tai-
lored for professionals in manufactur-
ing, healthcare, warehousing, and other
general industry sectors. Location is
Mountainland Technical College, 2353
Triumph Blvd., Lehi. Cost ranges from
$195 to $550. Registration can be com-
pleted at Eventbrite.com.

July 30, 11:30 a.m.-1 p.m.

Women in Business, an Ogden-Weber
Chamber of Commerce event. Location is
YCC, 2261 Adams Ave., Ogden. Cost
is $25 for WIB members and first-time
guests, $35 for nonmembers. Details are
at ogdenweberchamber.com.

Aug. 1, noon-1 p.m.
“Lunch and Learn: EV Charger

Deployment Strategies,” a ULI (Urban
Land Institute) event. Location is
Consolidated Electrical Distributors, 1819
S. 900 W., Salt Lake City. Details to be
announced.

Aug. 6, 9-11 a.m.

“Ms. Biz,” a Women’s Business
Center of Utah event that is a four-week
class for aspiring entrepreneurs or those
in the beginning stages of running a busi-
ness. Classes are once per week for two
hours. Event takes place online. Free.
Details are at wbcutah.org.

Aug. 6, 10-11:30 a.m.

“Starting Your Business 101,” a
Small Business Development Center
event that takes place online. Details
are at https://clients.utahsbdc.org/events.
aspx.

Aug. 6, 2-3:30 p.m.
WordPress Workshop, a Small

Business Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Aug. 6, 6-6:30 p.m.

“Urgent: New Business Mandate:
The BOI,” a Small Business Development
Center event focusing on the mandatory
BOI reporting required by the Corporate

CALENDAR

Transparency Act. Event takes place
online. Details are at https://clients.utahs-
bdc.org/events.aspx.

Aug. 7, 11:30 a.m.-1 p.m.

Business Alliance Luncheon. Loc-
ation is Boondocks Fun Center, 525
Deseret Drive, Kaysville. Free (lunch is
available for purchase). No RSVP needed.
Details are at davischamberofcommerce.
com.

Aug. 7, 11:30 a.m.-1 p.m.
“Marketing for Massive Influence,”
part of the four-part “Power Growth for
Business” series presented by Park City
Business University. Location is Blair
Education Conference Center, 900 Round
Valley Drive, Park City. Free, but regis-
tration is required. Details are at https://
www.parkcitychamber.com/events/.

Aug. 8, 11:30 a.m.-1 p.m.
Women in Business Luncheon, a
Davis Chamber of Commerce event. Cost
is $25 for members, $35 for nonmembers.
Details to be announced at davischam-
berofcommerce.com.

Aug. 8, 5-7 p.m.

“Business After Hours,” an Ogden-
Weber Chamber of Commerce event.
Location is Peery’s Egyptian Theatre,
2415 Washington Blvd., Ogden. Free for
chamber members and first-time guests,
$10 for nonmember guests. Details are at
ogdenweberchamber.com.

Aug. 8, 5-7 p.m.

“Business After Hours” Mixer,
a Park City Chamber of Commerce
& Visitors Bureau event. Location is
Mountain Trails Foundation, 5792
Highland Drive, Snyderville. Free. Details
are at https://www.parkcitychamber.com/
events/.

Aug. 8, 6-8 p.m.

“Business Essentials,” a Small
Business Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Aug. 8, 6:15-8:15 p.m.
24th Annual WIB Summer Social, a

Women’s Business Center of Utah event.
Location is Cactus & Tropicals, 2735 S.
2000 E., Salt Lake City. Cost is $65 ($75
late fee). Details are at wbcutah.org.

Aug. 13, 1-2 p.m.

“Human Resources: Retention
and Tough Conversations,” a Women’s
Business Center of Utah event. Speaker
is Sarah Bronson, founder of Silver Pro
Solutions. Event takes place online. Free.
Details are at wbcutah.org.

Aug. 14-16

Elite Leadership Summit, an Elite
Entrepreneurs event with the theme
“Level Up Your Leadership.” Location
in Park City to be announced. Cost is
$1,697. Details are at https://growwith-
elite.com/elite-live-august/.

Aug. 14, 10 a.m.-2 p.m.

Al Revenue Summit, a virtual
event hosted by Signals and featuring

information about AI’s role in modern
digital strategies, including topics such
as “Al for Revenue Growth,” “GTM
Productivity with AI” and “Al for
Everyday Applications.” Free. Details are
at airevenuesummit.com.

Aug. 14, noon-1:30 p.m.

Membership Luncheon, a Utah
Valley Chamber event. Location is Provo
Marriott Hotel & Conference Center, 101
W. 100 N., Provo. Details are at thecham-
ber.org.

Aug. 14, 9-10:30 a.m.

“Coffee Chat with the CEQ,” a
Park City Chamber of Commerce &
Visitors Bureau event in which CEO
Jennifer Wesselhoff is available for an
informal conversation. Location is Park
City Chamber & Visitors Bureau, 1850
Sidewinder Drive, Suite 320, Park City.
Free and open to the public, but registra-
tion is required. Details are at https://
www.parkcitychamber.com/events/.

Aug. 14, 6-7:30 p.m.

“Online Marketing Fundamentals,”
a Small Business Development Center
event that takes place online. Details
are at https://clients.utahsbdc.org/events.
aspx.

Aug. 15, 11:30 a.m.-1 p.m.

Chamber Lunch, a Davis Chamber
of Commerce event. Cost is $25 for mem-
bers, $35 for nonmembers. Details to be
announced at davischamberofcommerce.
com.

Aug. 15, 3 p.m.
“Third Thursday @ Three,” a

Kinect Capital startup pitch event.
Location is Kiln, 2701 N. Thanksgiving
Way, No. 100, Lehi. Registration can be
completed at Eventbrite.com.

Aug. 15, 6-8 p.m.

“How to Start a Business 101,”
a Small Business Development Center
event. Location is Orem/Provo SBDC
at Utah Valley University. Details are at
https://clients.utahsbdc.org/events.aspx.

Aug. 16, 8:30-10 a.m.

“Friday Connections,” a multi-
chamber networking event. Location is
Utah Trucking Association, 4181 W. 2100
S., West Valley City. Cost is $5 for mem-
bers, $10 for nonmembers. Details are at
chamberwest.com.

Aug. 20, 7:30 a.m.-noon

Third Annual Housing Summit, a
ULI (Urban Land Institute) Utah event.
Theme is “Private and Public Solutions for
Strong Communities.” Keynote speaker is
Nolan Gray, urban land use regulation
expert and research director at California
YIMBY. Location is Ken Garff University
Club, Rice-Eccles Stadium, 451 S. 1400
E., Salt Lake City. Costs vary. Details are
at https://utah.uli.org/events-2/.

Aug. 20, 11:30 a.m.-1 p.m.

Leadership Luncheon, a Cache
Valley Chamber of Commerce event.
Location in The Riverwoods Conference
Center, 615 Riverwoods Parkway, Logan.
Cost is $25 for members and $32 for

nonmembers registered online, $28 for
members and $35 for nonmembers not
pre-registered. Details are at cachecham-
ber.com.

Aug. 21, 7:30 a.m.-3 p.m.

Chamber Golf Classic, an Ogden-
Weber Chamber of Commerce event.
Check-in and breakfast begin at 7:30
a.m., followed by 8 a.m. shotgun start
and 1 p.m. lunch and awards presentation.
Location is Mount Ogden Golf Course,
1787 Constitution Way, Ogden. Cost is
$250 for individual golfers, $1,000 per
foursomes. Details are at ogdenweber-
chamber.com.

Aug. 21, 8 a.m.-1 p.m.

2024 WBN Golf Scramble, a Utah
Valley Chamber of Commerce Women’s
Business Network event. Registration and
light breakfast begin at 8 a.m., followed
by shotgun start at 9 a.m., and lunch,
awards and networking at noon. Location
is Fox Hollow Golf Club, 1400 N. 200 E.,
American Fork. Details are at thechamber.
org.

Aug. 21, 11 a.m.-1 p.m.

Business Boot Camp, a South Valley
Chamber of Commerce event. Speaker
Brett Ashton, marketing specialist at
Target River, will discuss “May We Have
Your Attention, Please? How to Best
Capture the Audience You’re Looking
For Through Social Media.” Location is
Salt Mine Productive Workspace, 7984 S.
1300 E., Sandy. Cost is $35 for members,
$55 for nonmembers. Details are at south-
valleychamber.com.

Aug. 21, 11:30 a.m.-1 p.m.

Business Alliance Luncheon.
Location is Boondocks Fun Center, 525
Deseret Drive, Kaysville. Free (lunch is
available for purchase). No RSVP needed.
Details are at davischamberofcommerce.
com.

Aug. 21, 5:30-6:30 p.m.

Tax Planning Clinic, a Small
Business Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Aug. 21, 6-8 p.m.

Marketing Clinic, a Small Business
Development Center event that takes
place online. Details are at https://clients.
utahsbdc.org/events.aspx.

Aug. 22, noon-1 p.m.

Women in Business Meeting, a
Box Elder Chamber of Commerce event.
Contact the chamber for location and
other details. Cost is $10. Details to be
announced at boxelderchamber.com.

Aug. 22, 4-6 p.m.

Everyday Entrepreneur Program,
presented by The Mill and the South
Valley Chamber of Commerce. Program
takes place weekly over 10 weeks through
Oct. 24. Location is The Mill at Salt Lake
Community College, Miller Campus,
9690 S. 300 W., Sandy. Cost is $400 for
South Valley Chamber members, $600

see CALENDAR page 14
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for nonmembers (need-based scholarships
are available). Details are at https://the-
millatslcc.com/education/everyday-entre-
preneur-program/ or southvalleychamber.
com.

Aug. 22, 5-7 p.m.

“Business After Hours,” a Salt Lake
Chamber event. Location is Fice Gallery
& Boutique, 160 E. 200 S., Salt Lake City.
Free for members and $30 for nonmem-
bers before Aug. 19, $20 for members and
$40 for nonmembers thereafter. Details to
be announced at slchamber.com.

Aug. 22, 6-7 p.m.

Intellectual Property Clinic, a Small
Business Development Center event that
takes place online. Details are at https:/
clients.utahsbdc.org/events.aspx.

Aug. 23

Chamber Golf Tournament, a South
Valley Chamber of Commerce event.
Locations is River Oaks Golf Course,
9300 Riverside Drive, Sandy. Details to
be announced at southvalleychamber.
com.

Aug. 27-28
2024 Utah Outdoor Recreation

Summit, featuring a kickoff dinner, edu-
cational content and outdoor activities.
Location is Ruby’s Inn, Bryce Canyon.
Cost is $199. Details are at https://uta-
houtdoorsummit.com/.

Aug. 27, 8-9:30 a.m.

“CFO Roundtable,” an ACG
(Association for Corporate Growth) Utah
event featuring a discussion about valu-
ations and current market trends. Not
open to service professionals. Location
is Lockton Offices, 2750 Cottonwood
Parkway, Cottonwood Heights. Details are
at https://www.acg.org/utah/events/2024-
summer-acg-utah-cfo-roundtable.

Aug. 27, 11:30 a.m.-1 p.m.
Women in Business, an Ogden-
Weber Chamber of Commerce event.
Location is Jeremiah’s Lodge & Garden,
1329 W. 12th St., Marriott-Slaterville.
Cost is $25 for WIB members and first-

see CALENDAR next page
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most days, plus 40 percent more events
to stage. “We could stagger events a lit-
tle bit back in ’02 — not true anymore,”
he told the commission.

The commission’s main themes,
articulated at its May meeting, include
advancing infrastructure, with 2034 as
a deadline for projects focused on trans-
portation, transit, energy, water and
state parks; lifting every Utahn, with
better mental and physical health, bol-
stering unity and community and grow-
ing patriotism; and future-proofing the
state’s economy, including creating a
nationwide model for higher education,
strengthening existing companies, and
having a targeted and focused approach
to new economic development.

The commission also wants the
Games to be a showcase for what makes
Utah “remarkable,” including display-
ing a commitment to families, includ-
ing athletes’ families; showing Utah’s
volunteerism, friendliness and commit-
ment to community and country; and
highlighting the state’s natural beauty
and love of the outdoors.

Using all those concepts, the com-

mission could have a draft plan ready by
September.

“We could, post-election, use a pe-
riod of time to get together with politi-
cal leaders, business leaders and every-
thing else, to say, ‘OK, what are the four
or five things that we can really focus
on that will make a difference for the
state?’” Bullock told the commission.
“If we try to do 20 things, it’s going to
be scattered and not as effective. ...”

Gov. Spencer Cox, who also serves
as the commission’s co-chairman, said
he wants cities and counties throughout
the state to hold similar meetings about
their visions for 2034.

“This is a statewide effort to prepare
for the Olympics,” Cox said. “I know
that we’re not holding an Olympic event
in Fairview, for example, where I'm
from, but that doesn’t mean that Fair-
view can’t use the Olympics coming in
10 years as kind of a marker of ‘what do
we want every one of our cities to look
like, what do we want our counties to
look like, what are the projects that we
can accelerate or the ideas that our citi-
zens have, to make our communities a
better place?” How do we want to pres-
ent the very best of us in 2034?

“I believe that, just like individuals,
institutions need goals as well, and hav-
ing this marker out there in 2034 is just
good for all of us.”

Senate President Stuart Adams said
many people wish the Olympics would
return to Utah sooner than 2034 while
others view that time period as an op-
portunity.

“These goals that have been ar-
ticulated, I think, can be accomplished
and that’s a real advantage, even though
some of us would want it to come soon-
er,” Adams said. “To have it 10 years out
is an advantage we need to take advan-
tage of.”

Research released this month by the
Kem C. Gardner Policy Institute at the
University of Utah indicates that a 2034
Olympic Winter Games and Paralympic
Games would result in an estimated $6.6
billion impact in economic output in the
2024-35 time period. It includes net new
direct spending in Utah of $2.6 billion
(in 2023 dollars), state gross domestic
product of nearly $3.9 billion, employ-
ment of over 42,000 job-years, and per-
sonal income of $2.5 billion. The 2002
Olympic and Paralympic Winter Games,
it said, resulted in approximately $7.5
billion in economic output, 45,700 job-
years of employment, and $3.7 billion in
personal income.

The commission plans to meet
again Sept. 16, Oct. 23 and Nov. 14 to
develop bills for consideration by leg-
islative interim committees or funding
suggestions for the governor’s budget.

EDWARDS
from page 1

noted that the company surpassed the job-
creation levels promised by the company
in 2009 when it was awarded an incentive
of up to $11.5 million tied to the retention
of 228 jobs and the creation of more than
1,000 jobs over 15 years.

“We’ve exceeded that thousand,” he
told the GOEO board.

“It’s been a great opportunity to kind
of move a great medical technology com-
pany to Utah with those thousand jobs,
and now we’re set to go to Phase 2 and do
a little bit more vertical integration,” he
said. “So, we’re excited to have another
project on the board that will, in essence,
keep the party going, so to speak, and
we’re excited to come back and say, ‘Hey,
look, it’s been a great, successful run for
us and now we’re looking for the next 15
years.””

The expanded manufacturing opera-
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tions will include a new facility that will
specialize in manufacturing technically
advanced components used in Edwards’
structural heart technologies. The new
76,000-square-foot facility adjacent to
the existing plant is scheduled to be op-
erational by the end of 2026.

“Edwards continues to focus on de-
livering structural heart innovations to
patients fighting heart valve disease,” Joe
Nuzzolese, Edwards' corporate vice pres-
ident for global supply chain and quality,
said in a company news release. “The ex-
pansion of our manufacturing operations
with this new state-of-the-art production
facility in Draper will increase the re-
siliency and sustainability of our global
supply chain and advance our capabil-
ity to help even more patients around the
world.”

During the GOEO board meeting,
Ryan Moehle, who leads the company’s
metal engineering group, noted that com-
pany’s heart implants have a type of met-
al “skeleton” that have been produced in
Draper for the past 10 years. The com-
pany four years ago undertook a “deep
dive” in the technology’s platform with
an investment in the Draper operations.

“We really want our Draper facili-
ty to become a technology incubator for
growth across the globe,” Moehle said.
“Edwards is a global company. We have
manufacturing facilities and offices pretty
much on every continent, and what we’re
really trying to do is make sure that we
can support as many patients as we can
with this life-saving therapy.”

Over the past decade, the Draper
facility has produced 1 million implant
components, he said.

“These are technologies that are tru-
ly life-saving, where you go from a situ-
ation where patients are short of breath
and they’re having a hard time keeping
up with their grandkids, and, all of the
sudden, literally the next day, they have
a different quality of life and they’re able
to, in most situations, return to their nor-
mal activities,” Moehle said.

The expansion will allow the com-
pany to improve both quality and sup-
ply chain elements, he said. It currently
works with a German company for one of
its products but supply chain disruptions
caused by the COVID pandemic prompt-

ed the company to “internalize the capa-
bility so we can ultimately control our
destiny,” he said.

“It’s been a 10-year journey so far out
of our Draper facility, and we’re looking
forward to the next several years as we’re
able to expand,” he said.

David Dobbins, Draper city manager,
said Edwards has been “a great success”
for both Draper and the entire state. “This
is the type of company and the type of
jobs and products that we can all be proud
of, so we fully support this,” he told the
GOEO board.

The expansion project is expected to
generate new wages of $575 million over
15 years and new state tax revenues of
nearly $32.4 million during that time. The
new jobs will pay an average of $113,303.

“We’re thrilled to announce that Ed-
wards Lifesciences, a leader in medical
technologies, has selected Utah to expand
its operations,” Gov. Spencer Cox said in
a prepared statement. “Utah is home to a
robust healthcare sector with renowned
hospitals and research institutions, a high-
ly skilled and educated workforce, and
a supportive business environment. Ed-
wards Lifesciences is a natural fit in Utah,
and we look forward to seeing the medical
advancements made possible through this
expansion.”

“Utah’s life science sector is thriv-
ing, boasting the nation’s leading job
growth in the industry,” said Ryan Starks,
GOEO’s executive director. “The expan-
sion of Edwards Lifesciences within the
state will further enhance this trajectory,
and we extend our best wishes to its suc-
cess.”

“Thanks to companies like Edwards
Lifesciences, Utah’s workforce is primed
with science and engineering expertise
that drives innovation,” said Scott Cuth-
bertson, president and CEO of the Eco-
nomic Development Corporation of Utah.
“For many years, Edwards Lifesciences
has played a pivotal role in advancing
Utah’s life science industry, and we wel-
come its continued growth in our state.”

GOEO does not provide upfront cash
incentives. Each year that an incentivized
company meets the obligations in its con-
tract with the state, it will qualify to re-
ceive a portion of the new, additional state
taxes the company paid to the state.
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time guests, $35 for nonmembers. Details
to be announced at ogdenweberchamber.
com.

Aug. 27, noon-12:30 p.m.

“Urgent: New Business Mandate:
The BOI,” a Small Business Development
Center event focusing on the mandatory
BOI reporting required by the Corporate
Transparency Act. Event takes place
online. Details are at https://clients.utahs-
bdc.org/events.aspx.

Aug. 27, 2-5 p.m.
Utah Valley Job Fair, a Utah Valley

Chamber of Commerce event. Location
is Utah Valley Convention Center, 220

W. Center St., Provo. Free for those seek-
ing employment. Employers must register
before Aug. 20, 5 p.m. Details are at the-
chamber.org.

Aug. 28, 5-8:30 p.m.

Annual Awards Gala,a ChamberWest
event. Theme is “Denim & Diamonds.”
Location is Viridian Event Center, 8030
S. 1825 W., West Jordan. Details are at
chamberwest.com.

Aug. 28, 5-7 p.m.

“Connect After Hours,” a South
Valley Chamber of Commerce event.
Location is Boondocks, 75 Southfork
Drive, Draper. Details are at southval-
leychamber.com.

Aug. 28, 6-7 p.m.

“Facebook/Instagram Ads: Create
and Manage Ads Like a Pro,” a Small

Al POLICY
from page 1

the public from potential harm while en-
couraging innovation, officials said at a
launch event held at Kiln, a coworking
space in downtown Salt Lake City.

Additional OAIP office employees
include Alice Schwarze, serving as an
Al research fellow, Brady Young will
be the lead AI legal analyst and Greg
Whisenant serving as an Al policy advi-
SOr.

At the opening event, it was also
announced the OAIP will also utilize a
Learning Lab in order to engage with
tech companies, stakeholders and ex-
perts to evaluate policy ideas and make
recommendations to the Utah State Leg-
islature. According to Gov. Spencer Cox,
who spoke at the launch party, this will
enable tech companies to give input on
regulations that may have become out-
dated during the Al boom.

“When I joined the Legislature and
then became lieutenant governor, we ran
into some instances where we had new
tech companies coming into the state,
or starting here in the state, running up
against regulation that was sometimes
40 or 50 years old and not sure how to
deal with that,” Cox said. “And we have
a Legislature that only meets once a year
for 45 days.”

“I think we’ve been able to punch
above our weight as a state filling this

office, because there is a credible belief
that we can actually get things done, and
that we’re going to move fast and be first
movers in this space,” Boyd told event
attendees.

According to Govtech.com, a watch-
dog website concerned with government
technology, “there has been a lot of de-
bate about the best path forward on Al
regulation, and while an executive order
from the federal government has helped
spur action, many states have estab-
lished their own safeguards for constit-
uents. States and localities are increas-
ingly exploring sandbox environments to
examine the potential impacts of Al, such
as Georgia’s innovation lab and the New
York City Public Schools Artificial Intel-
ligence Policy Lab.

“Utah has been early to act, estab-
lishing a Center of Excellence in Al in
2018 and setting a policy on generative
Al in late 2023. Now, the OAIP will fa-
cilitate study of Al-related issues, and
how the state can most effectively reg-
ulate the technologies to mitigate risks.
Passage of state Senate Bill 149, which
Gov. Spencer Cox signed in March, for-
mally established the office.”

The Learning Lab’s first subject area
will be the use of Al in healthcare —
with a specific focus on mental health.
The state is calling on businesses, aca-
demic institutions and other stakeholders
with subject matter expertise to apply to
participate through the lab’s website at
https://ai.utah.gov/learning-lab/.

Business Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Sept. 3, 2-3:30 p.m.
WordPress Workshop, a Small

Business Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Sept. 4, 9-11 a.m.
2024 Annual Meeting, a Park City

Chamber of Commerce & Visitors
Bureau event. Location is Pendry Park
City, 2417 High Mountain Road, Park
City. Details to be announced at https://
www.parkcitychamber.com/events/.

Sept. 4, 11:30 a.m.-1 p.m.

Business Alliance Luncheon.
Location is Boondocks Fun Center, 525
Deseret Drive, Kaysville. Free (lunch
is available for purchase). No RSVP
needed. Details are at davischamberof-
commerce.com.

Sept. 4, 11:30 a.m.-1 p.m.

“Operational Excellence for
Sustainable Success,” part of the four-
part “Power Growth for Business”
series presented by Park City Business
University. Location is Blair Education
Conference Center, 900 Round Valley
Drive, Park City. Free, but registration
is required. Details are at https://www.
parkcitychamber.com/events/.

Sept. 9, 8:30 a.m.
12th Annual Gail Miller Utah

Leadership Cup. Location is Hidden
Valley Country Club, 11820 S. Highland
Drive, Sandy. All proceeds will help
Salt Lake Community College students.
Details are at www.slcc.edu/golf.

Sept. 10, 9 a.m.-2 p.m.
Employer Workshop on Hiring

and Retaining Individuals with
Disabilities, a Utah Department of
Workforce Services event. Location is
Division of Services for the Blind and
Visually Impaired, 250 N. 1950 W., Salt
Lake City. Free. Registration deadline
is Sept. 5. Details are at https://tinyurl.
com/2p9Ysfauf.

Sept. 10, 11 a.m.-1 p.m.

Business Women’s Forum 2024.
Presenter Sara Reed, vice president of

people and talent at Western Governors
University, will discuss “Discovering
Your Career Compass: Navigating
Opportunities with Self-Knowledge and
Confidence.” Location is Ken Garff
University Club, Rice-Eccles Stadium,
451 S. 1400 E., Salt Lake City. Cost is
$35 for members, $50 for nonmembers.
Details are at slchamber.com.

Sept. 11, 5-7 p.m.

“Business After Hours,” an Ogden-
Weber Chamber of Commerce event.
Location is BMR Auto Detailing, 2108 S.
1100 W., No. 1, Ogden. Free for chamber
members and first-time guests, $10 for
nonmembers. Details are at ogdenweber-
chamber.com.

Sept. 11, 6-7:30 p.m.

Online Marketing Fundamentals,
a Small Business Development Center
event that takes place online. Details
are at https://clients.utahsbdc.org/events.
aspx.

Sept. 12

UMA Manufacturing Conference,
a Utah Manufacturers Association
event. Location is Zions Bancorporation
Technology Center, Midvale. Details to
be announced.

Sept. 12, 11:30 a.m.-1 p.m.

Women in Business Luncheon,
a Davis Chamber of Commerce event.
Location is 525 Deseret Drive, Kaysville.
Cost is $25 for members, $35 for non-
members. Details are at davischamberof-
commerce.com.

Sept. 12, 6-8 p.m.

“Business Essentials,” a Small
Business Development Center event that
takes place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Sept. 13

Chamber Golf Tournament, a South
Valley Chamber of Commerce event.
Locations is Glenmoor Golf Club, 9800
S. 4800 W., South Jordan. Details to be
announced at southvalleychamber.com.

Sept. 16, 7 a.m.-2 p.m.

Utah Valley Chamber Golf Classic.
Location is Riverside Country Club, 2701
N. University Ave., Provo. Details to be
announced at thechamber.org.
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Top SBA

Community Lender

To get started, call us at 801-655-2152

“The Central Bank SBA lending team delivered exceptional service with
impressive speed. Their local presence made the process even smoother,
and their commitment to customer satisfaction truly stood out.”

Natasha Boyle, Owner/Operator
Versaille Atelier Bridal - south jJordan, Utah

i’
cbutah.ct




